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Dental aversion
One in three Utahns admit they 
would rather endure a toothache 
than visit a dentist during the 
coronavirus pandemic, according 
to a survey by NextSmileDental.
com. Forty-one percent of those 
surveyed have tried home reme-
dies during the lockdown to avoid 
seeing a dentist. Seven per-
cent admit they would consider 
removing a tooth themselves 
rather than see a dentist during 
the pandemic.
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COVID-19-19-19 Updates

The following are events that have been 
included in The Enterprise Calendar 
listings and subsequently have been 
postponed or canceled, or have been 
removed from the organizers’ web-
site calendars. This is not a complete 
list of postponements or cancellations. 
Check with organizers to determine if 
their events will take place.
CANCELLATIONS
Oct. 6, 8:30 a.m.-12:30 p.m.

“Americans with Disabilities Act 
Advanced Practice,” an Employers 
Council event at the Employers Council’s 
Utah office in Salt Lake City.

Oct. 8, 8:30 a.m.-4 p.m.
“Supervisory Skills Program,” an 

Employers Council event taking place over 
four consecutive Thursdays.

Oct. 9, 8:30 a.m.-1 p.m.
Business & Economic Summit and 

Training (BEST), a Davis Chamber of 
Commerce event.

Oct. 14, 5-7 p.m.
Business After Hours, an Ogden-

Weber Chamber of Commerce event at 
Snowbasin Resort, Earl’s Lodge, Ogden.

Oct. 15, 11:30 a.m.-1 p.m.
“Multiplying Lasting Profitable 

Relationships,” a West Jordan Chamber of 
Commerce event at West Jordan City Hall 
Community Room..

Oct. 20, 8:30 a.m.-12:30 p.m.
“Unemployment Insurance Essent-

ials-Utah,” an Employers Council event.

Oct. 27, 8:30 a.m.-4 p.m.
“Legal Issues in Managing 

Employees for Governments and Special 
Districts,” an Employers Council event.

Oct. 27, 10-11 a.m.
“The Art of Negotiation,” a West Jor-

dan Chamber of Commerce event at the 
West Jordan Chamber.

Oct. 28, 8-10 a.m.
“Employment Law Lessons from the 

Headlines,” an Employers Council event 
that is part of the five-part Legal Breakfast 
Briefing Series.

Nov. 3, 8:30 a.m.-noon
“Performance Management Essent-

ials,” an Employers Council event.

Cancellations and 
postponements
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 The Utah Inland Port Authority contin-
ues to seek interest from Utah communities 
that might want a satellite port in their fu-
ture.
 At the most recent Utah Inland Port 
Authority Board meeting, Ginger Chinn, 
the authority’s managing director of busi-
ness development, said that offi cials in 
Wayne, Juab, Iron, Grand, Emery, Carbon 
and Beaver counties have expressed a de-
sire to consider being the location of a sat-
ellite port to augment the main shipping, 
logistics, warehousing and manufacturing 

port site near the Salt Lake City Internation-
al Airport.
 Weber, Box Elder and Tooele counties 
are expected to join that list.
 As part of the interest-gauging activi-
ties, authority offi cials have undertaken the 
“intake process” and consulted with the 
Utah Association of Counties and various 
associations of governments to discover the 
locations for potential satellite sites.
 “I’d like to reiterate that this is not an 
application or a contest,” Chinn said. “It’s 
simply an intake. We’re trying to under-
stand what exists.”

'Utah is still Utah,' and that will 
help with the pandemic recovery

Authority board begins 'intake 
process' for satellite port sites

 Utah’s top tourism offi cial is confi dent 
in an industry rebound because the same 
attributes that made Utah such a tourism 
destination success in the fi rst place will 
remain after the COVID-19 pandemic.
 While Utah’s leisure and hospitality 
industry has been the hardest-hit economi-
cally by the pandemic’s effects, Vicki Va-
rela, managing director of the Utah Offi ce 
of Tourism, recently listed several charac-
teristics Utah already had in place before 
the virus: its Red Emerald plan, Tourism 
Marketing Performance Fund for advertis-

ing Utah’s tourism charms, and breathtaking 
landscapes.
 None are going away.
 “If you get to be in the tourism industry, 
you want to be in a place where Mother Na-
ture played favorites, and we have what the 
world wants right now,” Varela said told an 
in-person and remote audience at the recent 
Utah Tourism Conference.
 She likened Utah to Birkenstocks san-
dals and shoes, which were always function-
al and elegant in their simplicity and func-
tionality but then “got really sexy.”

A ski run at dusk features the lights of Deer Valley. Such natural settings are among the reasons 
Utah’s top tourism official is expecting the tourism industry to recover after the hard-hitting 
COVID-19 pandemic passes.
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COVID-19 AND UTAH - NEWS AFFECTING YOUR BUSINESS & YOUR EMPLOYEES

 The Kem C. Gardner Policy Institute at the University 
of Utah has released a data mining tool to provide Utahns 
easy access to the Household Pulse Survey conducted by 
the U.S. Census Bureau. The survey provides a rolling 
view of COVID-19’s impact on households in Utah. 
 While the Census Bureau provides a basic interactive 
tool to work with the data at the state level, the new data 
tool developed by the Gardner Institute allows users to eas-
ily access and compare 12 weeks of Utah-specific data by 
age, household income and race and ethnicity.
 “The Census Bureau is providing a large amount of 
data through this survey. We wanted to dig deeper into the 
Utah results and provide an easier way to view how CO-
VID-19 is impacting,” said Mallory Bateman and Emily 
Harris, the Gardner Institute researchers who collaborated 
on the development of the data tool. “We hope this will be 
a useful tool for community leaders, decision-makers and 
interested citizens as we continue to navigate the impacts 
of the pandemic.”
 The capabilities of the new data tool include a selec-
tion of survey questions covering employment, housing, 
educational technology, mental health and food stability. 
The responses are available by age groups, household in-
come groups, and race and ethnicity groups. The data is 
presented in two-week intervals.
 The new data tool is available at https://gardner.utah.
edu/covid-19/household-pulse-data-tool/.

 Utahns that have had trouble paying their rent have 
been offered help by local governments with funds from 
the federal CARES Act. But many have not taken advan-
tage of the programs, according Salt Lake County May-
or Jenny Wilson and other city and county officials. The 
availability of funds expires on Dec. 31.
 “The good news is there is relief. The bad news is 
we have not seen an extension of CARES Act dollars,” 
Wilson told reporters recently. “Just like Cinderella had to 
leave the ball, this community, unfortunately, has a limit 
for the use of CARES Act dollars.” Wilson joined other 
elected and community leaders recently in urging Utahns 
to apply for the help as soon as possible, regardless of their 
immigration status or how much money they were making 
before the onset of the pandemic.
 Many who seek help from Comunidades Unidas, a 
nonprofit serving Utah’s Latinos, have worried they will 
need to repay the money or that it will prevent them from 
obtaining lawful permanent resident status, said the orga-
nization’s executive director, Mayra Cedano. “We’re hav-
ing to do a lot of education in terms of trying to minimize 
the fear in our communities,” Cedano told KSL Radio.
 Through the end of September, the state has paid out 
$2.1 million in federal coronavirus relief money to help 
Utahns cover rent, meting out an average of $1,327 in each 
check, according to figures provided by the Department of 
Workforce Services (DWS). 
 A program that lets landlords to receive federal mon-
ey on behalf of delinquent renters has issued roughly 
$186,000, said Jonathan Hardy, director of the Housing 
and Community Development Division with DWS. That 
means the vast majority of the $20 million that state law-
makers set aside for rent assistance remains untapped.
 “Some people aren’t used to asking for help but have 
been affected by COVID-19,” said Hardy. “We know this 
is an issue. The last thing we want to see is people owe 
thousands of dollars on their rent on Dec. 31 when we 
could have been helping them all along.”
 Salt Lake City Mayor Erin Mendenhall said the entire 
community fares better when those living on the edge can 
stay in their homes. “It has to do with everyone’s physical 
and mental well-being,” Mendenhall said. “It affects our 
economy directly. It affects our educational systems. It af-

 The Utah Farm Bureau’s Farmers Feeding Utah cam-
paign, in partnership with the Utah Petroleum Associations 
has conducted its latest project to assist farmers and fami-
lies in rural Utah.  The Uinta Basin Miracle Project took 
place recently in Vernal. In addition to the project’s food 
distribution, the event included a check presentation from 
the state’s oil and gas sector to support Farmers Feeding 
Utah’s ongoing mission.
 “Energy workers across Utah have been serving on the 
frontlines of the pandemic since February and have seen 
first-hand the impacts in our rural communities,” said Utah 
Petroleum Association president Rikki Hrenko-Browning. 
“On behalf of our member companies, I am pleased to see 
our association partnering with Farmers Feeding Utah to 
make sure families in this community have the support and 
nutrition they need, and truly believe we will recover faster 
when we look out for one another.”
 “As this campaign works to help sustain farmers and 
families in need, it is great to find local partners that want 
to help in their community,” said Ron Gibson, president of 
the Utah Farm Bureau Federation. “The energy industry is 
a big employer in eastern Utah, and they’ve been impact-
ed by this pandemic as much as anyone. We’re happy to 
be able to partner with these energy companies in helping 
give back to their community in this time of need.”
 To date, the Farmers Feeding Utah campaign has 
raised more than $560,000 in donations from individu-
als and businesses and provided approximately 500,000 
pounds of food, with a retail value of more than $650,000, 
to Utah residents in the Navajo Nation, northern Utah, 
West Salt Lake, Ogden and to smaller community pantries 
throughout the Wasatch Front, Gibson said.
 Farmers Feeding Utah is a campaign of the Miracle of 
Agriculture Foundation, a 501(c)(3) organization that was 
set up as the charitable arm of the Utah Farm Bureau 
Federation. Additional logistical and in-kind support has 
come from partners, including Utah State University and 
its Hunger Solutions Institute.

 As part of a nationwide effort by local chapters of 
the Community Foundation to mobilize funding in light 
of the social and economic impact of the COVID-19 pan-
demic, the Community Foundation of Utah (CFU) has 
mobilized $7.2 million this year in support of critical non-
profit work. That compares to $3.3 million granted year-
to-date in 2019.
 Community foundations across the country are mak-
ing an unprecedented effort to mobilize funding and over 
$1 billion in charitable giving came from these organi-
zations, according to data gathered by the Community 
Foundation Public Awareness Initiative. 
 “The generosity of our donors has been a shining 
light during an exceedingly difficult time and is a true 
proof of concept for Community Foundations. We do not 
know what the future holds, but our ability to access char-
itable resources for communities in need during crisis is 
powerful,” said Alex Eaton, CEO of CFU.
 Over and above the increased funding for nonprof-
its, CFU is supporting the Utah community through lo-
cal partnerships. In April, CFU collaborated with Mercato 
Partners to provide Relief Pack meals for first responders, 
healthcare workers and others hit hard by COVID-19. In 
August, CFU announced a partnership with the Salt Lake 
City Mayor’s Office in Raise Up Salt Lake City, dedicat-
ed to raising $1 million for financial assistance to families 
unable to access federal stimulus funding.
 In addition to COVID-specific initiatives, CFU is 
committed to ensuring a resilient and innovative nonprof-
it sector, Eaton said. CFU continues to support Utah non-
profits through ongoing initiatives such as the Social In-
vestors Forum and Invest in Success.
 This year, SIF granted $45,000 in seed funding 
to New Pattern Utah, a coalition dedicated to provid-

Gardner Institute releases Census 
Bureau Household Pulse data tool

SLC & county leaders urge Utahns to 
take advantage of available rent help

fects our city’s children.”
 On Sept. 1, the Centers for Disease Control and Pre-
vention placed a hold on some evictions through year’s 
end. To qualify, renters must show they have sought rental 
assistance from the government, affirm they can’t pay due 
to COVID-19 hardships and that they’re likely to become 
homeless if evicted.

Community Foundation mobilizes 
$7 million to support nonprofit sector

Farmers Feeding Utah partners with 
UPA to help Uinta Basin families

ing funding and training to black female entrepreneurs. 
SIF also granted $25,000 to the International Rescue 
Committee to support translation services for refugee 
populations seeking medical care. 

What We Do:
South Valley Services (SVS) 
provides options through 
counseling, case management, 
prevention and shelter to women, 
children and men who have 
experienced domestic violence    
to live life free from violence.

�  2,057 Hot Line Calls 
�  1,606 Hours of Child Care 
�  1,647 Hours of Case Mgmt.  
�  413 Community Outreach Events
�  1,864 Volunteer Hours
�  1,472 Hours of Crisis Therapy
�  14,702 Nights of Safe Shelter

Making a Difference:

www.svsutah.org

To donate, volunteer, or if you need help, call 801-255-1095. 

One in three women in Utah
will experience domestic 
violence in their lifetime.
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 Orem-based 1-800 Contacts, 
the nation’s largest retailer of con-
tact lenses, is being sold to global 
investment firm KKR & Co. Inc. 
of New York City. Bloomberg 
reported that KKR will pay cur-

rent owner AEA Investors, also 
of New York City, in excess of $3 
billion for the brand. AEA pur-
chased 1-800 Contacts in 2016 
from Thomas H. Lee Partners.
 Started in a dorm room in 

Utah County in 1995 by Brigham 
Young University student Jona-
than C. Coon and optometrist 
John F. Nichols, 1-800 Contacts 
sells eye wear and contact lens-
es online. The company held an 

 The Sorenson Impact Center, a think tank 
housed at the University of Utah’s David Eccles 
School of Business, has been awarded a $600,000 
grant from the U.S. Economic Development Ad-
ministration (EDA). Project DEEP (Developing 
Equitable Economies Program) is the first 
university-based, multi-pronged initiative to 
support women and BIPOC (black, indigenous, 
and people of color) as entrepreneurs, investors 
and workforce leaders in the innovation economy.
 Project DEEP will focus on Utah and the Inter-
mountain region (Arizona, Colorado, Idaho, Mon-
tana, Nevada and Wyoming) and provide a suite of 
support to combat systemic racial and gender in-
equities in the entrepreneurial ecosystem. Over the 
course of the next two years, the Sorenson Impact 
Center will develop a range of training materials 
featuring subject matter experts targeted at capi-
tal providers, resource partners, corporations and 
entrepreneurs in an effort to break down barriers 
faced by diverse founders in entrepreneurship.
 Additionally, the program will offer direct 
mentorship, marketing services and networking 
opportunities to over 20 entrepreneurs in the com-
munity. The center will apply its patented impact 
measurement methodology to test the effective-
ness and success of this program, paving a path 
for universities throughout the nation to apply this 
approach.

 “If we truly want to achieve an equitable re-
covery from COVID-19, we need to think about 
creating an economy that reflects our demograph-
ics and diversity,” said Geoff Davis, CEO of the 
Sorenson Impact Center. “Project DEEP puts 
women entrepreneurs, and black, indigenous, and 
other people of color at the forefront of the inno-
vation economy. It seeks to redress an unfair and 
much-needed change in our economy through pro-
viding targeted support to aspiring entrepreneurs.” 
 The program is supplemented by a further 
$600,999 in support from The Sorenson Impact 
Foundation and in-kind support from the Univer-
sity of Utah. 
 “There is no reason why gender and racial 
inequity in entrepreneurship continues to exist in 
2020, yet we know that women and members of 
the BIPOC community continue to be shut out 
from opportunities in entrepreneurship,” said Kyra 
Clarke, Project DEEP lead. “Project DEEP aims 
to change the status quo by addressing both sides 
of the table. While equipping historically mar-
ginalized entrepreneurs with the social and tech-
nical capital needed to overcome challenges, we 
will work to weaken systemic barriers by driving 
intentional diversity, equality and inclusion prac-
tices among ecosystem players, capital providers, 
and policy makers.”

IPO in 1998 on NASDAQ and 
acquired Lens Express in 2002.
 One of the first direct-to-
consumer brands, 1-800 Con-
tacts is no longer just a contact 
lens retailer. The company has 
expanded its offerings though 
major technology innovations, 
launching new companies in-
cluding an online glasses com-
pany, Liingo Eyewear, and lens 
replacement service Boomerang 
Lenses. 1-800 Contacts also of-
fers eye examination apps Ex-
pressExam and Rx Reader.
 The company has continued 
its solid growth despite the glob-
al COVID-19 pandemic. The 
company reports a 200 percent 
to 700 percent increase in usage 
of telemed apps compared to 
previous years and a 100 percent 
increase in new and returning 
customers. To keep up with the 
demand, 1-800 Contacts have 
recently added more than 200 
new hires in its Utah and North 
Carolina operations, bringing its 
total workforce to over 1,400.
 “1-800 Contacts was found-
ed 25 years ago to offer consum-
ers a better way to buy contact 
lenses. Since the very begin-
ning, we’ve kept the customer 
at the center of everything we 
do,” said John Graham, CEO 
of 1-800 Contacts. “It’s grati-
fying that KKR sees such in-
credible value in our brand 
and that they will continue to 
support us in doing what we 
do best — delivering the best 

vision care to consumers with 
the highest-quality customer 
service.”
 Nate Taylor, partner and co-
head of Americas Private Equity 
at KKR, said, “1-800 Contacts is 
a customer-centric, technology-
enabled business that is bringing 
more convenience to the optical 
space. We are excited to invest 
behind John and his world-class 
team.”
 Felix Gernburd, KKR man-
aging director, added, “We be-
lieve 1-800 Contacts’ singular 
focus on providing a consistent 
and high-quality customer expe-
rience, fueled by industry-lead-
ing capabilities and telemedicine 
solutions, positions them well to 
continue to drive innovation in 
the category.”
 KKR is making the invest-
ment through its Core Invest-
ments strategy, which represents 
capital that is targeting longer-
term opportunities.

Another big Utah deal: 1-800 Contacts sold to KKR & Co. for more than $3B

Sorenson Impact Center receives $600,000 
grant to support diversity in entrepreneurship
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 StoryBox Studios, an anima-
tion and film production studio in 
Ogden, has acquired post-produc-
tion and animation studio Mad-
rigueraPost located in Buenos 
Aires, Argentina. Terms were not 
disclosed.
 “Our passion to create knows 
no bounds, and with this strate-
gic acquisition, our team is poised 
to heighten our development of 
fresh content through StoryBox 
Studios’ enhanced capabilities,” 
said Brigham Sunday, co-presi-
dent and owner of the company. 
“We are inspired to accelerate our 
development of meaningful con-
tent, and we look forward to in-
troducing the world to our latest 
creations in 2021.” 

 StoryBox Studios is in the 
process of developing its first cre-
ative venture, “The Moonies,” an 
eight-part episodic series that fol-
lows the quirky adventures of 
a family living on a far-distant 
moon. “The Moonies” is current-
ly in full production and is set to 
be released in 2021.  
 “Madriguera's acquisition by 
StoryBox was the natural step af-
ter years of an ongoing business 
relationship. It helps empower 
our shared vision to bring amaz-
ing work to the world stage,” said 
Daniel Cruzado, CEO of Mad-
rigueraPost.
 StoryBox was founded in 
2012 by Sunday and his brother 
Noah.

StoryBox buys Argentine co.

The Salt Lake Chamber’s 
Roadmap to Recovery Coalition, 
in partnership with the Kem C. 
Gardner Policy Institute, has re-
leased a new economic tool for the 
business community — the Road 
to Recovery Dashboard — to track 
the state’s path to an economic re-
covery from the COVID-19 reces-
sion.

“While the effects of CO-
VID-19 will be felt for years to 
come — and we are concerned 
by the current increases in the 
number of Utahns testing posi-
tive with the virus — from an eco-
nomic perspective we know that 
in Utah, we have a solid founda-
tion upon which to rebuild,” said 
Derek Miller, president and CEO 
of the Salt Lake Chamber and 
Downtown Alliance. “Salt Lake 
Chamber’s primary objective with 
the new Roadmap to Recovery is 
to empower the private sector to 
create jobs and opportunity for 
individuals and families through-
out Utah. In that effort, we are 

just beginning. We need to see 
beyond the horizon to view op-
portunities as they are manifest, 
so our businesses can make deci-
sions accordingly. The Roadmap’s 
dashboard will be interactive and 
dynamic — updated monthly 
— with actionable information 
and analysis.”
 The dashboard will be up-
dated consistently, providing es-
sential insights, tracking 10 time-
ly and leading metrics and sharing 
indicators since the start of the 
pandemic.
 Three essential insights from 
the September 2020 Roadmap to 
Recovery Dashboard include:
 1. The Utah economy con-
tinues to improve but has a long 
way to go. Continued weekly 
unemployment claims peaked 
at 126,192 on May 2 and have 
now declined for 19 consecu-
tive weeks. Continued claims for 
the week of Sept. 12, 2020 tallied 
35,649, showing the Utah econo-
my still has a long way to go. Av-

erage weekly claims in 2019 were 
8,856.
 2. Utah’s unemployment rate 
of 4.1 percent is the lowest in 
the country. This positive news 
means many furloughed and laid- 
off Utahns are returning to work. 
Pay close attention, however, as 
it’s likely during COVID-19 that 
many Utahns have dropped out 
of the labor market and are not 
included in this rate. Economists 
also warn about estimation diffi-
culties during a pandemic and an 
economic shock.
 3. Construction employment 
surges as leisure and hospitality 
jobs suffer. Job change by industry 
varies dramatically. Year-over job 
growth for August  shows the lei-
sure/hospitality industry suffering 
through a 16.8 percent contrac-
tion and natural resources (energy 
and mining) declining by 11.5 per-
cent. Utah’s construction industry, 
which increased by 7.4 percent, 
continues to be Utah’s fastest- 
growing major industry over the 

Chamber releases economic dashboard to track Utah’s recovery from COVID-19
past 12 months.
 “While government performs 
a critical role in responding to CO-
VID-19, private-sector leadership 
is essential,” said Salt Lake Cham-
ber chief economist Natalie Goch-
nour. “The Salt Lake Chamber’s 
Roadmap to Recovery Coalition 
provides this leadership and will 
ultimately accelerate a full eco-
nomic recovery for our state.”
 The Roadmap to Recovery 
Coalition is a business-led coali-
tion, supported by the Salt Lake 
Chamber, focused on implement-
ing and promoting economic re-

covery. The coalition is co-chaired 
by Brandon Fugal, chairman of 
Colliers International; Mikelle 
Moore, senior vice president and 
chief community health officer 
for Intermountain Healthcare; 
and Scott Parson, CEO of Staker 
Parson Materials & Construction. 
Investors of the coalition include 
WCF Insurance, Deseret Man-
agement Corp., Intermountain 
Healthcare and Staker Parson Ma-
terials & Construction.
 The Roadmap to Recovery 
Dashboard is available at slcham-
ber.com/roadmap-dashboard.

 The Utah Governor’s Of-
fice of Economic Development 
(GOED) has announced that it was 
awarded a total of $5 million for 
the Defense Manufacturing Com-
munity Support Program (DMC-
SP) to undertake an $11,005,000 
project to enhance the capabilities 
of the regional defense industrial 
ecosystem, with a focus on carbon 
composites and advanced materi-
als.
 In August, the state was se-
lected as one of six Defense Man-
ufacturing Communities in the 
nation as part of DMCSP, man-
aged by the U.S. Department of 
Defense. The awarded project 
will include several initiatives 
to strengthen workforce devel-
opment across the Utah Defense 
Manufacturing Community, in-
cluding developing defense manu-
facturing apprenticeship programs 
and retraining workers displaced 
due to COVID-19.
 “We express gratitude to the 
U.S. Department of Defense for 
this $5 million program,” said Val 
Hale, GOED’s executive director. 
“Utah’s aerospace, defense and 
manufacturing industry is strong, 

and we look forward to the great 
things that will be accomplished 
through this initiative.”
 GOED leads the Utah De-
fense Manufacturing Community 
(UDMC) with the Utah Advanced 
Materials and Manufacturing Ini-
tiative (UAMMI) as its partner. 
The UDMC consortium includes 
partners, supporters, national ad-
visors and the Utah Industry Re-
source Alliance (UIRA). Commu-
nity supporters include more than 
70 organizations that will imple-
ment the programs developed by 
the UDMC. Advisors will provide 
a national perspective, includ-
ing America Makes, American 
Manufacturing Community Col-
laborative, Institute for Advanced 
Composites Manufacturing Inno-
vation, Idaho National Labs, Soci-
ety for the Advancement of Mate-
rial and Process Engineering and 
the American Composites Manu-
facturing Association.
 The DMCSP is designed to 
support long-term community in-
vestments that strengthen nation-
al security innovation and expand 
the defense industrial ecosystem’s 
capabilities. 

Utah awarded $5M for the defense 
manufacturing support program
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Donuts Brownies       Fritters 

     Turnovers         Muffins 

Family Owned & Operated 
 

2278 So. Redwood Road 
 

801-975-6381 
 

M-F 5:00 am – 2:30 pm & Sat. 7:00 am – noon 
 

 

 
MMMM…              
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TASTY 
Tuesdays!  

WOW 
Wednesdays! 

TWISTY 
Thursdays! 

FRITTER 
Fridays! 

SPRINKLES 
Saturdays! 

Every day is a great day . . . 

                         with Darla’s Donuts! 

 

 “My partners and I launched 
a software-as-a-service (SaaS) 
application earlier this year.
 “We’ve gotten a good 
response to our product. Virtually 
all of our customers so far are in 
the United States and Canada, 
but we’ve started getting inqui-
ries from potential customers in 
Europe.
 “We’re aware (thanks to your 
column) that Europe has a very 
detailed regulation on privacy 
that’s very costly and difficult 
to comply with. While we don’t 
want to turn down European busi-
ness, we are nervous about the 
cost of complying with this regu-
lation.
 “Can you address this in a 
future column?”
 The regulation this reader 
is talking about is the General 
Data Protection Regulation, or 
GDPR, which was adopted by 
the European Union in May 2018 
(you can find the official text at 
http://www.eugdpr.org, but a more 
user-friendly version can be found 
at http://gdpr-info.eu).
 The GDPR contains 90 — 
count ’em, 90 — requirements for 
companies throughout the world 
that do business with European 
consumers. Among many other 
rules, companies must do the fol-
lowing:
 • Obtain “clear and affirma-

tive consent” for process and use 
of personal data (Articles 13, 14, 
15).
 • Not hold data for any longer 

than person-
ally necessary, 
not change the 
use of the data 
from the pur-
pose for which 
it was origi-
nally collected 
and delete any 
data at the 
request of the 

consumer (Articles 17, 18) — the 
infamous “right to be forgotten.”
 • Appoint a data protection 
officer if they are monitoring 
and processing customers’ data 
on a large scale (Article 35).
      Companies that don’t comply 
face fines of up to 4 percent of 
global annual revenue or 20 mil-
lion euros, whichever is greater 
(Article 79), and European regula-
tors have already brought suits for 
GDPR violation against large U.S. 
tech companies with a substantial 
European presence.
 But what about small busi-
nesses that don’t do business reg-
ularly in Europe but have occa-
sional contact with people who 
live or work there?
 First of all, the GDPR does 
apply to U.S. companies if they 
either offer goods or services 

to Europeans or use web tools 
that allow the company to moni-
tor and track cookies or the IP 
addresses of Europeans who visit 
the company website. Contrary 
to popular rumor, merely accept-
ing and responding to an email 
or text message from someone 
in Europe will not expose your 
company to GDPR liability if 
you are not doing anything else 
with that contact information.
        The European privacy regula-
tors responsible for administering 
the GDPR use a number of crite-
ria to determine if a U.S.-based 
company is offering goods and 
services for sale in Europe. Some 
of the questions they focus on are:
 • Does your business have 
business operations (brick and 
mortar) in Europe?
 • Does your business share 
data on European customers with 
any affiliates or other companies?
 • Does your business store 
data on servers located in Europe?
 • Does your business have 
significant sales to European cus-
tomers in each of the past three 
years (i.e., do European customers 
account for more than 5 percent of 
your firm’s total revenue)?
 • Does your business sell 
goods or services from websites 
using European domain name 
extensions (such as “.co.uk,” “.fr” 
or “.it”)?

Succeeding in Your Business

CLIFF
 ENNICO

 • Does your business translate 
its website text into foreign lan-
guages?
 • Does your business adver-
tise in European publications, 
websites or social media?
 • Does your business offer 
prices for goods and services in 
euros or pounds sterling? (The 
U.K. is no longer technically in 
the European Union after Oct. 1 
but has indicated it would impose 
similar requirements to protect 
U.K. citizens.)
 Sadly, the GDPR does not 
exempt small businesses from its 
requirements, but companies with 
fewer than 250 employees are 
exempt from some of its more- 
onerous record-keeping rules.
 So what should this reader do 
to stay below the GDPR radar? 
Well, it could restrict its business 
to the United States and Canada 
and inform overseas customers 
via its online user agreement or 
terms of service that “no furriners 
are allowed.” Many small U.S. 
companies have taken this option 
since the GDPR went into effect.
 If that is not an option, how-
ever, here are some things this 
company can do:
 • Add language to its privacy 
policy stating clearly that the SaaS 
product is intended for use in the 

United States and Canada and 
may not be suitable for customers 
in other countries.
 • Add language to its terms of 
service stating clearly that users 
outside the United States and 
Canada assume responsibility for 
compliance with all laws, rules 
and regulations of the country in 
which they live or work.
 • If the company sends cook-
ies to visitors and users of the 
SaaS product, install a blocker 
requiring the visitor to accept the 
cookies each time they visit (but 
allowing them to visit the site and 
use the product without having 
to accept cookies — the GDPR 
prohibits discrimination against 
people who do not wish their 
information monitored or tracked 
in any way).
 • Hire a good attorney famil-
iar with information technology 
matters to prepare a data protec-
tion policy describing in detail 
what the company does to protect 
the privacy and security of cus-
tomers’ data and other personal 
information.

Cliff Ennico (crennico@gmail.com) 
is a syndicated columnist, author 
and former host of the PBS televi-
sion series “Money Hunt.” 
COPYRIGHT 2020 CLIFFORD R. ENNICO

DISTRIBUTED BY CREATORS.COM

Doing business in Europe? Do you really have to comply with GDPR?

 Sierra Bullets LLC, a subsid-
iary of Salt Lake City-based Clarus 
Corp., is acquiring the assets of 
Barnes Bullets of Mona. Barnes 
has been undergoing Chapter 11 
bankruptcy reorganization. Sier-
ra is expected to acquire Barnes 
for $30.5 million in cash. For the 
12 months ended June 30, Barnes 
Bullets reported $21.8 million in 
sales. Sierra Bullets is located in 
Sedalia, Missouri.
 Founded in 1932, Barnes is 
an industry leader in manufactur-
ing lead-free bullets. The company 
offers a full line of premium com-
ponent bullets and ammunition 
sold through nation retailers and e-
commerce channels.
 “Barnes embodies the ‘in-
novate and accelerate’ playbook 
we seek with ‘super-fan’ brands,” 
said John Walbrecht, Clarus’ pres-
ident. “Barnes is a leader in lead-
free, all-copper bullets, with a rich 
history of product innovation and 
strong brand awareness amongst 
the core enthusiast, yet it has un-
tapped go-to-market potential. We 
believe these ingredients give us 

a heightened advantage to devel-
op world-class products, increase 
brand awareness, expand product 
categories and improve distribu-
tion while staying true to the core 
user.”
 Warren Kanders, Clarus exec-
utive chairman, said, “The Barnes 
acquisition caps off our strategy 
to build a leader in specialty pre-
mium bullets and ammunition. We 
now have a platform of scale that 
we expect to continue to deliver 
strong recurring revenue with high 
gross margins and free cash fl ow 
conversion. This acquisition also 
demonstrates our ability to pa-
tiently wait for strategic assets at 
attractive values that we expect to 
drive growth and maximize our re-
turns on invested capital. We look 
forward to further acquisition ef-
forts being in similarly accretive, 
strategic areas outside of the bullet 
and ammunition market.”
 The transaction is subject to 
the approval of the bankruptcy 
court. Once approved, the pur-
chase agreement is expected to 
close in October.

Clarus subsidiary to buy 
assets of Barnes Bullets
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2020 PTAC Procurement Opportunities Preview (POP) Event

October 15, 2020
9:00 a.m. – 3:00 p.m.

https://utahgoed.info/PTAC2020

Invitation to all businesses: Attend the Procurement Technical 
Assistance Center (PTAC) virtual POP Event and hear from 
representatives from the following industries discuss real business 
opportunities to share with attendees!

Each representative will have 5–10 minutes to discuss their opportunity(s).

Construction & Engineering
• U.S. Army Corps of Engineers
• 75th Civil Engineering Group, Hill Air Force Base (HAFB)
• General Services Administration (GSA)
• Hensel Phelps
• Salt Lake City Airport Authority
• State of Utah Division of Facilities and Construction Management (DFCM)

Information Technology & Professional Services
• Boeing
• L-3 Harris
• Northrop Grumman
• Conrac Solutions

Government
• Bureau of Land Management (BLM)
• National Park Service
• Dugway Proving Ground
• Idaho National Laboratory
• Hill Air Force Base
• 309th Maintenance Wing (HAFB)
• Defense Logistics Agency

Personal Protective Equipment
• State of Utah Division of Purchasing
• Veterans Affairs Hospital (Wyoming)
• Senator Mike Lee’s Office

AND MANY OTHERS!

 South Jordan-based Ivanti, a 
provider of IT management and se-
curity software, has acquired two 
software companies, including mo-
bile-centric security platform Mo-
bileIron of Mountain View, Cali-
fornia, and Pulse Secure LLC, an 
Internet access security company 
in San Jose, California.
 Ivanti will acquire all out-
standing shares of MobileIron 
common stock for a total value 
of approximately $872 million in 
cash. MobileIron stockholders will 
receive $7.05 in cash per share, 
representing a 27 percent premium 
to the stock’s closing price as of 
Sept. 24. The boards of both com-
panies unanimously approved the 
transaction. Terms of the Pulse Se-
cure purchase were not made pub-
lic.
 “By bringing MobileIron and 
Pulse Secure into the Ivanti port-
folio, organizations will be able 
to manage and secure users, de-
vices, data and access to ensure 
that every device in an organiza-
tion is covered, while delivering a 
contextual personalized employee 

experience,” Ivanti said in a re-
lease. “The combined company 
will have the ability to enable and 
secure the Everywhere Enterprise. 
Additionally, customers will bene-
fi t from the expanded scale, corpo-
rate resources, service capabilities 
and fi nancial fl exibility that the 
transaction and combined hyper-
automation platform will deliver.”
 Upon completion of the trans-
action, the combined company 
will be led by Ivanti chairman and 
CEO Jim Schaper.
 “By combining MobileIron 
and Pulse Secure with Ivanti, 
we are creating a leader in the 
large and growing unifi ed end-
point management, security and 
enterprise service management 
markets. We now have the most 
comprehensive set of software so-
lutions that addresses the growing 
market demand for the future of 
work, where working from any-
where on any device type is the 
new normal,” said Schaper. “With 
the integration of our industry 
knowledge and complementary 
product offerings, Ivanti will be 

well-positioned to provide our ex-
pansive customer base with the 
critical tools needed to tackle IT 
challenges in the new normal. We 
welcome MobileIron’s and Pulse 
Secure’s employees, customers 
and partner network to the Ivanti 
family.”
 “We are thrilled to join forc-
es with Ivanti and Pulse Secure in 
a combination that will accelerate 
our ability to help organizations 
quickly and securely embrace the 
future of work, in which employ-
ees, IT infrastructures and custom-

ers are everywhere — and mobile 
devices provide access to every-
thing,” said Simon Biddiscombe, 
CEO of MobileIron. “Bringing 
together our solutions will enable 
organizations to easily secure us-
ers, devices, data and access in the 
Everywhere Enterprise and we’re 
confi dent that this transaction will 
enable us to deliver comprehen-
sive security for the next-genera-
tion workforce, provide enhanced 
opportunities for our team of em-
ployees, and better serve our cus-
tomer base. We’re confi dent this 

combination represents the best 
path forward for our stockholders 
and MobileIron.”
 “The Pulse Secure team is ex-
cited to join the Ivanti family in 
the next chapter of growth for the 
combined platform,” said Sudha-
kar Ramakrishna, CEO of Pulse 
Secure. “
 Founded in 2017, Ivanti em-
ploys 1,700 in its operations 
worldwide. Pulse Secure and Mo-
bileIron bring an additional 1,550 
employees to the combined opera-
tion.

Ivanti strengthens market position with acquisitions of two companies

The Utah Governor’s Of-
fi ce of Economic Development 
(GOED) has announced the award 
recipients for the 2020 Utah Eco-
nomic and Energy Summit that 
will be held Oct. 26 in Salt Lake 
City.
 At the summit, Gov. Gary R. 
Herbert will recognize individu-
als and companies that have made 
long-time, signifi cant contribu-
tions to Utah’s economic devel-
opment, local communities and 
industry. Recipients of the gov-
ernor’s economic development 
awards live and work full-time in 
Utah and have supported the local 
economy for a decade or more.
 The 2020 award winners are:

Utah Businessperson of the 
Year, David Lang, partner, Gold-
man Sachs. Lang is head of Gold-
man Sachs’ Salt Lake City offi ce 
and serves on the Global Business 
Resilience Committee. He joined 
Goldman Sachs as an associate in 
1994 and became a vice president 
in 1998. Lang was named manag-
ing director in 2006 and partner in 
2016.

Utah Business of the Year, In-
termountain Electronics. Head-
quartered in Price, Intermountain 
Electronics designs and manufac-
tures custom power distribution 
equipment for industrial custom-
ers. The company initially ser-
viced the coal mining industry in 
Carbon and Emery counties. Since 
2010, Intermountain Electronics 
has diversifi ed by adding custom-
ers in the oil and gas, utility, re-
newable energy and data center 
sectors.

Utah International Business 
of the Year, Savage Services. Sav-
age Services Corp. provides truck-
ing transportation services for sup-
ply chain management, material 
handling, logistics, marine trans-
portation, toll processing, trans-
loading and terminal operations 
services. Savage Services serves 
the agriculture, mining, manufac-
turing, transportation, utilities and 
construction industries. Savage 
began in 1946 with brothers Ken-
neth, Neal and Luke Savage hand- 
shoveling and hauling Utah coal. 
Nearly 75 years later, Savage and 
its companies provide a broad port-
folio of services to move and man-
age critical materials.

Governor’s Medal for Sci-
ence and Technology Lifetime 
Achievement, Dinesh C. Patel. 
Patel co-founded Utah-based Ther-
aTech Inc., pioneering technolo-
gies used to administer controlled, 
time-release medicine, ultimate-
ly leading to a 1999 $350 million 
acquisition. Patel then co-founded 
Salus Therapeutics, a Utah bio-
technology company that devel-
oped anti-sense pharmaceuticals, 
also ending in a successful acqui-
sition. Today, Patel is the manag-
ing director of Patel Family Invest-
ments, overseeing a portfolio of 
over 25 early-stage companies and 
12 private equity/venture funds, 
many of which are Utah-based.
 “We offer our admiration and 
sincere congratulations to all of 
this year’s Utah Economic and En-
ergy Summit award recipients,” 
said Val Hale, GOED’s executive 
director. 

Summit honorees named
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 Have you found yourself 
feeling powerless lately? If so, 
you are in good company. The 
extraordinary challenges of 2020 
have combined to dis-
courage even the most 
ardent optimist. One 
of the most serious 
casualties of the cur-
rent turmoil today is 
our confidence that we 
can solve the problems 
we face.
 The decline of 
confidence has become a pan-
demic in and of itself, affecting 
leaders and their constituencies 
in both business and society at 
large. There is a real danger that 
this will have more long-term 
and insidious effects than the 
coronavirus.
 Three concerns emerge for 
me:
 1. A strong and growing 
undercurrent of victimization; 
that is, that virtually all of us 
begin to see ourselves as vic-
tims. While it is clear that many 
have been victims of COVID-19, 
crime, racism or natural disas-
ters, the danger here is that we 

begin to generally define our-
selves as victims instead of as 
confident human beings who are 
capable of solving problems.

      2. Victimhood, then, 
has a tendency to lead 
to a sense of entitlement 
— that we are entitled 
to having someone 
solve the problem that 
has victimized us. In 
terms of the old maxim, 
we want to be fed a 
fish, not learn how to 

catch the fish. Entitlement robs 
us of our adulthood, returning 
us to being dependent on others 
who metaphorically stand in as 
our caretakers.
 During the pandemic, gov-
ernmental entitlement has grown 
to its highest level in history. 
Most Americans have come to 
expect that the government will 
keep us alive. While we have 
reason to be grateful for gov-
ernmental intervention in our 
economy, we should recognize 
that we cannot look to it to 
always bail us out. Entitlement 
is a counterfeit insurance policy, 
one that should never replace 

self-reliance and hard work.
 3. By handing off our prob-
lems to others, we surrender our 
right, responsibility and account-
ability for solving them. This 
may sound somewhat attractive, 
but in the end, it is a “worst 
case scenario.” By our lack of 
participation in defining and 
solving our problems, our buy-
in and support for solutions is 
inevitably quite shallow. We feel 
little responsibility for helping 
make things work, and when 
they don’t (as often is the case), 
we revert back to being a victim. 
We castigate those who offered 
the flawed solution — and cry 
out for the better solutions to 
which we feel entitled.
 These societal trends have 
huge implications for today’s 
business leaders. Where we 
inherently strive to build 
teams of highly competent and 
engaged people, the tendency 
for employees to see them-
selves as victims leads away 
from these outcomes. Individual 
efforts to become highly com-
petent diminish as people see 
themselves as victims. They tend 

to increasingly blame others for 
their challenges and expect oth-
ers to solve them. Competency 
is replaced by complacency and 
dissatisfaction, which in turn 
leads to disengagement.
 Victimhood and entitlement, 
then, are ultimately the sources 
of not only feeling powerless, 
but actually being powerless!

So, what can we as business 
leaders do to stem the tide of 
victimization and entitlement? 
Perhaps the words of Pres. John 
F. Kennedy in his 1961 inaugu-
ral address will help guide us, 
and our constituencies, to a more 
powerful mindset. He concluded 
his speech with these words:

“And so, my fellow 
Americans, ask not what your 
country can do for you — ask 
what you can do for your coun-
try.”

Kennedy’s words dispelled 
the notion of victimhood or enti-
tlement. They suggest that there 
were problems to be solved and 
work to be done, and that work 
was not the province of govern-
ment alone but was the responsi-
bility of every woman and man.

 So, the question before us 
today, in our businesses and 
society in general, should not be 
“Who is to blame for our prob-
lems?” Blaming only contributes 
to our sense of being victimized. 
Nor should it be “Who will bail 
me out?” This question empow-
ers others but leaves us impotent 
to solve our own problems.
 The question should be 
“Who is responsible for solv-
ing the problem?” And, although 
it is wise to engage others in 
problem-solving, the answer to 
this question inevitably includes 
each of us.
 As leaders, we need to be 
vigilant in assessing the mind-
set of our people, balancing 
empathy for their concerns with 
the clear assertion that they are 
capable of addressing the prob-
lems that face them, at work and 
in our society. It is this powerful 
mindset of a successful future 
that will see us through these 
turbulent times.

Richard Tyson is the founder, 
principal owner and president 
of CEObuilder, which provides 
forums for consulting and coaching 
to executives in small businesses.

 RICH        
 TYSON

Empower employees by eliminating the victimization mindset
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Earn incentives now for electric vehicle chargers.  
We’re partnering with our customers to invest in electric transportation to achieve our 
shared vision of a sustainable future.

• Take advantage of limited-time cash incentives that can cover up to 75% of charger costs. 

• Give customers, clients and employees the convenience of electric vehicle charging.

• Establish your business as an innovative leader in Utah’s future.

For details and to see how other Utah businesses are embracing 
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Industry Briefs are provided as 
a free service to our readers. 
Company news information may 
be sent to brice@slenterprise.
com. The submission deadline is 
one week before publication.

BANKING
• Bank of Utah, Ogden, has 

appointed Trevor L. Austin to 
the newly created position of trea-
sury management team lead. He 
will be based in the bank’s City 
Creek Banking Center in Salt 
Lake City and will oversee all 

treasury man-
agement ser-
vices in the Salt 
Lake region for 
the bank. Austin 
has experience 
in banking and 
human resourc-
es. Most recent-
ly, he served 

as regional vice president of 
sales for Allied Services, where 
he managed insurance-related 
business for financial institu-
tions in Utah, Idaho, Nevada 
and Wyoming. Prior to that time 
Austin served as credit insurance 
marketing representative for First 
Security Insurance in Salt Lake 
City and as compensation special-
ist and a human resource special-
ist for the former First Security 
Bank. He earned a Bachelor of 
Science in Business Management 
with a human resource man-
agement emphasis from the 
University of Utah.

EDUCATION/TRAINING
 • Weber State University
has added a program this fall to 
support disadvantaged students 
as they pursue degrees in sci-
ence, technology, engineering 
and math. The program, called 
Student Support Services (SSS) 
STEM, will be funded by a 
$1.3 million U.S. Department of 
Education grant awarded to the 
university in August. The grant, 
which will span five years and 
serve 120 students annually, is 
administered through the federal 
department’s TRIO Program in 
Student Support Services.

EXPANSIONS
 • National Vinyl Products, 
a Nephi-based producer of vinyl 
fence and rail profiles, has opened 
a manufacturing facility in Dover, 
Delaware, that will create over 
100 jobs and double the compa-
ny’s North American production 
capacity. The $20 million PVC 
extrusion facility will manufac-
ture vinyl fence and rail products 
in a 100,000-square-foot produc-
tion area, along with several acres 
designated for product storage 
and a rail spur on-site with a 
loading dock. The new plant also 
will serve as a warehousing and 
cross docking location connect-
ing NVP’s production network. 
The facility was previously a PPG 
paint manufacturing plant.

HEALTHCARE
 • National Partners in 
Healthcare (NPH), a national 
healthcare organization offer-
ing anesthesiology services, 
has expanded into Salt Lake 
City with Rocky Mountain 
Anesthesiology joining NPH, a 
joint venture between Archimedes 
Health Investors LLC, a health-
care-focused private equity 
firm, and BlueMountain Capital 
Management LLC, an investment 
firm with experience building 
enduring partnerships in the 
healthcare industry. Katten Muchin 
Rosenman LLP of Dallas provid-
ed legal counsel to NPH. Rocky 
Mountain Anesthesiology and its 
shareholders were represented 
in the transaction by John M. 
Hogan of Saxton & Stump LLC of 
Pennsylvania.
 • Central Logic, a Sandy- 
and Minnesota-based innovator 
in patient orchestration and tools 
to accelerate access to care, has 
added three people to its execu-
tive team: Maija Costello as vice 
president of people and culture; 
Samantha Endres, chief finan-
cial officer; and Robert Zdon, 
chief marketing officer. Costello 
has several years of experience in 
healthcare and human resources. 
Prior to joining Central Logic, 
she was a management consul-

tant manager at Accenture. Other 
previous healthcare-related posi-
tions include people operations 
manager at Bloom Health in 
the Minneapolis-St. Paul area. 
Endres’ healthcare experience 
includes serving as vice president 
of financial planning and analysis 
for Healthland and, most recent-
ly, as chief financial officer at 
West Academic Publishing. Other 
previous positions include senior 
director of finance at Thomson 
Reuters. Most recently, Zdon was 
president of RAZR Marketing and 
Grayduck Health, a Minneapolis-
based marketing and technology 
agency. Before that, he held senior 
leadership roles at other health-
care- and technology-focused 
companies, including Healthland, 
Universal Hospital Services, Hill-
Rom and Allina Health.

INVESTMENTS
 • Peterson Ventures, a Salt 
Lake City-based seed-stage ven-
ture fund, has announced its Fund 
III of $65 million. It will invest 
between $250,000 and $1 mil-
lion in seed- and pre-seed-stage 
consumer and SaaS companies. 
With the launch of the third fund, 
Peterson Ventures has $155 mil-
lion in assets under management. 
It intends to make approximately 
30 investments over the next three 
years.
 • Savory, a Salt Lake City-
based Mercato Partners Fund 
focused on investments in the 
food and beverage industry, has 
announced an investment in 
The Crack Shack, a Southern 
California chicken restaurant con-
cept. Financial details were not 
disclosed. It is the first investment 
since Savory’s announcement of 
its inaugural $90 million fund in 
May. The Crack Shack has grown 
to include several stores through-
out the San Diego and greater 
Los Angeles areas, as well as Las 
Vegas. It joins Savory’s current 
portfolio of restaurant concepts 
Mo’Bettahs, R&R BBQ and Swig.

 • Cimarron Healthcare 
Capital, a Salt Lake City-based pri-
vate equity firm focused on health-
care services at the lower end of 
the middle market, has announced 
that Jason VandenAkker has 
joined the team as managing 
partner. VandenAkker has near-

ly 20 years 
of healthcare 
e x p e r i e n c e . 
Prior to joining 
Cimarron, he 
was CEO and 
portfolio man-
ager of Elevate 
Portfolio. He 
previously was 
CEO of AAPC; 

held executive roles at Optum, 
including chief operating officer/
general manager of its Complex 
Medical Conditions business; and 
worked in professional services 
at Parthenon Group and private 
equity firm MedEquity Capital. 
His education includes degrees in 
economics and political science 
from the University of Utah.

REAL ESTATE
 • Mortenson Properties, the 
real estate investment arm of M.A. 
Mortenson Cos., and Hamilton 
Partners have announced the 
purchase of The 324 office 
building at 324 S. State St., 
Salt Lake City. Financial terms 
were not disclosed. The 324 is 
a 215,000-square-foot, five-story 
building with an attached parking 
garage and is the historic location 
of Auerbach’s department store. 
Mortenson and Hamilton Partners 
are planning to add a rooftop patio 
that will provide indoor and out-
door space. Construction work 
will be completed by Mortenson 
Construction, an affiliated busi-
ness to Mortenson Properties. 
Riley Smith, Drew Bryan and 
Daren Jones at Mortenson worked 
with Ryan Bergman, Mortenson 
vice president, on the deal. 
Newmark Knight Frank execu-
tive managing director Bryce 
Blanchard and senior managing 
director Rick Stumm brokered the 
sale in partnership with Kevin 
Shannon, co-head of U.S. capital 
markets, and Ken White, execu-
tive managing director. The JLL 
Capital Markets team repre-
senting the borrower was led by 
senior director Leon McBroom 
and analyst Rob Cronenberg, 
who worked to secure financing 
through ArrowMark Partners.
 • Colliers Utah, a commer-

cial real estate 
c o m p a n y , 
has expanded 
its office in 
Kaysville by 
adding Tyler 
Jones, senior 
vice president; 
Matt Beynon, 

associate; and 
Ashley Allred, 
team manager. 
Jones has over 
20 years of 
experience in 
the industry. 
Beynon has a 
background in 
sales, research 

and customer 
service rela-
tions. Allred 
has 13 years 
of experience 
in customer 
service and 
managemen t . 
Colliers now 

has five offices along the Wasatch 
Front with 240 local professionals.
 • Homie, a Salt Lake City-
based real estate technology com-

pany, has hired 
Chris Fryer as 
chief product 
officer. Fryer 
previously was 
a senior UX 
designer at 
Amazon and 
led a team of 
more than 50 

designers at Redfin.

RECOGNITIONS  
 • The Economic Development 
Corporation of Utah recently 
presented economic develop-
ment awards at its annual meet-
ing. Jay Francis, former chair of 
the EDCUtah board, received the 
Thayne Robson Award, which is 

given to a pub-
lic-sector indi-
vidual that has 
demonstrated 
e x c e p t i o n a l 
d e d i c a t i o n 
to EDCUtah 
and economic 
development 
t h r o u g h o u t 

the state. Ogden Mayor Mike 
Caldwell received the Nick Rose 
Award, presented to a private-

sector indi-
vidual that has 
demonstrated 
e x c e p t i o n a l 
d e d i c a t i o n 
to EDCUtah 
and economic 
deve lopment 
t h r o u g h o u t 
the state. Salt 

Lake City International Airport
received the Larry H. and Gail 
Miller Family Cornerstone 
Award, given to associa-
tions, organizations or develop-
ments that have merit far beyond 
their own boundaries and have had 
profound and long-term positive 
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list are Montage Deer Valley, 
Park City (five stars); Stein 
Eriksen Lodge Deer Valley, 
Park City (five stars); Amangiri, 
Canyon Point, (four stars); The 
Chateaux Deer Valley, Park 
City, (four stars): The Grand 
America Hotel, Salt Lake City 
(four stars); The St. Regis Deer 
Valley, Park City (four stars); 
Waldorf Astoria Park City, 
(four stars); Sorrel River Branch 
Resort & Spa, Moab (recom-
mended); Snowpine Lodge, 
Salt Lake City (recommended); 
Sundance Mountain Resort, 
Park City (recommended); The 
Cliff Lodge, Salt Lake City 
(recommended); Washington 
School House Hotel, Park City 
(recommended); and Westgate 
Park City Resort & Spa (rec-
ommended). On the “sneak peek” 
restaurant list are Glitretind 
Restaurant, Park City (four 
stars); Riverhorse on Main, 
Park City (four stars); Tree 
Room, Park City (four stars); 
Edge Steakhouse, Park City 
(recommended); and Powder, 
Park City (recommended). On 
the “sneak peek” spa list are 
The Grand Spa at the Grand 
America Hotel, Salt Lake City 
(five stars); The Spa at Stein 
Eriksen Lodge, Park City (five 
stars); Remede Spa at the St. 
Regis Deer Valley, Park City 
(four stars); and Spa Montage 
Deer Valley, Park City (four 
stars).
 • Campfire Industries, 
South Jordan, has been 
named a finalist in the Young 
Entrepreneur Achievement 
Award category in the U.S. 
Chamber of Commerce’s 
annual Dream Big Awards, pre-
sented by Chase for Business, 
with support from MetLife. 
The new award celebrates the 
achievements of small business-

es and honors their contributions 
to America’s economic growth. 
The Dream Big Awards program 
includes Business Achievement 
Awards to recognize excellence in 
six categories: emerging, green/
sustainable, minority-owned, vet-
eran-owned, woman-owned, and 
young entrepreneur businesses. 
The Young Entrepreneur Business 
Achievement Award recognizes 
the success of a small business 
and honors its contributions to 
the growth and diversity of the 
American economy. This award 
recognizes a small-business 
owner, founder or cofounders, 
age 14-25 who have attained out-
standing business achievement. 
Award winners will be announced 
Oct. 15.

RESTAURANTS
 • Marc Marrone has become 
the new chef-partner at HallPass, 
a food hall at The Gateway in Salt 

Lake City. Following a success-
ful year operating Graffiti Bao 
and other concepts at T-Mobile 
Arena and the new Raiders’ sta-
dium in Las Vegas, Marrone and 

Todd Lunger
of Graffiti 
Hospitality will 
join forces with 
S k i n n y F a t s
and together 
they will launch 
Graffiti Bao’s 
first location 
outside Nevada 

as part of the food hall’s new restau-
rant portfolio debuting mid-Octo-
ber. Graffiti Bao is a fast-casual 
Chinese restaurant. Marrone  also 
will helm Hibachican, a dual 
hibachi concept. Marrone’s 
experience includes being West 
Coast corporate executive chef of 
TAO Group; premiering Graffiti 
Bao, Piña Mexican and Gemma 
Gemma Square Pies; forming a 
consulting group called Graffiti 
Group Hospitality LLC with 
Lunger; and serving as a chef con-
sultant for Locale Italian Kitchen 
in Las Vegas.

SERVICES
 • EnviroServe, a Savage 
company, has opened a new 
operation in Salt Lake City. It is 
the company’s first environmen-
tal services operation in Utah. 
EnviroServe has 24 operations 
across its network, providing 
emergency response, environ-
mental remediation and waste 
management services. Savage 
provides transportation, logistics, 
materials handling and industrial 
services.

 • Velocity, an Ohio-based 
managed services company, has 
promoted Ben DeSpain to chief 

people officer. 
DeSpain joined 
Velocity in 
2019 and has 
most recently 
served as vice 
president of 
human resourc-
es. DeSpain 
p r e v i o u s l y 

was director of human resources 
for the U.S. operations of Dura-
Line and held HR roles at Owens 
Corning, Parker Hannifin and 
Kohler. His education includes a 
B.S. from Utah State University.

TECHNOLOGY/LIFE 
SCIENCES
 • Xant, a Lehi-based enter-
prise sales engagement platform 
company, has appointed Mark 
Novakovich as chief financial 
officer. Novakovich most recent-

ly was chief 
financial offi-
cer of Control4, 
where he 
worked for the 
past 15 years. 
During his time 
at Control4, he 
also served on 
the Treasury 

and CFO Advisory boards at 
Silicon Valley Bank, working 
alongside CFOs of other clients 
of the bank to provide feedback 
on product vision and strategy. 
Novakovich graduated from the 
accounting program at Brigham 
Young University.

impact on the state’s economy.
 • Nine businesses, nonprof-
its and government agencies 
that embody the spirit of ethical 
leadership recently were recog-
nized at the 2020 Utah Ethical 
Leadership Awards, which 
recognize organizations that 
embody the spirit of ethical lead-
ership exhibited by Bill Daniels, 
a pioneer in the modern cable 
industry and former owner of the 
Utah Stars. This year’s awards 
honor nine organizations: three 
winners and six finalists. The 
overall winner of the Bill Daniels 
Ethical Leadership Award in 
Business is MarketStar. Other 
finalists in the category were 
Mountain America Credit 
Union and Simplus. The win-
ner in the Nonprofit catego-
ry is The Inn Between, with 
other finalists being The Other 
Side Academy and Bicycle 
Collective. The winner in 
the Government category 
is South Jordan City, with 
other finalists being the Utah 
Department of Administrative 
Services and Salt Lake County 
Office for New Americans. 
The awards program is spon-
sored by the Daniels Fund, the 
Daniels Fund Ethics Initiative 
Collegiate Program at the David 
Eccles School of Business, the 
Community Foundation of Utah, 
Utah Business and the Center for 
Public Policy and Administration 
at the University of Utah.
 • Several Utah luxury hotels, 
restaurants and spas are in the 
2021 “sneak peek” list of Forbes 
Travel Guide Star Award win-
ners. The early winners were 
inspected prior to the COVID-19 
closures. The full slate of hon-
orees will be revealed in spring 
2021. On the “sneak peek” hotel 
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Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication. NOTE: Because of con-
cerns with the coronavirus, events 
listed here may be postponed or 
canceled. Check with organizers 
to determine if individual events 
are taking place.

Oct. 6, 8 a.m.-5 p.m.
Utah Rural Summit, hosted 

at Southern Utah University’s Utah 
Center for Rural Life. Location is 
SUU’s Hunter Conference Center, 
351 W. University Blvd., Cedar 
City. Cost is $150. Registration 
can be completed at Eventbrite.
com.

Oct. 6, 8-9 a.m.
Virtual Morning Mingle, 

a South Jordan Chamber of 
Commerce event that takes place 
online. Speaker is Ann Lobos 
of Northstar Tax & Consulting. 
Details are at https://www.south-
jordanchamber.org/events.

Oct. 6, 10-11;30 a.m.
“Pay the IRS Less Without 

Going to Jail,” a Small Business 
Development Center (SBDC) 
event. Location is Salt Lake 
SBDC, Salt Lake Community 
College, 9750 S. 300 W., Sandy. 
Free. Details are at https://clients.
utahsbdc.org/events.aspx.

Oct. 6, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Roosters, 748 Heritage Park Blvd., 
Layton. Free. No RSVP required. 
Details are at davischamberof-
commerce.com.

Oct. 6, 11:30 a.m.-1 p.m.
“Investment & Finance,” 

part of the Ogden-Weber Chamber 
of Commerce Women Empowered 
Speaker Series. Speaker is Michael 
Anaya. Event takes place online 
via Zoom. Details are at ogdenwe-
berchamber.com.

Oct. 6, 1-4 p.m.
Davis Technical College Vir-

tual Job Fair. Free for job-seek-
ers, $125 for employers. Details 
are at http://davistech.edu/career-
fair.

Oct. 6, 6:30-8 p.m.
WordPress Workshop, 

a Small Business Development 
Center (SBDC) event that takes 
place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Oct. 7, 9-11 a.m.
“How to be Wildly Successful 

at Prospecting and Selling in 

the COVID Era,” a South Valley 
Chamber event. Speaker is Dan 
Bigelow of Sandler Training. 
Location is Miller Free Enterprise 
Center, Room 203, 9750 S. 300 
W., Sandy. Cost is $15 for mem-
bers, $25 for nonmembers. Details 
are at southvalleychamber.com.

Oct. 7, noon-1 p.m.
“Virtual Lunch & Learn: 

Get Your Local Business on 
Google Search and Maps,” a 
Park City Chamber/Bureau event 
for members only. Details are at 
https://www.visitparkcity.com/
members/chamber-bureau-events/
rsvp/.

Oct. 7, 3:30-5 p.m.
“Business Connections” a 

ChamberWest event taking place 
online. Free, but registration is 
required. Details are at chamber-
west.com.

Oct. 8, 8-10 a.m.
“Dear Competitor: They 

are All Following Us On Social 
Media,” part of the Business 
Recovery Series presented by 
Davis Technical College, in part-
nership with Davis County and 
the Davis Chamber of Commerce. 
In-person and virtual classes are 
available. In-person class location 
is the Business Resource Center, 
450 Simmons Way, Kaysville. 
Cost for the series is $150. Cost 
for individual classes is $25. 
Details are at http://davistech.edu/
business-recovery.

Oct. 8, 11:30 a.m.-1 p.m.
“Witches, Werewolves and 

Women in Business” October 
Luncheon, a Davis Chamber of 
Commerce Women in Business 
event. Location is Boondocks, 525 
Deseret Drive, Kaysville. Cost is 
$20 for members, $30 for guests. 
Details are at davischamberof-
commerce.com.

 Oct. 8, noon-2 p.m.
Strictly Networking Lunch-

eon, a West Jordan Chamber of 
Commerce event. Location is 
Famous Dave’s Bar-B-Que, Plaza 
Center Drive, West Jordan. Free 
for members, $2 for nonmembers. 
Registration can be completed at 
Eventbrite.com.

Oct. 8, 4-6 p.m.
After Hours, an ACG (Assoc-

iation for Corporate Growth) Utah 
event. Location is Sugarhouse 
Park, 1330 E. 2100 S., Hidden 
Grove Pavilion, Salt Lake City. 
Free for ACG members, $10 for 
nonmembers. Details are avail-
able by contacting Linda Blake at 
linda@acgutah.org or (801) 359-
8613.

Oct. 8, 6-8 p.m.
“Business Essentials,” a 

Small Business Development 
Center (SBDC) event that takes 
place online. Details are at https://
clients.utahsbdc.org/events.aspx.

Oct. 9, 7:45-9 a.m.
Women in Business Net-

working, an Ogden-Weber Cham-
ber of Commerce event. Location 
to be announced. Free for WIB 
members. Details are at ogdenwe-
berchamber.com.

 Oct. 9, 8 a.m.-3:30 p.m.
“Women in the Money” 

Utah Financial Empowerment 
Conference, presented by the 
Utah Office of State Treasurer and 
the Utah Financial Empowerment 
Coalition. Morning keynote 
speaker is Michelle Singletary, 
author and personal finance col-
umnist for The Washington Post. 
Lunch keynote speaker is Kris 
Cox of the Governor’s Office of 
Management and Budget. Other 
activities include a panel discuss-
ing “Burning Financial Issues 
Facing Women Today” and several 
breakout workshops. Event takes 
place online. Cost is $20 (scholar-
ships are available). Details are at 
https://womeninthemoney.org/.

Oct. 9, 8 a.m.-noon
“In the Beginning: Every-

thing Starts with the Word,”
a Salt Lake Chamber event that 
is the final seminar in the cham-
ber’s series “Mastering Media 
Management.” Speaker is William 
Nixon. Location is the Salt Lake 
Chamber, 175 E. 400 S., Suite 
600, Salt Lake City. Cost is $99 
for members, $149 for nonmem-
bers. Details are at slchamber.com.

Oct. 9, 8-9 a.m.
“WOW Women Training: 

How You Show Up is Half the 
Battle: Strengthening Your 
Business Leadership Skills,” a 
Women’s Business Center of Utah 
event, in partnership with wow-
women.biz. Speaker is Heather 
Gilmartin Adams. Event takes 
place online. Free. Details are at 
wbcutah.org.

Oct. 13, 8 a.m.-4 p.m.
“Emotional Intelligence,”

part of the Salt Lake Community 
College Frontline Leader 
Workshop Series and focusing 
on identifying the components of 
emotional intelligence, exploring 
strategies to increase awareness 
of emotions, developing the abil-
ity to manage your emotions, and 
improving social skills. Location 
is Salt Lake Community College’s 
Miller Campus in Sandy. Cost is 
$250. Details are at http://www.
slcc.edu/workforce/courses/index.
aspx.

Oct. 13, 9-11 a.m.
“Topic Tuesday,” a West 

Jordan Chamber of Commerce 
event. Topic is “Networking: What 
Works for You?” Location is West 
Jordan Chamber of Commerce, 
8060 S. 1300 W., West Jordan. 
Free for members, $2 for non-
members. Registration can be 
completed at Eventbrite.com.

Oct. 13, noon-1 p.m.
Online Lunch Break, a 

ChamberWest Women in Business 
Professional Growth Series event. 
Speaker Nicole Cottle, assistant 
city manager and general coun-
sel and director of community 
and economic development at 
West Valley City, will discuss 
“Expanding Your Reach Through 
Leadership and Influence.” Event 
takes place online via Zoom. 
Details are at chamberwest.com.

Oct. 13, noon-1:15 p.m.
“Utah Women in 2020: 

Challenges, Opportunities and 
Next Steps,” a Utah Women 
& Leadership Project event. 
Panelists are Becky Jacobs, report 
at The Salt Lake Tribune: Liz 
Owens, community educator and 
gender justice and racial justice 
activist; and Robbyn Scribner, 
a research Fellow for the Utah 
Women & Leadership Project 
at Utah State University. Event 
takes place online via Zoom. Free. 
Registration can be completed at 
Eventbrite.com.

Oct. 14, 7:30-11 a.m.
“Teamwork,” part of the Fall 

2020 Leadership Series present-
ed by Davis Technical College’s 
employer and continuing educa-
tion team and Ames Leadership 
Institute and continuing through 
Jan. 27. Location is the Davis 
Technical College, Simmons 
Building, 450 Simmons Way, 
Kaysville. Cost is $175 per class 
(Custom Fit cost is $88), $600 for 
a bundle of four classes (Custom 
Fit cost is $300). Details are at 
davischamberofcommerce.com.

Oct. 14, 10 a.m.-noon
“Starting Your Business 

101,” a Small Business Dev-
elopment Center (SBDC) event. 
Event takes place online. Details 
are at https://clients.utahsbdc.org/
events.aspx.

Oct. 14, 10-11 a.m.
“Sell Online This Holiday 

Season with E-Commerce 
Tools,” a Google training offered 
by the Women’s Business Center 
of Utah. Event takes place online. 
Free. Details are at wbcutah.org.

 Oct. 14, noon-1 p.m.
“Virtual Lunch & Learn: 

Instagram for Business,” a Park 
City Chamber/Bureau event for 
members only. Details are at 
https://www.visitparkcity.com/
members/chamber-bureau-events/
rsvp/.

Oct. 15, 11 a.m.-12:30 p.m.
“Buckle Your Seat Belts, 

Round II: 2020 Presidential 
Election, Health Care and Key 
Decisions Ahead,” presented by 
Hays Cos. and featuring infor-
mation about the challenges and 
opportunities that employer-spon-
sored health plans face through 
the remaining half of 2020 and 
beyond. Event takes place online. 
Free. Details are at https://info.
hayscompanies .com/vir tual-
event-buckle-your-seat-belts-part-
2-oct-15-21?utm_campaign.

Oct. 15, 11:30 a.m.-1 p.m.
Chamber Luncheon, a 

Davis Chamber of Commerce 
event. Location is the Weber 
State University Davis Campus in 
Layton. Cost is $20 for members, 
$30 for nonmembers. Details are 
at davischamberorcommerce.com.

Oct. 15, 1:30-2:30 p.m.
“Salt Lake Chamber-Bus-

iness Live,” a virtual network-
ing event. Free for members, $10 
for nonmembers. Details are at 
slchamber.com.

Oct. 15, 2-6 p.m.
Job Fair, a ChamberWest 

event. Location is Granger High 
School, 3580 S. 3600 W., West 
Valley City. Details are at cham-
berwest.com.

Oct. 20, 8 a.m.-4 p.m.
“Emotional Intelligence,”

part of the Salt Lake Community 
College Frontline Leader 
Workshop Series and focusing 
on identifying the components of 
emotional intelligence, exploring 
strategies to increase awareness 
of emotions, developing the abil-
ity to manage your emotions, and 
improving social skills. Location 
is Salt Lake Community College’s 
Westpointe Campus in Salt Lake 
City. Cost is $250. Details are 
at http://www.slcc.edu/workforce/
courses/index.aspx.

Oct. 20, 11 a.m.-1 p.m.
Business Women’s Forum 

2020: “Bridging Differences to 
Get More from Mentorship.”
Speaker is Chandana Haque, 
executive director at Altitude 
Lab. Event takes place online via 
Zoom. Cost is $20 for members, 
$25 for nonmembers. Details are 
at slchamber.com.



14 • October 5-11, 2020 • The Enterprise - Utah's Business Journal

CALENDAR
from page 13

see CALENDAR page 17

AE URBIA - AE stands for architecture and engineering.
AE URBIA are architects and engineers. URBIA is a state 
of belonging to; a group, a company or community 
which is rich in experience, facilitated through design. 

AE URBIA is a group of architects and engineers devoted 
to creating and improving companies, communities and 
cities by creating “great spaces” which provide rich 
experiences.

With rising development costs, AE URBIA can provide 
resilient, sustainable class “A” office buildings while 
saving owners and contractors 20% over conventional 
construction.

Let AE URBIA assist you with your next building project, 
regardless of size or location. 

    

Oct. 20, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Business Resource Center, 450 
Simmons Way, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Oct. 21, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 3601 S. 2700 W., 
Valley Fair Mall, West Valley 
City. Cost is $15 for members, 
$20 for nonmembers. Details are 
at chamberwest.com.

Oct. 21, 5:30-6:30 p.m.
“QuickBooks Workshop,”

a Small Business Development 
Center (SBDC) event. Event 
takes place online. Details are 
at https://clients.utahsbdc.org/
events.aspx.

Oct. 22, 4-5 p.m.
Disco Biz Bash Fundraiser, 

a Women’s Business Center of 
Utah event that is a disco-themed 
virtual happy hour. Activities 
include honoring the WBCUtah 
Entrepreneur of the Year. All pro-
ceeds assist the WBCUtah to pro-
vide virtual, online and in-person 
assistance for women business 
owners throughout 14 counties in 
Utah. Product box pickup will be 
at Brownies Brownies Brownies 
from 9 a.m.-2:30 p.m. Cost is $75. 
Event takes place online. Details 
are at wbcutah.org.

Oct. 22, 8-10 a.m.
“Dear Competitor: Our 

Social Media Spend Makes 
Cents,” part of the Business 
Recovery Series presented by 
Davis Technical College, in part-
nership with Davis County and 
the Davis Chamber of Commerce. 
In-person and virtual classes are 
available. In-person class location 
is the Business Resource Center, 
450 Simmons Way, Kaysville. 
Cost for the series is $150. Cost 
for individual classes is $25. 
Details are at http://davistech.edu/
business-recovery.

Oct. 26, 8 a.m.-5 p.m.
Utah Economic & Energy 

Summit, presented by the Utah 
Governor’s Office of Energy 
Development, Governor’s Office 
of Economic Development, World 
Trade Center Utah and the Salt 
Lake Chamber. The 14th Annual 
Utah Economic Summit was origi-
nally scheduled for June 18. The 
Ninth Annual Governor’s Energy 
Summit was originally scheduled 
for May 18, then postponed until 
Oct. 21. Activities include morn-
ing and lunchtime plenary ses-
sions, awards presentations, and 
morning and afternoon breakout 
sessions in three tracks: economic 
development, energy and global 
trade. Offerings related to inter-
national issues includes a plenary 
session on the newly implement-
ed U.S.-Mexico-Canada Trade 
Agreement. Event also will high-
light Gov. Gary Herbert’s econom-
ic and energy accomplishments 
since 2009. Location is Grand 
America Hotel, 555 S. Main St., 
Salt Lake City. Cost is $180. 
Imperial Ballroom registration is 
$159. Early-bird virtual admis-
sion is $79. Details  are at https://
utaheconomicsummit.com/.

Oct. 27, 11:30 a.m.-1 p.m.
Women in Business Lunch-

eon, an Ogden-Weber Chamber 
of Commerce event. Location 
is The Monarch, 455 25th St., 
Ogden. Cost is $20 for WIB 
members and first-time guests, 
$30 for nonmembers. Details are 
at ogdenweberchamber.com.

Oct. 27, 11:30 a.m.-1 p.m.
Women in Business Lunch-

eon, a South Valley Chamber 
event. Speaker Col. Angela 
Michael will discuss “How 
to Move Forward in a Male-
Dominated Environment.” 
Location is Salt Mine Productive 
Workspace, 7984 S. 1300 E., 
Sandy. Cost is $30 for chamber 
members, $50 for nonmembers. 
Registration can be completed at 
Eventbrite.com.

Oct. 28, 7:30-11 a.m.
“Culture Development,”

part of the Fall 2020 Leadership 
Series presented by Davis 
Technical College’s employer 
and continuing education team 
and Ames Leadership Institute 
and continuing through Jan. 27. 
Location is the Davis Technical 
College, Simmons Building, 450 
Simmons Way, Kaysville. Cost is 
$175 per class (Custom Fit cost 
is $88), $600 for a bundle of four 
classes (Custom Fit cost is $300). 
Details are at davischamberof-
commerce.com.

Oct. 28-Dec. 16, 8 a.m.-noon
“Lean Six Sigma: Green 

Belt,” a Salt Lake Community 
College Employee Development 
Workshop focused on method-
ologies for waste reduction and 
process improvement skills, and 
applying problem-solving and 
quantifiable tools through Lean 
Six Sigma strategies. Location is 
Salt Lake Community College’s 
Miller Campus in Sandy. Cost 
is $1,495. Details at http://www.
slcc.edu/workforce/courses/
index.aspx.

Oct. 28, 7:30-8:30 a.m.
Coffee Connection, a Hol-

laday Chamber of Commerce 
event. Location is Coffee & 
Cocoa, 6556 S. 3000 E., Holladay. 
Details are at holladaychamber.
com.

Oct. 28, 11 a.m.-1 p.m.
“Improving Employee 

Health Through Diabetes Pre-
vention: A Virtual Summit 
for Worksites,” sponsored by 
Comagine Health, Get Healthy 
Utah, Intermountain Healthcare, 
the Utah Department of Health, 
and University of Utah Health. 
Event takes place online. Free. 
Registration can be completed at 
bit.ly/3hNzo1U.

Oct. 28, noon-1:30 p.m.
“Solve the Business Puzzle,”

a Women’s Business Center of 
Utah event. Event takes place 

online. Free. Details are at wbcu-
tah.org.

Oct. 29, 8 a.m.-noon
ULI (Urban Land Insti-

tute) Utah Annual Trends 
Conference titled “Reboot & 
Rebound: Commercial Real 
Estate in Utah’s ‘New Normal.’” 
Keynote speaker is Jeffrey D. 
DeBoer, president and CEO of 
The Real Estate Roundtable. 
Event takes place online. Costs 
vary. Details are at utah.uli.org.

Oct. 29, 11:30 a.m.-1 p.m.
Networking Luncheon, 

a Murray Area Chamber of 
Commerce event featuring inter-
views with two chamber mem-
bers and networking. Location 
is Murray Park Pavilion, 296 
E. Murray Park Ave., Murray. 
Cost is $15. Details are at mur-
raychamber.org.

Oct. 29, 1:30-2:30 p.m.
“Salt Lake Chamber-

Business Live,” a virtual net-
working event with a Halloween 
theme. Free for members, $10 
for nonmembers. Details are at 
slchamber.com.

Oct. 29, 3-5 p.m.
“Writing for the Popular 

Press: A Workshop for Utah 
Women,” a Utah Women 
& Leadership Project event. 
Speakers are Holly Richardson, 
columnist at The Salt Lake 
Tribune; and Heather Sundahl, 
writer, editor, contributor and 
blogger. Event takes place online 
via Zoom. Free. Registration can 
be completed at Eventbrite.com.

Nov. 3, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Business Resource Center, 450 
Simmons Way, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Nov. 4, 8 a.m.-4 p.m.
“Introduction to Customer 

Service,” a Salt Lake Community 
College Employee Development 
Workshop focusing on under-
standing and meeting a cus-
tomer’s needs and providing 
an exceptional experience for 
internal and external custom-
ers. Location is SLCC’s Miller 
Campus in Sandy. Cost is $300. 
Details are at http://www.slcc.
edu/workforce/courses/index.
aspx.

Nov. 4, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event 
taking place online. Free, but reg-
istration is required. Details are at 
chamberwest.com.
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Innovate Utah
NEW IDEAS, PRODUCTS AND SERVICES FROM UTAH COMPANIES

 Royal LePage, the largest real estate company in Can-
ada, has adopted the rlpSPHERE Platform from Draper’s 
Inside Real Estate for its more than 18,000 agents in 600 
offices in the country. RlpSPHERE provides a fully inte-
grated, state-of-the-art tech ecosystem enabling Royal LeP-
age brokers, agents and teams to manage and grow their 
business from one single platform. 
 Inside Real Estate said rlpSPHERE, an enterprise de-
ployment of its kvCORE platform, includes extensive cus-
tomization and “Canadianization,” creating a powerful all-
in-one solution uniquely tailored to the needs of the Royal 
LePage network. Known for its lead generation, fully in-
tegrated brokerage platform and intelligent automation ca-
pabilities, the kvCORE platform is deeply integrated into 
Royal LePage’s internal systems providing a seamless ex-
perience for brokers, agents and teams to run every aspect 
of their business, according to an Inside Real Estate release.
 “We’re honored to be the long-term technology part-
ner powering Canada’s leading real estate brand,” said Joe 
Skousen, president of Inside Real Estate. “Working with 
the talented and forward-thinking leadership team at Roy-
al LePage to successfully customize our kvCORE platform 
has been incredibly rewarding. We’re thrilled to see the 
successful launch of rlpSPHERE to Royal LePage brokers, 
teams and agents and to see the results it’s having on their 
business first-hand.”
 “Royal LePage is known as Canada’s tech-
forward real estate company,” said Carolyn Cheng, chief 
operating officer at Royal LePage. “The launch of rlp-
SPHERE provides our network with the most modern, 
data-driven real estate productivity tools available, giving 
our brokers, agents and teams a substantial competitive 
advantage to grow and manage their businesses in today’s 
high-tech world.”

Solutionreach, a Lehi-based patient relationship 
management software company, has partnered 
MedXCom to offer a reliable, HIPAA-compliant 
answering service solution for medical, dental and 
vision practices nationwide. MedXCom is a cost-saving, 
dependable and easy-to-use cloud-based automated 
answering service, currently used by thousands of 
healthcare providers who have improved quality of care 
for their patients, simplified their after-hours call man-

agement, and enjoy a reduced 
and consistent monthly bill, 
Solutionreach said. “Our platform 
gives healthcare providers a 
secure, low-cost, low-risk solution 
for automatically managing after-
hours patient communication,” 
said Dr. Michael Rothkopf, CEO 

of MedXCom. “It offers significant benefits, including risk 
mitigation and transparency, as well as substantial cost 
savings compared to a traditional answering service. 
Through this partnership, we are pleased to be includ-
ed in Solutionreach’s marketplace of services.” The 
MedXCom answering service solution offers HIPAA-
compliant secure texting, voice-to-text transcriptions, 
customizable call flows and caller ID protection.

Lehi-based Canopy, a cloud-based practice manage-
ment platform for accounting professionals, has intro-
duced new features and updates across its software 
suite to equip industry professionals with the tools they 
need to best organize their firms and efficiently utilize 
their time. “On the heels of a very busy season for tax 
professionals, we have made enhancements to our 
Practice Management and Tax Resolution offerings to 
continue providing our users with leading-edge software. 

By streamlining the 
day-to-day activities 
of industry profes-
sionals, our goal is 
to make sure our 

customers can provide the best possible service to their 
clients,” said Larry Furr, chief product officer at Canopy. 
The upgrades include a productivity dashboard, mobile 
task management, mobile client communications and an 
e-sign feature for both clients and accountants. Canopy 
will also be introducing a PDFannotation feature for bet-
ter document management, Furr said.

SmartyStreets, a developer of location data intel-
ligence located in Provo, has released its US Rooftop 
Geocoding and US Reverse Geocoding cloud-based 
application programming interfaces. These new prod-
ucts will provide customers with the highest precision 
geocodes available in the market today, the company 
said. “The SmartyStreets US Rooftop Geocoder repre-
sents a new generation of geocoding accuracy. We are 
talking about true rooftop geocodes. You’ll see huge 

improvements 
in accuracy 
compared to 
less sophisti-
cated servic-

es,” said Berk Charlton, director of geolocation intelli-
gence at SmartyStreets. “For example, other geocoders 
struggle with providing detailed geocodes for individual 
units in strip malls or mobile home communities. Less 
accurate geocoding technology tends to clump these 
geocodes together. They don’t know the real location of 
each structure or suite. And in the case of rural parcels, 
these geocodes may actually be hundreds of feet from 
the rooftop. Parcel-centroid geocodes aren’t precise 
enough for many use cases.”

Salt Lake City’s GadgetGuard has announced that 
Black Ice Screen Protectors are now available for 
the new Apple Watch Series 6 and Watch SE and 
the new iPad Pro Air and 8th Generation. “These new 
Apple devices are major investments and should be 
protected as such,” said Ryan McCaughey, chief 
technology officer for Gadget Guard’s parent company, 
Penumbra Brands. “Gadget Guard is committed to mak-
ing sure the newest generation of devices don’t break.” 
Black Ice Flex is specifically developed for the most 
advanced screens, including the Series 6 and SE watch-

es. The com-
pany said it’s as 
smooth as the 
original screen, 
repels smudges 

and protects from breaks. The screens are also avail-
able with Guardplus screen insurance if anything does 
happen, reimbursing customers to fix or replace a dam-
aged screen. They are available through participating 
retailers and Amazon.

Salt Lake City-based HealthTree, a disease naviga-
tion platform for terminal illnesses including multiple 
myeloma, has announced the addition of its latest fea-
ture, Myeloma Crowd Community Forums, a place 
for patients to have discussions with their peers on 
specific myeloma topics. The forums are organized by 
topic and are searchable, providing patients with a navi-
gable place to ask questions and have discussions with 
other patients. “Facebook Groups are often a patient’s 
go-to disease navigation tool; however, they were not 

intended for this purpose and they can be difficult to 
use in this way,” said Jenny 
Ahlstrom, founder of HealthTree. 
“While Facebook groups can 
offer patients community and 
encouragement, HealthTree’s 
new Community Forums provide 
patients with a sense of com-
munity with their peers as well as 

support in the form of organized, searchable information.”

Hopsoft LLC, a Heber City creator of the web interface 
development tool Stimulus Reflex, has announced its 
new version 3.3 Morphs release that delivers a 400 
percent to 500 percent productivity advantage compared 
to the teams working with previous-generation tools such 
as React from Facebook or Google’s Angular. Morphs 
make it possible for individual developers and small 
teams to produce user experiences in a fraction of the 
time, Hopsoft said. “You can’t change how the world 

builds software 
by being 
5 percent 
better,” said 
StimulusReflex 
creator Nate 

Hopkins, citing the $10 billion-per-year application 
development software market. “You have to change the 
fundamental paradigm and be five, even 10 times better, 
faster and cheaper. That’s exactly what we’re doing with 
StimulusReflex Morphs.” Hopkins has used the Ruby 
on Rails web framework to build several technology 
companies over more than a decade.

Motivosity, a Lehi-based employee engagement 
platform that helps companies develop motivated teams, 
has launched new performance management tools 
focused on the support of managers. Motivosity Lead 
is designed to address challenges such as effective 
management to increase employee motivation by 
adding one-on-one interfaces and employee priorities 
functionality to existing manager feedback features, 
giving managers more ways to be consistent in 
engagement-driving activities. “Companies recognize 
that developing their managers pays huge dividends. 
Our goal with Motivosity Lead is to focus on that need 

specifically, 
by getting 
rid of the old 
processes 
and creating 
a modern 

way to help managers be better managers,” said Scott 
Johnson, founder and CEO of Motivosity. “When 
managers are effective, their teams are more motivated.” 
Motivosity Lead will be immediately available as a point 
solution, giving line-of-business owners the opportunity 
to support managers independently from other cross-
department initiatives, Johnson said.

Salt Lake City-based Nav has released an enhancement 
for its small-business financing platform. The new 
product features the addition of real-time business data 
analysis and bank account connectivity; an expanded 
team of expert funding managers; and a streamlined 
user experience promising a simpler, more personalized 
financing experience. The platform analyzes custom-
ers’ business cash flow, credit data, behavioral data and 
more to identify the best financing offers for their needs, 

Nav said. “American busi-
ness owners are intimately 
familiar with the difficulties 
of accessing capital. It’s a 
pervasive problem that’s 
now under a national micro-

scope in light of the Paycheck Protection Program and 
unstable COVID-19 economy,” said Greg Ott, Nav CEO. 
“The launch of today’s enhanced experience is designed 
to give every small-business owner personalized exper-
tise that makes securing financing not just faster and 
simpler, but also tailored to their unique situation.”
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“Quanti� able results and a proven ROI”

DIGITAL 
SERVICES

Inbound Marketing
We don’t just drive more visitors to your site, 
but visitors ready to do business with you.

Digital Reputation
Our exclusive software helps you quickly 
respond to any negative comments about 
your business, and at the same time, build 
more positive customer feedback.

Local Marketing
Our Online Marketing Guide simpli� es 
taping into the 85% of consumers who 
conduct “local” online searches.

These days, converting online 
visitors into paying customers 
takes more than a web presence. 
It’s getting Google to rank you 
above your competitors. Below 
are three key services we o� er to 
get you noticed on the web:

To boost your website’s bottom line, contact us today!

385-232-2464raycomtech.com

Content Marketing

Online Reviews

Google My Business
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fabianvancott.com

THINGS WITH FEWER YEARS OF SERVICE THAN FABIAN VANCOTT:

From Harold Fabian’s efforts protecting Utah lands to steering
local startups through company-defining transactions, we’ve been making

Utah a better place for 100 years—or since “turning up the volume”
simply meant straining your vocal cords. 

Dynamic  Loudspeaker
Rice & Kellogg, 1924

Nov. 5, 8-10 a.m.
“Dear Competitor: Every-

body Who Is Anyone Knows 
Our Brand,” part of the Business 
Recovery Series presented by 
Davis Technical College, in part-
nership with Davis County and 
the Davis Chamber of Commerce. 
In-person and virtual classes are 
available. In-person class location 
is the Business Resource Center, 
450 Simmons Way, Kaysville. 
Cost for the series is $150. Cost 
for individual classes is $25. 
Details are at http://davistech.
edu/business-recovery.

Nov. 6, 13
Government Affairs Boot 

Camp, a Salt Lake Chamber event 
designed for new and experienced 
government affairs professionals, 
company executives and public 
policy advocates to learn how to 
improve their effectiveness and 
understanding of advocating in 
the state of Utah. Activities are 
8 a.m.-noon both days. Location 
is the Salt Lake Chamber, 175 
E. 400 S., Suite 600, Salt Lake 
City. Cost is $500 for chamber 
members, $750 for nonmembers. 
Details are at slchamber.com.

Nov. 9-11
Utah Life Sciences Summit, 

a BioUtah event that takes place 
online. Details to be announced.

Nov. 10, 8 a.m.-4 p.m.
“Leading People, Projects 

and Processes,” part of the 
Salt Lake Community College 
Frontline Leader Workshop 
Series that will feature a review 
of key project management prin-
ciples while learning processes 
for effective team leadership 
and how to communicate and 
set guidelines to track prog-
ress. Location is SLCC’s Miller 
Campus in Sandy. Cost is $250. 
Details are at http://www.slcc.
edu/workforce/courses/index.
aspx.

Nov. 10, 8 a.m.-3 p.m.
Women & Business 

Conference and Athena 
Awards Luncheon, presented 
by the Salt Lake Chamber and 
the Women’s Business Center of 
Utah. Activities include presenta-
tions of the Athena Award and 
Pathfinder Awards. Location is 
Grand America, 555 S. Main St., 
Salt Lake City. Cost is $150 for 
in-person ticket, $55 for virtual 
ticket. Details are at slchamber.
com.

Nov. 11, 9 a.m.-4 p.m.
2020 UMA Manufacturing 

Conference, a Utah Manufacturers 
Association event with the theme 
“People, Process, Performance.” 

Attendees will learn best prac-
tices in continuous improvement, 
sales and marketing, and devel-
oping high-performing teams 
from industry experts. Keynote 
speaker Don Rheem will dis-
cuss “The Science of Great 
Leadership: Your Employees 
are Your Most Valuable Asset; 
Let’s Maximize Their Potential.”  
Event also will feature awards 
presentations. Event takes place 
online. Cost is $50 for UMA 
members, $100 for nonmembers. 
Details are at https://umaweb.
org/2020conference/.

Nov. 11, noon-1:15 p.m.
Fall Women’s Leadership 

Forum, a Utah Women & 
Leadership Project event. 
Theme is “Feeling Like a Fraud: 
Navigating Perfectionism and 
Impostor Syndrome as Women.” 
Panelists are Aimee Winder 
Newton, former 2020 candidate 
for Utah governor and current-
ing serving on the Salt Lake 
County Council; Ally Isom, chief 
strategy and marketing officer 
at Attostat; and Denise Linberg, 
former judge of the 3rd District 
Court of Utah. Event takes place 
online. Free. Registration can be 
completed at Eventbrite.com.

Nov. 12-13
2020 Executive Summit, 

a Utah Valley Chamber event 
featuring keynotes and rapid-
fire updates from areas of vital 
importance to businesses and the 
community. Activities take place 
9-11:30 a.m. each day. Event 
takes place online. Registration 
through Oct. 23 is $245 for 
members, $295 for nonmem-
bers. Registration through Nov. 
11 is $275 for members, $325 
for nonmembers. Details are at 
thechamber.org.

Nov. 12, 8 a.m.-3 p.m.
Annual Women In Business 

Summit, a Davis Chamber of 
Commerce event. Location is 
Davis Conference Center, 1651 
N. 700 W., Layton. Details are at 
davischamberofcommerce.com.

Nov. 13, 7:15 a.m.-3 p.m.
Annual Fall Business Con-

ference, a ChamberWest event 
originally scheduled for Sept. 16 
and featuring keynote present-
ers, breakout sessions, exhibi-
tor tables and more. Location is 
the Utah Cultural Celebration 
Center, 1355 W. 3100 S., West 
Valley City. Details are at cham-
berwest.com.

Nov. 13, 7:45-9 a.m.
Women in Business Net-

working, an Ogden-Weber 
Chamber of Commerce event. 
Location to be determined. Free 
for WIB members. Details are at 
ogdenweberchamber.com.

Nov. 13, 9-10:30 a.m.
Fall 2020 Nubiz Symposium, 

an Ogden-Weber Chamber of 
Commerce event that takes place 
online. Details to be announced.

Nov. 17, 8 a.m.-4 p.m.
“Leading People, Projects 

and Processes,” part of the 
Salt Lake Community College 
Frontline Leader Workshop Series 
that will feature a review of key 
project management principles 
while learning processes for 
effective team leadership and how 
to communicate and set guide-
lines to track progress. Location 
is SLCC’s Westpointe Campus 
in Salt Lake City. Cost is $250. 
Details at http://www.slcc.edu/
workforce/courses/index.aspx.

Nov. 17, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Business Resource Center, 450 
Simmons Way, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Nov. 17, 11:30 a.m.-1 p.m.
Women in Business Lunch-

eon, an Ogden-Weber Chamber 
of Commerce event. Location to 
be determined. Cost is $20 for 
members and first-time guests, 
$30 for nonmembers. Details are 
at ogdenweberchamber.com.

Nov. 18, 7:30-11 a.m.
“Leadership Development,”

part of the Fall 2020 Leadership 
Series presented by Davis 
Technical College’s employer 
and continuing education team 

and Ames Leadership Institute 
and continuing through Jan. 27. 
Location is the Davis Technical 
College, Simmons Building, 450 
Simmons Way, Kaysville. Cost is 
$175 per class (Custom Fit cost 
is $88), $600 for a bundle of four 
classes (Custom Fit cost is $300). 
Details are at davischamberof-
commerce.com.

Nov. 18, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event. 
Location is All-Star Bowling & 
Entertainment, 3601 S. 2700 W., 
Valley Fair Mall, West Valley 
City. Cost is $15 for members, 
$20 for nonmembers. Details are 
at chamberwest.com.

Nov. 19, 8-10 a.m.
“Dear Competitor: Our 

Website is Better Than Yours,”
part of the Business Recovery 
Series presented by Davis 
Technical College, in partnership 
with Davis County and the Davis 
Chamber of Commerce. In-person 
and virtual classes are available. 
In-person class location is the 
Business Resource Center, 450 
Simmons Way, Kaysville. Cost 
for the series is $150. Cost for 
individual classes is $25. Details 
are at http://davistech.edu/busi-
ness-recovery.

Dec. 1, 11:30 a.m.-1 p.m.
Business Alliance Network-

ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Business Resource Center, 450 
Simmons Way, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Dec. 2, 8 a.m.-noon
     “Leadership Secrets of Santa 
Claus,” a Salt Lake Community 
College Employee Development 
workshop. Attendees will learn 
how Santa juggles employees, 
equipment, facilities, resources 
and production, with 10 practi-
cal strategies that can be used all 
year long. Location is Salt Lake 
Communicate College’s Miller 
Campus in Sandy. Cost is $150. 
Details are at http://www.slcc.
edu/workforce/courses/index.
aspx.

Dec. 2, 3:30-5 p.m.
“Business Connections and 

Bowling,” a ChamberWest event 
taking place online. Free, but reg-
istration is required. Details are at 
chamberwest.com.

Dec. 3, 7:30-9 a.m.
Morning Speaker Series, 

an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber Center, 2380 Washington 
Blvd., Ogden. Free for chamber 
members and first-time guests. 
Details are at ogdenwebercham-
ber.com.

Dec. 4, 1:30-3:30 p.m.
Holiday Social, a South 

Jordan Chamber of Commerce 
event. Location is Market Street 
Grill, 10702 S. River Front 
Parkway, South Jordan. Details 
are at https://www.southjordan-
chamber.org/events.

Dec. 8, 8 a.m.-4 p.m.
“Change Management 
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Nov. 5, 8:30 a.m.-12:30 p.m.
 “Family and Medical Leave 
Act Essentials,” an Employers 
Council event.

Nov. 6, 8:30 a.m.-12:30 p.m.
       “HR Management Program: 
Advanced HR Competencies,” 
an Employers Council event tak-
ing place Fridays through Dec. 
11.

 The authority has sought lo-
cal input about the sites’ rail con-
nectivity, how prepared they are 
to become a port, the benefits and 
impacts of a port, and other de-
tails. That information is being 
used to create an “asset map.”
 “It does not guarantee a port 
designation,” Chinn said.
 The next phase of the satellite 
port process will be understand-
ing the business rationale for cre-
ating them, she said.
 “And one of the things that 
has come out loud and clear when 
we’re talking to the shippers on 
the West Coast as well as the us-
ers, [is] that if there is not a busi-
ness case, there is no need to 
move this through a certain area. 
It’s not a ‘build it and they will 
come’-type scenario. We have to 
be really thoughtful and methodi-
cal in this process,” Chinn said.
 That business-case study will 
include meeting with local busi-
nesses in and around the areas, 
trying to better understand the 
freight movement, demand, pos-
sible partners and users, and as-
sessing potential shipping vol-
ume.
 After that, the authority board 
will determine whether to des-
ignate sites as project areas, and 
then local communities would 
advance the process. Each will 
have their own considerations and 
timelines, she said.
 “There are different ideas 
about what this could be,” Chinn 

said. “And that’s going to be our 
message going forward: What 
does this mean to each individual 
community?”
 Jack Hedge, the authority’s 
executive director, said the goal 
is “to really bring value-added 
services to goods movement in 
and around the state.” The au-
thority will use the collected data 
with existing information about 
how goods move through the 
state, what goods move through 
the state “and where those touch-
points are where we can try to 
shift cargos, move things to more 
efficient, more effective modes of 
transportation,” he said.
 Those Utah counties aren’t 
the only ones expressing inter-
est in having ports, according to 
Chinn. “Ironically, I’ve had a lot 
of surrounding states come for-
ward and say, ‘We want to be part 
of your satellite port process.’ So 
it’s not just Utah, really. It’s a re-
gional approach, beyond Utah,” 
she said.
 But the satellite port con-
cept, like the development of a 
main port in Salt Lake City, has 
drawn criticism. While some 
people might see satellite sites as 
spreading the wealth, critics see 
them as spreading the problems 
that they believe ports will cre-
ate through increased greenhouse 
gas emissions, pollution deterio-
rating air quality, and damages to 
natural habitats. During the pub-
lic comment portion of the quar-
terly meeting, several speakers 
raised concerns about fossil fuels 
— specifically, coal — being ex-
ported from satellite ports to sea-
ports.

Nov. 12, 8:30 a.m.-10:30 a.m.
 “Managing Difficult 
Employees: Briefing for 
Managers and Supervisors,” an 
Employers Council event.

Nov. 17, 8:30 a.m.-10:30 a.m.
“Unemployment Insurance 

in Utah: Appeal Hearing 
Workshop,” an Employers 
Council event at the Employers 
Council’s Utah office in Salt Lake 
City.

Dec. 8, 8:30-11:30 a.m.
 “Harassment Prevention 
for Managers and Supervisors,” 
an Employers Council event.

POSTPONEMENTS
 Business After Hours, a Salt 
Lake Chamber event, originally 
scheduled for March 19 and later 
rescheduled for Sept. 17 at the 
Utah Museum of Contemporary 
Art in Salt Lake City, has been 
rescheduled for spring 2021.
 Annual Fall Business 
Conference, a ChamberWest 
event originally scheduled for 
Sept. 16, will take place Nov. 
13, 7:15 a.m.-3 p.m., at the Utah 
Cultural Celebration Center, 
1355 W. 3100 S., West Valley 
City. Details are at chamberwest.
com.
 “We Are Utah” 
Manufacturers Expo, a Utah 
Manufacturers Association event 
scheduled for Sept. 23, 1-8 p.m., 
at Mountain America Expo 
Center in Sandy, has been post-
poned until March 2021.
 South Jordan Business and 
Entrepreneurial Summit and 
Expo, a South Jordan Chamber 
of Commerce event originally 
scheduled for April 29 and later 
rescheduled for Sept. 10 at the 
Karen Gail Miller Conference 
Center in Sandy, has been post-
poned until a date to be deter-
mined.
 Business to Business Expo, 
a Davis Chamber of Commerce 

event originally scheduled for 
Aug. 27 at the Davis Conference 
Center in Layton, has been post-
poned until April 2021.

 Utah Economic & Energy 
Summit is scheduled for Oct. 
26, 8 a.m.-5 p.m. It is pre-
sented by the Utah Governor’s 
Office of Energy Development, 
Governor’s Office of Economic 
Development, World Trade 
Center Utah and the Salt Lake 
Chamber. The 14th Annual Utah 
Economic Summit was original-
ly scheduled for June 18. The 
Ninth Annual Governor’s Energy 
Summit was originally scheduled 
for May 18, then postponed until 
Oct. 21. Activities include morn-
ing and lunchtime plenary ses-
sions, awards presentations, and 
morning and afternoon breakout 
sessions in three tracks: econom-
ic development, energy and glob-
al trade. Event also will highlight 
Gov. Gary Herbert’s economic 
and energy accomplishments 
since 2009. Location is Grand 
America Hotel, 555 S. Main St., 
Salt Lake City. Cost is $180. 
Imperial Ballroom registration is 
$159. Early-bird virtual admis-
sion is $79. Details  are at https://
utaheconomicsummit.com/.

 Utah Veteran Business 
Conference 2020, a Utah Veteran 
Owned Business Partnership 
event originally scheduled for 
May 8 at Salt Lake Community 
College’s Miller Campus in 
Sandy, has been postponed until 
a date to be determined.

OTHER INFORMATION
 “Business Connections and 
Bowling,” ChamberWest events 
originally scheduled for Oct. 7, 
Nov. 4 and Dec. 2 (all at 3:30-
5 p.m.) at All-Star Bowling & 
Entertainment, 1776 W. 7800 S., 
West Jordan, have been moved 
online and renamed “Business 
Connections.” Free, but registra-
tion is required. Details are at 
chamberwest.com.

 “And I feel like that is the 
story of Utah — that people once 
understated it as this kind of place 
they didn’t really understand and 
then they came to see the ele-
gance of everything that is Utah 
and they’re willing to make value 
investments in everything that we 
offer,” Varela said.
 “So COVID can’t take any 
of these fundamentals of Moth-
er Nature playing favorites from 
us.”
 Meanwhile, the Red Emer-
ald plan calls for dispersing tour-
ist visitation throughout the state 
and prioritizing quality visitation 
rather than just the quantity of 
visitors. International visitors, in 
particular, are targeted because 
they tend to spend a lot and visit 
sites longer.
 Red Emerald “lays out the 
vision, it lays out the path that 
will get us out of this hard situ-
ation and position us even better, 
in many respects, over the long 
term,” Varela said. “So I assert to 
you today that Utah is among the 
national leaders in tourism re-
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covery.”
 While Utah needs to get visi-
tors to stay longer, “by 2024 — 
it’s a long-term play — we are 
feeling confident that our contin-
ued investment in international 
storytelling is going to get us to 
a larger market share with these 
high-spend, longer-stay visitors,” 
she said.
 The virus thwarted what was 
a gangbusters industry. Utah in 
2019 saw travelers spend $10 
billion and provide $1.3 billion 
in tax revenues.
 “What I want to tell you to-
day is that we’re on a continued 
path to growth. It’s just taken a 
few twists and turns along the 
way,” she said.
 Utah was headed to a record-
breaking ski season when the 
virus hit. The ski industry still 
had a 2019-20 season that was 
its fourth-best in visitation and 
second-best economically. “And 
then the world turned upside-
down on us, and this is the world 
we all know now,” Varela said.
 That world includes Utah’s 
leisure and hospitality services 
employment in August slipping 
nearly 17 percent from a year 
earlier.

 “The truth is, you are in a po-
sition of hardship and a position 
where you have to completely 
innovate to try to work through 
this,” said Natalie Gochnour, di-
rector of the Kem C. Gardner 
Policy Institute at the University 
of Utah and an associate dean at 
the UofU’s David Eccles School 
of Business. Gochnour noted that 
one in 11 jobs in Utah is in the 
tourism sector.
 But Utah, from a relative 
standpoint, had several positives. 
While its tourist visitation stats 
from April through June this year 
were down 32 percent from the 
same time a year earlier, Moun-
tain West states saw a drop of 42  
percent, the U.S. saw a 44 percent 
dip, and the western half of the 
nation slipped 52 percent.
 Moreover, Expedia Utah ho-
tel searches fell 21 percent while 
four nearby states saw larger 
drops. The change in traveler 
spending year over year likewise 
is down 21 percent — it is worse 
in other states — but it once was 
down as much as 89 percent. And 
both site visits and page views at 
VisitUtah.com are up significant-
ly.
 “So, we have lots to be opti-
mistic about,” Varela said.
 The tourism industry also has 
been buoyed by a $55 million in-
fusion from the federal CARES 
Act, making Utah one of only two 
states where legislatures made 
significant CARES Act invest-
ments “to get their tourism indus-
tries through these hard times,” 
Varela said.
 Gov. Gary Herbert, address-
ing conference-goers via video, 
urged tourism industry represen-
tatives to “stay strong.”
 “Despite the challenges we 
face, the good news is that Utah 
is positioned to lead the nation in 
economic recovery. We have the 
spectacular destinations that visi-
tors crave, the wonderful people 
who tourists love, and the tour-
ism industry and state tourism of-
fice dedicated to inspiring them to 
return to Utah often. We also are 
blessed to have you. Thank you 
for all you do to create a safe and 
welcoming environment for trav-
elers, both residents and visitors 
alike.”
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Revolutionizing Real Estate!

Why Brandon?
	 n  Real-time noti�cation of new listings     

and price changes.
	

	 n  One-stop-shop access to ALL agent listings    
on one convenient website.

	 n  Online access to large photos, home tours    
and maps that include Google® Street View.

	 n  Prompt service and support to help you �nd that   
“just right” property.

Brandon Wixom
Licensed Commercial & Residential Broker

801.864.2626 • bwixom@gmail.com

Start your search today at: SoldByWixom.com

No matter what you are looking for, I can help you �nd it!
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Foothill B
lvd

J.P. King Auction Company, Inc. #91000; Jerry C. King, Broker #3952

800-558-5464
www.jpking.com

• Fully Developed – Ready For Construction
• Platted 1/2 Acre and 1+/- Acre Parcels – Zoned I-1
• Foothill Blvd – Great Visibility From – I-80
• Auction Location: Holiday Inn – Rock Springs

Also Available – 112 Acre Adjacent Property – Zoned R-6
Maps and Auction Details Available Online

CROSS ROADS COMMERCIAL PARK
Rock Springs, WY

October 29 – 11 AM (MT)
10 PRIME COMMERCIAL LOTS

NEAR PROPOSED INTERCHANGE

A U C T I O N

Seller Financing Available

Specialty Lens Corp. Salt Lake City, UT. Process 
Engineer. Plan and coordinate manufacturing process-
es, improvements, and new products for business unit.  
Mail resume to: Attn: Shannon Spitz, 183 West Main 
Street, Dudley, MA 01571 and indicate applying for
Job ID: 11102.133. 

PROCESS ENGINEER

for Managers,” part of the 
Salt Lake Community College 
Frontline Leader Workshop 
Series. Attendees will gain tools 
to effectively plan for and man-
age the impact of change to 
their teams and organizations. 
Location is Location is Salt Lake 
Communicate College’s Miller 
Campus in Sandy. Cost is $250. 
Details are at http://www.slcc.edu/
workforce/courses/index.aspx.

Dec. 9, 7:30-11 a.m.
“Emotional Intelligence,”

part of the Fall 2020 Leadership 
Series presented by Davis 
Technical College’s employer 
and continuing education team 
and Ames Leadership Institute 
and continuing through Jan. 27. 
Location is the Davis Technical 

College, Simmons Building, 450 
Simmons Way, Kaysville. Cost is 
$175 per class (Custom Fit cost 
is $88), $600 for a bundle of four 
classes (Custom Fit cost is $300). 
Details are at davischamberof-
commerce.com.

Dec. 9, 5-7 p.m.
Business After Hours, 

an Ogden-Weber Chamber of 
Commerce event. Location is 
Trust Brands, 155 E. 31st St., 
Ogden. Free for chamber mem-
bers and first-time guests, $10 
for nonmembers. Details are at 
ogdenweberchamber.com.

Dec. 10, 11:30 a.m.-1 p.m.
Annual Holiday Party and 

Networking Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks, 525 
Deseret Drive, Kaysville. Cost is 
$20 for members, $30 for guests. 
Details are at davischamberof-
commerce.com.

CALENDAR
from page 17
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OUR EXPERT ADVISORS ARE  READY 
TO ASSIST YOU IN GROWING YOUR BUSINESS.

CALL TODAY

PURCHASE REAL ESTATE

ACQUIRE A BUSINESS

PURCHASE EQUIPMENT 

WORKING CAPITAL 

WWW.UCREDITU.COM
#ITSBETTERHERE

NMLS #654272

FUND YOURFUND YOURYOUR

BUSINESSBUSINESS
FUEL YOUR DREAMS

SMALL BUSINESS LOANS

(801) 481-8845




