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Footings are being poured for the massive wind-powered turbines being installed at the Blue
Mountain Utah wind energy site near Monticello. RMT Inc., a Wisconsin-based contruction com-
pany, began work on the Greenbriar Capital Corp. project earlier this month.

80-megawatt Blue Mountain
wind farm project under way

John Rogers
The Enterprise

Construction is under way on Utah’s
newest wind energy site. The 80-megawatt
Blue Mountain Utah project began near
Monticello on Dec. 9. The start date will
qualify the developer, Greenbriar Capital
Corp., for $42 million in federal investment
tax credits.

The construction contract was awarded
to RMT Inc. of Madison, Wis., a subsidiary
of IEA Infrastructure and Energy Alterna-
tives LLC of Chicago. RMT has built over
5,000 megawatts of renewable energy fa-
cilities throughout the Western Hemisphere,
including the 120-MW Windstar Wind Proj-
ect in Tehachapi, Calif., and the 10.5-MW

Kingman, Ariz., combined wind-solar proj-
ect.

“Having RMT begin the construction
at Blue Mountain is a major milestone event
for the shareholders of Greenbriar Capi-
tal. We look forward to bringing the proj-
ect online,” said Jeffrey Ciachurski, CEO of
Greenbriar Capital. Greenbriar is based in
Newport Beach, Calif.

Energy production from the Blue
Mountain site will be delivered to Pacifi-
Corp, parent company of Utah Power, under
a 20-year power purchase agreement that
was signed in July. Greenbriar purchased
the project, including discretionary permits,
eight individual landleases, option to pur-
chase agreements and the PacificCorp con-

see BLUE MOUNTAIN pg. 19

[T managers
to hire less
In new year

Fewer than 10 percent of Salt Lake City
technology executives expect to expand
their IT teams in the first half of 2014,
according a new report. The just-released
Robert Half Technology IT Hiring Forecast
says that 9 percent of area chief information
officers will add to their staffs from January
through June. This compares to 14 percent
in the previous six-month period just end-
ing. In addition, 74 percent plan to hire
only for open IT roles, 16 percent plan to
put hiring plans on hold, but none expect to
reduce their IT staffs in the first six months
of the year.

In the same survey, 92 percent of Salt
Lake City-area CIOs were optimistic about
their companies’ prospects for growth in
the first half of 2014, and 75 percent felt
confident in their firms’ plans to invest in
IT projects.

“Growing business activity in Salt Lake
City is driving the demand for IT profession-
als,” said Justin Rohatinsky, Salt Lake City
branch manager of Robert Half Technology.
“In particular, software and healthcare com-
panies are seeking professionals skilled in
web development, software upgrades and
network administration.”

The 2014 hiring projections are based
on interviews with 100 CIOs who were
asked to provide a six-month hiring out-
look. The 2013 projections are based on
an average of two separate CIO surveys
conducted in the second and third quarters
of 2013. The surveys were developed by
Robert Half Technology and conducted by
an independent research firm.

The report also revealed the difficulty
companies are having finding qualified
employees as 63 percent of Salt Lake City
CIOs said it’s somewhat or very challeng-
ing to find skilled IT professionals today.

Incentives to bring two projects, 221 jobs to state

Brice Wallace
The Enterprise

Salt Lake City will be headquarters for
a panels and touchscreens manufacturer,
and a Cache County employment increase is
afoot with the planned expansion of a sock-
making company.

Those activities are the result of Beijer
Electronics and Zheijan Walt Technology,
doing business as Lin Manufacturing & De-

sign, being approved last week for tax credit
incentives by the Governor’s Office of Eco-
nomic Development board.

Beijer Electronics will create 71 new
full-time jobs in Salt Lake City as it ex-
pands and moves operations from its Chi-
cago base. It was approved for an incentive
of more than $1 million.

The 30-year-old company designs and
manufactures human machine interface
products for industrial manufacturers and

vehicle systems integrators. Its products in-
clude automation software, operator panels,
industrial/panel PCs and mobile data termi-
nals. Its panels and touchscreens are used
to control machinery and visually commu-
nicate machine performance. Its products
are used in packaging facilities, oil fields,
marine vessels and long-haul trucks, among
others. Beijer has 83 employees and sells

see INCENTIVES pg. 19
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Poor and uninsured can create
'train wreck,' says Bell

healthcare

Brice Wallace
The Enterprise

Uninsured Utahns living in
poverty often let their illness-
es go untreated, which leads to
those conditions becoming “train
wrecks” of major health issues that
affect their ability to work, accord-
ing to former Lt. Gov. Greg Bell.

Speaking at an Obamacare
event presented by the Utah Health
Policy Project (UHPP), Bell said
Utah has fewer healthcare-related
issues than many other states.

“It’s not inexpensive, by any
means, but it is the lowest-cost and
among the highest-quality — rated
sometimes fifth, sometimes first
in the nation. When you combine
cost and quality measures, it’s re-
ally hard to beat Utah,” he said.

“If you’re in the system, that’s
an awesome group of statistics. If
you’re outside the system, [if] you
don’t have insurance, then that’s
meaningless.”

Bell noted that Utahns under
the poverty line are not eligible
to turn to healthcare exchanges to
find insurance coverage. Bell said
he believes Utah can “remodel”
Medicaid, leading to improved
lives for more of the state’s resi-
dents. The state should be able to
find a way to reimburse health-
care providers so that they do not
discriminate against people with
Medicaid, he said. Medicaid recip-
ients should be able to walk into
a doctor’s office “with confidence
and dignity to get treatment like
anyone else,” he said.

“And then when those peo-
ple get treatment ... they’re able
to get better jobs, they’re able to
contribute, they’re better taxpay-

ers, they’re better providers, fami-
lies have more opportunities for
education and the good things in
life, and hopefully we’ve launched
one, two and 10 or more families
along the way to prosperity and
the American dream, and this is
the real foundation of it.”

Bell, now president and chief
executive officer of the Utah Hos-
pital Association, said the Medic-
aid system today is “a mess,” with
“incentives and dislocations that
are really kind of maddening.”

“No one can really grab the
wheel on the boat and steer it in
a way, in my mind, that makes
sense, so we try to offset the im-
pacts. We try to deal with it,” he
said.

Gov. Gary Herbert will de-
cide whether Utah will expand the
Medicaid program. States fully
expanding Medicaid to adults up
to 138 percent of the poverty line
are, under the Affordable Care
Act, to receive full funding for the
program for three years and re-
ceive 90 percent of funding there-
after. Estimates have indicated
that 150,000 Utahns fall into that
category, or about one-third of the
state’s 370,000 uninsured people.

The Utah legislature is wor-
ried about whether the state would
be in charge of the program and if
the federal match would continue.
Bell said there are also concerns
about benefit recipients. “There’s a
question about — I don’t know how
to say it — ... are these people that
we’re expanding Medicaid to, are
they fit subjects? Are they truly
needful? Are we talking about ski
bums? Are we subsidizing people
who could work? [It’s] that sort of
thing.”

Bell said he wished the Med-
icaid issue could be separated

from concerns about the Afford-
able Care Act.

“It’s unfortunate that this de-
bate is sewn together to some
extent with the Affordable Care
Act, because it (the ACA) has be-
come such a political football that
you can’t have a rational decision
about that. It’s just — poof! — one
of those red flag things that you
pull up and people run for their
corners. ... People are so dug in.
I hope that as we have this [Med-
icaid] discussion in January and
February at the legislature that we
can de-link it.”

As for the ACA, Jason Ste-
venson, education and communi-
cations director for the UHPP, said
that only 357 Utahns had signed
up for health insurance through
healthcare.gov between Oct. 1 and
Nov. 13. The website was “dismal”
early on but “seems to be improv-
ing quite a bit,” he said, noting that
many people have completed ap-
plications but not necessarily pur-
chased a healthcare plan.

Matt Slonaker, executive di-
rector of the UHPP, noted that fed-
eral healthcare reform has faced
challenges, including political
and judicial, but the most recent
problems have been technological
glitches at the healthcare.gov web-
site.

“But that’s getting a little bet-
ter,” he said. “And a few short days
ago, it seemed as though health-
care reform was bound for failure.
Today, just a few days later, things
have changed a bit, and from what
I can tell, the floodgate has some-
what opened. We’re seeing a lot
more folks enroll in healthcare
coverage. But that’s not the end
of the story. I think we’re going to
have some ebbs and some flows as
we go through implementation.”
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Former Utah Governor and U.S. Secretary of Health and Human Services
Michael O. Leavitt has been chosen by the Salt Lake Chamber to receive its
"Giant in Our City" award.

Chamber tabs Leavitt for
'Giant in Our City' honor

Michael O. Leavitt, former
Utah governor, former adminis-
trator of the Environmental Pro-
tection Agency and former sec-
retary of the U.S. Department of
Health and Human Services, has
been selected to receive the Salt
Lake Chamber’s “Giant In Our
City” honor.

Leavitt will receive the award
April 10. He is the 3sth person to
receive the award in its 44-year
history.

The chamber’s Board of Gov-
ernors established the Giant In Our
City award, the chamber’s most
prestigious award, in 1969 to hon-
or “exceptional and distinguished
public service and extraordinary
professional achievement.”

Recent honorees include
Roger Boyer, Ellis Ivory, Bishop
Carolyn Tanner Irish, Bishop H.
David Burton, Kem Gardner, Har-
ris H. Simmons and A. Scott An-
derson.

“Gov. Leavitt has given so
much to our state throughout his
remarkable career,” said Lane Be-
attie, the chamber’s president and

&
L=
//// wLean rediaseans

Come in and try our famous green
chili smothered burritos and incredible
homemade food, made daily.

Catering available, dine in-take out.

3540 So. State Street
Salt Lake City, UT 84115

801-281-3272

chief executive officer. “From his
public service to his success in the
private sector, he has had the vi-
sion and determination that has
elevated the quality of life for all
Utahns. He is very deserving of
this honor.”

Ron Jibson, president, CEO
and chairman of Questar Corp.,
and chairman of the Board of
Governors, said Utah still benefits
from the leadership that Leavitt
provided during his tenure as gov-
ernor. “His contributions to our
business community are also sur-
passed only by his dedicated pub-
lic service,” Jibson said. “We are
excited to honor him as A Giant In
Our City.”

Leavitt served as Utah’s gov-
ernor from 1993 to 2003 and is
one of only two Utah governors
elected three times. Leavitt was
appointed by President George
W. Bush in 2003 to lead the EPA.
Bush in 2005 named him secre-
tary of HHS, a position he held
until 2009.

Among his achievements,
Leavitt founded Western Gover-
nors University, served as gov-
ernor during the 2002 Winter
Olympic Games, and modernized
Utah’s transportation system with
an expansion of I-15 in Salt Lake
County.

After his government ser-
vice, Leavitt returned to Utah
and established Leavitt Partners,
a healthcare intelligence firm that
helps clients navigate the future as
they transition to better models of
care.

The Salt Lake Chamber is
Utah’s largest business associa-
tion. It has members in all 29 Utah
counties and represents 7,850 busi-
nesses and approximately 500,000
Utah jobs—nearly half the state’s
workforce.
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take care of.”

Contractors donate playground

Douglas Kope of the Associated General Contractors
(AGC) of Utah helps a child from Family Support Center’s
Crisis Nursery in West Valley City during the construction
of a new playground at the nursery. AGC donated the labor
and raised the money to purchase the equipment from
Clearfield’s Lifetime Fitness. “This is a tremendous opportu-
nity for our association to give back to the community,” said
AGC president and CEO Richard Thorn. “We identified a real
need for the Family Support Center and the children they

“It's important for our association to get involved with
these types of community service projects,” added Mark
Green, president of M.C. Green Construction of Centerville
and the AGC’s chairman of the board.

“It was a delight when we found out this was going to
happen,” said Bonnie Peters, executive director of three FSC
locations in the Salt Lake area. “Our staff and myself are
ecstatic. It’s such a wonderful donation because the kids that
come to our center are here because things are not good at
home. It’s a place where kids can come when they need a
stable environment. I’'m overwhelmed with gratitude.”

Seven to receive guv's
science and tech awards

Seven Utahns will be hon-
ored for their contributions to sci-
ence and technology by receiving
medals from Gov. Gary R. Her-
bert. Along with state science ad-
visor Dr. Carol Lynn George and
the State Advisory Council on
Science and Technology, Herbert
will award the Governor’s Medals
for Science and Technology at an
awards ceremony that will be held
at the Leonardo Museum in Salt
Lake City on Jan. 15.

“Advances in science and
technology play a huge role in
keeping Utah dynamic and com-
petitive,” said Gov. Herbert. “On
behalf of the State of Utah, I com-
mend these individuals for their
work in their respective fields and
thank them for their contributions
to this great state.”

Science Medals are present-
ed in the categories of academ-
ics, science education, industry
and government. The 2013 award

recipients and the categories for
which they were nominated are:
IM Flash Technologies, Industry;
Aloysius S. Church of the Uni-
versity of Utah, Science Educa-
tion; Tamara Goetz of Utah Valley
University, Government; Larry
Grandia of Health Catalyst, Indus-
try; Larry Rigby of Larada Sci-
ences, Industry; Henry S. White
of the University of Utah, Aca-
demic; and Kenneth L. White of
Utah State University, Academic.

The Governor's Office of
Economic Development and the
State Science Office award med-
als to science and technology
leaders who have improved the
lives of people in the state and na-
tion through their research and/or
years of service. The award pro-
gram was initiated in 1987. Nomi-
nations are reviewed by the state’s
Science Advisory Council before
formally presenting winners to the
gOvernor.

Goldenwest expands
headquarters campus
to Washington Terrace

Goldenwest Credit Union
has announced plans to expand its
corporate campus by adding a sec-
ond facility that will be located in
Washington Terrace. Goldenwest
purchased the vacated building
that originally housed the Family
Fresh Foods grocery store at 5167
S. Adams Ave.

“Goldenwest Credit Union
is a good corporate neighbor that
currently serves many of our cit-
izens and supports our communi-
ty,” announced Washington Ter-
race Mayor Mark Allen. “We are
pleased to welcome Goldenwest
to our city.”

The Goldenwest executive
team has worked closely with Al-
len and city manager Tom Han-
son to ensure the campus expan-
sion will be a win-win for both the
credit union and the city.

“Our economic development
plan includes finding reputable
business partners that share simi-
lar values as our citizens,” said
Hanson. “Goldenwest fits our
business-partner model as a re-
spected organization with a com-
mitment to enhancing our com-
munity and bringing jobs with
sustainable wages.”

The facility, known as Gold-
enwest Building 2, will eventual-
ly become the primary workspace
for up to 175 employees in sup-
port departments, including infor-
mation technology, accounting,
operations and call center servic-
es. The Goldenwest corporate of-
fice, located about one block north
at 5025 S. Adams Ave. in South
Ogden, will continue to house the
credit union’s member-facing plat-
forms, including a retail branch,
mortgage lending, commercial
services and insurance.

“We are excited to expand
our corporate campus in south-
ern Weber County,” said Kerry
H. Wahlen, Goldenwest president
and CEO. “We appreciate the sup-
port we have received from Mayor
Allen, city manager Tom Hanson
and the city council members in
this venture. Goldenwest Building
2 represents a significant invest-
ment in Washington Terrace City,
and will contribute to our long-
term success by better enabling
us to meet the needs of our mem-
bers.”

In 2000, Goldenwest moved
its corporate headquarters from
downtown Ogden to the Adams
Avenue building. Since that time
Goldenwest has tripled in both as-
set size and membership, more

than doubled the number of branch
locations and expanded its product
line of mortgage, commercial and
insurance services. The 77-year-
old credit union recently exceed-
ed $1 billion in assets for the first
time, in part due to a merger with
Logan-based USU Credit Union.
“Our board of directors
worked closely with President
Wabhlen to study options that pro-
vided the amenities we need to
support our growing membership
base, branch network and technol-
ogy-based initiatives,” stated Bill
Hart, Goldenwest chairman of the
board. “We believe that keeping
our corporate campus in the South
Ogden-Washington Terrace vicin-
ity will allow us to expand our
infrastructure in a cost effective
manner that is suitable to both our
employees and members.”
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Leavitt: Alliances forged for survival [t's never too late;
you're never too old

Economic pressures and “that
instinct to survive” are prompting
businesses and others to forge al-
liances that otherwise would not
occur, according to former Gov.
Mike Leavitt.

Leavitt, speaking at a Zions
Bank luncheon last week, com-
pared today’s quest for new ap-
proaches to a fire at the Gover-
nor’s Mansion 20 years ago, when
even an electrical outlet screw was
damaged as the fire sought oxy-
gen.

“I’ve also come over time to
realize that there are forces in our
economy and in our world [that]
when they begin to burn, they re-
quire oxygen,” Leavitt said.

“And it’s that sense of Dar-
winian instinct to survive that ul-
timately begins to drive us to do
many of the things that we do —
many things that are somewhat
counterintuitive to us. But in or-
der to become more competitive,
to be in a marketplace where we
can survive, we invent new ways
of doing things all the time and it’s
that force, that instinct to survive,
that causes us to do that.”

Leavitt, who also served as
administrator of the Environmen-
tal Protection Agency and sec-
retary of the U.S. Department of
Health and Human Services, is
chairman of healthcare consulting
firm Leavitt Partners. He has co-
authored Finding Allies, Building
Alliances with Rich McKeown,
president and CEO of Leavitt Part-
ners.

The concepts he discussed ap-

ply in both politics and business,
he said.

“The first component to build-
ing good alliances is common pain
— the ability for people to find a
reason to act counterintuitively
that they absolutely wouldn’t do
without that pressure. And I would
suggest that we’re beginning to see
that kind of pressure, not necessar-
ily by our political system, but by
global economics,” he said.

The next steps involve find-
ing allies and building an alliance.
On the government side, the Eu-
ropean Union is an example of
such an alliance. On the business
side, airlines with their code-shar-
ing agreements, banks and power
companies are examples, he said.
Without its alliances, individual
airlines faced the possibility of go-
ing out of business.

“And I believe we’re seeing
the world intuitively begin to or-
ganize itself into networks, and
those who can, in fact, accomplish
this most efficiently will be lead-
ers in the future,” Leavitt said.

The former governor said
many operations in the past
worked in a format akin to com-
puter mainframes. They evolved
to individual PCs and ultimately
to powerful PC networks.

“I would like to suggest that
that is a metaphor for the way the
world is now beginning to respond,
not just to data, but is beginning to
respond to organized networks in
response to this absolute econom-
ic pressure that’s coming, that we
have to become more efficient and

we have to be able to do more with
less,” he said.

During a question-and-answer
period, Leavitt acknowledged that
even the controversial Affordable
Care Act has had some positives
as a result of networks being es-
tablished.

“I didn’t think it was a good
idea,” he said of the ACA. “I think
the way it’s approached things is
fundamentally wrong, and I hope
in time we will begin to see it
change. I will say I think that it has
been positive to see some change
begin to occur. It has begun to
make the system rethink and in
ways that are completely different
than what I think they contemplat-
ed.

“We’re beginning to see
positive changes. People are do-
ing hard things. It’s back to com-
mon pain. We’re beginning to see
the healthcare market, for exam-
ple, organize itself into networks.
Why? Because networked care is
more efficient than ‘siloed’ care.
And it’s not so much the Afford-
able Care Act that’s driven that;
it’s the economic pressure that’s
begun to drive that,” he said.

“It causes me to be a bit op-
timistic, despite the dysfunctional
politics, that we will ultimately see
a uniquely American [healthcare]
system. Because the economics, if
we can just get government out of
the way of that and limit the inter-
ference, we will find solutions to
this, I'm persuaded.”
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Let's look at some amaz-
ing people that really lived and
inspired all of us. These people
did it, fighting some incredible
disabilities and you can do it, too.

Beethoven wrote
his best music after he
wenttotally deaf. Handel
wrote his best composi-
tions after doctors told
him he was going to die.
Homer and Dante, who
were completely blind,
wrote some of the great-
est poems ever written.
Helen Keller was deaf
and blind, yet she never gave
up. Hannibal, one of the great-
est generals in history, had one
eye. Francis Campbell, one of
the most amazing musicians ever,
was completely blind.

There are more than 400
well-known singers and songwrit-
ers today who are deaf, blind or
both — artist like Jose Feliciano,
Ray Charles and Stevie Wonder.
Sean Forbes, Mandy Harvey and
Sky Mundell were deaf. Have
you ever heard of Daniel DeFoe?
He was degenerating in prison
when he wrote Robinson Crusoe.
Dante’s very best work was mani-
fested while he awaited his execu-
tion.

Margaret Mitchell was bed-
ridden while she wrote a book that
eventually took close to 10 years
to write. It had approximately
424,000 words and 557 pages.
Over 2 million words were manu-
ally keyed on an old, slow 1930s
Remington typewriter before the
final version was finished. The
book has been read by an esti-
mated at 300 million people and
the movie has been viewed over
100 million times. The book was
called Gone with the Wind. It was
released to the public in 1940.

Here’s something to pon-
der — and it is quite surprising
Seventy percent of Americans
working for a boss would prefer
to be self-employed.

A new home-based business
is started in America every 12 sec-
onds. Now hear this — today there
are about 41 million home-based
businesses in the United States.
Most are started by women, for
under $5,000, and 70 percent of
home-based-businesses started by
women succeed, versus 50 per-
cent for men. As of January 2013
there were 11 million women in
North America working in net-
work marketing, which are home-
based businesses.

Today, most people can’t rec-
ognize the opportunities that come
their way each and every day. In
fact, they are completely unaware
of the abundance of talents they
possess or the vast amount of
technology that they have at their
fingertips that wasn’t available
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just a few short years ago.

Instead of succeeding in their
own businesses, they come up
with excuses like, “I have no
money, I have no personality,
I’'m scared, I've already
tried and failed, it’s not
for me, I don’t have the
drive, I don’t have the
time, I don’t need the
stress, I’m comfortable
the way I am, I have
enough to get by, there
are too many things
against me, I’'m not edu-
cated enough, I don’t
know how or I have my limita-
tions,” just to name a few.

It’s tragic when people can’t
recognize or embrace their tal-
ents, their potential or even an
opportunity when it comes their
way. And even when they do, they
soon quit, never realizing just how
close they were to succeeding.

Have you ever thought just
how many valuable talents that
are held hostage inside you just
dying to get out? How many times
have you rationalized why you
couldn’t or shouldn’t do some-
thing to make your life more pro-
ductive, lucrative and better?

Do you realize that it’s per-
haps your excuses that have held
you back and kept you from real-
izing your dream of health, secu-
rity, happiness, abundance and
freedom?

Have the courage and deter-
mination to say to yourself right
here and now, this very second,
“I will rise to the top and I will be
the best that I can be, I will do the
best that I can do and I will be the
example of courage, hard work
and leadership for my children,
grandchildren and my friends.”

I want every one of you read-
ing this message to recognize
and appreciate that every choice,
every experience, every mistake,
every decision, every rejection
and every relationship that has
brought you to this point in your
life, has prepared you for this
grand and magnificent moment
in time and a precious moment it
is, a moment you must immerse
yourself into, a moment for you to
embrace and seize right now!

There is something much bet-
ter waiting for you. So, open your
eyes, your heart and open your
mind. You have choices that have
to be made right now concerning
your future, so make them boldly,
courageously and assertively right
now without trepidation or fear
— this is indeed your magnificent
moment. In the future, we will
learn how to find and build a
rewarding, home-based business.

Tony Escobar is a motivational
speaker, author, coach and nutri-
tional product formulator. His web-
site is www.shareitforward.com.
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The truth about prepaid cards: They may not be right for your employees

There’s a lot of hype sur-
rounding prepaid, reloadable cards
— with providers promising “no
annual, monthly or overdraft fees
and no minimum balance.” Users
are interested in the idea
of feeling like they aren’t
tied to a bank. Managers
are being told that their
employees want this
“easy, low-cost” option
for payroll.

Since there has been
this buzz about prepaid,
reloadable cards, the
product development
team at our bank decided to con-
sider whether we could and how
we should offer this product. After
extensive research, we conclud-
ed that this product may not be

beneficial, or even desirable, to
our customers — including your
employees. I want to tell you more
about what we learned.

Research showed that there
is little demand among
our customers for this
type of product, and
where there is ademand
there is reluctance to
pay fees. However, one
of the findings about
existing prepaid cards
is that they still carry
fees — most of them
more expensive than a
checking account. An article in
The Banc Investment Daily said the
same thing. Although companies
offering prepaid cards are telling
you your employees want them,

Care and planning will make
your holiday party successful

“I must stop this whole thing!
Why, for 53 years I’ve put up
with it now. I must stop Christmas
from coming. But how?” No one
intentionally wants to be like the
character in the classic
story How the Grinch
Stole Christmas, but a
well meaning holiday
party gone wrong could
strongly harm your holi-
day.

Bottom line, holi-
day parties are a great
idea. When successful,
these celebrations are
great moral boosters, team build-
ers and opportunities to celebrate
the successes achieved during the
year. In particular, inviting the
families of the employees to the
celebration is a strong tool in gain-
ing employee loyalty and engage-
ment, leading to retention and bet-
ter performance.

No doubt these events are
fun, but do involve a lot of work
and planning to pull off. Addition-
ally, in this litigious society, em-
ployers need to carefully consider
managing the liabilities of holding
a company holiday party.

As companies around Ameri-
ca drag out the lights, consult with
caterers and order booze for their
annual holiday parties, know that
once the celebrations are over,
more than one in three employ-
ers will report that the festivities
got out of hand. It could be that
a worker used the mistletoe as an
excuse to get frisky with a col-
league, or a few tipsy employees
exchanged heated words — or
even came to blows. Thirty-six
percent of U.S. employers report
worker misconduct at holiday par-
ties, wrote Albert Brannen, an at-
torney at Fisher & Phillips LLP, in
the firm’s November 2013 Labor

o

russecell
LOOKADOO

Letter. The misconduct runs the
gamut: excessive drinking, sexu-
al advances, off-color jokes, vul-
gar language, arguments and fist
fights.

I offer a few sugges-
tions on proceeding with
this tradition:

* Do not require atten-
dance and refrain from
“strongly encouraging”
attendance. To do so may
cross the lines between
a voluntary and thus
non-compensable event
and work. Additional-
ly, clearly stating that the event is
voluntary may be part of any po-
tential defense involving workers
compensation, wage and hour, and
many other regulatory issues. On
the non-legal side, some employ-
ees prefer to maintain a firewall
of separation between their work
and personal life. This preference
needs to be respected so any form
of pre- or post-event coercion
could backfire.

* Consider the issue of alco-
holic beverages. Begin with your
company culture. If your culture is
adverse to serving alcoholic bev-
erages this is not a question. How-
ever, if it is a tradition or consis-
tent with your company culture,
be very cautious. Limit any com-
pany paid beverages, and do not
serve a punch that may mask al-
cohol. The best advice is to have
a licensed third party to cater the
event and have them responsible
for the serving of adult drinks.
Many states, Utah included, have
strong dram shop laws that clearly
place the liability of a DUI acci-
dent on the provider if they serve
alcohol to an intoxicated person,
or to the point of intoxication or

see LOOKADOO pg. 19

it is more likely your employees
want a simple, free solution for
receiving, cashing and using their
paychecks — which is not always
the case with a prepaid card.

If consumers want a product
that allows them the flexibility of
using a card, but hesitate to use
a product that has fees, there are
likely better options for them out
there.

Many community banks still

offer free banking services for
many products, including free
checking accounts that come with
a debit card. The standard defini-
tion of a “free” checking account
is a checking account with no min-
imum balance requirement and no
monthly fee. This type of account
is low-cost, safe and easy for cus-
tomers and usually fills the needs
of those who are interested in the
convenience of a prepaid card.

There are free ways to do basic
financial transactions, and talk-
ing to someone at your financial
institution may yield information
about accounts or services you
didn’t know about.

Besides the fee income a com-
pany earns from offering prepaid
cards, why else are companies
offering them? Is there really a

see GRAY pg. 19

2. Rocking Footrest

1. Core-Flex Seating Office Chair

Buy Now To Get Your

2013 Tax Deduction
Save up to 15% In-Store

4. Monitor Arms

We offer ergonomic workstation evaluations provided by a highly
trained staff member with knowledge on office ergonomics as
well as our product solutions we have to offer.

Salt Lake City

4844 S. Highland Dr.

801.278.4567

Mon - Sat: 10 am - 6 pm

Some exclusions may apply. See store for details. Offer ends 12/31/13.

RELAX THE BACK

3. Sit to Stand Desk

5. Task Lighting

www.relaxtheback.com
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ACCOUNTING

* James & Co. Business
Advisors/CPAs has hired Skip
Schenck as senior tax accountant.
Schenck  most
recently was with
JD Clark & Co.in
Ogden. His back-
ground includes
experience in tax
return  prepara-
tion and review
as well as multi-
state  taxation,
with a focus on investment part-
nership returns. Schenck earned a
Bachelor of Science in Accounting
and Master’s in Taxation from
Weber State University.

Skip Schenck

UNDERSTANDING
FUTURE RISK IS LIKE
WALKING A TIGHT ROPE,
while standing on an elephant.

BUSINESS INSURANCE
SURETY BONDS

EMPLOYEE BENEFITS
PERSONAL HOME AND AUTO

% Buckner-

LONG STANDING. DEEPLY ROOTED.
CALL FOR A CONSULTATION TODAY

801.973.6700

www.buckner.com

AGRICULTURE

* Joel and Becca Ferry
recently received the Utah Farm
Bureau’s Young Farmer and
Rancher ‘“Achievement Award.”
Presented at the Utah Farm
Bureau Annual Convention, the
award is a competition that recog-
nizes young farmers and ranchers
who have excelled in their farm-
ing or ranching operations and
honed their leadership abilities
to superiority. The Ferrys live in
Brigham City but farm in partner-
ship with Joel’s family in Corinne.
They received a plaque, a $500
check from the General Motors,
a 2013 Polaris Ranger ATV from
Polaris Industries, an insurance
policy for the ATV from Farm
Bureau Financial Services, and an
expense-paid trip in January to the
American Farm Bureau Federation
annual meeting in San Antonio,
Texas. The Ferrys will compete at
the gathering against Achievement
Award winners from across the
nation.

BANKING

* Community members can
participate in the ‘“Christmas
Wishes” program by going to
any one of 17 HeritageWest or
SouthWest Community credit
union branch offices in Salt Lake,

Industry Briefs

Tooele,Carbon,Iron or Washington
counties, selecting a hand-made
ornament from the Christmas tree
in the lobby and returning them by
Dec. 13. The program’s goal is to
make Christmas wishes come true
for 550 school children who attend
Lincoln Elementary School in Salt
Lake City. Seventeen years ago,
a credit union leader visited the
school to ask what the organiza-
tion could do to help the children.
Together, they decided to adopt
the school at Christmastime to
ensure every child received two
Christmas gifts: a ‘“need,” like
socks, pillows, shoes or even food
and school supplies; and a “want,”
gifts like remote-controlled cars,
Barbie dolls, action figures, soc-
cer balls, games and electronic
devices. The requests are written
on ornaments made by each child.
The credit unions will deliver the
presents to the children at the
school Dec. 19.

e Celtic Bank, Salt Lake City,
has hired Jerry Murphy as vice
president of business develop-
ment in the SBA and Commercial
Lending depart-
ment. Murphy
will be based
in Reno, Nev.
During his
27-year career in
the banking and
finance indus-
try, Murphy has
served as a bank
examiner,underwriter and business
development officer. Over the past
17 years, Murphy has originated
over $300 million in commercial
real estate loans nationally, with
an emphasis on SBA, USDA and
conventional financing.

Jerry Murphy

COMMUNICATIONS

¢ Comcast Business, a unit
of Comcast Cable, has named
Paul Merritt as director for the
company’s Mountain Region. He
will oversee the
company’s com-
mercial services
offerings in the
region. Merritt
has more than 10
years of execu-
tive leadership
experience driv-
ing direct and
channel sales in organizations
of up to $200 million in annual
sales. Prior to Comcast Business,
Merritt served as regional direc-
tor for channel sales at Integra
Telecom. Merritt was also vice
president of sales at Redapt,
responsible for building new
sales channels and growing exist-
ing partnerships. He also served
as director of sales at Qwest
Communications and vice presi-

Paul Merritt

dent at XO Communications.

CONSTRUCTION

e Reaveley Engineers
Associates (REA), Salt Lake City,
has named Dorian Adams as pres-
ident. It is only the second time in
the 37-person company’s 41-year
history of transitioning within
its key leadership. Adams joined
REA in 1997 as a project engineer,
was made an associate in 2000,
and in 2008 advanced to princi-
pal. He has managed the design
of many projects with budgets in
excess of $100 million, including
the Intermountain Medical Center,
Riverton Hospital and St. George
Municipal Airport Terminal.

waww. Layton Construction.com
{801) 568-9090

FOOD

e Nutranomics Inc., a
research and nutritional food prod-
ucts company based in Draper,
has appointed Dr. Enkhmart
(Michelle) Dudleenamjil to sup-
ply chain manager. Prior to join-
ing Nutranomics, Dudleenamjil
was manager of technical services
at Sabinsa Corp., a Utah-based
manufacturer, supplier and mar-
keter of nutraceutical products.
Dudleenamjil’s education includes
a Ph.D. from Brigham Young
University in microbiology.

INTERNATIONAL

e The World Trade Center
Utah board of directors has
appointed Elizabeth Goryunova,
executive vice president and chief
operations
officer, as the
organization’s
interim  presi-
dent and chief
executive offi-
cer as the board
begins the pro-
cess of search-
ing for a new
president/CEO.
Lew Cramer left the president/
CEO position to become CEO
and president of Coldwell Banker
Commercial Intermountain.

Elizabeth
Goryunova

Goryunova also serves as a direc-
tor of international relations for
the Salt Lake Chamber and is
one of 10 in the United States
private sector liaison officers to
the World Bank Group and IDB.
She serves on the board of the
District Export Council as a trea-
surer, and on a directive coun-
cil of the Italy Utah Cooperation
Center, a nonprofit volunteer orga-
nization. She is a member of the
International Women’s Forum, a
founding member and president
of the Organization of Women in
International Trade (Utah Chapter),
and a member of the Academy of
Management and the International
Leadership Association. She pre-
viously served for four years on
the Utah State Radiation Control
Board and for three years on the
University of Utah International
CenterAdvisory Board. Goryunova
has two decades of experience
in international business develop-
ment in academia, industry (elec-
tronics manufacturing, finance,
marketing consulting) and a non-
profit, both in Utah and overseas.

LAW

e Callister Nebeker &
McCullough, Salt Lake City, has
announced that Geri A. Allison
has become a shareholder and that
the firm has hired Peter K. Smyth,
Steven A. Tingey and Nicholas
W. Anderson. Allison joined the
firm in June 2001 as of-coun-
sel. Her practice focuses on regu-

Nicholas Anderson

Steven Tingey

latory compliance, documentation
of commercial loans and con-
sumer financial services products
and employment law. She concen-
trates her focus in the Banking and
Finance section of the firm. She
is a graduate of the University of
Utah College of Law. Smyth has
joined the firm as an associate
attorney and will be working in
the Estate and Tax Planning sec-
tion. Tingey has joined the firm
as an associate attorney and will
focus his practice in the areas of
estate and tax planning, business
law, banking and finance, and real

estate law. Anderson has joined the
firm as an of-counsel attorney. His
practice is focused on commercial
real estate transactions and estate
planning. He is a member of the
firm’s Real Estate and Estate and
Tax Planning practice groups.
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EQUIPMENT COMPANY

Everything for the
Contractors

We rent the best

4343 Century Drive
Salt Lake City, UT 84123

801- 262-5761

www.centuryeq.com

CASE

REAL ESTATE

*TheIndependent Brokerage
Group (IBG) Committee has
appointed Michael Jeppesen,
president and managing broker of
IPG Commercial, as its chairman.
The appointment was made at the
annual Fall World Conference
of the Society of Industrial
and Office Realtors (SIOR) in
Chicago. Jeppesen will oversee
the committee’s management and
direct the activities of the com-
mittee to achieve its objectives.
Jeppesen achieved his industrial
designation in SIOR in 2010 and
has served SIOR in various lead-
ership positions, including Utah
chapter president in 2013. As pres-
ident and managing broker of IPG
Commercial, Jeppesen is respon-
sible for leading the industrial real
estate firm and providing service
to a diverse group of building
owners and occupiers in Utah and
across the country.

. Coldwell Banker
Residential Brokerage announced
that Kari Draman has affiliated
with the com-
pany as a sales
associate in its
South  Valley
office in Draper.
She will special-
ize in residential
d sales throughout

south Salt Lake

County. Draman
previously worked at K D Taxes
as a California registered tax pre-
parer and bookkeeper.

e Primary Residential
Mortgage Inc. (PRMI), an inde-
pendent resident mortgage lend-
er based in Salt Lake City, has
named Burton Embry as senior
vice president of quality assurance
and industry relations. He will

Kari Draman
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Industry Briefs

oversee the Quality Assurance
and Recourse Defense Mitigation
team and will provide signifi-
cant consultative direction to
the Compliance Management
Systems team. Embry has more
than 25 years of experience in
the mortgage industry, including
executive, quality and legal man-
agement; loss mitigation and bro-
ker administration. Embry returns
to PRMI after serving as the
executive vice president and chief
compliance officer at LeaderOne
Financial Corp.

COLORADO - WYOMING - UTAH - IDAHO

HONNEN
EQUIPMENT

4055S.500W., SLC ~ 801-262-7441

www.honnen.com 1-800-646-6636

RETAIL

e Zrii LLC, a nutrition and
wellness products company based
in Draper, has hired Matt Ward
as vice president of global sales.
Ward previously was a “5-Star
Ambassador” and one of the top
earners at ViSalus.

TECHNOLOGY/LIFE
SCIENCES

e ZenPrint, a cloud print-
ing platform company based in
Provo, has named Dave Boyce as

chief executive

Boyce
has more than 20
years of technol-
ogy leadership
experience. Prior
to ZenPrint,
Boyce was the
founder
CEO of Fundly and will remain as
Fundly’s chairman of the board.
Prior to Fundly, Boyce was Oracle
Retail’s vice president of product
strategy, responsible for 43 prod-
ucts globally. Boyce also ran strat-
egy and business development
for ProfitLogic. His education
includes a bachelor’s degree in
German Literature from Brigham
Young University.

¢ Alianza Inc., a cloud voice
platforms company based in
Lindon, has hired Kevin Dundon

officer.

Dave Boyce

and

as executive vice president of
business development. In his new
role  Dundon
| is responsible
| for overall rev-
enue growth at
Alianza, includ-
ing partner
development
and  strategic
customer rela-
tionship management. He has
more than 25 years of telecom-
munications and IT management
experience. He spent 16 years at
Level 3 Communications, where
he was a member of the leadership
team that founded the company.
Dundon led various functional
areas of the company, including
business development, market-
ing, product, network and opera-
tions. Prior to Level 3, Dundon
held numerous leadership roles at
MEFS Communications and Centel
Communications.

* Fusion-io, Salt Lake City,
has hired Ted Hull as executive
vice president and chief financial
officer. Hull will oversee Fusion-
i0’s finance,
accounting,
investorrelations
and facilities
functions. Hull
previously was
vice president of
finance at Cisco
———— since 2007. Prior
to Cisco, Hull served as CFO at
Isola, vice president of finance
and then CFO at Maxtor, and vice
president of finance at Exodus
Communications. He also served
as division controller in the IBM
SSD division, in addition to other
senior financial roles at IBM dur-
ing his 17-year tenure at the com-
pany.

* Orchid Event Solutions,
Salt Lake City, has appointed
Amy McMinn as vice president
and chief information officer.

McMinn  has
than 25
years of expe-
rience in soft-
ware design and

Wb

Kevin Dundon

Ted Hull

more

development.
Most recently,
she led a team of

£
Amy McMinn
— 30 software and
human factors engineers at L-3
Communications Systems-West,
which develops communication
systems for intelligence collec-
tion, imagery processing and sat-
ellite communications, and was
responsible for all graphics user
interface development within the
company.

My startling question: Is
Santa Claus really Google

After nearly 60 years of a
wavering belief in Santa Claus, I
have come to a major AHA! Santa
Claus is actually Google.

Think about it:

Google knows when
you're sleeping.

Google knows when

I’ve always wondered how Santa
Claus knew all this stuff. How did
he find my house? How did he
know what I wanted? It turns out
Google knows every-
thing about everyone.
Especially you.

Google knows

QUESTION IS: How has Santa,
er, I mean Google, rated you this
year? Is she going to bring you
everything on your wish list?
And maybe a bigger question
is: how are you taking advan-
tage of the Santa Claus elements
Google presents to help you build

you’'re awake.

Google knows if you're
bad.

Google knows when
you're good.

Google has lists, and
she checks them twice.

Google knows who’s naughty.

Google knows who'’s nice.

And Google reads all your let-
ters!

Holy cow! How can this be?
It sure clears up a lot of mystery.

, > RECEIVING& .

CHRISTMAS

where you live.

Google knows
where everyone lives.

Google knows
what you want.

And Google can
make it into your home
and everyone else in the world’s
home on Christmas Eve.

Pretty cool, huh?

Finally, the real of Santa Claus
is exposed! The Clark Kent of
our time has been revealed. THE

your personal brand and reputa-
tion?

Actually, I wonder if your
Christmas wish list contains a
wish for you to have a better
personal brand next year. Or a
better reputation next year. Or a
higher Google ranking next year.
Or maybe to occupy the entire
first page of Google next year.

JEFFRE\Y :
GITOMER

see GITOMER pg. 8

66 BECAUSE
YOU HAVYVE

RECEIVED

NOW YOU CAIN

ructy GIVE??

available at:
AMAZON.COM

local Bookstores
& Christmas
Boutiques

Read about Kiley, an infant child in need of a heart transplant. His tiny body must
accept and receive this gift of a heart in order to live. In the new testament,
Christ teaches more about receiving than giving. Learn why it can be difficult to
receive in our society and how five receiving principles (represented by a star) can help us
connect to and accept ourselves and others.

After you've read the book, share your story of how you receive Christmas and read
how others have shared at www.receivingchristmas.com This is a great neighborhood
gift that inspires and touches the most tender parts of the heart, for friends
and family members.

This book can be used to fundraise for humanitarian purposes

For order and contact info:

www.receivingchristmas.com
receivingchristmasfdgmail.com

CALL 801.712.3699
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GITOMER
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Probably not.

Your Christmas list probably
contains material things like an
iPad, or a smartphone, or an Xbox,
or some clothing. Too bad.

Like Santa Claus, mother
Google keeps track of you all year
long. You can’t just all of a sudden
become nicer at Christmastime!
You have to be nice all the time.
You have to be good all the time.
You have to be ethical all the time.
And you have to take reputation-
building actions all the time in
order for mother Google to look
upon you favorably.

And just so we understand
each other, mother Google doesn’t
make a list and check it twice.
She already has the list, you are
already on the list, and that list
gets checked every day.

If you’re trying to harvest the
bounty that Google offers — the
free bounty that Google offers —
you have to take the appropriate
actions that will move you up the
list, and keep adding to the list on
a consistent basis.

* Write something and post it
online.

e Have an article published
someplace.

e Tweet something meaning-
ful.

* Speak someplace.

e Join a business group.

e Lead a civic group.

e Participate in a charity.

e Start a personal website.

* Tweet something profound.

e Create a blog and post an
entry every day.

* Post on your Facebook busi-
ness page.

e Put a video up on your
YouTube channel.

* Do something noteworthy in
your community.

* Tweet something that helps
others.

e Invite people
LinkedIn page.

Do all of these things consis-
tently. Some daily. Some weekly.
But each of them at least monthly.
The key to building your Google
reputation is consistent action,
consistent writing and consistent
posting.

The week between Christmas
and the New Year presents an
amazing opportunity to any per-
son who is B2B, and many B2C.
It’s the time to make your plan for
next year. The time to make your
Christmas list is not Dec. 1, it’s
Jan. 1. That’s the day you begin
to earn your gifts from mother
Google for the next year. Or not.

OK, so Google may not really
be Santa Claus. But the similari-
ties are remarkable, and the results
are the same. If you’re good, you
get toys. If you’re bad, you get
coal.

The reality is you have to be
on the good side of Santa Claus,
and you must be on the good side
of mother Google.

How important is your Google

to your

ranking? If you want material
things, a great Google ranking, a
great Google personal brand, and
a great Google reputation will
ensure that you get all the things
on your list, and a new house, and
anew car.

Happy, healthy, wealthy, fam-
ily holiday and New Year!

Jeffrey Gitomer is the author of 12
best-selling books including The
Sales Bible and The Little Red
Book of Selling.

© 2013 All Rights Reserved.

Rocket Fizz shop comes to The Gateway

Rocket Fizz, a beverage, can-
dy and gift shop, has opened in
Salt Lake City’s Gateway Cen-
ter. It will be the company’s only
northern Utah location.

“Rocket Fizz will be a won-
derful addition to our many fam-
ily friendly shops,” said Rochelle
Fraser, marketing director at The
Gateway. “The store offers an
awesome variety of items for those
who are looking for a unique gift
or a special treat for themselves

during their holiday shopping.”

Rocket Fizz Soda Pop and
Candy Shops stock thousands of
different kinds of bottled soda
pop and candies from around the
country. In addition, customers
will find hundreds of retro and gag
gifts, posters and even tin signs.
The store occupies 3,500 square
feet, using the space formerly be-
longing to Blickenstaffs and also
some of the space that once housed
Called to Surf.

“Rocket Fizz is finally com-
ing to Salt Lake City and we are so
excited about it,” said Patrick Ev-
ans, owner of Rocket Fizz. “With
over 2,000 kinds of nostalgic and
imported candies, chocolate and
taffies, 500 types of bottled soda,
and more gags, toys, and fun than
you can shake a stick at, Rocket
Fizz will become the No. 1 shop-
ping place for anybody who likes
to have fun.”
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The Enterprise will not be

publishing on December 23.

Look for our next issue, The

2014 Book of Lists in your
mailbox December 30.

From our families to
yours, have a very
Merry Christmas

and the happiest
New Year!
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«Strictly Business

A great Christmas idea:
Give the gift of travel

I’'m a big advocate of giving travel as a Christmas gift for family
members. I’ve given tickets to the Utah Shakespeare Festival summer
season, including lodging in Cedar City, several times. A few years ago,
my gift was a trip to the Sugar Bowl in New Orleans. Everyone in the
family still talks about that one. The fact that Utah waxed Alabama left
— 15 a]] with a particularly good feeling. One year,
it was a summer vacation in Yellowstone Park, in-
cluding horseback riding at Roosevelt Junction
and a whitewater rafting trip out of Jackson. Sev-
eral of our children still have pictures from that
trip on their Facebook pages. Last Christmas, I
gave a cruise up the West Coast from Los Angeles
to Vancouver we all took in early May.

A cruise makes an excellent Christmas gift,
and you can get a lot of them for very reasonable
prices. That West Coast cruise for seven days was
only $299 per person. Right now, you can get one in the Eastern Ca-
ribbean on Norwegian Cruise Line’s super ship, the Epic, that’s a week
long, leaving Jan. 4 from Miami for just $399 per person.

I always get a gift certificate from my travel agent for the trip I
give. He supplies me with a little travel bag to put it in and I include
brochures and photos from the places we’ll be visiting. The trip we are
going to be taking together is always the big topic after we unwrap gifts
on Christmas Day.

Now, if you want to be a little more extravagant, river cruises are
becoming a bigger and bigger part of the leisure travel world. Instead
of $399 per person for a week, you are talking $3,000 to $10,000. A
river cruise means you are going to be with about 175 to 250 passen-
gers versus 2,500 to 6,000 on most ocean liners. It usually also means
a big up-curve in service and dining. You won’t be at sea going from
one port-of-call to the next; you’ll be in continuous contact with the
scenery, and a daily shore excursion will be included as a part of the
package you are purchasing.

Two years ago, a Nile River cruise from Luxor to Aswan was in-
cluded as part of a group tour I led through Rome, Israel and Egypt. Ev-
eryone in our group said the river cruise was the highlight of every-
thing. Some said the cruise was the best trip of their lives. We sat on
deck, some sipping wine, others Diet Coke, surrounded by the sights.
We would dock, exit the boat, and walk no more than a hundred yards
into an ancient Egyptian temple, everything being explained by a col-
lege educated guide. For a church group visiting Rome and Israel to
say the Nile River trip in Egypt was the highlight is truly amazing.

A travel agent friend of mine told me he has a client who had gone
on 19 ocean cruises and then took a river cruise. He says the client said
he wished he had known about river cruises “a long time ago, because
that’s what we would have been taking all along.” I personally have
loved every cruise I’ve been on (ocean liner or river boat), but the river
cruises are over the top.

And apparently I'm not by myself in extolling the virtues of river
cruises.

One line alone, Viking River Cruises, will match or exceed the
record number of ships it is set to launch in 2014 yet again in 2015.
Viking has doubled its fleet in the last two years by debuting 16 new
longship-class ships. The line’s fleet currently stands at more than 30
ships, and they plan to launch another 14 longships in 2014, plus an-
other order for 14 ships in 2015 will push the fleet to more than 60 ships
and see the line nearly redouble the size of its fleet. All in just a two-
year period.

Anyway, giving travel as a gift was one of the best ideas I’ve ever
had. Some folks simply purchase a travel gift certificate for a dollar
amount and let the recipient use it for any future trip they want to take.
That’s good, but I prefer to put together a specific trip because I think it
does more to really capture the imagination of those to whom I give it.

Bottom line for Christmas gifts: If you want to give something
that will be a memory maker, wrap up some travel.

Here are three business reads that will

give you a head start on the new year

Each month Jack Covert, founder of 800-CEO-
READ, reviews the best recently released business
books. He is also the coauthor of The 100 Best
Business Books of All Time, recently updated and
expanded, and released in paperback. 800-CEO-
READ is a leading direct supplier of book-related
resources to corporations and organizations world-
wide, and specializes in identifying trends in the
changing business market. For more reviews, visit
800ceoread.com/jack_covert_selects.

Creative Confidence: Unleashing the Creative
Potential Within Us All by Tom Kelley & David
Kelley, Crown Business, 288 pages, $28.00,
Hardcover, October 2013, ISBN 9780385349369

As children, we were encouraged to practice
at everything—our multiplication tables, piano
lessons, batting/catching/kicking/throwing. With
practice, we were
told, comes per-
fect (or at least
proficiency).
But the older we

CREATIVE (INFIDENCE got, the more
e aeATive we  gravitated
. s toward those

things that we
were most con-
fident in. Those
of us that grav-
itated toward
“the arts” were
deemed cre-
ative; those of us who
had a knack for fields like math were relegated to
a different category, and probably lost confidence
in our creative potential as we got older. Tom and
David Kelley explain why this is a mistake:

“Creativity is much broader and more universal
than what people typically consider the ‘artis-
tic’ fields. We think of creativity as using your
imagination to create something new in the world.
Creativity comes into play wherever you have the
opportunity to generate new ideas, solutions, or
approaches.”

The Kelley brothers would know. They have
“worked together for thirty years at the forefront
of innovation” — most notably at IDEO, a leading
innovation and design firm. David Kelley was also
the creator of the d.school at Stanford University,
and Tom Kelley the author of the classic Art
of Innovation. And in their new book, Creative
Confidence, they encourage everyone to contribute
creatively to the greater good, whether it’s of your
department, organization, community, or society.

To that end, the Kelleys introduce us to the
three factors that must be balanced within every
successful creative venture: Technical (Is the idea
feasible?), Business (Can we afford it?), and
People (Who is this for and what do they need?). It
is that last part—being human centered—that the
Kelleys think usually gets overlooked Creating
a sustainable creative culture “depends on an
absence of fear of failure and judgment” in the
workplace, they believe, because to truly innovate
you need everyone in the organization to believe
in themselves as creative thinkers to contribute

their ideas.

“At IDEO and the d.school, we seldom say,
‘That’s a bad idea’ or ‘That won’t work’ or ‘We’ve
tried that before.” When we disagree with someone
else’s idea, we push ourselves to ask: ‘What would
make it better or what can I add to make it a great
idea?’ or ‘What new idea does that spur?’ By
doing so, we keep the creative momentum going
instead of cutting off the flow of ideas.”

It’s this kind of advice that makes Creative
Confidence such a valuable resource. Not only are
the authors some of the most innovative practitio-
ners in business today, but they offer applicable
advice we can implement immediately. They even
offer a chapter of “Creativity Challenges” to con-
tinue your practice. This book isn’t so much about
setting your inner artist free as it is about feeling
free to acknowledge and honor your ideas and
your natural talent for creative thinking.

Dot Complicated: Untangling Our Wired Lives
by Randi Zuckerberg, HarperOne, 256 pages,
$27.99, Hardcover, November 2013, ISBN
9780062285140

I know people who swear that they would
feel isolated if it weren’t for their smartphones
and social media. And I know people who have
become overwhelmed by the proliferation of
devices and digital communication, and don’t
technology’s further
into their personal
lives. Regardless
of which side of
the fence you’re
on, one thing is
certain: technol-
ogy has made
our lives more
complicated.
No one knows
that better

than Randi

Zuckerberg —

o s sstsssss S Silicon Valley

/= CEO, social

media expert, former

marketing executive at Facebook, and sibling

to its famous co-founder. In her new book, Dot

Complicated, which she describes as “part per-

sonal story, part thoughts for the future, and part

guide for finding the right balance of tech in your

life,” she intertwines her personal experiences
with professional expertise.

What will hook most readers is the story of
going to work for her (younger) brother at Facebook
in 2005. She began there in a “hybrid marketing-
business development-sales role,” doing anything
the startup needed that didn’t require an engineer,
all the while realizing what an opportunity and

welcome incursion

see COVERT NEXT PAGE
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burden she was facing.

“The benefits of my last name far
outweigh the negatives, and it’s definitely
opened lots of doors for me. But open doors
alone don't get you anywhere unless you do
something once you walk through them.

"From the moment I joined Facebook
I knew I had a long road ahead of me and
was existing beneath a very big shadow.
There was a chance that no matter what 1
did I would never be more than someone'’s
sister.”

That passage does a good job of
representing just how likeable, honest and
open Randi Zuckerberg is throughout this
book. And that’s why Dot Complicated is
ultimately such a worthy read. There’s a lot
of entertaining insider anecdotes from her
experiences during the first eight years of
Facebook and other Silicon Valley ventures
(“At start-ups, a lot of work gets accom-
plished on napkins”). But it is also the story
of her learning curve as a businesswoman
at the forefront of a rapidly growing tech
business at a time the tech business is tak-
ing the world by storm. And it is not only
about how it has changed her life, but how
it has changed all our lives, and how best to
navigate those changes.

Life is complicated, but life is even

more complicated when you work in the
ever-evolving, demanding technology sec-
tor, or when you live that life openly via
social media. Distilled, each chapter of Dot
Complicated takes a look at an aspect of life
affected by the modernization of communi-
cation—from our friends and our family to
our future — and offers advice, humor and
insight on our modern life from a woman
who epitomizes it.

Junkyard Planet: Travels in
the Billion-Dollar Trash Trade by Adam
Minter, Bloomsbury Press, 304 pages,
$26.00, Hardcover, November 2013, ISBN
9781608197910

You have probably wondered (and
maybe even think you have a good idea of)
what happens to your garbage after it leaves
your home. But, have you ever wondered
how much your garbage is worth? And,
further, do you know what kind of global
economy you are fueling every time you
put your bins out on the curb? Adam Minter
has not only thought about these things, he
has, with his new book Junkyard Planet,
provided an in-depth look at how humans
buy, trade, process and sell what so many of
us discard as garbage.

Minter leads the book with a story
about something apropos for the upcom-
ing holiday season: Christmas lights. It is

about a product primarily consumed in the
United States, but this story takes place in
China, and sets the tone for what will fol-
low throughout the rest of Junkyard Planet.
Interviewing the owner of a scrap-metal
processing facility in Shijiao, China, Minter
uncovers a particularly valuable piece of
trash: copper wire. Your tangled ball of
Christmas lights is full of this and
when you

wire,

RADE
TRAVELS 1N THE BILLIGH—BQLLM! TRASH T

el
QMANE,

ADAM MINTER

throw them
away there
are good
odds that
someone
in China
or anoth-
er devel-
oping
country
will be
inter-

ested in

buying

them for that copper.

But, while the benefits of the
booming trash trade are numerous, there are
also serious concerns and consequences —
especially environmental. In the develop-
ing economies where this material usually
ends up to be processed, there is often little
or no regulation of how waste is handled,
and the processes in place for separat-
ing once-married materials such as plastic

and metal are often crude. The scrapper’s
original process of separating the rubber
sheathing from copper wire in the afore-
mentioned Christmas lights, for example,
was to simply dump fuel on the mess and
burn it. While this particular scrapper has
since found a demand for the recycled rub-
ber and began separating the scrap materials
more carefully, there are many materials for
which there is little or no demand, and the
process for extracting the valuable element
creates a dangerous and dirty environment.
This illustrates one of Junkyard Planet’s
key points: usually, the only thing “green”
about recycling on the global scale is the
money to be made.

The stories and figures presented
in Junkyard Planet are surprising and often
amusing, but the book also offers some
serious fuel for thought. How can we bet-
ter take out the trash, not simply for the
good of Mother Nature — though that’s
a worthwhile consideration — but for the
good of our national and local economies?
The motto “Reduce, Reuse, Recycle” sees
far greater recognition in its final com-
mand: recycle. But as Minter shows us,
recycling is still the least preferable option
— well after reduction and reuse. It’s true
that recycling is a better option than simply
burying or burning our trash, but recycling
is an industry like many others, thriving on
demand. And the demand is not for cleaner
air and water but, quite simply, for cheaper
raw materials.
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No need to fight the mall traffic to buy this Christmas gift

As Christmas approaches, the shop-
ping mall can become a shopping maul.
One of the ways of buying gifts for fam-
ily and friends, without becoming part of

This book says publicly what many
people say only privately, whether about
affirmative action, Barack Obama or the
ongoing obscenity of gross television shows

a mob scene in the Stores, is 10 E—E —— aDOUt paternity tests, to determine

shop on the Internet. However, for
many kinds of gifts, you want to be
able to see it directly, and perhaps
handle it, before you part with your
hard-earned cash for it.

One gift for which that is
unnecessary is a book. Books are
ideal Christmas presents from the
standpoint of saving wear and tear
on the buyer.

There are the traditional coffee table
books, featuring marvelous photographs by
Ansel Adams or the moving human scenes
in the paintings of Norman Rockwell, both
of which are very appropriate books for the
holiday season. But there are also more seri-
ous, or even grim, books that some people
will appreciate as they read them in the new
year.

One of these latter kinds of books is
the recently published Why We Won't Talk
Honestly About Race by Harry Stein. It is
a bracing dose of truth, on a subject where
sugarcoated lies have become the norm.

S
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THOMAS
SOWELL

the father of children born to
women whose lifestyle makes it
anybody’s guess who has fathered
their children.

Hopeful signs from the past and
the present are also covered, along
with honest and insightful people
like Bill Cosby and Shelby Steele.
But the abuse to which such people
have been subjected is a sobering
reminder that it is still a struggle to confront
racial issues.

A very different book, but one with the
same goal of getting at reality, despite soci-
ety’s prevailing fog of rhetoric, is Choosing
the Right College. For both students and
their parents, this book can be enormously
valuable. It is by far the best college guide,
for both its honesty and its insights.

Unlike other college guides, Choosing
the Right College is judgmental. For exam-
ple, it says that Boston College has a “ter-
rific political science department” and its
graduates in “finance have a fast track to

/

jobs in big Boston firms” but “education
and sociology departments are mediocre
hotbeds of radical activism.”

That kind of information not only helps
when deciding which college to attend, it
also helps in choosing which courses to
seek out and which to avoid after you have
enrolled. Too many colleges have a narrow
and intolerant politicized atmosphere, with
professors giving low grades to students
who do not go along with the leftist vision.

Barnard College is described as having
“doctrinaire leftism” that “pervades every
nook and cranny of campus.” But MIT is
credited with a politically “diverse or neu-
tral” environment where the students “are
too busy for activism.”

Unlike most other colleges, Hillsdale
College still has “single-sex dorms, with
firm visitation rules” and a “very extensive,
well-taught core curriculum.” It also has
“almost unanimous political conservatism”
that may not be for everyone. Nor is its
isolated location “in a very cold part of the
country.”

In short, the 900-plus pages of Choosing
the Right College lay out in plain English
the pluses and minuses of colleges and uni-

versities across the country, calling a spade
a spade. They report; you decide what is
right for you.

With so many people already speculat-
ing as to who might be the “frontrunner”
for the Republican nomination for president
in 2016, Wisconsin Gov. Scott Walker’s
new book, Unintimidated, may be espe-
cially worth reading. It shows a man of real
depth, and with an impressive track record
that ought to overshadow the rhetoric of
others, especially among the Washington
Republicans.

Unlike the Washington Republicans,
Gov. Walker has been tested and has come
through with flying colors. His ending
the labor unions’ sacred cow status in
Wisconsin, in spite of union thuggery in the
capitol and death threats to himself, his wife
and his children, tells us what kind of man
he is.

Merry Christmas to all.

Thomas Sowell is a senior fellow at the
Hoover Institution, Stanford University. His
website is www.tsowell.com.

COPYRIGHT 2013 CREATORS.COM

It has nothing to do with luck;

When the alarm goes off, chances are
your mind floods with a deluge of thoughts
— the training you’ve got to present at noon,
those employee reviews you still haven’t
wrapped up, the disagreement you had with
your spouse, etc. That serene look of sleep
is quickly replaced with frown
lines. How would it be to wake up
instead with a nice, big smile on
your face?

One of my favorite speakers,
Richard Scott, has said the key to
waking up with a smile every day
is to go to bed with a wire coat
hanger, bent up just so, inserted in
your mouth — voila, you’ve got
a big grin! In other words, there is no assur-
ance that you’re going to have a smile on
your face every morning. But I'm going to
pass on a powerful tool that Dan Sullivan,
the strategic coach, shared with me about
how to actually be happy, because you truly
can be the determiner of your own happi-
ness.

First, consider where your focus is. Do
you tend to look backward, mulling over
the successes and setbacks, achievements
and losses of the past? Or do you look so
far down the road that you’re living for the
distant future? What if instead you focused,
literally, on today and tomorrow? That’s all:
the day you just experienced, and the day
you’ll wake up to tomorrow. And what if
we avoided beating ourselves up? Dan rec-
ommends we simply measure ourselves by
what we accomplished today, and that we
set goals for what we hope to accomplish
tomorrow.

He points out the easiest way to do this
is by taking your journal, iPad or smart-
phone and writing at the top: “Today.” Un-

der that header, write down three “wins” for
the day — positive things you accomplished
that were a success. Then write another
header: “Tomorrow.” Under that, jot down
three wins you hope to have tomorrow.

You may be wondering what kinds of
actions qualify as a win. That is
completely up to you. It may be
getting your hour in at the gym, re-
solving a conflict with your spouse,
closing the deal with the new cli-
ent, choosing salad over the pas-
trami burger. Whatever constitutes
a step forward toward your vision
of who you are and who you want
to be, that is a win.

Dan has been doing this for 17 years
without missing a day. I myself have made
it a regular habit for quite a while. It may
seem simple, but I can attest, it is very, very
powerful.

No matter what happens, even if some-
thing negative interrupts my progress that
day, I still think of three positive accom-
plishments that happened during the day.
After I write those down, I write down the
three wins that I hope to have for tomorrow.
I do this in my journal, and I also use a free
app called “WinStreak” that Dan Sullivan
created for any smartphone or iPad.

Now when tomorrow comes, if I didn’t
accomplish the three wins I set out for my-
self, I don’t torture myself over it. I just fo-
cus on three things I did get accomplished.

By doing this, I'm seeing myself as
having a winning streak. It’s very motivat-
ing because if you’re going to play the game
of life, do you want to create a situation
where you’re always losing, or do you want
to be winning?

The key is to get in the habit of focusing

it's how you play the game

primarily on the positive and stay on your
personal winning streak in life.

I encourage you to download the “Win-
Streak” app for your smart phone or iPad (or
you use your journal), and test out this ap-
proach for at least two weeks. Watch how
it makes you feel, and how it helps you go
from success to success.

As a professional, I also recommend
that you share this approach with your em-
ployees. Show them how to do this simple
exercise each night. They can keep a “Win-
Streak™ list for their work-related accom-
plishments, as well as a personal one.

What if your entire team were on a win-
ning streak? What could do that for the com-
pany as a whole? What kind of growth and

change could that collective energy create
over the course of a year, two years, and be-
yond?

Ralph Waldo Emerson said, “Write it
on your heart that every day is the best day
in the year.” By focusing on the positives of
today and setting yourself up for the same
perspective tomorrow, you can celebrate life
each day. And when you do, life, work, fam-
ily, finances — everything — contributes to
a beautiful life you’re leading. And that defi-
nitely makes it all worth waking up to with
a smile — a genuine, authentic, from-the-
heart grin every morning.

Douglas R. Andrew is a best-selling author,
radio talk show host and abundant living
coach.
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Test scores only one way to
judge quality of education

The latest international student evalu-
ations, the PISA test results, are out and
one thing is clear: The United States has
not done well. Beyond that, the exams have
become, as professor Jay Greene points
out, a Rorschach test. People read into
them pretty much whatever they
want. So Randi Weingarten of the
American Federation of Teachers
announced that “None of the top-
tier countries ... has a fixation
on testing like the United States
does.” It’s difficult to see how
one could come to this conclu-
sion. The top four slots in all three
categories — math, reading and
science — are taken by Shanghai (China),
Singapore, Hong Kong, Taiwan or Japan.
They probably have the most test-centric
systems in the world.

What’s more worrying is that this
particular test, PISA, is not focused on
rote memorization but rather on the abil-
ity to use skills to solve real world prob-
lems. (I tried the sample test; you can too
at http://www.oecd.org/pisa/test.) In fact,
American school children do better in the
other major international comparison, the
TIMSS, which is a more traditional test of
the academic curriculum. Does this mean
we’re teaching more by rote than do South
Korea and Japan?

If one can put ideology and vested
interests aside, I think a fair-minded review
of this survey, as well as others, suggests
that the United States has reason to be wor-
ried, though not panicked.

Let’s be clear: General educational
excellence is not the only ingredient to
national success. Diane Ravitch, a critic of
educational reform, has pointed out that the
United States has never done very well on
international tests, and yet the American
economy has done better than many higher
scoring countries. Why? Well, America
benefits from an amazingly flexible free
market economy, a tradition of invention
and entrepreneurship, a dynamic society,
talented immigrants and a strong work
ethic. Those strengths might outweigh poor
test scores, on average.

In addition, there’s increasing evidence
that it takes a small number of high achiev-
ers to generate a great deal of economic
vitality. Scholars Heiner Rindermann and
James Thompson have found that the per-
formance of the top 5 percent (measured
by IQ) in a country correlates strongly
with economic growth. Duke University’s
Jonathan Wai argues that, because of its
size, America’s top 1 percent have a huge
impact on the country’s trajectory.

America has done very well in har-
nessing the talents of its top 1 percent and
in attracting the top 1 percent from the rest
of the world to live and work here. These
are the engines of innovation, growth and

FAREED‘
ZAKARIA

dynamism. But the country’s vast middle
class — and below — has seen its wages
stagnate for three decades. And this is get-
ting worse as technology and globalization
depress job prospects for people in the
middle.

The real story of these
tests has been “the rise of the
rest.” The United States has
muddled along over the last few
decades, showing little improve-
ment or decline. Meanwhile
countries like South Korea and
Singapore have skyrocketed to
the top and now China, Vietnam
and Poland are doing astonish-
ingly well. These countries have workers
whose productivity levels have been rising
in tandem with their educational achieve-
ments. There are many reasons, but to put it
simply, many of these countries are playing
to win. According to the Organization for
Economic Co-operation and Development,
the gap in math between Shanghai and
Massachusetts (the top performing U.S.
state) translates into two years of schooling.
No surprise; as it turns out, because of the
longer school year, by the time the average
Shanghai kid gets to be 15, she has spent
about two years more in school than the
average 15-year-old American.

President Obama said recently that
America’s greatest problem is its declining
social mobility. Americans are now less
likely to move out of their income level
than Canadians or Europeans. Education is
the single best way to rebuild that ladder of
opportunity.

Almost all the research suggests that
how much you spend does not predict your
performance. America spends a lot; many
Asian countries spend much less. However,
America has an unusually large gap between
its best and worst students. And it is unusual
in that it devotes less money, attention and
energy on its most disadvantaged students.
Most countries, certainly most high per-
forming countries, devote greater resources
and attention to poor children. Because
education in America is funded by local
property taxes, the opposite dynamic is at
work, which reinforces and exacerbates
problems of mobility.

It’s possible that the top 1 percent
will be able to continue generating enough
growth to keep the country moving but it’s
more likely that the weight of a stagnant
middle class will eventually slow the econ-
omy down. More importantly, the politics
of a country with a tiny productive elite
and a massive underclass with low skills,
depressed wages and no prospects will not
look pretty.

Fareed Zakaria’s email address is com-
ments @fareedzakaria.com.

(c) 2013, Washington Post Writers Group
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Dollar-cost averaging - one
key to successful investing

In chapter four of my book, The
Effective Investor, 1 explain that there are
only two ways you can follow rule No. 3
‘Gbuy

of the Three Rules of Investing —
low and sell high” — without any
speculation or gambling. The first
way is called dollar-cost averaging.
I explain the second way in chapter
11 of my book.

Rather than trying to time the
market and making a single pur-
chase, many investors use a method
called dollar-cost averaging. Using
dollar-cost averaging, you buy the
same investments at regular intervals with a
fixed amount of investment dollars. When
you practice dollar-cost averaging, you buy
more shares when prices are low and fewer
shares when prices are high.

Over a period of time, as market prices
fluctuate, the average cost per share of your
shares bought will be less than the average
price per share. For example, assume that
a person invests $100 per month for 12
months in XYZ investment. In the graph's
third column is the price per share and the
fourth column is the number of shares pur-
chased:

Jan $100  $11.00 9.09
Feb $100  $13.00 7.69
Mar $100  $9.00 11.11
Apr $100  $11.00 9.09
May $100  $12.00 833
Jun $100  $8.00 125
July $100  $9.00 11.11
Aug $100  $10.00 10.00
Sept $100  $12.00 833
Oct $100  $11.00 9.09
Nov $100  $8.00 12.50
Dec $100  $11.00 9.09
Total $1,200 $125.00 117.94

The average price per share is $10.42

($125.00/12) while the average cost per
share is $10.17 ($1,200/117.94).

Ibbotson Associates did some research
and found that a hypothetical investor
who would have invested $100 a
month in Wall Street for 30 years
starting in September 1929 would
have seen that total investment
of $36,000 grow into a $411,000
nest egg by September 1959. This
is a good argument for dollar-cost
averaging for the long term inves-
tor. Remember, rule No. 1 is to be
in it for the long run.

Another reason for dollar-cost aver-
aging is because many people are hard-
pressed to come up with a lump sum of,
say, $150,000, to invest. Dollar-cost aver-
aging allows people to contribute equiva-
lent amounts toward retirement savings, a
little at a time. Don’t get confused here and
think if you have a lump sum of money to
invest, and you have a long-term objective
with that money, that you should dollar-cost
average that lump sum over a 20-30 year
period. If you have a lump sum, it would be
better to get the full amount invested. You
always want your money working for you
as soon as possible. The dollar-cost averag-
ing principle is useful for those who don’t
have a lump sum to invest.

The best part of dollar-cost averaging
is how automatic it is. You eliminate try-
ing to time the market and are following
rule No. 3. You can go out and live your
life and simply get that quarterly statement
showing your ongoing contributions to the
account. It is “off your plate,” but never
neglected. Investments must be regular and
the same amount each time. If the investor

see LUND pg. 14
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Dec.17, 11:30 a.m.-1 p.m.

Women in Business
Luncheon, a Sandy Area Chamber
of Commerce event. Location is
La Caille, 9565 S. Wasatch Blvd.,
Sandy. Cost is $25 for members,
$30 for guests. Details are at http://
business.sandychamber.com/
events.

Dec. 17, noon-1:30 p.m.
“12 Keys to Meaningful

Transformation to the Top of
Your Industry and Beyond,”
presented by Douglas R. Andrew,
New York Times and Wall Street
Journal best-selling author,
national radio show host and col-
umnist at The Enterprise. Location
is Utah Educational Institute, Old
Mill Corporate Center, 6340 S.
3000 E., Suite 270, Salt Lake
City. Cost is $99, lunch included.
Registration is available at (801)
262-8900 or (888) 987-5665 or
www.missedfortune.com/enter-
prise.

December 17, 2-4 p.m.
Sandy Area Chamber of

Commerce Procurement Fair.
Event will feature information
about how businesses can bid on
upcoming 2014 projects for the
Salt Lake Department of Airports,
UTA and the Utah Department of
Transportation. Location is Rio
Tinto Stadium, Toyota 100 Lions
Club, 9267 S. State St., Sandy.
Free. Details are at http://business.
sandychamber.com/events.

Dec. 18, 10 a.m.-noon
Safety Training Seminar, pre-
sented by the Utah Manufacturers
Association. Event features two
classes: “Return to Work” and
“Fall Protection Awareness.”
Location is Swire Coca-Cola,
12634 S. 265 W., Draper. Free and
open to all companies, including
those not insured with the Workers
Compensation Fund. Lunch will
be served. Registration can be
completed by contacting Annette
Beckstrand at (801) 363-3885 or
teresa@umaweb.org.

December 28, 5:30 p.m.

Summit Gala Fundraiser.
Event will feature dining, dancing,
live and silent auctions and special
guest Aron Ralston, an outdoors-
man, engineer and motivational
speaker. Event begins with 5:30
p.m. reception, followed by 7
p.m. dinner. Location is Snowbird
Ski and Summer Resort’s Cliff
Lodge Ballroom and Lobby. Cost
is $250, or $2,250 for a table of
10. Proceeds will support Wasatch

Adaptive  Sports, Snowbird
Sports Education Foundation,
Cottonwood Canyons Foundation
and the Wasatch Legacy Project.
Reservations may be made by
calling (801) 933-2112.

January 5-7
The High Tech Road Show

2014, organized by the National
U.S.-Arab Chamber of Commerce
(NUSACC) and designed to
promote the transfer of technol-
ogy and knowledge between the
U.S. and the Arab world. Event
brings together thought leaders
and industry innovators to discuss
the latest insights for the technol-
ogy industry. NUSACC and World
Trade Center Utah will arrange
high-level meetings designed to
explore business prospects in the
Arab world, including export and
import of technologies and ser-
vices with a focus on developing
strong and long-term partnering
opportunities between U.S. and
Arab companies. Details are at
http://www.htrsusa.com.

January 7, 7-11:30 a.m.
2014 NAIOP Utah

Commercial Real Estate
Symposium. Event includes a
keynote panel session involving
real estate leaders and reviews and
forecasts forindustrial, investment,
office, and multifamily
market sectors. Themeis “Learning
with the Masters.” Location is
the Hilton Salt Lake City Center,
255 S. West Temple, Salt Lake
City. Cost is $95 for members of
the Appraisal Institute, BOMA,
CCIM, CREW, IREM, NAIOP,
SIOR and ULI associations; $125
for nonmembers. Details and
registration are available at http://
bit.ly/2014UTsymposium.

retail

Jan. 9, 11:30 a.m.-1 p.m.

Building Owners and
Managers Association (BOMA)
of Utah’s Outstanding Building
of the Year Awards. Keynote
speaker will be Kent Gibson, CPM,
BOMA Fellow, BOMA Utah mem-
ber and BOMA International vice
chairman. Awards program honors
the best in commercial buildings.
During the competitions, all fac-
ets of a building’s operations are
thoroughly evaluated. Buildings
are judged on everything from
community involvement and site
management to environmental
and “green” policies and proce-
dures. The competition begins at
the BOMA local association level,
then winning entries advance from
there to the regional level and,

Calendar

finally, regional winners advance
to the international level. The inter-
national TOBY Awards will be pre-
sented at the BOMA International
Conference in Florida in June.
Location is Little America Hotel,
500 S. Main St., Salt Lake City.
Registration by Jan. 6 is available
at www.BOMAUtah.org.

January 9, 4-8 p.m.

Operations Management
Workshop Series, running each
Thursday for 13 weeks (through
April 3). Course focuses on
the SME/AME/Shingo Lean
Manufacturing Bronze Medal
body of knowledge. Specifically
designed for manufacturing opera-
tions and plant managers. All par-
ticipants will be required to com-
plete a project within their facility.
Will feature classroom instruc-
tion, in-plant application and
sponsored plant visits. Location
is Ogden-Weber Tech College’s
BDO Campus, 918 W. Second
St., Building 10-A, Ogden. Cost
is $1,500, although custom fit
state funding may be available for
qualifying companies. Details are
available by contacting Stephanie
at (801) 612-4161 or pophams@
owatc.edu.

January 12-15

“Snow  Summit Utah,”
presented by NAIOP Utah. Event
will be a gathering of commercial
real estate industry representatives
and other business leaders from
across North America. Includes
a special dinner Jan. 14 featuring
Mitt Romney as keynote speaker.
Location is Hyatt Escala Lodge,
Park City. Details are at www.
naiop.org/Utah.

Jan. 24, 7:45 a.m.-1:30 p.m.

Fifth annual Enterprise
Risk Management Symposium,
titled “Risk Rangefinder: Turning
Foresight Into Action.” Event is
organized by KPMG, Marsh and
Stoel Rives LLP. Event features
speakers Amy Rees Anderson,
managing partner at REES Capital,
and Crystal Call Maggelet,
chief executive officer of FJ
Management; and several break-
out sessions. Topics are expected
to include healthcare reform, cur-
rency risk, inflationary risk and
risk-based analytics. Location
is Salt Lake City Marriott City
Center, 220 S. State St., Salt Lake
City. Cost is $99, which includes
breakfast, lunch, symposium and
parking. Registration by Jan. 17 is
available at www.enterpriserisk-
management2014.eventbrite.com.

Jan. 30, 9:30-11:00 a.m.

Building Owners and
Managers Association (BOMA)
of Utah Vendor Brunch. Event
will feature a discussion covering
what property managers look for
in vendors, how to best use BOMA
membership, using the website
to help promote a company, and
more. Registration by Jan. 27 is
available at www.BOMAUtah.
org.

January 30, 6-9 p.m.

“Stars Across Murray” First
Annual Murray Chamber Gala,
presented by the Murray Area
Chamber of Commerce. Event
will include entertainment, cock-
tail hour, dinner, silent auction,
awards, guest speakers and more.
Location is the Gathering Place,
1100 W. 7800 S., in Gardner
Village. Cost is $40 per person
or $70 per couple until Dec. 31;
$50 per person or $90 per couple
thereafter. Tickets at the door will
be $60 per person. Non-chamber
members are encouraged to attend
(please, no young children).
Details and RSVPs are available
at (801) 263-2632 or by emailing
Stephanie @murraychamber.net.

February 6, 8 a.m.-5 p.m.

30th annual Investors Choice
Venture Capital Conference,
presented by the Wayne Brown
Institute. Designed to pres-
ent opportunities for early-stage
and/or high-growth companies
to participate in the angel/ven-
ture capital process. Location is
Zermatt Resort & Spa, 784 W.
Resort Drive, Midway. Cost is
$395 for first attendee, $295 for
each additional attendee from the
same firm, with discounted early-
bird registration available. Details
are available at eventbrite.com.

Feb. 28, 11 a.m.-9 p.m.
The Utah Latin Expo, spon-

sored by the Latin American
Chamber of Commerce. Activities
include an Hispanic Economic
Summit Luncheon, 11:00 a.m.-
1 pm. a Safety & Excellence
Awards Gala, 7-9 p.m.; and
business workshops, 9 a.m.-6
p.m. Location is the Salt Palace
Convention Center, 100 S. West
Temple, Salt Lake City. Free.
Details are at www.utahlatinexpo.
com.

March 13

ACG Utah Intermountain
Growth Conference and ACG
Capital Connection. Event will
feature industry experts and other

tools to help people find the tools
they need to make sourcing deals
happen. New this year will be
a “Deal Link” in which private
equity groups and intermediaries
active in the Intermountain region
can schedule meetings in private
executive suites for 30 minute
blocks to discuss deals. Location
is Grand America Hotel, 555 S.
Main St., Salt Lake City. More
information and registration are
available at www.acg.org/utah.

April 25-26

Utah Investment, Business &
Career Expo. Event is designed
to showcase Utah businesses
and investment opportunities in
the public equity and real estate
markets and to introduce busi-
nesses and financial services and
career and business opportunities
to the public to help people plan
their financial futures, build their
careers or start their own business-
es. Location is South Towne Expo
Center, 9575 S. State St., Sandy.
More information is available by
calling (801) 688-8929, emailing
FortuneExpoUSA@gmail.com or
visiting www.fortune-expo.com.

LUND
from page 13

discontinues the plan when the
market value is less than the cost
of the shares, he or she will obvi-
ously lose money. The investors
must be willing and able to invest
during the low price levels when
their emotions and the media may
be saying to stop or pull out.

Secret No. 6 in building
extraordinary wealth is DOLLAR
COST AVERAGING, or in other
words, always be adding money
to your portfolio on a regular
basis. The best way to accom-
plish this is to set up an auto-
matic withdrawal from your bank
account weekly. This will put you
on “auto-pilot investing.”

The point here is that you
don’t have to use speculative
methods of stock picking and
market timing in order to be a
successful investor. What you do
have to do is follow the three
rules of investing.

Mark Lund is an independent
investment advisor, investor
coach and author of The Effective
Investor. He has written articles
for or been quoted in The Wall
Street Journal, The Salt Lake
Tribune and The Enterprise.
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The 1995 announcement that the
U.S. Army was closing Defense Depot
Ogden (DDO) came as an economic

blow to the city of Ogden,

and war materials. Infrastructure
including railroad lines, roads, gas and
sewer lines were also included in the
depot creation.

the local economy - and
the 2,500 soon-to-be job-
less workers. Started in
1941, during World War
II, DDO had become a
financial staple in Ogden
and the surrounding com-
munities of Weber County.
The announced closure
had everyone wondering what would
become of this once buzzing supply
depot — and all those workers.

During its 54-year history, Defense
Depot Ogden was used by the Army as
a supply depot and was an important
military warehousing operation in the
Ogden area that employed thousands
of local people. During World War 11
it was even used to house German and
Italian prisoners of war who assisted
with day-to-day operations. On the
1,678 acres of farmland the War
Department purchased, 6.5 million
square feet of buildings were built in
the early 1940s, including underground
bunkers for safe storage of equipment

Prior to the establishment of
what was known as the Utah
General Depot on Sept. 15,
1941, the underlying land was
used for pasture and farmland.
The Defense Depot Ogden was
one of seven similar facilities
located around the nation. The
land was purchased by the
Army and used as logistical supply
and administrative support for military
installations and other Department

of Defense and federal agencies. The
mission included the receipt, storage,
maintenance, inventory and issue of
items that included food; clothing;
textiles; packages; petroleum products;
pesticides; pressurized gases and gen-
eral medical, industrial, construction
and electronic supplies.

DDO had an Officers’ Club that
allowed Department of the Army civil-
ian employees to enjoy the facility.

A set of military houses between the
front gate and the Officers’ Club made
it feel like a neighborhood.

REGIMENTAL REVIEW OF ITALIAN PRISONERS OF WAR

When word came that the
Defense Depot Ogden was
shutting down, Ogden City
seized the opportunity to
develop a top-of-the-line

business park

Then came the Base Realignment
and Closure Act of 1995 under
President Bill Clinton. The base ceased
its functions on Sept. 30, 1997, and
management of the facility was handed
over to Hill Air Force Base.

In 1995, the city of Ogden
appointed a committee to research
the development of the DDO. Much
of this work was towards the conver-
sion of the area into a commercial
and industrial park. The Ogden Local
Redevelopment Authority (OLRA) was
charged with ensuring that the city of
Ogden’s DDO Reuse Plan was prop-
erly implemented. The transfer of own-
ership was completed in 2003, giving
the facility to Ogden City.

After nearly 10 years, and at the
expense of $115 million, the DDO
became the Business Depot Ogden
(BDO). The transition from a former
military installation to a commercial
park involved many changes to the
street layout and buildings.

When the base began its transi-
tion from a military operation to the
present-day Business Depot Ogden

see BUSINESS pg. 19
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Despite loss of funding, efforts could result in new Davis CVB

Brice Wallace
The Enterprise

The Davis Area Convention and Visitors
Bureau will cease to exist in a few weeks,
but a new CVB might take its place early
next year.

The organization’s demise is the result
of the Davis County Commission voting
in November to not extend its funding to
the CVB, and its current contract with the
CVB ends Dec. 31. The commission vote
followed the release of a performance audit
of the CVB by Wisan, Smith, Racker &
Prescott, which recommended that the con-
tract not be renewed. It suggested that the
CVB’s work be brought back into county
government structure or that the county bid
out a contract for tourism and convention
promotion.

The audit said the CVB had not com-
plied with contract terms to focus on mar-
keting the Davis Conference Center beyond
14 months and had not met new-business
obligations in that time category. CVB offi-
cials countered by saying that the contract
as currently written should not be renewed
but pushed for a month-to-month or quar-
terly extension until a new contract was in
place.

The CVB was created in 2003 with

$200,000 from the county. Its current bud-
get includes $850,000 from Davis County
— through tourism-related taxes — and less
than $100,000 through a state cooperative
marketing program. It has seven full-time
employees and one part-timer.

Davis County Commissioner Bret
Millburn said a transition from the current
CVB will include the county’s community
and economic development team handling
immediate items, “working on things that
are on the books or already in place.” The
county also has put out a request for propos-
als for a market analysis to determine “what
Davis County is, where maybe we want to
place our focus,” he said.

With that analysis completed, by the
end of the 2014 first quarter, he said, the
county will decide what to do about future
CVB activities.

“There’s probably a variety of different
directions we can go — everything from
bringing it totally in-house within county
confines, or do we contract out with a mar-
keting entity, or maybe a mix in-between?”
Millburn said.

The county also is talking with and
seeking input from hoteliers, restaurants
and community organizations “to get their
engagement and input on what they would
like to see from a CVB-type organization,
what their expectations are on how to best

be served,” he said.

“We’re really starting, from some
degree, from scratch. We want to be sure as
we go forward that we don’t just re-create
something we just got rid of. We want to
be sure we’ve covered all the bases, done a
thorough job on identifying the needs and
what the county’s strengths are and what the
assets are, and being able to market those in
the very best way possible.”

While the audit showed that “the results
weren’t lining up with what we thought
they should be,” Millburn said the county
realizes the value of having a CVB organi-
zation. “It just may not be under the same
structure” as the current organization, he
said. For example, one idea is that conven-
tion venues might be better-positioned to
market their offerings than leaving that to a
visitors bureau, he said.

“Some thoughts we have currently
and are anticipating is that perhaps there’s
another way, to use a phrase, to skin a cat
and get a better return on what is being
invested,” Millburn said. He said it’s pos-
sible to spend $500,000 and accomplish
CVB tasks, with the $350,000 difference
being used to address other county funding
needs.

Barbara Riddle, the Davis Area CVB
president and CEO, said she was “very dis-
appointed” with the commission’s decision

to eliminate CVB funding. She took issue
with the audit, saying its scope on measur-
ing the organization’s performance was
Very narrow.

“Our board (of trustees) has consis-
tently said and I will say that we’ve had a
great team that has delivered results despite
an extremely difficult environment,” Riddle
said. “Our organization has been in place
10 years now. We’ve had many successes
through the years, in meetings and con-
ventions and in drawing people to Davis
County, whether through attending a meet-
ing or conference or through leisure trav-
el.”

She said the CVB had attracted and
booked 141,000-plus sleeping rooms; led to
delegate spending of $44.5 million; created
brochures touting Davis County destinations
that were distributed throughout the western
U.S.; created a dining guide, mobile site and
websites; and hosted hundreds of familiar-
ization tours and buyer education tours that
showcased Davis County as a destination
for visitors and tourists.

“There have been some real wins for
our organization,” she said. “We’re very
proud of what we’ve been able to do for
Davis County, and we wish them the best of
success moving forward.”
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WE’VE BEEN ACCUSED OF

FANATICAL CRAFTSMANSHIP
- TO WHICH WE PLEAD GUILTY.

It shows up in the little things. The very little things. The things that would
normally keep you up at night - but no longer will, because we’ve got them
covered. Lock, stock and barrel.

We admit it, we’re obsessive. We’re fanatics. And darn proud of it, because it BIG'D
makes for a project well done, and a client well pleased. Not to mention “Best CONSTRUCTION
of State” Awards three years in a row.

Call 800.748.4481 or visit www.big-d.com
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Top Davis County Employers

Ranked by Number of Davis County Employees

Company Name Location Industry # of Employees
Hill Air Force Base Layton US Military 23,000
Lifetime Products Inc. Clearfield Furniture/Recreation Manufacturing 1,200
Utility Trailer Manufacturing Co. Clearfield Automotive Manufacturing 1,000
ATK Aerospce Structures Division Clearfield Aerospace 800

Holly Frontier Refining

& Marketing LLC Waods Cross Petroleum Refining 800

Kellogg Company Clearfield Food Processing 703

Tﬁ E nt 0 All rights reserved. Copyright 2013 by Enterprise Newspaper Group
e r p rl Se Source: Economic Development Corporation of Utah
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Top Weber County Employers

Ranked by Number of Weber County Employees

Company Name Location Industry # of Employees
Internal Revenue Service - Ogden U.S. Government 5,000
Department of Treasury
MarketStar Corp. Ogden Business Services 2,500
Barnes Group Inc. Ogden Aerospace 1,420
Weber State University Ogden Education 1,200
Autoliv ASP Inc. Ogden Automotive Manufacturing 1,100
Pinkerton Government Services Inc. Ogden Protective Services 1,002
Citicorp Credit Services Inc. Roy Financial Services 900
AFJLLC Ogden Travel Services 735
The School for the Deaf and Blind Ogden Education 600
America First Credit Union Ogden Financial Services 575
Parker-Hannifin Corp. Ogden Industrial Controls 500

E N All rights reserved. Copyright 2013 by Enterprise Newspaper Group
n e r p rl Se Source: Economic Development Corporation of Utah
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INCENTIVES
from page 1

products worldwide.

Nate Turner, director of sales, mar-
keting and product development, told the
GOED board that the company will keep
the Chicago site as a sales office, but Salt
Lake City will be the site for manufactur-
ing, engineering and research and develop-
ment.

“These are high-paying jobs,” said Jer-
ry Oldroyd, chairman of the board’s incen-
tives committee. “It fits well into the niche
that we’ve got here in Salt Lake City.”

The project is expected to generate new
wages of nearly $37.9 million over seven
years, and new state tax revenue of nearly
$5 .4 million during that period. It represents
a $600,000 capital investment.

People interested in applying for work
at Beijer Electronics can access beijerelec-
tronics.com and click on the “About Us”
tab.

“I am excited about the opportunity that
Utah provides to the Beijer Electronics Inc.
Americas’ Group,” Barry Hobbs, president
and chief executive officer of Beijer Elec-
tronics Inc. Americas, said in a prepared
statement. “The local workforce is richly
populated with educated and talented indi-
viduals who are motivated for success. The
Utah infrastructure and technology services
are critical in making the Salt Lake region
the perfect headquarters for many years to
come.”

“We are excited about the number of
electronic, engineering, manufacturing and
development jobs the Beijer Electronics ex-
pansion will bring to Utah,” Gov. Gary Her-
bert said in a prepared statement. “Moves
such as this reinforce the notion that Utah is
a premier place to do business.”

The board approved a $261,720 tax
credit for Lin, which is considering North
Logan for its expansion and the resulting

150 new full-time jobs. That city already
serves as company headquarters and is
where all design and product development
occurs.

Zheijan Walt Technology, founded
in 2000, is a Chinese corporation with six
plants in China, one plant in Taiwan and a
joint venture with a U.S. distributor for six
plants. It has a workforce of about 1,500
that produces 50 million pairs of socks, ho-
siery, tights and related products annually
for major brands and retailers.

“This is a Chinese company that’s actu-
ally investing in Cache Valley, a rural com-
munity, and as an incentive committee we
were very excited about that,” Oldroyd said.
“We’d like to see that type of expansion and
growth and investment continue.”

The expansion project in Cache County
is expected to run three shifts five days a
week and have the potential to manufacture
14,000 dozen socks weekly.

The project represents a $4 million
capital investment and is expected to result
in new wages of $27.7 million over seven
years, and new state tax revenue of more
than $1.7 million during that period. The
new jobs are expected to pay, on average,
at least equal to the county average annual
wage including benefits.

“Lin will bring exciting changes to the
Cache Valley economic landscape,” Her-
bert said in a prepared statement. “The job
opportunities and capital investment will
strengthen both the state’s and nation’s
economies.”

“Lin Manufacturing’s decision to ex-
pand in Utah shows the company’s confi-
dence in Utah’s business environment and
workforce,” Jeff Edwards, president and
chief executive officer of the Economic De-
velopment Corp. of Utah, said in a prepared
statement. “We are pleased to see another
great company expand in Utah and contrib-
ute to our diverse manufacturing employer
base.”

LOOKADOO
from page 5

to an underage person. Do not over-super-
vise this independent contractor, but clearly
give guidelines that limit consumption to be
compliant with this law. Limiting or elim-
inating alcohol also reduces the chance of
embarrassing dangerous or illegal behav-
ior. Please talk with an attorney for the legal
considerations here.

* A sub-point related to alcohol is man-
aging expectations around general employee
behavior. While you cannot treat the event
as work, you need to communicate expect-
ed standards of behavior and clearly assert
that violations of the standards may have
appropriate consequences from a disciplin-
ary standpoint. Do not hang mistletoe! As
an example, I was involved in the firing of a
senior executive/ownership family member
who used a company social event to force-
fully express his ardor for a female employ-
ee. His argument was it was not work and
he was wrong. You should have company
polices of zero tolerance for this type of
behavior and general off duty policies that
prohibit behavior that embarrasses or tar-
nishes the reputation of the employer in the
community. Also, prohibit uninvited and
unapproved attendees. Consider hiring an
off-duty police officer or a security compa-
ny representative to handle any problems.

* Hold the event offsite. There is temp-
tation to show off the business when ven-
dors or customers are also invited. It may

also be less expensive to hold the event in
your parking lot. The rationale for offsite is
more compelling. The liability for the event
may be controlled in the event of an acci-
dent or injury. Again consult an attorney on
this issue. The offsite will be perceived by
the employees as a perk. Remember, they
show up at your place of business daily and
a park, theater or recreation facility away
from work is part of the fun. The offsite lo-
cation may provide more activities, espe-
cially if families are invited.

e Hire a professional to plan and run the
event. You deserve to have fun, too. Why
burden yourself with all the headaches, lo-
gistics and details of food, beverage and en-
tertainment?

* Be considerate. Holiday parties and
decorations are a diversity issue. When an
employer is trying to do something nice for
its employees such as providing a party or
decorating the office, it makes sense that the
employer work conscientiously to avoid of-
fending employees or alienating employees
who feel their religion or culture has been
ignored.

You should be able to celebrate, refuel
your enthusiasm for the company and en-
hance your relationships with your team.
After all, is that why you are having the hol-
iday party in the first place? Enjoy this holi-
day season.

Russell Lookadoo is the president and chief
strategist for HRchitecture, a human re-
sources consulting firm. He also owns The
Alternative Board practice in Salt Lake City.

BUSINESS
from page 15

(BDO), much of the original infrastructure
on the base was either removed or updated.
New roads were built; railroad tracks were
removed on many parts of the acreage; new
water, sewer and electrical lines were put
in place; parking lots and truck docks were
added and tree-lined roads were created to
help give the depot its new facelift.

Ogden City signed a lease with The
Boyer Co. in 1999 to manage and devel-
op DDO into a first-class business park.
Through their vested interest, The Boyer
Co. and Ogden City have been involved in
offering incentives, accelerated construc-
tion accommodations, and overall support
of the project. As required by the Army,
all revenues received from DDO during
the initial seven years had to be reinvested
back into the buildings and property. Thus
$60 million was spent in order to upgrade
buildings, install new infrastructure and
modernize the improvements.

Officially named Business Depot
Ogden in 2000, BDO today is comprised of
1,100 acres and over 9 million square feet

of leasable building space, exemplifying a
highly successful transition and reuse of the
old Army base. The 2,500 employees that
were at the facility at the time of closure
have now grown to more tha 4,700 employ-
ees at more than 100 businesses in the pres-
ent-day premier industrial park. Twenty
new buildings have been constructed and
3 million square feet added, making the
development an economic boon, yet again,
for the Ogden community.

Several notable federal facilities con-
tinue to operate in the BDO. The Internal
Revenue Service maintains a large facility
onsite and the U.S. Army Reserve contin-
ues to operate in its facilities. A Deployable
Medical Systems unit, responsible for the
refurbishment and supply of military medi-
cal units, operated until 2002, when it
moved to Hill Air Force Base.

Commercial facilities onsite include,
among others, Lofthouse Foods, ICON
Fitness, Kenco Logistic Services, and the
Standard-Examiner newspaper.

Cameron Cook is a project manager for The
Boyer Co., which manages Business Depot

Ogden.

BLUE MOUNTAIN
from page 1

tract from Champlin Windpower last sum-
mer. All environmental impact studies and
financing for the project were in place when
Greenbriar took over the project.

The Blue Mountain project will create
more than 100 jobs during construction and
full-time green collar jobs during its oper-
ation. It is expected to contribute millions
of dollars in taxes during construction and
provide the San Juan County government
with over $15 million in local property tax
over the life of the project. According to the
developers, the project will prevent the re-
lease of over 4 million tons of greenhouse
gases into the atmosphere during the life of
the project while offering the rate payers of
Utah a steady, secure and reliable source of
affordable green energy.

Ciachurski said, “Blue Mountain bene-
fits both the citizens of Utah and the Green-
briar shareholders with this milestone proj-
ect. The rate payers of Utah are provided a

long-term fixed price, secure, emission free
and affordable local energy source while the
shareholders of Greenbriar will have 180
megawatts of renewable energy sales agree-
ments now under contract."

As the former owner of Western Wind,
Ciachurski boasted that under his direction
none of the projects he developed were sold
after completion. He promises the same for
Blue Mountain. “[This project] is ‘Western
Wind 2.0’ for all intents and purposes — in-
cluding the business model under which it
will operate,” he said. “It’ll be the same as
Western Wind, which never sold a project
following completion. We’ll build, own and
operate.” Western Wind was sold to Brook-
field Renewable Energy Partners.

Greenbriar’s purchase of the Blue
Mountain project was funded through the
sale of 450,000 stock options to consul-
tants and employees. The company has oth-
er projects in the pipeline, Ciachurski said,
most notably a 100-megawatt project in
Puerto Rico. It has projects in earlier stages
of development in Hawaii and elsewhere in
the Southwest.

GRAY
from page 5

high demand for them? Or have many of
the benefits been oversold, thus creating the
demand? Companies may not be offering
prepaid cards just because they believe their
customers want them, but also to encourage
a product that earns them income and costs
them less.

While much of the hype says that
prepaid cards are a way to get away from
banks, the fact is that regardless of where
you buy a prepaid card, it’s still a bank
product. Most companies are just offering
financial services through a partnership
with a bank, without a bank charter.

Consider instead teaming up with a
financial expert or institution that can help
offer education to your employees about
available financial services in your com-
munity and how to navigate the options.

Consider offering the option for employ-
ees’ payroll to be directly deposited in
their account at their financial institution
—some institutions offer free online busi-
ness banking that allows you to deposit
payroll directly into employees’ accounts
and more. Don’t hesitate to ask your banker
what options are available.

If you’re looking for a card that has
low fees and allows you flexibility with
loading and reloading, consider a financial
institution that has a free checking account.
If you’re looking for a way to process pay-
roll economically and in a way that works
for your employees, consider a financial
institution that has services to help small
business save time and money. Theyre still
out there.

Richard Gray is senior vice president of
commercial lending and SBA lending at
Bank of American Fork and also manages
the bank’s Murray branch.
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COLDWELL
C: BANKER

COMMERCIAL
INTERMOUNTAIN

Proudly Announcing Another Top
Corporate Services Assignment

6550 South Millrock Drive, Suite 200
Salt Lake City, Utah 84121

www.coldwellutah.com
801.947.8300

Clinics, Office Buildings, Schools and Residential Across the Wasatch Front

Asset Services provides: Property Management, Facility Management, Construction Management, Operational Reviews, Lease Administration, Portfolio Consulting
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CREW

/
Inﬂuencmg the . success of the commercial real estate 4
lndustry by advanczng—the “achievements of women.’ &“
4

NETWORK"®

The 2013 CREW Utah

Board of Directors
and Commuittee Chairs

Terese Walton
Gaddis Investments
CREW Utah President

801.487.3236
terese @gaddisinv.com

Cristina Coronado
Ballard Spahr LLP
CREW Utah President-

Elect/Sponsorship Chair
801.531.3038
coronadoc@ballardspahr.com

Alison Beddard
Cushman & Wakefield |
Commerce
CREW Utah Past

President
801.303.5568

Michele Jakob
Van Drimmelen &
Associates Inc.

CREW Utah Treasurer
801.536.6477
michelejacob@yahoo.com

Ann Baker
National Title Agency
CREW Utah

Secretary/Treasurer Elect

801.532.7700
ann@nta.bz

abeddard@comre.com

Angela Kesselman Melissa Mcintyre
The Madison Group CBRE
CREW Events Co-Chair CREW Membership Chair

Barbara Johnson Anna Mkrtchyan Gretta Spendlove
CBRE Bank of the West Durham Jones &
CREW Advisory Chair CREW Marketing Pinegar
801.869.8019 Co-Chair CREW Events Co-Chair 435.659.2200 801.869.8000
barb.johnson@cbre.com 801.531.3419 801.415.3500 angela.kesselman@ Melissa.McIntyre @
anna.mkrtchyan@bankoft gspendlove @djplaw.com gmail.com cbre.com
hewest.com

Bridget Elliott
Salt Lake City
Corporations

CREW Philanthropic Chair
801.483.6702
bridgetpelliott@gmail.com

Thank you to the following companies for supporting women in Commercial Real Estate:

£ o) '
A HoLLANDsHART PN IS

SAHARA

WENterprise g cusumans COMMERCE | Ballard Spahr | CBRE -

REAL ESTATE SOLUTIONS « COMRECOM
UTAH'S BUSINESS JOURNAL INDEPENDENTLY CWNED AND OPERATED

MEMBERSHIP: Melissa Mclntyre (801)947-3974
www.crewutah.org

SPONSORSHIP: Cristina Coronado (801)531-3038
hello@crewutah.org
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SELLING UTAH'S LIFESTY]

Worldwide Exposure. Local Knowledge. Sotheby’s International Realty Boasts More Than 13,000 Sales
Associates in Approximately 650 Offices in 49 Countries and Territories Around the World.

i — —— | TR o

Salt Lake City Living at City Creek Center Brighton Ski Home

IBR/IBA | 765 SF | $319,000 6BR/7BA | 5,155 SF | $1,995,000
35 East 100 South #202, Salt Lake City 12282 Willow Loop Road, Brighton

r: S .= i o g < o

A Home for All Seasons in Sundance Premier Red Cloud Lot at the Top of Deer Valley
4BR/SBA | 4,475 SF | $1,695,000 1.42 Acres | $4,995,000

2983 Black Forest Road, Sundance [l Ruby Hollow Drive, Lot 8, Park City

Jennifer Williams Paul Benson
REALTOR® Utah’s #1 in Sales*

801.541.2550 435.640.7441

jenniferwilliams@sothebysrealty.com paul@paulbenson.com
saltlakelifestyle.com summitsothebysrealty.com

Summit | Sotheby’s

INTERNATIONAL REALTY

Information deemed reliable, but not guaranteed. Square footage is an estimate only. If your property is currently listed with another broker, it is not our intention to solicit that listing. “Source: PCMLS Sales Volume YTD
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NAIOP UTAH COMMERCIAL REAL ESTATE 2014

ST

Zions Bancorporation’s Chief Credit Officer Michael Morris

will moderate a keynote panel session, including:

Lea/’/ningﬂom John C. Cushman, lll, Chairman of the Board of Cushman &

Wakefield; East West Managing Partner Harry H. Frampton, Ill;

and Jeffrey C. Hines, President & CEO of Hines.
the Masters e

Local market presentations will include:

TueSdaY> January 7, 2014 INDUSTRIAL  Kyle Roberts | Co-founder, Executive VP
Newmark Grubb ACRES
7:00-11:30 p.m.
Hilton Salt Lake City Center INVESTMENT  Kip Paul | Executive Director
256 S. West Temple, SLC Cushman & Wakefield | Commerce
Full program details & registration OFFICE Wesley Tab Cornelison | Senior VP
www.naiop.org/Utah CBRE
Certified for 3.0 hours of Utah MULTIFAMILY Daniel Shin | VP Multifamily Investments
real estate & appraisal education Marcus & Millichap

ZIONS BANK s ot
]
Elevating Commercial Real Estate

Dinner at the Canyons
Keynote by

E/I(i)t\'/cel-'{rgzney Tuesday, January 14, 2014
6:30 - 9:30 p.m.

Individual Seating Table Sponsor - $5000 Platinum Sponsor - $10,000
$500 NAIOP Member One table (10 seats) Seating at Gov. Romney's table
. $550 Non-member Logo placement (4 opportunities remain)
Presenting Sponsor
Sneﬂ S Wll er Register Today! www.naiop.org/Utah
[EEE
LAW OFFICES Supporting Sponsors Gold Sponsors
Title Sponsor 2\ J - BOYER
ZIONS BANK' imsamegmse i 8050000
..................... CORPORATION OF UTAH |||='.r Cwl.IASI?EBI!I‘ETg EQMMMOEWRHEE

HOENTLY CWHED ANG ORERATED

NAIOP Utah Chapter | 801.486.6763
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< |
FIRST UTAH BANK

Where You're Number One

e

LOCAL MORTGAGE LENDERS....
WITH LOCAL EXPERTISE!

It no longer has to be a dream!

Home ownership or remodel of a home you already own is a high priority for most of us. At First Utah Bank we take
great pride in having professionals to help you realize your dream, whatever it may be! Take advantage of our
experienced staff. We can help you increase your credit score or build credit. If you are planning to acquire rental
property as an investment, our experts will help guide you along the way.

Get Started! APPLY TODAY!
We make applying for a mortgage loan easy, just contact an experienced Mortgage Loan Officer. They will guide
you through the paperwork, help you understand the process, and provide a quick turnaround.

Mortgage Division
(801) 561-2300

Member Visit us at www.facebook.com/firstutahbank
emese FDIC  NMLS #616429 www.firstutahbank.com




