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 North America’s fi rst commercial oil 
shale mine can now begin production, 
thanks to a December ruling from Utah’s 
Division of Water Quality. Division regu-
lators have issued a groundwater discharge 
permit to Red Leaf Resources, a Utah com-
pany preparing to produce oil from its shale 
mine in the Uinta Basin of eastern Utah.
 The permit was the last major hurdle for 
Red Leaf. The company has said it now ex-
pects to begin shale mining then an extrac-
tion process that involves below-grade ov-
ens to heat the ore. Red Leaf was required to 
acquire the discharge permit although com-
pany offi cials claim no discharge water will 

be produced in the process. As part of the 
permit state regulators will require Red Leaf 
to maintain monitoring wells to determine 
how its project affects the water system in 
the area. 
 Red Leaf’s operation received a Large 
Mining Operation permit from the Utah Di-
vision of Oil, Gas and Mining in 2012 con-
tingent upon issuance of the discharge per-
mit. 
 “We are pleased to fi nally have the ma-
jor permits required to move forward with 
construction of our commercial demonstra-
tion project, which will produce more than 
300,000 barrels of oil and prove our clean 
oil shale technology works on a large scale,” 
said Red Leaf CEO Adolph Lechtenberger. 
In 2009, Red Leaf successfully completed a 
pilot project on its lease holdings in eastern 

Utah, from which it successfully produced 
more than 300 barrels of oil.
 Red Leaf estimates it has up to 600 mil-
lion barrels of recoverable oil under leases 
on school trust lands in Utah, which will 
be developed under a joint venture with the 
French energy conglomerate Total SA. Red 
Leaf has another estimated 750 million bar-
rels on land leased in Wyoming, which will 
be developed under a joint venture with the 
Canadian fi rm Questerre Energy. The de-
posits in the Green River formation of Col-
orado, Utah and Wyoming make up the rich-
est deposits of hydrocarbons in the world.
 “Red Leaf has more than 20 U.S. pat-
ents for our EcoShale technology, which ex-
tracts oil with lower energy consumption, 

see SHALE pg. 4

 
 
 
 

 Utah has failed to become one of six 
entities selected by the Federal Aviation 
Administration to conduct unmanned air-
craft systems (UAS) research and tests, but 
a state offi cial believes Utah nonetheless re-
mains well-positioned for its own UAS re-
search and testing in the future.
 The FAA announced last week the list 

of sites for research into the certifi cation 
and operational requirements needed to in-
tegrate the unmanned systems, also known 
as drones, into the national airspace over the 
next several years. The selection process 
took 10 months and involved 25 proposals 
from 24 states.
 Last summer and fall, state offi cials had 
said they believed Utah had a good chance 
to become an FAA-selected site because of 

  For the third consecutive month, fall-
ing gas prices along the Wasatch Front led 
to a slight drop in the Zions Bank Consumer 
Price Index, overcoming price hikes in oth-
er areas for the period ending in November. 
The CPI decreased 0.1 percent but over-
all prices are still up 1.3 percent over the 
past year. The December CPI is due out this 
week.
 During the same period ending in No-
vember, the national Consumer Price Index, 
released by the Bureau of Labor Statistics, 
fell 0.2 percent and has increased 1.2 per-
cent over the past 12 months. 
  Transportation costs (down 2.1 per-
cent) fell for fi ve straight months as gaso-
line prices in Utah continued to plummet 
into December. At the end of November, 
the average price for a gallon of gasoline in 
Utah was about $3.08, compared to the na-
tional average of $3.26. According to AAA, 
gasoline prices in Utah continued to fall in 
December as well, with a Christmastime 
price of $3.04 per gallon, compared to the 
national average of $3.22. As the New Year 
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Utah fails in bid to become 
site of FAA drone test facility

see PRICES pg. 5see DRONES pg. 5

Utah oil shale mining set to begin

Gas prices 
still driving 
Wasatch CPI

Utah residents aren't likely to see as many unmanned aircraft fl ying overhead as the state has 
failed in its attempt to woo an FAA test facility here.
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 The economies of Salt Lake 
County and Utah overall will ex-
perience moderate growth in 2014, 
with many of the same issues that 
affected economic performance 
the past several years infl uencing 
growth rates in the new year.
 That’s according to the Fall 
2013 Economic Outlook for Utah 
and Salt Lake County, a bi-annual 
report by the Salt Lake Chamber 
and commercial real estate servic-
es fi rm CBRE. 
 “Over the last several years, 
Utah has outperformed a sluggish 
national economy. Absent any sig-
nifi cant deterioration in the mac-
ro-economic environment, this 
trend is expected to continue,” the 
report stated.
 It noted that Utah’s economy 
“softened” during the spring and 
into the fall “but this is expected to 
be a temporary dip in growth lev-
els and should not extend beyond 
the fi rst half of 2014.”
 The report predicted Utah’s 
job growth at 3.1 percent in 2014, 
and the unemployment level 
should fall to 4.2 percent by the 
end of the year.

 “Looking ahead, Utah’s fa-
vorable demographic profi le, con-
tinued labor market improvements 
and dynamic sectors such as tech, 
energy and medical research, will 
contribute to growth in the fu-
ture,” the report said. “Addition-
ally, as companies look to guard 
their bottom line amid a highly 
uncertain atmosphere, Utah’s sta-
ble and low-cost business environ-
ment will continue to support ex-
isting operations and attract new 
businesses and capital.”
 “Our state has weathered and 
rebounded from the recession bet-
ter than most, and the private sector 
economy is ready for accelerated 
growth,” said Natalie Gochnour, 
the chamber’s chief economist 
and associate dean of the Univer-
sity of Utah David Eccles School 
Of Business. “Our elected lead-
ers, especially in Washington, are 
in the driver’s seat in terms of just 
how robust that growth can be.”
 Salt Lake County is “expect-
ed to continue growing at respect-
able levels in 2014” and be similar 
to overall statewide growth pro-
jections, according to the report. 

County employment growth is ex-
pected to reach 3 percent, with the 
county unemployment rate to 4.2 
percent by year-end.
 Wages and salaries are ex-
pected to grow by 5.4 percent dur-
ing the year.
 “Utah and Salt Lake County 
are positioned well for continued 
growth,” said Darin Mellott, se-
nior research analyst for CBRE. 
“Looking ahead, a well-positioned 
private sector economy, notable 
projects and a stable, business-
friendly environment will benefi t 
the county and state during the 
coming year.”
 Among the bright spots for 
the state is the selection of Hill Air 
Force Base to house the new F-35 
joint strike fi ghter, which “bodes 
well for the future of defense-re-
lated activity” in Utah, the report 
said. It also said that a pair of proj-
ects — Huntsman Cancer Insti-
tute’s $100 million expansion and 
the $2.3 billion Terminal Redevel-
opment Program at Salt Lake City 
International Airport — will great-
ly benefi t the county.
 “Both projects will serve to 
enhance the metro area’s profi le on 
several levels and provide world-
class services not often found in 
cities of similar size. The positive 
economic impact of these projects 
will be felt starting in 2014 as con-
struction commences,” it said.
 Regarding real estate markets, 
the report predicted the offi ce mar-
ket will continue to improve, cer-
tain trends in industrial activity 
“suggest that the market remains 
healthy and activity will increase 
in 2014,” and retail is “expected 
to bring another year of continued 
improvement.”

 Offi cials trying to lure compa-
nies to Utah are continuing to hint 
that some huge projects might be 
on the horizon.
 At the Governor’s Offi ce of 
Economic Development (GOED) 
board meeting in December, Jeff 
Edwards, president and chief exec-
utive offi cer of the Economic De-
velopment Corp. of Utah (EDCU), 
and Eric Nay, GOED incentives 
manager, both said their respective 
organizations are working on proj-
ects that could mean thousands of 
jobs and billions of dollars in capi-
tal spending.
 EDCU works with GOED 
on corporate recruitment efforts. 
Companies are not identifi ed until 

the GOED board approves an in-
centive.
 In October, Edwards told 
the GOED board that EDCU had 
worked during the summer on a 
long-shot project “valued at well 
over $5 billion” that could mean 
nearly 2,000 new jobs. It would be 
the largest project ever for EDCU 
and GOED, he said. During that 
same meeting, Nay said GOED 
was working on one project that 
could have an $11 billion capture 
expenditure.
 Their comments at the board’s 
December meeting echoed those 
of October.
 “The number of large-scale, 
high-value projects is increasing,” 
Edwards said. “This month (De-
cember), on the books, we’ve got 
three projects that are over a bil-
lion dollars in capital investment, 

two of which are over $10 billion 
in capital investment. [That has] 
never happened before, ever.”
 Nay noted that through the De-
cember meeting, the board had ap-
proved incentives during the cur-
rent fi scal year that are designed 
to lead to 4,977 new jobs for the 
state. But this month or next, that 
fi gure could double.
 “We have fi ve applications 
in for the Incentives Committee 
and all are considerably large. We 
have 4,800 jobs on the docket po-
tentially for the next meeting. So 
that would double where we’re at 
today,” Nay said.
 “Just as an example, typical-
ly in the summer or the Christ-
mas season, we have somewhat of 
a lull. That is not true right now. 
Utah is very much on the radar for 
some very large growth and ex-

pansions and it could be exponen-
tial growth here for the next month 
and even following. So, buckle up, 
I guess I could say, on the next few 
months. We’re really excited about 
that.”
 Edwards said EDCU had 12 
new projects in November and ex-
pected to have at least that number 
in December as a “steady stream” 
of work enters the offi ce.
 “To Eric’s point, this is usu-
ally a time of year when it slows 
down. It’s done the exact opposite 
of that this year,” he said. “It’s just 
off the charts in terms of the num-
ber of new inquiries that we’re 
getting.”
 Edwards said EDCU in No-
vember had 233 projects it consid-
ered “active.”
 “I don’t know of a time that 
I’ve been involved in this business 

that we’ve had as much activity 
and as much inquiry – just people 
inbound asking about what’s going 
on and what’s happening. It’s just 
a remarkable time to be here and 
be involved in this exercise.”
 Nearly half of EDCU’s active 
projects involve manufacturing. 
Twenty-fi ve involve information 
and information technology.
 “There was a time when IT 
had shrunk substantially and this 
is coming back. A lot of it is be-
ing driven by software develop-
ment — software related to cloud-
type operations or related to cloud 
technologies — and going with 
that [are] the data centers needed 
to support that cloud business,” he 
said.
 EDCU has also seen “a real 
resurgence” in distribution activi-
ties, with 12 projects in that sector, 
one often affected by the overall 
state of the economy.

 A pair of movies and a webisode series recently were approved 
for state incentives to lure their productions to Utah.
 The Governor’s Offi ce of Economic Development board ap-
proved the incentives at its December meeting.
 The board approved a tax credit of between $722,533 and 
$903,166 for 2929 Entertainment LLC for its production of the fea-
ture fi lm drama “Black Lung.” The production is expected to spend 
about $3.6 million during 25 days in Utah. The list of directors in-
cludes Philip Seymour Hoffman.
 Marshall Moore, director of the Utah Film Commission, said 
the work will be concentrated in the Price area. Set in Carbon Coun-
ty, “Black Lung” is “a positive, uplifting story” that includes super-
natural elements as a mine explosion traps miners, he said.
 The board approved a tax credit of at least $128,053 for Giver 
Productions for the production of the drama feature fi lm “The Giv-
er.” The production will be shooting in Salt Lake City from Jan. 13-
17 but spending more than $640,000 in Utah during that time.
 Jeff Bridges is one of the fi lm’s producers and one of its stars, 
along with Meryl Streep, Katie Holmes and Taylor Swift. Most of 
the fi lm’s shooting will be done in South Africa.
 A tax credit of at least $143,000 was approved for the Muzart 
World Foundation Inc. for its webisode series “We Are Hope.” The 
production is expecting to spend about $715,000 during 33 days of 
shooting in Utah, which will take place sometime between Jan. 5 
and June 28. Post-production also will take place in Utah between 
June 30 and Sept. 30.
 Moore said the fi ctional story involves a community rallying to 
fund and save a school’s arts and music programs. The webisodes 
are expected to fi rst be on a YouTube channel and eventually on 
television, he said.
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State officials working on bringing some huge businesses to state

 Utah’s non-farm payroll em-
ployment for November grew by 
an estimated 2.2 percent, add-
ing 27,900 jobs to the economy 
as compared to November 2012.  
Utah’s current employment level 
sits at  1,304,400.
 The November seasonally-
adjusted unemployment rate de-
creased three-tenths of a percent 
from October to 4.3 percent. Ap-

proximately 60,700 Utahns were 
unemployed and actively seeking 
work. The national unemployment 
rate also dropped three-tenths, 
measuring 7.0 percent for the 
month.
 Utah’s establishment survey 
has estimated a fourth consecu-
tive month of below-average job 
growth, leaving economists to 
wonder how effectively job growth 

is accommodating the state’s grow-
ing labor force.  However, statis-
tics from the household survey 
speak differently, showing an in-
creasing labor force participation 
rate (68.4 percent for November) 
and a decreasing unemployment 
rate.  Time will tell when the sta-
tistical series are revised which of 
the two measures is correctly por-
traying the labor market in Utah. 

  Ten of the 11 private sector 
industries posted net job increases 
in November as compared to last 
year. Only the “other services” 
sector showed a job loss — 700 
positions.  The largest increases 
were in trade, transportation and 
utilities (7,500 jobs), leisure and 
hospitality (7,200 jobs) and educa-
tion and health (6,700 jobs).  Gov-
ernment employment contracted 
by 6,600 jobs in the same period. 

Utah's economy shows continued steady job growth

Film projects coming to Utah Report projects moderate economic growth
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 As the world prepares for the 
2014 Olympic Winter Games in 
Sochi, Russia, Utah continues to 
benefi t from its prominence in the 
winter sports arena. Over a four 
month period, the United States 
Olympic Committee (USOC) and 
other national governing bodies 
of sport will have brought some 
of its most important World Cup, 
U.S. Grand Prix and Olympic tri-
al events to Utah. The events are 
in Utah as a result of a Team Utah 
partnership between the U.S. Ski 
and Snowboarding Association 
(USSA), US Speedskating, the 
Utah Olympic Legacy Foundation, 
the Utah Sports Commission and 
several of Utah’s Olympic venues.
  “Through the hard work of 
many key partners following our 
Olympic and sports legacy strat-
egy, we have been able to change 
Utah’s sport landscape," said Gov.
Gary R. Herbert. “We are thrilled 
to have Olympic level competition 
continuing to take place in Utah 
and invite all of Utah’s residents 
to come experience the excitement 
of Olympic competition and the 
Olympic spirit that we felt almost 
12 years ago”.
  Utah started its winter event 
season with the USOC Media 
Summit, followed by the U.S. Fig-
ure Skating International Classic 
and World Cups in speedskating, 
bobsled, skeleton and luge, and is 
currently hosting some of the na-
tion’s best athletes vying for spots 
in Sochi during Olympic trials for 
Nordic combined and ski jumping 
and speedskating. Utah’s busy sea-
son has also hosted the FIS Free-
style International and Visa U.S. 
Freeskiing Grand Prix, which re-
sulted in the naming the fi rst ever 
U.S. Olympic freeskiing team.    
  “This season’s winter sports 
events will provide an estimated 
$27 million in economic impact 
to the state and will garner over 
$6 million in media value and pro-
motion to Utah," said Jeff Rob-
bins, president and CEO of the 
Utah Sports Commission.  “These 
events are another example of how 
Utah has become ‘The State of 
Sport.’”
  For the fi rst time ever, the 
speedskating U.S. Olympic team 
Trials are airing live with 13.5 
hours of coverage across NBC and 
NBC Sports Network.  Approxi-
mately 25 athletes were named 
to the 2014 U.S. Olympic speed-
skating team by the completion of 
the nine-day competition that took 
place place on the “fastest ice on 
earth” at the Utah Olympic Oval.  
The long track Olympic trials were 
held from Dec. 27 through Janu-
ary 1 followed immediately by the 
short track trials Jan. 2-5.

  “The U.S. Olympic team tri-
als will be a pressured packed, ex-
citing competition at a great venue 
with a storied history.  We have a 
talented group of athletes that will 
be fi ghting for a limited amount of 

Olympic spots which will lead to 
fast times and high drama," said 
Ted Morris, executive director of 
US Speedskating, prior to the tri-
als. “We are excited about our 
partnership with the Utah Olym-

pic Legacy Foundation and the 
Utah Sports Commission in bring-
ing this event to Utah and build-
ing on the state’s reputation as a 
true home to winter Olympic sport 
and athletes. It will be a fantastic 

event for kids and families to at-
tend and see the future stars of the 
2014 U.S. Olympic team.”
  Bill Marolt, president and 
CEO of the U.S. Ski and Snow-
board Association, said, “Utah 
continues to be a focal point for 
Winter Olympic sport, with con-
tinued use of the 2002 Olympic 
venues for elite competitions and 
grassroots programs.  The Utah 
Olympic Park, Soldier Hollow, 
Deer Valley and Park City are out-
standing legacy venues that will 
each play a role in the selection of 
our 2014 Olympic Teams."
 All of Utah’s 14 Olympic ven-
ues are still in use today for train-
ing, hosting world-class sporting 
events and grassroots athlete de-
velopment programs and six of 
these venues have or will play host 
to this winter’s events — Deer 
Valley Resort, Park City Mountain 
Resort, Utah Olympic Park, Utah 
Olympic Oval, Soldier Hollow and 
Salt Lake City Sports Complex.
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Economic impact continues for Utah in runup to 2014 Olympics

Star speedskater Shani Davis qualifi ed for the U.S. Olympic team at both 1,000 and 1,500 meters in trials held at the Utah Olympic 
Oval in Kearns between Christmas and New Year's Day. Utah continues to see benefi ts from its 2002 Olympics experience as the state 
hosts numerous world-class winter events and Olympic trials this season.
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lower emissions, lower water use 
and less environmental impact 
than any oil shale technology de-
ployed in the world today,” Lech-
tenberger said. “The EcoShale 
process was specifi cally designed 
to address traditional environmen-
tal challenges of oil shale produc-
tion.” In the EcoShale process, ore 
is removed from the ground, heat-
ing pipes and other equipment is 
installed in the void and the ore is 
returned to the hole to be heated.
 “Not only do we have less en-
vironmental impact, our oil is of 
much higher quality than tradition-
al oil shale production, equal to or 
better than the industry benchmark 
of light sweet West Texas Interme-
diate crude,” said Lechtenberger.
 Lechtenberger explained that 
oil shale is often confused in the 
media with shale oil and shale 
gas production. When tradition-
al oil and gas is extracted from 
shale rock formations like those in 
North Dakota, Pennsylvania and 
Texas, it is correctly called shale 

oil and shale gas, not oil shale, he 
explained. This extraction process 
involves drilling for the resource.
 By contrast, oil shale devel-
opment is the process by which a 
solid organic material rich in hy-
drocarbons called kerogen is con-
verted to crude oil, condensate 
and natural gas through the appli-
cation of heat. According to a Red 
Leaf release, all traditional oil and 
gas was once kerogen. Over tens 
of millions of years, heat from the 
earth’s core caused deposits of 
kerogen to transform into oil and 
natural gas. Modern oil shale pro-
duction simply speeds up the nat-
ural process of turning kerogen 
into oil and gas, either by mining 
the ore and heating it at the sur-
face or heating it underground. 
Red Leaf’s EcoShale process in-
volves surface mining and pro-
cessing technology.
 Kerogen-laden shale is found 
naturally in great abundance be-
neath lands in Utah, Colorado and 
Wyoming. Red Leaf expects to be 
the fi rst to extract and market the 
oil in commercial amounts now 
that all permitting is in place to 
proceed with its Utah holdings.

 As 2014 dawns, we are now 
offi cially fi ve years past the Great 
Recession.  Since then we’ve had 
dramatic improvements in the 
markets and our economy but if 
you ask some, the effects of the 
crisis are still reminis-
cent.  Many of those 
investors have missed 
this rebound, thinking 
it’s a façade destined 
for failure.  I, however, 
think the upward move-
ments in 2013 are mere-
ly a glimpse of what’s to 
come.  I believe there is 
a huge shift happening right now 
that could elevate our markets and 
economy to a whole new level. 
 So how far have we come 
since the crisis?  Let’s look at the 
data. The U.S. has had positive 
GDP growth for the past 17 quar-
ters.  Jobless claims have dropped 
from 600,000 per week to under 
300,000 at the most recent read-
ing.  Manufacturing, as measured 
by the ISM Purchasing Manag-
ers Index, has rebounded from a 
level of 33.1 in 2008 to 57.3 as of 
November 2013.  Unemployment 
has dropped from more than 10 
percent to 7 percent and resourc-
es have expanded with new tech-
nologies in food production and 
energy exploration.  Since its low 
in March 2009, the S&P 500 has 
posted over 150 percent in total re-
turn and the Russell 2000 over 180 
percent.  
 Companies have increased 
productivity, lowered debt and 
boosted capital expenditures.  The 
Consumer Confi dence Index has 
risen from 55.3 in 2008 to 84.5 in 
May 2013.  Sales in homes, autos 
and the retail sector have all im-
proved as well.  These facts clear-
ly suggest improvement, yet some 
still choose to ignore it.  After being 
hammered in their savings and re-
tirement accounts in 2008, they’ve 
given up on the markets and subse-
quently missed its rebound.  Many 
instead opted for hard assets like 
gold and silver.  Now some claim 
that this recovery is a bubble in-
fl ated by the government, lacking 
any real value.  Well, consider that 
the Federal Reserve’s quantitative 
easing, which is essentially a boost 
in available capital for banks, has 
by and large not been infl ating 
the economy.  Money supply data 

shows that those reserves are still 
on bank balance sheets and do not 
show any signs of being lent out 
in excess.  Plus, hard assets like 
gold and silver have underper-
formed the markets this year and 

look poised to continue 
that trend, in my view.  
I see the data refl ective 
of a healthy, not a weak, 
economic recovery.  I 
also believe there is even 
a bigger reason to be op-
timistic for the future 
which lies in the demo-
graphics.

 Everyone talks about the 
baby boomers and how big of 
an impact they will have on the 
economy and the markets.  Once 
they retire, as it’s believed, their 
income needs may drive them to 
pull money out of stocks, which 
could pressure future prices.  It is 
true that the boomers constitute a 
large population and vast amount 
of wealth; however the Millennial 
Generation is just as important, in 
my view.  As a group, we Millen-
nials are highly driven, tech-savvy 
and very entrepreneurial, meaning 
we are growth-seekers who are 
not afraid of taking risks.  We are 
roughly equal in population size to 
the boomers and are projected to 
increase our net worth from  about 
$2 trillion today to over $28 tril-
lion in just the next fi ve years, ac-
cording to a report by Barron’s.  
At that rate we could control more 
capital than the boomers in a rela-
tively short period of time.  What’s 
more important is that such a mas-
sive increase in wealth will ulti-
mately need a place to go for in-
vestment.   
 One of the key takeaways from 
the fi nancial crisis, in my view, is 
its impact on the housing market.  
The housing crash destroyed many 
Americans’ net worth because so 
much of it was tied to their homes. 
New data shows, however, that 
going all the way back to 1890, 
the average annual home price 
appreciation in the U.S. was ef-
fectively zero percent, according 
to Robert Shiller, a Nobel Laure-
ate and economist at Yale.  Now, 
compare that to stocks, which had 
an average annual return of 6.7 
percent (infl ation adjusted) from 
1926-2012.  Even though mar-
kets were down over 40 percent in 

2008, they have since rebounded 
completely.  The housing market 
in comparison has by and large 
not fully recovered.    
  Millennials are very data-driven 
and have access to more informa-
tion than ever before.  When they 
look at facts and fi gures like these, 
I believe they will naturally gravi-
tate to the fi nancial markets as the 
hub for investment.  This isn’t to 
say that housing won’t recover 
or that our generation won’t pur-
chase homes; the growing popula-
tion will ultimately need places to 
live.  I’m simply arguing that the 
concept of “your home is your pri-
mary investment” may ultimately 
become a thing of the past.  This 
could send a massive infl ux of new 
capital into the fi nancial markets 
over the next several years, send-
ing them and the economy into a 
new age of growth.  
 In my experience, and as 
data shows, investors gravitate to-
wards ideas and companies that 
they know and understand.  With 
younger Americans, they’re the 
entrepreneurial, technology-driv-
en companies creating revolution-
ary new products and services.  
Today’s fi nancial markets house 
many of these leading business-
es in areas like social media, 3-D 
printing and clean energy.  Stocks 
lost their appeal when everything 
hit the fan in 2008 and in the minds 
of many they haven’t regained it.  
But those, like many of us Mil-
lennials, with the perception to 
look past the drama of 2008, could 
make the doomsday mantra obso-
lete.   
 In the U.S., we are now by and 
large better capitalized, more pro-
ductive, environmentally friendly, 
resource rich and stronger inter-
nationally.  The global population 
is expanding with billions of new 
potential customers emerging in 
the next decade.  Entrepreneurs 
and companies are now prep-
ping for trillions in new potential 
profi ts.  This stock market has re-
bounded from a minus-40 percent 
return in 2008 to over 150 percent 
return in 48 months, which is the 
defi nition of resilient, in my opin-
ion.  The Millennial Generation is 
just starting to participate in this 
growth and accumulate wealth, 
which means their longer term im-
pact could be substantial.  In my 
view, the market performance of 
the past few years could just be 
the beginning.  Sheer demograph-
ics could now send it and our pros-
perity much higher for the future.    

Matt Pappas is a fi nancial advi-
sor with the Cottonwood Group 
of Wells Fargo Advisors LLC, a 
wealth management team based 
in Salt Lake City.  Its website is cot-
tonwoodgrp.com. 
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 Ogden-based WhiteClouds 
is billing its new print shop as 
“bringing 3D printing to the mass-
es. The company creates educa-
tional media, including videos, 
images and articles, and provides 
the tools to explore and create 3D 
printed objects. 
 “3D printing products and 
services are in high-demand but 
it’s hard to know just where to 
start,” said Jerry Ropelato, found-
er and CEO of WhiteClouds. 
“That’s why WhiteClouds is such 
a great resource. We offer advice, 
how-tos, videos and more to learn 
about 3D printing and how to use 
3D printers. Plus, users can print 
their own designs with White-
Clouds or purchase imaginative 
and unique 3D printables.”
 Formed in 2013, White-
Clouds successfully tested one of 

its designs on Kickstarter by of-
fering Steampunk Dinosaurs and 
Dragons. The project gained mo-
mentum and reached its funding 
goal on Oct. 20, 2013. This pro-
pelled WhiteClouds to design re-
lated items and to branch out into 
different product categories.
 WhiteClouds features an ar-
ray of 3D printed objects includ-
ing sculptures, jewelry, gadgets, 
games, scale models and much 
more — all available for purchase. 
Visitors can upload their own de-
signs including home plans to cre-
ate a 3D home model. This allows 
homeowners or inventors to visu-
alize their home or invention with 
a tangible model. The company’s 
website features over 7,300 pages 
of content and products and has an 
interface where visitors can up-
load 

 Industrial Supply Co. opened 
its eighth location, a 5,000 square 
foot warehouse in Vernal in No-
vember. The new warehouse will 
be servicing oil and gas companies 
operating in Uintah County, As 
one of the region’s largest distrib-
utors of safety and personal pro-
tection equipment for the mining 
industry, Industrial Supply Com-
pany hopes to become the leading 
supplier to oil, gas and coal indus-
try in eastern Utah.
 Industrial Supply’s territory 
manager, Belinda Johnson will be 
managing the oil and gas market in 
the Vernal area. “Belinda is a great 
asset to our company and under-
stands the customer service needs 
in the area,” noted Randy Evans, 

Industrial Supply’s president of 
construction, mining, and safe-
ty.  Johnson will also be servicing 
the coal industry north of Uintah 
County and the western slope of 
Colorado. In addition, she will be 
tending Industrial Supply’s exist-
ing customer base which includes 
power plants as well as industrial 
and commercial contractors.
 “We are excited to be a local 
supplier in an area of which we 
have not yet had a strong presence. 
We’re looking forward to building 
relationships within the communi-
ty and industry,” Evans said.
 Industrial Supply has served 
the construction, manufacturing, 
mining, government and industrial 
community since 1916.  

3D printer opens in Ogden

Industrial Supply moves to Vernal



The Enterprise - Utah's Business Journal  · January 6-12, 2014  · 5

the state’s aerospace legacy and 
infrastructure, research partner-
ships and diverse terrain and cli-
mate. Utah offi cials also believed 
the state’s chances were enhanced 
by the fact that Utah had not con-
sidered or advanced legislation re-
stricting the UAS industry, unlike 
several other states.
 “The attributes of Utah and 
the capabilities that we could bring 
to this area of unmanned systems 
still exist,” Marshall Wright, aero-
space and defense cluster direc-
tor for the Governor’s Offi ce of 
Economic Development (GOED), 
said last week. “As it turns out, as 
I’ve gone through and looked at 
some of the sites that were chosen, 
all of them have very specifi c ar-
eas they’re going to have to inves-
tigate for the FAA. And there are a 
number of research areas that we 
here in Utah have been involved 
in that are not being addressed by 
these particular activities.”
 Utah, he said, has been the 
site for research by companies 
and organizations looking into 
how UAS can be applied to pub-
lic safety, public service, fi refi ght-
ing, agriculture and environmen-
tal monitoring.
 “None of those are being ad-
dressed by the universities and 
states that have been selected, so 
we feel there’s still plenty of room 
for us yet,” Wright said. “We had 
said there were four areas, and 
even more than four areas, in the 
state that had very special condi-
tions and attributes for civil and 
commercial testing and evalua-
tions. That still exists. When we 
understand what the rules may or 
may not be regarding further R&D 
efforts, we will be able to pursue 
those. We’re going forward.”
 The FAA selected the Univer-
sity of Alaska, the state of Nevada, 
Griffi ss International Airport in 
New York, the North Dakota De-
partment of Commerce, Texas 
A&M University – Corpus Chris-
ti, and Virginia Polytechnic In-
stitute and State University (also 
known as Virginia Tech). The Vir-
ginia Tech proposal includes test 
site range locations in Virginia 
and New Jersey.
 FAA selection criteria includ-
ed geography, climate, location 
of ground infrastructure, research 
needs, airspace use, safety, avia-
tion experience and risk. “In to-
tality, these six test applications 
achieve cross-country geograph-
ic and climatic diversity and help 
the FAA meet its UAS research 
needs,” it said in announcing its 
selections.
 Working with local economic 
development offi cials and indus-
try representatives, Utah offi cials 
had selected four sites as potential 
initial test areas: near Promontory, 
Green River, Delta and Milford. A 
second tier of sites, near airports 
in Ogden and Provo, also was se-
lected.
 Last fall, supporters said se-
lection of Utah as a test site could 
lead to more than 20,000 new 
jobs, $12 billion in wages, $720 
million in new taxes and $23 bil-

lion in total economic impact over 
10 years — fi gures one state offi -
cial described to a legislative com-
mittee as “a conservative estimate, 
at best.”
 “I think, as the industry itself 
moves forward, we will be able to 
move forward also,” Wright said 
last week. “As they say, a rising 
tide raises all ships, and we still 
have the same attributes we had 
before. Maybe the numbers will 
be slightly different, but I think we 
will fi nd ourselves in good stead 
as we go forward.”
 The FAA said that each test 
site operator will manage the use 
and scheduling of the test site in a 
way that will give access to parties 
interested in using the site, with 
the FAA ensuring that each opera-
tor sets up a safe testing environ-
ment and providing oversight that 
ensures each site operates under 
strict safety standards.
 Wright said it is possible that 
Utah and UAS-related companies 
and organizations might get in-
volved with the Nevada test site. 
“We’re going to look for areas 
where we can partner with our 
friends in Nevada, but it’s yet to 
be determined how that’s going to 
work,” he said.
 The test site program is re-
quired by the FAA Modernization 
and Reform Act of 2012, which 
also calls for the FAA to commer-
cially integrate UAS into the na-
tional airspace by 2015. In select-
ing test sites, the FAA received 
consultation from NASA and the 
Department of Defense.
 The FAA said the testing will 
answer key questions about “sense 
and avoid,” command and control, 
ground control station standards 
and human factors, airworthiness, 
lost link procedures and the in-
terface with the air traffi c control 
system, with the data to be used 
to develop regulations and opera-
tional procedures for future com-
mercial and civil use of the nation-
al airspace.
 Utah last year established the 
Mountain West Unmanned Sys-
tems Alliance to support Utah’s 
application and the development 
of the industry, and Gov. Gary 
Herbert appointed a Utah Un-
manned Aerial Systems Test Site 
Advisory Board to educate people 
about UAS. The state’s bid includ-
ed partnerships with Utah Val-
ley University, the University of 
Utah, Utah State University, We-
ber State University and Brigham 
Young University.
 Unmanned aerial systems cur-
rently are used to perform border 
and port surveillance, help with 
scientifi c research and environ-
mental monitoring, support public 
safety by law enforcement agen-
cies, help state universities con-
duct research, and support various 
other missions for government en-
tities. Among other current or pro-
posed uses are photography, land 
surveillance, wildlife tracking, 
search-and-rescue operations and 
disaster response.
 A report from the Associa-
tion for Unmanned Aircraft Sys-
tems International indicates that 
through 2025 the industry nation-
ally will create more than 100,000 
jobs and have an economic impact 
of $82 billion.

begins, Utahns could see gasoline 
prices continue to fall, given that 
prices historically drop in January. 
To start 2013, prices dropped to a 
low of about $2.95 in January be-
fore increasing for fi ve consecu-
tive months and peaking at about 
$3.75 in June.
  Offsetting the savings con-
sumers are seeing at the pump to 
an extent, rental car and airfare 
prices jumped last month. Increas-
ing airfare costs and rental car 
prices, along with falling gasoline 
prices, likely pushed more Utahns 
who travelled during the holidays 
to drive this year rather than fl y. 
This trend is played out nationally, 
as well. According to TripAdvi-
sor’s annual holiday travel survey, 
53 percent of holiday travelers 
planned to drive this year, up fi ve 
percentage points from 48 percent 
last year, as the national average 
for airfare has increased from $401 
in 2012 to $436 in 2013 while gas-
oline prices are down signifi cantly 
year-over-year.
  Utility prices in Utah rose 
2.2 percent from October to No-

vember. Both electricity prices 
(up 2.0 percent) and natural gas 
prices (up 7.6 percent) jumped in 
November as many utility compa-
nies switched residents from their 
summer rates to their winter rates. 
Demand for natural gas is lowest 
in spring and fall months, but util-
ity companies typically charge a 
less expensive summer rate from 
April to October and a more ex-
pensive winter rate from Novem-
ber to March.  This switch, and an 
ensuing rate increase, is consis-
tent with past years, but consum-
ers may notice that the winter rate 
jump is higher than it has been in 
years past. The U.S. Energy Infor-
mation Association (EIA) predicts 
that more than 90 percent of the 
116 million U.S. households will 
pay more for heat this year due to 
rising natural gas, electricity and 
propane prices. More specifi cally, 
the EIA expects households using 
natural gas for heat will pay about 
$80 more this winter than last win-
ter.
  Food prices also rose in No-
vember. Food at home increased 
0.9 percent after falling the pri-
or two months, while food away 
jumped 1.1 percent as the price 
of full-service meals rose ahead 

of the holiday season. Recreation 
prices increased 0.5 percent due to 
rising cable TV and video service 
prices. Prices for education and 
communication services increased 
0.4 percent from an increase in the 
cost of personal telephones. Cloth-
ing prices fell 0.2 percent in No-
vember after increasing in the two 
prior months. Housing prices fell 
modestly, down 0.1 percent, pri-
marily from a decrease in hotel 
rates. Prices for other goods and 
services and medical care fell 0.5 
percent and 0.1 percent, respec-
tively.
  “Falling gasoline prices will 
give Utahns some much needed 
discretionary income,” said Scott 
Anderson, Zions Bank president 
and CEO.  “An unexpected bump 
in spending during the critical hol-
iday season for retailers is exactly 
what we need to propel our eco-
nomic recovery to new heights 
and end the year on an extremely 
positive note.”
  Analysis and data collection 
for the Zions Bank CPI and the 
Zions Bank Consumer Attitude 
Index are provided by the Cicero 
Group.  The Cicero Group is a pre-
mier market research fi rm based in 
Salt Lake City.  
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ASSOCIATIONS
 • The Salt Lake Chamber
has named new leadership for 
its Women’s Business Center
(WBC). Ann Marie Thompson 
has been named program direc-
tor and Mariam Paul will serve 
as assistant director. Thompson 
previously was the WBC’s busi-
ness consultant; previously served 
as chair of the Business Women’s 
Forum; and has first-hand experi-
ence with the WBC, having been 
a client while starting her own 
business in 2010. Paul previous-
ly served as the WBC training 
and data specialist. She holds a 
master’s degree in science and 
information systems from the 
University of Utah, where she 
also earned a double bachelor’s 
degree in information systems and 
marketing. Over the past year, the 
WBC has added 199 new clients 
and provided over 540 hours of 
consulting. In all, nearly 4,300 
people have received training from 
the WBC in that period. The effort 
has resulted in 44 new business 
plans, 24 new businesses started 
and 31 new jobs created.

BANKING
 • Zions Bank has promot-
ed Brian McCaul to senior vice 
president and group marketing 
manager and promoted Martha 
Oldford McGraw to residential 
construction lending manager. 
McCaul will oversee all of the 
bank’s advertising and market-
ing, including branding and social 
media. He has more than 20 years 
of marketing and management 
experience. He joined Zions Bank 
in 2007 and previously worked as 
the Bankcard sales and product 
manager. He is the former market-
ing director for AT&T Worldnet 
Service, and was also vice presi-
dent of marketing at Flying J Inc. 
McGraw leads the construction 
lending group within the bank’s 

Home Financing Division, super-
vising loan structure and under-
writing, credit presentations and 
construction loan portfolios. She 
also works to develop builder and 
realtor relationships. McGraw has 
six years of banking experience. 
She joined Zions Bank in 2007 as 
a residential and construction loan 
officer. She previously worked at 
Marsh in Chicago and Johnson & 
Higgins in New York.
 • U.S. Bank in Salt Lake City 
has promoted Andrew Lambert 
to relationship manager on its 
commercial banking team. He is 
responsible for maintaining and 
growing a portfolio of clients 
associated with U.S. Bank’s com-
mercial banking group and works 
at the company’s office at 170 S. 
Main St., Salt Lake City. Lambert 
has been with U.S. Bank since 
2008, most recently as a business 
banking officer in Orem. Lambert 
is a graduate of Brigham Young 
University with a degree in com-
munications. He earned his MBA 
from the University of Utah.
 • Brighton Bank, Salt Lake 
City, has named J. Michael 

Jensen as senior 
vice president. 
Jensen will 
remain serving 
as controller. He 
has been with the 
bank since 2001. 
Jensen holds a 
bachelor’s degree 
in Business-

Accounting from the University 
of Phoenix.
 • Mountain America Credit 
Union, West Jordan, has opened a 
branch at 6811 N. State Highway 
36 in Stansbury Park, the com-
pany’s second branch in Tooele 
County. The branch has drive-
through lanes, a drive-up ATM, 
safe deposit boxes and a night 
drop. The branch is managed by 
Kris King. He has been with 

Mountain America for more than 
14 years and serves as the chair-
man of the board of the Tooele 
Chamber of Commerce. Mountain 
America has 75 branches in five 
states.
 • Celtic Bank, Salt Lake City, 
has hired Irwin Laroza as vice 
president of business develop-

ment in the SBA 
and Commercial 
Lending depart-
ment and has 
opened a Cache 
Valley mortgage 
loan production 
office at 545 W. 
465 N., Suite 
120, Providence. 
Laroza has more 
than 10 years of 
business bank-
ing experience 
in the commer-
cial sector. He 
began his career 
at Zions First 
National Bank 
as a commer-
cial loan officer. 
Laroza attend-
ed the David 
Eccles School of 
Business at the 
University of 
Utah and gradu-
ated with a BS in 
Finance. Laroza 

will be based in Salt Lake City. The 
bank’s Cache Valley office offers 
in-house processing, underwriting 
and funding, along with a variety 
of loan options. The office will be 
managed by Ryan C. Jones, an 
18-year mortgage industry veteran 
who joined Celtic Bank in July 
2013. Jones studied Business and 
Spanish at Utah State University. 
Celtic Bank recently hired JD 
Hammons as senior mortgage 
loan officer in the Cache Valley 
office. Hammons has been in the 
mortgage industry for 14 years 
and holds a BS in Marketing from 
Utah State University.

EDUCATION/TRAINING
 • A team of Weber State 
University computer science stu-
dents has created a new system to 
help a local restaurant fill orders 
more smoothly. Runway Ruby’s, 
located on Hill Air Force Base, 
primarily employs adults with 
special needs. The team devel-
oped a web-based queuing system 
designed with the special needs 
of the employees in mind. It will 
enable lunch rushes to flow more 
efficiently, increase customer satis-
faction and lower employee stress 
levels. The 10-member group of 
students was assisted with a grant 
for equipment from Pioneer Adult 
Rehabilitation Center (PARC), the 
nonprofit foundation that owns the 
restaurant. The team will launch 
the project and train employees 

during spring break. Team mem-
bers also will provide ongoing 
support over the final month of the 
semester.

E N E R G Y / N AT U R A L 
RESOURCES
 • Vivint Solar, Provo, has 
named two finance executives, 
Dana Russell and Rich Larson, 
to its leadership team. Russell, 
chief financial officer, will be 
responsible for the financial and 
accounting functions of Vivint 
Solar. His experience includes the 
merger agreement between Novell 
and Attachmate, valued at $2.2 
billion, and a patent cooperation 
agreement with Microsoft valued 
at $450 million. Prior to joining 
Vivint Solar, Russell was the chief 
financial officer of Allegiance, as 
well as senior vice president and 
chief financial officer of Novell 
from 2005 to 2011. Larson, vice 
president of finance, most recently 
was director of corporate plan-
ning and financial reporting at The 
Attachmate Group, and was a key 
participant in integration activities 
when Novell was acquired by The 
Attachmate Group. Between 1999 
and 2011, he served in a variety 
of financial management roles at 
Novell, and early in his career 
served as a senior accountant at 
Deloitte & Touche LLP and staff 
accountant at Squire & Co.
 • Chevron Corp. announced 
that Jon M. Huntsman Jr. has 
been elected to the company’s 
board of directors, effective Jan. 
15. He will serve on the com-
pany’s Board Nominating and 
Governance Committee and Public 
Policy Committee. Huntsman was 
a candidate for the Republican 
nomination for U.S. president in 
2011, served as U.S. ambassa-
dor to China from 2009 to 2011, 
and served as governor of Utah 
from 2005 to 2009. Prior to his 
election as governor, Huntsman 
filled several government appoint-
ments, including U.S. ambassador 
to Singapore, deputy U.S. trade 
representative and deputy assistant 
secretary of commerce for Asia. 

Huntsman was affiliated with the 
Huntsman Corp., which he first 
joined in 1983, serving in vari-
ous capacities, most recently as 
vice chairman until his resignation 
in 2005. Huntsman is a director 
on the boards of Caterpillar Inc., 
Ford Motor Co. and the Huntsman 
Corp.

FINANCE 
 • Key Equipment Finance, 
a Denver-based affiliate of 
KeyCorp, has named Mark H. 
Thomas senior vice president and 
west region sales director for the 
bank channel. He will be based 
in Salt Lake City. Prior to joining 
Key, Thomas was division man-
ager and regional sales manager 
for the mountain region at Zions 
Credit Corp. Before that, he was 
national sales manager of direct 
sales and vendor services for ACC 
Capital Corp. Thomas graduated 
from the University of Utah.

GOVERNMENT
 • The Utah Division of 
Consumer Protection has signed 
onto a $2.1 billion joint state-
federal settlement agreement with 
Ocwen Financial Corp. and oth-
ers, along with 49 state attorney 
generals, the District of Columbia 
and the Consumer Financial 
Protection Bureau. Ocwen will pro-
vide troubled Utah borrowers with 
$7.5 million in first lien principal 
reductions, where 1,428 loans are 
eligible to receive cash payments. 
The settlement targets “robo-
signing” and other loan servicing 
misconduct in 183,985 foreclo-
sures between 2009 and 2012 by 
Ocwen, and two companies later 
acquired by Ocwen, Homeward 
Residential Inc. and Litton Home 
Servicing LP. According to a com-
plaint filed in the U.S. District 
Court for the District of Columbia, 
misconduct among the three com-
panies resulted in premature and 
unauthorized foreclosures, viola-
tions of homeowners’ rights and 
protections, and the use of false 
and deceptive documents and affi-
davits, including “robo-signing.” 
Ocwen has established a toll-free 
number and email address for bor-
rowers with questions: 1-800-337-
6695 and consumerrelief@ocwen.
com.

LAW
 • Dorsey & Whitney LLP 
announced that Mark B. Durrant 
has been hired for its Real Estate 

Group as a part-
ner in the firm’s 
Salt Lake City 
office. Durrant’s 
practice concen-
trates on transac-
tions involving 
real property. 
Prior to joining 
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Dorsey, Durrant was shareholder 
of Ray Quinney & Nebeker PC 
in Salt Lake City. He received his 
law degree from the J. Reuben 
Clark Law School and a B.A. 
in English from Brigham Young 
University.

MEDIA/MARKETING
 • Radiate Media, Salt 
Lake City, has promoted David 
Waskiewicz to senior vice presi-
dent of broadcast operations. 
The company recently merged 
its two broadcast divisions into 
one broadcast operations group, 
which Waskiewicz will lead in 
this new position. Waskiewicz 
has 25 years of experience in 
broadcast traffic, with a combi-
nation of on-air, operations and 
affiliations experience. He served 
most recently as vice president of 
television at Radiate Media and 
previously filled the roles of vice 
president of traffic operations and 
programming and director of tele-
vision affiliations. In addition to 
his five years in television affili-
ations at NAVTEQ, he was an 
original member of the Traffic.
com team and spent seven years 
building the northeast region as 
director of traffic operations. He 
also held management positions at 
SmartRoute Systems and Shadow 
Traffic in Philadelphia.

 • The Walton Group 
Inc., Provo, has hired Kevin 
McFadyen and Wyatt Semanek 
as account executives. Fadyen 
previously worked for Rogers 
Benefit Group in Rocklin, Calif. 
He graduated from Brigham 
Young University with a bach-
elor’s degree in Communication 
Studies. Semanek’s background 
includes being social media direc-
tor for Orem Mazda. He gradu-
ated from Utah Valley University 
with a bachelor’s degree in Public 
Relations.

MINING
 • Boart Longyear, Salt Lake 
City, has received the Association 
for Mineral Exploration British 

Columbia (AME BC) David 
Barr Award for its commitment 
to health and safety. The David 
Barr Award is given annually by 
the AME BC Health and Safety 
Committee for excellence in lead-
ership and innovation in mineral 
exploration health and safety. 
Boart Longyear will be presented 
the award during the AME BC 
Mineral Exploration Roundup in 
January.

SERVICES
 • CBIZ MHM LLC, the 
financial services division of CBIZ 
Inc., has appointed Clair A. Rood 
as senior managing director of its 
Utah office. Rood will be respon-
sible for the day-to-day operations 
of the office, including person-
nel and financial oversight. Rood 
has nearly 30 years of accounting 
experience, including 14 years at 
CBIZ, where he has served as tax 
practice leader for the office. He 
has provided tax and advisory ser-

vices to both pri-
vately and pub-
licly held com-
panies as well as 
individuals. He 
also has exten-
sive experience 
assisting start-up 
companies with 
tax compliance 

and planning issues, as well as 
advising small and medium-sized 
businesses on complex tax issues 
such as entity selection, business 
succession planning, tax credits, 
compensation and ownership. 
 • Extra Space Storage Inc., 
Salt Lake City, has announced the 
appointment of Diane Olmstead 
to the company’s board of direc-
tors. Olmstead is co-CEO of W3, 
which she co-founded in 2009 
with Susan Sagy. Olmstead over-
sees W3’s acquisitions, financing 
activities, fundraising and client 
relations. She has 32 years of direct 
experience in investing, corporate 
finance and capital-raising. Prior 
to founding W3, Olmstead was a 
principal at CIM Group from 2005 
to 2009. Prior to CIM Group, from 
2000 to 2005, Olmstead was an 
executive vice president of iStar 
and responsible for all activities 
in iStar’s Western Region. From 
1983 to 2000, Olmstead worked 
in positions of asset management, 
lending, acquisitions and equity 
raising with Arthur Andersen LLP, 
USF&G Corp., Cigna Corp. and 
Aetna Inc.

TRANSPORTATION
 • SkyWest Inc., based in St. 
George, announced that its board 
of directors has declared a quar-
terly dividend of 4 cents per 
share. The dividend will be paid 
Jan. 7 to stockholders of record 
Jan. 6. It is the 74th consecutive 
dividend for the company.
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One helpful step is to reduce some 
of the lifestyle costs you incur: 
cable TV, lease payments, and 
so forth. Reducing debt helps, as 
every reduced credit card balance 
or paid-off loan frees up more 
cash. Selling things helps — a 
car, a boat, a house, collectibles. 
Whatever money they generate for 
you can be assigned to your retire-
ment savings effort.
 Consistency is more important 
than yield. When you get a late 
start on retirement saving, you 
naturally want solid returns on 
your investments every year — 
yet you shouldn’t become fixated 
on the return alone. A dogged pur-
suit of double-digit returns may 
expose you to considerable market 
risk (and the potential for big loss-
es in a downturn). Diversification 
is always important, increasingly 
so when you can’t afford to lose 
a big portion of what you have 
saved. So is tax efficiency. You 
will also want to watch account 
fees.
 If you start saving for retire-
ment at 50, your retirement sav-
ings will likely double (at least) 
by age 65 thanks to consistent 
inflows of new money, decent 
yields and compounding.
 What if you amass a big nest 
egg and still face a shortfall? 
Maybe you can reduce expenses 
in retirement by moving to anoth-
er city or state (or even another 
country). Maybe you can broaden 
your skill set and make yourself 
employable in another way (which 
also might help you before you 
reach traditional retirement age if 
you find yourself in a declining 
industry).
 If you haven’t begun to save for 
retirement by your mid-40s, you 
have probably heard a few warn-

ings and wake-up calls. Unless 
you are independently wealthy or 
anticipate being so someday, the 
truth of the matter is if you haven’t 
started saving for retirement, you 
need to do something to save your 
retirement.
 That may sound harsh or scary, 
but without a nest egg, your vision 
of a comfortable future is in jeop-
ardy. You can’t retire on hope and 
you don’t want to rely on Social 

Security, relatives or social ser-
vices agencies for your well-being 
when you are elderly.

Mark Lund is an independent 
investment advisor, investor 
coach and author of The Effective 
Investor. He has written articles for 
or been quoted in The Wall Street 
Journal, The Salt Lake Tribune 
and The Enterprise.

LUND
from page 11

 Mclean, Va.-based Exelis has 
announced that it has been select-
ed by Boeing to produce compos-
ite airframe substructures for the 
787 Dreamliner with work begin-
ning immediately at the compa-
ny’s composite design and manu-
facturing center in Salt Lake City.
 “This award is a result of our 
performance and partnership with 
Boeing — a relationship that spans 
more than 40 years,” said Mike 
Blair, vice president and general 
manager of Exelis Aerostructures. 
“Our expertise in high-rate, high-
volume composite production and 
the available capacity to facilitize 

quickly provide a distinct advan-
tage to our customer.”
 Exelis has supplied compos-
ite storage tanks to Boeing for the 
737, 747, 767 and 777 models for 
many years. The company recently 
received Boeing gold supplier sta-
tus for its 100 percent quality and 
on-time delivery achievement.
 “Our commitment to opera-
tional excellence will extend to 
the 787 program, providing our 
customer with the highest level of 
dependability and quality perfor-
mance,” said Blair.
 Composite materials make up 
50 percent of the primary structure 

of the 787 Dreamliner, which pro-
vides a signifi cant weight savings 
from traditional metallic struc-
tures. The results are unmatched 
fuel effi ciency, 20 percent less than 
today’s similarly sized airplanes, 
and exceptional environmental 
performance. The 787-9 Dream-
liner will carry 250-290 passen-
gers on routes of 8,000 to 8,500 
nautical miles. The new 787-10, 
launched in June 2013, will ex-
tend and complement the family, 
carrying 300-330 passengers up to 
7,000 nautical miles, or more than 
90 percent of the world’s twin-
aisle routes. 

Exelis wins Boeing airframe contract

Bye Bye Back Pain

McCarty’s Sacro-Ease Auto Back Support

If you experience lower back pain while driving,
just put a McCarty’s Sacro-Ease Auto Back Support

on your car seat. Constructed to comfortably support
the natural curvature of your spine, the Sacroease is

a portable lower back support that we tailor to fit
your body. The Sacroease puts your pelvis and spine

in proper alignment, correcting your posture and
making back pain a thing of the past.  

Mon - Sat: 10 am - 6 pm

Salt Lake City
4844 S. Highland Dr.

801.278.4567
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Calendar
January 5-7

The High Tech Road Show 
2014, organized by the National 
U.S.-Arab Chamber of Commerce 
(NUSACC) and designed to 
promote the transfer of technol-
ogy and knowledge between the 
U.S. and the Arab world. Event 
brings together thought leaders 
and industry innovators to discuss 
the latest insights for the technol-
ogy industry. NUSACC and World 
Trade Center Utah will arrange 
high-level meetings designed to 
explore business prospects in the 
Arab world, including export and 
import of technologies and ser-
vices with a focus on developing 
strong and long-term partnering 
opportunities between U.S. and 
Arab companies. Details are at 
http://www.htrsusa.com.

January 7, 7-11:30 a.m.
2014 NAIOP Utah 

Commercial Real Estate 
Symposium. Event includes a 
keynote panel session involving 
real estate leaders and reviews and 
forecasts for industrial, investment, 
offi ce, retail and multifamily 
market sectors. Theme is “Learning 
with the Masters.” Location is 
the Hilton Salt Lake City Center, 
255 S. West Temple, Salt Lake 
City. Cost is $95 for members of 
the Appraisal Institute, BOMA, 
CCIM, CREW, IREM, NAIOP, 
SIOR and ULI associations; $125 
for nonmembers. Details and 
registration are available at http://
bit.ly/2014UTsymposium.

January 9, 8:30 a.m.-noon
 “Choosing A Business 
Entity,” a class addressing 
the potential liabilities and 
tax considerations when 
choosing a legal structure for a 
business. Location is Salt Lake 
Small Business Development 
Center, Salt Lake Community 
College’s Miller Campus, 9690 
S. 300 W., Corporate Partnership 
Center Building Room 333, Sandy. 
Free. Details are available at http://
www.mbrcslcc.com/slsbdc.

Jan. 9, 11:30 a.m.-1 p.m.
Building Owners and 

Managers Association (BOMA) 
of Utah’s Outstanding Building 
of the Year Awards. Keynote 
speaker will be Kent Gibson, CPM, 
BOMA Fellow, BOMA Utah mem-
ber and BOMA International vice 
chairman. Awards program honors 
the best in commercial buildings. 
During the competitions, all fac-
ets of a building’s operations are 
thoroughly evaluated. Buildings 
are judged on everything from 
community involvement and site 
management to environmental 
and “green” policies and proce-
dures. The competition begins at 
the BOMA local association level, 
then winning entries advance from 
there to the regional level and, 

finally, regional winners advance 
to the international level. The inter-
national TOBY Awards will be pre-
sented at the BOMA International 
Conference in Florida in June. 
Location is Little America Hotel, 
500 S. Main St., Salt Lake City. 
Registration by Jan. 6 is available 
at www.BOMAUtah.org.

January 9, 4-8 p.m.
Operations Management 

Workshop Series, running each 
Thursday for 13 weeks (through 
April 3). Course focuses on 
the SME/AME/Shingo Lean 
Manufacturing Bronze Medal 
body of knowledge. Specifically 
designed for manufacturing opera-
tions and plant managers. All par-
ticipants will be required to com-
plete a project within their facility. 
Will feature classroom instruc-
tion, in-plant application and 
sponsored plant visits. Location 
is Ogden-Weber Tech College’s 
BDO Campus, 918 W. Second 
St., Building 10-A, Ogden. Cost 
is $1,500, although custom fit 
state funding may be available for 
qualifying companies. Details are 
available by contacting Stephanie 
at (801) 612-4161 or pophams@
owatc.edu.

January 13, noon-2 p.m.
Utah Manufacturers 

Association Legislative Process 
and Involvement Seminar. Event 
will feature a discussion about how 
law gets made in Utah and how to 
work effectively in and around 
the Utah legislature. Presenters 
include Todd Bingham of the 
UMA; David Bird and Michael 
Bailey, both of Parsons, Behle 
and Latimer; and Des Barker of 
Des Barker Associates. Location 
is Workers Compensation Fund 
Offices, 100 W. Towne Ridge 
Parkway (9620 S.), Sandy. Details 
are at http://umaweb.org/i/7505_
TheLegislativeProcessSeminar.
pdf.

January 14, 6:30-9:30 p.m.
“Elevating Commercial 

Real Estate” Dinner, presented 
by NAIOP Utah. Speaker will 
be former Republican Party 
presidential nominee Mitt Romney, 
who will discuss on the future 
of America, analyze the current 
political environment and business 
today, and share his insights on 
solutions to the national debt, 
private sector growth, education 
programs, and immigration 
reform. Location is the Kokopelli 
Grand Ballroom, The Canyons, 
4000 Canyon Resort Drive, Park 
City. Cost is $500 for NAIOP 
members, $550 for nonmembers. 
Registration is at http://bit.ly/
RomneyNAIOPjan14.

January 16, 8 a.m.-5 p.m.
Small Business Employer 

Tax Withholding Workshop.

Representatives from the IRS, 
Tax Commission, Workforce 
Services and Labor Commission 
will help small businesses with 
employees learn about withholding 
income for federal and state taxes, 
Social Security, workers com-
pensation, unemployment com-
pensation, completing employ-
ment tax forms and depositing 
taxes. Location is Salt Lake Small 
Business Development Center, 
Salt Lake Community College’s 
Miller Campus, 9690 S. 300 W., 
Corporate Partnership Center 
Building Room 110, Sandy. Free. 
Details are at http://www.mbrcs-
lcc.com/slsbdc.

January 23, 8 a.m.
20th Annual Utah 

Commercial Real Estate 
Symposium, presented by CCIM 
Utah. Event will cover several 
categories of commercial real 
estate, including multifamily, retail, 
investment, office and industrial 
sectors. Scott Wilmarth, CBRE 
senior vice president, will discuss 
trends in Utah office space market. 
Sage Sawyer, lead investment 
associate of the Apartment Realty 
Advisors, will discuss multifamily 
real estate. Stuart Thain, senior 
vice president of Coldwell Banker 
Commercial and founder and 
co-owner of Coldwell Banker 
Intermountain, will discuss retail. 
Mark Jensen, senior director of 
Investments, commercial real 
estate investment broker and capital 
market professional at Newmark 
Grubb ACRES, will discuss real 
estate investment. Mike Farmer, 
an associate broker in Commerce 
Real Estate Solutions’ Industrial 
Division, will discuss industrial 
buildings. Location is Hilton Salt 
Lake Center, 255 S. West Temple, 
Salt Lake City. Cost is $95. 
Registration can be completed at 
https://events.r20.constantcontact.
com/register/eventReg?oeidk=a07
e8hx820o94ddd7e1&oseq=&c=&
ch.

January 23, 11 a.m.-2 p.m.
 Business Marketplace, 
presented by the Sandy Area 
Chamber of Commerce. Location 
is South Towne Expo Center, 9575 
S. State St., Sandy. Free to attend. 
Booths are free for new chamber 
members, $50 for existing 
members. Details are available 
by contacting Jaymie Osborne 
at (801) 727-4503 or jaymie@
sandychamber.com.

Jan. 23, 11:30 a.m.-1 p.m.
“Technology Strategies for 

2014: The End of Windows XP 
and What Business Owners 
Need to Know,” presented by 
NetWize, the Utah Trucking 
Association and Microsoft. 
Kathleen Molosky, a technology 
strategist from Microsoft, will 

discuss what business owners need 
to know about the April expiration 
of Windows XP. Location is Utah 
Trucking’s new facilities, 4181 W. 
2100 S., West Valley City. Free. 
Registration can be completed at 
http://www.netwize.net/end-of-
windows-xp/.

Jan. 24, 7:45 a.m.-1:30 p.m.
 Fifth annual Enterprise 
Risk Management Symposium, 
titled “Risk Rangefinder: Turning 
Foresight Into Action.” Event is 
organized by KPMG, Marsh and 
Stoel Rives LLP. Event features 
speakers Amy Rees Anderson, 
managing partner at REES Capital, 
and Crystal Call Maggelet, 
chief executive officer of FJ 
Management; and several break-
out sessions. Topics are expected 
to include healthcare reform, cur-
rency risk, inflationary risk and 
risk-based analytics. Location 
is Salt Lake City Marriott City 
Center, 220 S. State St., Salt Lake 
City. Cost is $99, which includes 
breakfast, lunch, symposium and 
parking. Registration by Jan. 17 is 
available at www.enterpriserisk-
management2014.eventbrite.com.

Jan. 30, 9:30-11:00 a.m.
 Building Owners and 
Managers Association (BOMA) 
of Utah Vendor Brunch. Event 
will feature a discussion covering 
what property managers look for 
in vendors, how to best use BOMA 
membership, using the website 
to help promote a company, and 
more. Registration by Jan. 27 is 
available at www.BOMAUtah.
org.

January 30, 6-9 p.m.
“Stars Across Murray” 

First Annual Murray Chamber 
Gala, presented by the Murray 
Area Chamber of Commerce. 
Event will include entertainment, 
cocktail hour, dinner, silent auc-
tion, awards, guest speakers and 
more. Location is the Gathering 
Place, 1100 W. 7800 S., in Gardner 
Village. Cost is $50 per person or 
$90 per couple. Tickets at the 
door will be $60 per person. Non-
chamber members are encour-
aged to attend (please, no young 
children). Details and RSVPs are 
available at (801) 263-2632 or 
by emailing Stephanie@murray-
chamber.net.

February 5, 11:30 a.m.-1 
p.m.

2014 Peak Awards, present-
ed by the Sandy Area Chamber 
of Commerce. Awards recognize 
business professionals and com-
panies “who have risen above 
and beyond the level of service.” 
Awards include Distinguished 
Corporate Partner, Ambassador 
of the Year, Community Service 
Award, Small Business Woman 
of the Year, Small Business Man 

of the Year, Clark & Barbara 
Stringham Volunteer of the Year, 
and President’s Excellence of 
the Year. Location is Salt Lake 
Community College’s Miller 
Campus, Karen Gail Miller 
Conference Center, 9750 S. 300 
W., Sandy. Details are available 
by contacting Jaymie Osborne at 
(801) 727-4503 or jaymie@sandy-
chamber.com.

February 6, 8 a.m.-5 p.m.
30th annual Investors 

Choice Venture Capital 
Conference, presented by the 
Wayne Brown Institute. Designed 
to present opportunities for early-
stage and/or high-growth compa-
nies to participate in the angel/
venture capital process. Location 
is Zermatt Resort & Spa, 784 W. 
Resort Drive, Midway. Cost var-
ies. Details are available at event-
brite.com.

Feb.  28, 11 a.m.-9 p.m.
The Utah Latin Expo, spon-

sored by the Latin American 
Chamber of Commerce. Activities 
include an Hispanic Economic 
Summit Luncheon, 11:00 a.m.-
1 p.m.; a Safety & Excellence 
Awards Gala, 7-9 p.m.; and 
business workshops, 9 a.m.-6 
p.m. Location is the Salt Palace 
Convention Center, 100 S. West 
Temple, Salt Lake City. Free. 
Details are at www.utahlatinexpo.
com.

March 13
ACG Utah Intermountain 

Growth Conference and ACG 
Capital Connection. Event will 
feature industry experts and other 
tools to help people find the tools 
they need to make sourcing deals 
happen. New this year will be 
a “Deal Link” in which private 
equity groups and intermediaries 
active in the Intermountain region 
can schedule meetings in private 
executive suites for 30 minute 
blocks to discuss deals. Location 
is Grand America Hotel, 555 S. 
Main St., Salt Lake City. More 
information and registration are 
available at www.acg.org/utah.

April 25-26
Utah Investment, Business 

& Career Expo. Event is designed 
to showcase Utah businesses 
and investment opportunities in 
the public equity and real estate 
markets and to introduce busi-
nesses and financial services and 
career and business opportunities 
to the public to help people plan 
their financial futures, build their 
careers or start their own business-
es. Location is South Towne Expo 
Center, 9575 S. State St., Sandy. 
More information is available by 
calling (801) 688-8929, emailing 
FortuneExpoUSA@gmail.com or 
visiting www.fortune-expo.com.
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 Last year I posted four words on my 
bathroom mirror: FINISH, WRITE, SHAPE 
and YES. 
 My results? 
 • I finished the 21.5 Unbreakable Laws 
of Selling. 
 • I wrote 1,000 words a week and docu-
mented hundreds of ideas. 
 • My shape is still plus 20 
pounds, so that word will remain 
this year. 
 • I maintained my YES atti-
tude, but seeing the word every 
morning and evening in my bath-
room mirror helped. 
 Not bad achievement results 
— but still being 20 pounds over-
weight shows a flaw in my self-
discipline. Not good.
 Based on last year’s success, this year I 
decided to create two four-word categories. 
One for achievement and one for improve-
ment. Not “goals” in the sense that you may 
be thinking about. Rather, intentions that 
I consciously and subconsciously work on 
every day to build success all year long. 
 By posting the words on my bathroom 
mirror, I consciously see them each day, 
and subconsciously think about them and 
act on them regularly. Because they’re right 
in front of me every morning and every 
evening, they are inescapable mental con-
frontations. Oh, and the process works!
 After I explain each word I have select-
ed for this year, I’ll provide a lesson you can 
incorporate as you select your word(s). The 
lesson is the motive behind the word so you 
can use the same principle as you generate 
your words.

On the achievement side of life, my four 
words are: ADVISOR, DIGITAL,  POWER 
and TIME.
 ADVISOR — I launched the Gitomer 
Certified Advisor program in the fall of 
2013. Instant success. I’ve certified more 
than 100 advisors. They’re independent 
businesspeople who are now marketing 
their sales and personal development ser-
vices using my intellectual property, both 
online and in the classroom. In 2014 I will 
intensify the program and the process until 
there are 500 certified advisors globally. 
 LESSON: Once you have a successful 
idea, program, game plan or process — 
strengthen it. Pick an achievement target, 
and figure out what you have to do weekly 
to make it a reality. What’s one word that 
describes your biggest achievement target?
 DIGITAL — Convert all paper, CD 
and DVD to digital. Create financial and 
distribution opportunities ONLY available 
to digital information dissemination. The 
world is not quite ready for all digital, but I 
will be. 
 LESSON: Don’t stay attached to old 
technology or products even though they 
have brought success and profit in the past. 
Companies like Yellow Pages, Blackberry, 
and AOL have buried themselves by not 
advancing soon enough. Companies like 
Amazon, Zappos, and Apple have marched 
to the head of the class by innovating 
BEFORE the market did, and they set the 
standard for others to follow. When some-
one says, “It’s just like an iPad” — what 
they’re really saying is, “iPad set the stan-
dard.” I want someone to say, “I’m just like 
Gitomer.” What’s one word that describes 

the standard you are trying to set?
 POWER — This year I intend to capi-
talize on the convergent power of reputa-
tion, brand, intellectual property and online 
distribution. Content is more than king. It is 
desired and bought by those in need. And 
with online, on-demand video, concentra-

tion on marketing and distribution 
are on the top of my list. 
 LESSON: Your experience has 
given you both success and exper-
tise. What expertise and success 
can you combine that will give 
you a market-dominant opportuni-
ty? What’s one word that describes 
what you’re trying to capitalize on?
 TIME — My most precious 

resource — and yours! This year I intend 

to take control of it and make it my own. 
Not manage it, rather allocate it to things I 
WANT to do, rather than things I HAVE to 
do. I want to write, speak, travel, learn, read 
and have meaningful family time. It’s the 
subtle difference between “spending” time 
and “investing” time. I have written about 
time allocation before; now it’s a matter of 
taking ownership of it. 
 LESSON: Wasted time is at the top of 
lost resources for most people. Don’t let 
that be you. In 1889, Orison Swett Marden 
wrote, “People do not realize the immense 
value of utilizing spare minutes.” What’s 
a word that offers you greater investment 
in your most precious, non-recoverable 
resource?
 Hopefully the words I have chosen and 

the lessons I have provided will inspire you 
to write and define your words for the year. 
Interestingly, you most likely know in your 
mind what they are, but have yet to bring 
them to the visual surface as Post-it Notes 
on your bathroom mirror.
 On the improvement side of life, my 
four words are: INSTAGRAM, BLOG, 
SHAPE and BEST. 
 That’s next week!

Jeffrey Gitomer is the author of 12 best-sell-
ing books including The Sales Bible and The 
Little Red Book of Selling. His best-sell-
ing 21.5 Unbreakable Laws of Selling, is 
now available as a book and an online 
course at www.gitomerVT.com.

© 2014 All Rights Reserved. 

JEFFREY
 GITOMER

Idea for the new year: Post words representing your areas of emphasis
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Opinion

 Whenever we stand on the threshold of 
a new year, we are tempted to forget the haz-
ards of prophecy, and try to see what may lie 
on the other side of this arbitrary division of 
time.
 Sometimes we are content to 
try to change ourselves with New 
Year’s resolutions to do better in 
some respect. Changing ourselves 
is a much more reasonable under-
taking than trying to change other 
people. It may or may not succeed, 
but it seldom creates the disasters 
that trying to change others can 
produce.
 When we look beyond ourselves to the 
world around us, peering into the future can 
be a very sobering, if not depressing, experi-
ence.
 ObamaCare looms large and menacing 
on our horizon. This is not just because of 
computer problems, or even because some 
people who think that they have enrolled 
may discover at their next visit to a doctor 
that they do not have any insurance cover-
age.
 What ObamaCare has done, thanks to 
Chief Justice Roberts’ Supreme Court deci-
sion, is reduce us all from free citizens to 
cowed subjects, whom the federal govern-

ment can order around in our own person-
al lives, in defi ance of the 10th Amendment 
and all the other protections of our freedom 
in the Constitution of the United States.

 ObamaCare is more than a medi-
cal problem, though there are pre-
dictable medical problems — and 
even catastrophes — that will un-
fold in the course of 2014 and be-
yond. Our betters have now been 
empowered to run our lives, with 
whatever combination of arrogance 
and incompetence they may have, 
or however much they lie.
 The challenges ahead are much 

clearer than what our responses will be. Per-
haps the most hopeful sign is that increasing 
numbers of people seem to have fi nally — 
after nearly fi ve long years — begun to see 
Barack Obama for what he is, rather than for 
what he seemed to be, when judged by his 
image and rhetoric.
 What kind of man would blithely dis-
rupt the medical care of millions of Ameri-
cans, and then repeatedly lie to them with 
glib assurances that they could keep their 
doctors or health insurance if they wanted 
to?
 What kind of man would set up a sys-
tem in which people would be forced by law 

to risk their life savings, because they had 
to divulge their fi nancial identifi cation num-
bers to strangers who could turn out to be 
convicted felons?
 With all the time that elapsed between 
the passage of ObamaCare and its going 
into effect, why were the so-called “navi-
gators” who were to be handling other peo-
ple’s fi nancial records never investigated 
for criminal convictions? What explanation 
could there be, other than that Obama didn’t 
care?
 Caring is not a matter of words. “By 
their fruits ye shall know them” — not by 
their rhetoric, image or symbolism.
 Those who have still not yet seen 
through Barack Obama will have many 
more opportunities to do so during the com-
ing year, as the medical, fi nancial and other 
painful human consequences of ObamaCare 
keep coming out in ways so clear that not 
even the mainstream media can ignore them 
or obscure them.
 The question then is: What can be done 
about it? Nothing can be done about Obama 
himself. He has three more years in offi ce 
and, as he pointed out to the Russians, he 
will no longer have to face the American 
voters.
 ObamaCare, however, has no such im-

munity. It is always hard to repeal an elab-
orate program after it has gone into effect. 
But Prohibition was repealed, even though 
it was a constitutional amendment that re-
quired super-majorities in both houses of 
Congress and super-majorities of state leg-
islatures to repeal.
 In our two-party system, everything de-
pends on whether the Republicans step up 
to the plate and act like responsible adults 
who understand that ObamaCare represents 
a historic crossroads that will determine 
what kind of people we are going to be, for 
this generation and generations yet unborn 
— citizens or subjects.
 This means that Republicans have to 
decide whether their top priority is inter-
nal strife among the different wings of the 
party — another circular fi ring squad — or 
whether either wing puts the country fi rst.
 A prediction on how that will turn out 
in the new year would be far too hazardous 
to attempt.

Thomas Sowell is a senior fellow at the 
Hoover Institution, Stanford University.  His 
website is www.tsowell.com.
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 When fi shermen head out for a day 
on the river, they search for the ideal spot 
where the fi sh are hungry and the current is 
just right. They bring their best bait, rod and 
reel. They pack enough food and 
water. And they settle in for a day 
of sunny, relaxing success.
 Success in life is a lot like 
success on the river. With the 
right planning and preparation, 
we can enjoy sweet rewards. Fi-
nancial planning is one of these 
areas where expert planning can 
pay off. And learning as much as 
you can about optimizing assets 
and minimizing taxes can help you avoid 
life’s unexpected ebbs and fl ows. 
 I’ve been a fi nancial strategist and re-
tirement planning specialist now for four 
decades, and over the years I’ve instructed 
countless professionals in what we call CPE 
courses (continuing professional education). 
CPAs and tax attorneys attend these ad-
vanced learning courses to add to their pro-
fessional knowledge. We’ve taught some of 
the world’s largest law and CPA fi rms many 
sections of the Internal Revenue Code they 
were not aware of, simply because the in-
formation wasn’t required for them to pass 
their professional exams. Well, to get their 
attention, I’ll often start a CPE class with a 
riddle, and it will stump many of the CPAs. 
Are you ready to try it yourself?
 Three fi sherman went out for a great 
day of fi shing, and at the end of the day they 
wanted to check into a little mountain lodge. 
As they were talking to the clerk, she said, 
“Oh, we’ve got a room down at the end with 
three beds. It’s $30.” 
 Well, the math on that one was easy: 
$30 for the room, so each fi sherman paid 

$10 and headed to the room. As they were 
getting settled, the clerk was entering the 
transaction in the books, and she said to the 
bell boy, “Ah, I forgot we’re remodeling 

down there. The insulation’s out of 
the wall, which means they’ll be 
able to hear the laundromat. We’ve 
been discounting that room to just 
$25. Would you take $5 and go re-
fund it to those three men?” She 
took fi ve $1 bills out of the cash 
register, and gave them to the bell 
boy.
 Well, the bell boy could 
not fi gure out how three men were 

going to divide up fi ve $1 bills, and he also 
wasn’t very honest. So he pocketed two of 
the dollar bills for himself and took the other 
three dollar bills to the men.
 So far, so good, right? We have three 
men who originally paid $10, and they each 
received $1 back. So they each paid a net 
of $9. Three men times $9 equals $27. The 
bell boy kept $2. When you add it all up, it 
equals $29. Where’s the other dollar?
 Now, when I ask that of CPAs, they’ll 
say, “Taxes, oh, it went in taxes.” (They al-
ways want to blame it on taxes, right?) But 
I tell them it’s not taxes. I ask them again 
what am I doing wrong? Where’s the other 
dollar? (Sometimes I won’t give them the 
answer for an hour, and it drives some of 
them crazy.)
 What are we really accounting for? If 
you’re accounting for the $30, and you were 
to try to add it up the way I just alluded to, 
that’s not actually the ideal way. If instead 
you take three men times $9 (which equals 
$27), but you don’t add the $2 the bell boy 
kept — instead you add the $3 they got 
back, that equals $30. Another way to look 

at it, if you were to say, “$3 times $9 equals 
$27,” and you’re accounting for the price 
of the room, you subtract the $2 the bell 
boy kept. You see, I was adding $2, when I 
should have been adding $3; or I was adding 
$2 when I should have been subtracting $2. 
 It’s all in the approach. It’s not unusual 
for CPAs, just by way of training, to add up 
what investments will accrue to and make 
fi nancial planning recommendations based 
upon which ones will “grow to” the most. 
Instead, you would be far better off choos-
ing investments based upon which ones will 
generate the most at the time in life you’re 
going to need the money the most — and be 
careful to subtract the effect of taxes and in-
fl ation that will be in play at that time. 

It’s important to avoid adding up your future 
fi nancial plans, without subtracting things 
like taxes and infl ation. Otherwise, you’ll be 
stumped like many of the professionals in 
my courses are with the fi shermen’s riddle.
 And since the point of fi nancial plan-
ning is just that—to plan for a beautiful fu-
ture — it’s in your best interest to make sure 
you know how to plan for your own sweet 
success on the river of life, catching all the 
abundance you and your family could pos-
sibly want.
Douglas R. Andrew is a best-selling author, 
radio talk show host and abundant living 
coach.

The fisherman riddle: Don't be adding up a less-than-optimal future

We're still facing the same problems despite the change of year

DOUG
 ANDREW

THOMAS
 SOWELL
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  Is income inequality the “defi ning 
challenge” of our time? President Obama’s 
Dec. 4 speech on the topic has produced a 
lively debate, with some supporting him 
and others — chiefl y The Wash-
ington Post’s Ezra Klein — argu-
ing that unemployment should be 
the main focus. 
 In fact, Obama said in his 
speech, it is the combination of “a 
lack of upward mobility” with in-
equality that is the great challenge 
of the day. This strikes me as the 
right question: how to get people 
to move up and thus create a thriving mid-
dle class. If, in the process, the Google guys 
stay rich, so be it.
 When people talk about inequality these 
days, they are often talking about three dif-
ferent issues. First, the astonishing rise of 
the very rich. Second, the stagnant wages 
and weakening prospects of the American 
middle class. And third, the large number of 
people at the bottom of the ladder. 
     These are distinct phenomena. There is 
lots of debate, and some good new research, 
about whether they are related — whether 
the rise of the rich has caused the stagnation 
of the middle class and the poor. The evi-
dence is mixed. See Jared Bernstein’s “The 
Impact of Inequality on Growth” (http://
bit.ly/1cbpptA), and a new report from the 
Center on Budget and Policy Priorities titled 
“Pulling Apart” (http://bit.ly/18BkKWe). 
 The superrich have grown worldwide, 
but America is at the head of the pack. And 
it appears to be caused by some structural 
factors: globalization and technology help 
superstars; large and liquid fi nancial mar-
kets make the rich richer. Others are politi-
cal: lower tax rates and the political infl u-
ence of the fi nancial sector. America has all 
of these factors — technological innovation, 
global reach, huge capital markets, but also 
tax cuts, deregulation, a powerful fi nancial 
industry — so it’s not that surprising that it 
has the biggest rise in its superrich. The cur-
rent Journal of Economic Perspectives has 
an excellent set of essays on this, all worth 
reading (http://bit.ly/1dpjxi7).
 Reviving the middle class is clearly 
the most important challenge, involving the 
most people. But it’s also the hardest — it 
began 40 years ago — and one for which it 
has proved diffi cult to fi nd an enduring so-
lution. There is strong evidence that rising 
inequality is crowding out the middle class. 
But there is also a powerful story to be told 
about how technology, globalization, and 
declining American education and skills 
have contributed to the stagnation of wages 
for the median worker. 

 Would higher taxes on the rich create 
a more dynamic middle class? Perhaps, but 
it’s not clear exactly how. It’s also worth 
noting that America’s tax regime — relying 

mostly on income taxes — is al-
ready more progressive than Eu-
ropean systems that raise a much 
greater percentage of their reve-
nues from sales taxes. The top 10 
percent of American earners pay 
about 70 percent of all federal in-
come taxes. In New York City, the 
top 1 percent pay almost 45 per-
cent of the city’s income taxes.

 Some argue that the real link between 
the rise of the rich and the fall of the middle 
class is political. The rich have captured the 
political system and milked it to their ad-
vantage. And it’s also true that — because 
of the vast role of money in politics — the 
well-off (and well-organized) can often get 
specifi c tax breaks and regulatory relief to 
help them. But more broadly, look at what’s 
happened in the last 10 years in America. 
Medicare was expanded dramatically, near-
universal health care was enacted, energy 
policy has been changed against the wishes 
of big oil and coal companies, tax rates on 
the rich have approached 30-year highs. And 
it was America that a few years ago passed 
a stimulus program of almost $1 trillion to 
fi ght unemployment. Europe, with its more 
egalitarian politics, slashed social spending 
in the face of the worst unemployment since 
the Great Depression. On its face, this is not 
strong evidence of the political power of 
America’s rich. 
 Of the three problems, the easiest to fi x 
is the one we spend the least time talking 
about: the fate of the poor, who now num-
ber 46 million. Since the poor tend not to 
vote, nor lobby, they have not gotten much 
attention since Lyndon’s Johnson’s efforts 
in the 1960s. American government does 
not devote much energy or money to their 
problems, especially those of impoverished 
children who suffer from malnutrition, bad 
health and poor education, which cripples 
their chances of escaping poverty. The re-
sources needed to change this would be a 
fraction of what we spend on the middle 
class in this country.
 We don’t have all the answers, but if 
you’re looking for the policy that would 
likely have the biggest effect on increas-
ing social mobility and reducing inequali-
ty, let’s shift the attention from the rich and 
the middle class and focus on the forgotten 
poor.
     
Fareed Zakaria’s email address is com-
ments@fareedzakaria.com.
     

(c) 2013, Washington Post Writers Group     

 Some people start saving for retirement 
at 20, 25 or 30. Others start later, and while 
their accumulated assets will have fewer 
years of compounding to benefit from, that 
shouldn’t discourage them to the 
point of doing nothing.
 If you need to play catch-up, 
here are some retirement savings 
principles to keep in mind. First of 
all, keep a positive outlook. Believe 
in the validity of your effort. Know 
that you are doing something good 
for yourself and your future, and 
keep at it.
 Starting later means saving 
more — much more. That’s reality; that’s 
math. When you have 15 or 20 years until 
your envisioned retirement instead of 30 
or 40, you’ve got to sock away money for 
retirement in comparatively greater propor-
tions. The good news is that you won’t 
be retiring strictly on those contributions; 
in large part, you will be retiring on the 
earnings generated by that pool of invested 
assets.
 How much more do you need to save? 
A ballpark example: Marisa, a pre-retiree, 
has zero retirement savings at age 45 and 
dedicates herself to doing something about 
it. She decides to save $500 each month 
for retirement. After 20 years of doing that 
month after month, and with her retirement 
account yielding 6 percent a year, Marisa 
winds up with about $225,000 at age 65.
 After 65, Marisa would probably realize 
about $10,000 a year in inflation-adjusted 
retirement income from that $225,000 in 
invested retirement savings. Would that 
and Social Security be enough? Probably 
not. Admittedly, this is better than nothing. 
Moreover, her retirement account(s) might 
average better than a 6 percent return across 
20 years.
 The math doesn’t lie, and the message 
is clear: Marisa needs to save more than 

$6,000 a year for retirement. Practically 
speaking, that means she should also exploit 
vehicles which allow her to do that. In 2014, 
you can put up to $5,500 in an IRA, $6,500 

if you are 50 or older — but you 
can sock away up to $17,500 next 
year in a 401(k), 403(b), Thrift 
Savings Plan and most 457 plans, 
which all have a maximum contri-
bution limit of $23,000 for those 
50 and older.
 If Marisa is self-
employed (and a sole proprietor), 
she can establish a solo 401(k) or 
a SEP-IRA. The yearly contribu-

tion limits are much higher for these plans. 
If Marisa’s 2013 net earnings from self-
employment (after earnings are reduced by 
one-half of self-employment tax) work out 
to $50,000, she can put an employer con-
tribution of up to $10,000 in a SEP-IRA. 
(She must also make similar percentage 
contributions for all “covered” employees, 
excepting her spouse, under the SEP IRA 
plan.) 
 As a sole proprietor, Marisa may also 
make a combined employer-employee con-
tribution of up to $33,000 to a solo 401(k) 
this year, and if she combines a defined ben-
efit plan with a solo 401(k), the limit rises 
to $47,400. If her 2013 net earnings from 
self-employment come out to $150,000, 
she can make an employer contribution of 
as much as $30,000 to a SEP-IRA, a com-
bined employee salary deferral contribution 
and employer profit sharing contribution 
of up to $53,000 to a solo 401(k), and con-
tribute up to $96,300 toward her retirement 
through via the combination of the solo 
401(k) and defined benefit plan.
 How do you save more? As you are 
likely nearing your peak earnings years, it 
may be easier than you initially assume. 

Focus needs to shift from 
the rich and middle class 
to concentrate on the poor

It's time to get moving if 
you're getting older and
and retirement's not set

see LUND pg. 7
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6550 South Millrock Drive, Suite 200
Salt Lake City, Utah 84121

www.coldwellutah.com
801.947.8300

Clinics, Office Buildings, Schools and Residential Across the Wasatch Front

Proudly Announcing Another Top 

Corporate Services Assignment

Asset Services provides:  Property Management, Facility Management, Construction Management, Operational Reviews, Lease Administration, Portfolio Consulting

Real estate PoRtfolio
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industry by advancing the achievements of women.”

Chamonix Larsen, Project Manager GSBS Architects
      Chamonix works to provide her clients with the best value through great design.  She joined GSBS Architects in 2011 because of the firm’s 
reputation for meeting the needs of its quality conscious clientele.  She manages architectural projects and is a resource to the firm on energy 
efficiency and sustainable efforts to improve the asset value of buildings.  She enjoys helping her clients find long term cost effective solutions.  
In addition to building design she helps clients enhance their sustainable culture and promote energy conservation behavior through training, 
education and team building.  Her professional experience includes maintaining and implementing high performance building standards.  As 
Energy Program Director for the State of Utah Division of Facility and Construction Management she managed renewable energy and efficiency 
projects. She helped establish a building envelope performance standard and increased standards for healthy materials in the construction of 
State Buildings.  In 2009, she represented the Division in the establishment of the state’s employee energy conservation program.  Chamonix 
helped obtain grants from the US Department of Energy, in partnership with the National Governor’s Association, for projects throughout Utah.   
      Chamonix has presented educational sessions on sustainable topics to several organizations such as the League of Cities and Towns, the 
Associated Building Contractors, the National Association of State Facilities Administrators, the National Association of State Purchasing 
Officers, Brigham Young University and the Salt Lake Sustainable Building Conference. She is committed to education and served on the Salt 
Lake Community College Energy Management Program Advisory Committee. Chamonix was named one of “40 Under 40” by ENR, “30 Women 
to Watch” by Utah Business Magazine, and awarded the 2012 AIA Utah Associate Honor Award. She holds a Master of Architecture degree 
from the University of Utah.  She can be reached at clarsen@gsbsarchitects.com.
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Marquee Sponsor

7:00 - 11:30 p.m.
Hilton Salt Lake City Center

256 S. West Temple, SLC

Full program details & registration 
www.naiop.org/Utah

Certified for 3.0 hours of Utah  
real estate & appraisal education

Tuesday, January 7, 2014

Register Today!   www.naiop.org/Utah

Keynote by
Governor
Mitt Romney

Title  Sponsor

Presenting Sponsor

Elevating Commercial Real Estate
Dinner at the Canyons
Tuesday, January 14, 2014

6:30 - 9:30 p.m.

Gold Sponsors

Individual Seating 
$500 NAIOP Member
$550 Non-member

Table Sponsor - $5000
One table (10 seats)
Logo  placement 

Platinum Sponsor - $10,000
Seating at Gov. Romney's table
(4 opportunities remain)

2 0 1 4N A I O P  U T A H  C O M M E R C I A L  R E A L  E S T A T E

Zions Bancorporation’s Chief Credit Officer Michael Morris
will moderate a keynote panel session, including: 
John C. Cushman, III, Chairman of the Board of Cushman & 
Wakefield; East West Managing Partner Harry H. Frampton, III; 
and Jeffrey C. Hines, President & CEO of Hines.

Local market presentations will include:

INDUSTRIAL Kyle Roberts | Co-founder, Executive VP 
 Newmark Grubb ACRES  
  
INVESTMENT Kip Paul | Executive Director
 Cushman & Wakefield | Commerce
 
OFFICE Wesley Tab Cornelison | Senior VP
 CBRE
  
MULTIFAMILY Daniel Shin | VP Multifamily Investments
 Marcus & Millichap 
     
RETAIL Steve Bogden | Strategic Planning 
 Coldwell Banker Commercial

Learning from 
the Masters

symposium

Supporting Sponsors

NAIOP Utah Chapter | 801.486.6763
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Thank you to the following companies for supporting women in Commercial Real Estate:Thank you to the following companies for supporting women in Commercial Real Estate:

industry by advancing the achievements of women.”

The 2013 CREW Utah 
Board of Directors 

and Committee Chairs

Alison Beddard
Cushman & Wakefield | 

Commerce
CREW Utah Past 

President
801.303.5568 

abeddard@comre.com

Terese Walton
Gaddis Investments
CREW Utah President

801.487.3236 
terese@gaddisinv.com

Anna Mkrtchyan
Bank of the West
CREW Marketing 

Co-Chair
801.531.3419 

anna.mkrtchyan@bankoft
hewest.com 

Melissa McIntyre
CBRE

CREW Membership Chair
801.869.8000 

Melissa.McIntyre@
cbre.com

Michele Jakob
Van Drimmelen & 
Associates Inc. 

CREW Utah Treasurer
801.536.6477 

michelejacob@yahoo.com

Barbara Johnson
CBRE

CREW Advisory Chair
801.869.8019 

barb.johnson@cbre.com

Cristina Coronado
Ballard Spahr LLP

CREW Utah President-
Elect/Sponsorship Chair

801.531.3038 
coronadoc@ballardspahr.com

Angela Kesselman
The Madison Group

CREW Events Co-Chair
435.659.2200 

angela.kesselman@
gmail.com

Ann Baker
National Title Agency

CREW Utah 
Secretary/Treasurer Elect

801.532.7700 
ann@nta.bz

Gretta Spendlove
Durham Jones & 

Pinegar
CREW Events Co-Chair

801.415.3500 
gspendlove@djplaw.com

Bridget Elliott
Salt Lake City 
Corporations

CREW Philanthropic Chair
801.483.6702 

bridgetpelliott@gmail.com
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