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What did you call me?
Thirty-eight percent of Utah em-
ployees say they would miss their 
“work spouse” more than they 
would their actual partner, accord-
ing to a survey by PRPioneer.
com. One in 10 Utahns admit to 
accidentally calling their partner 
by their work spouse’s name.
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COVID-19-19-19 Updates

The following are events that have been 
included in The Enterprise Calendar 
listings and subsequently have been 
postponed or canceled, or have been 
removed from the organizers’ web-
site calendars. This is not a complete 
list of postponements or cancellations. 
Check with organizers to determine if 
their events will take place.

CANCELLATIONS
June 17, 8-10 a.m.

M.A.C.H. Speed Networking, a Mur-
ray Area Chamber of Commerce event at 
Urban Arts Gallery in Salt Lake City.

June 25, 7 p.m.
“Business is No Laughing Matter,” a 

South Valley Chamber event at the Sandy 
Amphitheater in Sandy.

POSTPONEMENTS
“Building Earthquake Resilient 

Communities,” a ULI (Urban Land 
Institute) Utah event, originally scheduled 
for May 14, has been rescheduled for 
June 2, noon-1 p.m., online. Details are at 
https://utah.uli.org/events-2/.

14th Annual Utah Economic Sum-
mit, hosted by Gov. Gary Herbert and 
presented by the Governor’s Office of 
Economic Development, World Trade 
Center Utah and the Salt Lake Chamber, 
originally scheduled for June 18 at the 
Grand America Hotel in Salt Lake City, 
has been postponed until a date to be deter-
mined.

Cancellations and 
postponements

 Figures released by the Utah Depart-
ment of Workforce Services don’t give a true 
picture of the state’s current unemployment 
situation but do offer a hint at what the rate 
may be down the road. At the end of April, 
the jobless rate stood at 9.7 percent with 
about 155,800 people out of work. But that 
fi gure will surely jump as numbers come in 
for May and beyond due to the effects of the 
COVID 19 pandemic and subsequent lay-
offs and terminations.
 The department said that Utah’s non-
farm payroll employment for April con-
tracted by an estimated 7.1 percent, sidelin-
ing 110,900 workers since April 2019. Most 
job reductions are furloughs and considered 
temporary in nature. Utah’s current employ-

ment level registers 1,445,900.
 By comparison, the national unemploy-
ment rate at the end of April was reported 
at 14.7 percent by the U.S. Bureau of Labor 
Statistics.
 “The April survey offers Utah its fi rst 
measured glimpse into the coronavirus’ 
economic impact,” said Mark Knold, chief 
economist at the Department of Workforce 
Services. “Utah’s strong economy preceding 
this pandemic offered more cushion against 
disruption than seen across the rest of the 
country, thus Utah’s more moderate setback. 
The current situation differs from other na-
tional downturns in that this is disaster-relat-
ed and many separated workers are antici-
pating a return to work when circumstances 

allow. Other downturns generally feature 
permanent job separations.”
 Utah’s private-sector employment con-
tracted year-over-year by 8.1 percent with 
the loss of 105,500 positions. Two of the 10 
private-sector major industry groups mea-
sured in the survey posted net job gains in 
April, those being construction (3,400 jobs) 
and information (500 jobs). The other eight 
industry groups posted employment de-
clines. Those most impacted were leisure 
and hospitality services (down 66,700 jobs); 
trade, transportation and utilities (down 
15,400 jobs) and education and health ser-
vices, which lost 8,800 jobs.
 May’s unemployment numbers will be 
released on June 19.

April jobless rate gives ‘glimpse’ of May and beyond

 Don’t be surprised if you attend a 
sports event later this year in a full house. 
Or maybe in a sparse crowd sprinkled 
throughout the arena. Or alone, catching 
screen time at home because fans aren’t al-
low in the venue.
 Or all of the above, depending on the 
week.
 That’s the reality facing organizers of 
athletic competitions, thanks to the CO-
VID-19 pandemic. It could just as easily 
apply to conventions, church services or 
schools.

 Speaking during a webinar about large-
group situations, Mark Harlan, athletic di-
rector at the University of Utah, said the uni-
versity’s event management team has been 
working “to really look at different strate-
gies that would provide safety fi rst for our 
student-athletes and all those participating 
in staging the game and also for our fans.”
 That could mean playing football this 
fall in a sold-out stadium — the norm for 
Rice-Eccles Stadium for the past decade — 
or before limited crowds spread throughout 
the stands. It could mean staggering the en-
trance times for fans.

A crowd gathers outside Smith’s Ballpark prior to a Salt Lake Bees baseball game. The future of 
sports events and others that attract large crowds is in jeopardy because of COVID-19. That could 
mean playing to full houses, scattered fans or empty seats, according to speakers at a recent webinar.

Crowd or no: What will it look 
like as sports, events return? 
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COVID-19 AND UTAH - NEWS AFFECTING YOUR BUSINESS & YOUR EMPLOYEES

 The Pandemic Emergency Unemployment Compensa-
tion (PEUC) program is now available for Utahns. This is 
the fifth and final CARES Act program to be implemented 
in the state. PEUC will allow eligible individuals who have 
exhausted their benefits to receive up to 13 weeks of addi-
tional unemployment benefits.
 Eligible individuals are those who were receiving un-
employment benefits, but reached their maximum eligible 
weeks, losing those benefits while remaining unemployed.
 “We are proud to have created and made available the 
final program of the CARES Act,” said Kevin Burt, Unem-
ployment Insurance Division director for the Department 
of Workforce Services. “Our staff has worked diligently to 
get these critical new programs implemented in the midst 
of processing record-breaking claim volumes. Utah con-
tinues to stand out nationally for our unemployment insur-
ance response throughout the pandemic as we get benefits 
to those in need.”
 Those who have already exhausted their benefits and 
have stopped filing weekly claims should visit jobs.utah.
gov/ui/home/initialclaims and select “File New or Reopen 
Claim” to complete a claims application. The system will 
then determine if the individual is eligible for an exten-
sion. Individuals may be eligible for retroactive extended 
benefits back to March 29, 2020. This is a federally fund-
ed and regulated program. Benefits paid will not be taken 
from Utah’s unemployment insurance trust fund.

Extended unemployment, final CARES 
program, becomes available to Utahns

Utah farmers can apply for financial 
help through USDA Food Assistance
 Agricultural producers in Utah can now apply for 
USDA’s Coronavirus Food Assistance Program (CFAP), 
which provides direct payments to offset impacts from the 
coronavirus pandemic. The application and a payment cal-
culator are now available online, and USDA’s Farm Ser-
vice Agency (FSA) staff members are available via phone, 
fax and online tools to help producers complete applica-
tions.
 “We know Utah producers are facing a tough time 
now, and we are making every effort to provide much need-
ed support as quickly as possible,” said Bruce Richeson, 
state executive director for FSA in Utah.  FSA is available 
over the phone and virtually to walk you through the ap-
plication process, whether it’s the first time you’ve worked 
with FSA, or if you know us quite well.”
 Applications will be accepted through Aug. 28. 
Through CFAP, USDA is making available $16 billion for 
vital financial assistance to producers of agricultural com-
modities who have suffered a 5-percent-or-greater price 
decline due to COVID-19 and face additional significant 
marketing costs as a result of lower demand, surplus pro-
duction and disruptions to shipping patterns and the orderly 
marketing of commodities.
 “We also want to remind producers that the program is 
structured to ensure the availability of funding for all eli-
gible producers who apply,” Richeson said.
 Producers can download the CFAP application and 
other eligibility forms from farmers.gov/cfap.

HHS sending $37.4 million to 83 of 
Utah's skilled nursing facilities 

The U.S. Department of Health and Human Ser-
vices (HHS) has begun distributing 83 payments total-
ing $37,355,000 to skilled nursing facilities (SNFs) in Utah 
to help them combat the devastating effects of the COV-
ID-19 pandemic. Nursing homes play a pivotal role in pro-
viding skilled care to our nation’s vulnerable seniors, said 
HHS Secretary Alex Azar. During this pandemic, nursing 
homes have faced unique challenges as their population of 
high-risk seniors are more vulnerable to respiratory patho-
gens like COVID-19. This funding, which supplements 

previously announced provider relief funds, will be used to 
support nursing homes suffering from significant expenses 
or lost revenue attributable to COVID-19.

“This funding … will help nursing homes keep the se-
niors they care for safe during the COVID-19 pandemic,” 
said Azar.

The COVID-19 pandemic has impacted the viabil-
ity of SNFs in a variety of ways. Since the beginning of 
2020, SNFs have experienced up to a 6 percent decline in 
their patient population as current and potential residents 
choose other care settings or as current residents pass 
away. In addition to nursing home residents, many SNF 
employees have been diagnosed with COVID-19. These 
additional funds may help nursing homes address critical 
needs such as labor, scaling up their testing capacity, 
acquiring personal protective equipment and a range of 
other expenses directly linked to the pandemic.

Salt Lake Co. gives Utah Food Bank 
$750,000 to relieve C-19 food shortage
 Salt Lake County leaders have approved a $750,000 
grant to aid the Utah Food Bank in its efforts to feed needy 
families during the current crisis. The grant funds will al-
low the Utah Food Bank to provide 1.1 million pounds of 
food to residents of Salt Lake County, officials said.
 “As we’ve worked with residents and our community 
partners these past two months during the pandemic, we 
saw this great need requiring our response,” said Salt Lake 
County Mayor Jenny Wilson. “No family should go hungry 
as we work together to remain safe during this public health 
crisis. To that end, we’re anxious to further our great part-
nership with Utah Food Bank.”
 The pandemic has created new challenges for residents 
facing food insecurity, according to Utah Food Bank. Some 
localities’ needs have increased two to three times across 
Utah, while individual and retail food donations have de-
creased.
 “We are so thankful for the strong leadership that Salt 
Lake County has shown during this crisis, and thank Mayor 
Wilson, the County Council, and all of their staff for the 
work they are doing to manage this challenge,” said Ginette 
Bott, president and CEO of Utah Food Bank.
 As part of the grant from Salt Lake County, gloves, 
masks and other personal protection equipment will also be 
included for the health and safety of Utah Food Bank’s staff 
working with the public.

School board approves draft of plan 
to begin dealing with budget deficit
 The Utah State Board of Education has approved a 
draft of the Fiscal Year 2021 Base Budget Reduction Sce-
narios that outlines staff recommendations for possible 2 
percent, 5 percent and 10 percent reductions to education 
funding necessitated by the COVID-19 pandemic.
 All of the record education money budgeted by the 
legislative session that ended in March is now subject to 
change, according to Mark Huntsman, chair of the Utah 
State Board of Education.
 “At this time, they don’t know exactly the budget 
shortfalls for this next year,” Huntsman said, “so they’ve 
asked for these three scenarios.”
 These possible cuts would cause between $76 million 
and $380 million in reductions for state education funding. 
With regard to the budget, state board superintendent Syd-
nee Dickson said they have all experienced whiplash, refer-
ring to how they went from thinking they were getting extra 
money to an economic shortfall.
 “We all remember standing in the rotunda getting 
ready to celebrate our good fortune of a banner year of edu-
cation funding,” Dickson said. “While we can always use 
more, it was certainly a banner year of $403 million of new 
money.”
 She said they had all been advocating for new pro-
grams and were excited. But within 24 hours, everything 

flipped due to the impacts of the coronavirus.
 “As we watched the economy slide during that time, 
we were anticipating that we would not see some of those 
new things come to pass, and it’s been very difficult to just 
have to tuck all of that funding, hopes and dreams aside,” 
Dickson said. “It doesn’t mean we can’t continue on with 
some of the work.” She said that for now, they will have to 
table some of the previous vision.
 Some of the recommendations from the board for 
meeting the shortfall include reductions or total elimination 
of programs, such as an elimination of the incentives 
for effective teaching in high poverty schools, special 
education intensive services and acquisition of library 
books and electronic resources.

HHS delivers $87,419,266 to expand 
COVID-19 testing capacity in Utah

The U.S Department of Health and Human Services 
(HHS) has delivered $87,419,266 in new funding to Utah 
to support testing for COVID-19. In total, $10.25 billion in 
funding is being provided by the Centers for Disease Con-
trol and Prevention (CDC) to states, territories and local 
jurisdictions through CDC’s existing Epidemiology and 
Laboratory Capacity for Prevention and Control of Emerg-
ing Infectious Diseases (ELC) cooperative agreement.

The funding is designated to provide support to devel-
op, purchase, administer, process and analyze COVID-19 
tests, conduct surveillance, trace contacts and conduct re-
lated activities. These funds, along with the previous fund-
ing support CDC provided, will help states, territories and 
localities with their efforts to re-open America.

“This funding … is a historic investment in America’s 
ability to track and control the spread of the virus, which 
is essential to a safe reopening,” said HHS Secretary Alex 
Azar. “For the sake of all Americans’ health and well-be-
ing, we must help Americans get safely back to work and 
school, and that requires continued expansion of testing, 
surveillance and contact tracing.”

“As the nation cautiously begins the phased ap-
proach to reopening, this considerable investment in ex-
panding both testing and contact tracing capacity for states, 
localities, territories and tribal communities is essential,” 
said CDC Director Dr. Robert R. Redfield. 

Utah’s Own wants citizens to eat
locally produced farm products 
 Utah’s Own, a state-run program to promote locally 
produced goods, has launched a new initiative to encourage 
Utahns to purchase locally produced agricultural products 
and foods to strengthen and support Utah’s farmers, ranch-
ers and producers, who are struggling during the corona-
virus-caused economic downturn. The program is called 
“Bringing Confidence to the Table.”
 “We are in challenging times that have presented op-
portunities for the food industry to take a step back, assess 
and create innovative ways to continue to provide fresh lo-
cal food to residents of our state,” said Logan Wilde, com-
missioner of Utah Department of Agriculture and Food, 
which operates the Utah’s Own program. “Utah has an 
incredible network of farmers, ranchers, distributors and 
small businesses that are safely providing high-quality food 
options.”
 The initiative from Utah’s Own shares with the pub-
lic three ways to become more engaged with local food 
and agriculture including, discovering local food through 
UtahsOwn.org and purchasing food directly from local 
producers, learning about the farm-to-table process and 
trusting in locally produced food crafted under meticulous 
food safety standards.
 “We hope to educate folks on the food and agriculture 
that’s being produced around them and provide a way for 
everyone to reap the benefits of living in a place like Utah,” 
said Wilde. “While there is a growing concern about food 
supply chains on a national level, Utah’s food supply chain 
is dependable and secure.”
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From Harold Fabian’s efforts protecting Utah lands to steering
local startups through company-defining transactions, we’ve been making

Utah a better place for 100 years—or since “turning up the volume”
simply meant straining your vocal cords. 
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 The dollar value of busi-
ness acquisition transactions 
reached an all-time high in Utah 
in 2019, according to the recent-
ly released annual Deal Flow 
Report from business network-
ing group MountainWest Capi-
tal Network (MWCN). The orga-
nization’s 25th annual report, an 
in-depth analysis of the deals that 
shaped Utah’s business landscape 
last year, pegged the transaction 
value at $25 billion.
 Utah’s deals featured sev-
eral highlights that made nation-
al headlines, including Qualtrics’ 
acquisition by SAP for $8 bil-
lion and HealthEquity purchasing 
WageWorks for $2.12 billion. Al-
though the total number of deals 
from 2018 (483) to 2019 (474) 
was not substantially different, 
the total value of those deals sky-
rocketed from $14 billion in 2018 

to $25 billion in 2019, thanks in 
large part to several substantial 
transactions.
 “Utah is consistently rated as 
one of the top places to do busi-
ness across many national publi-
cations, including Forbes and Inc.
magazines,” said Mike Walsh, a fi -
nancial advisor from Wells Fargo 
Advisors and chair of MWCN’s 
deal fl ow event. “The increasing 
value of these transactions shows 
us that Utah is getting more atten-
tion than ever, which is a great in-
dicator of future growth.”
 Software companies and 
consumer retail continue to 
lead Utah’s business transactions, 
with healthcare increasing signifi -
cantly as a percentage of overall 
transactions during the past year, 
the report said. The state also saw 
a strong fl ow of venture capital 
and private equity money across 

many industries.
 Utah also joined the rest of 
the country with a strong 2019 
in public markets, featuring the 
highest number and value of pub-
lic transactions in the state’s his-
tory. Strong upticks in the total 
dollar amounts of mergers and 
acquisitions and private funding 
placements were also indicative of 
companies establishing signifi cant 
value in businesses and technolo-
gies in Utah.
 The Deal Flow Report is pub-
lished each year by MWCN, a 
nonprofi t organization, to further 
its mission of fostering the dy-
namic fl ow of information about 
capital formation and distribution, 
Walsh said. It does not report on 
transactions that were either con-
fi dential or otherwise not publicly 
disclosed. The full report can be 
viewed at MWCN.org/dealfl ow.

Utah booked record $25 billion in corporate 
acquisition/merger transactions in last year

 In mid-March, “everything 
started crashing down” for Er-
nesto Garibay, owner of Hacien-
da Mexican Grill and La Hacien-
da, as the restaurants were among 
many Utah businesses forced to 
close its doors due to COVID-19.
 In a week’s time, revenue 
shrunk to 20 percent of normal.
 About a month ago, Garib-
ay’s outlook improved, thanks to 
the Paycheck Protection Program, 
a loan program that is part of the 
federal government response to 
the virus.
 “This PPP plan, honestly, it 
saved us and I’m sure it saved a 
lot of other businesses out there,” 
Garibay said recently during a 
news conference about the pro-
gram helping offset the virus’ im-
pacts. “Once we saw this money 
in the bank account, it was like a 
big boulder lifted off your shoul-
ders.”
 While Garibay acknowl-
edged that the restaurants would 
have survived without the PPP 
funding, “it would have messed us 
up, big-time” to not have it. The 
funding allowed the company to 
pay its employees and bring back 
aboard many of the 50 that were 
furloughed from Garibay’s three 
restaurant locations. While reve-
nue remains low — only about 25 
percent of normal — the PPP loan 
allowed Garibay to stay positive 
about the restaurants’ situation.
 “We’re going to be here a long 
time, but this PPP plan helped out 
a lot,” he said. “It helped us a lot 
and I hope it helped out the other 
small businesses a lot, and I hope 
you guys are able to get that mon-
ey, get those funds, because that 
money is available to all of us and 
you shouldn’t be shy if you go out 
and try and get it.”
 The employees at Garibay’s 
restaurants were not the only ones 
to benefi t from the PPP. Zions 
Bank estimates that 350,000 Utah 
jobs — more than one-fi fth of the 
state’s workforce — have been 
saved as a result of the program. 
Three of fi ve small-business jobs 
in Utah were saved because of 
PPP loans, according to Robert 
Spendlove, senior economist for 
the bank.
 Zions has handled about one-
fourth of all PPP loans in Utah, 
saving more than 143,000 jobs in 
the state, he said. Industries ben-
efi ting the most have been con-
struction, healthcare, food service 
and manufacturing.
 As of May 8, Utah led the 
nation in PPP loans, with nearly 
$5.3 billion, on top of more than 
$246 million in Economic Injury 
Disaster loans. About 63 percent 
of Utah small businesses received 
PPP loans, according to the Amer-

ican Bankers Association.
 That has helped counter CO-
VID-19’s impacts. The virus con-
tributed to Utah’s employment 
contracting 7.1 percent — or 
110,900 jobs — from April 2019 
to April 2020. The state’s unem-
ployment rate rose to 9.7 percent 
in April. The more than 155,000 
people unemployed represented 
the highest number ever.

 Among industries with large 
year-over-year job shrinkage has 
been leisure/hospitality, with 43.6 
percent, or 66,700 jobs. The arts, 
entertainment and tourism subsec-
tor contracted 68.8 percent, from 
about 25,600 jobs to 8,000 today.
 Among the hardest-hit coun-
ties are Garfi eld, with 19.4 per-
cent fewer jobs than a year earlier; 
Grand, 18.6 percent; Summit 18.3 

percent; and Kane 17.4 percent.
 For comparison, the U.S. un-
employment rate in April was 14.7 
percent.
 “As bad as the job market is 
right now, and it really is truly bad, 
Utah has performed very well, rel-
ative to other states in the country,” 
Spendlove said, noting that federal 
Bureau of Labor Statistics data in-
dicated that Utah’s contraction is 

the smallest in the nation.
 “This means that Utah’s job 
market is still be the best in the 
country, even though it’s contract-
ing,” he said, adding that Utah’s 
unemployment rate is the sixth-
lowest in the country.
 Spendlove described Utah’s 
small-business owners and fi -
nancial institutions providing the 
PPP loans as “heroes” during the 
pandemic. Another hero, he said, 
is the Utah Department of Work-
force Services. Between March 
15 and May 16, 184,000 Utahns 
fi led for unemployment benefi ts, 
nearly matching the 195,000 total 
during the prior three years com-
bined.
 As for Garibay, he’s hop-
ing the PPP loan, which lifted his 
spirits, will help lift the restau-
rants’ fortunes.
 “This year, I don’t see us get-
ting back to normal, but we’re go-
ing to stay positive,” he said. “It’s 
going to be a while to get back to 
normal.”

Economist: Payroll Protection Program saved 3/5 of Utah's small-business jobs
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True North of Utah, recipient of two of the 14 licenses 
to sell medical marijuana products awarded in Utah last 
year, has opened a pair of dispensaries in northern Utah. 
The stores have opened under the brand name Perfect 
Earth Modern Apothecary with locations in North Logan 
and South Ogden. Arizona-based Cannaboss Advisors, 
an international consulting firm specializing in licensing, 
operational guidance, expansion and acquisitions for the 
cannabis industry, helped locate and open the outlets.

“The medical cannabis industry is incredibly competitive 
in new markets like Utah. Cannaboss Advisors stream-
lined the entire licensing process and were integral 
to helping us build winning applications,” said Greta 
Brandt, president at True North of Utah.

Utah medical marijuana sales are expected to reach $25 
million to $35 million by 2022, according to Marijuana 
Business Daily projections, with an initial patient pool of 
11,000 in 2020.

 Whatever problems COV-
ID-19 currently is infl icting on 
the Utah economy, St. John Prop-
erties is looking beyond it.
 The Baltimore-based real 
estate investment company has 
announced it will build new, 
multibuilding business parks 
in Taylorsville and Springville 
— a total of $120 million in in-
vestment — and expand its suc-
cessful Valley Grove project in 
Pleasant Grove.
 “We don’t invest because of 
what’s happening today,” Dan-
iel Thomas, regional Utah part-
ner for SJP, said during an online 
briefi ng. “We’re looking into the 
future, and Utah is a great, great 
place to be investing and we’re 
just going to keep going.”
 The $80 million project in 
Taylorsville, dubbed Beltway 
West, will have fi ve buildings 
on nearly 20 acres at Interstate 
215 and 2700 West. The approxi-
mately 273,010 square feet in-
cludes 119,000 square feet in 
four single-story buildings and 
155,000 square feet in a six-story 
building.
 The $40 million Spring 
Pointe Exchange at 550 N. 250 
W., Springville, will sport six 
buildings and 225,280 square 
feet of “fl ex/R&D” space on 17 
acres. The building fronts look 
like a single-story offi ce building 
but the reverse side has enough 
height and space for distribution 
and light assembly. Of the com-
pany’s 20 million square feet of 
development nationwide, about 
12.5 million square feet is the 
“fl ex” confi guration.

 The Valley Grove project be-
gan with 21 acres four years ago 
and has 15 buildings on more 
than 85 acres. When completed, it 
will have 36 buildings, including 
50,000 of in-line retail and 10 pad 
sites, plus about 600,000 square 
feet of offi ce space. Four offi ce 
buildings are at the site and two 
more are planned. A 2.5-acre sec-
tion was sold for a hotel develop-
ment.
 Edward St. John, founder and 
chairman of the company, said 
the company will continue to de-
velop, just as it has through sev-
eral crises in the past. “We’re go-
ing to weather this,” he said. “It’s 
just another crisis, and we’ll come 
out stronger. Every time we have 
one of these things, we come out 
stronger because we learn from 
our mistakes.”
 Gov. Gary Herbert said the 
projects display confi dence in the 
future and in Utah.
 “This is an unprecedented 
and kind of an uncertain time, 
and unless people have confi -
dence in the future, confi dence in 
the private sector, confi dence in 
the restaurant they can go eat at, 
that they’re going to be safe dur-
ing this pandemic time, if people 
that have capital don’t have con-
fi dence in where they’re going 
to invest, those things don’t hap-
pen,” Herbert said. “What Utah 
has done, I think as well if not bet-
ter than any state in America and 
most places around the world, is 
instill confi dence.”
 Herbert complimented Ed-
ward St. John for his wisdom in 
investing in Utah. “And we’re 
just so grateful that you’ve cho-
sen Utah to invest some addition-
al [portion] of your resources,” he 
said. “We’ll do everything we can 

to make sure that you’re as suc-
cessful as you have been at your 
Pleasant Grove property, in Tay-
lorville and Springville.”
 Val Hale, executive direc-
tor of the Governor’s Offi ce of 
Economic Development, noted 
that three companies recently an-
nounced expansions of their oper-
ations in Utah and the St. John an-
nouncement “is another testament 
that things are happening in Utah 
and there is confi dence.”
 “The Valley Grove project 
has been very impressive, and 
it’s fun to see that it’s continuing 
to grow and it’ll expand, but now 
these additions into Taylorsville 
and Springville, I think, will be 
great benefi ts to those communi-
ties,” Hale said.
 “Financially, it’s tremendous, 
but maybe right now, just as im-
portant, is the psychological val-
ue that this adds. Many businesses 
are struggling right now, but un-
der the surface there is a lot more 
happening here in the state than 
people realize.”
 Thomas took a moment to 
recognize the challenges faced by 
St. John clients and suggested that 
the new investment represents 
hope.
 “It’s not easy out there right 
now for a lot of them and we’re 
here to talk about investment and 
spending and growth, and I just 
don’t want to diminish the chal-
lenges that our own clients are go-
ing through,” he said. “So what 
we’re hoping is, by talking about 
this investment, we’re provid-
ing some hope and some leader-
ship looking through the current 
economic and health challenges. 
We’re looking through that and 
beyond that and providing some 
leadership.”

RESIDENTIAL SERVICES INCLUDE:

• Home Theatre Packages
• Multi-Room Music
• Home Automation
• Home Surveillance
• Satellite Services
• Free Estimates

CALL TODAY 801-979-0674 | myeliteav.com

So amazing, you could charge admission.

Baltimore fi rm building $120 million worth of 
business parks in Taylorsville & Springville

This six-story offi ce building will be part of the $80 million Beltway West development planned for Taylorsville by 
Baltimore-based St. John Properties. The company also will also build a $40 million, six-building project in Springville 
called Spring Pointe Exchange and expand its Valley Grove project in Pleasant Grove.
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How much should you pay for checking?
Zero, Zip, Zilch, Nada, Nothing, Ever.

FREE BUSINESS CHECKING is the ideal account for businesses, like yours, 
that average fewer than 100 transactions per month. Need to deposit cash?  
No problem – we won’t charge you for coin and currency deposits. 

• Unlimited deposits and Visa debit card transaction
• 100 ACH debits and checks per month
• No minimum balance requirement
• Free internet and Mobile Banking
• FDIC-insured to the legal maximum for peace of mind

Let us help you switch your business accounts today!
 

801.308.2265
firstutahbank.com/businesschecking
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Industry Briefs are provided as 
a free service to our readers. 
Company news information may 
be sent to brice@slenterprise.
com. The submission deadline is 
one week before publication.

BANKING
 • D.L. Evans Bank, based 
in Idaho, has hired Ken Doutre

as vice presi-
dent com-
mercial loan 
officer at the 
South Ogden 
branch. Doutre 
has 24 years of 
banking expe-
rience.

CORPORATE
 • Overstock.com Inc., 
a Salt Lake City-based online 
retailer and advancer of block-
chain technology, has announced 
an event for analysts and inves-
tors to be held June 10, 2-4 
p.m. Mountain time. The event 
will include discussion and Q&A 
with members of the company’s 
executive leadership team, and 
will take place via a live webcast 
to comply with guidance from 
health and government officials 
against in-person gatherings dur-
ing the coronavirus pandemic. 
Details are available at http://
investors.overstock.com.

DIVIDENDS
 • Overstock.com Inc., 
a Salt Lake City-based online 
retailer and advancer of block-
chain technology, has announced 
it completed the issuance of 
its Digital Voting Series A-1 
Preferred Stock digital dividend 
on May 19, as expected. The 
dividend was issued in Series 
A-1 shares on a 1:10 basis to 
all Overstock shareholders as 
of the record date of April 27. 
Overstock distributed the divi-
dend shares though its transfer 
agent, Computershare, to inves-
tors’ brokerage or other custo-
dial accounts in which they hold 
their Overstock securities, and 

no action by shareholders was 
necessary for them to receive the 
dividend.

ECONOMIC 
INDICATORS
 • Utah is ranked No. 27 
among states in the increase 
in available jobs since May 8, 
based on rankings compiled by 
TOP Data. Utah’s increase was 
1.93 percent, compared to the 
national increase of 3.65 percent. 
Utah was No. 37 in terms of the 

number of jobs available per 
100,000 residents, checking in 
with an average of 695 vacant 
roles, lagging behind most other 
states. Details are at https://
topagency.com/job-availability-
report/.
 • Utah is ranked No. 34 
in the most recent rankings 
of states with the biggest 
increases in unemployment 
rates over the past year, com-
piled by WalletHub. Utah’s 
unemployment rate was 289.9 
percent higher in April than 
it was a year earlier, and the 
growth since January is 261.1 
percent. WalletHub compared 
the 50 states and the District 
of Columbia based on three 

key metrics. Nevada was the 
highest-ranked. Connecticut was 
the lowest-ranked. Details are 
at https://wallethub.com/edu/
states-with-biggest-increases-in-
unemployment-rates/74907/.
 • Nearly half — 46.9 percent 
— of Utahns say they will miss 
lockdown life, based on a survey 
conducted by EverydayCarry.
com. About one-third of Utah 
respondents said the lockdown 
has brought about a greater com-
munity spirit. Almost half said 
they appreciated spending more 
time with their families. Twenty-
seven percent said they have 
upskilled during the lockdown. 
Nationally, 41 percent of respon-
dents said they would definitely 
miss aspects of lockdown. The 
number was highest in North 
Dakota, at 67.4 percent, and the 
lowest in West Virginia, 13.7 
percent. Details are at https://
everydaycarry.com/lockdown-
survey-results.
 • Utah is ranked No. 9 
among states as the most dig-
itally prepared state to take 
an economy online, a ranking 
compiled by Storagecafe.com, 
which analyzed numbers across 
10 metrics. Utah was No. 8 for 
its tech base, with particular-
ly high marks for its percent-
age of overall employment in 
the tech industry (9.4 percent) 
and for its jump in the number 
of tech-related jobs (close to 
50,000) over the past decade. 
Utah is No. 9 for GDP coming 
from the tech industry, at 11.2 
percent. Nearly 95 percent of 
Utah households have a com-
puter and almost 91 percent have 
Internet access, making Utah 
first in the U.S. for personal 
tech availability. Massachusetts 
was top-ranked for being the 

most digitally prepared state. 
Mississippi was ranked last. 
Details are at https://www.stor-
agecafe.com/blog/best-prepared-
us-states-for-digital-economy/.

PHILANTHROPY
• Ken Garff Automotive

recently began to provide goods 
and services to help small busi-
nesses and affected communities 
during the coronavirus pandem-
ic. During a 42-weekday period, 
Ken Garff employees will pro-
vide items such as groceries for 
seniors, lunch for hospital staff, 
flowers for teachers, and free 
passes to open entertainment 
venues. The “We’re Hear for 
You” initiative continues until 
July 23.
 • The Bountiful, Park City 
Sunrise and Moab Rotary 
Club, together with Devin 
Thorpe, candidate for Congress, 
and Karina Brown, candidate 
for lieutenant governor, recently 
delivered more than five tons of 
food and emergency supplies to 
Montezuma Creek in the Navajo 
Nation.

REAL ESTATE
 • Brinkman, a Colorado-
based real estate investment 
and development company, has 
acquired Eversage, an exist-
ing multifamily community in 
Payson. It is the company’s first 
transaction in Utah. Eversage is 
a 168-unit complex that includes 
units of one to three bedrooms. 
The project was completed in 
2019. Financial terms were not 
disclosed. Brady O’Donnell, 
Jeff Halsey and Jill Haug with 
CBRE Capital Markets’ Debt 
& Structured Finance group in 
Denver arranged the acquisition 
financing. The seller was rep-

resented by CBRE’s Salt Lake 
City-based Multifamily Sales 
team of Eli Mills and Patrick 
Bodnar.
 • Primary Residential 
Mortgage Inc., Salt Lake 
City, has promoted Richard J. 
Armstrong to executive vice 
president and general counsel 

upon the retire-
ment of Darryl 
Lee, execu-
tive vice presi-
dent and chief 
legal counsel. 
A r m s t r o n g 
has practiced 
law in Utah, 
Nevada and 

Idaho for more than 24 years. 
His law practice has been 
focused on advising employers 
on employment-related issues, 
including litigation, administra-
tive and regulatory matters.
 • Garbett Homes has bro-
ken ground on a memorial gar-
den for The Inn Between, at 
1216 E. 1300 S., Salt Lake City, 
known as Utah’s “hospice for 
the homeless.” Since moving to 
the location in June 2018, The 
Inn Between has been without 
a memorial garden in which to 
honor their clients who have 
died. Voda Landscape and 
Planning donated the final gar-
den design. Elite Landscaping
is donating a hand-laid rock 
wall for the foundation, laying 
the pavers and doing the plant-
ings. Staker Paving and Solid 
Concrete Walls are working 
together to build the walls that 
will hold the memorial plaques. 
Larkin Memorial is donating 
a granite bench and the name 
plaques.

RECOGNITIONS
 • Skullcandy Inc., a Park 
City-based audio brand, is on 
a list of “U.S. Best Managed 
Companies in 2020,” compiled 
by Deloitte Private and The 
Wall Street Journal. Twenty-
seven private companies are on 
the list, based on their over-
all business performance rela-
tive to leading practices across 
strategy, execution, culture and 
finance. Selection involved an 
independent evaluation process 
by a panel of judges.

SERVICES
 • Copart Inc., a Dallas-
based online vehicle auction 
company, has opened a 45-acre 
location at 170 W. Center St., 
North Salt Lake. It is the com-

Industry Briefs
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Everything for the
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We rent the best

4343 Century Drive 
Salt Lake City, UT 84123

801- 262-5761
www.centuryeq.com

For all your trailer needs
New & Used trailer sales

(Tanks, lowboys, slide axles, belly dumps, tag trailers, vans & �ats)
Brands: Heil, J&L, LBT, Landoll, XL Sepicalized, Trailmax, Trailking
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Salt Lake City, Utah 84104
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Ken Doutre
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pany’s second Utah location, 
the other being in Ogden. The 
Salt Lake City location hosts 
weekly auctions on Fridays at 
noon. Its platform links sellers 
to more than 750,000 members 
in more than 170 countries, and 
the company has operations at 
more than 200 locations in 11 
countries.

TECHNOLOGY/LIFE 
SCIENCES

• FatPipe Networks, a 
Salt Lake City-based company 
focused on network reliabil-
ity, hybrid-WAN redundancy, 
improved network performance 
and security for wide area con-
nectivity, has appointed Phil 
Hinson as senior vice president 
of strategic business. Hinson 
previously was vice president of 
sales and vice president of tech-
nical sales at AT&T. Prior to that, 
he was vice president of sales at 
Bell South Telecommunications.
 • DigiCert, a Lehi-based 
provider of identity and encryp-
tion solutions, has named Jason 
Sabin as chief technology offi-
cer. Sabin has been serving 
as chief information officer at 

DigiCert since 
2017 and has 
held a number 
of other execu-
tive roles at 
the company, 
including chief 
security officer 
and head of 
research and 

development. He has been with 
DigiCert for more than eight 
years, including overseeing QA, 
product development, research 
and development, security and 
IT operations and infrastructure. 
Sabin has more than 20 years 
of engineering and R&D expe-
rience working in the identity 
and security industry, with pre-
vious roles at NetIQ, Novell and 
Volera.

1380 S. Distribution Dr., SLC
801-262-7441

MOVING FORWARD.
TOGETHER.

BRIEFS
from previous page

see GRAHAM page 10

Jason Sabin

 Legendary basketball coach 
John Wooden once said, “You 
can’t live a perfect day with-
out doing something for someone 
who will never be able 
to repay you.”
 Not many would 
suggest that the last 
month or so consisted 
of “perfect days.” And 
yet, as I reflect on the 
selfless sacrifices of 
medical caregivers, 
the continuous efforts 
of those who provide 
essential goods and services, and 
the simple gestures of kind folks 
who just want to help — well, I 
guess Coach Wooden would say 
we’ve recently seen some incred-
ibly perfect days.
 Undoubtedly, it’s a universal 
sentiment that we want COVID-
19 cured and eradicated. We want 
the “new normal” to return to a 
semblance of the “old normal.” 
We should, of course, temper our 
impatience for these outcomes 
with gratitude for those who are 
working tirelessly for the devel-
opment of vaccines and effective 
treatments to conquer the virus. 
We have the assurance they will 
not stop until successful.
 In the meantime — however 
long that is — most of us have 
two extraordinary gifts to savor, 
if we choose to.

 The first of these is the gift of 
additional time. While we would 
prefer to use our time in cus-
tomary pursuits, social distancing 

has forced many of us 
to stay at home. There’s 
certainly room for enjoy-
ing time with family and 
making the most of our 
Netflix subscriptions, 
but if we’re not careful, 
we will ignore the sec-
ond great gift: the gift 
of agency, the right to 
choose what we will do.

 In normal times, much of 
our agency is essentially pre-pro-
grammed. We get up at the same 
time each morning, go through 
the same pre-work routines, head 
out to work where the use of 
our time is highly defined, return 
home, then rest and repeat.
 With the unexpected gift of 
time in the new normal, many 
of us have the rare opportunity 
to use our gift of agency. We can 
consider new possibilities in our 
work — and in our lives.
 We might consider how we 
can more fully serve others, both 
in the current situation and in 
the future. Now is a great time 
to review how well we provide 
real value not just to our families 
and neighbors but to our custom-
ers. How might we improve our 
actions, behaviors, products and 

services to create more value — 
and more perfect days?
 Your answer might be as 
impactful as a cure for the coro-
navirus, or it might be as simple 
as writing a sincere thank-you 
note to a valued employee. Can 
you aid your customers who have 
run into financial trouble due 
to no fault of their own, or is 
there a way your company can 
help buoy up the community in 
these economic uncertain times? 
It really doesn’t matter whether 
your answer is what author Jim 
Collins has called a BHAG (big 
hairy ambitious goal) or a simple 
act of kindness. In fact, often the 
value of such simple acts has the 
greatest impact on those who are 
grinding through the struggles of 
life.
 One company that has 
been the epitome of simple acts 
that have grown into an amaz-
ing BHAG is Sea-Long Medical 
Systems of the small town of 
Waxahacie, Texas. Prior to the 
pandemic, this mom-and-pop 
business fielded a few dozen 
orders a week for their “helmet- 
style” ventilation devices. Owner 
Chris Austin, along with five 
employees and a few volunteers 
from his church, manufactured 
the device pretty much out of his 
garage.
 The Sea-Long product had 

fortunately been thoroughly eval-
uated prior to COVID-19, having 
proven to render superior out-
comes to many other alternatives. 
So when the coronavirus hit, 
Austin realized that the world-
wide demand for ventilators was 
his call to action.
 Demand for Sea-Long 
devices soared, which one might 
assume substantially drove up the 
company’s prices. Not so! Chris 
Austin has maintained his price 
at $162 per unit, insisting that he 
doesn’t want to limit access to 
these life-saving devices.
 The company now employs 
10, and volunteers have steadily 
shown up to help push production 
levels higher. Many good folks 
are helping create perfect days in 
the midst of trying times.
 Most of us will not be as 
well-positioned to benefit our fel-
lowman as Chris Austin. But we 
can use our own gifts of time and 
agency to enhance what we in 
business call our “value proposi-
tion” to those we serve.  Now is a 
great time to do so.
 Let’s each create many more 
perfect days.

Richard Tyson is the founder, 
principal owner and president 
of CEObuilder, which provides 
forums for consulting and coach-
ing to executives in small busi-
nesses.

 RICH        
 TYSON

In pursuit of perfect days during imperfect times

 When we narrow down the 
current COVID-19 economic situ-
ation, we’re all in the same boat. 
No matter who we are or what 
we do, getting back to doing busi-
ness hinges on having 
customers. Whether we 
like it or not, there’s no 
guarantee they will be 
there. Although it may 
be disconcerting, here’s 
why:

• Some customers 
will decide they don’t 
need us. Their situation 
will have changed and 
they’ve moved on.

• Others will have found 
new solutions. Competition will 
be fierce with appealing options 
popping up everywhere.

• More customers than we 
dare imagine will have simply 
disappeared, whether individuals 
or companies. For one reason or 
another, they aren’t around any-
more.

• Many will be far less 
accepting and far more demand-
ing than they were in the past.
They’ve had time to rethink what’s 
important to them and established 
new priorities.

• Others are so stressed and 

preoccupied with their situation, 
they’re unable to make decisions, 
let alone move forward. They 
can’t shake it off.
 This may not be where we 

would like customers to 
be, but it’s where they are. 
As frightening as it may 
appear, we can’t expect 
them to dust themselves 
off and pick up where 
they left off. Just saying 
these words sounds, dare 
I say it, pessimistic.
 This isn’t the 
way we see ourselves. 

We’re optimists down to our DNA. 
We face danger squarely and we 
welcome challenges. To even sug-
gest that a virus, of all things, 
could possibly disrupt our lives 
goes against the grain. It’s more 
than a mere a slap in the face; it’s 
the ultimate humiliation.
 So, what are we to do? How 
will we deal with the cards we’re 
left holding? Hope for the best? 
Keep our fingers crossed? Turn on 
the optimism and bring back a pop 
tune from the 1940s:
    “You’ve got to accentuate the 
positive,
    “Eliminate the negative,
    “Latch on to the affirmative.

    “Don’t mess with Mr. In- 
Between.”
 That’s us — or is it? The 
words seem weak and out of place 
today. Here’s the point: Rather than 
trying to pick up where we left off 
or hoping for the best, we will be 
better served by recognizing that 
we’ve all been through a lot and a 
lot has changed.
 Here’s a checklist for reaf-
firming relationships with existing 
customers and building new ones 
with prospects. This is anything 
but easy. But it can happen!

1. Customers perceive us 
as being authentic. Pointing 
to Growth from Knowledge’s 
Coronavirus Consumer Pulse find-
ings, Marketing Insider’s Stacy 
Bereck says that “85 percent of 
U.S. consumers feel that the way 
brands behave during the COVID-
19 crisis will affect their desire to 
do business with those companies 
in the future.”

2. We let them know we want 
to understand their situation.
Call it empathy or whatever you 
like. Consumers want to feel they 
are doing business with those who 
are interested in them and not just 
making a sale.

3. We introduce ways for cus-

tomers to stretch their money.
It’s more important than ever. 
Here’s how the Betty Crocker 
folks are responding to this obvi-
ous challenge. “Impossibly easy 
dinners for $2.50/serving. Dinner 
doesn’t have to be spendy to be 
delicious. These fuss-free recipes 
are big on flavor and easy on 
your wallet.” Right upfront they 
make it clear why their recipes 
are a good fit. They use the right 
key words: “easy, inexpensive and 
delicious” — a winning combina-
tion.

4. We help them avoid mak-
ing purchasing mistakes. I can 
hear someone say, “That’s not a 
salesperson’s job. I’m there to 
make a sale.” That was then. Now, 
it’s the smart salesperson who 
takes time so customers can arrive 
at an informed buying decision 
who will get the business — and 
be remembered.

5. We focus on helping cus-
tomers. Explore options with 
them. Not good, better and best; 
not low, medium and high prices, 
but options you and your custom-
er develop together such as poor 

Will the customers come back post-COVID-19?

 JOHN        
  GRAHAM
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“Quanti� able results and a proven ROI”

DIGITAL 
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Inbound Marketing
We don’t just drive more visitors to your site, 
but visitors ready to do business with you.

Digital Reputation
Our exclusive software helps you quickly 
respond to any negative comments about 
your business, and at the same time, build 
more positive customer feedback.

Local Marketing
Our Online Marketing Guide simpli� es 
taping into the 85% of consumers who 
conduct “local” online searches.

These days, converting online 
visitors into paying customers 
takes more than a web presence. 
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above your competitors. Below 
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get you noticed on the web:
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385-232-2464raycomtech.com

Content Marketing
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see CALENDAR page 10

Calendar
Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication. NOTE: Because of con-
cerns with the coronavirus, events 
listed here may be postponed or 
canceled. Check with organizers 
to determine if individual events 
are taking place.

June 1, 7 a.m.-2 p.m.
Chamber Champions Golf 

Tournament 2020, a Utah Valley 
Chamber event. Location is Fox 
Hollow Golf Club, 1400 N. 200 
E., American Fork. Cost is $450 
for members, $600 for nonmem-
bers, $1,500 per foursome. Details 
are at thechamber.org.

June 2
“Google Presents: Manage 

Your Business Remotely in 
Times of Uncertainty,” a pre-
recorded livestream event that 
takes place online. Free, but reg-
istration is required. Details are at 
wbcutah.org.

June 2, 9:30-10:30 a.m.
“Tuesday Topics,” a Cham-

berWest event. Speaker Blake 
Thomas, economic development 
director at the Office of Regional 
Development, Salt Lake County, 
will discuss “Salt Lake County 
Business Resources.” Event takes 
place online. Free. Registration 
can be completed at https://bit.
ly/2ZkPj1e.

June 2, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

June 2, noon-1 p.m.
“Building Earthquake Resil-

ient Communities,” a ULI (Urban 
Land Institute) Utah event that was 
originally scheduled for May 14. 
Speakers are Nick Norris, plan-
ning director for Salt Lake City 
(moderator); Ibrahim Almufti, 
structural engineer and risk and 
resilience leader for Arup San 
Francisco; Marissa Aho, chief 
resilience officer for the city of 
Houston and former CRO for the 
city of Los Angeles; and Greg 
Schulz, municipal administrator 
for the Magna Metro Township. 
Event takes place online. Cost 
is $10 for ULI members, $20 
for nonmembers. Details are at 
https://utah.uli.org/events-2/.

June 2, 6:30-8 p.m.
WordPress Workshop, 

a Small Business Development 
Center (SBDC) event. Event 

takes place online. Free. Details 
are at https://clients.utahsbdc.org/
events.aspx.

June 3, 9-10 a.m.
“Three Keys to Healthy 

HR,” a Women’s Business Center 
of Utah event that is part of its 
“Coffee with Clancy” series. 
Speakers are Jill Shroyer, founder 
and lead consultant, Expedition 
HR; and Clancy Stone, business 
advisor for the northern region 
for the Women’s Business Center 
of Utah. Event takes place online. 
Free. Details are at wbcutah.org.

June 3, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 1776 W. 7800 S., 
West Jordan. Cost is $15 for mem-
bers, $20 for nonmembers. Details 
are at chamberwest.com.

June 3, 6-8 p.m.
“Starting Your Business,”

a Small Business Development 
Center (SBDC) event. Location 
is Salt Lake SBDC, Salt Lake 
Community College, Building 5, 
Room 110, 9750 S. 300 W., Sandy. 
Free. Details are at https://clients.
utahsbdc.org/events.aspx.

June 4, 7:30-9 a.m.
Morning Speaker Series, 

an Ogden-Weber Chamber of 
Commerce event. Event takes 
place online via Zoom. Free for 
chamber members and first-time 
guests. Details are at ogdenweber-
chamber.com.

June 4, 1:30-2:30 p.m.
“Salt Lake Chamber 

– Business Live,” a Salt Lake 
Chamber networking event. Event 
takes place online via Zoom. Free 
for members, $10 for nonmem-
bers. Details are at slchamber.
com.

June 5, 8-10 a.m.
Friday Forum, a Utah Valley 

Chamber event. Location is Utah 
Valley Convention Center, 220 W. 
Center St., No. 200, Provo. Details 
are at thechamber.org.

June 5, 8-10 a.m.
First Friday Face to 

Face, a West Jordan Chamber 
of Commerce event. Location is 
Megaplex Theatres, second floor, 
The District, 3761 W. Parkway 
Plaza Drive, South Jordan. Details 
are at westjordanchamber.com.

June 9, 8 a.m.-4 p.m.

“Coaching for Results,”
part of the Salt Lake Community 
College Frontline Leader Work-
shop Series featuring information 

about how to apply the coaching 
process to ensure performance, 
productivity and profitability and 
to help people meet or exceed 
expectations through effective 
coaching relationships. Location is 
SLCC’s Miller Campus in Sandy. 
Cost is $250. Details at https://
www.slcc.edu/workforce/courses/
frontlineleader.aspx.

June 10
“Google Presents: Keeping 

the Lights On,” a pre-recorded 
livestream event that takes place 
online. Event features an intro-
duction to a customizable guide 
to help small-business owners 
prepare to respond quickly and 
recover from disruptions. Free, but 
registration is required. Details are 
at wbcutah.org.

June 10, 5-7 p.m.
Business After Hours, 

an Ogden-Weber Chamber of 
Commerce event. Location is The 
Argo House, 529 25th St., No. 
200, Ogden. Free for chamber 
members and first-time guests, 
$10 for nonmembers. Details are 
at ogdenweberchamber.com.

June 11, 11 a.m.-noon
“The Post-COVID-19 Home 

Buyer, The Great American 
Move and More,” part of ULI 
(Urban Land Institute) Utah’s 
Summer Speaker Series titled 
“Interdisciplinary Insights on 
our New Normal.” Speaker Ken 
Perlman, consulting principal at 
John Burns Real Estate, will dis-
cuss the current effects of the 
COVID-19 pandemic on housing 
and the economy with a specific 
emphasis on Salt Lake City. Event 
takes place online via Zoom. Free 
for ULI Utah members; $45 for 
nonmembers for the entire series; 
$15 for nonmembers for individu-
al webinars. Details are at https://
utah.uli.org/events-2/.

June 11, 3-4:30 p.m.
“Jump Start: Intro to 

Entrepreneurship,” a Women’s 
Business Center of Utah event. 
Event takes place online (registra-
tion is required). Free. Details are 
at wbcutah.org.

June 12, 7:45-9 a.m.
Women in Business Net-

working, an Ogden-Weber Cham-
ber of Commerce event. Location 
is The Argo House, 529 25th St., 
No. 200, Ogden. Free for WIB 
members. Details are at ogdenwe-
berchamber.com.

June 12, 11:30 a.m.-1 p.m.
“Second Friday Casual 

Lunch,” a ChamberWest event. 
Location is Applebee’s, 3736 W. 
7800 S., West Jordan. Details are 
at chamberwest.com.

June 15, 6:30 a.m.-2 p.m.
2020 Annual Golf Tourn-

ament, a Davis Chamber of 
Commerce event. Location is 
Valley View Golf Course, 2501 E. 
Gentile St., Layton. Details are at 
davischamberofcommerce.com.

June 16-18
FSMA-PCQI Certification 

Course, a Salt Lake Community 
College event featuring how to 
meet the FDA’s requirements 
for the Preventive Controls for 
Human Food regulation of the 
Food Safety Modernization Act; 
and how to develop a food safety 
plan, analyze hazards, and identify 
preventive controls. Event takes 
place online. Cost is $849. Details 
at https://www.slcc.edu/work-
force/courses/employee-develop-
ment.aspx.

June 16, 8 a.m.-4 p.m.
“Coaching for Results,”

part of the Salt Lake Community 
College Frontline Leader 
Workshop Series featuring infor-
mation about how to apply the 
coaching process to ensure per-
formance, productivity and profit-
ability and to help people meet 
or exceed expectations through 
effective coaching relationships. 
Location is SLCC Westpointe 
Campus in Salt Lake City. Cost is 
$250. Details at https://www.slcc.
edu/workforce/courses/frontline-
leader.aspx.

June 16, 11 a.m.-12:30 p.m.
“Business Essentials: Work-

ing with Difficult Customers,” a 
Women’s Business Center of Utah 
event. Event takes place online. 
Free, but registration is required. 
Details are at wbcutah.org.

June 16, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

June 17, 9-10 a.m.
“Women Owned Small Bus-

iness Certification,” a Women’s 
Business Center of Utah event that 
is part of its “Coffee with Clancy” 
series. Speakers are Speaker Cody 
Neville, 8(a) program manager 
in SBA’s Utah District office; 
and Clancy Stone, business advi-
sor for the northern region for 
the Women’s Business Center of 
Utah. Event takes place online. 
Free. Details are at wbcutah.org.

June 17, noon-1 p.m.
“Deliberate Discomfort,”

hosted by the Salt Lake Chamber 
Military Affairs Committee. 

Speaker is Jason Van Camp, entre-
preneur and U.S. Army Ranger 
and Special Forces veteran. Event 
takes place online. Details are at 
slchamber.com.

June 17, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 1776 W. 7800 S., 
West Jordan. Cost is $15 for mem-
bers, $20 for nonmembers. Details 
are at chamberwest.com.

June 18, 11:30 a.m.-1 p.m.
“Multiplying Lasting Pro-

fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 S. 
Redwood Road, West Jordan. Free 
for members, $10 for nonmem-
bers. Details are at westjordan-
chamber.com.

June 22, 7 a.m.-2 p.m.
Classic Golf Tournament, a 

Salt Lake Chamber event. Events 
include a 7 a.m. registration/
breakfast and 8 a.m. shotgun start. 
Location is Salt Lake Country 
Club, 2400 Country Club Drive, 
Salt Lake City. Cost is $500, 
$1,800 for a foursome. Details are 
at slchamber.com.

June 23, 9-10:30 a.m.
“Jump Start: Intro to 

Entrepreneurship,” a Women’s 
Business Center of Utah event. 
Event takes place online (registra-
tion is required). Free. Details are 
at wbcutah.org.

June 23, 10-11 a.m.
“Art of Negotiation,” a West 

Jordan Chamber of Commerce 
event. Speaker is Marty Gale. 
Location is West Jordan Chamber, 
8000 S. Redwood Road, West 
Jordan. Free. Details are at west-
jordanchamber.com.

June 23, 11 a.m.-1 p.m.
“Business Women’s Forum: 

Cultivating Strength, Bravery 
and Confidence.” Location is 
Hilton Garden Inn Salt Lake City 
Downtown, 250 W. 600 S., Salt 
Lake City. Cost is $30 for mem-
bers, $40 for nonmembers. Details 
are at slchamber.com.

June 23, 11:30 a.m.-1 p.m.
Lunch Event, a Holladay 

Chamber of Commerce event. 
Location is Taqueria 27, Holladay, 
4670 Holladay Blvd. East, 
Holladay. Details are at holla-
daychamber.com.
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fit, good fit and best fit. In other 
words, options that make sense to 
them.

6. We try to pull customers 
rather than pushing them. This 
will take a lot more listening than 
talking, a lot more patience than 
persuasion and a lot more under-
standing than ever before.

7. We don’t think we can 
pick up where we left off. Let’s 
face it, there’s not much worse 
than being unwillingly slowed 
down, sidelined, and told to stay 
home. We may be charged up and 
chomping at the bit to get going. 
Even so, it’s not like coming back 
from vacation. All of which is to 
say we need to give both ourselves 
and our customers time to adjust to 

a new and different situation.
8. And, finally, our custom-

ers will stay with us if we let 
them know we’re depending on 
them. Some will see this as a sign 
of weakness and take advantage 
of us. But if we believe in build-
ing relationships, it’s a chance 
worth taking.
 In the past months, we have 
learned there is much that’s out of 
our control. Even so, that’s not the 
last word. What we do next when 
it comes to our customers and 
prospects is up to us.

John Graham of GrahamComm 
is a marketing and sales strat-
egy consultant and business writ-
er. He is the creator of “Magnet 
Marketing,” and publishes a free 
monthly e-bulletin, “No Nonsense 
Marketing & Sales Ideas.” Contact 
him at johnrgraham.com.

Once you have crunched the 
numbers and decided there’s no 
point in negotiating with your 
creditors — either because there 
are too many of them or they 
refuse to negotiate — you have to 
consider whether a bank-
ruptcy filing is the only 
way out.
 Here are your 
options:

Dissolution. If you 
are a corporation or lim-
ited liability company 
and you have no debt 
that is personally guar-
anteed, you can termi-
nate your company’s existence 
by filing articles of dissolution 
with your state secretary of state 
office. Once these are filed, you 
sell all of your company’s assets 
and use the proceeds to pay all 
of your creditors pro rata (based 
on their percentage of the total). 
Whatever you cannot pay them 
simply goes away, except that 
some states (such as New York) 
will impose personal liability on 
you if you fail to pay wages and 
benefits owed to your employ-
ees in the dissolution process. 
Assignments for the Benefit 
of Creditors. Sometimes called 
state law bankruptcy, or ABC, 
this informal process for liquidat-
ing business assets is less expen-
sive and time-consuming than a 
bankruptcy filing. Basically, you 
transfer all the business assets 
to an assignee — usually a local 
attorney or retired judge — who 
negotiates with your creditors, 
sells the assets, takes his or her 
fee off the top and distributes the 
rest to your creditors.
 An ABC is ideal in situations 
where you and all your creditors 

agree there’s no point in continu-
ing the business and everyone 
cooperates. The bad news is that 
in some states, even a successful 
assignment will not result in a dis-
charge of unpaid debts or freeze 

a creditor’s collection 
efforts. Check with a 
local attorney before 
pursuing this route.
  Reorganization. If 
you think there’s a 
chance you can keep 
your business alive if 
your creditors agree to 
a blanket settlement of 
their debts, you should 

consider filing for reorganization 
under Chapter 11 of the federal 
Bankruptcy Code. This will freeze 
any collection efforts your credi-
tors may have started and buy you 
time to develop a plan for paying 
them, which will include some 
forgiveness, some extension of 
the payment schedule or a com-
bination of both. Your creditors 
will have to appoint a committee, 
which will approve the plan of 
reorganization.
 Any debts that are not dealt 
with in the plan of reorganiza-
tion are discharged permanently, 
meaning some of your smaller, 
crazier creditors may be left out 
in the cold.
 Chapter 11 reorganizations 
are costly and time-consuming, 
although a new small-business 
reorganization subchapter has just 
been added that may streamline 
this process. That will be the sub-
ject of next week’s column.

Liquidation. This means you 
are going out of business com-
pletely. If you are a sole propri-
etorship, you can file for liqui-
dation under Chapter 13 of the 

federal Bankruptcy Code. If you 
are a family business engaged 
in farming or fishing, you can 
file for liquidation under Chapter 
12. If you are any other type of 
business (even a single-member 
LLC), you must file for liquida-
tion under Chapter 7 of the fed-
eral Bankruptcy Code.
 In a liquidation proceeding, 
a trustee is appointed for your 
business. Your trustee supervises 
the orderly liquidation (sale) of 
your business assets and distrib-
utes the proceeds to your creditors 
based on an established pecking 
order. Secured creditors are usu-
ally allowed to seize their collat-
eral and sell it for what it’s worth. 
Everybody else gets a percentage 
of the remaining pot, and any 
debts that are not paid in full after 
all of your business assets have 
been exhausted are permanently 
discharged. If you have personal-
ly guaranteed your company debt, 
those creditors can still pursue 

them against you and your per-
sonal assets.
 Bankruptcy proceedings 
should never be undertaken with-
out the assistance of an attorney 
who specializes in this area of 
the law. Your attorney fee is con-
sidered a priority claim in the 
bankruptcy proceeding, meaning 
he or she will be paid before any 
of your creditors get a nickel. For 
this reason, many attorneys will 
help you out for a small upfront 
fee.

Is There Life After 
Bankruptcy? Bankruptcy pro-
ceedings are not to be undertaken 
lightly.
 First of all, some debts can-
not be discharged in bankruptcy. 
These include student loan debt, 
alimony and child support pay-
ments and tax liens owed to the 
federal government. You may be 
able to work out a payment sched-
ule for these as part of the pro-
ceeding, but there’s no guarantee. 

If you are stupid enough to reaf-
firm a debt — promise the credi-
tor it will get paid even though the 
debt has been formally discharged 
— after the bankruptcy proceed-
ing, the discharge in bankruptcy 
will be lifted for that debt.
 More importantly, your credit 
will be shot. Bankruptcy proceed-
ings stay on your credit report 
for seven to 10 years, depending 
on the credit reporting agency, 
and will stay on the Internet for 
much, much longer. It will take 
years for you to rebuild that credit 
standing, which may hinder your 
ability to start fresh with a new, 
debt-free business.
 Bankruptcy should be consid-
ered only a last resort.

Cliff Ennico (crennico@gmail.
com) is a syndicated columnist, 
author and former host of the PBS 
television series “Money Hunt.”
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Is it time to throw in the towel? - Part 2 of 2

June 23, 11:30 a.m.-1 p.m.
Women in Business Lunch-

eon, an Ogden-Weber Chamber 
of Commerce event. Location 
is The Monarch, 455 25th St., 
Ogden. Free for WIB members, 
$20 for first-time guests, $30 
for nonmembers. Details are at 
ogdenweberchamber.com.

June 24, 7:30-8:30 a.m.
Coffee Connection, a Hol-

laday Chamber of Commerce 
event. Location is Coffee & 
Cocoa, 6556 S. 3000 E., Holladay. 
Details are at holladaychamber.
com.

  June 24, 11:30 a.m.
“Mid-Year Construction 

Forecast Review for Utah 
and the Region,” hosted by 
the Mountainlands Area Plan 
Room to benefit the American 
Society of Professional 
Estimators (ASPE) and the 
National Association of Women 
in Construction (NAWIC) Utah 
chapters. Location is Megaplex 
at Valley Fair Mall, 3620 S. 2400 
W., West Valley City. Cost is $25 
pre-paid donation to NAWIC or 
ASPE, $35 at the door. Seating 
is limited to the first 100 paid 
RSVPs. RSVPs can be complet-
ed by contacting Mike Luke at 
mike@MAPR.com.

June 25, 11 a.m.-noon
“Our Evolving Landscape: 

Getting to Stable Ground,” part 

of ULI (Urban Land Institute) 
Utah’s Summer Speaker Series 
titled “Interdisciplinary Insights 
on our New Normal.” Speaker 
is Jim Zboril, president of 
Tavistock Development. Event 
takes place online via Zoom. 
Free for ULI Utah members; $45 
for nonmembers for the entire 
series; $15 for nonmembers for 
individual webinars. Details are 
at https://utah.uli.org/events-2/.

June 26, 8-11 a.m.
Professional Development 

Workshop, a Salt Lake Chamber 
event. Sara Jones, president 
of InclusionPro, will discuss 
“Inclusion by Design.” Location 
is the Salt Lake Chamber, 175 
E. 400 S., Suite 600, Salt Lake 
City. Cost is $75 for members, 
$99 for nonmembers. Details are 
at slchamber.com.

June 29, 3-4:30 p.m.
“Understanding Financial 

Statements to Manage Your 
Business,” a Women’s Business 
Center of Utah event. Event 
takes place online. Free, but reg-
istration is required. Details are 
at wbcutah.org.

July 1, 3:30-5 p.m.
“Business Connections 

and Bowling,” a ChamberWest 
event. Location is All-Star 
Bowling & Entertainment, 1776 
W. 7800 S., West Jordan. Cost is 
$15 for members, $20 for non-
members. Details are at cham-
berwest.com.

July 3, 8-10 a.m.
First Friday Face to 

Face, a West Jordan Chamber 
of Commerce event. Location is 
Megaplex Theatres, second floor, 
The District, 3761 W. Parkway 
Plaza Drive, South Jordan. Details 
are at westjordanchamber.com.

July 7, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

  July 8, noon-1 p.m.
“Startup Stories,” a Kiln 

event featuring speaker Syd 
Mcgee, CEO of Studio Mcgee. 
Location is Kiln, 2701 N. 
Thanksgiving Way, Suite 100, 
Lehi. Details are at kiln.co.events.

July 9, 8:30 a.m.-12:30 p.m.
“Conflict: Recognizing 

and Navigating Workplace Dif-
ferences,” an Employers Council 
event. Location is Employers 
Council, Utah office, 423 W. 
Broadway, Suite 200, Salt Lake 
City. Cost is $145. Details are at 
employerscouncil.org.

July 9, 11 a.m.-noon
“Utah Leads Together 

on Housing,” part of ULI 
(Urban Land Institute) Utah’s 
Summer Speaker Series titled 
“Interdisciplinary Insights on 
our New Normal.” Speakers are 
from the Governor’s Economic 
Response Task Force Housing 
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Subcommittee discussing the 
work to respond to the COVID-
19 pandemic and what it means 
to Utah’s economy. Event takes 
place online via Zoom. Free for 
ULI Utah members; $45 for non-
members for the entire series; $15 
for nonmembers for individual 
webinars. Details are at https://
utah.uli.org/events-2/.

July 10, 7:45-9 a.m.
 WIB Networking, an 
Ogden-Weber Chamber of Com-
merce event. Location is The 
Argo House, 529 25th St., Ogden. 
Free for WIB members. Details 
are at ogdenweberchamber.com.

July 15, 8-10 a.m.
 M.A.C.H. Speed Network-
ing, a Murray Area Chamber of 
Commerce event. Location is 
Urban Arts Gallery, 166 S. Rio 
Grande St., The Gateway, Salt 
Lake City. Free with pre-registra-
tion. Details are at murraycham-
ber.org.

July 15, 8:30 a.m.-12:30 p.m.
 “Family and Medical 
Leave Act Advanced Practice,” 
an Employers Council event. 
Location is Employers Council, 
Utah office, 423 W. Broadway, 
Suite 200, Salt Lake City. Cost 
is $145. Details are at employer-
scouncil.org.

July 15, 3:30-5 p.m.
 “Business Connections and 
Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 1776 W. 7800 
S., West Jordan. Cost is $15 for 
members, $20 for nonmembers. 
Details are at chamberwest.com.

July 16, 8:30-10:30 a.m.
 “Confidentiality and Pri-
vacy Rights in the Workplace: 
Briefing for Managers and 
Supervisors,” an Employers 
Council event. Location is 
Employers Council, Utah office, 
423 W. Broadway, Suite 200, Salt 
Lake City. Cost is $99. Details are 
at employerscouncil.org.

July 16, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 
S. Redwood Road, West Jordan. 
Free for members, $10 for non-
members. Details are at westjor-
danchamber.com.

July 16, 5-7 p.m.
 Business After Hours, a Salt 
Lake Chamber event originally 
scheduled for May 21. Location is 

Squatters Pub, 147 W. Broadway 
(300 S.), Salt Lake City. Cost is 
$7 through July 9 for members, 
$10 for members the week of 
the event, $15 for nonmembers. 
Details are at slchamber.com.

July 17, 8 a.m.-noon.
 “You’ve Got Two Minutes: 
Modifying Your Message for 
Any Audience,” a Salt Lake 
Chamber event. Speaker is Bill 
Nixon, chairman and CEO of 
Policy Impact Communications. 
Location is Salt Lake Chamber, 
175 E. 400 S., Suite 600, Salt 
Lake City. Workshop costs $99 
for members, $149 for nonmem-
bers. Course fee for “Mastering 
Media Management” is $350 for 
members, $550 for nonmembers 
(includes three workshops during 
2020). Details are at slchamber.
com.

July 21, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

July 22, 5-7 p.m.
 Business After Hours, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Ogden Pioneer Days Office, 1810 
Washington Blvd., Ogden. Free 
for chamber members and first-
time guests, $10 for nonmembers. 
Details are at ogdenwebercham-
ber.com.

July 28, 8:30 a.m.-4 p.m.
 “Lead Worker Training,” 
an Employers Council event. 
Location is Employers Council, 
Utah office, 423 W. Broadway, 
Suite 200, Salt Lake City. Cost 
is $225. Details are at employer-
scouncil.org.

July 28, 10-11 a.m.
 “Art of Negotiation,” a West 
Jordan Chamber of Commerce 
event. Presenter is Marty Gale. 
Location is West Jordan Chamber, 
8000 S. Redwood Road, West 
Jordan. Free. Details are at west-
jordanchamber.com.

July 28, 11:30 a.m.-1 p.m.
 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location 
is The Monarch, 455 25th St., 
Ogden. Cost is $20 for WIB first-
time guests, $30 for nonmembers. 
Details are at ogdenwebercham-
ber.com.

July 29, 7:30-8:30 a.m.
 Coffee Connection, a 
Holladay Chamber of Commerce 
event. Location is Kokopellis 
Koffee House, 3955 S. Highland 
Drive, Holladay. Details are at 
holladaychamber.com.

July 30, 8:30 a.m.-4 p.m.
“Supervisory Skills Pro-

gram,” an Employers Council 
event over four consecutive 
Thursdays. Location is Employers 
Council, Utah office, 423 W. 
Broadway, Suite 200, Salt Lake 
City. Cost is $740. Details are at 
employerscouncil.org.

July 30, 11 a.m.-noon
 “Post-COVID-19 Capital 
Markets Update,” part of ULI 
(Urban Land Institute) Utah’s 
Summer Speaker Series titled 
“Interdisciplinary Insights on our 
New Normal.” Speaker Mike 
White, managing director of capi-
tal markets at JLL, will discuss 
how lenders and private equity 
are dealing with rapidly chang-
ing economic risks, liquidity, and 
actions by the Federal Reserve 
and central banks. Event takes 
place online via Zoom. Free for 
ULI Utah members; $45 for non-
members for the entire series; $15 
for nonmembers for individual 
webinars. Details are at https://
utah.uli.org/events-2/.

Aug. 4, 8:30 a.m.-12:30 p.m.
 “HR Management Pro-
gram: Introduction to Core 
HR Functions,” an Employers 
Council event taking place over 
five consecutive Tuesdays. 
Location is Employers Council, 
Utah office, 423 W. Broadway, 
Suite 200, Salt Lake City. Cost 
is $740. Details are at employer-
scouncil.org.

Aug. 4, 11:30 a.m.-1 p.m.
 Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Aug. 5, 8:30 a.m.-noon
 “Recordkeeping for Human 
Resources,” an Employers 
Council event. Location is 
Employers Council, Utah office, 
423 W. Broadway, Suite 200, Salt 
Lake City. Cost is $145. Details 
are at employerscouncil.org.

Aug. 5, 3:30-5 p.m.
 “Business Connections and 
Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 1776 W. 7800 S., 
West Jordan. Cost is $15 for mem-
bers, $20 for nonmembers. Details 
are at chamberwest.com.

Aug. 5, 5-7 p.m.
 Business After Hours, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Golden Spike Event Center, 1181 
Fairgrounds Drive, Ogden. Free 
for chamber members and first-
time guests, $10 for nonmembers. 
Details are at ogdenwebercham-
ber.com.

Aug. 6, 7:30-9 a.m.
 Morning Speaker Series, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber Center, 2380 Washington 
Blvd., Ogden. Free for chamber 
members and first-time guests. 
Details are at ogdenwebercham-
ber.com.

Aug. 7, 8-10 a.m.
 First Friday Face to 
Face, a West Jordan Chamber 
of Commerce event. Location is 
Megaplex Theatres, second floor, 
The District, 3761 W. Parkway 
Plaza Drive, South Jordan. Details 
are at westjordanchamber.com.

Aug. 18, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Aug. 19, 7:30 a.m.-3 p.m.
 2020 Chamber Golf Classic, 
an Ogden-Weber Chamber of 
Commerce event originally 
scheduled for May 14. Activities 
include breakfast at 7:30 a.m., 
shotgun start at 8:30 a.m. (four-
person scramble format) and 1 
p.m. lunch and awards. Location 
is Mount Ogden Golf Course, 
1787 Constitution Way, Ogden. 
Cost is $250. Details are at ogden-
weberchamber.com.

Aug. 19, 8-10 a.m.
 M.A.C.H. Speed Network-
ing, a Murray Area Chamber of 
Commerce event. Location is 
Residence Inn by Marriott, 171 

 “All are logical and all are 
doable,” Harlan said during the 
webinar, hosted by the Marriner 
S. Eccles Institute at the UofU’s 
David Eccles School of Business. 
The university also is consider-
ing using only digital tickets and 
spacing out people in concession 
lines.
 “Whatever at that time that 
makes the most sense, we’ll be 
ready to deploy,” Harlan said.
 “The one thing that’s re-
ally important to me and all the 
folks working on this is we need 
to make everybody comfortable 
when they come into the stadi-
um,” he said. “We’re turning over 
every stone, working with our sta-
dium partners, but the thing that 
we know is true is we’re going to 
focus on safety, but we’re also go-
ing to focus on the ability for us to 
do it in the best possible way.”
 As for road games, Harlan, a 
chair of the football subcommittee 
of the Pac-12 conference and who 
represents the conference on the 
NCAA Division I Football Over-
sight Committee, said he believes 
managers of those venues “will be 

following really good protocols” 
to keep all student-athletes, game 
workers and fans safe.
 Harlan said university of-
ficials will talk to season-tick-
et holders and others during the 
30-60 days to get new ideas and 
opinions about ones already de-
veloped. He said he will “not be 
wedded to any single idea.”
 “That’s the one thing I’ve re-
ally learned — where you think 
you have something, a couple 
of weeks later, maybe it doesn’t 
make sense,” he said.
 Being nimble has worked 
well for Utah’s Hogle Zoo. It re-
opened to a limited number of 
visitors, who had to observe so-
cial distancing, make reserva-
tions online, enter during a cer-
tain time frame, and travel in one 
direction through the zoo. Offi-
cials watched and made adjust-
ments accordingly, needing “to 
be able to pivot on a dime,” said 
Erica Hansen, the zoo’s commu-
nity relations manager.
 “One of the lessons I think 
that surprised us is, all of your 
plans will almost get tossed out 
the window and almost immedi-
ately, because I think what we’ve 
learned  through this virus is that 

it’s changing all the time,” she 
said. “So we have learned to be 
very flexible. We’ve learned to be 
very adaptive.”
 Like the UofU is planning, 
the zoo got feedback and ideas 
from visitors, the zoo using social 
media.
 “We found half the audience 
was very eager to come back to 
the zoo and then you found the 
other audience that wants to just 
wait and see what happens over 
the next couple of weeks,” Han-
sen said. But through social me-
dia, those who were hesitant saw 
their friends came, felt safe and 
posted photos about their visit, 
making everyone feel safer about 
attending.
 “So, as businesses start re-
opening, be sure you’re really 
engaging your social media au-
diences because that’s your com-
munity,” Hansen said.
 The webinar’s moderator, 
former Gov. Mike Leavitt, said 
large-crowd venues will be like 
everyone else in tackling the im-
pacts of the virus: learning and 
adjusting.
 “This is a long-term process 
that we’re learning to manage,” 
Leavitt said, “not one we’re going 
to be able to solve overnight.”
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 One of the new ways critics like to 
slice and dice rich people these days is to 
question the value they provide to others by 
minimizing the importance of their chari-
table giving. For instance, the 
top 20 richest people in America 
gave a cumulative $8.7 billion to 
charity in 2018, but we are told 
that this sum is only 0.8 percent 
of their wealth. The most recent 
example of this tut-tutting comes 
to us after Mark Zuckerberg and 
his wife, Priscilla Chan, donated 
$100,000 to each of eight of their 
favorite Bay Area restaurants.
 The goal was to help these establish-
ments cope with COVID-19 and hope-
fully stay afloat during these times of 
lower demand. In a San Francisco Gate 
article later recapped by Business Insider, 
Jessica Snouwaert recognizes that this ges-
ture is “nice,” but then writes, “It can be 
helpful to examine what a comparable 
donation would like from a nonbillionaire 
family. In this case, comparing the scale 
of Zuckerberg’s wealth with the wealth of 
the average U.S. household shows just how 
deep economic divides run between billion-
aires and everyday Americans.”
 The answer to that comparison is that 

the Zuckerbergs’ “$800,000 to the eight 
Bay Area restaurants is comparable to the 
median U.S. family giving about $1.02.” 
Yet for practical purposes, that comparison 

is meaningless.
 First, leaving aside the 
difficulty of measuring wealth, 
one wonders what the exercise 
adds to the debate. When the 
Zuckerbergs buy a gallon of gaso-
line for say, $2.19, it represents 
a much smaller portion of their 
wealth than the same expenditure 
does for an American of ordinary 

wealth. But, so what? Does that change the 
value of the product?
 To the extent that we want to engage 
in such comparisons, the only one that is 
relevant — but that doesn’t make it into the 
report — is the value of the $100,000 to 
each of the restaurants receiving the money. 
While the generosity of the Zuckerberg’s 
$800,000 might be no greater than that of 
the median family giving $1.02, the differ-
ence could mean everything to a struggling 
small-business owner.
 If you need help assessing how sig-
nificant the donation is, think about it this 
way: Assume the economy reopens sooner 

rather than later and that restaurants will be 
allowed to cater to their customers in safe 
ways. If $100,000 helps each of the eight 
to survive this crisis, then the impact of the 
Zuckerbergs’ donation will extend to the 
restaurants’ employees, faithful patrons, 
future customers and suppliers. Simplistic 
calculations don’t reflect this reality.
 But such comparisons also display an 
ignorance that obscures society’s under-
standing of wealth. Many assume that the 
Zuckerbergs’ wealth is sitting idly by in 
a giant pile at a bank vault somewhere. 
You also get a sense that whatever money 
wealthy entrepreneurs don’t give to charity 
is spent on sumptuous lifestyles.
 No doubt, the super-rich do lead dif-
ferent lives than we do. However, most 
of their wealth is tied up in productive 
activities. A vast majority of it is invested in 
companies. It is used to fund research and 
development that will create better goods 
and services for consumers; that wealth is 
the capital that smaller-scale innovators and 
producers borrow from banks to grow their 
enterprises. And it employs workers. The 
Zuckerbergs’ wealth, for instance, contrib-
utes directly to the employment of 45,000 
people worldwide.

 Rather than publish meaningless cal-
culations about the charitable donations 
of the very rich, we should be grateful for 
it while it lasts, because there’s always a 
chance that today’s rich people or their 
heirs won’t stay rich forever.
 In an excellent study on wealth 
inequality, the Cato Institute’s Chris 
Edwards and Ryan Bourne note that, con-
trary to common belief, most U.S. wealth 
isn’t inherited. Looking at the Forbes list 
of the 400 Americans with the highest net 
worth since 1982, they report that “just 69 
individuals or their descendants remained 
on the 2014 list.” In other words, most of 
that wealth is self-made, and the heirs of 
today’s richest likely won’t be as rich.
 In short, it’s unseemly to complain 
that charitable contributions aren’t even 
larger than they are — that they’re some-
how worth less to the recipient, or that 
those dollars are deemed either cheap or 
generous, depending on the net wealth of 
the person giving it. To those in need, it all 
spends the same.

Veronique de Rugy is a senior research 
fellow at the Mercatus Center at George 
Mason University in Fairfax, Virginia. 
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Charity lesson: A dollar by any other name would spend the same

 As polls continue to show a steady 
lead for Joe Biden, Pres. Trump is getting 
increasingly desperate. He has now commit-
ted himself to an election strategy 
that is centered on pointing the 
finger at China and its leader Xi 
Jinping. Throughout January and 
February, Trump showered praise 
on Xi, describing him as “strong, 
sharp and powerfully focused,” 
repeatedly emphasized the close 
Sino-American cooperation on 
COVID-19 and praised Beijing 
for its “transparency.” As late as 
March 27, Trump tweeted, “We are work-
ing closely together. Much respect!”
 That was before it became clear that 
he had mishandled the outbreak in America 
and before his approval rating began to 
drop. So he returned to a familiar pat-
tern — blaming foreigners. If the 2016 
campaign was centered around blaming 
Mexico, the 2020 campaign will clearly 
focus on scapegoating China. Trump surro-
gates are already insisting that China must 
pay for the damage it has done — which 
will presumably happen right after Mexico 
pays for the wall.
 Let me be clear: China clearly engaged 
in a cover-up of the initial outbreak in 
Wuhan. Local officials silenced whistle-
blowers. The entire Chinese Communist 
Party system was terrified that this bad 
news would slow growth, spook markets 
and reveal that it had mishandled a public 
health emergency. The CCP did the same 
and more during the SARS outbreak of 
2003.
 But the Chinese authorities also did 
some things right. They sequenced the 

entire genome of the coronavirus and 
released it to the world on Jan. 12, much 
faster than happened with SARS. They 

also realized, belatedly, that in 
this case their censorship and 
control were exacerbating the 
public health crisis. On Jan. 21, 
the Chinese Communist Party’s 
Central Political and Legal Affairs 
Commission posted a statement: 
“Whoever deliberately delays or 
conceals reporting for the sake 
of their own interests will be 
forever nailed to history’s pillar 

of shame.” (The post was later removed, 
probably because it revealed that people 
had been delaying and concealing reports.)
 In any event, by the end of January, the 
World Health Organization had announced 
a global health emergency, and several 
places moved quickly to combat it. The 
United States was not one of them. Had 
Trump done so, America would be in a very 
different situation today. Taiwan, which 
gets millions of travelers from mainland 
China each year, didn’t close its borders to 
China until after the U.S., yet it took smart, 
targeted steps to limit the spread. It has, to 
date, seven deaths from COVID-19. Hong 
Kong, a dense city with a similar number of 
residents as New York, has had four. Those 
are not typos.
 The real puzzle is not that Trump 
is engaging in China-bashing but why 
Democrats are joining in. They are fall-
ing into a familiar trap. Republicans take 
a legitimate challenge to the United States 
and pump it up into a mortal danger, mas-
sively exaggerating the threat and accusing 
the Democrats of appeasement or even 

It’s a real puzzle why Democrats are falling for Trump’s China ploy
of taking part in a conspiracy with the 
enemy. And Democrats, instead of stand-
ing their ground, get scared and join in the 
scare-mongering. In response to ads bash-
ing Biden and China, Biden released his 
own China-bashing ad, which even com-
peted with Trump in its racially charged 
tone. Rather than explaining that policy 
towards China requires both confrontation 
and cooperation, the Biden campaign has 
basically conceded the argument to Trump.
 These are not just election-year antics. 
Such tactics have lasting consequences. 
Democrats supported coups and covert 
operations across the world in the 1950s 
and 1960s for fear that they would be 
labeled soft. They stumbled into Vietnam 

in large measure because Lyndon Johnson 
did not want to face Republican accusations 
that he “lost” a country to communism. The 
most recent generation of Democrats went 
along with the Iraq War largely because 
they did not want to be seen as weak in 
the War on Terror. In 2002, as Republicans 
began beating the drums for war with Iraq, 
Biden joined them. “We have no choice but 
to eliminate the threat,” he said on “Meet 
the Press.” “This is a guy who’s an extreme 
danger to the world.”
 Trump’s latest campaign strategy is 
to attack China and an international body, 
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the World Health Organization. 
Never mind that the WHO is, 
as Bill Gates has noted, more 
closely connected to the United 
States than any other country. 
“There’s no U.N. agency more 
connected to a country than WHO 
is to [America and in particular 
to the] CDC,” he told me. Never 
mind that it does not have pow-
ers to compel sovereign countries 
(like China) largely because of 
rules written and supported by 
Washington, which is allergic to 
external interference from inter-
national groups.
 For Trump, the attacks make 
sense. He and his followers want 
to cripple international institu-
tions. They want an end to global 
cooperation on issues like cli-
mate change. They understand 
that a Cold War with China would 
destroy globalization and the 
open, rules-based international 
order.
 But Democrats believe in 
this world. They see it as the 
fulfillment of a vision conceived 
by Woodrow Wilson and Franklin 
Roosevelt that has provided for 
unprecedented peace and prosper-
ity over the last 70 years. So why 
are they joining in its destruction?

Fareed Zakaria’s email address is 
fareed.zakaria.gps@turner.com.

(c) 2020, Washington Post Writers Group
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 Stacey Abrams is running a less-than-
subtle campaign to be Joe Biden’s vice-
presidential running mate. Republicans 
should hope she succeeds. If selected, she 
would displace Sarah Palin as the least-
qualified person ever to serve on 
a major-party ticket.
 Biden should understand this, 
because he saw firsthand how 
much damage Palin’s selection 
did to then-Sen. John McCain 
(R-Arizona), the Republican 
presidential nominee in 2008. 
Pre-election polls showed that 6 
out of 10 Americans said Palin 
was not qualified for the job, 
and a Stanford University study found that 
she cost McCain more than 2 million votes. 
As Newsweek’s Howard Fineman point-
ed out at the time, Palin “sent wavering 
Democrats, independents and moderate 
Republicans scurrying to Sen. Barack 
Obama.”
 People simply could not see Palin step-
ping into the presidency if McCain — who 
was the second-oldest person ever to win 
a major party’s presidential nomination — 
were incapacitated.
 Abrams makes Palin seem qualified by 
comparison. At least Palin won her race for 

Alaska governor. Abrams’s claim to fame 
is that she lost Georgia’s governor’s race in 
2018. Indeed, she has never won a statewide 
race. The highest office she has ever 
attained is minority leader of the Georgia 

state House of Representatives, a 
part-time legislature. Apparently, 
she thinks this qualifies her to be 
leader of the free world. Last year, 
Abrams briefly considered a run 
for president herself, telling The 
Post in an interview, “I know I 
have policy chops. I have foreign 
policy experience.” According to 
her official bio, her foreign policy 
experience is serving as a “former 

term member of the Council on Foreign 
Relations” (a temporary membership for 
young people) as well holding as a string 
of fellowships that might qualify her for an 
entry-level research job at a think tank. She 
is an accomplished author — not of foreign 
policy treatises, but of romantic suspense 
novels.
 But Abrams’s lack of either experience 
or electoral success has not stopped her 
from actively pursuing the vice presidency. 
In recent weeks she has done a raft of 
interviews, culminating with an online joint 
appearance with Biden. Abrams makes the 

case that she tripled turnout among Latinos 
and Asian Americans and boosted African 
American turnout by 40 percent in Georgia 
in her gubernatorial run — and that she 
could do the same for Biden nationally. 
 “That’s why you have running mates,” 
she says. No, the reason you have running 
mates is so they can assume the duties 
of commander-in-chief if the president is 
incapacitated. That is why George W. Bush 
selected Dick Cheney, a former defense 
secretary, and why Obama selected Biden, 
a former chairman of the Senate Foreign 
Relations Committee. Whatever advantage 
Abrams might bring with minority voters 
who are already in Biden’s camp would be 
dwarfed by her obvious lack of readiness 
for the presidency, which would drive away 
the moderate suburban Republicans and 
independents in the swing states that Biden 
needs to defeat Trump.
 And presidential readiness will be more 
important for Biden’s running mate than for 
any other vice-presidential pick in modern 
times. If elected, Biden would be older on 
the day he takes office than Ronald Reagan 
was on the day he left office. Biden’s not 
just old, but also incredibly fragile — a 
fact we are reminded of whenever he 

emerges to do an interview from his 
Delaware basement. Biden has essentially 
acknowledged that he will be a transitional 
figure who will serve as a “bridge” to a new 
generation of leaders. If elected, he would 
be a caretaker president who would serve 
one term at most and keep the seat warm 
for his successor.
 That means Biden’s choice of a succes-
sor will have outsize importance. In most 
elections, voters do not cast their ballots 
for the vice president. But this time around, 
Biden’s vice president will really be a 
president-in-waiting — one who could very 
well be required to step into the presidency 
before Biden’s term is up.
 McCain later said he regretted picking 
Palin as his running mate. Biden would 
similarly regret choosing Abrams. She 
would be a weak vice-presidential pick 
under any circumstances, but in Biden’s 
case she could cost him the White House.

Marc Thiessen writes a twice-weekly col-
umn for The Washington Post on foreign 
and domestic policy. He is a fellow at the 
American Enterprise Institute, and the for-
mer chief speechwriter for Pres. George 
W. Bush.

(c) 2020, Washington Post Writers Group

Republicans would love Biden to pick Stacey Abrams as running mate

 As a lot of the pandemic secu-
rity restrictions are being lifted in 
Utah. One security restriction you 
shouldn’t let slip is your cyberse-
curity. Many people are heading 
back into work and it 
is easy to let cyber-
security best practices 
get lost in the shuffle. 
Just because you are 
getting a respite from 
quarantine doesn’t 
mean companies are 
getting a respite from 
cyberattacks. In fact, 
cyberattacks are more 
prevalent than ever.
 With everyone returning to 
work, companies should make it 
a priority to lock down remote 
access for anyone who does not 
still need it. While it may not 
seem like a big deal to turn off 
people’s remote access right now, 
it is considered a best practice. 
This practice is called the “prin-
ciple of least privilege.”
 The basis of this principle is 
that users are only granted per-
mission to the bare minimum of 
what they need to do their jobs. 
This is an extra step to protect 
against malicious attacks. If a 

user were to become compro-
mised, the attacker may not be 
able to view any sensitive data 
remotely based on the user’s per-
missions.

 Anytime data 
leaves the protective 
shell of a company’s 
internal infrastructure, it 
instantly becomes more 
vulnerable. So, hav-
ing everyone working 
remotely can pose a big 
challenge. You should 
be careful to make sure 
every precaution is being 

taken. Were proper channels in 
place and used during your work 
from home period? Remote con-
nections are the primary way 
hackers will get into your sys-
tem. Ensuring you are properly 
protected for both remote and 
in-office work will help keep the 
hackers out.
 Phishing attacks are addi-
tional methods attackers use to 
attempt to enter your network and 
this pandemic has provided them 
with easy methods for phishing. 
From hackers impersonating an 
executive of the company, seek-
ing help with remote work or 

claiming to be selling high-qual-
ity protective masks, hackers are 
adapting to the current environ-
ment to try to make their efforts 
more convincing. All it can take is 
a click on the wrong link for these 
attackers to have what they need 
and wreak havoc on your com-
pany. You must keep your team 
educated on these trends, so users 
are more skeptical when they hit 
their mailbox. 
 For anyone concerned about 
the legitimacy of an email, send it 
to your IT team. It is better to take 
the extra time to double-check 
than suffer the consequences of 
a cyberattack. A great tip to be 
extra-cautious is to never click a 
link inside an email. While you 
may have an add-on for check-
ing safe links, this habit will help 
you when you access personal 
emails too. Instead, just open a 
web browser and visit a website 
directly instead of risking click-
ing on a potentially harmful link 
within an email.
 Whether people are desper-
ately seeking solutions to the 
current pandemic or distracted 
by kids or a barking dog while 
reviewing emails, it can be a 

lot easier to fall for these scams 
these days. Cybercriminals will 
not miss the opportunity to take 
advantage of the situation. If 
anything, they will try to tar-
get the vulnerable companies and 
employees. They will try to capi-
talize on the urgency of our cir-
cumstances.
 Cybersecurity is a problem 
for every employee in every com-
pany. The weakest point of any 
system is always the person at 
the keyboard. If you don’t have 
regular cybersecurity trainings in 
place, reach out to IT resources 
and find out what kind of train-
ings they can provide. Every sin-
gle person within an organization 
needs to build good security hab-
its in order to mitigate the security 
risks. 
 If cybersecurity was not a 
priority for your company before, 
it needs to be now. Measures 
to keep your company and its 
employees safe need to be taken 
on now, before it becomes a real 
problem.

Bahar Ferguson is president for 
Wasatch I.T., a Utah provider of 
outsourced IT services for small 
and medium-sized businesses.

Business Tech
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This is not a good time to forget about cybersecurity
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THE GROWING IMPORTANCE OF BETTER BUILT 
CUSTOM HOMES & GREEN HOME BUILDING

By Kim Hibbs
Owner & General Contractor for Hibbs Homes

Remote working and learning are a 
new part of daily life for many families, 
and experts speculate that they will 
likely continue to have an important 
role for months, if not years, to come. 
While our definitions of home and 
work continue to rapidly shift, 
what we want and need from 
their homes is also changing. 
We have already seen an 
increased interest in custom 
home design and energy effi-
ciency as a result of people 
spending more time at home, 
and our experience in the 
home building industry tells us they are 
only going to continue to grow in impor-
tance - and for good reason.  

CUSTOM HOME DESIGN
As we all spend more time adjusting 
to the new normal, many people are 
feeling the squeeze of living in a home 
that was built with no one in particular 
in mind. Every custom home we’ve built 
has been designed  for a specific fam-
ily and their lifestyle. For some families 
that means a home office that can later 
adapt as life changes and families 
grow. For others, custom home design 
means spaces for entertaining or recre-
ation.  Every family is different, which 
is why there is a growing need for truly 
custom-built homes.  

Finding an area that works as a home 
office or remote learning space is 
increasingly important, and as the office 
environment is likely to change dramati-
cally, it is something that is absolutely 
essential for most homeowners. While 
some custom home clients have dedi-
cated office space in their design, oth-
ers include flex space that can be used 
as an office today and in-law suites 
tomorrow. 

There are other features becoming 
more and more popular.  Spring and 
summer evenings that were once 
packed with sporting events and social 
gatherings are being replaced with 
cooking multi-course dinners and fam-
ily pick-up basketball games. As a 
result, more of our clients are looking 

ADVERTISING

for ways to build spaces in their homes 
to accommodate the activities they 
love most. 

One custom home feature that has 
always been a favorite is a well-
equipped, spacious kitchen. As more 
people are taking up baking from 
scratch and turning home dining into 

an event, custom and chef 
kitchens - both indoors and 
out - are even more impor-
tant in home design. In fact, 
the ability to build a larger 
and more accommodating 
kitchen is the reason many 
people have begun exploring 
custom home building.  

Custom spaces to play favorite sports 
were considered a nice-to-have fea-
ture by many of our clients. However, 
as more of us are looking for ways to 
bring our sports and fitness activities 
home, custom sport courts, complete 
home fitness centers, and integrated 
outdoor living spaces are moving up 
the list of in-demand home features.

ENERGY-EFFICIENT DESIGN
While under stay at home orders, most 
family members are using their com-
puters to participate in classes or meet 
with clients and coworkers. But as soon 
as the temperatures start to warm, 
HVAC systems that may have been 
set back while the owners were at the 
office, will soon be humming all day 
to keep us comfortable as we focus 
on working and learning from home. 
Increased demand for electricity, water, 
and other utilities means rising monthly 
costs for many homeowners. Energy-
efficient homes are built with higher 
efficiency windows, doors, insulation, 
and HVAC systems.  These homes 
often use smart home technology to 
help reduce energy and water waste. 
Because they are highly efficient, and 
more durable, these homes also give 
homeowners the ability to proactively 
manage their monthly utility and main-
tenance costs.  

Aside from saving money each month, 
there are health benefits to building 
a high-performance, or green home.  
These homes are built to control the 

air coming into and out of the home.  
It’s done through better caulk and seal 
packages, upgraded HVAC filters and 
controlled controlled air exchanges and 
ventilation systems.  As a result, these 
homes have a lower presence of virus-
es, allergens, and common pollutants in 
the air. For many families we work with, 
healthier indoor air quality is a priority 
and gaining in importance.

In the last couple of months, we have 
continued making dream homes a real-
ity while adapting to the needs of our 
customers. Using video conferencing 
and other changes we strive to ensure 

a safe, healthy building experience for 
our team as we continue to build health-
ier homes for our clients. As we look 
towards tomorrow, we know the role of 
home is changing but the importance of 
it will remain. We are looking forward 
to helping our friends and neighbors in 
Salt Lake City and Park City by deliver-
ing better built custom homes that will 
fit their needs and lifestyles well into 
the future.

Kim Hibbs is the owner and general 
contractor at Hibbs Homes, a dedicated 
custom home builder known for energy 
efficiency and green construction.

 At home recreation has grown in importance for our clients as more evenings and 
weekends are spent at home with family.

More time at home has made custom and energy-efficient homes more important 
than ever.

As lifestyles change, home offices are now an essential part of most custom home 
designs. 

Custom kitchens have always been a must-have, and with more time at home they 
are becoming a reason more people are turning to custom home building.
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 Annual ChamberWest Golf Classic, 
originally scheduled for June 24 at 
Stonebridge Golf Club in West Valley City, 
has been postponed until Aug. 20. Details 
are at chamberwest.com.
 “Giant in Our City 2020,” a Salt 
Lake Chamber event originally scheduled 
for March 26 at the Grand American Hotel 
in Salt Lake City, has been rescheduled for 
June 11 (tentative).
 Cybersecurity Conference 2020, a 
Salt Lake Chamber event originally sched-
uled for April 15 at Jordan Commons 
Megaplex, has been postponed until Oct. 6 
(tentative).
 “We Are Utah” Manufacturers 
Association Expo has been rescheduled 
for Sept. 23 at the Mountain America Expo 
Center in Sandy.
 Utah Veteran Business Conference 
2020, a Utah Veteran Owned Business 
Partnership event originally scheduled for 
May 8 at Salt Lake Community College’s 
Miller Campus in Sandy, has been post-
poned until a date to be determined.
 Annual Children’s Charity Golf 
Classic, a Murray Area Chamber of 
Commerce event originally scheduled for 
June 26 at Murray Parkway Golf Course in 
Murray, has been postponed until Aug. 21.
 Business After Hours, a Salt Lake 
Chamber event originally scheduled for 
May 21 at Squatters Pub in Salt Lake City, 
has been postponed until July 16.
 Ninth Annual Governor’s Energy 
Summit, presented by the Governor’s 
Office of Energy Development, in partner-
ship with Utah Media Group and HBW 
Resources, originally scheduled for May 
18 at the Grand America Hotel in Salt 
Lake City, has been postponed until Oct. 
21.
 The South Jordan Business and 

Entrepreneurial Summit and Expo, 
originally set for April 29 at Salt Lake 
Community College’s Miller Campus in 
Sandy, has been postponed until a date to 
be determined.
 The Zions Bank Business Success 
Academy workshop titled “De-Stink 
Your Marketing,” originally scheduled for 
April 29 at Zions Bank Business Resource 
Center in Salt Lake City, has been post-
poned until a date to be determined.
 Professional Development Series, 
a ChamberWest event, originally set for 
April 23 at TownePlace Suites by Marriott 
West Valley, has been postponed until a 
date to be determined.
 “America’s Role in the World: Why 
Leading Globally Matters to Utah,” a 
U.S. Global Leadership Coalition invita-
tion-only event originally set for April 6 
at the Grand America Hotel in Salt Lake 
City, has been postponed until a date to be 
determined.
 The 2020 Chamber Golf Classic, 
an Ogden-Weber Chamber of Commerce 
event, originally scheduled for May 14, 
has been postponed until Aug. 19, 7:30 
a.m.-3 p.m., at Mount Ogden Golf Course, 
1787 Constitution Way, Ogden. Details are 
at ogdenweberchamber.com.
OTHER INFORMATION
 The Morning Speaker Series, an 
Ogden-Weber Chamber of Commerce 
event scheduled for June 4, 7:30-9 a.m., 
will take place online via Zoom. Details 
are at ogdenweberchamber.com.
 Employers Council events scheduled 
for June have been canceled. They include 
“Harassment Prevention for Managers 
and Supervisors,” originally set for June 
4; “Orientation/Onboarding Essentials: 
Accelerating Competence, Connection 
and Commitment,” originally set for June 
11; “Performance Documentation Skills,” 
originally set for June 17; “I-9: Advanced 
Practice,” originally set for June 23; and 
“Supervision: Critical Skills for Effective 
Leaders,” originally set for June 24.

E. 5300 S., Murray. Free with pre-registra-
tion. Details are at murraychamber.org.

Aug. 19, 8:30 a.m.-3:30 p.m.
 Utah Employers Summit, an 
Employers Council event. Location is 
Radisson Hotel Salt Lake City Downtown, 
215 W. South Temple, Salt Lake City. Cost 
is $319. Details are at employerscouncil.
org.

Aug. 19, 3:30-5 p.m.
 “Business Connections and 
Bowling,” a ChamberWest event. Location 
is All-Star Bowling & Entertainment, 3601 
S. 2700 W., Valley Fair Mall, West Valley 
City. Cost is $15 for members, $20 for 
nonmembers. Details are at chamberwest.
com.

Aug. 20, 7 a.m.-3 p.m.
 Annual ChamberWest Golf Classic, 
originally scheduled for June 24. Activities 
include 7 a.m. check-in and breakfast, and 8 
a.m. shotgun start. Location is Stonebridge 
Golf Club, 4415 Links Driver, West Valley 
City. Details are at chamberwest.com.

Aug. 20, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Profitable 
Relationships,” a West Jordan Chamber 
of Commerce event. Presenter is Clay 
Neves of Personal Sales Dynamics. 
Location is West Jordan City Hall 
Community Room, 8000 S. Redwood 
Road, West Jordan. Free for members, $10 
for nonmembers. Details are at westjor-
danchamber.com.

Aug. 21
 Annual Children’s Charity Golf 
Classic, a Murray Area Chamber of 
Commerce event. Activities include a 7 
a.m. breakfast/check-in and 8 a.m. shot-
gun start. Location is Murray Parkway 
Golf Course, 6345 Murray Parkway Ave., 
Murray. Details to be announced.

Aug. 24, 7:45-9 a.m.
 WIB Networking, an Ogden-Weber 
Chamber of Commerce event. Location is 
The Argo House, 526 25th St., Ogden. Free 
for WIB members. Details are at ogdenwe-
berchamber.com.

Aug. 25, 10-11 a.m.
 “Art of Negotiation,” a West Jordan 
Chamber of Commerce event. Presenter 
is Marty Gale. Location is West Jordan 
Chamber, 8000 S. Redwood Road, West 
Jordan. Free. Details are at westjordan-
chamber.com.

Aug. 25, 11:30 a.m.-1 p.m.
 WIB Luncheon, an Ogden-Weber 
Chamber of Commerce event. Location is 
The Monarch, 455 25th St., Ogden. Cost is 
$20 for WIB members, $30 for nonmem-
bers, $20 for first-time guests. Details are 
at ogdenweberchamber.com.

Aug. 26, 8:30-10 a.m.
 “FMLA: The Rules and How the 
Courts Interpret Them,” an Employers 
Council event that is part of the five-part 
Legal Breakfast Briefing Series. Location 
is Employers Council, Utah office, 423 W. 
Broadway, Suite 200, Salt Lake City. Cost 
is $99. Details are at employerscouncil.org.

Aug. 27, 7:30 a.m.-2 p.m.
 ACG Utah Golf Tournament, an 
Association for Corporate Growth event. 
Activities include breakfast and registra-
tion at 7:30 a.m., shotgun start at 8:30 
a.m., and lunch and awards following play. 
Location is Eaglewood Golf Course, North 
Salt Lake. Cost is $250 for ACG members, 
$300 for nonmembers, $1,000 for four-
somes. Details are at https://www.acg.org/
utah/events/2020-golf-tournament.

Aug. 27, 8:30 a.m.-12:30 p.m.
 “I-9: Basic Compliance,” an 
Employers Council event. Location is 
Employers Council, Utah office, 423 W. 
Broadway, Suite 200, Salt Lake City. Cost 
is $145. Details are at employerscouncil.
org.
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GET 3X REWARDS WHEN YOU USE
THE UFCU VISA REWARDS CARD AT:

RESTAURANTS, GROCERY STORES, 
COSTCO AND SAM’S CLUB

VISIT UCREDITU.COM
OR CALL 801-481-8800




