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In the air once more
Boeing's 737 Max is nearing 
worldwide resumption of 
operations. Europe's aviation 
agency cleared the jetliner to 
resume fl ights this week after 
the planes were grounded 
in March 2019 after a faulty 
computer module caused two 
deadly crashes killing a total of 
346 people. The U.S. and Brazil 
allowed the plane back in the air 
last month.
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Josh James,  founder and CEO of cloud-based software company Domo in American Fork, climbs 
on a stool to get face-to-face with the company mascot, a giant chicken statue that resides in the 
cubicle of the top sales representative until he or she is outsold. Domo is planning an expansion 
that includes 2,230 new jobs over the next 10 years. 

	 A	 high-profi	le	Utah	 company’s	 head-
count	will	explode	over	the	next	decade	as	
American	Fork-based	Domo	more	than	tri-
ples	its	size.
	 The	 company,	 which	 provides	 tech-
nology	allowing	companies	to	leverage	its	
data,	 made	 the	 expansion	 announcement	
after	being	approved	for	a	tax	credit	of	up	
to	$23.3	million	by	the	Governor’s	Offi	ce	
of	Economic	Development	(GOED)	board.	
The	incentive	is	tied	to	the	creation	of	up	to	

2,230	high-paying	jobs	over	10	years.
	 “We	should	have	one	of	these	at	every	
meeting,”	joked	Mel	Lavitt,	chairman	of	the	
GOED	board’s	incentives	committee.	“It’s	a	
great	way	to	start	the	year.”
	 Domo	 is	 a	 cloud-based	 software	 com-
pany	that	helps	companies	gain	more	value	
from	their	business	data	by	making	it	acces-
sible	and	actionable	for	everyone,	from	the	
CEO	to	the	frontline	worker.	The	company	
also	 has	 expanded	 into	 state	 government	
work.	 It	 was	 founded	 in	 Utah	 County	 in	

	 One	 year	 after	 breaking	 ground,	 Salt	
Lake’s	new	convention	hotel	—	the	Hyatt	
Regency	Salt	Lake	City	—	is	on	schedule	
for	completion	in	October	2022,	according	
to	a	report	from	Visit	Salt	Lake,	the	private	
nonprofi	t	 responsible	 for	 promoting	 the	
city’	convention	industry.
	 The	 tower's	 concrete	 construction	 is	
completed	 through	Level	 3	 and	 the	 podi-
um	steel	 erection	begins	 later	 this	month.	
Through	the	fi	rst	quarter	of	2021,	the	exte-
rior	 façade	 installation	will	 begin,	 escala-
tors	on	meeting	room	levels	will	be	hoisted	
into	place	and	 the	vertical	 construction	 is	
slated	to	continue	to	progress	with	topping-	
out	of	the	project	to	come	at	the	end	of	this	
year,	the	report	said.
	 “Seeing	the	Hyatt	Regency	Salt	Lake	
City	 taking	 shape	 is	 both	 exciting	 and	
promising	for	Salt	Lake’s	meeting	and	con-
vention	future	and	the	recovery	of	our	visi-
tor	 economy	 from	 the	 devastating	 effects	
of	 COVID-19,”	 said	 Kaitlin	 Eskelson,	
president	and	CEO	of	Visit	Salt	Lake.	“Our	
sales	team	will	soon	have	everything	meet-
ing	 professionals	want	 and	 they’re	work-
ing	 hard	 to	fi	ll	 this	 new	property	 and	 the	
many	others	throughout	our	community	to	

SLC convention 
hotel on track
to open in 2022

Domo tells plans to triple in size

	 Speaking	 recently	 at	 an	 econom-
ic	 summit	 in	Salt	Lake	City,	Utah’s	new	
governor	saw	the	perfect	metaphor	for	the	
“Utah	roadmap”	and	the	state’s	economy	
just	a	few	blocks	away.
	 Construction	to	earthquake-proof	the	
Salt	Lake	Temple	does	not	involve	tearing	
down	the	temple	but	instead	“make	what	
seemed	like	the	perfect,	beautiful	building	
even	 better	 and	 even	 stronger,”	 Spencer	
Cox	said	at	the	Economic	Outlook	&	Pub-
lic	Policy	Summit,	 presented	by	 the	Salt	
Lake	Chamber	 and	 the	Kem	C.	Gardner	

Policy	Institute.
	 Utah	justifi	ably	can	be	proud	of	its	ac-
complishments,	he	said.	“It	would	be	very	
easy	 for	us	 to	 just	keep	doing	what	we’re	
doing	because	it’s	working	so	well.	And,	of	
course,	the	adage	is,	‘If	it’s	not	broke,	don’t	
fi	x	it,’”	Cox	said.	“But	I	believe	if	it’s	not	
broke,	that	we	can	still	make	it	better,	and	
that’s	exactly	what	we	have	to	do.”
	 In	 a	 wide-ranging	 speech	 and	 Q&A	
session,	Cox	spoke	of	spreading	economic	
opportunity	throughout	the	state,	in	part	by	
boosting	education	and	workforce	training,	
and	funding	infrastructure	to	enable	Utah’s	

Cox: Our economy not 'broke' 
but we can still make it better
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Excessive	 alcohol	 use,	 insomnia	 and	depression	 are	
the	 leading	mental	health	problems	 facing	Utah	health-
care	workers	caring	for	COVID-19	patients	in	the	Moun-
tain	West,	according	to	a	new	study	released	recently	by	
scientists	at	University	of	Utah	Health.	Researchers	sur-
veyed	 571	 frontline	 workers,	 including	 emergency	 re-
sponders,	 nurses	 and	 doctors.	 Of	 those	 surveyed,	 56	
percent	 screened	positive	 for	at	 least	one	mental	health	
disorder.

	 After	initial	eligibility	only	for	community	fi	nancial	
institutions	 (CFIs),	 the	U.S.	 Small	Business	Adminis-
tration	has	re-opened	the	Paycheck	Protection	Program	
(PPP)	loan	portal	to	all	PPP-eligible	lenders.	The	portal	
opened	Jan.	19	to	all	participating	lenders	to	submit	fi	rst	
and	second	draw	loan	applications	to	SBA.
	 “SBA	 continues	 to	 support	 efforts	 to	 assist	 the	
smallest	businesses	and	underserved	communities	while	
addressing	potential	barriers	to	access	to	capital.	SBA	is	
calling	on	its	lending	partners	to	redouble	their	efforts	
to	assist	eligible	borrowers	in	these	communities,”	said	
SBA	Utah	District	Director	Marla	Trollan.
	 Until	last	week,	the	new	round	of	PPP	lending	was	
open	only	to	CFIs,	which	include	community	develop-
ment	fi	nancial	institutions,	minority	depository	institu-
tions,	 certifi	ed	development	 companies	 and	microloan	
intermediaries	 as	 part	 of	 the	 agency’s	 efforts	 to	 reach	
underserved	and	minority	small	businesses.
	 With	all	lenders	now	eligible,	the	SBA	will	continue	
its	emphasis	on	reaching	smaller	lenders	and	business-
es	by	opening	to	approximately	5,000	more	lenders,	in-
cluding	community	banks,	credit	unions	and	farm	cred-
it	institutions.	The	agency	also	plans	to	have	dedicated	
service	hours	for	the	smaller	lenders	now	that	the	portal	
is	fully	open.
	 “A	second	round	of	PPP	could	not	have	come	at	a	
better	time	and	the	SBA	is	making	every	effort	to	ensure	
small	businesses	have	the	emergency	fi	nancial	support	
they	need	to	continuing	weathering	this	time	of	uncer-
tainty,”	said	SBA	Administrator	Jovita	Carranza.	“SBA	
has	 worked	 expeditiously	 to	 ensure	 our	 policies	 and	
systems	are	re-launched	so	that	this	vital	small-business	
aid	 helps	 communities	 hardest-hit	 by	 the	 pandemic.	 I	
strongly	encourage	America’s	entrepreneurs	needing	fi	-
nancial	 assistance	 to	 apply	 for	 a	 fi	rst	 or	 second	 draw	
PPP	loan.”
	 First	draw	PPP	loans	are	for	those	borrowers	who	
have	not	received	a	PPP	loan	before	Aug.	8,	2020.	The	
fi	rst	 round	 of	 the	 PPP,	which	 ran	 from	March	 to	Au-
gust	2020,	was	 a	historic	 success,	 helping	5.2	million	
small	businesses	keep	51	million	American	workers	em-
ployed,	according	to	SBA	offi	cials.
	 Second	draw	PPP	loans	are	for	eligible	small	busi-
nesses	with	300	employees	or	fewer,	that	previously	re-
ceived	a	fi	rst	draw	PPP	loan	and	will	use	or	have	used	
the	 full	amount	only	 for	authorized	uses,	and	 that	can	
demonstrate	at	least	a	25	percent	reduction	in	gross	re-
ceipts	between	comparable	quarters	in	2019	and	2020.	
The	maximum	amount	of	a	second	draw	PPP	loan	is	$2	
million.

	 The	U.S.	Small	Business	Administration	has	already	
forgiven	 more	 than	 1.1	 million	 Paycheck	 Protection	
Program	 (PPP)	 loans	 for	 over	 $100	 billion,	 providing	
an	extraordinary	amount	of	critical	 relief	 to	America’s	
small	businesses	just	three	months	since	the	earliest	PPP	
borrowers’	 covered	periods	 ended,	 the	 agency	has	 an-
nounced
	 To	date,	 the	SBA	has	 received	1,346,125	 forgive-
ness	 applications	 for	 approximately	 $170.5	 billion.		
SBA	has	made	payment	on	nearly	85	percent	of	the	ap-
plications,	forgiving	over	$100	billion.	 	For	 the	small-
est	borrowers	with	loans	up	to	$50,000,	88	percent	have	
been	approved	for	forgiveness.
	 The	 new	 data	 comes	 as	 the	 Paycheck	 Protection	
Program	has	recently	re-opened	as	a	result	of	the	Eco-
nomic	Aid	to	Hard	Hit	Small	Businesses,	Nonprofi	ts	and	
Venues	Act,	signed	into	law	last	month.		The	act	added	
operational	expenditures,	certain	property	damage	costs,	
supplier	costs	and	worker	protection	expenditures,	such	
as	drive-through	areas,	ventilation	and	sneeze	guards,	as	
eligible	expenses	as	well.

	 Earlier	 this	month,	56	small-business	owners	 from	
across	 Utah	 joined	 2,000	 of	 their	 peers	 from	 all	 50	
states	and	 the	District	of	Columbia	 in	calling	on	Con-
gress	to	pass	additional	federal	pandemic	relief	to	keep	
America’s	 Main	 Streets	 strong.	 Dubbed	 Virtual	 Hill	
Day,	the	effort	is	an	initiative	of	Goldman	Sachs	10,000	
Small	 Businesses	 Voices,	 which	 gives	 the	 Goldman	

	 The	new,	more	easily	transmitted	strain	of	the	CO-
VID-19	virus,	known	as	B.1.1.7	or	the	U.K.	variant,	has	
been	detected	in	Utah,	according	to	a	news	release	from	
the	Utah	Department	of	Health.	The	sole	detection	was	
in	a	man	between	the	ages	of	25	and	44	who	had	no	trav-
el	outside	of	Utah.	His	symptoms	were	mild,	the	release	
said.
	 The	 U.K.	 variant	 of	 the	 SARS-CoV-2	 virus	 that	
causes	the	disease	responsible	for	the	current	pandemic	
has	been	found	to	spread	more	quickly	and	easily	than	
other	 mutations.	 There	 is	 no	 evidence	 it	 is	 any	more	
deadly,	according	to	the	Centers	for	Disease	Control	and	
Prevention.	The	variant	was	fi	rst	detected	in	the	U.S.	in	
Colorado.
	 “This	 is	 a	 hard	 time	 to	 have	 a	 more	 contagious	
strain,	 given	 that	 it's	winter,	 people	 are	 inside	more,”	
said	 Utah	 Department	 of	 Health	 state	 epidemiologist	
Dr.	Angela	Dunn.	“The	holiday	season	just	passed,	and	
the	people	are	frankly	fatigued	with	all	the	public	health	
recommendations	we're	making.	 So	 that,	 in	 combina-
tion	with	not	enough	vaccines	to	go	around,	is	concern-
ing.”
	 Dr.	Kelly	Oakeson,	chief	scientist	for	bioinformat-
ics	and	next-generation	sequencing	at	 the	Utah	Public	
Health	Laboratory,	explained	that	the	case	was	discov-
ered	through	a	genetic	profi	le	test	of	a	positive	case.	He	
said	there	are	17	mutations	distinct	to	the	U.K.	variant,	
which	they	found	during	the	test	that	led	to	the	confi	r-
mation.	Both	he	and	Dunn	said	 they	believed	 that	 the	
variant	 has	 been	 in	Utah	 for	 some	 time	 and	 there	 are	
likely	more	cases.

	 “I	think	the	experience	of	being	a	front-line	responder	
right	now	is	a	complicated	one,”	said	Dr.	Andrew	Smith,	a	
clinical	psychologist,	the	study’s	senior	author	and	direc-
tor	of	the	University	of	Utah	Health	Occupational	Trauma	
Program	at	Huntsman	Mental	Health	Institute.
	 “I	 think	 the	 big	 word	 that	 surrounds	 all	 of	 this	 is	
kind	of	burnout,”	Smith	said.	“Switching	gears	from	that	
heightened	stress	and	threat	day	after	day	back	to	sort	of	
the	daily	family	life	is	a	really	complicated	task	for	people	
biologically.	We	see	that	the	rates	for	emergency	respond-
ers,	 in	 particular,	 look	 like	 9/11	 and	Hurricane	Katrina	
rates.
	 “Having	direct	contact	with	patients	wasn’t	necessar-
ily	causing	an	 increase	 in	anxiety,	depression	or	PTSD.	
But	it	was	causing	homeopathic	ways	of	coping,”	Smith	
said.	“And	one	of	those	would	be	drinking	alcohol.”
	 Surprisingly,	health	care	workers	in	the	study	felt	less	
anxious	as	they	treated	more	COVID-19	patients.
	 “You	 move	 from	 sort	 of	 this	 anxious	 anticipation	
phase	to	this	phase	of	being	grounded	in	the	mission	and	
grounded	in	the	work,”	Smith	said.
	 Smith	 also	 emphasized	 that	 not	 everyone	 devel-
ops	mental	 health	 disorders.	Many	 prove	 resilient.	Not	
because	 things	 aren’t	 diffi	cult	 but	 because	 they	 fi	nd	 a	
healthy	way	to	manage.	“We’re	really	interested	in	folks	
who	struggled	at	times	and	were	able	to	bounce	back	and	
what	was	it	about	them	that	made	them	able	to	do	that,”	
he	said.	“I	don’t	know	what	the	solution	to	it	is	yet,	but	
studying	it	is	certainly	a	step	in	the	right	direction.”

Sachs’	program alumni	 from	across	 the	country	a	plat-
form	to	advocate	for	policy	changes	that	will	help	keep	
their	businesses,	employees	and	communities	vibrant	by	
offering	them	the	tools,	resources	and	training	needed	to	
make	their	voices	heard,	the	organization	said.
	 “Utah	 small	 businesses	 continue	 to	 struggle	 as	 the	
pandemic	 ravages	 Main	 streets.	 For	 many	 small-busi-
ness	owners,	 the	pandemic	upended	our	business	mod-
els	and	forced	us	to	making	diffi	cult	decisions,	including	
reducing	staff,	shelving	plans	to	grow,	taking	on	debt	to	
cover	expenses	and	forgoing	our	own	pay	as	we	watch	
our	 revenue	evaporate,”	said	Nicole	Thomas,	owner	of	
LatterDayBride	 in	 Salt	Lake	City,	 and	Casey	Metzger,	
owner	of	Top	Shelf	Utah	in	Park	City.	“Our	message	to	
Congress	…	 is	 that	while	we	 appreciate	 the	 assistance	
passed	[recently],	the	state	of	small	business	is	still	dire	
and,	without	additional	assistance,	the	American	people	
and	American	workers	will	suffer	further	economic	dev-
astation.”
	 As	part	of	the	virtual	advocacy	day,	the	Utah	small	
business	 owners	 held	video	meetings	with	Utah’s	 con-
gressional	delegation.
	 Policies	that	Utah	small-business	owners	advocated	
for	as	they	met	with	elected	offi	cials	included	lowering	
healthcare	 costs	 for	 small	 businesses,	 protecting	 small	
businesses	 from	potential	COVID-related	 litigation,	 in-
creasing	access	to	affordable	child	care	and	incentivizing	
large	businesses	to	use	more	small	businesses	as	vendors.	
Also	on	 the	wish	 list	were	 simplifying	government	 re-
quest	for	proposal	process	for	small	businesses	and	off-
setting	post-pandemic	re-opening	costs.1.1 million PPP loans forgiven to 

date, totaling more than $100 billion

Utah small-business owners join 
call for long-term pandemic relief

SBA reopens PPP loan application 
portal to all eligible institutions

More than half of Utah health workers
report COVID-related mental illness

U.K. variant of coronavirus found in  
Utah man; offi cials expect to fi nd more



The Enterprise - Utah's Business Journal • January 25-31, 2021 • 3

USPS # 891-300

Published weekly by: 
Enterprise Newspaper Group

825 North 300 West Ste. NE220
Salt Lake City, Utah 84103

801-533-0556 FAX 801-533-0684
www.slenterprise.com

PUBLISHER & EDITOR
 R. George Gregersen
PRESIDENT
 David G. Gregersen
 david@slenterprise.com

VP/GENERAL SALES MANAGER 
 Dale Dimond
 dale@slenterprise.com

MANAGING EDITOR
 John M. Rogers
 john@slenterprise.com

CONTROLLER
 Richard Taylor
 richard@slenterprise.com

OFFICE MANAGER
 Dionne Halverson
 dionne@slenterprise.com

CLASSIFIED DISPLAY 
 david@slenterprise.com

CIRCULATION
 Dionne Halverson
 dionne@slenterprise.com

LIST DEVELOPMENT
 lists@slenterprise.com

ADVERTISING INQUIRIES
 david@slenterprise.com

TO CONTACT NEWSROOM
 john@slenterprise.com

ART SUBMISSIONS
 art@slenterprise.com

Subscription Rates:
 Online only, $65 per year
 Print only, $75 per year
 Online and Print, $85 per year
Any opinions expressed by the columnists are not 
necessarily the opinions or policy of Enterprise, 
it’s owners or managers. Reproduction or use of 
contents without written consent of the publisher is 
prohibited. All rights reserved.

© 2020 Enterprise Newspaper Group Inc.
Periodical postage paid at Salt Lake City, Utah

POSTMASTER: Send address corrections to:
P.O. Box 11778, Downtown Station

Salt Lake City, Utah 84147

UTAH’S BUSINESS JOURNAL

COVID-19
Updates

The following are events that 
have been included in The 
Enterprise Calendar listings 
and subsequently have been 
postponed or canceled, or 
have been removed from the 
organizers’ website calen-
dars. This is not a complete 
list of postponements or can-
cellations. Check with orga-
nizers to determine if their 
events will take place.

 CANCELED
Feb. 4, 7:30-9 a.m.

Morning Speaker Series,	
an	 Ogden-Weber	 Chamber	 of	
Commerce	 event	 at	 the	 Weber	
Center	in	Ogden.

Feb. 11
“Coffee with Clancy,”	 a	

Women’s	 Business	 Center	 of	
Utah	 event	 pre-recorded	 and	
available	online.

Feb. 24
“Power of the P.I.V.O.T.: 

How to Creatively Pivot Your 
Business For Success,”	 a	
Women’s	 Business	 Center	 of	
Utah	 event	 pre-recorded	 and	
available	online.

Feb. 25
“Coffee with Clancy,”	 a	

Women’s	 Business	 Center	 of	
Utah	 event	 pre-recorded	 and	
available	online	anytime.

POSTPONEMENTS
2021 Annual Gala,	 an	

Ogden-Weber	 Chamber	 of	
Commerce	 event	 that	 was	
originally	 the	 2021	 Annual	
Gala	 &	 After	 Party	 scheduled	
for	 Feb.	 17,	 5:45-10	 p.m.,	 at	
Perry’s	 Egyptian	 Theater,	 2415	
Washington	 Blvd.,	 Ogden,	
has	 been	 rescheduled	 for	
April	 15,	 7:30-10	 p.m.,	 at	 the	
same	 location.	 Annual	 cham-
ber	 awards	 will	 be	 presented.	
Official	change	in	Ogden-Weber	
Chamber	 board	 officers	 also	
will	 take	 place.	 Details	 are	 at	
ogdenweberchamber.com.

Business to Business Expo,	
a	Davis	Chamber	of	Commerce	
event	 originally	 scheduled	 for	
Aug.	27	at	the	Davis	Conference	
Center	in	Layton,	has	been	post-
poned	 until	April	 20,	 1-5	 p.m.	
Keynote	speaker	Rob	Ferre	will	
discuss	“Be	the	First	One	on	the	
Dance	 Floor:	 How	 to	 Create	 a	
Movement	 in	 Your	 Business.”	
Location	 is	 Davis	 Conference	
Center,	1651	N.	700	W.,	Layton.	
Free	for	attendees.	Details	are	at	
davischamberofcommerce.com.

Business After Hours,	a	Salt	
Lake	Chamber	 event,	 originally	
scheduled	for	March	19	and	later	
rescheduled	 for	 Sept.	 17	 at	 the	
Utah	Museum	of	Contemporary	
Art	 in	 Salt	 Lake	City,	 has	 been	
rescheduled	for	spring	2021.

“We Are Utah” Manufac-
turers Expo,	 a	 Utah	 Manu-
facturers	 Association	 event	
scheduled	 for	 Sept.	 23	 at	
Mountain	America	Expo	Center	
in	 Sandy,	 has	 been	 postponed	
until	spring	2021.

	 The	 South Salt Lake 
Chamber Annual Celebration,	
originally	 scheduled	 for	 Sept.	 2	
at	 the	 Maverik	 Center	 in	 West	
Valley	City,	has	been	postponed	
to	a	date	to	be	announced.

South Jordan Business and 
Entrepreneurial Summit and 
Expo,	 a	 South	 Jordan	Chamber	
of	 Commerce	 event	 originally	
scheduled	for	April	29	and	later	
rescheduled	 for	 Sept.	 10	 at	 the	
Karen	 Gail	 Miller	 Conference	
Center	 in	Sandy,	has	been	post-
poned	 until	 a	 date	 to	 be	 deter-
mined.

Utah Veteran Business 
Conference 2020,	a	Utah	Veteran	
Owned	 Business	 Partnership	
event	 originally	 scheduled	 for	
May	8	at	Salt	Lake	Community	
College’s	 Miller	 Campus	 in	
Sandy,	has	been	postponed	until	
a	date	to	be	determined.

OTHER INFORMATION
	 The	 dates	 and	 topics	 of	 the	
Small Business Management 
Series	 presented	 by	 the	 Cedar	
City	Chamber	of	Commerce	and	
the	Women’s	Business	Center	of	
Utah	have	been	rearranged.	The	
dates/topics	 are	 now	 “Business	
Essentials”	 on	 Feb.	 9;	 “Start	
Smart”	on	Feb.	23;	“Accounting	
Essentials”	on	March	9;	“Pricing	
Your	 Product	 or	 Service”	
on	 March	 23;	 “Branding	 and	
Messaging”	 on	 April	 13;	 and	
“Product	Analysis”	on	April	27.	
All	take	place	noon-1	p.m.	Cost	
is	 $50	 per	 quarter.	 Events	 take	
place	 online	 via	 Zoom.	 Details	
are	at	wbcutah.org.

“Let’s Do Lunch,”	 a	South	
Valley	Chamber	event	originally	
scheduled	 for	 Feb.	 9	 at	 Garage	
Grill	in	Draper,	has	been	moved	
to	 take	place	at	a	 location	 to	be	
determined.	Details	are	at	south-
valleychamber.com.

“Understanding Financial 
Statements to Manage Your 
Business,”	part	of	 the	Women’s	
Business	 Center	 of	 Utah’s	
Financial	 Foundations	 Series,	
originally	 scheduled	 for	 Feb.	
18,	 now	will	 be	 Feb.	 16.	 Event	
is	 pre-recorded	 and	 available	
online	anytime.	Free.	Details	are	
at	wbcutah.org.

	 Pluralsight,	 a	 Draper-based	
technology-driven	 workforce	 de-
velopment	company,	has	acquired	
Next	Tech,	 a	San	Diego	provider	
of	 cloud-based	 computing	 envi-
ronments,	 enabling	 the	 authoring	
and	hosting	of	labs	in	software	de-
velopment,	 data	 science	 and	ma-
chine	learning.
	 “Digital	 transformation	 is	
no	 longer	 a	 ‘nice	 to	 have’	 but	 a	
‘need	to	have,’”	said	Aaron	Skon-
nard,	co-founder	and	CEO	of	Plu-
ralsight.	 “For	 large	 enterprises	 to	
successfully	 navigate	 their	 own	

digital	 transformations,	 they	have	
to	invest	in	the	skills	of	their	team	
and	 hands-on	 skill	 development	
can	 be	 a	 powerful	 tool	 in	 deliv-
ering	 a	 faster	 path	 to	 upskilling	
and	 reskilling.	 There’s	 no	 ques-
tion	 hands-on	 skill	 development	
can	make	a	big	 impact	on	 results	
and	 the	 acquisition	 of	Next	Tech	
enables	 us	 to	 offer	 a	 more	 com-
prehensive	 solution	 by	 combin-
ing	 video	 content	 from	 our	 ex-
pert	 authors	 with	 complementary	
hands-on	 experiences.	 Next	 Tech	
is	a	powerful	addition	to	strength-

en	our	value	proposition	with	our	
customers	by	providing	an	all-in-
one	offering	and	we	are	excited	to	
welcome	them	to	the	team.”
	 The	acquisition	of	Next	Tech	
enables	 Pluralsight	 to	 strengthen	
its	 technology	skills	platform	for	
customers	 by	 integrating	 hands-
on	 experiences	 directly	 into	 ex-
isting	content	from	its	network	of	
world-renowned	 technology	 ex-
perts,	the	company	said.
	 “I’m	proud	of	what	we	have	
built	 at	Next	Tech	and	all	 of	 the	
opportunities	we	have	created	for	
learners	over	 the	past	six	years,”	
said	Saul	Costa,	founder	of	Next	
Tech.	“What	started	out	as	an	au-
to-grading	 tool	 for	a	 former	pro-
fessor	 has	 developed	 into	 a	 full	
platform	for	immersive,	hands-on	
skill	development.	I’m	incredibly	
excited	to	join	Pluralsight	to	bring	
hands-on	 experiences	 and	 accel-
erate	 the	path	 to	developing	tech	
skills	for	large	enterprises	around	
the	world.”
	 Founded	in	2004,	Pluralsight	
was	 recently	 purchased	 by	 Vis-
ta	Equity	Partners.	The	company	
employs	about	1,100	in	its	opera-
tions.

Draper's Pluralsight acquires Next Tech

	 Vanco,	a	provider	of	technol-
ogy	 and	 payment	 solutions	 for	
the	 education,	 faith-based	 and	
nonprofi	t	 sectors,	 has	 acquired	
Smartcare,	 a	 provider	 of	 soft-
ware	for	child	care	centers	based	
in	 Bountiful.	 Based	 in	 Altlanta,	
Vanco’s	 payment	 and	 donation	
processing	and	education	admin-
istration	software	is	used	by	more	
than	40,000	customers.
	 Smartcare	was	established	in	
2014	and	 is	dedicated	 to	 solving	
the	 challenges	 facing	 managers	
and	owners	of	child	care	centers	
—	 from	 tracking	 attendance	 and	
accounts	 receivable	 to	 commu-
nicating	 securely	 and	 effectively	
with	 parents.	 Smartcare	 fi	lled	 a	
gap	 in	 the	 industry	 by	 building	
a	 native	 cloud	 platform	 to	 offer	
software-as-a-service	 technolo-
gy	that	is	now	used	by	more	than	
2,000	 child	 care	 centers,	 from	
single	locations	to	national	opera-
tions.
	 “Since	 Vanco	 is	 driven	 by	
our	 mission	 to	 serve	 those	 who	
enrich	 our	 communities,	 we	 are	
very	 pleased	 to	welcome	 Smart-
care	 to	 our	 team,”	 said	 Shawn	

Boom,	 CEO	 of	 Vanco.	 “Smart-
care’s	best-in-class	software	solu-
tion	 for	 child	care	providers	 is	 a	
natural	fi	t	for	us	and	will	position	
Vanco	for	growth	in	our	existing	
markets.	We	look	forward	to	add-
ing	child	care	providers	to	the	list	
of	dedicated,	community-focused	
organizations	we	serve.”
	 “From	 the	 start,	 we	 wanted	
Smartcare	 to	have	a	positive	 im-
pact	on	child	care	providers	in	our	
communities.	 We’ve	 achieved	
that	 by	 working	 with	more	 than	
2,000	 providers	 nationwide,”	
said	James	Armijo,	president	and	
CEO	 of	 Smartcare.	 “As	 part	 of	
the	Vanco	 family,	we	are	 adding	
even	more	 development	 and	 cli-
ent	 services	 resources	—	 mean-
ing	we	can	help	more	schools	and	
add	new	services	sooner.	I	know	
Shawn	and	the	whole	Vanco	team	
share	our	vision	for	serving	child	
care	providers	and	schools,	while	
making	attendance,	daily	updates,	
scheduling	 and	 payments	 easy	
for	families.	We	can’t	wait	to	get	
started	as	a	unifi	ed	team.”
	 Terms	of	the	transaction	were	
not	disclosed.

Smartcare purchased by Vanco

	 Utah’s	 drive	 to	 encourage	
“astrotourism”	 got	 a	 recent	 boost	
as	the	International	Dark	Sky	As-
sociation	 announced	 that	 it	 has	
awarded	 Jordanelle,	 Kodachrome	
Basin	and	Rockport	state	parks	In-
ternational	Dark	 Sky	 Park	 status.	
Utah	has	more	dark	sky	state	parks	
than	 any	 other	 state	 park	 system.	
These	parks	bring	the	total	of	Utah	
Division	of	Parks	and	Recreation’s	
designated	dark	sky	parks	to	eight	
and	the	aggregate	of	offi	cially	des-
ignated	dark	sky	places	in	Utah	to	
21.
	 “People	travel	from	across	the	
country	 and	 around	 the	 world	 to	
revel	in	the	starry	splendor	of	Utah	
state	 parks'	 naturally	 dark	 night	
skies.	They	come	to	participate	in	
programs	such	as	full	moon	hikes,	

night	sky	snowshoeing,	sunset-to-	
stars	 kayaking,	 scorpion	 safaris,	
owl	prowls	and	 star	parties	—	or	
to	simply	camp	under	the	awe-in-
spiring	arc	of	the	Milky	Way,”	the	
association	said	in	a	release.
	 Utah	State	Parks	Director	Jeff	
Rasmussen	 acknowledged	 the	 ef-
fort	 that	 has	 been	 put	 toward	 at-
taining	these	designations.	“I	have	
proudly	 supported	 our	 state	 park	
system’s	 contribution	 to	 Utah’s	
global	 leadership	 in	 the	 number	
of	 designated	 International	 Dark	
Sky	Places,”	he	said.	“Jordanelle,	
Rockport	 and	 Kodachrome	 Ba-
sin	state	parks’	 staff,	 interns,	vol-
unteers	and	partners	have	worked	
tirelessly	 over	 the	 past	 fi	ve	 years	
to	help	these	parks	earn	this	inter-
national	honor.”

Three more Utah sites achieve 
'Dark Sky Park' designation
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	 Domo,	an	American	Fork-based	cloud	busi-
ness	intelligence	platform,	has	released	findings	
from	a	new	report	that	provides	insight	into	the	
impact	of	the	pandemic	for	non-grocery	retailers	
in	 2020.	 The	 analysis	 combines	 GPS	mobility	
date	 from	850	non-grocery	 retailers	with	more	
than	 210,000	 U.S.	 retail	 locations	 to	 analyze	
foot	 traffic,	 as	 well	 as	 data	 from	 the	 Oxford	
COVID-19	Government	Response	Tracker.
	 “Overall	 average	 daily	 non-grocery	 re-
tail	foot	traffic	declined	14.1	percent	across	the	
year	and	22.5	percent	during	the	holiday	season.	
Amidst	these	declines,	there	were	clear	winners	
and	 losers	 across	 the	 various	 retail	 segments,”	
said	 John	 Mellor,	 chief	 strategy	 officer	 for	
Domo.	“Our	latest	report	outlines	key	differenti-
ators	from	the	retailers	that	weathered	the	storm	
and	those	still	trying	to	right	the	ships.”
	 Key	report	findings	include:
	 •	January	and	February	2020	roared	out	of	
the	 gates	 with	 30.8	 percent	 and	 14.8	 percent	
year-over-year	 foot	 traffic	 growth,	 respectively	
but	by	March	and	April,	foot	traffic	plummeted.	
During	the	week	of	March	22,	states	with	strin-
gent	 COVID-19	 lockdown	 restrictions	 saw	 a	
42.3	 percent	 decline	 and	 states	with	 less	 strin-
gent	restrictions	also	saw	a	25.9	percent	decline,	
indicating	that	fear	may	have	played	a	larger	im-
pact	than	regulations	early	on.

	 •	 Based	 on	 the	 analysis,	 retailers	 that	 had	
buy	online,	pick	up	in	store	(BOPIS)	experienc-
es	were	 able	 to	 draw	 in	more	 foot	 traffic	with	
declines	of	only	1.2	percent	during	the	year	ver-
sus	the	23.3	percent	decline	that	retailers	without	
BOPIS	saw.
	 •	The	year’s	low	point	for	foot	traffic	losses	
occurred	on	April	17.	On	this	date,	small	retail-
ers	 saw	 a	 staggering	 83.2	 percent	 drop	 in	 foot	
traffic	 and	were	only	 able	 to	bounce	back	 to	 a	
51.3	 percent	 decline	 over	 the	 summer.	 During	
the	holiday	season,	small	retailers	were	battered	
with	53	percent	foot	traffic	declines	while	very	
large	retailers	were	down	only	11.7	percent.
	 •	The	top	sector	with	foot	traffic	gains	dur-
ing	 the	 holiday	 and	 across	 the	 year	was	 home	
and	garden	with	7.7	percent	greater	foot	 traffic	
in	2020	than	in	2019.
	 •	 Retailers	 located	 in	 the	 mall	 suffered	
through	a	38.8	percent	decline	in	foot	traffic	ver-
sus	 the	9.4	percent	declines	of	 retailers	not	 lo-
cated	in	a	mall.
	 “Trends	from	2020	foretell	the	likely	vola-
tile	 nature	 of	 the	 future	 lockdown	 economy,”	
Mellor	continued.	“As	the	data	shows,	it’s	clear	
that	digital	innovation	was	a	critical	component	
to	retail	survival	through	2020	and	makes	clear	
that	the	future	will	belong	to	those	retailers	that	
can	adapt	quickly.”

	 Pres.	 Donald	 Trump	 has	
made	 a	 disaster	 declaration	 that	
authorizes	 public	 assistance	 for	
eligible	entities	that	suffered	sig-
nificant	 damages	 from	 a	 wind-
storm	 that	 tore	 through	 Davis,	
Morgan,	 Salt	 Lake	 and	 Weber	
counties	in	September.	The	storm	
caused	 considerable	 damage,	
including	 the	 toppling	 of	 old-
growth	 trees	 on	 the	 grounds	 of	
the	state	Capitol	and	Liberty	Park	
in	Salt	Lake	City.
	 The	 announcement	 from	
the	Utah	Division	of	Emergency	
Management	(DEM)	also	said	the	
declaration	provides	for	the	Haz-
ard	Mitigation	Grant	Program	to	
be	available	for	projects	through-
out	the	state.
	 “The	Utah	Division	of	Emer-
gency	 Management	 will	 work	
closely	with	FEMA	and	with	the	
counties	to	administer	the	FEMA	
funding	made	available	under	the	
windstorm	declaration,”	 said	 the	
statement.	
	 This	 is	 the	 third	presidential	
disaster	 declaration	 for	 Utah	 in-
volving	disasters	that	occurred	in	
2020.	 The	 first	 was	 declared	 on	
April	4,	2020,	for	the	COVID-19	

pandemic	 and	 is	 ongoing.	 The	
second	declaration	was	approved	
on	July	9,	2020,	for	the	Individual	
Assistance	 Program	 for	 damage	
from	 the	 March	 18	 5.7	 magni-
tude	earthquake	 in	Magna.	Then	
on	Dec.	31,	after	an	appeal,	Pub-
lic	Assistance	 and	 Hazard	 Miti-
gation	Grant	Programs	were	also	
approved	 for	 the	 Magna	 earth-
quake,	the	statement	said.
	 “We	 appreciate	 the	 support	
of	FEMA	and	the	president	in	ap-
proving	this	latest	disaster	decla-
ration	 for	 Utah,”	 DEM	 director	
Kris	 Hamlet	 said.	 “We’ve	 been	
very	busy	this	past	year	respond-
ing	to	numerous	emergencies	and	
disasters,	 but	 now	 is	 the	 time	 to	
move	forward	with	recovery	and	
mitigation	 efforts.	 The	 resourc-
es	 provided	 under	 this	 declara-
tion	will	help	those	areas	impact-
ed	 the	most	 to	 be	 able	 to	 offset	
costs	 incurred	 to	 respond	 to	 the	
windstorm,	 and	 in	 some	 cases	
to	 implement	 mitigation	 efforts	
to	minimize	future	 impacts	from	
such	an	event.”
	 Information	 about	 the	 relief	
funding	 is	 available	 at	 the	 divi-
sion’s	website,	dem.utah.gov.

	 Salt	Lake	City-based	crowd-
funding	 platform	 EquityNet	 has	
been	 acquired	 by	 FinTech.net	
LLC,	 a	 portfolio	 company	 of	
Midwest-based	C9	Capital	LLC.	
Founder	and	former	CEO	of	Eq-
uityNet,	Judd	Hollas,	has	rejoined	
the	company	to	lead	operations	as	
its	new	CEO.
	 “EquityNet	 and	 its	 crowd-
funding marketplace mission
were	 conceived	 over	 15	 years	
ago,	and	I’m	delighted	to	resume	
that	 mission	 at	 the	 company,”	
said	Hollas.	“We	have	assembled	
an	 impressive	 team	 of	 industry	
experts	to	guide	our	pathway	and	
accomplish	 our	 aggressive	 mar-
ket	goals.”
	 “EquityNet	 is	 an	 exciting	
acquisition	 for	 us,”	 said	 Ryan	
Barton,	 managing	 director	 of	
C9	 Capital.	 “EquityNet	 was	 the	
first	 crowdfunding	 marketplace	
in	North	America,	and	it	is	posi-
tioned	to	lead	the	industry	again,	
given	its	significant	user	base	and	
scale	and	its	patented	crowdfund-
ing	technologies.”
	 Scott	 Mikkelsen,	 CEO	 and	
managing director at C9 Capital,
said,	“EquityNet	is	a	strategic	ac-
quisition	 that	 presents	 substan-
tial	portfolio	synergies	for	us	and	
great	 return	 upside,	while	 open-

ing	 up	 needed	 capital	 for	 thou-
sands	 of	 businesses	 and	 invest-
ment	 opportunities	 for	 investors	
of	all	stripes.	We	have	recapital-
ized	 and	 staffed	 EquityNet	 with	
veteran	 managers	 to	 unlock	 its	
full	potential.”
	 Founded	 in	 Pittsburgh	 in	
2005,	EquityNet	recently	moved	
its	U.S.	headquarters	to	Salt	Lake	
City.	
	 “EquityNet	looks	to	position	
itself	among	the	top	fintech	com-
panies	in	the	world	that	empower	
Utah’s	 startup	 and	 tech	 commu-
nity	known	as	Silicon	Slopes,”	a	
statement	from	the	company	said.	
“Utah	has	become	one	of	the	fast-
est-growing	states	in	the	country,	
one	of	 the	 top	places	 to	conduct	
business	 and	 is	 at	 the	 epicen-
ter	 for	 entrepreneurship	 and	 in-
novation.	The	 fintech	 sector	 has	
played	a	significant	role	in	its	ex-
plosive	growth,	making	it	a	natu-
ral	home	for	EquityNet.”
	 Since	 its	 founding	 in	 2005,	
thousands	of	privately	held	com-
panies	 and	 accredited	 investors	
have	 joined	 the	 EquityNet	 com-
munity	 to	 generate	 over	 $500	
million	 in	 funding.	 The	 multi-
patented	 EquityNet	 platform	
features	over	10,000	 listed	com-
panies	covering	all	business	ma-
turities	and	industry	sectors.

	 Connexion	 Point,	 a	 tech-en-
abled	 healthcare	 consulting	 firm	
based	 in	Salt	Lake	City	 that	pro-
vides	 contact	 center	 and	 human	
capital	 management	 services	 for	
medical	 centers,	 has	 been	 pur-
chased	by	the	Integrity	Marketing	
Group	LLC.	Based	in	Dallas,	In-
tegrity	is	among	the	nation’s	larg-
est	independent	distributors	of	life	
and	health	insurance	products.
	 Founded	 by	 Robert	 McMi-
chael	and	Christina	Sears	in	2010,	
Connexion	 Point	 has	 3,000	 em-
ployees	in	six	offices	nationally	in	
addition	to	its	Utah	headquarters.	
As	part	of	the	transaction,	McMi-
chael	and	Sears	will	become	man-
aging	 partners	with	 Integrity.	 Fi-
nancial	 terms	 of	 the	 transaction	
were	not	disclosed.
	 “This	 partnership	 brings	 to-
gether	 two	 tech-focused	 power-
houses	 committed	 to	 reshaping	
the	industry	and	further	strength-
ens	 Integrity’s	 growing	 position	
as	 the	 innovative	 leader	 in	 insur-
ance,”	Integrity	said	in	a	news	re-
lease.	 “It	 also	empowers	 the	 two	
companies	 to	 meet	 consumers	
where	 they	 are	—	on	 the	 phone,	
in-person	 or	 online.	 Together,	
Integrity	 and	 Connexion	 Point	
will	 deliver	 on	 healthcare	 needs	
throughout	the	consumer	journey,	
from	 product	 search,	 to	 enroll-
ment,	 to	 confirming	 consumers	
have	 the	 right	 insurance	 solution	

year	after	year.”	
	 “Our	 goal	 is	 to	 help	 senior-
aged	Americans	 navigate	 the	 in-
creasingly	complex	 insurance	 in-
frastructure,”	 said	 McMichael.	
“We	 do	 this	 by	 combining	 cut-
ting-edge	 technology,	 data	 and	
analytics	 to	 help	match	 consum-
ers	with	 the	 right	 plan	 to	 ensure	
their	 needs	 are	met.	By	 bringing	
our	 innovative	 approach	 and	 In-
tegrity’s	 long-term	vision	 for	 the	
future	 together,	 we	 are	 going	 to	
transform	 the	 landscape	 of	 the	
healthcare	 and	 insurance	 indus-
tries.	Our	combined	expertise	and	
Integrity’s	 extensive	 resources	
will	 allow	 us	 to	 further	 simplify	
and	 streamline	 how	 individuals	
interact	with	their	insurance	com-
panies,	 support	 agents	 and	make	
the	 entire	 experience	 better	 for	
everyone.”
	 “This	 partnership	 is	 truly	
transformational,”	 said	Bryan	W.	
Adams,	 co-founder	 and	 CEO	 of	
Integrity.	 “Connexion	 Point	 has	
a	 strong	 reputation	and	 is	one	of	
the	largest	and	most	admired	con-
tact	 centers	 in	 the	 business,	with	
some	of	the	most	robust	technol-
ogy	services	and	solutions	of	any	
company	in	the	market.	Insurance	
carriers	utilize	and	 trust	Connex-
ion	Point	to	help	ensure	consum-
ers	not	only	get	the	products	and	
plans	they	need,	but	also	continue	
to	stay	connected	with	the	carrier	

and	 engage	 in	 healthy	 practices.	
By	adding	Connexion	Point	to	the	
Integrity	 platform,	 we	 can	 now	
provide	a	turnkey	solution	for	all	
stages	 of	 the	 consumer	 journey,	
from	 enrollment	 to	 customer	 re-
tention.”
	 “The	 healthcare	 system	 ad-
justs	every	year,	and	it	is	difficult	
for	 insurance	 carriers	 to	 adapt	 to	
those	rapid	changes,”	said Darren 
Wesemann,	 Connexion	 Point’s	
chief	 technical	 officer	 and	 chief	
product	 officer.	 “Our	 technology	
platform	 allows	 us	 to	 integrate	
systems,	pull	in	data	sources	car-
riers	may	not	have	access	to,	and	
discover	 vital	 insights	 that	 allow	
us	 to	 adjust	 to	 changes	 and	 pro-
vide	 a	 superior	 level	 of	 custom	
field	options.	By	joining	with	In-
tegrity	 —	 who	 has	 a	 reputation	
for	accomplishing	the	impossible	
with	innovation	and	ingenuity	—	
this	partnership	has	 the	power	 to	
transform	our	industry.”
	 “Our	 employees	 are	 abso-
lute	pillars	of	our	business,”	said	
Sears.	“Being	able	 to	bring	 them	
into	the	Integrity	family	and	pro-
vide	them	with	ownership	means	
everything.	 They	 get	 to	 be	 part	
of	something	so	much	bigger	and	
with	 much	 more	 potential.	 Now	
that	they’re	owners,	they	will	also	
be	aligned	for	our	future	together	
and	 empowered	 to	 provide	 even	
better	service	to	our	customers.”

Report: Pandemic tough on non-grocers
Trump's disaster declaration 
gives aid for Sept. windstorm

Salt Lake healthtech company Connexion Point 
acquired by Dallas-based Integrity Marketing Crowdfunder EquityNet sold to 

Midwest-based FinTech.net
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	 Gentex	 Corp.	 of	 Zeeland,	
Michigan,	 has	 purchased	Univer-
sity	 of	 Utah	 startup	 Vaporsens,	
which	was	founded	by	the	univer-
sity’s	 Professor	 Ling	 Zang	 with	
assistance	 from	 the	 Partners	 for	
Innovation,	 Ventures,	 Outreach	
&	 Technology	 (PIVOT)	 Center	
at	 the	 school.	 Vaporsens	 devel-
ops	nanofi	ber	 sensing	 technology	
capable	 of	 detecting	 a	wide	vari-
ety	 of	 chemicals,	 including	 ex-
plosives,	 drugs,	 volatile	 organ-
ic	 compounds,	 toxic	 industrial	
chemicals,	amines	and	more,	with	
widespread	 application	 in	 many	
industries.
	 Gentex	is	a	long-time	supplier	
of	electro-optical	products	for	the	
global	automotive,	aerospace	and	
fi	re	protection	industries.	It’s	best	
known	for	supplying	nearly	every	
major	automaker	with	connected-
car	 technologies	 and	 advanced	
electronic	 features	 that	 optimize	
driver	vision	and	enhance	driving	
safety.
	 The	core	of	Vaporsens’	chem-
ical	sensor	 technology	 is	a	net	of	

nanofi	bers	 approximately	 1,000	
times	 smaller	 than	 a	 human	 hair.	
Their	 porous	 structure	 allows	
them	to	absorb	targeted	molecules	
from	 sampled	 gas	 and	 identify	
them	via	changes	 in	 their	 electri-
cal	resistance.	The	technology	al-
lows	for	the	rapid	detection	of	tar-
get	chemicals	with	high	sensitivity	
in	 the	 parts	 per	 billion	 and	 parts	
per	trillion	ranges.
	 “Our	new	Vaporsens	technol-
ogy	can	be	used	in	a	wide	variety	
of	 markets	 and	 industries,	 with	
potential	 applications	 for	 auto-
motive,	 aerospace,	 agriculture,	
chemical	 manufacturing,	 military	
and	fi	rst	responders,	worker	safe-
ty,	 food	 and	 beverage	 processing	
and	medical	—	anywhere	chemi-
cal	 sensing	 is	 needed,”	 said	Neil	
Boehm,	 Gentex’s	 chief	 technolo-
gy	offi	cer.
	 Gentex	is	no	stranger	to	sens-
ing	technology.	The	company	has	
over	40	years	of	experience	in	the	
commercial	fi	re	protection	 indus-
try,	 where	 it	 pioneered	 the	 pho-
toelectric	 smoke	 detector,	 which	

uses	 light	 to	 “see”	 smoke	 par-
ticles.	 The	 company	 is	 currently	
working	with	 an	 autonomous	ve-
hicle	manufacturer	on	a	derivative	
of	 this	 technology	 to	 introduce	
the	 fi	rst	 smoke	 detector	 designed	
to	 detect	 smoke	 and	 vapor	 with-
in	 the	 vehicle	 environment.	 The	
system	 consists	 of	 a	 sensing	 unit	
placed	 within	 the	 vehicle’s	 duct-
work	where	 it	 continuously	 sam-
ples	the	air	quality.	Once	smoke	or	
vapor	 is	detected,	 the	vehicle	op-
erator	could	be	notifi	ed,	the	vehi-
cle	fl	agged	for	cleaning	and	the	of-
fending	passenger	assessed	a	fi	ne.
	 “Vaporsens	is	the	perfect	com-
plement	to	our	existing	smoke	de-
tection	 technology,”	 said	Boehm.	
“By	 combining	 our	 smoke	 and	
chemical	 detection	 technologies	
we	 can	 offer	 complete,	 wholis-
tic	sensing	for	 the	automotive	in-
dustry	 and	 other	 key	markets.	 In	
autonomous	 vehicles,	 these	 units	
will	 become	 increasingly	 impor-
tant	 to	 vehicle	 operators	 in	 order	
to	keep	passengers	safe	and	vehi-
cles	clean.”

	 Salt	Lake	City	law	fi	rm	Snow	Christensen	&	Martineau	
(SMC)	has	announced	that	Camille	Johnson	has	been	appoint-
ed	president	of	the	fi	rm.
	 “Camille	has	been	a	superstar	from	her	fi	rst	day	at	SCM,”	
said	Sam	Alba,	SCM’s	chairman	of	the	board.	“She	is	deeply	
respected	 throughout	 the	 fi	rm	 for	 her	 intellect,	wisdom	 and	
sense	of	fairness.	She	is	the	right	leader	at	the	right	time	for	
our	fi	rm.”	
	 In	addition	to	her	role	overseeing	the	strategic	direction,	
governance	and	oversight	of	the	fi	rm’s	day-to-day	operations,	
she	will	support	and	mentor	the	fi	rm’s	attorneys,	Alba	said.
	 “It	is	an	honor	to	assume	this	position,”	said	Johnson.	“I	
am	thrilled	to	work	closely	with	our	team	of	outstanding	law-
yers	and	staff	and	 to	expand	upon	 the	fi	rm’s	 long	history	of	
success	in	serving	the	needs	of	our	clients	and	community.”
	 “Camille	 leads	 by	 example	 and	 through	 collaboration	
with	others,”	said	Bradley	Blackham,	the	fi	rm’s	vice	president.	
“Her	strong	leadership	skills	will	serve	our	fi	rm	and	its	clients	
well	as	we	build	on	a	proud	legacy	and	take	the	next	steps	for-
ward.”
	 Johnson	brings	31	years	of	extensive	employment	experi-
ence	to	her	role.	She	proactively	counsels	and	educates	busi-
ness	clients	and	public	employers	regarding	risk	management	
initiatives	and	strategies	that	prevent	or	minimize	employment	
claims.	She	serves	as	both	advisor	and	litigator,	having	had	ex-
tensive	experience	defending	clients	in	employment	litigation.	
She	also	assists	clients	in	mediation,	arbitration	and	adminis-
trative	hearings.	Johnson	has	a	signifi	cant	and	varied	litigation	
and	trial	practice	which	includes	the	defense	of	leading	phar-
maceutical	and	medical	device	manufacturers	in	mass	tort	and	
coordinated	litigation.
	 Johnson	 is	a	Fellow	of	 the	Litigation	Counsel	of	Amer-
ica	 and	member	of	 the	 International	Association	of	Defense	
Counsel.

	 Strata	Fund	Solutions	LLC	of	
Salt	 Lake	 City	 has	 been	 acquired	
by	Alter	Domus,	a	fully	integrated	
provider	 of	 fund	 administration,	
debt	capital	markets	and	corporate	
services	based	in	Luxemburg.	
	 Strata,	an	FTV	portfolio	com-
pany,	was	launched	in	2008	to	pro-
vide	administration	services	to	the	
alternative	 investment	 industry.	
The	 company	 has	 broad	 experi-
ence	in	private	equity	funds,	funds	
of	 private	 equity	 funds,	 venture	
capital	 funds,	 real	 estate	 funds,	
registered	 funds,	 offshore	 funds,	
managed	 accounts,	 endowments,	
foundations	and	hedge	funds.	Stra-
ta	also	provides	fi	nancial	account-
ing	and	reporting,	 investor	servic-
ing,	tax	compliance	services,	audit	
coordination	and	consulting.
	 “This	strategic	acquisition	rep-
resents	another	milestone	in	[Alter	
Domus’]	 North	American	 growth	
strategy	 focused	 on	 providing	
high-quality,	 vertically	 integrated	
solutions	 to	 the	 most	 demanding	
private	equity,	venture	capital,	real	
estate	and	credit	investors,”	a	com-
pany	release	said.	“Strata’s	premier	
client	base	and	deep	expertise	are	
complementary	 to	 Alter	 Domus’	
world-class	 servicing	 capabilities.	
Strata	also	brings	a	complementary	
technology	 stack	 to	Alter	Domus,	
as	 the	 combined	 business	will	 le-
verage	 industry-leading	 in-house	
solutions	like	CorPro,	Agency360,	
Mailroom	and	Virtual	Back	Offi	ce,	
and	best-in-class	third-party	infor-

mation	processing	engines	such	as	
Investran,	eFront,	Allvue	and	Yar-
di.”
	 In	 joining	 forces	 with	 Stra-
ta,	 Alter	 Domus	 North	 America	
moves	 to	 top	 three	 largest	 private	
asset	servicers	for	U.S.	alternative	
asset	managers,	the	company	said.	
“This	transaction	also	drives	Alter	
Domus’	global	assets	under	admin-
istration	 over	 $1	 trillion,	 making	
it	 one	 of	 the	 largest	 private	 asset	
servicers	 for	 alternative	 assets	 in-
vestors	 globally	 and	 an	 undisput-
ed	leader	in	the	private	equity	and	
venture	capital	servicing	space.”
	 Strata	 brings	 close	 to	 $140	
billion	 in	assets	under	administra-
tion	and	more	than	200	profession-
al	 employees	 to	 the	Altus	Domus	
family.
	 “We	 are	 very	 excited	 to	 join	
the	Alter	Domus	Group,	one	of	the	
world’s	 leading	 service	 providers	
to	 the	 alternative	 investments	 in-
dustry	 that,	 crucially,	 shares	 our	
values	and	our	commitment	to	de-
livering	the	highest	levels	of	client	
service,”	said	Jared	Broadbent,	co-
founder	of	Strata. “Combining	our	
two	companies	will	allow	us	to	of-
fer	 our	 clients	 a	 global	 reach	 and	
even	 more	 in	 terms	 of	 services,	
expertise,	and	technology.	My	co-
founders	Darren,	Nate	and	I	along	
with	 the	 entire	 Strata	 team	 look	
forward	to	working	alongside	Alter	
Domus	to	contribute	to	the	growth	
of	 our	 combined	 team	 over	 the	
years	to	come.”

Michigan fi rm buys UofU startupSCM names Johnson president

Belgian co. buys Strata Fund
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ACCOUNTING
 • Tanner LLC,	 a	 Salt	 Lake	
City-based	 public	 accounting	

firm,	 has	 pro-
moted	 Trevor 
Peterson	 to	
audit	 and	 trans-
action	 advi-
sory	 partner.	
Peterson	 joined	
Tanner	 in	 2008	
and	 has	 worked	
as	an	audit	man-

ager	 and	 most	 recently	 senior	
audit	 manager.	 He	 received	 his	
bachelor’s	 and	 master’s	 degrees	
in	 accounting	 from	 Weber	 State	
University.

ECONOMIC 
INDICATORS
 • Utah	 is	 tied	 with	
Massachusetts	 for	 the	No.	 2	 spot	
on	a	list	of	the	best states to raise 
a family in 2021,	 compiled	 by	
MoneyRates.	 It	 considered	 nine	
factors	 to	 determine	 the	 ranking	
of	all	50	states.	It	noted	that	Utah	
is	first	in	broadband	access	and	in	
the	 top	 10	 for	 academic	 perfor-
mance,	 college	 affordability	 and	
neighborhood	 amenities.	 It	 also	
noted	that	households	in	Utah	and	
Washington	State	are	over	20	per-
cent	 more	 likely	 to	 have	 broad-
band	than	those	in	Mississippi	and	
five	other	states,	and	 that	 relative	
to	 the	 number	 of	 children	 in	 the	
state	under	10	years	old,	Delaware	
has	more	than	four	times	as	many	
daycare	 workers	 as	 Utah.	 The	
overall	 top-ranked	 state	 is	 New	
Jersey.
 • Utah	 is	 ranked	 No.	 37	 on	
a	 list	 of	 best states to start a 
farm or ranch,	 compiled	 by	
LawnStarter.	It	looked	at	44	met-
rics,	 including	 the	 infrastructure,	
prevalence,	environmental	factors,	
cost	and	potential	returns	of	farm-
ing	and	ranching	in	each	state.	In	
a	 breakout	 list,	Utah	 is	No.	 5	 for	
fewest	 farm	workers	 per	 100,000	
residents.	Kentucky	led	the	overall	

rankings.	 Alaska	 was	 last,	 with	
Maine	 being	 next-to-last.	 Details	
are	 at	 https://www.lawnstarter.
com/blog/studies/best-states-to-
start-a-farm/.
 • Cache County	leads	all	Utah	
counties	 in	 a	 ranking	 of	 the	best 
places to get a mortgage,	accord-
ing	 to	 SmartAsset.	 It	 compared	
four	factors,	including	overall	bor-
rowing	costs,	 likelihood	of	secur-
ing	 a	 mortgage,	 property	 taxes	
and	 annual	 mortgage	 payments.	
Cache	 County	 was	 followed,	
in	 order,	 by	 Box	 Elder,	 Wayne,	
Salt	Lake,	Sevier,	Tooele,	Weber,	
Iron,	 Daggett	 and	 Grand	 coun-
ties.	 Details	 are	 at	 https://smart-
asset.com/mortgage/mortgage-
rates#utah.
 • Eden	is	ranked	No.	4	on	a	list	
of	U.S. ski towns that saw year-
over-year home-search increases
in	 the	 2020	 fourth	 quarter,	 com-
piled	 by	 Realtor.com.	 Searches	
for	 homes	 in	 Eden	 were	 up	 122	
percent,	with	a	median	list	price	of	
$1.19	million.	The	analysis	exam-
ined	 the	 home	 searches	 of	 resi-
dents	from	10	“snowbird”	markets	
to	 nearly	 200	 resort-linked	 ski	
towns.	Snowbirds	are	residents	of	
cold	weather,	Northern	states,	and	
the	 search	 increases	 indicate	 that	
they	searched	for	homes	with	out-
door	 recreation	 options	 closer	 to	
home	during	pandemic.	The	high-
est	search	increase	was	for	Union	
Dale,	 Pennsylvania.	 Snowbird	
views	 to	 top	 10	 ski	 towns	 were	
up	127	percent	 year-over-year	 on	
average	 during	 the	 fourth	 quar-
ter,	 and	 seven	 of	 the	 10	 top	 ski	
towns	 seeing	 the	 largest	 percent-
age	 increase	 in	 views	 are	 located	
in	Northeast	and	Midwest.

EDUCATION/TRAINING
 • Studies Weekly,	 an	 Orem-
based	 elementary	 curriculum	
publisher,	 has	 hired	 Clayton 
Chamberlain	 as	 chief	 science	
curriculum	architect.	Chamberlain	
has	12	years	of	experience	develop-
ing	science	curriculum	at	Pearson	
and	 Houghton	 Mifflin	 Harcourt.	
He	 has	 designed	 numerous	 sci-
ence	 educational	 videos,	 simula-
tions,	 online	 interactivities,	 and	
has	 been	 instrumental	 in	 the	 pro-
duction	of	more	than	60	print	and	

digital	 educa-
tional	 products.	
Chamber l a in	
holds	 a	 bach-
elor’s	 and	mas-
ter’s	 degree	 in	
science,	 with	
a	 second	 mas-
ter’s	 degree	

in	 instructional	 technology.	 He	
is	 currently	 pursuing	 a	 doctoral	
degree	 in	 curriculum	and	 instruc-
tion	at	Utah	State	University.
 • Graduation Alliance,	a	Salt	
Lake	 City-based	 organization	
focused	 on	 alternative	 education	
and	workforce	 training	programs,	
has	 announced	 that	 Lisa Nutter
and	Chike Aguh	 have	 joined	 its	
board	of	directors.	Nutter	has	expe-

rience	in	educa-
tion,	 workforce	
deve lopmen t	
and	 human	 ser-
vices.	 She	 is	
a	 principal	 at	
Sidecar	 Social	
Finance,	 a	
social	 impact	
agency	 that	
provides	impact	
investing	 advi-
sory	 and	 capi-
tal	 services,	
and	 co-leads	
the	 Partnership	
for	 Social	 &	
Economic	Mob-
i l i t y + S o c i a l	

Mobility	 Impact	 Fund,	 a	 coop-
erative	initiative	of	the	University	
of	 Pennsylvania,	 Johnson	 C.	
Smith	 University	 and	 Columbia	
University.	 She	 also	 is	 a	 senior	
fellow	 for	 rural	 investment	 at	 the	
Winthrop	Rockefeller	Foundation.	
Aguh’s	 experience	 as	 a	 scholar,	
educator	 and	 advisor	 is	 focused	
on	the	future	of	work,	particularly	
as	 it	 intersects	 with	 opportuni-
ties	 for	 underserved	 communi-
ties.	 He	 is	 the	 inaugural	 head	 of	
economic	 mobility	 pathways	 at	
the	Education	Design	Lab,	where	
he	 leads	 the	 Community	 College	
Growth	 Engine	 Fund.	 Aguh	
also	 is	 a	 technology	 and	 human	
rights	 fellow	 at	 the	Harvard	Carr	
Center	 for	 Human	 Rights	 Policy,	
a	venture	partner	at	New	Markets	
Venture	Partners,	and	a	lecturer	at	
Columbia	University.

EXPANSIONS 
 • New U Life,	 a	 Lehi-based	
wellness	 products	 company,	
recently	 pre-launched	 into	 New	
Zealand	 and	 Australia,	 introduc-
ing	its	SomaDerm	transdermal	gel	
into	 those	 markets.	 During	 the	
past	 year,	 the	 company	 has	 pre-
launched	or	launched	several	other	
markets,	 including	Canada,	Hong	
Kong	and	Taiwan.

FINANCE 
 • CBC Mortgage Agency
(CBCMA),	 a	 tribally	 owned	

nationally	 chartered	 housing	
finance	 agency	 and	 a	 source	 of	
down	payment	assistance	for	first-
time	 homebuyers,	 has	 launched	
the	Kani Urban Indian Housing 
Initiative	 to	 increase	 homeown-
ership	 within	 the	 urban	 Indian	
community.	 The	 National 
Urban Indian Family Coalition
(NUIFC),	 an	 advocacy	 group	 for	
American	 Indian	 families	 liv-
ing	 in	 urban	 areas,	 has	 partnered	
with	 CBCMA	 on	 the	 initiative,	
which	 will	 focus	 on	 housing	
issues	 through	 education,	 finan-
cial	literacy,	and	securing	sustain-
able	 homeownership	 for	 Native	
Americans,	 who	 live	 off	 the	 res-
ervation.	 CBCMA	 is	 a	 wholly	
owned	 subsidiary	 of	 Cedar	 Band	
Corp.,	 a	 federally	 chartered	 tribal	
corporation	 wholly	 owned	 and	
operated	 by	 the	 Cedar	 Band	 of	
Paiute	Indians.

GOVERNMENT
	 •	 Gov.	 Spencer	 Cox	 has	
named	Casey Cameron	 to	be	the	
executive	 director	 of	 the	 Utah 
Department of Workforce 
Services.	 The	 department	 has	
selected	Nate McDonald to	 suc-
ceed	 Cameron	 as	 deputy	 direc-
tor	 for	 the	 agency	 and	 Rebecca 
Banner	as	division	director	of	the	
Office of Child Care,	succeeding	
Tracy Gruber,	who	was	appoint-
ed	 to	 run	 the	Utah Department 
of Human Services.	 Cameron	
has	 worked	 for	 the	 state	 for	 21	
years,	 serving	 in	 various	 capaci-
ties	 within	 Workforce	 Services.	
Prior	 to	 that,	 she	 held	 positions	
with	the	Salt	Lake	School	District,	
Intermountain	Healthcare	and	Utah	
Retirement	Systems.	Cameron	is	a	
graduate	of	the	University	of	Utah	
with	a	bachelor’s	degree	in	social	
and	 behavioral	 health.	McDonald	
most	 recently	served	as	 the	assis-
tant	 deputy	 and	 communication	
director	 for	 the	 department.	 Prior	
to	that,	he	was	the	associate	com-
munication	 director	 for	 the	 Utah	
Governor’s	 Office.	 Before	 join-
ing	 state	 government,	 McDonald	
worked	 in	 the	private	 sector	with	
a	strategic	communication	firm	for	

more	than	10	years.	He	graduated	
from	 Southern	 Utah	 University	
with	 a	 master’s	 degree	 in	 public	
administration	 and	 the	University	
of	Utah	with	 a	 bachelor’s	 degree	
in	mass	 communication.	 In	 addi-
tion	to	being	director	of	the	Office	
of	Child	Care,	Gruber	was	senior	
advisor	 for	 the	 Intergenerational	
Poverty	 Initiative.	 Prior	 to	 join-
ing	DWS,	Gruber	was	 the	 senior	
policy	analyst	and	director	of	state	
fiscal	 policy	 at	 Voices	 for	 Utah	
Children.	 Gruber’s	 work	 experi-
ence	 also	 includes	 serving	 as	 an	
analyst	in	the	Illinois	Senate,	over-
seeing	 a	 public	 employee	 retiree	
organization,	 and	 administering	
the	 Utah	 State	 Bar	 New	 Lawyer	
Training	 Program.	 Banner	 most	
recently	was	 an	 assistant	 director	
in	 the	 Housing	 and	 Community	
Development	 division	 within	 the	
department.	 She	 has	 served	 in	
many	 leadership	 positions	 within	
Workforce	 Services,	 including	
managing	employment	centers	and	
overseeing	contracts,	budgets	and	
policy	programs.	Banner	earned	a	
bachelor	of	science	degree	in	fam-
ily	 and	human	development	 from	
Utah	State	University.

HEALTHCARE
 • Elevar Therapeutics Inc.,	a	
Salt	 Lake	 City-based	 biopharma-
ceutical	 company,	 has	 promoted	
Dr. Mark Gelder to	chief	medical	
officer.	He	will	 oversee	 the	 com-
pany’s	clinical	development,	med-
ical	 affairs,	 regulatory	 affairs	 and	
preclinical	 teams.	 Gelder	 joined	
Elevar	in	2020	as	vice	president	of	
medical	 affairs.	 Gelder	 has	 more	
than	 35	 years	 of	 clinical	 devel-

opment,	 medi-
cal	 affairs	 and	
medical	 mar-
keting	 experi-
ence,	 includ-
ing	17	years	of	
global	 medical	
affairs	 experi-

ence	leading	therapeutic	oncology	
programs	for	companies	including	
Pfizer,	 Wyeth	 and	 Bayer.	 Prior	
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to	 his	 work	 in	 the	 biopharma-
ceutical	 industry,	Gelder	was	 an	
investigator	 in	 multiple	 clinical	
trials	and	has	authored	numerous	
scientific	 papers	 in	 the	 areas	 of	
women’s	health	and	oncology.

INSURANCE
 • Berkshire Hathaway 
GUARD Insurance Cos.,	based	
in	 Pennsylvania,	 has	 announced	
it	added	Utah	and	Georgia	to	the	
list	 of	 states	 where	 the	 insurer	
offers	 its	 Homeowners	 product.	
With	those	additions,	the	compa-
ny	offers	its	Personal	Lines	prod-
ucts	 in	 22	 states,	 with	 plans	 for	
further	expansion	throughout	the	
year.	 GUARD’s	 product	 targets	
dwellings	 valued	 over	 $75,000	
and	 includes	 one-to-four-family	
residences,	 renters	 and	 condo	
units.

INVESTMENTS
 • MX,	 a	 Lehi-based	 a	 date-
driven	 finance	 company,	 has	
raised	 $300	 million	 in	 Series	
C	 funding,	 led	 by	 a	 $150	 mil-
lion	 investment	 from	 TPG 
Growth,	with	 additional	 partici-
pation	 from	 new	 and	 existing	
investors,	 including	 CapitalG,	
Geodesic Capital,	 Greycroft,	
Cota Capital,	Canapi Ventures,	
Digital Garage,	 Point72 
Ventures	 and	 Pelion Venture 
Partners,	 along	 with	 Regions 
Financial Corp. In	 the	 past	
12	 months,	 the	 company	 has	
increased	 its	market	valuation	 to	
$1.9	billion,	and	it	has	doubled	its	
employee	 count	 in	 the	 past	 two	
years	to	550	employees.
 • JobNimbus,	 a	 Lehi-based	
home	services	software	company,	
has	received	a	$53	million	growth	
capital	investment	from	Mainsail 
Partners,	a	San	Francisco-based	

growth	 equi-
ty	 firm.	 The	
i n v e s t m e n t	
is	 expected	
to	 advance	
J o bN im b u s ’	
software,	 lead-
ing	 to	 full-
scale	growth	 in	
their	 core	 plat-
form,	 support	
services	 and	
team	 to	 serve	
its	 customers’	
b u s i n e s s e s .	
JobNimbus	 is	
projected	 to	
double	 in	 size	
in	 2021,	 after	
more	 than	dou-
bling	customers	
and	 employ-
ees	 in	 2020.	
It	 plans	 to	 add	
approximately	
100	 employees	
in	 2021,	 with	
an	 emphasis	

on	product	development	and	cus-
tomer	 support	 roles.	 As	 part	 of	
the	 investment,	Vinay Kashyap,	
partner,	 and	 KC Kanoff,	 vice	
president,	 of	 Mainsail	 Partners	
will	 be	 joining	 the	 JobNimbus	
board	of	directors.	Jeff Gardner,	
the	 former	CEO	of	Zen	Planner,	
a	former	Mainsail	portfolio	com-
pany,	 will	 also	 be	 joining	 the	
JobNimbus	board.

LAW
 • Parsons Behle & Latimer,	
Salt	 Lake	 City,	 has	 elected	 a	
record	 number	 of	 new	 share-
holders,	 including	 the	 follow-
ing	 in	 the	 Salt	 Lake	City	 office:	
Emily D. Holt,	Eric U. Johnson
and	 Nicole Salazar-Hall.	 Holt	
is	 a	 member	 of	 the	 Banking	 &	
Finance	 and	 	 Litigation,	 Trials	
&	 Appeals	 practice	 groups	 and	
concentrates	her	practice	on	com-

mercial,	 bank-
ing,	 debt	 and	
equity	financing,	
probate	 and	 real	
estate	 law.	 Holt	
graduated	 from	
Brigham	 Young	
University	 with	
a	 bachelor’s	
degree	 in	 busi-
ness	 manage-
ment,	 and	
received	 her	
MBA	degree	and	
JD	 degree	 from	
the	 University	
of	 Utah.	 She	
also	 was	 a	
small-business	
owner.	 Johnson	
is	 a	 member	 of	
the	 Litigation,	
Trials	&	Appeals	
practice	 group,	
concentra t ing	
his	 practice	 on	
complex	 civil	
litigation,	 intel-
lectual	 property	

litigation	 and	 government	 inves-
tigations.	 Before	 joining	 Parsons	
Behle	 &	 Latimer,	 Johnson	
served	 as	 an	 assistant	 attorney	
general	 with	 the	 Office	 of	 the	
Attorney	General	 for	 the	District	
of	Columbia.	Prior	to	that,	he	was	
a	 trial	 attorney	 with	 the	 Federal	
Energy	Regulatory	Commission’s	
Office	 of	 Administrative	
Litigation.	 Salazar-Hall	 practices	
civil	 litigation	 with	 a	 focus	 on	
domestic	 law,	 representing	 indi-
viduals	 in	 domestic	 cases,	 juve-
nile	court	child	welfare	cases	and	
actions	challenging	DCFS	agency	
findings.

MEDIA/MARKETING
 • Advice Media,	a	Park	City-
based	 provider	 of	 software-based	
marketing	 solutions	 for	 medi-
cal,	dental	 and	 law	practices,	has	
promoted	 Bryan McGowan	 to	
chief	 operating	 officer,	 in	 addi-
tion	to	his	responsibilities	as	chief	

financial	 offi-
cer.	 McGowan	
has	 worked	 for	
the	company	for	
three	years,	first	
as	 a	 consultant,	
then	 as	 CFO.	
He	 began	 his	
career	 at	 Intel	
and	spent	sever-

al	years	in	the	MIT/Harvard	entre-
preneurship	community,	including	
serving	 as	 CFO	 of	 Open	 Water	
Power.

PHILANTHROPY
 • Mountain America Credit 
Union,	 Sandy,	 and	 KUTV,	 Salt	
Lake	City,	 have	marked	 the	 10th	
year	 of	 the	 “Pay It Forward”
program,	 which	 recognizes	 indi-
viduals	 and	 organizations	 who	
give	back	to	others	in	need.	They	

have	paid	$500	cash,	for	a	total	of	
more	 than	$250,000,	 to	 over	 500	
people	 and	organizations	 in	Utah	
involved	 in	 a	 variety	 of	 causes,	
from	animal	rescues	to	quilters	to	
feeding	 the	 hungry.	 In	 2015,	Pay	
It	 Forward	 expanded	 into	 Utah,	
with	 Mountain	 America	 partner-
ing	 with	 CBS2	 News	 in	 Boise	
and	 Local8	 News	 in	 Pocatello.	
Over	 the	 past	 six	 years,	 140	 Pay	
It	 Forward	 segments	 have	 been	
produced	 in	 Idaho,	 giving	 away	
over	$70,000.

PUBLIC POLICY
	 •	 The	 Kem C. Gardner 
Policy Institute	at	the	University	
of	 Utah	 has	 hired	 Phil Dean	 as	
public	finance	senior	research	fel-
low.	Dean	has	20	years	of	experi-
ence	 in	 state	 government,	 most	
recently	 serving	 as	 executive	
director	of	 the	Governor’s	Office	
of	 Management	 and	 Budget	

(GOMB)	 after	
having	 previ-
ously	 served	
in	 the	 Herbert	
administration	
as	the	state	bud-
get	director	and	
chief	 econo-
mist.	 He	 also	
teaches	 eco-

nomics	 and	 public	 finance	 as	 an	
adjunct	 professor	 and	 serves	 as	
co-chair	 of	 the	 Utah	 Economic	
Council.	Prior	 to	 joining	GOMB	
in	 2013,	 Dean	 worked	 for	 the	
Utah	 Legislature	 for	 nearly	
a	 decade,	 specializing	 in	 the	
areas	 of	 tax	 and	 education.	 He	
began	 his	 professional	 career	
in	 Sacramento,	 working	 on	 the	
state	 budget	 at	 the	 California	
Department	 of	 Finance,	 where	
he	specialized	in	education.	Dean	
holds	 master’s	 degrees	 in	 pub-
lic	 administration	 from	Brigham	
Young	University	and	economics	
from	the	University	of	Utah,	and	
bachelor’s	 degrees	 in	 political	
science	and	Spanish	from	BYU.

RECOGNITIONS
 • Searchbloom,	 a	 West	
Jordan-based	 search	 engine	
marketing	 agency,	 has	 been	
recognized	 in	 the	 “Top 100 in 
Sustainable Growth”	 list	 by	
Clutch.co.	 Searchbloom’s	 finan-
cial	 history	 and	 year-over-year	
revenue	growth	were	the	primary	
factors	 considered	 for	 inclusion	
in	this	list.

SPORTS
	 •	 The	 Amateur Athletic 
Union (AAU) Track and Field
will	 team	 with	 Jam On It,	 the	
largest	event	operator	of	the	AAU,	
and	 Sports Salt Lake	 to	 host	
a	 new	 regional	 qualifier	 at	 East	
High	 School	 in	 Salt	 Lake	 City.	
Sports	 Salt	 Lake	 is	 a	 new	 divi-
sion	of	Visit Salt Lake.	The	2021	

AAU	Track	and	Field	Region	20	
Rocky	Mountain	Qualifier	will	be	
June	24-26,	with	athletes	compet-
ing	from	ages	8-18.	 It	will	serve	
as	 a	 qualifier	 for	 the	 states	 of	
Arizona,	Colorado,	New	Mexico,	
Utah,	 and	Wyoming	 to	 the	 55th	
AAU	 Junior	 Olympic	 Games	 in	
Houston.	 Sports	 Salt	 Lake	 proj-
ects	 the	 qualifier	 to	 have	 more	
than	$750,000	in	direct	impact	to	
the	 surrounding	 area	 in	 its	 first	
year,	 with	 an	 expected	 growth	
curve	over	the	following	years.

TECHNOLOGY
 • Connect Financial 
Software Solutions,	 a	 Sandy-
based	 company	 providing	
advanced	enterprise	digital	bank-
ing	services	to	credit	unions,	has	
announced	 several	 leadership	
changes.	Kaylene Anderson	has	
been	promoted	to	 the	newly	cre-
ated	role	of	senior	vice	president	
of	 finance,	 leading	 the	 account-
ing	and	human	resources	depart-

ments	 and	
ensuring	 effec-
tive	 financial	
management	of	
the	 organiza-
tion.	 Anthony 
Bender	 has	
been	 promoted	
to	 the	 newly	

created	 role	of	 senior	vice	presi-
dent	 of	 technology.	He	will	 lead	
the	information	technology,	engi-
neering,	 applications	 and	 quality	
assurance	 departments.	 Randy 
Hansen	 has	 assumed	 the	 new	
position	of	vice	president	of	engi-
neering,	with	a	focus	on	defining	
and	 evolving	 the	 future	 of	 the	
company’s	 technology	 and	over-
seeing	its	team	of	architects.	Ross 
Karcher	 has	 been	 appointed	 to	
the	new	role	of	vice	president	of	
applications.	Charles Rodriguez
has	been	promoted	to	vice	presi-
dent	 of	 sales,	 leading	 the	 sales	
and	 account	 management	 team	
in	 the	 acquisition	 of	 new	 clients	
as	 well	 as	 the	 management	 and	
growth	of	existing	client	relation-
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For all your trailer needs
New & Used trailer sales
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ReviewsSee our

The stars 
are aligned!

“Central Bank is efficient, fast, and very good to work with.
I love that they are local and community-oriented—they understand me 

and my business needs personally.”

Dallas Hakes, Owner
Quick Quack Car Wash

cbutah.com
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UTAH COUNTY UPDATEUTAH COUNTY UPDATEUTAH COUNTY UPDATE SPONSORED BY CENTRAL BANK

	 It	was	a	year	for	the	ages.	In	2020	we	
had	a	“black	swan”	event	in	the	spread	of	
the	 coronavirus	 throughout	 Orem,	 Utah,	
America	and	the	world.	A	black	swan	is	a	
rare	swan	that	you	can	neither	predict	nor	
prevent.
	 I	am	so	sorry	for	all	 those	who	have	
lost	 family	 members	 to	 the	 disease,	 as	
well	 as	 jobs	 and	 businesses.	
But	we	have	had	a	fair	share	of	
“white	swans”	arrive	in	Orem	to	
help	improve	it.
	 This	past	year,	Orem’s	sales	
tax	 receipts	 actually	 increased	
and	 are	 up	 year-over-year.	Our	
population	 grew	 in	 number.	
And	 we	 have	 had	 many	 new	
businesses	 set	 up	 shop	 in	 our	
city.	In	fact,	it	seems	that	Orem	is	a	prime	
location	 for	 people	who	 love	 ice	 cream.	
We	have	had	three	new	ice	cream	restau-
rants	open	up	this	past	year.	We	have	had	
Handel’s	 Homemade	 Ice	 Cream,	 Sweet	
Rolled	 Tacos	 and	 Leatherby’s,	 who	 for	
many	 years	was	 located	 in	 Provo,	 come	
to	town.
	 Good	 things	 continue	 to	 happen	 at	
the	 University	 Place	 Mall.	 Dillard’s	 is	
moving	out	of	Provo	and	building	a	new	
full-size	 store	 at	 the	 mall.	 The	 Marriott	
Courtyard	 hotel	 has	 left	 Provo	 and	 is	
building	 a	 new	 a	 five-story	 hotel	 at	 the	
mall.	A	new	five-story	parking	garage	 is	
being	 built	with	 an	 additional	 four-story	
office	building	on	 top	of	 it.	The	parking	
garage	 will	 be	 screened	 with	 beautiful	
vistas	 together	 with	 a	 new	 large	 LED	
advertising	 sign	 on	 it.	 Also.	 the	 Hale	
Centre	Theatre	 is	 continuing	 to	work	on	
funding	a	new	building	at	the	mall	in	the	
future.
	 A	 longtime	 business	 in	 Orem,	 the	
Golden	 Corral	 restaurant,	
recently	demolished	their	old	
building	and	have	built	a	new	
state-of-the-art	 facility	 just	
east	of	their	old	location.	Ken	
Garff	Nissan	has	added	a	new	
building	 and	more	 space	 for	
the	 retail	 sales	 of	 cars.	 On	
the	 city	 side,	 the	 new	 500-	
seat	 Orem	 Library	 Hall	 is	
completed	 and	 will	 be	 open	
soon.	Also,	 the	 rebuilding	of	
the	 Orem	 City	 Recreational	
Center	will	be	done	in	April.		
It	 will	 include	 new	 chang-
ing	 areas	 for	 families	 and	
individuals	together	with	new	
exercise	 equipment	 and	 rac-
quetball	 courts.	 It	 will	 also	
have	an	elevated	track	with	a	
view	out	to	the	mountains,	as	
well	as	a	walking	ramp	going	
up	with	 an	 adult	 slide	 going	
down.	It	will	be	beautiful.
	 At	Utah	Valley	University,	
the	 Green	 on	 Campus	 Drive	
student	housing	complex	will	
be	 completed	 this	 year	 with	

great	 access	 to	 the	 main	 campus	 for	
student	 living.	 And	 the	 new	 pedestrian	
bridge	is	now	complete	and	open.	This	is	
an	 1,100-foot	 steel	 bridge,	 the	 largest	 in	
the	state	of	Utah.	It	is	15	feet	wide	with	a	
heated	roof	and	heated	floor	that	will	con-
nect	 from	 the	Orem	FrontRunner	 station	
to	 Utah	 Valley	 University	 on	 the	 other	

side	of	 the	 freeway.	 It	will	now	
make	 it	 safer	 and	 more	 secure	
for	 students	 to	 walk	 directly	
over	 to	 the	 main	 campus	 of	
the	 university.	 The	 new	 Keller	
Business	Building	is	under	con-
struction	and	should	be	finished	
later	this	year,	as	well.
	 The	 new	 Orem	 Temple	
of	The	Church	of	Jesus	Christ	of	

Latter-day	 Saints	 is	 well	 underway	 and	
should	 be	 completed	 in	 late	 2022.	 The	
area	where	 the	new	 temple	 is	 located	 is	
within	 the	 boundaries	 of	 250	 acres	 that	
Orem	annexed	into	our	city	several	years	
ago.	Development	 in	 this	 area	 is	 begin-
ning	to	take	hold.
	 On	2000	South	and	Geneva	Road,	 a	
new	 convenience	 store	 and	 gas	 station	
has	been	approved	and	will	soon	be	built.	
Also	 new	 housing	 and	 light	 industrial	
developments	 are	 planned	 out	 for	 this	
area.	 Orem	 recently	 purchased	 the	 9.5-
acre	former	Hillcrest	Elementary	School	
site	 and	 is	 planning	 a	 new	 park	 there.	
Also,	Orem	has	received	a	donation	of	a	
10-acre	 area	 for	 a	 soccer	 park	 from	 the	
IHC	Orem	Community	Hospital.
	 Orem	 has	 five	 new	 residential	 sub-
divisions	being	built	and	a	new	110-unit	
affordable	 housing	 condo	 project	 has	
been	approved	in	the	city.	
	 Orem	 has	 worked	 hard	 to	 keep	 a	
balanced	budget	with	 reserves.	We	have	

master	plans	set	up	for	all	of	our	utilities	
and	have	reserves	in	all	of	them	for	future	
infrastructure	projects.	One	 such	project	
is	a	new	10-million-gallon	water	tank	to	
be	built	on	the	west	side	of	the	city,	by	the	
Orem	Community	 Park.	 	This	will	 help	
meet	 the	 water	 demands	 of	 a	 growing	
city.		Utopia	Fiber	will	be	completing	the	
buildout	of	fiber	connectivity	in	Orem	in	
the	next	two	years.
	 Orem	 is	 continuing	 to	 resurface	 and	
rebuild	our	road	infrastructure	and	thanks	
to	new	 funding,	Orem	has	 the	 ability	 to	
stay	 up	with	 keeping	 our	 roads	 in	 good	
condition	and	up	to	date.	 	The	city	cem-
etery	has	opened	up	the	new	addition	that	
has	 been	 planned	 for	 over	 many	 years	
and	 is	 now	 taking	 burials.	 Orem	 has	
added	many	 new	 police	 cars	 and	 a	 new	
ladder	 fire	 truck	 for	 the	protection	of	 its	
citizens.	Over	the	past	several	years	Orem	
has	 been	 replacing	 all	 of	 its	 streetlights	
and	 stop	 lights	with	LED	 lights	 that	 are	
brighter,	last	longer	and	cost	half	as	much	
to	 operate.	 Orem	 should	 complete	 this	
changeover	during	the	upcoming	year.
	 On	a	personal	note	I	have	decided	not	
to	seek	a	third	term	as	the	mayor	of	Orem.	
It	has	been	a	great	experience,	and	much	
has	 happened	 since	 I	 was	 first	 elected.	
Our	mall,	 through	 a	 public-private	 part-
nership,	received	some	tax	incentives	that	
allowed	for	a	$500	million	investment	to	
build	 it	 into	 a	mixed-use	 facility.	Many	
malls	 across	 the	 country	 are	 struggling.	
The	 University	 Place	 Mall	 in	 Orem,	
though,	is	thriving	with	1,000	new	apart-
ments	 leased	 out,	 new	 office	 buildings	
leased	 out,	 a	 new	 park	 at	 the	 mall	 and	
many	new	stores,	including	Trader	Joe’s,	
Al’s	 Sporting	 Goods,	 Tucanos	 and	 Los	
Hermanos	restaurants	and	Dillard’s

	 Our	mass	 transit	 line,	 that	 had	 been	
planned	 for	 eight	 years	 and	 was	 stalled	
with	a	lack	of	funding,	was	repositioned	
and	 fully	 funded,	 and	 is	 now	 a	 great	
asset	 to	 the	city,	known	as	UVX.	 In	 the	
process,	 the	 University	 Parkway	 was	
widened	and	re-landscaped	and	is	beauti-
ful.	Midtown	Village,	which	was	once	a	
failed	 condo	 project	 that	 sat	 vacant	 for	
five	 years,	 has	 now	 been	 redeveloped	
and	is	fully	leased	with	some	of	our	most	
popular	 restaurants	 in	Asados,	Yummies	
and	 True	 Religion.	 It	 is	 now	 known	 as	
Midtown	 360	 with	 a	 beautifully	 land-
scaped	deck	on	top	and	360-degree	views	
of	Orem.
	 Our	 sales	 tax	 revenues	 are	 up	 over	
25	 percent.	 Our	 roads	 that	 were	 under-
funded	 and	 in	 need	 of	 repair	 are	 now	
fully	 funded	 for	 the	 future	 of	 the	 city.	
UVU,	which	was	 in	 need	of	 on-campus	
housing,	 now	 has	 a	 new	 student	 hous-
ing	complex	built	on	Campus	Drive	that	
is	 fully	 leased.	 	A	Kmart	 store	 on	 State	
Street	that	was	vacant	for	many	years	has	
been	purchased	and	refurbished	by	NPS,	
a	great	business	that	we	appreciate	com-
ing	to	our	city.	We	have	built	new	parks,	a	
dog	park,	an	all-ability	park,	a	splash	pad	
and	 soccer	park,	 a	bike	 skills	park,	new	
pickleball	 facilities	 and	 a	 new	 foosball	
facility	in	our	city.
	 While	 it	 takes	 a	 lot	of	work	and	 the	
meeting	of	challenges	to	make	progress,	
it	has	all	been	worth	it.	Orem	is	a	beauti-
ful	place	 to	 live	 that	 is	moving	forward.	
At	 the	 same	 time,	we	have	 put	 in	 place	
laws	 to	 keep	 our	 neighborhoods	 intact	
and	 great	 places	 for	 strong	 residential	
housing	 and	 living,	 while	 also	 allowing	
for	high-density	along	major	roads.
	 I	am	proud	of	what	we	have	accom-

plished	 and	 love	 the	 many	
improvements	 to	 our	 city.	
And	 it	 is	 the	 strength	 of	
our	 residents	 and	 families	
that	make	Orem	the	wonder-
ful	 city	 it	 is	 to	 work,	 play	
and	live	in,	now	and	for	the	
future.

Richard F. Brunst Jr. is in 
his second term as mayor 
of Orem, having been first 
elected in 2013. A graduate 
of Brigham Young University, 
he owned Western Pipe 
Coaters & Engineers Inc. for 
31 years. He also founded two 
other companies, Associated 
Appraisers and Recycle 
Technologies. He served a 
mission for The Church of 
Jesus Christ of Latter-day 
Saints to Sweden. He and 
his wife, Tammy, have both 
served for many years with 
the Boy Scouts of America, 
both receiving the organiza-
tion’s Silver Beaver award in 
2014. The couple has lived in 
Orem since 1992 and has four 
children.

 RICHARD        
  BRUNST JR.

Shown from the southwest corner, the newly rebuilt University Place Mall in Orem is touted as an example of 
the future of shopping centers in America. What started as a mall is now a city center with shopping, grocery, 
restaurants, entertainment, outdoor green space, offi ce, hospitality and more — a regional destination to live, 
work, shop and play.

In Orem, a year for the ages
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	 A	 recent	 alert	 grabbed	 my	
attention.	 It	made	 the	bold	 state-
ment	 that	 the	 most	 important	
issue	 facing	 businesses	 today	 is	
managing	 their	 reputation.	 This	
wasn’t	 about	 splashing	
on	a	bright,	new	coat	of	
PR	 paint,	 issuing	 self-
serving	 press	 releases	
or	 scheduling	 TV	 ads	
featuring	 “happy	 and	
grateful”	employees.
	 More	 than	 ever,	
today’s	 consumers	
align	 their	dollars	with	
businesses	 that	 share	
their	 values	 and	 concerns.	 It	
may	 be	 somewhat	 ironic	 that	 it	
took	 the	 COVID-19	 pandemic	
to	 get	 our	 attention	 focused	 on	
where	we’re	spending	our	money.	
In	 the	 past	 months,	 companies	
have	 responded	 with	 new	 bursts	
of	 transparency.	 They	 want	 us	
to	 know	 what	 they	 care	 about,	
the	 good	 they	 are	 doing	 and	 the	
causes	 they	are	supporting.	They	
may	 also	 have	 come	 to	 realize	
there’s	no	place	to	hide	and	it’s	in	
their	best	interest	to	take	a	stand.
	 But	we	 shouldn’t	 stop	 there.	
Every	 employed	 person	 who	
wants	 to	 keep	 their	 job,	 is	 look-
ing	for	a	job	or	wants	to	move	up	
should	be	equally	concerned	with	
the	 care	 and	 cultivation	 of	 their	

reputation.	 Watch	 out;	 someone	
is	out	to	replace	you.	Or,	the	boss	
is	scrutinizing	the	team	to	decide	
who	adds	value	and	who	doesn’t.	
Reputation	makes	a	difference.

						To	take	a	closer	look	
at	 the	 implications	 of	
reputation	 management,	
here	 are	 three	 questions	
that	 apply	 equally	 to	
both	 businesses	 and	
individuals:
    1. Do we value top 
performance?

We	 say	 we	
do.	 So	 does	 our	 mar-

keting	 messages.	 Everyone	 says	
they’re	 onboard,	 but	where’s	 the	
evidence?	Are	we	 assuming	 that	
front-line	 workers	 behave	 with	
customers	 how	we	 say	 they	 do?	
How	 rare	 is	 it	 that	 we	 encoun-
ter	 people	with	 the	 ability,	 train-
ing	 and	 desire	 to	 put	 themselves	
in	 someone	 else’s	 shoes?	 How	
often	 do	 they	 give	 out	 informa-
tion	that’s	inaccurate?
	 What	 happens	with	 frontline	
workers	 is	 a	 reflection	 of	 what	
occurs	throughout	companies.	We	
say,	 “Customers	 First.”	 But	 do	
our	actions	tell	the	same	story?
	 Unfortunately,	 nonprofits,	
who	depend	on	volunteers	to	help	
deliver	services	to	those	with	the	
greatest	 need,	 have	 similar	 sto-

ries.	 Many	 volunteers,	 who	 are	
good	 people,	 lack	 the	 necessary	
training	 to	 help	 those	 they’re	
asked	 to	 serve.	How	might	 their	
clients	 feel?	 Just	 more	 of	 what	
they’ve	come	to	expect?

2. Why are we in business?
When	 asked	 this	 question,	

“To	 make	 money”	 is	 the	 instant	
response.	 That	 may	 seem	 to	 be	
a	 popular	 answer,	 but	 not	 for	
everyone.	For	a	growing	number	
of	workers,	there’s	more	to	it,	par-
ticularly	 many	 members	 of	 Gen	
Z	—	those	born	between	the	late	
1990s	 and	 2012.	 They	 want	 to	
feel	 they’re	 making	 a	 difference	
and	 they’re	 looking	 for	 a	 place	
that’s	welcoming	and	they	can	be	
committed,	not	just	do	a	job.
	 If	 done	 correctly,	 corporate	
vision	statements	possess	relatable	
value.	For	example,	the	Starbucks	
vision	 is	 to	 establish	 the	 compa-
ny	“as	the	premier	purveyor	of	the	
finest	 coffee	 in	 the	 world	 while	
maintaining	our	uncompromising	
principles	 while	 we	 grow.”	 The	
Walt	Disney	company’s	corporate	
vision	is	“to	be	one	of	the	world’s	
leading	 producers	 and	 providers	
of	 entertainment	 and	 informa-
tion.”	It’s	aspirational,	with	a	pull	
that	attracts	both	talent	and	view-
ers.

	 Companies	 and	 individu-
als	 that	 have	 the	 courage	 (read:	
guts)	to	boldly	and	unequivocally	
express	publicly	their	vision	let	it	
be	known	that	they	are	committed	
to	caring	for	their	reputation.	It’s	
actually	 a	 daring	 	 step,	 so	make	
no	 mistake	 about	 it.	 They	 are	
saying,	 “Judge	 us	 by	 our	 perfor-
mance.	 Measure	 us	 by	 our	 own	
words.”

3. How do we respond when 
something goes wrong?

The	 answer	 to	 this	 question	
depends	 on	 whether	 or	 not	 you	
take	reputation	management	seri-
ously	 or	 if	 you	 believe	 you	 can	
get	 away	 with	 twisting	 the	 truth	
to	fit	your	whims.	Once	again,	 it	
pertains	 to	 both	 companies	 and	
individuals	alike.
	 Often,	 our	 behavior	 reflects	
what	we	try	to	get	by	with.	A	polit-
ical	 leader	 urges	 his	 constituents	
to	 stay	 home	 for	 Thanksgiving,	
then	 gets	 on	 a	 flight	 to	 be	 with	
family.	Another,	who	 also	 seems	
to	have	seen	himself	as	an	excep-
tion	 to	 his	 own	 public	 appeal,	
invites	his	mother	for	the	holiday	
dinner.	 Both	 apologized	 —	 but	
only	after	getting	caught.
	 We’re	 all	 aware	 that	 things	
don’t	 always	go	 as	planned.	The	
unexpected	 happens.	 Then,	 why

do	 we	 ignore	 dealing	 with	 this	
possibility	 in	advance,	 so	we	are	
prepared	before	a	project,	product	
or	event	derails?	Why	is	it	so	dif-
ficult	to	face	up	to	the	possibility	
of	negative	outcomes?
	 The	 task	 of	 reputation	 man-
agement	 isn’t	 figuring	 out	 the	
spin	to	put	on	an	issue	after	some-
thing	 goes	 wrong.	 It’s	 looking	
ahead,	anticipating	consequences,	
and	 making	 the	 right	 decision.	
And,	by	 the	way,	 there’s	nothing	
better	than	the	truth,	the	sanitizer	
that	 kills	 99.99	 percent	 of	 blow-
back.
	 The	 famed	 author	 William	
Faulkner’s	 personal	 life	 often	
seemed	 to	 be	 at	 odds	 with	 his	
brilliant	fiction,	which	he	seemed	
to	grasp.	In	a	new	book,	Michael	
Gorra\,	 writes	 that	 Faulkner	
“seemed	 to	 know	 how	much	 his	
personal	 reputation	 might	 dam-
age	the	reputation	of	his	work.”	It	
applies	to	all	of	us.

John Graham of GrahamComm 
is a marketing and sales strat-
egy consultant and business writ-
er. He is the creator of “Magnet 
Marketing,” and publishes a free 
monthly e-bulletin, “No Nonsense 
Marketing & Sales Ideas.” Contact 
him at jgraham@grahamcomm.
com.

Why it’s time to make reputation your top priority

 JOHN        
  GRAHAM
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Earn cash incentives for installing electric vehicle chargers at your business.
   • O�er customers and employees the convenience of electric vehicle charging. 

 • It's good for business and good for Utah.

For details and to see how Utah businesses are taking advantage of 
clean transportation, visit rockymountainpower.net/charger.
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Calendar

see CALENDAR page 12

Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication. NOTE: Because of con-
cerns with the coronavirus, events 
listed here may be postponed or 
canceled. Check with organizers 
to determine if individual events 
are taking place.

Jan. 25, 10-11 a.m.
“Monday Mashup with 

Amber,”	 a	 Women’s	 Business	
Center	 of	 Utah	 open	 discussion	
event	 taking	 place	 each	Monday.	
Moderator	 is	 Amber	 Murray,	
WBCUtah	 business	 advisor	 and	
owner	of	See	Your	Strength.	Event	
takes	 place	 online	 via	 Zoom.	
Details	are	at	wbcutah.org.

Jan. 26, 9-10 a.m.
“Jump Start: Intro to 

Entrepreneurship (English and 
Spanish),”	 a	 Women’s	 Business	
Center	of	Utah	event.	Location	to	
be	determined.	Free.	Details	are	at	
wbcutah.org.

Jan. 26, 11 a.m.-1 p.m.
“Visualize Your 2021: How 

to Bring Your Goals and Dreams 
to Fruition,”	a	Business	Women’s	
Forum	 event.	 Presenter	 is	 Tereza	
Bagdasarova,	community	director	
for	 Impact	Hub	 Salt	 Lake.	 Event	
takes	place	online.	Cost	is	$10	for	
members,	 $20	 for	 nonmembers.	
Details	are	at	slchamber.com.

Jan. 26, 11:30 a.m.-1 p.m.
Women in Business Lunch-

eon,	 a	 South	 Valley	 Chamber	
event.	 Speakers	 are	 Vivien	 and	
Fernanda	Bohme.	Location	is	Salt	
Mine	Productive	Workspace,	7984	
S.	 1300	 E.,	 Sandy.	 Cost	 is	 $20.	
Registration	 can	 be	 completed	 at	
Eventbrite.com.

Jan. 26, noon-1:30 p.m.
“An Era of Exponential 

Change: Has Your Brand 
Kept Up?”	 a	 Business	 Success	
Academy	 Workshop	 present-
ed	 by	 the	 Zions	 Bank	 Business	
Resource	 Center.	 Speaker	 is	
Kristy	 Weyhrich,	 founder	 of	 W	
Design.	 Event	 takes	 place	 online	
via	 Teams.	 Free,	 but	 registration	
is	 required.	 Registration	 can	 be	
completed	at	Eventbrite.com	or	by	
calling	(801)	844-7900.

 Jan. 26, 2-3:30 p.m.
“Starting Your Business 

101,”	 a	 Small	 Business	
Development	 Center	 (SBDC)	
event	 that	 takes	 place	 online.	
Details	are	at	https://clients.utahs-
bdc.org/events.aspx.

Jan. 27-June 10
2021 Leadership Institute 

Program,	 a	 ChamberWest	 event	

featuring	10	 leadership	 topic-spe-
cific	 days.	 Details	 are	 at	 https://
chamberwest.com/2021-leader-
ship-institute.

Jan. 27
“Northern Dreambuilder” 

Program,	 a	 Women’s	 Business	
Center	 of	 Utah	 13-week	 course	
that	 takes	 place	 online.	 Free.	
Details	are	at	wbcutah.org.

Jan. 27, 7:30-11 a.m.
   “Attracting, Engaging and 
Retaining Talent,”	part	of	the	Fall	
2020	 Leadership	 Series	 present-
ed	 by	 Davis	 Technical	 College’s	
employer	 and	 continuing	 educa-
tion	 team	 and	 Ames	 Leadership	
Institute	 and	 continuing	 through	
Jan.	 27.	 Location	 is	 the	 Davis	
Technical	 College,	 Simmons	
Building,	 450	 Simmons	 Way,	
Kaysville.	 Cost	 is	 $175	 per	 class	
(Custom	Fit	cost	is	$88),	$600	for	
a	 bundle	 of	 four	 classes	 (Custom	
Fit	 cost	 is	 $300).	 Details	 are	 at	
davischamberofcommerce.com.

Jan. 27, 11 a.m.-noon
“Solve the Business Puzzle: 

Facebook Groups for Small 
Business,”	 a	 Women’s	 Business	
Center	 of	 Utah	 event.	 Speaker	 is	
Lisa	 Jensen,	 WBCUtah	 program	
coordinator.	 Event	 takes	 place	
online	via	Zoom.	Free.	Details	are	
at	wbcutah.org.

Jan. 27, 11:30 a.m.
“The Next Four Years: 

Strategic Challenges and 
Opportunities Facing the United 
States,”	 a	 World	 Trade	 Center	
Utah	 event.	 Speaker	 is	 H.R.	
McMaster,	 former	 national	 secu-
rity	 advisor,	 military	 leader	 and	
author	of	Battlegrounds: The Fight 
to Defend the Free World.	 Event	
takes	 place	 online.	 Details	 are	 at	
https://us02web.zoom.us/webinar/
register/WN_64jLXADdRdS-
wB9o4aIbbg.

Jan. 27, noon-1 p.m.
“Developing Leaders for 

Sustained Performance,”	 the	
second	 installment	 of	 a	 leader	
development	 series	 present-
ed	 by	 Silicon	 Slopes.	 Speakers	
are	 David	 Smailes,	 director	 of	
leadership	 development	 at	 CHG	
Healthcare;	 and	 Sheena	 Blauvelt,	
head	 of	 organizational	 develop-
ment	at	USANA	Health	Sciences.	
Event	 takes	 place	 online.	 Details	
are	at	siliconslopes.com.

Jan. 28, 8 a.m.-7 p.m.
“Elevate: The Summit 

for Growing and Selling Your 
Business,”	 presented	by	BlueSky	
Business	Resources		and	designed	
for	 business	 owners	 or	 C-suite	
executives	 of	 a	 company	 with	
revenues	 of	 at	 least	 $5	 million.	
Location	 is	Little	America	Hotel,	

500	 S.	 Main	 St.,	 Salt	 Lake	 City	
(in-person	 event	 is	 limited	 to	 30	
participants).	Details	are	at	https://
elevate-business-owners.simple-
rosites.com/#Purchase.

Jan. 28, 9-10 a.m.
“Potential Changes to 

2021 U.S. Immigration Policies 
and Their Business Impacts,”
presented	 by	 Parsons	 Behle	 &	
Latimer	(PBL),	in	partnership	with	
World	Trade	Center	Utah.	Speaker	
is	 Jacob	 T.	 Muklewicz,	 PBL	
attorney.	 Free.	 Registration	 can	
be	 completed	 at	 https://us02web.
zoom.us/webinar/register/WN_
AF_hWdH2RVCOus7sieUQhg.

Jan. 28, 11 a.m.-noon
“Marketing/Home Business 

Balance,”	 a	 Women’s	 Business	
Center	 of	 Utah	 event.	 Speaker	 is	
Amber	 Murray,	 WBCUtah	 busi-
ness	 advisor	 and	 owner	 of	 See	
Your	 Strength.	 Event	 takes	 place	
online	via	Zoom.	Free.	Details	are	
at	wbcutah.org.

Jan. 28, noon-1 p.m.
Women in Business Meet-

ing,	 a	 Box	 Elder	 Chamber	 of	
Commerce	 event.	 Location	 to	 be	
announced.	 Cost	 is	 $10.	 Details	
are	at	boxelderchamber.com.

Jan. 28, noon-1 p.m.
Workforce Resilience Web-

inar: “Believe Salt Lake,”	a	Salt	
Lake	 Chamber	 event	 that	 takes	
place	 online.	 Free.	 Details	 to	 be	
announced	at	slchamber.com.

Jan. 28, 5:30-7 p.m.
Chamber Mixer,	 a	 West	

Jordan	 Chamber	 of	 Commerce	
event.	Location	to	be	determined.	
Cost	 is	$5	 for	chamber	members,	
$10	 for	 nonmembers.	 Details	 are	
at	westjordanchamber.com.

Jan. 28, 6-7 p.m.
Intellectual Property Clinic,	

a	 Small	 Business	 Development	
Center	 (SBDC)	 event	 that	 takes	
place	online.	Details	are	at	https://
clients.utahsbdc.org/events.aspx.

Jan. 28, 6-7 p.m.
Legal Clinic,	 a	 Small	

Business	 Development	 Center	
(SBDC)	 event	 that	 takes	 place	
online.	 Details	 are	 at	 https://cli-
ents.utahsbdc.org/events.aspx.

Jan. 29, 9 a.m.
Law and Leadership Con-

ference, a BYU Law event focus-
ing on “Paths to Bar Licensure.” 
Morning keynote address, 
“A Short History of Attorney 
Licensing: Tales of Protection, 
Prestige, Exclusion and Good 
Faith,” will be presented by Joan 
Howarth, interim associate dean 
for experiential legal education 
and distinguished visiting profes-

sor, University of Nevada at Las 
Vegas’ William S. Boyd School of 
Law. Afternoon keynote address, 
“Designing an Evidence Based 
Licensing System,” will be pre-
sented by Deborah Jones Merritt, 
distinguished university professor 
and John Deaver Drinko-Baker & 
Hostetler Chair in Law, Ohio State 
University’s Michael E. Moritz 
College of Law. Event takes place 
online. Details are at https://law.
byu.edu/law-and-leadership-con-
ference-2020-2021/.

Jan. 30, 8-9:30 a.m.
Legislative Update,	 a	 South	

Jordan	 Chamber	 of	 Commerce	
event	 that	 also	 takes	 place	 Feb.	
6,	 Feb.	 13,	 Feb.	 20,	 Feb.	 27	 and	
March	6.	Event	takes	place	online	
via	Zoom.	Details	are	at	southjor-
danchamber.org.

Jan. 30, 8-9:30 a.m.
“Legislative Roundup,”	 a	

ChamberWest	 event	 taking	 place	
every	Saturday	during	the	legisla-
tive	session	(Feb.	6,	Feb.	20,	Feb.	
27	 and	 March	 6).	 Event	 takes	
place	online.	Details	are	at	cham-
berwest.com.

Feb. 2, 9-10 a.m.
Online Networking,	a	Wom-

en’s	 Business	 Center	 of	 Utah	
event	 taking	 place	 on	 Tuesdays	
throughout	 February.	 Event	 takes	
place	 online	 via	 WOW	 Zoom.	
Free.	Details	are	at	wbcutah.org.

Feb. 2, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon,	 a	Davis	Chamber	
of	 Commerce	 event.	 Location	 is	
Oakridge	 Country	 Club,	 1492	
Shepard	 Lane,	 Farmington.	 Free.	
No	RSVP	required.	Details	are	at	
davischamberofcommerce.com.

Feb. 2, 6:30-8:30 p.m.
WordPress Workshop,	

a	 Small	 Business	 Development	
Center	 (SBDC)	 event	 that	 takes	
place	online.	Details	are	at	https://
clients.utahsbdc.org/events.aspx.

Feb. 3, 8 a.m.-noon
DISC Training,	 a	 Salt	 Lake	

Community	 College	 Employee	
Development	 Workshop.	 DISC	
is	 a	 simple,	 practical	 and	 easy-
to-remember	 model	 for	 effec-
tive	 communication.	 Location	 is	
SLCC’s	 Westpointe	 Campus	 in	
Salt	 Lake	 City.	 Virtual	 participa-
tion	 is	 available.	 Cost	 is	 $225.	
Details	are	at	http://www.slcc.edu/
workforce/courses/index.aspx.

Feb. 3, 11 a.m.-noon
“Women Entrepreneur 

Stories: Mentoring,”	 presented	
by	the	Women’s	Business	Center	of	
Utah	and	Dixie	State	University’s	
Women’s	 Resource	 Center.	
Speakers	 are	 Debbie	 Drake,	 pro-

gram	 director,	 WBCUtah;	 and	
Amber	 Murray,	 WBCUtah	 busi-
ness	 advisor	 and	 owner	 of	 See	
Your	 Strength.	 Event	 takes	 place	
online	via	Zoom.	Free.	Details	are	
at	wbcutah.org.

Feb. 3, 3:30-4:30 p.m.
   “Business Connections,”	 a	
ChamberWest	 event	 that	 takes	
place	online.	Free,	but	registration	
is	 required.	 Details	 are	 at	 cham-
berwest.com.

Feb. 4, 7:45-9:15 a.m.
“Coffee and Connections,”

a	 Murray	 Area	 Chamber	 of	
Commerce	 event	 that	 takes	 place	
the	 first	Thursday	 of	 each	month	
at	Kings	Peak	Coffee	Roasters	and	
the	third	Thursday	of	each	month	
online	 via	 Zoom.	 Details	 are	 at	
murraychamber.org.

Feb. 4, 11 a.m.-noon
“Key Business Skills: 

Opportunities/Product Develop-
ment,”	 a	 Women’s	 Business	
Center	 of	 Utah	 event.	 Speaker	 is	
Amber	 Murray,	 WBCUtah	 busi-
ness	 advisor	 and	 owner	 of	 See	
Your	 Strength.	 Event	 takes	 place	
online	via	Zoom.	Free.	Details	are	
at	wbcutah.org.

Feb. 4, 1:30-2:30 p.m.
“Salt Lake Chamber-Bus-

iness Live!”	 a	 virtual	 network-
ing	event.	Free	for	members,	$10	
for	 nonmembers.	 Details	 are	 at	
slchamber.com.

Feb. 4, 6-8 p.m.
“Start Smart,” a	 Small	

Business	 Development	 Center	
(SBDC)	 event	 that	 takes	 place	
online.	 Details	 are	 at	 https://cli-
ents.utahsbdc.org/events.aspx.

Feb. 5, 8-10 a.m.
“Friday Forum,”	 a	 Utah	

Valley	 Chamber	 event.	 Location	
is	Utah	Valley	Convention	Center,	
220	W.	Center	St.,	No.	200,	Provo.	
Details	are	at	thechamber.org.

Feb. 5, noon-1 p.m.
Opening of the Center for 

Business, Health and Prosperity
at	 the	University	of	Utah’s	David	
Eccles	 School	 of	 Business.	
Speakers	 include	 world	 leaders	
discussing	the	relationship	among	
business,	 health	 and	 prosper-
ity	around	the	globe.	Registration	
can	 be	 completed	 at	 https://
eccles.qualtrics.com/jfe/form/SV_
ePQvrjrYz32MuTH.

Feb. 5, 6-11 p.m.
“Evening in Harlem,”	a	Utah	

Black	 Chamber	 of	 Commerce	
Harlem	 Renaissance	 celebra-
tion.	 Location	 is	 Utah	 Cultural	
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If	 you	 received	 proceeds	 of	 a	
loan	 under	 the	 federal	 Paycheck	
Protection	Program	(PPP)	in	2020,	
you	 are	 probably	 wondering	 if,	
when	and	how	those	loan	proceeds	
will	 be	 forgiven	—	 and	 how	 you	
should	 treat	 them	 when	 you	 file	
your	tax	returns.
	 If	 you’ve	 spoken	 to	 your	
accountant	 about	 this,	 you’ve	
probably	 gotten	 a	 response	 along	
the	lines	of	“wait	and	see.”	Which	
isn’t	 really	 helpful	 when	 you	
know	 you	 have	 a	 tax	 return	 due	
on	 April	 15	 and,	 heck,	 you	 just	
gotta	say	something,	right?
	 With	 a	 new	 Congress	 and	 a	
new	 head	 of	 the	 Small	 Business	
Administration	 taking	office	 soon	
(Isabel	 Guzman,	 former	 SBA	
deputy	 chief	 of	 staff	 during	 the	
Obama	 administration	 and	 direc-
tor	 of	 California’s	 Office	 of	 the	
Small	 Business	 Advocate),	 it’s	 a	
bit	hectic	in	Washington	right	now,	

and	 finalizing	 PPP	 loan	 forgive-
ness	 rules	 is	 probably	 not	 top	 of	
mind	 for	 many	 folks	 there.	 But	
here	are	some	things	we	do	know:

How Much Can Be Forgiven?
Pretty	 much	
the	 entire	 loan	
proceeds	 if	
you	used	 them	
for	 payroll,	
rent,	 mortgage	
interest	 and	
utility	 expens-
es	 during	 a	
covered	period	

of	 either	 eight	 or	 24	 weeks	 after	
disbursement	of	the	loan	proceeds	
(you	get	to	choose	the	period).
	 But,	as	always,	there	are	excep-
tions.	If	you	laid	people	off	during	
2020,	 reduced	 your	 employees’	
compensation	 in	 2020	 or	 used	
PPP	loan	proceeds	to	pay	compen-
sation	 to	 your	 business’	 owners	
(that’s	you	and	your	business	part-

ners,	if	any),	your	ability	to	obtain	
forgiveness	may	be	limited.
    When Must Your Loan Be 
Forgiven?	You	can	apply	for	for-
giveness	 anytime	 after	 the	 loan	
proceeds	 are	 used	 up	 and	 before	
the	 maturity	 date	 of	 the	 loan	
(either	 two	 or	 five	 years).	 If	 you	
have	used	all	of	the	loan	proceeds,	
you	can	apply	for	forgiveness	now,	
although	most	accountants	and	tax	
advisors	are	advising	 their	 clients	
to	 wait	 until	 rules	 and	 forms	 are	
finalized.
	 Although	 you	 can	 wait	 until	
after	you	file	your	2020	tax	return	
to	 apply	 for	 forgiveness,	 if	 there	
is	 any	 question	 at	 all	 about	 your	
ability	to	claim	100	percent	of	the	
loan	 proceeds	 as	 an	 exemption	
from	 gross	 income,	 it	 is	 best	 to	
apply	for	(and	obtain)	forgiveness	
before	 you	 file	 your	 tax	 return.	
Otherwise,	 if	 all	 or	 a	 portion	 of	
your	 loan	 is	 denied	 forgiveness,	

Succeeding in Your Business

CLIFF        
  ENNICO

What about PPP loan forgiveness, and how do I treat it on my taxes?
you	 may	 have	 to	 go	 back	 and	
amend	your	tax	return.

Small PPP Loans Can Be 
Forgiven Very Soon.	 Borrowers	
that	 received	 a	 PPP	 loan	 of	
$150,000	or	less	during	the	initial	
program	 (March	 to	August	 2020)	
should	check	with	their	accountant	
right	now.	The	SBA	was	scheduled	
to	release	a	simplified	forgiveness	
application	 form	 for	 those	 loans	
on	Jan.	20,	according	to	CPA	and	
entrepreneurial	 tax	 expert	 John	
D’Aquila	 of	 Jacksonville,	Florida	
(john@daquilallp.com).
	 The	 borrower	 of	 such	 a	 PPP	
loan	must	 submit	 to	 the	 lender	 a	
certification	 of	 no	more	 than	 one	
page	 in	 length	 with	 a	 descrip-
tion	 of	 the	 number	 of	 employees	
the	 borrower	 was	 able	 to	 retain	
because	of	the	loan,	the	estimated	
total	amount	of	 the	 loan	spent	on	
payroll	 costs	 and	 the	 total	 loan	
amount.	The	form	will	not	require	
additional	materials	unless	neces-
sary	 to	 substantiate	 revenue	 loss	
requirements	 or	 satisfy	 relevant	
stature	or	regulatory	requirements.

What Do You Do on Your 
Taxes?	 A	 PPP	 loan	 that	 is	 com-
pletely	 forgiven	 is	 exempt	 from	
income.	 The	 portion	 of	 any	 PPP	
loan	 that	 is	 not	 forgiven	 must	
be	 repaid	 with	 interest	 (at	 1	 per-
cent	 per	 annum)	 and,	 therefore,	
would	 be	 included	 as	 income	 on	
your	 tax	 return,	 with	 an	 offset-
ting	 deduction	 for	 any	 interest	
paid	(up	 to	 limits	 imposed	by	 the	
Internal	 Revenue	 Code).	 This	 is	
why	it’s	important	to	know	where	
you	 stand	 on	 forgiveness	 before	
you	 file	your	 tax	 return	 this	year.	
It	may	be	prudent	for	many	small	
businesses	 to	 extend	 their	 filing	
date	 until	 September	 or	 October	
2021	 until	 they	 and	 their	 advi-

sors	are	100	percent	certain	of	the	
approach	to	take.

More Good News:	 Not	 only	
are	 the	 proceeds	 of	 forgiven	 PPP	
loans	exempt	from	federal	income	
taxes,	but	you	can	also	deduct	the	
expenses	 that	 were	 paid	 off	 with	
the	proceeds	of	the	loan.	The	IRS	
stated	in	rulings	last	year	that	such	
a	 double	 dip	wasn’t	 allowed,	 but	
Congress	 overruled	 those	 rulings	
in	 December	 2020.	 Nonetheless,	
it’s	 probably	 not	 a	 good	 idea	 to	
be	 too	 aggressive	 in	 deducting	
expenses	 that	 were	 covered	 by	
PPP	 loan	 proceeds,	 as	 the	 IRS	 is	
likely	 to	 give	 those	 deductions	
extra	scrutiny.

What Do You Do After Your 
Loan Has Been Forgiven?
According	 to	 D’Aquila,	 PPP	
loan	 borrowers	 are	 required	 to	
retain	 relevant	 records	 related	 to	
employment	 for	 four	 years	 and	
other	 records	 for	 three	 years,	 as	
the	 SBA	 may	 review	 and	 audit	
these	loans	to	check	for	fraud.
	 Unlike	the	forgiveness	of	sins,	
the	new	law	allows	you	to	go	forth	
and	borrow	some	more.	Consider	
taking	 out	 a	 second-draw	 PPP	
loan	 under	 the	 new	 rules	 (see	
last	 week’s	 column	 for	 details),	
and	 let	 your	qualified	PPP	 lender	
know	now	you	want	 to	be	put	on	
the	 list	 of	 potential	 applicants.	A	
list	 of	 participating	 lenders	 can	
be	 downloaded	 in	 PDF	 format	
at	 https://www.sba.gov/document/
report--ppp-participating-lenders-
list-43020.

Cliff Ennico (crennico@gmail.
com) is a syndicated columnist, 
author and former host of the PBS 
television series “Money Hunt.” 
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Celebration	Center,	1355	W.	3100	
S.,	West	Valley	City.	Cost	 is	$40		
at	 the	 door.	 Details	 are	 at	 utah-
blackchamber.com.

Feb. 9, 9-10 a.m.
“How Did She Do It? Start 

a Business on a Shoestring 
Budget,”	 a	 Women’s	 Business	
Center	 of	 Utah	 event.	 Speaker	
is	 Kasey	 L.	 Ring,	 president	 and	
founder	 of	 Upward	 Personal	
Finance	 LLC.	 Event	 takes	 place	
online	(available	statewide).	Free.	
Details	are	at	wbcutah.org.

Feb. 9, 11:55 a.m.-12:55 p.m.
Monthly Women in Bus-

iness Luncheon,	 a	Cache	Valley	
Chamber	 of	 Commerce	 event.	
Cost	 is	 $14	 for	 members,	 $16	

for	 nonmembers.	 Location	 to	 be	
announced	 at	 https://cachewom-
eninbusiness.square.site/.

Feb. 9, noon-1 p.m.
“Business Essentials,”

part	 of	 the	 Small	 Business	
Management	 Series	 presented	
by	 the	 Cedar	 City	 Chamber	 of	
Commerce	 and	 the	 Women’s	
Business	Center	of	Utah.	Six	top-
ics	will	be	presented	each	quarter,	
continuing	through	April	27.	Cost	
is	 $50	 per	 quarter.	 Events	 take	
place	 online	 via	 Zoom.	 Details	
are	at	wbcutah.org.

Feb. 10, 11:30 a.m.-1 p.m.
“Let’s Do Lunch,”	 a	South	

Valley	 Chamber	 event.	 Location	
is	to	be	determined.	Details	are	at	
southvalleychamber.com.
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Rethink the office.

Feb. 11, 8 a.m.-5 p.m.
“Intro to Excel,”	a	Salt	Lake	

Community	 College	 Employee	
Development	 Workshop	 focus-
ing	on	organizing,	formatting	and	
calculating	 data	 using	Microsoft	
Excel	 software.	 This	 introduc-
tion	 discusses	 the	 ribbon,	 mini	
toolbar,	 ranges,	 formulas,	 charts	
and	basic	 spreadsheets.	Location	
is	 SLCC’s	Miller	 Campus,	 9750	
S.	 300	W,,	 Sandy.	 Cost	 is	 $249.	
Virtual	participation	 is	 available.	
Details	 are	 at	 http://www.slcc.
edu/workforce/courses/index.
aspx.

Feb. 11, 10 a.m.
Investor Day Event,	 a	 Nu	

Skin	 Enterprises	 Inc.	 event.	
Registrants	 can	 expect	 to	 hear	
from	 senior	 management	 as	
they	 share	 the	 company	 outlook	
for	 2021	 along	 with	 longer-
term	 milestones	 and	 initiatives.	
Registered	attendees	will	be	able	
to	participate	in	the	event	live	via	
webcast.	The	company	is	focused	
on	 consumer	 products,	 product	
manufacturing	 and	 controlled-
environment	 agriculture	 technol-
ogy.	 Event	 takes	 place	 online.	
Registration	and	other	details	are	
at	investorrelations@nuskin.com.

Feb. 11, noon-1 p.m.
“What is Your Money 

Personality Type?”	 a	 Utah	
Women	 &	 Leadership	 Project	
event.	 Speaker	 is	 Amanda	
Christensen,	 USU	 Extension	
associate	 professor.	 Event	 takes	
place	online.	Details	are	at	https://
www.usu .edu /uwlp /even t s /
upcoming-events.

Feb. 11, noon-1 p.m.
“Business During Hours,”

an	 Ogden-Weber	 Chamber	 of	
Commerce	event	that	takes	place	
online	 via	 Blitzr.	 Free	 for	mem-
bers	and	first-time	guests.	Details	
are	at	ogdenweberchamber.com.

Feb. 11, 5-7 p.m.
Legal Clinic	 (in	 Spanish),	

a	 Small	 Business	 Development	
Center	 (SBDC)	 event	 that	 takes	
place	online.	Details	are	at	https://
clients.utahsbdc.org/events.aspx.

Feb. 11, 6-8 p.m.
“Business Essentials,”	 a	

Small	 Business	 Development	
Center	 (SBDC)	 event	 that	 takes	
place	online.	Details	are	at	https://
clients.utahsbdc.org/events.aspx.

Feb. 12, 8-9 a.m.
Women in Business 

Networking,	 an	 Ogden-Weber	
Chamber	of	Commerce	event	that	
takes	place	online	via	Zoom.	Free	
for	WIB	members.	Details	are	at	
ogdenweberchamber.com.

Feb 12, noon-1 p.m.
“Sweet Success: Celebrat-

ing the Sisterhood of Entre-
preneurship,”	 a	 Women’s	
Business	 Center	 of	 Utah	 event	
featuring	a	panel	of	local	women	
business	 owners	 who	 operate	
home-based,	 online	 and	 brick-
and-mortar	 businesses.	 Location	
to	 be	 determined.	 Free.	 Details	
are	at	wbcutah.org.

Feb. 16
“Understanding Financial 

Statements to Manage Your 
Business,”	 part	 of	 the	Women’s	
Business	 Center	 of	 Utah’s	
Financial	 Foundations	 Series.	
Event	 is	 pre-recorded	 and	 avail-
able	online	anytime.	Free.	Details	
are	at	wbcutah.org.

Feb. 16, 8 a.m.-4 p.m.
“Managing Conflict,”	 part	

of	 the	 Salt	 Lake	 Community	
College	 Frontline	 Leader	
Workshop	 Series	 and	 focusing	
on	 recognizing	 and	 using	 proac-
tive	 communication	 techniques	
to	 manage	 the	 impact	 of	 con-
flict	 in	 the	 workplace.	 Location	
is	SLCC’s	Westpointe	Campus	in	
Salt	Lake	City.	Virtual	 participa-
tion	 is	 available.	 Cost	 is	 $250.	
Details	 are	 at	 http://www.slcc.
edu/workforce/courses/index.
aspx.

Feb. 16, 11:25 a.m.-1 p.m.
Leadership Luncheon,	

a	 Cache	 Valley	 Chamber	 of	
Commerce	event.	Location	is	The	
Riverwoods	 Conference	 Center,	
615	Riverwoods	Parkway,	Logan.	
Cost	 is	 $20	 for	 members	 and	
$22	 for	 nonmembers;	 $16	 for	
members	 and	 $17	 for	 nonmem-
bers	 preregistered.	 Details	 are	 at	
cachechamber.com.

Feb. 16, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon,	a	Davis	Chamber	
of	 Commerce	 event.	 Location	 is	
the	 Business	 Resource	 Center,	
450	 Simmons	 Way,	 Kaysville.	
Free.	No	RSVP	required.	Details	
are	 at	 davischamberofcommerce.
com.

Feb. 17, 8-10 a.m.
M.A.C.H. Speed Network-

ing,	 a	Murray	Area	 Chamber	 of	
Commerce	event	that	takes	place	
online	via	Zoom.	Free.	Details	are	
at	murraychamber.org.

Feb. 17, 9-10 a.m.
2021 Nubiz Economic 

Update,	 in	 partnership	 with	
Weber	 State	 University’s	 John	
B.	 Goddard	 School	 of	 Business	
&	 Economics.	 Discussions	 will	
include	the	impact	of	COVID-19	
on	the	2020	economy	and	a	look	
into	 potential	 outcomes	 in	 2021.	
Speaker	 is	 economics	 professor	
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Andrew	 Keinsley.	 Event	 takes	
place	online	via	Zoom.	Free	 for	
chamber	members	and	WSU	fac-
ulty	 and	 students.	Details	 are	 at	
ogdenweberchamber.com.

Feb. 17, 3:30-4:30 p.m.
 “Business Connections,”	 a	
ChamberWest	 event	 that	 takes	
place	 online.	 Free,	 but	 registra-
tion	 is	 required.	 Details	 are	 at	
chamberwest.com.

Feb. 17, 5:30-6:30 p.m.
 Tax Planning Clinic,	 a	
Small	 Business	 Development	
Center	 (SBDC)	 event	 that	
takes	 place	 online.	 Details	 are	
at	 https://clients.utahsbdc.org/
events.aspx.

Feb. 18, 7:45-9:15 a.m.
 “Coffee and Connections,” 
a	 Murray	 Area	 Chamber	 of	
Commerce	event	that	takes	place	
the	first	Thursday	of	each	month	
at	 Kings	 Peak	 Coffee	 Roasters	
and	 the	 third	 Thursday	 of	 each	
month	online	via	Zoom.	Details	
are	at	murraychamber.org.

Feb. 18, 8 a.m.-5 p.m.
 “Intermediate Excel,”	 a	
Salt	 Lake	 Community	 College	
Employee	 Development	
Workshop	 focusing	 on	 organiz-
ing,	 formatting	 and	 calculat-
ing	 data	 using	 Microsoft	 Excel	
software.	 This	 course	 builds	
upon	 “Intro	 to	 Excel”	 concepts.	
Location	 is	 SLCC’s	 Miller	
Campus,	9750	S.	300	W,,	Sandy.	
Cost	 is	 $249.	 Virtual	 participa-
tion	 is	 available.	 Details	 are	 at	
http://www.slcc.edu/workforce/
courses/index.aspx.

Feb. 18, 1:30-2:30 p.m.
 “Salt Lake Chamber-
Business Live!”	 a	 virtual	 net-
working	 event.	 Free	 for	 mem-
bers,	 $10	 for	 nonmembers.	
Details	are	at	slchamber.com.

Feb. 23, 8 a.m.-5 p.m.
 “Women in Business-
Legislature,”	 a	 South	 Valley	
Chamber	 event	 that	 takes	 place	
online.	 Details	 are	 at	 southval-
leychamber.com.

Feb. 23, 11:30 a.m.-1 p.m.
 Women in Business 
Luncheon,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	 to	be	determined.	Cost	
is	$20	for	members	and	first-time	
guests,	 $30	 for	 nonmembers.	
Details	 are	at	ogdenwebercham-
ber.com.

Feb. 23, noon-1 p.m.
 “Start Smart,”	 part	 of	 the	
Small	 Business	 Management	
Series	 presented	 by	 the	 Cedar	
City	Chamber	of	Commerce	and	

the	Women’s	Business	Center	of	
Utah.	Six	topics	will	be	presented	
each	 quarter,	 continuing	 through	
April	 27.	 Cost	 is	 $50	 per	 quar-
ter.	 Events	 take	 place	 online	 via	
Zoom.	Details	are	at	wbcutah.org.

Feb. 25-26
Entrepreneur & Investor 

Life Science Summit 2021,	
presented	 by	 BioUtah	 and	 the	
University	of	Utah	PIVOT	Center	
and	 designed	 to	 bring	 investors	
and	innovators	together	to	show-
case	Utah	entrepreneurism.	Event	
will	 feature	 industry	 experts	
speaking	on	topics	such	as	fund-
ing,	operating	and	developing	life	
sciences	 companies.	 Financing	
options	 for	 angel-,	 early-	 and	
later-stage	 companies	 will	 also	
be	 presented.	 Event	 takes	 place	
online.	Early-bird	cost	 is	$75	for	
BioUtah	members,	$150	for	non-
members.	 Details	 are	 at	 https://
whova.com/portal/registration/
eilss1_202103/.

Feb. 25-27
RootsTech Connect,	 a	 vir-

tual	 conference	 that	 will	 replace	
the	 planned	 in-person	 event	
scheduled	 for	 Feb.	 3-6	 at	 the	
Salt	 Palace	 Convention	 Center	
in	 Salt	 Lake	 City.	 Presented	 by	
FamilySearch	 International	 and	
focused	on	family	histories,	event	
will	 feature	 keynote	 presenta-
tions	 and	 more	 than	 300	 break-
out	 sessions.	 Keynote	 speakers	
include	 Sharon	 Morgan,	 found-
er	 of	 OurBlackAncestry.com;	
Francesco	 Lotoro,	 an	 Italian	
musician	 who	 is	 saving	 music	
written	 in	 concentration	 camps;	
Lorena	 Ochoa,	 former	 Mexican	
professional	 golfer	 and	 entrepre-
neur;	 and	 Nick	 Vujicic,	 award-
winning	author.	Free.	All	content	
will	 be	 available	 following	 the	
live	event	for	at	least	12	months.	
Details	are	at	rootstech.org.

Feb. 25, noon-1 p.m.
Women in Business Meet-

ing,	 a	 Box	 Elder	 Chamber	 of	
Commerce	event.	Location	 to	be	
announced.	 Cost	 is	 $10.	 Details	
are	at	boxelderchamber.com.

Feb. 25, 5:30-7 p.m.
Chamber Mixer,	 a	 West

Jordan	 Chamber	 of	 Commerce	
event.	Location	to	be	determined.	
Cost	is	$5	for	chamber	members,	
$10	for	nonmembers.	Details	are	
at	westjordanchamber.com.

Feb. 25, 6-8 p.m.
Legal Clinic,	 a	 Small	

Business	 Development	 Center	
(SBDC)	 event	 that	 takes	 place	
online.	 Details	 are	 at	 https://cli-
ents.utahsbdc.org/events.aspx.

March 2, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon,	a	Davis	Chamber
of	 Commerce	 event.	 Location	 is	
the	 Business	 Resource	 Center,	
450	 Simmons	 Way,	 Kaysville.	

Free.	No	RSVP	required.	Details	
are	at	davischamberofcommerce.
com.

March 3, 3:30-4:30 p.m.
 “Business Connections,”	 a	
ChamberWest	 event	 that	 takes	
place	 online.	 Free,	 but	 registra-
tion	 is	 required.	 Details	 are	 at	
chamberwest.com.

March 4-5
   2021 Intermountain Deal-
Source Summit and Ski 
Event,	an	ACG	(Association	for	
Corporate	 Growth)	 Utah	 event	
designed	to	celebrate	Utah	deal-
makers	 and	 create	 new	 growth	
opportunities.	 Summit	 is	March	
4.	 Ski	 event	 is	 March	 5,	 with	
details	 to	 be	 announced.	 Event	
takes	place	online.	Free	for	ACG	
members,	 $49	 for	 nonmembers.	
Details	 are	 at	 https://www.acg.
org/utah/events/2021-intermoun-
tain-dealsource-and-ski-event.

March 4, 7:30-9 a.m.
 Morning Speaker Series,	
an	 Ogden-Weber	 Chamber	 of	
Commerce	event.	Location	is	the	
Weber	Center,	2380	Washington	
Blvd.,	Ogden.	Free	 for	 chamber	
members	 and	 first-time	 guests.	
Details	 are	at	ogdenwebercham-
ber.com.

March 4, 7:45-9:15 a.m.
 “Coffee and Connections,” 
a	 Murray	 Area	 Chamber	 of	
Commerce	event	that	takes	place	
the	first	Thursday	of	each	month	
at	 Kings	 Peak	 Coffee	 Roasters	
and	 the	 third	 Thursday	 of	 each	
month	online	via	Zoom.	Details	
are	at	murraychamber.org.

March 4, 1:30-2:30 p.m.
 “Salt Lake Chamber-
Business Live!”	 a	 virtual	 net-
working	 event.	 Free	 for	 mem-
bers,	 $10	 for	 nonmembers.	
Details	are	at	slchamber.com.

March 5, 8-10 a.m.
 “Friday Forum,”	 a	 Utah	
Valley	Chamber	event.	Location	
is	 Utah	 Valley	 Convention	
Center,	 220	 W.	 Center	 St.,	 No.	
200,	 Provo.	 Details	 are	 at	 the-
chamber.org.

March 8, 9-10 a.m.
 2021 International 
Women’s Day Celebration,	co-
hosted	by	the	Women’s	Business	
Center	of	Utah	and	World	Trade	
Center	 Utah.	 Location	 to	 be	
determined.	 Free,	 but	 registra-
tion	 is	 required.	 Details	 are	 at	
wbcutah.org.

March 9, 11:55 a.m.-12:55 p.m.
 Monthly Women in Bus-
iness Luncheon,	a	Cache	Valley	
Chamber	 of	 Commerce	 event.	
Cost	 is	 $14	 for	 members,	 $16	

see CALENDAR next page

economy	to	grow	even	further.
	 Much	of	what	was	said	falls	
under	 the	 “Opportunity	 For	 Ev-
eryone”	 banner.	 For	 example,	
while	Utah’s	overall	poverty	rate	
is	 less	 than	9	percent,	 it’s	closer	
to	15	percent	for	Latinos	and	29	
percent	for	black	Utahns.	Mean-
while,	 economies	 in	 some	 of	
Utah’s	 rural	 counties	 are	 “head-
ing	the	wrong	direction”	and	“the	
people	are	being	left	behind,”	he	
said.
	 Cox	said	he	wants	the	focus	
on	 economic	development	 to	be		
people.	 “We’ve	 forgotten	 that	
economic	development	is	not	an	
end	in	and	of	itself.	It’s	a	means	
to	an	end.	It’s	a	means	to	blessing	
the	lives	of	people,	to	improving	
their	 lives,	 to	 help	 them	 move	
forward	so	that	they	can	provide	
for	 their	 families,”	 the	 governor	
said.
	 For	 example,	 job	 growth	 is	
great,	 but	Utah	must	make	 sure	
it	has	skilled	people	to	fill	 those	
jobs,	he	said.
	 “It	 means	 absolutely	 noth-
ing	 for	 us	 to	 incentivize	 a	 com-
pany	to	bring	a	hundred	jobs	or	a	
thousand	jobs	here	if	no	one	here	
in	the	state	of	Utah	is	qualified	to	
get	those	jobs,”	he	said.	If	people	
are	brought	in	from	outside	Utah	
to	fill	those	jobs,	the	growth	will	
not	be	a	blessing	to	Utahns’	lives	
but	 instead	 only	 lead	 to	 more	
traffic	 congestion,	 higher	 hous-
ing	 prices	 and	 more	 air	 quality	
problems.
	 Educating	Utahns	for	job	op-
portunities	now	and	in	the	future	
must	start	in	early	childhood,	fo-
cus	on	equity	in	educational	op-
portunity,	and	continue	in	college	
and	 throughout	 the	 rest	 of	 peo-
ple’s	lives,	he	said.
	 The	 governor	 called	 for	
change	in	the	mindset	that	educa-
tion	occurs	during	approximately	
the	first	20	years	of	life	and	work	
comes	 after	 that.	 “That	 doesn’t	
work	in	this	new	economy,”	Cox	
said.
	 To	 boost	 the	 idea	 of	 “up-
skilling”	 Utahns,	 Cox	 pushed	
the	notion	of	an	innovation	fund	
for	K-12	and	higher	education	to	
partner	with	businesses	to	figure	
out	how	to	better	educate	Utah’s	
workforce.
	 “This	 is	 where	 I	 think	 we	
have	 the	biggest	opportunity	 for	
success	as	a	state	and	as	a	nation,	
is	 this	 idea	 of	 workforce	 devel-
opment	 and	 helping	 people	 un-
derstand	 that	 we’re	 constantly	
learning,	 reinventing	 ourselves,	
finding	 new	 jobs	 and	 new	ways	
to	produce	 in	 this	economy,”	he	
said.

	 The	 “Opportunity	 For	 Ev-
eryone”	mantra	 also	 is	 reflected	
in	 his	 call	 for	 infrastructure	 in-
vestment,	both	along	the	Wasatch	
Front	and	in	rural	Utah.	Increas-
ing	 the	 amount	 of	 FrontRunner	
tracks	 in	 certain	 areas	 will	 peel	
time	 off	 of	 workers’	 commutes	
while	 alleviating	 vehicle	 traffic,	
which	 helps	 address	 air	 quality	
issues,	he	said.	It	would	help	en-
sure	“that	future	generations	will	
be	 able	 to	 get	 where	 they	 need	
to	 go	 and	 keep	 economic	 activ-
ity	alive	here	along	 the	Wasatch	
Front.”
	 Cox	encouraged	the	Legisla-
ture	 to	 invest	 in	 roads	 in	Utah’s	
small	 towns,	many	 of	 which	 he	
said	 are	 seeing	 “catastrophic	 in-
frastructure	failure.”
	 “If	you’re	an	entrepreneur	in	
a	rural	area	and	you	want	to	ex-
pand	a	business	or	move	a	busi-
ness	 there,	 you	 can’t	 do	 that	 if	
you	 don’t	 have	 broadband,	 you	
can’t	 do	 that	 if	 you	 don’t	 have	
roads	 that	 people	 can	 drive	 on,	
you	 can’t	 do	 that	 if	 you	 don’t	
have	natural	gas	or	electricity	at	
the	 rate	 that	you	need,”	he	 said.	
“Those	 things	 matter,	 and	 we	
have	to	be	willing	to	invest.”
	 Among	 lessons	 taught	 by	
the	 COVID-19	 pandemic	 that	
can	 be	 applied	 in	 the	 future	 are	
that	 remote	 capabilities	 will	 al-
low	 people	 to	 work	 wherever	
they	want	—	 obviously	 a	 bene-
fit	to	rural	Utah.	“Your	ZIP	code	
shouldn’t	 determine	 how	 long	
you	live,	your	ZIP	code	shouldn’t	
determine	how	much	money	you	
make,	you’re	ZIP	code	shouldn’t	
determine	 any	 of	 those	 things,”	
Cox	said.
	 The	new	governor	acknowl-
edged	he	doesn’t	have	all	the	an-
swers	and	that	his	administration,	
being	new,	will	make	mistakes.
	 “We	are	not	going	to	be	per-
fect,	but	my	pledge	to	you	is	that	
they	are	going	to	be	mistakes	of	
commission.	 They	 are	 going	 to	
be	mistakes	of	trying,”	he	said.
	 Using	 another	metaphor,	 he	
recalled	 a	 youth	 baseball	 game	
where	 his	 father	 “really	 got	 on	
me”	 after	Cox	 looked	 at	 a	 third	
strike	when	he	should	have	been	
swinging	the	bat.
	 Utahns	 expect	 and	 deserve	
that	effort	as	the	new	administra-
tion	strives	to	advance	the	econ-
omy	and	thereby	allow	people	to	
provide	 for	 their	 families;	 boost	
the	state’s	standard	of	living;	and	
continue	to	make	Utah	“the	best	
place	in	the	world	to	live,	to	work	
and	to	raise	a	family,”	he	said.
	 “We’re	 going	 to	 strike	 out	
sometimes,”	Cox	said,	“but	we’re	
going	to	strike	out	because	we’re	
trying,	not	because	we’re	sitting	
back	and	watching.”
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ensure	 the	 long-term	 success	 of	
Salt	 Lake’s	 hospitality	 commu-
nity.”
	 The	 25-floor,	 700-room	
Hyatt	 Regency	 Salt	 Lake	 City	
adjoining	 the	 Salt	 Palace	 Con-
vention	 Center	 will	 offer	 ap-
proximately	 60,000	 square	 feet	
of	indoor	meeting	space,	includ-
ing	 a	 22,915-square-foot	 grand	

2010	 and	became	 a	 public	 com-
pany	in	2018.
	 “This	 is	 not	 only	 a	 serious	
expansion	with	high-paying	 jobs	
but	 a	 great	 retention	 story	 for	
Utah,”	Lavitt	 said.	 “This	 [incen-
tive]	fits	right	into	the	story.”
	 Lavitt	added	that	the	world	is	
beginning	 to	 learn	 “that	Domo’s	
become	 not	 a	 like-to-have	 soft-
ware	product	but	 a	need-to-have	
product	 for	 companies,	 not	 only	
in	the	U.S.	but	worldwide.”
	 “We’re	 proud	 to	 call	 Utah	
home,”	Josh	James,	Domo	found-
er	 and	 CEO,	 said	 in	 a	 prepared	
statement.	 “We’ve	 always	 be-
lieved	 that	 great	 tech	 companies	
could	 be	 built	 and	flourish	 here,	
providing	great	opportunities	 for	
Utahns.	 I’m	 looking	 forward	 to	
our	 next	 decade	 in	 business	 and	
demonstrating	through	continued	
growth	that	Utah	is	the	place	for	
tech.”
	 The	 new	 jobs	 from	 the	 $30	
million	 expansion	 are	 expect-
ed	 to	 pay	 an	 average	 of	 about	
$142,000.	The	project	 is	 expect-
ed	to	result	in	new	total	wages	of	
nearly	$1.8	million	and	new	state	
tax	revenue	of	nearly	$93.3	mil-
lion.
	 In	Domo’s	most	recent	quar-
terly	 financial	 announcement,	 it	
reported	a	net	 loss	of	$22.2	mil-
lion,	or	75	cents	per	share,	which	
compares	 with	 a	 loss	 of	 $29.1	
million,	or	$10.5	per	share	in	the	
prior	year.	Revenues	in	the	most	
recent	quarter	 totaled	$53.6	mil-
lion,	 up	 from	 $44.8	 million	 in	
the	prior-year	quarter.	James	said	

during	 the	GOED	board	meeting	
that	Domo	recently	became	cash-
flow-positive.
	 “This	expansion	is	a	big	win	
for	 Utah,	 with	 the	 potential	 to	
create	 thousands	 of	 jobs	 for	 the	
state,”	 Dan	 Hemmert,	 GOED’s	
executive	 director,	 said	 in	 a	 pre-
pared	statement.	“We	couldn’t	be	
more	excited	to	start	the	new	year	
off	 with	 this	 announcement,	 and	
we	 wish	 Domo	 success	 as	 they	
continue	to	grow	and	help	anchor	
Utah’s	 strong	 technology	 indus-
try.”
	 In	a	prepared	statement,	The-
resa	 Foxley,	 president	 and	 CEO	
of	 the	 Economic	 Development	
Corporation	 of	 Utah,	 described	
Domo	as	“one	of	the	bright	lights	
of	Utah’s	Silicon	Slopes,	 but	 the	
company	 is	 also	 a	 leader	 in	 re-
cruiting,	hiring	and	retaining	a	di-
verse	workforce.”
	 American	 Fork	 Mayor	 Brad	
Frost	 told	 the	 GOED	 board	 that	
Domo	 “is	 synonymous	 with	
American	Fork.
	 Frost	said	he	has	friends	who	
work	 for	 the	 company.	 “I	 ask	
them,	‘How’s	your	job?’	That’s	all	

you	have	to	say	to	someone	who	
works	 for	Domo,	because	at	 that	
point,	 they	 just	 take	off	and	 they	
just	tell	you	the	wonderful	things	
they	love	about	their	jobs.	So	in-
ternally,	 they	 foster	 an	 environ-
ment	 [so]	 that	 just	 their	 employ-
ees	are	very	beholden	to	them.”
	 “Domo	 is	 a	 wonderful	 part-
ner	 within	 our	 city	 and	 within	
our	chamber,	and	we	couldn’t	be	
more	pleased	to	think	that	they’re	
staying	here	and	they’re	going	to	
grow.”
	 Frost	 said	 the	 city	 “is	 pre-
pared	 to	 do	 all	 that	 we	 can	 to	
make	a	transition	to	a	new	build-
ing	as	seamless	as	possible.”
	 “We’ll	 do	 everything	 we	
can,”	 James	 told	 the	 board,	 “to	
use	that	extra	money	to	try	to	find	
ways	that	we	can	invest	that	back	
into	 the	 community	 to	 just	make	
it	better	 for	everybody,	so	 I	 real-
ly	 appreciate	 your	 vote	 of	 confi-
dence.”
	 Carine	 Clark,	 the	 GOED	
board	chair,	excused	herself	from	
the	incentive	discussion	and	vote	
because	 she	 is	 a	 member	 of	 the	
Domo	board	of	directors.

ballroom	 and	 a	 14,689-square-
foot	 junior	 ballroom,	 as	 well	
as	 7,413-square	 feet	 of	 out-
door	 event	 space.	 Estimated	 to	
cost	 $377	million,	 the	 project	 is	
scheduled	 to	 be	 completed	 and	
hosting	 its	first	guests	 in	 the	 fall	
of	2022.	The	Hyatt	Regency	SLC	
will	have	a	restaurant	on	the	first	
floor,	a	lobby	bar	and	another	res-
taurant	on	the	sixth	floor,	adjacent	
to	 an	 outdoor	 amenity	 area	 that	
will	include	a	pool	and	terrace	for	
events	and	other	activities.

for	 nonmembers.	 Location	 to	 be
announced	 at	 https://cachewom-
eninbusiness.square.site/.

March 9, noon-1 p.m.
 “Accounting Essentials,”
part	 of	 the	 Small	 Business
Management	 Series	 presented
by	 the	 Cedar	 City	 Chamber	 of	
Commerce	 and	 the	 Women’s	
Business	Center	of	Utah.	Six	top-
ics	will	be	presented	each	quarter,	
continuing	through	April	27.	Cost	
is	 $50	 per	 quarter.	 Events	 take	
place	 online	 via	 Zoom.	 Details	
are	at	wbcutah.org.

March 10, 11:30 a.m.-1 p.m.
 “Let’s Do Lunch,”	 a	South
Valley	 Chamber	 event.	 Speaker	
is	Jim	Kimball	of	Real	Salt	Lake.	
Location	is	Salt	Mine	Productive	
Workspace,	 7984	 S.	 1300	 E.,	
Sandy.	 	 Details	 are	 at	 southval-
leychamber.com.

March 11, 8 a.m.-5 p.m.
 “Intro to Excel,”	a	Salt	Lake	
Community	 College	 Employee	
Development	 Workshop	 focus-
ing	on	organizing,	formatting	and	
calculating	 data	 using	Microsoft	
Excel	 software.	 This	 introduc-
tion	 discusses	 the	 ribbon,	 mini	
toolbar,	 ranges,	 formulas,	 charts
and	basic	 spreadsheets.	Location	
is	 SLCC’s	Miller	 Campus,	 9750	
S.	 300	W,,	 Sandy.	 Cost	 is	 $249.	
Virtual	participation	 is	 available.	
Details	 are	 at	 http://www.slcc.
edu/workforce/courses/index.
aspx.

March 11, noon-1 p.m.
“Business During Hours,”

an	 Ogden-Weber	 Chamber	 of
Commerce	event	that	takes	place	
online	 via	 Blitzr.	 Free	 for	mem-
bers	and	first-time	guests.	Details	
are	at	ogdenweberchamber.com.

March 12, 8 a.m.
Silicon Slopes Cup,	a	scram-

ble-style	golf	event	supporting	the	
local	startup	and	tech	community	
of	 Utah.	 Check-in	 is	 at	 8	 a.m.,	
followed	 by	 golf	 from	 9	 a.m.-2	
p.m.	 Location	 is	 SunRiver	 Golf	
Club,	 4210	 Bluegrass	 Way,	 St.	
George.	Cost	 is	$1,200	per	 four-
some.	Sponsorships	are	available.	
Registration	can	be	completed	at	
Eventbrite.com.

March 12, 8-9 a.m.
Women in Business Net-

working,	 an	 Ogden-Weber	
Chamber	of	Commerce	event	that	
takes	place	online	via	Zoom.	Free	
for	WIB	members.	Details	are	at	
ogdenweberchamber.com.

March 12, noon-1:15 p.m.
“When Women Don’t 

Speak: What It Takes for 
Women To be Heard,”	 part	 of	
the	 Utah	 Women	 &	 Leadership	
Project’s	 Spring	 Women’s	
Leadership	 Forum.	 Speakers	 are
Jessica	 Preece,	 Brigham	 Young	
University	 associate	 profes-
sor	 of	 political	 science	 and	 co-
director	 of	 the	 Gender	 &	 Civic	
Engagement	Lab;	and	Christopher	
Karpowitz,	 BYU	 co-director	
of	 the	 Center	 for	 the	 Study	 of	
Elections	 and	 Democracy	 and	
professor	 of	 political	 science.	
Event	 takes	place	online.	Details	
are	 at	 https://www.usu.edu/uwlp/
events/upcoming-events.
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