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Gaining on the men

Matt Kammeyer, Salt Lake City
Corp.'s director of golf, reports
that women close just about as
many business deals on the golf
course as men do. He says that
it might be tough for the ladies to
break in, so he gives some direc-
tion on getting started.
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THE BUSINESS OF GOLF

T.A. Barker Jr.
Superintendent
Fore Lakes
Golf Course

Third-generation superintendent wouldn't want to be
anywhere else but running the family golf course

EDITOR’S NOTE: When it comes to
understanding golf as a business, there
is no one more qualified than the folks
at Golfdom magazine. After all, they've
been covering the sport for over 90 years.
Founded by World Golf Hall of Fame
member Herb Graffis and his brother Joe,
Golfdom was one of the early places where
the sport was treated as a business. Graffis
entered the hall as a writer, but is also the
founder of the National Golf Foundation
and the Club Managers Association of
America.

So, when someone is honored with the
Herb Graffis Businessperson of the Year
Award for their efforts in golf, it really means
something.

The award for 2018 was given to Todd
“T.A.” Barker Jr., superintendent at the Fore
Lakes Golf Course in Taylorsville. The fol-
lowing is the cover story about Barker and
his receiving the award, written by Seth
Jones, Golfdom editor-in chief.

When we last heard from the pro-
tagonist of this story, he was nervously
laughing about the time he charged
$10,000 on his personal credit card
to cover his chapter’s annual meet-
ing expenses. That was April 2014, in

a story about the work of the Golf
Course Superintendents Association

of America field staff and how they
were helping smaller chapters grow.
The $10,000 has been reimbursed and
the then-president of the Intermountain
GCSA has seen it paid back,

intendent, working his entire career

at his family-owned golf course. The

course is centrally located south of

Salt Lake City between Interstate 15

and Interstate 215 and features a nine-

hole executive course and a nine-hole
par-3 course along with a

plus interest.

T.A. Barker Jr., superin-
tendent at Fore Lakes Golf
course in Taylorsville, is an
advocate for getting more
people on the golf course
— kids, minorities, veterans
and people with disabilities.
He also was an advocate for
superintendents as a golf radio talk
show host on ESPN 700 in Utah.
More recently, he was elected to the
GCSAA board of directors.

Now Barker adds the title of 2018
Herb Graffis Businessperson of the
Year to his resume for his work in the
family business in the Salt Lake City
golf market.

Barker is a third-generation super-

driving range and practice
green.
The course, built by

his grandfather on fam-
ily farmland, opened in
1974. When Barker was a
baby, his family moved to a
home between No. 2 green
and No. 3 tee on the par-3
course. Barker’s earliest golf
memories are of chasing his father out
the door in hopes of catching a ride
in the golf cart to go fix divots and
pick up cigarette butts while his dad
changed cups.

“I always tell people that I was the

see BARKER page 20
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SALT LAKE CITY

GOLF Discount Card

Save money every day of the week at all six
Salt Lake City golf courses

Card holders receive the following benefits:

* Reduced green fees at six courses

* First 9-hole round is free 6 0
* 30% off range balls all the time

* Valid for one year from date of purchase

Purchase the card at any SLC golf course.
Visit slegolf.com for info on 2019 rates and updated program details.

Bonneville ¢ ForestDale ¢ Glendale
MountainDell ¢ NibleyPark ¢ RosePark
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Business golf: It's not just men on the course

It’s not head-turning to hear about
how golf is a great business network-
ing tool and that successful business
leaders know how to leverage the game
of golf as a means to conduct busi-
ness. An industry study indicated that
nearly 60 percent of business golfers
have closed a deal on the golf
course. This was according to a
2016 comprehensive study by
the Sports and Leisure Research
Group (SLRG) that included an
online quantitative survey com-
prised of 1,100 business execu-
tives divided equally among
men and women and players
and non-players.

However, what is head-turning is
that women golfers reported closing
a deal on the golf course at nearly the
same rate as men (men: 60 percent,
women: 58 percent). The National
Golf Foundation reports that in 2018,
women golfers represented 24 percent
of all players. As reported in the SLRG
study, the median number of deals
closed was equal between both groups.
These deals weren’t small, either.
More than a quarter of the women who
closed a deal through golf reported
the value of the deal to be at or above
$500,000.

The study found that nearly 80
percent of women believe that play-
ing golf in a business environment is a
great networking tool for relationships
with peers, clients and potential clients,
and suppliers or vendors. Over half
of business women who golf say that
golf has helped make them more dis-
ciplined, comfortable taking risks and
assertive. Nearly 60 percent of women
golfers felt that playing golf has con-
tributed to their professional success
and made them feel more included.

Not Always Easy

Positives aside, there were some
responses of note that suggest that
entry into the game of business golf is
not as easy for women as it might be
for men. The study found that golfing
women executives feel that the game
is not as accessible to women as men
in their companies and that golfing
women executives are 25 percent more
likely than their male counterparts to
feel that business golf is more stressful
than social golf.

Golf can be intimidating on many
levels for both women and men. The
terms and scoring of the game are odd
to newcomers, the equipment can be
technical and proper course etiquette
can feel tricky to navigate. Properly
introducing newcomers to the game
of golf and teaching both the
culture and the mechanics of
the game from the start is very
worthwhile and can make all
the difference in taking the
stress out of potentially stress-
ful golf course situations.

Learning How

Working with a certified
golf professional at a local
course can help smooth the learn-
ing process or help fill in any gaps in
skills and understanding. Many local
courses offer effective group and indi-
vidual instruction tailored to beginners’
needs, with some courses even offering
women-only clinics. Some courses also
offer weekly women'’s leagues and cou-
ple’s leagues that serve as great envi-
ronments for networking, developing
playing skills, fostering confidence and
growing an appreciation for the game.
Leagues provide fun variations on scor-
ing and play and provide a handicap-
ping system that levels the playing field
for golfers of all abilities.

Beyond learning the skills neces-
sary to understand, play and appreci-
ate the game of golf, much can still be
done by golf course operators to help
women golfers feel more comfort-
able and welcome on the golf course.
Men and women have some differing
approaches, motivations and prefer-
ences when it comes to connecting with
the game of golf. It’s important for
golf course operators to listen closely
to both customer groups and be will-
ing to implement thoughtful feedback
in facilitating enhancements that better
accommodate everyone. Additionally,
large and small business operators need
to make sure they are providing oppor-
tunities for women in their companies
to go out and play. Not only will it help
grow their business, but it will assist in
developing confident leaders.

It’s just good business.

Matt Kammeyer is the director of golf for the Salt
Lake City golf program and its six golf courses.
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Crater Springs 435-654-5588 -
1 700 N. Homestead Drive craterspringsgolf 147 73.5 72 100 $49 | Public | 7,095 | 6,085 N 62 Cg;plﬁ}eetsfaglrgytlérroog;fs, Chris Briscoe
Midway, UT 84049 .com quets, 9
Thanksgiving Point Golf Club 801-768-7401
2 3300 W. Clubhouse Drive 145 77.6 72 136 $89 | Public | 7,716 | 6,344 | Y 62 Bistro Grill, meeting space Mark Whetzel
: vanguardgolf.com
Lehi, UT 84043
Soldier Hollow Golf Course Silver 435-654-7442 . .
3 1370 W. Soldier Hollow Lane soldierhollowgolf | 142 | 742 | 72 | 87 %1:%- Public | 7,355 | 5994 | N | 62 | -29° p'ac:g’:}:gf:ﬁtf“"'Se“"ce Chris Newson
Midway UT, 84049 .com
Canyons Golf 435-615-4728
4 4000 Canyons Resort Drive canyonsgolfcourse | 141 69.0 70 45 $95 | Public | 6,085 | 5,522 | Y 66 Spa, frﬁzgt?\ndsbz\ézrage, Justin Johnson
Park City, UT 84098 .com gsp
Stonebridge Golf Club 801-957-9000 27 Holes
5 4415 Links Drive golfstonebridge 139 74.2 72 87 $32 | Public | 7,134 | 6,188 | Y 64 driving ranae re;taurant Clark Garso
West Valley City, UT 84120 utah.com g range,
Park Meadows Country Club 435-649-2460
6 2000 Meadows Drive parkmeadowsce | 138 | 748 | 72 . * | Private| 7,422 | 6,388 | Y | 62 ?c')‘ﬂ‘o“s; ;ﬁﬁ:‘s‘ga”ltck'f;%k;[ Michael Manning
Park City, UT 84060 .com » POl P
Riverside Country Club 801-373-8262 Dusty . . .
7 2701 N. University Ave. riversidecountry 136 731 72 20 \?\?I\?I Private | 7,142 | 6,380 Y | Fielding Tennis, pool, athcl)ict'c club, dining, Robert McArthur
Provo, UT 84604 club.org 62 9
Soldier Hollow Golf Course Gold 435-654-7442 . .
7 1370 W. Soldier Hollow Lane soldierhollowgolf | 136 | 75.0 | 72 | 87 %1:%- Public | 7719 | 6131 | N | 62 | -219® p'ac:'ecset:;e:r;tf“" SeNVICe | Chris Newson
Midway UT, 84049 .com
Jeremy Ranch 435-649-2700 Full-service clubhouse, fitness
9 8770 N. Jeremy Road theieremv.com 134 73.7 72 22 $82 | Private | 7,129 | 6,494 Y 62 facility, locker rooms, dining Jake Hanley
Park City, UT 84098 jeremy. facilities, Nordic trac/winter
The Ranches Golf Club 801-789-8100 . .
10 4128 E. Clubhouse Lane theranchesgolfclub| 138 | 731 | 72 | 20 | $42 | Public | 7035 | 5998 | N | 62 | CUPnouse.dn dWINGrange, | req wighiman
Eagle Mountain, UT 84005 .com P
Eagle Mountain Golf Course 435-723-3212 . . .
11 960E.700s. eaglemountaingc | 131 | 71.7 38 | $30 | Public | 6770 | 5575 | Y | 62 | DVing ra”?aec't?crg';;‘;raord'”ary Chris Marx
Brigham City, UT 84302 .com P
Bountiful Ridge Golf Club 801-298-6040 . .
12 2430 'S. Bountiful Bivd. bountifulridgegolf | 129 | 706 | 71 | 45 | $32 | Public | 6595 | 6020 | Y | 59 rz;?air:gg{ ﬁ’;‘;gf]esf:\fg:gﬁe Kent J. McComb
Bountiful, UT 84010 .com ’
Wasatch Golf Course Lake 435-654-0532 . .
13 975 Golf Gourse Drive wasatchgolicourse | 128 | 720 | 72 | 115 %})‘g Public | 6942 | 6,322 | N | 62 | -9epracticearea fullservice | g giover
Midway, UT 84049 .com
Oakridge Country Club .
801-451-2281 $85 . Practice area, bar/restaurant .
1 4 1492 .W. Shepard Lane oakridgecc.com 127 72.5 72 15 WM Private | 7,053 | 6,608 | Y 61 locker room, pool Rick Mears
Farmington, UT 84025
Eaglewood Golf Course
15 1110 E. Eaglewood Drive 2990088 | 426 | 712 | 71 | 68 | $46 | Public | 6880 | 6100 | Y |63 | |ong®banduethal cale,new | pgron poyes
North SLC, UT 84054 9 9ot
Wasatch Golf Course Mountain 435-654-0532 . .
16 975 Golf Course Drive wasatchgolicourse | 125 | 704 | 71 | 115 %})‘g Public | 6459 | 5787 | N | 62 | -9epracticearea fullservice | g giover
Midway, UT 84049 .com
Meadow Brook
17 4197 S.1300 W. Siiﬁ'n‘t%;fsggm 124 | 707 | 72 25 13;%‘(‘)- Public | 6,710 | 5,805 | N * On-site restaurant, golf shop Troy Watkins
Taylorsville, UT 84123 ygol
Hobble Creek G.C. 801-489-6297 Chris | Driving range, 3 practice greens,
1 8 94 Hobble Creek Canyon Rd. sorinaville.ora/qolf 123 69.5 71 20 $46 | Public | 6,406 | 5,820 | Y | Moody snack bar, catering facilities, Craig Norman
Springville, UT, 84663 pringvitie.org/g 61 camping available
Sun Hills Golf Course Barry - .
19 3185 North Hills Drive o178 422 | 699 | 71 | 40 | $42 | Public 6508 | 6065 | Y | Schenk | C2f® Ul divingrange puting. |y gicker
Layton, UT 84041 9ot 61 pping g
Crane Field Golf Course
2() 3648 W. Cranefield Road 801-779-3800 | 451 | g7 | 72 | 10 | $26 | Public | 6:300 | 5139 | N | 2™ |18 holes with carts, practice range| Zachary Aland
; cranefieldgolf.com Scow 61
Clinton, UT 84015
Ben Lomond Golf Course 801-782-7754
21 1800 N. Highway 89 benlomondgolf 119 | 687 | 72 25 $42 | Public | 6,176 | 5,778 | N 58 GPS, golf carts, snack bar Jeff Cliften
Harrisville, UT 84404 .com
Remuda Golf Course
29 2600 W. 3500 N. 801-781-7200 | 403 | 677 | 72 | 10 | $28 | Public | 6,372 | 5,600 | N |AlHaag| Par72 cartrental, grassrange, | 7, n.0 Ajand
remudagolf.com 58 clubhouse
Farr West, UT 84404

*Did not disclose. WM With Member. Please note that some firms chose not to respond, or failed to respond in time to our inquiries. All rights reserved.
Copyright 2019 by Enterprise Newspaper Group.
The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com
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Stonebridge Golf Club
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Stonebrldge Golf Club is Utah's tournament expe? 3
Experience tournament golf the way it is supposed _
to be done - First Class! This means terrific service
with attention to every detail, a championship gegﬁ
golf course with a spectacular banquet room for
awards and lunch and the best catering you will
find anywhere.

-Tournament dates still available for 2019.

“You and your staff made every person feel as though they

|

belonged to the golf club. Not one of our other tournament . ._',;,:f
courses does it like Stonebridge, simply first class!” A

- Dr. Dave Compton | ;‘:Eﬂ

Zerex Celebrity Challenge B

| ! e

Contact Tournament Director A
Paul Phillips now to reserve your 2019 s
tournament date. , AN e

801-957-9000

or email paul@golfstonebridgeutah.com
~ SAVE $500* when you book your tournament and refe;‘tg_Enterpnse ETHHEHH”]E
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BARKER
from page 15

only kid you’d ever meet who never
wanted to be an astronaut,” Barker
said. “My dream was to be a golf
course superintendent.”

“He just wanted to spend time with
his dad,” Todd Barker Sr. said of
those days. “It was pretty obvious he
also loved the work. As he got older
the jobs got better ... now he’s much
more knowledgeable in terms of
agronomy than I ever was.”

That’s high praise from his dad.
Men striving to live up to their
father’s image, pity T.A. — Todd
Barker Jr. — because in his father he
has a doozy of a namesake to live up
to. Along with being a dedicated fam-
ily man and influential local business
owner, Todd Sr. is a member of the
Utah Golf Hall of Fame, a five-time
Utah Golf Association Player of the
Year, a five-time Salt Lake Amateur
champion and a two-time GCSAA
National Golf Champion. (Fun fact:
T.A.’s grandpa, Vaughn, also won the
GCSAA tournament back in 1977.)

T.A. said he’s no hack (he won
the Division Four championship at
the 2015 Golf Industry Show in San
Antonio), but a long time ago he real-
ized his future was in keeping greens,
not reading them.

“I gave up a golfing career a long
time ago and I’ve always found the
science behind golf more interest-
ing than actually playing,” Barker
said. “Dad is my biggest critic, which
makes me better. He knows what
good golf is. As long as he’s happy, |
know the course looks good.”

A livelihood and the future

The Salt Lake City area is rich
with majestic mountains and great
golf courses. Golf tourists traveling
through the area might not have heard
of Fore Lakes. That’s OK — the
course isn’t designed for them.

“It’s a great facility to take your
first step in golf. It’s affordable,
there are a lot of leagues,” said Bill
Walker, the former executive director
of the Utah Golf Association, now
executive director of the International
Association of Golf Administrators.
“The greens are great, and there’s a
large practice putting green and chip-
ping green. If you’re talking about
getting kids into the game, it’s ideal.
It’s right off I-15. It’s just a great set-

9

up.
An adult walker pays $12 to play
the nine-hole executive course, $10 to
play the par-3. A senior pays $10 for
the executive, $7 for the par-3. The
price of a beer ranges from $2.25 to
$2.50, the quarter variance depending
on the brew’s country of origin.
Barker believes Fore Lakes’ prac-
tice putting green is the most-used
golf green in the state of Utah. Seeing

people on it constantly makes his day.

This Utah course is surprisingly
diverse. Beyond the beer league,
the women’s league and the couples
league, there’s the veterans, the
Pacific Islanders and the Special
Olympians, among others. A busy
day is 300-plus 9-hole rounds with
100-plus visiting the driving range
throughout the day.

The father of three (he and wife,
Natalie, have three children, Peyton,
10; Boston, 7; and Greyson, 3)
loves it when kids play the course.
He’s embraced the Youth on
Course program to encourage more
young golfers to visit Fore Lakes. A
kid buying a $10 membership to the
program can play the par-3 course for
$1 anytime or the executive course
for $4. The difference is subsidized
by the Utah Golf Foundation.

“One time,” Barker said, “I drove
up to a group and I said, ‘Do you
guys know about the Youth on Course
program? Every time you come here,
it would only cost you $1 if you show
your card.” One of the kids in the
group, his brain clicks and he says,
‘That means I could have played five
times today!” Getting those kids to
play is my livelihood, it’s what feeds
my kids and it’s the future of the
game.”

“T.A. has never said no to anyone,”
Walker said. “More players, more
diversity. A lot of the veterans go back
and play there because it’s such a
welcoming place to go. T.A. seeks out
ways to get customers there.”

‘The radio guy’

There’s a problem when a person
becomes known for saying ‘yes’ —
that means more and more people will
ask for favors.

And that’s how T.A. Barker became
a radio personality.

He originally was to be the guest
on a Utah golf radio show broad-
cast Saturday mornings with Paul
Pugmire, executive director of the
First Tee of Utah, as host. But shortly
after his first appearance, Pugmire
asked him to become a regular.

“There’s a reason I asked him to
join the show,” Pugmire said. “He has
two areas of expertise: 1. He’s a certi-
fied superintendent from Penn State,
and 2. He knows as much as anyone
about growing up on a golf course,
running a golf course, owning a golf
course. A long time ago I worked on
a grounds crew, so | have a soft spot
for maintenance. But we were able to
have impromptu conversations on the
radio show that we never would have
otherwise had without T.A. And he
taught me things about golf courses
that I never knew!”

“Before (at Fore Lakes), I was
known as the superintendent, but now
when I’'m out on the range I’'m known
as the radio guy,” Barker laughed. “I
don’t know how I ended up on the

TA. Barker Jr., superintendent at Fore Lakes Golf Course in Taylorsville, poses with his
wife, Natalie, and sons Peyton, 10; Boston, 7; and Greysen, 3.

radio. Paul and I are polar opposites
but we mesh together well. I’'m a big
proponent of slowing down green
speeds, so we talk about that kind of
stuff.”

Barker recently retired from the
radio show because of his new respon-
sibilities as an elected member of the
GCSAA board of directors, a position
that thrills Barker.

“Serving the 18,000 members of
GCSAA is an honor. Since being elect-
ed to the board at the Golf Industry
Show, I have found the staff and the
board of GCSAA live our mission
every day,” Barker said. “It’s been a
lot of work that fills my heart with joy
knowing that I contribute to our mis-
sion every day. We truly are the global
leaders in golf course management.”

Pugmire said it wasn’t the radio
show or the GCSAA election that
made Barker’s name known through-
out Utah.

“T.A. and his family matter way
beyond Fore Lakes. You have to
remind yourself that T.A., his dad and
his grandpa are running a golf course,
because they’re all over Utah ... the
Barker family is a family that matters
in Utah golf,” Pugmire said. “T.A. is
involved and serves both the golf com-
munity and the Salt Lake City com-
munity. He’s a guy who gives back.
Fore Lakes participates in all the pro-
grams — Get Golf Ready, Play 9, you
name it.”

More of the spotlight

The spotlight seems to have focused
on Barker lately. Around the same
time as this story was being written,
he was nominated for Utah Section
PGA Superintendent of the Year-
Public Golf.

Megan Huntsman, program direc-
tor for the Utah Golf Foundation, is
happy to see Barker’s success. She

manages the Youth on Course and
the Veterans Golf programs and owes
some of her success to Barker, as he
was one of the first adopters of both
programs.

“I understand T.A. a little bit
because he grew up in golf and I grew
up in golf,” Huntsman said. “He’s not
in golf because of the family connec-
tion, but because he genuinely loves
it. He loves golf because of the people
... and you can’t go wrong with peo-
ple involved in Utah golf. It’s a family
game here, because it has to be — we
have big families here.”

Todd Sr. is happy to see his son’s
success as well. “(T.A.) is a go-getter;
he has lofty goals,” Barker Sr. said.
“I’m happy to put in a little extra time
for him to support him. We’re blessed.
We’re not the only family in the golf
business here ... and we just keep
chugging along.”

“I don’t process it well,” Barker
said about the accolades after a
Sunday afternoon installing an irri-
gation system in his yard. He can’t
help but choke up a little. “I’ve never
realized how people look at our fam-
ily. I know who my dad is and what
he accomplished, but for me he was
just Dad. Golf put food on the table.
We owe golf nothing, and golf owes
us nothing. I just love this industry,
not even golf ... but people enjoying
golf, kids enjoying golf and knowing I
impacted their day.”

So, the guy who charges $10,000 on
his personal credit card for the local
chapter meeting expenses — the same
guy who charges local kids $1 to tee it
up at his course — is a good business-
man?

Indeed, he is. If Herb Graffis were
here today, he’d look at Fore Lakes
and congratulate T.A. for taking care
of business.
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10 REASONS

golf will always be the
Ultimate Business Tool

Anyone reading the main-
stream media and their constant
efforts to trumpet the demise of
golf could be forgiven for think-
ing that golf as a business tool is
passé. Sure, participation is down,
but 25 million players in the USA

ber. Then when you look at the
number of top CEOs, sports stars,
movie stars and entrepreneurs who
are avid golfers, those numbers are
actually pretty impressive. An esti-
mated 90 percent of Fortune 500
CEOs play golf, as have almost

Ike. And executives who play golf
make an average of 17 percent
more than those who don’t.
Business golf is not just sur-
viving, it’s thriving! For the sake
of your business or career, here are
10 reasons you’d better get in on

alone is not exactly a small num-

Face Time
Where else can you spend four
quality hours with your company
CEO or valued customers? With
today’s busy schedules most of
us are lucky if we can get five
minutes! There is simply no other
sport with the amount of quiet
time between shots that allows for
wide-ranging conversations and
mutual interests to be discovered.

~_

Serene Surroundings
You can plan a client meeting in an
office surrounded by water, nature
and sand instead of four white
walls. This instantly creates a more
relaxed and friendly environment
in which to do business without
the normal distractions.

Business Intelligence
You can learn more about a person
in four hours golfing than in a
lifetime of meetings. Not just by
what they say but by how they
handle themselves on the course.
Do they play by the rules and
control their emotions? Or do they
fudge and blow a fuse?

Friendships Forged
An interest in golf alone can be
enough to move your friendships
several notches up the corporate
ladder. Best of all, the friendships
built around golf tend to last a life-
time, so as people move around
new opportunities will open up for
you.

Open Doors on the Road
When you travel, golf is a great
way to open doors by letting pros-
pects or business contacts know
you are in the area and up for a
game. | have built many amazing
relationships around the world by
looking on LinkedIn for someone
in the area I am planning to visit
and suggesting a game.

Perfect Gifting
When someone is a golfer, it’s easy
to give a small gift that makes an
impact. A golf book or logoed hat
or towel from St. Andrews can
quickly and inexpensively enhance
a relationship.

all of the U.S. presidents since

the action:

Game for Life
It’s a sport that suits all ages, back-
grounds and abilities. Thanks to the
handicap system, people of widely
different abilities can play together
and still compete. So the 60-some-
thing CEO can still beat his
30-something prospect or employ-
ee, while the 30-something execu-
tive can look forward to decades of
on-course meetings and deals. Try
doing that on the squash court!

Advantage Women
If you are a businesswoman, play-
ing golf is an even greater advan-
tage. Adrienne Wax, co-author
of Even Par: How Golf helps
Women Gain the Upper Hand In
Business, says, “Outside the office,
you can communicate differently
with your higher-level peers and
get to know one another in a way
that the office can’t provide. Being
able to talk golf in the office gives
you a chance to bond with the
bigwigs. If you can talk about golf,
suddenly you have reasons to talk
with the CEO.”

Networking
One of the great things about golf
is you can just show up at a club
and get a game. Depending on
your business, you could be look-
ing at three prospects each and
every time you tee it up! Golf is
the ultimate networking environ-
ment for all kinds of professionals
and services.

The 19th Hole
After your round, the 19th hole
provides the perfect setting to take
your newly enhanced relationship
to the next level or, indeed, to go
ahead and ask for the order!

So, don’t wait any longer, get
out of the office and head to the
course, to boost your business
today!

Andrew Wood is CEO of Legendary
Marketing, a Tampa/Orlando-based adver-
tising agency. He is a leading expert on
golf, resort, destination and real estate
marketing and the author of over 20 books,
including The Golf Marketing Bible.
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Coyote Springs Golf Club .
1 3100 State Route 168 cosggz‘lr?r-\e‘slsc?)m 149 | 768 | 72 5 ﬁ?& Public | 7,471 | 6,215 | Y AIex6(éeJka Restaurant on site Karl Larcom
Coyote Springs, NV 89037 Y prings.
Falcon Ridge Golf Course 702-346-6363
2 1024 Normandy Lane 138 71.6 72 * $120 | Public | 6,569 | 6,211 | Y 62 Resturant, putting greens Rob Wursten
: golffalcon.com
Mesquite, NV 89027
Green Spring Golf Course 435-673-7888 - . )
2 588 N. Green Spring Drive greenspringgolf 138 73.5 72 3 $45 Public | 6,859 | 6,417 | N 62 Within 40.m|nutes of Zion Nick Neeley
. National Park
Washington, UT 84780 course.com
Oasis Golf Club Canyons 702-346-7820 . .
2 100 Palmer Lane theoasisgolfclub | 138 | 71.5 | 71 « | g135 | SeM- | 403 | 5832 | y |AndrewYeh | Grille Room, members Adam Schwartz
. Private 65 lounge & bar, locker rooms
Mesquite, NV 89027 .com
Conestoga Golf Club QAR ) Full-length practice facility,
5 1499 Falcon Ridge Parkway cozgitouas ‘éﬁgczom 137 74.9 72 * f57% Public | 7,232 | 5,889 | Y 66 golf shop, restaurant & Scott Ballif
Mesquite, NV 89034 9agotl. beverage car
Sand Hollow Championship 435-656-4653 Practice bunker complex
B 5625 W. Clubhouse Drive sandhollowresorts 137 73.7 72 * $155 | Public | 7,315 | 6,462 | Y 63 piex, Adam Jasperson
. clubhouse
Hurricane, UT 84737 .com
Coral Canyon Golf Course 435-688-1700 $60- Nick Restaurant, full bar, practice
7 1925 N. Canyon Greens Drive coralcanyongolf 136 74.2 72 12 120 Public | 7,200 | 5,993 | Y McKinley facilities, lessons, full pro Marco Leoni
Washington, UT 84780 .com 61 shop
The Hideout Golf Club -
8 648 s. Hideout Way hfgjoﬁf%}i%iq 134 | 711 | 72 * $42 | Public | 6,654 | 5,635 | N 67 D”V'”gsrrg;ies’h‘go shop, Tyler Ivins
Monticello, UT 84535 gott- P
Oasis Golf Club Palmer 702-346-7820 Semi- Josh Barnes|  Grille Room, members
8 100 Paimer Lane theoasisgolfclub 134 71.3 71 * $145 ) 6,468 | 5564 | Y y Adam Schwartz
. Private 60 lounge & bar, locker rooms
Mesquite, NV 89027 .com
Moab Golf Club 435-259-6488 Pro shop. driving range
10 2705 E. Bench Rd. moabcountryclub | 132 | 724 | 72 | 12 | $51 | Public | 6,875 | 5468 @ N 61 P, driving range, Robby Jones
snack bar
Moab, UT 84532 .com
Sunbrook Golf Club
11 2366 W. Sunbrook Drive #35-027-4490 131 | 734 | 72 | 40 |$40-70 | Public | 6,800 | 6,100 | Y 64 Gril H. Reed McArthur
St. George, UT 84770 geity-org
Entrada at Snow Canyon Fitness center, restaurant
{9 CountryClub ~ 4359862200 | 457 | 735 | 71 | 10 | $175 |Private| 7,062 | 6,108 | Y 63 locker room, pickleball Andrew Hopkins-
2537 W. Entrada Trail golfentrada.com olf sho Payne
St. George, UT 84770 9 P
Bloomington Country Club 435-673-2029 Range. restaurant. lounge
1 3 3174 Bloomington Drive E. bloomington 126 71.3 72 10 $90 | Private | 6,985 | 5,563 | Y * gol)l tennis cc;urts ge Mark Boggs
St. George, UT 84790 countryclub.com poal,
Sand Hollow Links 435-656-4653 Practice bunker complex
1 3 5625 W. Clubhouse Drive sandhollowresorts 126 36.6 36 * $65 | Public * * Y * piex, Adam Jasperson
. clubhouse
Hurricane, UT 84737 .com
St. George Golf Club 435-627-4404 Full-service golf shop, snack
13 2190S. 1400 E. stacoraedoliclub.com| 128 | 737 | 783 * | $20-33 | Public | 7,217 | 5203 | Y * bar, cart rentals, rental clubs, James Hood
St. George, UT 84770 georgeg ’ practice green
SunRiver Golf Club i
13 4210 Bluegrass Way 598000 | 126 | 726 | 7 « | $59 | Public | 7,020 | 5847 | Y 61 Resrt:;‘rzm’ﬂ;;ssctﬁﬁrgg‘””g Larry Ricketts
St. George, UT 84790 goit- ge, putling
Sky Mountain Golf Course 435-635-7888 Driving range. arill. practice
17 1030 N. 2600 W. skymountaingolf | 125 | 704 | 72 | 72 | $58 | Public | 6,392 | 6,014 | N 63 g range, gritl, p Kent Abegglen
. green
Hurricane, UT 84737 .com
Palisade Golf Course
18 2200 E. Palisade Road 435-835-4653 123 69.7 | 128 72 $30 | Public | 6,333 | 5755 | Y Jeff Evans Practice areas, dining Jordan Van Orman
. golfpalisade.com 62
Sterling, UT 84665
Dixie Red Hills Golf Course
1 9 645 W. 1250 N. 4385_2?';852 119 65.9 34 * * Public | 2,725 * Y * Snack bar, driving range Allen Orchard
St. George, UT 84770 geity-org
Southgate Golf Course 435-628-0000
20 1975 S. Tonaquint Drive stgeorgecitygolf 18 | 69.1 70 * * Public | 6,100 * Y * Snack bar, driving range Scott Draper
St. George, UT 84770 .com

*Did not disclose. Please note that some firms chose not to respond, or failed to respond in time to our inquiries. All rights reserved.
Copyright 2019 by Enterprise Newspaper Group.
The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com
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(435) 635-7888

Sky Mountain Golf Course is a public 18-hole
golf course owned and operated by the City

of Hurricane. It is located in scenic St. George,

Southern Utah area and surrounded by Zion
National Park and the Pine Valley Mountain
range. Sky Mountain Golf Course is set in
one of the most picturesque and beautiful
locations anywhere in the world.

www.skymountaingolf.com
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SKY MOUNTAIN
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