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 The recent trend toward slowing price 
growth in the housing market ended in No-
vember as the sector took its largest single-
month hike since May 2018. Housing costs 
grew by 1.2 percent and was the largest fac-
tor in a 0.7 percent jump in the Zions Bank 
Wasatch Front Consumer Price Index (CPI). 
Since last November, the CPI has grown 3.5 
percent, while the national Consumer Price 
Index has increased 2.1 percent.
 Part of the rise in the housing sector 
was due to  apartment rental rates and ho-
tel and motel prices ticking up. The housing 
cost rise ended a fi ve-month streak of slow-
ing 12-month price growth. Year over year, 
housing prices have increased 3.6 percent.
 Increasing prices in the recreation and 
transportation sectors also contributed to 
higher prices along the Wasatch Front. Pric-
es in the recreation sector rose 3.2 percent 
in November due to increases in prices for 

Neeleman's new airline coming to Utah

Slowing housing 
costs speed up 
again, according 
to Zion Bank CPI

  The Salt Lake City area has landed the 
corporate headquarters of an in-develop-
ment airline company.
 Cottonwood Heights will serve as the 
base for Breeze Aviation, whose yet-to-be 
named airline is being started by David Nee-
leman, who co-founded Morris Air, WestJet, 
JetBlue and Azul Brazilian Airlines. The 
$3.2 million project is expected to result in 
369 jobs in the next fi ve years.
 Global travel industry website Skift 
quoted Neeleman in October 2018 as say-
ing the airline’s base would be in Salt Lake 
City. The offi cial announcement about Cot-

tonwood Heights followed the Governor’s 
Offi ce of Economic Development (GOED) 
board approving a tax credit of a little more 
than $1 million to secure the project.
 “We’re excited to announce our in-
vestment to make Utah our headquarters,” 
Neeleman, Breeze Aviation’s CEO, said in 
a prepared statement. “Utah’s exceptional 
workforce and business environment will 
ensure that we have all the support needed 
to provide exceptional customer service for 
our new startup.”
 The new jobs are expected to pay an 
average of $68,000. New wages are project-
ed to total $128.9 million over fi ve years, 
and new state tax revenue is projected at 
more than $5.4 million during that period.
 Currently with the code name “Moxy,” 

the airline is expected to be a low-cost car-
rier with convenient nonstop service from 
secondary airports within large metro areas 
and underserved markets.
 “Breeze is really exciting because 
it’s a new aviation company which is go-
ing to be able to connect travelers to cit-
ies that they normally can’t get to without 
one or two stops … and in a very cost-ef-
fective and comfortable way,” Mel Lavitt, 
chairman of the GOED board’s incentives 
committee, told the board at its December 
meeting. Breeze is looking to establish its 
headquarters in Utah “and eventually fl y 
out of here,” he said.

  A year ago, Salt Lake City-based Sar-
cos Robotics told tech website IEEE Spec-
trum that it would be ready to ship its pow-
ered exoskeleton — that it claims would 
be the future of industrial labor — by the 
end of 2019. It seems that the company that 
has been for decades developing the robotic 
technology to make it possible is ready to 
deliver on that promise.
 Sarcos announced early in December 
that the fi rst Guardian XO Alpha full-body, 
powered industrial exoskeleton units will 
ship to members of Sarcos’ Industrial Exo-
skeleton Technical Advisory Group (X-
TAG) and the U.S. military beginning in 
January. 
 The Guardian XO is the world’s fi rst 
battery-powered wearable robot which can 
safely lift up to 200 pounds for extended 
work sessions. Designed to augment rath-

er than replace humans, the Guardian XO 
combines human intelligence, instinct and 
judgment with the strength, endurance and 
precision of machines to address skilled la-
bor shortages and occupational safety is-
sues across many industries.
 “Safe, intuitive and simple to use, the 
Guardian XO empowers teams to safely 
do more, enabling more people, whether 

Sarcos' 'future 
of industrial 
labor' is about 
ready to ship

Salt Lake City's Sarcos Robotics will soon be-
gin shipping its Guardian XO Alpha full-body, 
powered industrial exoskeleton units to test cli-
ents and the U.S. military.

Editor's Note: The Enterprise will not 
publish on December 30. Our next 
issue will be January 6 and will include 
our annual Book of Lists.
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What We Do:
South Valley Services (SVS) 
provides options through 
counseling, case management, 
prevention and shelter to women, 
children and men who have 
experienced domestic violence    
to live life free from violence.

�  2,057 Hot Line Calls 
�  1,606 Hours of Child Care 
�  1,647 Hours of Case Mgmt.  
�  413 Community Outreach Events
�  1,864 Volunteer Hours
�  1,472 Hours of Crisis Therapy
�  14,702 Nights of Safe Shelter

Making a Difference:

www.svsutah.org

To donate, volunteer, or if you need help, call 801-255-1095. 

One in three women in Utah
will experience domestic 
violence in their lifetime.

 A Utah-based, high-growth company will construct a new building and grow by nearly 1,000 
jobs in the next decade.
 Weave, founded in 2008 and based in Lehi, will expand its operations there, creating 997 new 
jobs in the next 10 years. The customer communication company made the announcement after be-
ing approved for a tax credit of nearly $5.2 million by the Governor’s Office of Economic Devel-
opment (GOED) board at the board’s December meeting.
 “We’re thrilled to be able to expand our footprint in Utah’s burgeoning tech sector, and we’re 
very excited that we get to do it with the support of the Governor’s Office of Economic Develop-
ment,” Brandon Rodman, co-founder and CEO of Weave, said in a prepared statement.
 “This opportunity will be instrumental in our recruiting efforts and product development. Utah 
has a very competitive job market, especially in the tech industry. We’re proud to be in good com-
pany with so many of these Utah-based tech companies. We hope to continue to attract top talent to 
the state and add even more value to the Silicon Slopes landscape.”
 Privately held Weave serves small and medium-sized businesses with its Voice over Internet 
Protocol (VoIP) phone system, software and payment solutions designed to serve as a complete 
business toolbox to improve communication between businesses and their patients or customers. 
The company’s customer base comprises mostly dental and optometry service providers but its 
platform subscribers also are in other client service small businesses, such as health medical spas 
and law firms.
 The $65 million project is expected to result in new total wages of $651.8 million over 10 
years and new state tax revenue of $25.9 million during that time. The average pay will be $91,000.
 “One of the reasons we’re really excited about this is the high-paying jobs that this will bring 
— over 997 high-paying jobs, with average wages that are commensurate with tech wages in that 
area,” Tom Wadsworth, GOED associate managing director, told the GOED board.
 “We’re excited about this. We’re excited about the long-term commitment that the company is 
making to the state of Utah, and we want to be supporters of that.”
 “This is exciting,” said Jerry Oldroyd, chairman of the GOED board. “This is a local company 
that is growing very quickly with a unique platform.”
 Alan Taylor, Weave’s chief financial officer, said Weave’s investors have pushed to diversify 
the company, “but the employee base here is second to none, and that’s the reason we like to stay 
here.”
 “We’ve got a really wonderful company growing at a very rapid pace,” he said, noting that the 
company in 2016 had 112 employees but now has nearly 650.
 “So, it’s been a rapid, rapid growth,” he said. “That’s been challenging to manage, but we’re 
trying to keep a culture that is extremely employee-friendly, and the performance of the company 
is a tribute to our employees and the fact that they are passionate about serving our customers.”
 The company expects to have about 900 employees by the end of 2020 and nearly 1,000 by the 
end of 2021. Taylor said an initial public offering is in the plans but likely is 18-24 months away.
 The company in October announced it had closed on a $70 million Series D funding round.
 “We’re excited that yet another technology company has decided to expand in Utah,” Val Hale, 
GOED executive director, said in a prepared statement. “Working with companies like Weave to 
grow its operations in the state will help build upon Utah’s exemplary economic success.”
 “We’d like to congratulate the city of Lehi for leading out on this project and helping another 
high-growth technology company,” said Theresa A. Foxley, president and CEO of the Economic 
Development Corporation of Utah. “We know that Weave will find Silicon Slopes a productive 
place to continue growing its business.”

Weave expanding, adding 1,000 jobs
  Online contact lens retailer 
1-800 Contacts has acquired Is-
rael-based 6over6 Vision Ltd., 
a developer of in-home vision 
testing technology. Salt Lake 
City-based 1-800 Contacts said 
it expects to utilize the 6over6 
technology across a variety of 
its existing businesses and prod-
ucts, including Express Exam, 
which currently enables consum-
ers to confirm their prescriptions 
for contacts with a computer or 
smartphone.
 The deal is expected to close 
by the end of the month. Terms 
were not disclosed.
 “We have long admired the 
innovations 6over6 has built and 
have been using their technolo-
gies to serve our customers. This 
acquisition allows us to continue 
our 25-year commitment to pur-
suing a better way in vision care,” 
said John Graham, CEO of 1-800 
Contacts. “People deserve simple 
and affordable eye care solutions 
and acquiring 6over6 will allow 
us to deliver this for our custom-
ers on an even larger scale.”
 The acquisition marks a criti-
cal turning point for both brands 
and the industry at-large, leverag-
ing the technology of 6over6 and 
1-800 Contacts’ proven heritage 
as a pioneer in the vision space, 
Graham said. Since its forma-
tion, 6over6 received investments 
from many top vision companies 
and has now chosen to join 1-800 

Contacts because of a shared 
commitment to advancing vision 
care and increasing access and af-
fordability for people around the 
world.
 According to Graham, 1-800 
Contacts and 6over6 expect to 
work together to revolutionize 
telemedicine offerings within 
the vision industry, such as en-
abling consumers to obtain a new 
prescription for eyeglasses and 
contact lenses from anywhere 
without an office visit. This in-
novation is not yet available on 
the market and will make vision 
correction easier and more acces-
sible for everyone, including the 
2.5 billion people worldwide with 
poor vision who have no access 
to treatment, he said.
 “It has been our life’s mis-
sion to create groundbreaking 
technology that would allow con-
sumers the ability to take control 
of their own vision care and reach 
communities around the globe 
without access,” said Dr. Ofer 
Limon, co-founder of 6over6 Vi-
sion. “1-800 Contacts shares our 
drive to change what is broken in 
this industry and we know that 
this acquisition will bring our vi-
sion to life on a global scale that 
can make real change.”
 More than 1,000 people work 
for 1-800 Contacts at its Utah and 
North Carolina campuses.

FIND A CONTRACTOR
Visit northwest-impact.com to fi nd 

top union iron worker contractors

Connect 
With Union 
Contractors
Discover over 200 contractors 
employing more than 7,500 highly 
trained iron workers

1-800 Contacts buys Israeli 
home vision testing startup
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  A fi nancial technology com-
pany has chosen Cottonwood 
Heights for an operations center 
that is expected to create 1,449 
jobs over the next nine years.
 BlueVine Capital Inc., based 
in California, announced the $20 
million project after being ap-
proved for a $4 million tax credit 
incentive by the Governor’s Of-
fi ce of Economic Development 
(GOED) board at its December 
meeting.
 “We’re very excited to join 
the thriving fi ntech community 
in Utah’s Silicon Slopes and look 
forward to welcoming local cus-

tomer support and account man-
agement talent to our new opera-
tions center,” Eyal Lifshitz, CEO 
and co-founder of BlueVine, said 
in a prepared statement. “Our Utah 
operations center will help support 
and scale our vision for BlueVine 
business banking and help take our 
customer service to the next level.”
 BlueVine offers a suite of prod-
ucts designed to meet the diverse fi -
nancial needs of business owners, 
including business checking, lines 
of credit, term loans and invoice 
factoring. BlueVine has provided 
more than $2.5 billion in fi nancing 
to small and medium-sized busi-
nesses since its founding in 2013. 
It offers business owners access to 
between $5,000 and $5 million in 
working capital.

 The new jobs in Utah are ex-
pected to pay an average of $64,000. 
Total new wages over nine years 
are projected to be $422.6 million, 
with new state tax revenue gener-
ated by the project expected to be 
at nearly $16.4 million during that 
time.
 “We’re extremely excited 
about where this fi ts in with our 
fi ntech industry,” Tom Wadsworth, 
GOED associate managing direc-
tor, told the GOED board, noting 
the high number of jobs and high 
wages.
 BlueVine has about 360 em-
ployees at its headquarters in Red-
wood City, California; offi ces in 
Gretna, Louisiana, and Jersey City, 
New Jersey; and an engineering 
center in Tel Aviv. The company 

Brice Wallace
The Enterprise

has no operations in Utah, “but 
we’re eager to get started,” Brad 
Brodigan, chief commercial offi -
cer, told the board.
 “The founder and I share a 
belief that small businesses are 
really underserved by the current 
fi nancial service institutions, and 
we think there’s a really power-
ful opportunity to use technol-
ogy to provide better fi nancial 
services for small businesses, al-
lowing them to move and man-
age their money in ways that are 
faster, more effi cient and, more 
importantly, less expensive than 
through traditional methods,” 
Brodigan said.
 The Cottonwood Heights 
project will be the company’s op-
erations center, “where most of 
our job growth will happen over 
the next 10 years-plus,” he said.
 “I’m very pleased that Utah 
is uniquely positioned to provide 
the right type of high-quality tal-
ent, with the unique expertise in 
both technology and fi nancial 
services that we think is a really 
strong fi t for us,” he said.
 Mike Johnson, community 
and economic development direc-
tor for Cottonwood Heights, said 
the project was part of “a good 
day for Cottonwood Heights.” 
Earlier in the GOED board meet-
ing, the board approved an incen-
tive for Breeze Aviation, which 
will put its headquarters in the 
city and create 369 jobs over fi ve 
years.
 “Again, [it’s] another busi-
ness that fi ts very well into our 
target businesses that we as a city 

support and reach out to,” Johnson 
said. “We’re excited to do what 
we can to help BlueVine get up to 
speed quick and support their ag-
gressive growth plan in Cotton-
wood Heights.”
 “Our fi ntech sector contin-
ues to grow, and we’re pleased 
BlueVine has chosen to expand 
in the state,” Val Hale, GOED’s 
executive director, said in a pre-
pared statement. “This project to 
build a new operations center for 
BlueVine will create many high-
paying jobs that will be economi-
cally impactful for Utah.”
 “In April 2018, we met with 
BlueVine during a Bay Area Glob-
al Strategy & Outreach (GS&O) 
campaign focused on fast-growing 
fi ntech companies,” Theresa A. 
Foxley, president and CEO of the 
Economic Development Corpo-
ration of Utah, said in a prepared 
statement. “Welcoming BlueVine 
to Utah validates the strength of 
our fi ntech cluster and the effec-

Fintech's new operations center will bring 1,449 high-paying jobs to Utah

 Visible Supply Chain Man-
agement of Salt Lake City, a 
shipping and fulfi llment servic-
es company for small to mid-
size businesses, has announced it 
has purchased the assets of Trade 
Global out of bankruptcy and has 
decided to continue operating the 
business. Based in West Chester, 
Ohio, the company fi led for bank-
ruptcy protection in September af-
ter its debt burden became unser-
viceable. Trade Global will adopt 
the Visible company name.
 The acquisition will save 
more than 350 local jobs immedi-
ately, according to Visible. Mem-
bers of Trade Global’s leadership 

team will remain with the compa-
ny to ensure continuity for custom-
ers, vendors and employees.
 “Because our focus is always 
on our customers’ business suc-
cess, expanding our capabilities 
to Ohio and beyond means we are 
creating new possibilities for our 
clients,” said Casey Adams, presi-
dent of Visible. “We’ve been inter-
ested in Trade Global’s excellent 
client base and track record of suc-
cess with high SKU e-commence 
fulfi llment for nearly a year but 
were unable to move forward giv-
en its diffi cult fi nancial situation.”
 As an end-to-end e-commerce 
solutions company, Trade Global 

has served its customers with ser-
vices including fulfi llment, logis-
tics and other supply chain and 
e-commerce functions. The com-
pany’s Ohio location creates syn-
ergies for new and existing busi-
ness customers, as well as new 
markets for Visible, the company 
said.
 “Visible continually seeks op-
portunities to grow in ways that 
increase our value to our custom-
ers,” said Jared Starling, CEO of 
Visible. “We are especially excited 
to work with the highly qualifi ed 
Trade Global team. They will be 
integral to our success, as well as 
ensuring a seamless transition.”

Visible acquires Ohio-based Trade Global
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 A composites manufacturing 
institute has been awarded a $5 
million grant for a three-year pro-
gram to expand a composites train-
ing program led by Davis Techni-
cal College to other locations in the 
U.S.
 The Institute for Advanced 
Composites Manufacturing In-
novation (IACMI), based in Ten-
nessee, will use the Manufactur-
ing Education Extension Program 
(MEEP) grant to build skills in 
the defense industry’s composites 
manufacturing workforce.
 Davis Technical College be-
gan its training program in October 
2006. Since then, Utah’s compos-
ites and advanced manufacturing 
sector has grown and the state now 
is home to more than 100 compa-
nies in the advanced materials sec-
tor.
 “The Utah Governor’s Of-
fice of Economic Development 
(GOED) has partnered with Davis 
Technical College to train techni-
cians through the Utah Aerospace 
Pathways (UAP) Program. The 
quality of training provided by 
DTC is second to none,” said Gin-
ger Chinn, managing director of 
urban and rural business services at 
GOED. “The partnership between 
IACMI and DTC is very dynamic 

and could bring qualified trained 
technicians to companies nation-
wide.”
 In addition to training program 
trainees, the national program will 
also train instructors prior to pro-
gram launch and will continue to 
provide support throughout the du-
ration of the program. Instructors 
will be trained in proven teaching 
methodologies and will receive 
certifications in specific processes 
and technologies.
 “The project proposed by 
IACMI and Davis Technical Col-
lege presents a unique opportuni-
ty for solving workforce needs for 
current and next-generation manu-
facturing,” said Nick Moore, coor-
dinator at the Alabama Governor’s 
Office of Education and Workforce 
Transformation. “This innovative 
project aligns with the efforts we 
are making in the state of Alabama 
toward producing a highly skilled 
talent pipeline.”
 The award was granted to 
meet the need of Department of 
Defense (DOD) manufacturers — 
especially those that develop aerial 
combat or reconnaissance equip-
ment — that face massive attri-
tion of skilled workers due to re-
tirement and lack a local sourcing 
for developing a skilled workforce 

to meet business priorities. IACMI 
will partner with Davis Technical 
College to build out the college’s 
composites manufacturing technol-
ogy program at multiple locations 
across the U.S.
 IACMI said the program will 
have the potential to address com-
posite manufacturing workforce 
deficits in every state, collaborat-
ing with DOD manufactures to de-
velop and deliver relevant training 
programs and provide opportunities 
for program graduates in high-skill, 
high-wage careers. Its curriculum is 
designed to be competency-based, 
providing the learners with real-
world experience, and it embeds 
fault simulations to sharpen partici-
pants’ decision-making and trou-
bleshooting abilities.
 The program will be led by 
IACMI’s workforce director, Joan-
nie Harmon Heath, and Wes Hobbs, 
Davis Technical College’s national 
director for composites pathways. 
The two have proven success grad-
uating hundreds of highly quali-
fied students and trainees from a 
variety of programs. For example, 
the IACMI internship program has 
graduated more than 100 students, 
with all of them finding job or 
graduate school placements within 
six months. Additionally, the Davis 
Technical College program has a 
higher placement rate than gradu-
ation rate because the students who 
participate in the program are so 
well qualified and in such a high 
demand, IACMI said.
 “Over the past three years, Da-

vis Technical College has had more 
than 150 graduates earn the Amer-
ican Composites Manufacturers 
Association’s Certified Compos-
ites Technician credentials as an 
earned capstone credential at the 
end of their program completion,” 
said Tom Dobbins, president of the 
American Composites Manufac-
turers Association. “These creden-
tials allow graduates to enter the 
workforce with the certification re-
inforcing the applicable skills de-
veloped through the program. We 
are excited to support the MEEP 
and excellence through education.”
 “We look forward to utilizing 
the network that we have created 
over the past five years through 
IACMI to expand the national 
training program,” Heath said. 
“Davis Technical College’s leader-
ship in this education space is in-
credibly valuable, and it will be a 
great resource to the U.S. to have 
this program available to more 
manufacturers and participants.”
 “We are looking forward to 
expanding our expertise to train a 
well-rounded national workforce 
for the composites industry,” said 
Darin Brush, president of Davis 
Technical College. “With the Da-
vis Tech program alone, we have 
increased participation in the pro-
gram by 20 percent each year and 
look forward to continuing to meet 
the needs of the industry.”
 The partnership will include 
several organizations that will le-
verage resources and expertise to 
complete the learning network. 

They include:
 • Enterprise State Communi-
ty College in Enterprise, Alabama, 
and the Composites Prototyping 
Center in Long Island, New York, 
which will be home to learning 
centers.
 • Purdue University, Vander-
bilt University, the University of 
Dayton Research Institute and the 
University of Tennessee, which 
will serve to implement the curric-
ulum.
 • The American Compos-
ites Manufacturers Association 
(ACMA) and SpaceTEC CerTEC, 
which will provide education align-
ment and certification support.
 • Composites One, which will 
collaborate to develop and deliver 
workshops with IACMI to support 
the continuous learning require-
ments for instructors.
 • The Robert C. Byrd Institute 
(RCBI) Apprenticeship Works pro-
gram, which will assist employers 
with establishing Department of 
Labor-certified apprenticeship pro-
grams.
 IACMI is managed by the 
Collaborative Composite Solutions 
Corp. (CCS) and is a partnership 
of industry; universities; national 
laboratories; and federal, state and 
local governments working togeth-
er to share existing resources and 
co-invest to accelerate innovative 
research and development in the 
advanced composites field. CCS is 
a not-for-profit organization estab-
lished by The University of Ten-
nessee Research Foundation.

Three-year grant will expand composites training program from Davis Tech
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 CenExel Clinical Research, 
Inc., a Salt Lake City-based com-
pany that specializes in the medi-
cal and scientifi c support for the 
design and execution of clinical 
trials, has acquired Research Cen-
ters of America (RCA) in Hol-
lywood, Florida. The acquisi-
tion brings to fi ve the number of 
CenExel clinical research sites in 
the United States. 
 “We are thrilled to add Re-
search Centers of America to the 
stellar network of CenExel sites,” 
said Tom Wardle, CenExel CEO. 
“This acquisition continues the 
aggressive momentum of CenEx-
el as a leading full-service clini-
cal research site network. RCA’S 
expertise in central nervous sys-
tem (CNS) disorders and vac-
cine research extends our ability 

to offer the fi nest-quality clinical 
research, investigators, and staff 
to study sponsors to deliver their 
clinical research objectives. We 
are particularly enthusiastic about 
the stability and leadership that 
Dr. [Peter]Ventre and Dr. [How-
ard] Schwartz bring to RCA and 
their commitment to continued 
growth of RCA and CenExel over 
the next several years.”
 RCA’s investigators and staff 
have conducted over 1,000 inpa-
tient and outpatient clinical trials, 
ranging from pediatric to geriatric 
populations, with an emphasis on 
Phase I to Phase III mental health 
and CNS disorders, substance use 
disorders and sleep studies. RCA 
partners with the Fort Lauder-
dale Behavioral Health Center for 

psychiatric inpatient and outpa-
tient trials. RCA also specializes 
in vaccine development across a 
broad array of infectious and bio-
defense indications.
 With the addition of RCA, 
CenExel now operates facili-
ties in Florida, California, Geor-
gia, Maryland and Utah.
 “Joining the CenExel Cen-
ters of Excellence network is a 
signifi cant and timely step for 
us,” said Ventre. “We see this as 
an avenue to increasing single- 
and multi-site studies for RCA, 
while allowing us to focus on our 
strength — changing patients’ 
lives through new pharmaceutical 
therapies.”
 CenExel Clinical Research 
Inc. was formed in 2018 and em-
ploys about 1,400.

 Utah-based Salt Lake Mattress & Mfg. Co. has reached a li-
censing agreement with Restonic Mattress Corp. under which the 
Salt Lake bedding company will begin manufacturing Restonic 
products and distributing to retailers in the Intermountain West.  
Buffalo, New York-based Restonic now has 13 manufacturing lo-
cations across the U.S.
 “We’re very excited to begin our journey with Salt Lake Mat-
tress, aligning our mutual heritage of providing exceptional prod-
ucts, customer service and retail support with a forward focus on 
growth in today’s ever-fl uid marketplace,” said Ron Passaglia, 
CEO and president of Restonic. 
 Salt Lake Mattress has been manufacturing bedding products 
for the Utah since 1892. Curt Crowther purchased the company in 
1985. 
 “Joining Restonic is a strong strategic move and affords us 
the opportunity to diversify and supply our retailers with the pow-
er of the Restonic brand, which includes nimble fl exibility, cus-
tomization and strong retailer support,” said Crowther. “We owe 
our success to the efforts of our retail base and we’re looking for-
ward to offering them Restonic products to help grow their busi-
nesses.”
 Restonic, a top 10 bedding producer, is represented in more 
than 50 countries worldwide. A multiple-year winner of the Con-
sumer’s Digest Best Buy Award, as well as the fi rst and longest 
consecutive winner of the Women’s Choice Award, Restonic has 
been in business for more than 80 years.

  The Utah Coal Country Strike 
Team has signed a fi rst-of-its-
kind agreement to help Utah’s 
Coal Country (Carbon and Emery 
counties) diversify their economy. 
The agreement puts in place lo-
cal leadership for the execution 
of the Utah Coal Country Strike 
Team work plan, which includes 
workforce training, housing re-
vitalization, tourism infrastruc-
ture and customized economic 
development incentives. The cit-
ies of Price and Castle Dale, the 
Southeastern Utah Association of 
Local Governments, Utah State 
University Eastern, and the Kem C. 
Gardner Policy Institute at the Uni-
versity of Utah signed the agree-
ment.
 “The Utah Coal Country 
Strike Team complements our 
community’s vision to diversify, 
invest and secure a bright future 

for residents,” said Price May-
or Mike Kourianos, who, along 
with Castle Dale Mayor Danny 
Van Wagoner, co-chairs the ef-
fort. “I’m thrilled to see two pub-
lic universities join arms with us 
as we create a better future for our 
children and grandchildren.”
 The coal communities of 
Carbon and Emery counties suf-
fer from a decade-long reces-
sion, even as the state of Utah has 
thrived. Utah leads the nation in 
job growth since 2010, while jobs 
in Utah’s Coal Country have de-
clined by 16 percent. The region 
suffers from high unemployment, 
net out-migration, poverty, depre-
ciating home prices and an opioid 
death rate three times the national 
average.
 “‘The disappearance of coal 
mines and an uncertain future 

for our coal-fi red power plants 
creates a signifi cant challenge 
for us,” said Van Wagoner. “The 
Strike Team will help us transi-
tion our economy. We welcome 
this partnership and the future 
looks bright.”
 The Utah Coal Country 
Strike Team has the potential to 
serve as a national model for oth-
ers to follow as the nation transi-
tions to renewable energy, orga-
nizers say. The U.S. currently has 
approximately 150 coal-depen-
dent communities. A recent report 
by the Brookings Institution con-
cluded these communities will 
continue to face signifi cant eco-
nomic hardship because of stag-
nant electricity demand, advances 
in competing generation technol-
ogies, unfavorable export condi-
tions and concerns about a chang-
ing climate.

SL Mattress to make RestonicCoal Country Strike Team launches with 
agreement to help Utah's impacted areas

CenExel acquires Florida research fi rm
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 Industry Briefs are provided as 
a free service to our readers. 
Company news information may 
be sent to brice@slenterprise.
com. The submission deadline is 
one week before publication.

ARTS/ENTERTAINMENT
 • The Governor’s Office of 
Economic Development (GOED) 
board, at its December meeting, 
approved a cash rebate of up to 
$450,000 for 3481 Inc. for its 
production of “Just Dancing,” a 
Valentine’s Day-themed film that 
will air on the Hallmark Channel. 
The company is expected to spend 
$1.8 million in Utah, including 
during principal photography set 
for March 3-20. The production 
is expected to employ 18 cast, 67 
crew and 375 extras. The direc-
tor has yet to be determined. The 
producer is David Wulf. The show 
will tell the story of a widow who 
takes up dance lessons and begins 
to fall in love with her instructor.

BANKING
 • Bank of Utah, Ogden, has 
announced changes in branch 
manager positions at three loca-
tions. Sarah Carver, Bountiful 
branch manager, will transfer the 
week of Dec. 30 to Layton to 
serve as branch manager there. 
She has held several positions at 
the bank including customer ser-
vice representative and account 
manager. She succeeds Brenda 
Moore as Layton branch manager. 

Moore is retiring, effective Jan. 
3, after 23 years in the banking 
industry, including two years as 
operation manager for Bank of 
Utah’s main branch in Ogden, 
10 years as branch manager in 

Layton, and as a merchant teller 
and service manager for Wells 
Fargo. Karen Owens will move to 
Bank of Utah’s Bountiful branch 
to serve as branch manager. She 
started her career with the bank in 
Bountiful 2 1/2 years ago as a cus-
tomer service representative after 
many years in retail management. 
Owens was promoted to account 
manager and transferred to the 
bank’s main branch in Ogden to 
expand her retail banking exper-
tise. Samantha Johnson has 
moved to the Redwood Road bank 
branch to serve as branch man-
ager. Johnson, who has an exten-
sive retail banking background, 
has played an important role on 
Bank of Utah’s corporate branch 
administration team and helped 
roll out many new procedures, 
tools and resources. 
 • Goldenwest Credit Union, 
Ogden, has released information 
about its 2019 bonus dividend. 
The credit union expects its mem-
bers to collectively earn more than 
$2 million Dec. 31 with the year-
end earnings. The board of direc-
tors approved the dividend at its 
November meeting. Since 2004, 
the bonus dividend program has 
topped more than $15 million. 
Dividend earning amounts will 
vary by member based on the aver-
age daily balance in their individu-
al accounts over the course of the 
year. The dividend is a one-time 
amount of 4.4 percent annual per-
centage yield (APY) paid above 
the stated monthly dividend of 0.1 
percent APY. Members will earn 
4.5 percent APY for December on 
primary shares, secondary shares, 
Christmas Club shares and IRA 
shares.

DIRECT SALES
 • Young Living, a Lehi-
based essential oils company, has 
announced a partnership with the 
Golden Einkorn Farm in Sault, 
located in the French region of 
Provence. The farm produces 
the company’s einkorn grain and 
other einkorn products. The 600-
acre, family-owned farm is run 
by longtime Young Living part-
ner Jerome Reynard. While the 
Golden Einkorn Farm is a new 
partner farm for Young Living, it 
has longstanding connections to 
the company as part of the same 
farming co-op as other Young 
Living farms in the region.

EDUCATION/TRAINING
 • Talent Ready Utah is 
expanding the Utah Diesel Tech 
Pathway program to southern 
Utah in partnership with Dixie 
Technical College, Washington 
County School District and 10 
local diesel companies. Students 
will participate in work-based 
learning that gives them hands-on 
experience in the diesel industry 
and opens the door for a career in 
the high-growth, high-wage pro-
fession.

EXPANSIONS
 • CircusTrix, a Provo-based 
owner, operator, and franchisor 
of active entertainment parks, has 
announced new parks under the 
Superfly name in Munich and 
Bielefeld, Germany. The Superfly 
brand now has 10 locations in 
Germany. Superfly parks are 
known for traditional trampolines, 
tumbling lanes, bounce runs with 
ninja obstacles, jump towers, air 
tracks, boulder walls, transpar-
ent wall trampolines and more. 
Founded in 2011, CircusTrix has 
more than 320 facilities world-
wide.

INTERNATIONAL
 • World Trade Center Utah 
is inviting companies to join it for 
a trade mission to Taipei on March 
1-4 during the World Trade Centers 
Association’s Annual General 
Assembly. The event is the orga-
nization’s premier annual event, 
gathering more than 300 represen-
tatives among world trade centers 
and their member companies from 
all over the world. The event will 
focus on “Connecting Business 
to the Digital World,” aiming to 
facilitate industrial exchange and 
prepare businesses for the dig-
ital advantages and challenges. 
It also represents an opportunity 
to connect with local businesses 
in Taiwan and potential partners 
worldwide. WTC Utah and its 
hosts, WTC Taiwan, will provide 
opportunities for business-to-busi-
ness meetings, company tours and 
conference events. Participating 
companies may qualify for grants 
from the U.S. or Taiwan gov-
ernment to offset travel costs. 
Details are available by contacting 
David Carlebach, vice president 
of international investment for 
World Trade Center Utah, at (435) 
640-0724 or dcarlebach@wtcutah.
com.

INVESTMENTS
 • RET Ventures, a Park City-
based early-stage venture fund pri-
marily focused on real estate tech-
nology for the multifamily and 
single-family rental segments, has 
hired Christopher Yip as partner 

and managing 
director. Yip 
will lead new 
i n v e s t m e n t s , 
help build the 
RET Ventures 
team, strength-
en the firm’s 
investment pro-
cesses, and con-

tinue to create value for portfolio 
companies and limited partners. 
He has more than 12 years of 
private equity and growth equity 
investing experience in technol-

ogy-enabled services, including 
at global private investment firm 
TPG.
 • IFit, a connected fitness 
streaming platform, has complet-
ed a $200 million growth equi-
ty investment led by Pamplona 
Capital Management. Available 
on NordicTrack treadmills, incline 
trainers, rowers, cycles and 
strength products, iFit is owned 
by Icon Health & Fitness, the 
Logan-based parent company 
of NordicTrack, ProForm and 
Freemotion. Bank of America 
Merrill Lynch served as exclu-
sive financial advisor to ICON. 
Barclays served as financial advi-
sor to Pamplona. 
 • Tower Arch Capital, a 
Salt Lake City-based lower-mid-
dle market private equity firm, 
has announced it has recapital-
ized Creedence Energy Services 
LLC in partnership with its 
founders, Kevin, Wyatt and 
Malachi Black. Financial terms 
were not disclosed. Founded in 
2014 and headquartered in Minot, 
North Dakota, with operations 
in Williston, North Dakota, and 
Odessa, Texas, Creedence pro-
vides production chemicals, 
acidizing services and other cus-
tom solutions for scale and corro-
sion prevention to oil and gas pro-
viders in the Bakken and Permian 
basins. Financing for the transac-
tion was provided by KeyBank. 
Advisors for Tower Arch Capital 
included Dorsey & Whitney LLP 
and RSM US LLP. Advisors 
for Creedence Energy Services 
included PPHB Securities LP 
and Crowley Fleck PLLP.

PHILANTHROPY
 • Screenmobile, a California-
based company focused on screen 
doors, windows, porches and 
screen repair, has announced a 
giveback campaign called “Home 
Fur the Howlidays” to fund-
raise for the American Society 
for the Prevention of Cruelty to 
Animals (ASPCA). The brand is 
doing the campaign in all of the 
markets that the brand has loca-
tions in, which includes Salt Lake 
City. Through Dec. 20, people 
can submit photos through https://
woobox.com/ap2d4u of their pets 
in holiday costumes or enjoy-
ing winter activities. For every 
submission, Screenmobile will 
donate $1 to the ASPCA. If there 
are more than 500 submissions, 
Screenmobile will donate an extra 
$1,000 to the nonprofit.

RECOGNITIONS
 • Davis and Weber coun-
ties are among five communi-
ties nationwide to be named 
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developed in part by using the 
BMP Planning Guide and Template 
created by the Golf Course 
Superintendents Association of 
America (GCSAA) and funded 
and supported by the USGA. 
The Utah association received a 
$10,000 BMP grant that GCSAA 
funded through the association’s 
Environmental Institute for Golf 
(EIFG) in part by PGA Tour. The 
BMP grant program provides 
funding through the EIFG to chap-
ters for developing new guides, 
updating existing guides or for 
verification programs. GCSAA’s 
goal is to have all 50 states offer 
established BMPs by 2020. The 
BMPs provide guidance in 12 key 
areas — including archaeologi-
cal awareness, wildlife protection, 
surface water management and 
water quality, nutrient use, inte-
grated pest management, energy 
and others — that speak to the 
state’s six climate zones and 
unique flora and fauna. With more 
than 75 courses in the state cover-

ing a wide variety of climates, the 
Utah BMPs offers guidelines for 
superintendents to manage their 
facilities in an efficient and envi-
ronmentally sustainable manner in 
keeping with their regional needs 
and regulatory concerns.

TECHNOLOGY/LIFE 
SCIENCES
 • Workfront, a Lehi-based 
work management application 
platform company, has announced 
that Maria Alvarez has joined its 
board of directors. Alvarez has 

more than 20 
years of expe-
rience building 
products and 
teams in soft-
ware develop-
ment, security, 
internet and 
artificial intel-
ligence (AI). 

She currently is general manager 
of shared engineering services 
in the AI+Research division at 

Microsoft, leading the global 
team providing tools, services 
and programs that support Bing, 
Microsoft News, Ads, Consumer 
Applications and Microsoft 
Research. She previously was 
chief technology officer and prod-
uct head of Panda Security and 
the engineering vice president and 
tech PMO of Yahoo Technology. 
She also held positions at HP, 
Symantec Corp. and CoCreate 
Software.
 • Xant, a Provo-based compa-
ny formerly known as InsideSales.
com, will host its first customer 
conference, NEXT 2020, Feb. 
25-28 in Salt Lake City. The event 
will bring together the company’s 
network of customers, partners 
and industry thought leaders to 
discuss the challenges facing rev-
enue teams, reveal best practices 
by winning sales teams, and how 
to ultimately accelerate revenue in 
today’s transformational environ-
ment. Details are at https://www.
xant.ai/next2020/.

to Work in 2020. The awards 
are based solely on the input of 
employees, who elect to provide 
feedback on their jobs, work envi-
ronments and companies on the 
Glassdoor job and recruiting site. 
In the large-company category 
are No. 47 CHG Healthcare, 
No. 67 Dell Technologies, No. 
78 E*Trade Financial, No. 85 
C.R. England, No. 88 Fidelity 
Investments, No. 89 SkyWest 
Airlines and No. 90 Extra 
Space Storage. In the small- 
and medium-sized company cat-
egory are No. 20 Weave, No. 35 
A-Lign, No. 45 Lendio and No. 
48 Health Catalyst.

SERVICES
 • The Forbes M+A Group, 
a Colorado-based middle market 
transaction advisory firm, has 
hired James Morgan as a man-
aging director. Morgan will sup-

port the firm in 
its Salt Lake 
City office. 
Morgan has 
more than 18 
years of expe-
rience work-
ing with global 
i n v e s t m e n t 
banks. Most 

recently, he spent 11 years with 
HBSC Securities in New York, 
where he focused on selling busi-
nesses, raising capital and cross-
border transactions. Formerly, 
Morgan practiced as an M&A 
advisor for Citigroup and Scotia 
Capital.

SPORTS
 • The Utah Golf Course 
Superintendents Association, 
along with Utah State 
University, have produced a 
“Utah Golf Course Industry 
Best Management Practices 
Guide.” The practices were 
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DIGITAL 
SERVICES

Inbound Marketing
We don’t just drive more visitors to your site, 
but visitors ready to do business with you.

Digital Reputation
Our exclusive software helps you quickly 
respond to any negative comments about 
your business, and at the same time, build 
more positive customer feedback.

Local Marketing
Our Online Marketing Guide simpli� es 
taping into the 85% of consumers who 
conduct “local” online searches.

These days, converting online 
visitors into paying customers 
takes more than a web presence. 
It’s getting Google to rank you 
above your competitors. Below 
are three key services we o� er to 
get you noticed on the web:

To boost your website’s bottom line, contact us today!

385-232-2464raycomtech.com

Content Marketing

Online Reviews

Google My Business

2020 Great American 
Defense Communities by 
the Association of Defense 
Communities (ADC). The Great 
American Defense Communities 
program, now in its fifth year, 
recognizes military communities 
and regions that help improve 
the quality of life for service 
members and military families. 
Communities are chosen through 
a competitive nomination process 
based on community and integra-
tion programs, educational and 
employment opportunities, and 
family support initiatives. This 

year’s selected communities will 
be honored throughout the year, 
including a visit from ADC’s 
leadership and special recogni-
tion at the Defense Communities 
National Summit in Washington, 
D.C., in June.
 • Several Utah companies 
are in the Glassdoor Employees’ 
Choice Award listings, recog-
nizing them as the Best Places 
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see CALENDAR page 13

Calendar
 Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication.

Dec. 27, 7:30-8:30 a.m.
 “Eggs & Issues,” a Murray 
Area Chamber of Commerce 
event. Speaker is Sarah Nelson, 
Miss Murray 2020. Location is 
4700 S. 900 E., Murray. Free 
(pay for what is ordered from the 
menu). Open to the public. Details 
are at murraychamber.org.

Jan. 2, 7:30-9 a.m.
 Morning Speaker Series, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber Center, 2380 Washington 
Blvd., Ogden. Free for chamber 
members and first-time guests. 
Details are at ogdenwebercham-
ber.com.

Jan. 3, 8-10 a.m.
 First Friday Face to Face, 
a West Jordan Chamber of 
Commerce event. Location is 
Megaplex Theatres, second floor, 
The District, 3761 W. Parkway 
Plaza Drive, South Jordan. Details 
are at westjordanchamber.com.

Jan. 3, 8:30-11:30 a.m.
 “Grow Your Business: Idea 
Validation,” a Small Business 
Development Center (SBDC) 
workshop. Location is the Orem/
Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 6, 8 a.m.-2 p.m.
 Utah Emerging Leaders 
Summit 2020, an Emerging 
Leaders Initiative (ELI) of Utah 
event featuring young leaders from 
across Utah in policy discussions 
and helping to shape Utah’s politi-
cal, culture and economic future. 
Keynote speaker is Elizabeth 
Smart. Location is Grand America 
Hotel, 555 S. Main St., Salt Lake 
City. Cost is $65. Details are at 
www.utahleaderssummit.com.

Jan. 7, 8:30 a.m.-4 p.m.
 UrbanPlan for Public 
Officials Workshop, a ULI 
(Urban Land Institute) Utah 
event in conjunction with the 
Utah Alliance meeting Jan. 8 and 
enabling public officers to bet-
ter understand the trade-offs and 
risks at play in the entitlement 
and negotiation process associ-
ated with land use. Location is the 
Business Resource Center at Dixie 
State University, 225 S. 500 E., St. 
George. Cost is $50. Details are 
at https://www.utahalliance.com/
events.

Jan. 7, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.

Jan. 7, 6-9 p.m.
 “WordPress Workshop,” 
a Small Business Development 
Center (SBDC) workshop. 
Location is the Orem/Provo 
SBDC, Utah Valley University, 
815 W. 1250 S., Orem. Details 
are at https://clients.utahsbdc.org/
events.aspx.

Jan. 8-Feb. 26, 8 a.m.-5 p.m.
 PMP Exam Prep, a Salt Lake 
Community College Workforce 
Training course on Wednesdays 
and designed to meet required 
education hours and prepare par-
ticipants to successfully pass the 
Project Management Professional 
(PMP) examination. Location is 
SLCC’s Miller Campus, 9750 S. 
300 W., Sandy. Cost is $1,350. 
Details are at https://www.slcc.
edu/workforce/courses/index.
aspx.

Jan. 8, 11:30 a.m.-1 p.m.
 “Let’s Do Lunch,” a South 
Valley Chamber event. Location is 
Slackwater Pub & Pizzeria, 10290 
S. State St., Sandy. Registration 
can be completed at Eventbrite.
com.

Jan. 8, 5-7 p.m.
 Business After Hours, 
an Ogden-Weber Chamber of 
Commerce event. Location is The 
Monarch, 455 25th St., Ogden. 
Free for chamber members and 
first-time guests, $10 for non-
member guests. Details are at 
ogdenweberchamber.com.

Jan. 8, 6:30-8 p.m.
 “Simple Steps,” a Small 
Business Development Center 
(SBDC) workshop. Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 9, 11:30 a.m.-1 p.m.
 Women in Business 
Luncheon, a Davis Chamber of 
Commerce event. Location to be 
announced. Cost is $20 for mem-
bers, $30 for guests. Details are at 
davischamberofcommerce.com.

Jan. 9, 6-8 p.m.
 “Business Essentials,” a 
Small Business Development 
Center (SBDC) workshop. 
Location is the Orem/Provo 
SBDC, Utah Valley University, 
815 W. 1250 S., Orem. Details 

are at https://clients.utahsbdc.org/
events.aspx.

Jan. 10, 7:45-9 a.m.
 Women in Business Net-
working, an Ogden-Weber 
Chamber of Commerce event. 
Location is Weber Center, 2380 
Washington Blvd., Ogden. Free 
for WIB members. Details are at 
ogdenweberchamber.com.
 
Jan. 10, 8-10 a.m.
 Friday Forum, a Utah Valley 
Chamber event. Location is Utah 
Valley Convention Center, 220 W. 
Center St., No. 200, Provo. Details 
are at thechamber.org.

Jan. 10, 8:30-11:30 a.m.
 “Grow Your Business: 
Business Foundation,” a Small 
Business Development Center 
(SBDC) workshop. Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 14 and 21, 8 a.m.-4 p.m.
 “Effective Time Manage-
ment,” part of the Salt Lake 
Community College Frontline 
Leader Workshop Series. Jan. 14 
is at SLCC’s Miller Campus in 
Sandy. Jan. 21 is at the Westpointe 
Campus in Salt Lake City. Cost is 
$250. Details are at http://www.
slcc.edu/workforce/courses/front-
lineleader.aspx.

Jan. 14, 9-10:30 a.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Women’s 
Business Center of Utah event. 
Location is the Women’s Business 
Center of Utah, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at wbcutah.org.

Jan. 14, 7:30 p.m.
 “Browning Presents,” feat-
uring political commentator David 
Brooks, hosted by the Telitha 
E. Lindquist College of Arts 
& Humanities at Weber State 
University. Brooks has covered 
business, crime and politics 
over a long career in journal-
ism. Location is Val A. Browning 
Austad Auditorium at Weber State 
University. Cost is $15 for adults, 
$8 for students and may be pur-
chased at weberstatetickets.com or 
by calling (801) 626-8500.

Jan. 15, 8 a.m.-noon
 “Improving Behavior: Set-
ting and Achieving Performance 
Goals for All Workers,” a Small 
Business Development Center 
(SBDC) event. Location is Tooele 
Technical College, Board Room, 
88 S. Tooele Blvd., Tooele. Cost is 
$98. Details are at https://clients.
utahsbdc.org/events.aspx.

Jan. 15
 Small Business Development 
Center (SBDC) Workshops, 
including “Quickbooks Workshop” 
and “Tax Planning,” both at 5:30-
6:30 p.m.; and “Simple Steps” 
is at 6:30-8 p.m. Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 16, 8-10 a.m.
 Speed Networking, a Murray 
Area Chamber of Commerce 
event. Location is Residence 
Inn by Marriott, 171 E. 5300 
S., Murray. Free. Registration 
is required. Details are at mur-
raychamber.org.

Jan. 16, 9-10 a.m.
 “Coffee With Clancy: The 
Power of Marketing” a Women’s 
Business Center of Utah event 
featuring Clancy Stone, business 
advisor for the northern region 
for the Women’s Business Center 
of Utah. Location is Carlucci’s 
Bakery, 314 Broadway, No. 1, 
Salt Lake City. Free. Details are at 
www.wbcutah.org.

Jan. 16, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is Mountain America 
Credit Union, 3065 W. 5400 S., 
Taylorsville. Free for members, 
$10 for nonmembers. Details are 
at westjordanchamber.com.

Jan. 16, 11:30 a.m.-1 p.m.
 Chamber Luncheon, a Davis 
Chamber of Commerce event. 
Location to be announced. Cost is 
$20 for members, $30 for guests. 
Details are at davischamberof-
commerce.com.

Jan. 16, 3-5 p.m.
 Public Policy Forum, a Utah 
Technology Council event focus-
ing on important issues regarding 
government’s impact on business. 
Location is Utah State Capitol, 
350 State St., Salt Lake City. Free. 
Registration can be completed at 
Eventbrite.com.

Jan. 16, 6-8 p.m.
 “Start Smart,” a Small 
Business Development Center 
(SBDC) workshop. Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 17, 7:30 a.m.-noon
 Utah Economic Outlook 
& Public Policy Summit 2020, 
hosted by the Salt Lake Chamber, 

in collaboration with the Kem C. 
Gardner Policy Institute at the 
University of Utah. Location is 
Salt Lake City Marriott Downtown 
at City Creek, 75 S. West Temple, 
Salt Lake City. Cost is $80 for 
members, $100 for nonmembers. 
Details are at slchamber.com.

Jan. 17, 8-10 a.m.
 Utah County Speednet, 
a Utah Valley Chamber speed 
networking event. Location is 
SCERA Center for the Arts, 745 
S. State St., Orem. Free. Details 
are at thechamber.org.

Jan. 18, 8:30 a.m.-3 p.m.
 “2020 Business Summit: 
Bringing Business and Com-
munity Together,” presented by 
the Utah Chinese Association. 
Speakers include U.S. Rep. Ben 
McAdams and Scott Anderson, 
Zions Bank CEO. Location is 
Little America, 500 S. Main St., 
Salt Lake City. Registration can be 
completed at Eventbrite.com.

Jan. 21, 8-9:30 a.m.
 “State of the Economy for 
2020,” a “Better Your Business” 
Breakfast Seminar presented by 
the Utah Department of Workforce 
Services (DWS). Speaker is 
Mark Knold, DWS chief econ-
omist. Location is DWS, 5735 
S. Redwood Road, Taylorsville. 
Free. RSVPs can be completed by 
emailing jenjones@utah.gov.

Jan. 21, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.
 
Jan. 22, 8-9:30 a.m.
 “Are We Experiencing a 
Kinder, Gentler National Labor 
Relations Board?” an Employers 
Council event that is part of a 
five-part Legal Breakfast Briefing 
Series. Location is Employers 
Council, Utah office, 175 W. 200 
S., Suite 2005, Salt Lake City. 
Cost is $99 for this session, $420 
for all five sessions. Other ses-
sions are March 25, May 27, Aug. 
26 and Oct. 28. Details are at 
employerscouncil.org. 

Jan. 22, 6:30-8 p.m.
 “Simple Steps,” a Small 
Business Development Center 
(SBDC) workshop. Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.
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Succeeding in Your Business
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www.mcneilengineering.com
801-255-7700

Missing a Piece?
We Have You Covered

Civil Engineering

Structural Engineering

Laser Scanning & Land   
    Surveying

Paving & Roofing Consulting

Landscape Architecture

Follow Us On:

 “I am the 80 percent owner 
of a limited liability company 
(LLC) that runs an Internet mar-
keting and website design fi rm. 
I basically do all of 
the work. My 20 per-
cent partner only func-
tions as a part-time in-
tern, gofer, secretary 
or administrative as-
sistant. We recently 
agreed that we should 
go our separate ways. 
I have fi ve questions 
about the breakup.”
 Before we answer them, I 
have to ask: Why, oh, why did 
you give a part-time admin 20 
percent of your company? You 
should never, EVER give a 
piece of the pie to someone un-
less the person has something 
unique and signifi cant to con-
tribute to your business success. 
While not unimportant, admin 
people should be put on salary 
and paid a fair wage with ben-
efi ts when you can afford them 
and given a W-2 at the end of 
the year. Yes, it hurts to use your 
precious cash to pay their sala-
ry and payroll taxes, and they’re 
entitled to unemployment com-

pensation (you ARE making the 
weekly payments, right?). But 
it’s cheaper in the long run than 
making them partner because 

even a small percent-
age of ownership gets 
really expensive once 
your business takes 
off and becomes suc-
cessful, as yours clear-
ly has. Would you pay 
a part-time secretary 
$200,000 a year? Well, 
that’s what 20 percent 
of a service business is 

worth once it makes $1 million 
a year. Not bad for 10 hours of 
typing a week!
 OK, now that I’ve got that 
off my chest, let’s turn to the fi ve 
questions.
 “1. My partner mentioned 
that she wants to keep our com-
pany logo and web address 
(URL). Who owns these?”
 Your LLC owns all assets 
of the business, including any 
intellectual property, such as a 
logo, company name or web-
site. Under no circumstances 
should your partner get ANY of 
your LLC’s intellectual proper-
ty if you are going to continue 

the business. As a condition 
to your buying her 20 percent 
interest, you should get your 
partner to agree A. to assign 
to the LLC all of her “right, 
title and interest” to any prop-
erty she may have developed 
for your LLC, B. to keep all 
of your trade secrets confi -
dential, C. not to solicit your 
customers or otherwise unfair-
ly compete with you after she 
leaves and, D. not to disparage 
or bad-mouth your business to 
others.
 “2. With 80 percent of the 
LLC ownership, can I just fi re 
her and continue running the 
LLC business myself?” 
 Yes, but unless you buy 
her out, she will remain a 20 
percent owner and be legal-
ly entitled to 20 percent of 
your profi ts at the end of each 
year, even though she didn’t 
lift a fi nger to help you. Not a 
good idea. Also, in some states 
(such as New York), she may 
be able to seek a court-super-
vised breakup and valuation of 
the business if she can prove 
“harmful and oppressive con-
duct” on your part.

 “3. Should I just dissolve the 
LLC altogether and start a new 
business?” 
 With 80 percent owner-
ship of the LLC, you probably 
could do that legally, but then 
you would have to fi gure out 
which 20 percent of the LLC’s 
assets your partner is entitled to 
when the LLC is liquidated. That 
could get sticky.
 “4. How do I value the busi-
ness? Together we put $2,000 
into the business. There’s 
$30,000 in the LLC checking ac-
count and about $40,000 in ac-
counts receivable.” 
 I would keep this very sim-
ple, since you’re too small to 
have a professional valuation 
done. Find out what your partner 
took out of the business in cash 
distributions last year (this will 
appear on Schedule K-1 of your 
IRS Form 1065), and offer her 
twice that amount. If that comes 
to less than $14,000 (20 percent 
of $70,000), offer her $14,000. 
If you can’t afford to pay a lump 
sum, offer to pay in monthly in-
stallments over the next year at 
6 percent annual simple interest 
(0.5 percent per month).
 “5. What do I do about new 
projects? Can I do these on the 
side or form a new LLC?” 
 Unless there is a noncompete 
clause built into your LLC oper-
ating agreement, there is noth-

ing to prevent either of you from 
doing things on the side, with or 
without the other’s knowledge. 
If you form a new LLC and 
start running a parallel business, 
though, your partner might sue 
you for improperly diverting as-
sets and business from your old 
LLC or illegally freezing her out. 
Talk to your lawyer before taking 
a drastic step like that. I would 
strongly prefer that you buy her 
20 percent interest, even if you 
have to pay more than it’s worth. 
You will sleep better at night.
 Lesson: Once you make 
someone your business partner, 
there is only one way you can 
get rid of them legally and that 
is to buy them out for a price on 
which the two of you can agree. 
Before making ANYONE a part-
ner, make sure you get a buy-sell 
agreement from them that spells 
out precisely how much they will 
be entitled to receive for their 
ownership interest if you decide 
they are no longer adding value. 
A good attorney can draft one of 
these for you for under $2,000.
 
Cliff Ennico (crennico@gmail.com) is 
a syndicated columnist, author and 
former host of the PBS television se-
ries “Money Hunt.”  
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Breaking up (without an agreement) is hard to do

cable and satellite TV, while high-
er gas prices drove up transpor-
tation prices by 0.6 percent.
 The 12-month price growth 
for the recreation sector has ris-
en for four consecutive months 
and is now at 16.7 percent — 
the highest level ever recorded 
in the index. It is now the sec-
ond-largest factor contributing 
to year-over-year price growth 
along the Wasatch Front.
 “Utah’s economy remains 
strong and unemployment is 
low. This naturally leads to 
some infl ation as consumer de-
mand remains strong,” said 
Randy Shumway, chairman and 
partner at Cicero Group, a Salt 
Lake City-based management 
consulting fi rm. “Given that 

much of the growth is coming 
in our housing sector, this price 
growth positively affects the 
wealth of homeowners in the 
state.”
 On a broader scale, the 
U.S. Bureau of Labor Statistics 
announced that national unem-
ployment decreased to 3.5 per-
cent in November, while the 
U.S. Bureau of Economic Anal-
ysis reported that the nation-
al gross domestic product in-
creased at a rate of 2.1 percent 
in the third quarter of 2019.
 “We’re seeing some posi-
tive economic developments 
around the country,” said Scott 
Anderson, president and CEO 
of Zions Bank. “Nationally, 
third-quarter GDP growth was 
higher than expected. This sig-
nals that the U.S. economy is 
faring well, even as some parts 
of the world are seeing more 
slowing.”
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How much should you pay for checking?
Zero, Zip, Zilch, Nada, Nothing, Ever.

FREE BUSINESS CHECKING is the ideal account for businesses, like yours, 
that average fewer than 100 transactions per month. Need to deposit cash?  
No problem – we won’t charge you for coin and currency deposits. 

• Unlimited deposits and Visa debit card transaction
• 100 ACH debits and checks per month
• No minimum balance requirement
• Free internet and Mobile Banking
• FDIC-insured to the legal maximum for peace of mind

Let us help you switch your business accounts today!
 

801.308.2265
firstutahbank.com/businesschecking



12 • December 23-29, 2019 • The Enterprise - Utah's Business Journal

see ZAKARIA next page

Opinion

VERONIQUE
 de RUGY

FAREED
 ZAKARIA

 Imagine what it must be like for pri-
vate companies that have invested in a 
new technology and suddenly fi nd out they 
have to compete with a tax-supported gov-
ernment agency — the very one that also 
regulates the industry. That’s what hap-
pened when the Federal Reserve 
entered the real-time payments 
market. What this development 
means for the private companies 
and the consumers they serve in 
this market is unclear. The out-
come will depend on the Fed’s 
willingness to play by the rules.
 The Fed plans to develop 
what it’s calling the FedNow Ser-
vice, which is expected to launch 
sometime in the next fi ve years. FedNow is 
to be a real-time gross settlement service 
that would compete against private-sector 
options like The Clearing House, or TCH, 
a payment platform, which is run by a con-
sortium of large banks. Real-time pay-
ments would signifi cantly speed up the cur-
rent slow speed of many payments. That’s 
more convenient for American businesses 
and consumers, and it reduces the burden 
on lower-income Americans.
 The Fed announcement was a sur-
prise since the agency said earlier that it 
would intervene in this market if and only 

if private-sector payment-service provid-
ers couldn’t provide a payment-process-
ing system with reasonable effectiveness, 
scope and equity. The private providers 
actually did their part to meet the govern-
ment’s requirements. Yet the government is 

entering the market nonetheless.
 In theory, more competi-
tors with equal legal privileges 
and obligations should benefi t 
consumers and businesses. At is-
sue is whether this rather un-
leveled competition from the Fed 
encourages or discourages the 
continued expansion of real-time 
payments and the long-term via-
bility of the market.

 For instance, one likely consequence 
of the uncertainty created by the Fed’s en-
trance into the market is that current pri-
vate efforts to expand real-time payments 
are delayed as banks may wait to see how 
the market shakes out. At a Senate hearing 
in September, the Fed’s Esther George did 
little to address this concern. When asked 
by Sen. Mike Crapo, R-Idaho, about fears 
of unfair competition, George dismissed 
the question with only a vague reference 
to “the Federal Reserve’s history in oper-
ating payments services across a variety of 
rails.”

 Under questioning from Sen. Pat 
Toomey, R-Pa., she also admitted that the 
Fed will not commit to a fl at-fee struc-
ture. In contrast, TCH pledged to maintain 
a fl at-fee structure to protect access for all 
Americans, regardless of where they’re lo-
cated or the size of their banks, so long as a 
competing government service doesn’t en-
ter the market. This condition is perfectly 
reasonable because they know from experi-
ence that the Fed is willing to use volume-
based discounts to entice the business of 
large banks away from competitors.
 Another witness at the Senate’s hear-
ing, George Selgin of the Cato Institute, 
testifi ed to the likely negative conse-
quences of the Fed’s entrance into the re-
al-time payment market. He warned that 
the Fed’s new focus on FedNow may de-
lay upgrading its existing monopoly on fi -
nal-settlement services. This delay would 
slow the introduction of around-the-clock, 
365-days-per-year operation and thus fail 
to reduce delays on existing payment net-
works, including those for private, real-
time payment services.
 More disturbing is the idea that delays 
could actually be a way to gain a competi-
tive advantage over other payment net-
works. Selgin explains, “Why is the Fed 
dragging its feet on an almost universally 

favored reform that could alone suffi ce to 
eliminate most of the more notorious pay-
ment delays in this country? The Fed’s 
actions seem at odds with its overarch-
ing public mission. But they are what one 
would expect from a fi rm endeavoring to 
compete successfully with rival payment 
service providers.” He adds, “The Fed’s 
hesitation to make 24x7x365 Fed settle-
ments available to private payment ser-
vice providers may likewise refl ect its own 
desire to give FedNow ‘a leg up’ on other 
payment networks.”
 Despite these concerns, at this point it 
seems that the Federal Reserve will blaze 
ahead with FedNow. In that context, it is es-
sential that Congress or the administration 
ensures that, in competing with private-
sector payment service providers, the Fed 
plays by the rules and contributes to, rather 
than hinders, the acceleration of U.S. pay-
ments. We would expect this much from 
the private sector. Sticking to the rules is 
even more important for a government en-
tity with incredible powers.

Veronique de Rugy is a senior research fel-
low at the Mercatus Center at George Ma-
son University in Fairfax, Virginia.  
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Will the Fed edge out the competition with its real-time payment system? 

 At fi rst glance, the impeachment pro-
ceedings against Donald Trump might seem 
to be a specifi cally and narrowly American 
matter. But if you look around the 
world, you see that it is part of a 
deeply worrying global trend. In 
country after country, we are wit-
nessing an unprecedented wave 
of attacks on the constitutions, in-
stitutions, norms and values that 
have given democracy strength 
and meaning.
 Consider what happened in a 
recent week around the world as 
Congress debated charges against Presi-
dent Trump. In India, the world’s largest 
democracy, the ruling party passed an un-
precedented citizenship bill that privileges 
certain religions over others, namely Islam, 
a move that has been widely criticized by 
human rights groups and described by one 
Indian intellectual as “a giant step to offi -
cially convert a constitutional democracy 
into a[n] unconstitutional ethnocracy.”
 This follows on the heels of an initia-
tive by the same Hindu nationalist move-
ment in one Indian state, seemingly aimed 
at Muslims, that stripped 2 million resi-
dents of citizenship on the grounds that they 
didn’t have suffi cient documentary proof — 
in a country where most people have few 
written records. The government has be-
gun building prisons in which to incarcerate 
these dispossessed people.
 Israel, which boasts of being a stable 
democracy in a sea of dictatorships, appears 
paralyzed and polarized as it heads into its 

third election in a year. More disturbing, 
Prime Minister Benjamin Netanyahu and 
members of his party have launched an ex-

traordinarily vicious attack on 
the Israeli justice system, which 
they claim has been plotting 
against him. In fact, Netanya-
hu faces indictment for bribery, 
fraud and breach of trust because 
the attorney general, who is from 
Netanyahu’s party and was cho-
sen by Netanyahu, was follow-
ing existing laws and proce-
dures. Yet the prime minister and 

his followers accuse prosecutors and police 
of engineering an “attempted coup” against 
him.
 In Hungary, Prime Minister Viktor Or-
ban, who has spoken openly about building 
an “illiberal democracy,” has pushed for 
laws to make it harder for opposition law-
makers to band together and to protest leg-
islation. He has also moved to curtail the 
power of local governments after his party 
suffered a severe setback in municipal elec-
tions.
 At the International Court of Justice, 
nearly 30 years after she was awarded the 
Nobel Peace Prize as a pro-democracy 
dissident, Myanmar’s Aung San Suu Kyi 
staunchly defended her government against 
charges of genocide against its Muslim 
minority, the Rohingya. In 2017, a mili-
tary crackdown against the Rohingya led 
700,000 of them to fl ee for their lives into 
bordering Bangladesh. United Nations in-
vestigators found evidence of mass murder, 

Impeachment in America is part of a troubling trend around the globe
gang rape and arson, with “genocidal in-
tent.” The U.S. has since slapped sanctions 
on several of Myanmar’s senior military 
leaders.
 And this is all just in one week! If you 
broaden the lens, we are living through 
what Stanford’s Larry Diamond has called 
a “democratic recession.” Except it might 
be turning into a depression. For 13 consec-
utive years now, the international human 
rights watchdog group Freedom House has 
registered a decline in global freedom — 
fair elections, free press, individual and mi-

nority rights, etc. Freedom House has long 
monitored democracy in far-fl ung places, 
so one of its key fi ndings in 2018 was un-
usual: “The United States retreated from its 
traditional role as both a champion and an 
exemplar of democracy amid an accelerat-
ing decline in American political rights and 
civil liberties.”
 This is the context in which to consid-
er America’s impeachment crisis. The facts 
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of the case are blindingly clear. 
Trump pressured the new Ukrai-
nian government to investigate 
the Bidens, as described in sworn 
testimony by 17 witnesses, many 
of them sitting senior govern-
ment offi cials, with each person’s 
account confi rming the others’ — 
and emails, texts and the call tran-
script further documenting it all. 
The Republicans’ defense is that 
this elaborate campaign to help 
Trump’s reelection was actually a 
big misunderstanding. Trump had 
never asked for it; these offi cials, 
working feverishly for months 
across continents, were all si-
multaneously deluded. Call it the 
Walter Mitty defense.
 In fact, the real defense is 
offense. Last week the presi-
dent called members of the FBI 
“scum” and Attorney General 
William Barr dismissed the con-
clusions of the Justice Depart-
ment’s own inspector general. 
The president and his followers 
now routinely attack the Foreign 
Service, intelligence agencies 
and the Justice Department. The 
White House has refused to honor 
congressional subpoenas or doc-
ument requests to an extent un-
precedented in American history.

 Across the democratic world, 
the institutions of liberty and law 
are under attack. If they give way, 
the fraying democratic fabric of 
our societies will ultimately tear 
apart.
  
Fareed Zakaria’s email address 
is fareed.zakaria.gps@turner.com.
 
(c) 2019, Washington Post Writers Group

Jan. 23, 8:30 a.m.-4 p.m.
 “Supervision: Critical 
Skills for Effective Leaders,” 
an Employers Council event. 
Location is Employers Council, 
Utah office, 175 W. 200 S., Suite 
2005, Salt Lake City. Cost is $225. 
Details are at employerscouncil.
org. 

Jan. 23, 6-9 p.m.
 Annual Vision Dinner, 
a South Jordan Chamber of 
Commerce event. Location is 
Bingham High School, 2160 S. 
Jordan Parkway, South Jordan. 
Cost is $60. Details are at south-
jordanchamber.org.

Jan. 23, 6-7 p.m.
 Small Business Development 
Center (SBDC) Workshops, 
including “Accounting Clinic,” 
“Intellectual Properties” and 
“Legal Clinic.” Location is the 
Orem/Provo SBDC, Utah Valley 
University, 815 W. 1250 S., Orem. 
Details are at https://clients.utahs-
bdc.org/events.aspx.

Jan. 24, 6-9 p.m.
 2020 Business Awards 
Banquet, a Davis Chamber of 
Commerce event. Location is the 
Davis Conference Center, 1651 
N. 700 W., Layton. Details are at 
davischamberofcommerce.com.
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Jan. 25, 9-10:30 a.m.
 Legislative Breakfast 
2020, a Murray Area Chamber 
of Commerce event. Location 
is Intermountain Medical, 
Doty Education Center, 5151 
S. Cottonwood St., Building 
6, Murray. Free, and open to 
the public. Details are at mur-
raychamber.org.

Jan. 28, 11 a.m.-1 p.m.
 “Business Women’s Forum: 
Transformational Learning: 
The Key to Advancing Your 
Career as Women.” Presenter 
is Susan R. Madsen, Orin 
R. Woodbury Professor of 
Leadership and Ethics at Utah 
Valley University. Location is 
Hilton Garden Inn Salt Lake 
City Downtown, 250 W. 600 S., 
Salt Lake City. Cost is $27 for 
members, $35 for nonmembers. 
Details are at slchamber.com.

Jan. 29, 11:30 a.m.-1 p.m.
 “From Daybreak to Deseret 
Ranch: The Art of Master 
Planned Communities,” a ULI 
(Urban Land Institute) Utah 
event. Speaker is Don White, vice 
president of planning at Deseret 
Ranch and past chair of ULI 
Utah. Location is Zions Bank, 
Founders Room (18th floor), 1 
S. Main St., Salt Lake City. Cost 
is $35 for members, $50 for non-
members. Details are at https://
utah.uli.org/events/.

Jan. 29, 12:30-4:30 p.m.
 “Employment Rules: Key 
Utah Laws Employers Must 
Know,” an Employers Council 
event. Location is Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $145. Details are at 
employerscouncil.org. 

Jan. 29, 6:30-8 p.m.
 “Simple Steps,” a Small 
Business Development Center 
(SBDC) workshop. Location is 
the Orem/Provo SBDC, Utah 
Valley University, 815 W. 1250 
S., Orem. Details are at https://
clients.utahsbdc.org/events.aspx.

Jan. 30-31
 Silicon Slopes Tech Summit 
2020. Event includes keynote 
presentations, breakout sessions, 
entertainment and networking 
opportunities. Location is Salt 
Palace Convention Center, 100 S. 
West Temple, Salt Lake City. Cost 
is $195 for an all-access pass. 
Details are at siliconslopessum-
mit.com.

Jan. 30, 7:30-9:30 a.m.
 Annual Legislative Break-
fast, a Utah Technology Council 
event featuring a discussion of 
pressing issues with legislators. 
Location is Utah State Capitol, 
350 State St., Salt Lake City. Free. 
Registration can be completed at 
Eventbrite.com.

Jan. 30, 9-10 a.m.
 “Coffee With Clancy,” 
a Women’s Business Center of 
Utah event featuring Clancy 
Stone, business advisor for the 
northern region for the Women’s 
Business Center of Utah. Location 
is Millcreek Coffee Roasters, 657 
Main St., Salt Lake City. Free. 
Details are at www.wbcutah.org.

Jan. 30, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Women’s 
Business Center of Utah event. 

Location is the Women’s Business 
Center of Utah, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at wbcutah.org.

Feb. 4, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location 
is Boondocks Fun Center, 525 
Deseret Drive, Kaysville. Free. 
No RSVP required. Details are at 
davischamberofcommerce.com.
 
Feb. 4, 12:30-4:30 p.m.
 “Basic I-9 Compliance,” 
an Employers Council event. 
Location is Employers Council, 
Utah office, 175 W. 200 S., Suite 
2005, Salt Lake City. Cost is $145. 
Details are at employerscouncil.
org.

Feb. 6, 7:30-9 a.m.
 Morning Speaker Series, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber Center, 2380 Washington 
Blvd., Ogden. Free for chamber 
members and first-time guests. 
Details are at ogdenwebercham-
ber.com.

Feb. 6, 8:30 a.m.-4 p.m.
 “Supervisory Skills Pro-
gram,” an Employers Council 
event over four consecutive 
Thursdays. Location is Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $740. Details are at 
employerscouncil.org. 

Feb. 6, 9-10 a.m.
 “Coffee With Clancy,” a 
Women’s Business Center of Utah 
event featuring Clancy Stone, 
business advisor for the northern 
region for the Women’s Business 
Center of Utah. Location is Athena 
Beans Coffee House & Bistro, 111 
W. 9000 S., Sandy. Free. Details 
are at www.wbcutah.org.

Feb. 7, 8-10 a.m.
 First Friday Face to Face, 

a West Jordan Chamber of 
Commerce event. Location is 
Megaplex Theatres, second floor, 
The District, 3761 W. Parkway 
Plaza Drive, South Jordan. 
Details are at westjordanchamber.
com.

Feb. 7, 8-10 a.m.
 Friday Forum, a Utah Valley 
Chamber event. Location is Utah 
Valley Convention Center, 220 
W. Center St., No. 200, Provo. 
Details are at thechamber.org.

Feb. 7, 8:30 a.m.-3:30 p.m.
 “Investigations in the Wor-
kplace,” an Employers Council 
event. Location is Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $205. Details are at 
employerscouncil.org. 

Feb. 11 and 18, 8 a.m.-4 p.m.
 “Managing Conflict,” part 
of the Salt Lake Community 
College Frontline Leader 
Workshop Series. Offered Feb. 11 
is SLCC’s Miller Campus, 9750 
S. 300 W., Sandy; and Feb. 18 
is SLCC’s Westpointe Campus, 
1060 N. Flyer Way, Salt Lake 
City. Cost is $250. Details are at 
https://www.slcc.edu/workforce/
courses/index.aspx.

Feb. 11, 8:30 a.m.-12:30 p.m.
 “Coaching Employees: 
A Step-By-Step Process,” 
an Employers Council event. 
Location is Employers Council, 
Utah office, 175 W. 200 S., Suite 
2005, Salt Lake City. Cost is 
$145. Details are at employer-
scouncil.org. 

Feb. 11, 9-10:30 a.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Women’s 
Business Center of Utah event. 
Location is the Women’s Business 
Center of Utah, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at wbcutah.org.

YOUR PERFECT
PATIO IS CALLING

Ask us how a Home Equity Line of Credit can help 
you be the boss of your assets.     

Rates as low as 

1.99%
APR

University Credit Union HELOC's have a 10 year draw period followed by a 10 year 
repayment period. Minimum line of credit is $5,000 with a $100 minimum advance. Fees will 
be incurred if HELOC is closed within 24 months of its origination date.  Homeowner 
insurance will be veri�ed. Rate may vary. Federally insured by NCUA. Limited time 
promotion. Afer the promotional rate the APR may vary between 3.74% APR and a 
maximum of 18.00% APR. Minimum payment will not be less than $50.

NMLS #654272
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Industry Description Location

Amazon Web Services 300 $25.35M 534K Manufacturing Salt Lake City

Amer Sports 100 $1.5M * Outdoor products Ogden

Ancestry.com 506 $10.5M * Information technology Lehi

Banjo 100 * 15K Information technology Salt Lake City

Brex 1,000 $23.4M 75K Finance Salt Lake City

Castlight Health 235 3.1M 30K Information technology Sandy

DPS Skis 16 $500,000 25K Outdoor products Salt Lake City

Elkay—West 7 * 30K Distribution/warehousing Salt Lake City

GOEX 100 $15.5M 120K Manufacturing Cedar City

Guardian Analytics 30 * 3,500 Finance Lehi

Infab Corp. 90 $8M 56,256 Manufacturing Hilldale

Intermountain Electronics 289 $12.5M 350K Manufacturing Price

L3 Communications 250 * * Information technology Salt Lake City

National Bank Holdings 20 $1.06M 4K Finance Bountiful

Oatly 50 $40M 100K Food processing Ogden

Ooda Health Inc. 60 * 10K Information technology Salt Lake City

Plaid 120 * 17K Finance Salt Lake City

Quickbase 485 $713,462 20K Information technology Salt Lake City

RedPoints 15 * 3.5K Information technology Salt Lake City

Teem 250 $1M * Information technology Salt Lake City

Tyson Foods 1,374 $286M 408K Food processing Eagle Mountain

Ventum 30 $1M 14K Outdoor products Heber

Data provided by the Economic Development Corporation of Utah. *Did not disclose. All rights reserved. 
**Some projects and relocations are in planning stage and may take several years to complete.  Copyright 2019 by Enterprise Newspaper Group.

The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com.
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“This is a really unique oppor-
tunity, to have the headquarters 
of a regional airline in the state 
of Utah,” said Tom Wadsworth, 
GOED associate managing di-
rector. “When you think about 
the number of airlines that are 
existing in the United States to-
day and where they’re headquar-
tered, it’s a really unique oppor-
tunity for us.”
 Wadsworth said Utah fi ts 
with the company’s strategy.
 “Digging into how this air-
line is going to compete nation-
ally and internationally, they’re 
focusing in the IT component 
of the airline business as well as 
the customer service component 
of that and really being an air-

line of the future, and I think with 
our historical competence in cus-
tomer service operations but also 
with our emerging growth in the 
IT sector, this is a really good fi t,” 
he said.
 Bloomberg reported in Sep-
tember that the airline could begin 
fl ights as early as next year using 
planes once used by Azul. Neele-
man told Bloomberg at that time 
that it will be low-cost “but not 
austere.” Trent Porter, Breeze’s 
chief fi nancial offi cer, told the 
GOED board that the airline will 
make the travel experience “sim-
ple, affordable and convenient” 
for guests by using “technology, 
ingenuity and kindness.”
 In media reports about Moxy, 
Neeleman has said that technol-
ogy will be used for booking, 
check-in, fl ight changes, order-
ing in-fl ight meals, and accessing 

in-fl ight entertainment on passen-
gers’ personal devices.
 “As our CEO, David Neele-
man, has said on numerous oc-
casions, we’re in the process of 
building a tech company that hap-
pens to fl y airplanes, and with the 
efforts Utah has made to build 
up the technology industry in the 
state, we feel that we could ben-
efi t in our efforts by being part of 
the mix,” Porter told the GOED 
board.
 “We believe that the travel 
industry is ripe for somebody to 
step in with a good technology 
solution that makes the travel ex-
perience simpler for their custom-
ers.”
 Neeleman is focusing domes-
tically after spending a few years 
on international aviation projects, 
Porter said. “He has a great track 
record of creating these aviation 
companies, and really what he’s 

wanted to do is bring something 
new to the market here domes-
tically. … To bring something 
home, specifi cally to the state of 
Utah, and to create something and 
build something similar to what 
was created and built with Jet-
Blue, is a desire of his “ he said.
 Moxy “will be growing 
quickly,” he added. “We will be 
looking at developing markets 
fairly quickly out of the gate. 
That’s a similar strategy to what 
was used at JetBlue.”
 Mike Johnson, community 
and economic development direc-
tor for Cottonwood Heights, said 
the project “fi ts our community 
profi le very well.”
 “We’ve had great past experi-
ence with JetBlue in the city and 
are just excited to see this tech-
nology merging with airline ad-
ministration to kind of fi t nicely 
into our business portfolio within 

the city,” Johnson said.
 In a prepared statement, Val 
Hale, GOED’s executive direc-
tor, said Breeze’s headquarters 
“will be a welcome addition to 
Utah’s growing aerospace indus-
try. We’re excited to partner with 
an experienced team with such an 
outstanding track record.”
 “We have long recognized 
the potential our regional airports 
hold for economic growth,” said 
Theresa A. Foxley, president and 
CEO of the Economic Develop-
ment Corporation of Utah. “We 
welcome Breeze Aviation to con-
sider service to any of the many 
great airports that the state of 
Utah offers.”
 Steve Neeleman, a mem-
ber of the GOED board and Da-
vid Neeleman’s brother, recused 
himself during the discussion and 
vote on the Breeze Aviation in-
centive.

young or old, big or small, to 
accomplish physically demand-
ing tasks without stress or strain 
on their bodies,” Sarcos said as 
it announced its intent to begin 
shipping the units.
 Commercial production 
units of the Guardian XO will 
begin shipping to customers later 
in 2020, the company said. The 
Guardian XO has been under de-
velopment for 20 years, with the 
initial vision and funding for the 
effort coming from the Defense 
Advanced Research Projects 
Agency (DARPA) and addition-
al funding over the years com-

ing from the U.S. Department of 
Defense, leading Fortune 500 in-
dustrial companies, such as Cat-
erpillar, GE Ventures, Microsoft 
and Schlumberger, as well as pri-
vate investors.
 “The Guardian XO is a great 
example of what can happen 
when private industry and gov-
ernment join forces with a small, 
innovative team to address a 
common challenge,” said Ben 
Wolff, chairman and CEO, Sar-
cos Robotics.
 Sarcos’ X-TAG, which was 
assembled beginning in 2016 and 
announced in 2018, is comprised 
of leading companies across a 
variety of industries, including 
industrial manufacturing, oil and 
gas, utilities, logistics, construc-
tion, automotive, aviation and 

aerospace. The X-TAG members 
have played an integral role in as-
sisting with the functional design, 
as well as performance and safety 
requirements, to ensure that the 
Guardian XO meets the needs of 
myriad use cases across various 
industries, the company said.
 “Full-body, powered exo-
skeletons have signifi cant po-
tential to transform the indus-
trial workforce as we know it,” 
said Remy Glaisner, research di-
rector for intelligent operation-
al systems and robotics at Sar-
cos. “From improving worker 
strength, effi ciency and safety to 
reducing occupational injuries 
caused by repetitive heavy lifting, 
the Guardian XO is poised to be a 
game-changer for a wide variety 
of industries.”

 “The Guardian XO Alpha 
units are the culmination of 20 
years of effort by our team and 
represent a huge step forward as 
we prepare to ship our fi rst com-
mercial Guardian XO wearable 
robots to our customers in the lat-
ter part of 2020,” said Wolff. “De-
livery of our Alpha units repre-
sents the fi rst time in history that 
industrial and military customers 
will gain access to a full-body, 
powered exoskeleton that can 
safely enable humans to intui-
tively lift and dexterously manip-
ulate objects weighing up to 200 
pounds and walk at human speed 
for extended work sessions. With 
the growing shortage of skilled 
labor across industries and the ris-
ing social and economic costs as-
sociated with occupational mus-

culoskeletal injuries, we have an 
enormous opportunity to benefi t 
employees and companies alike.”
 Sarcos is now accepting or-
ders for the Guardian XO for de-
livery late next year. 
 The Sarcos Guardian XO is 
a 24-degrees-of-freedom, full-
body robotic exoskeleton. While 
wearing it, a human can lift 200 
pounds while feeling like he is 
lifting just 10 pounds. The Guard-
ian XO is fully electrical and un-
tethered with a runtime of two 
hours and battery packs can keep 
it going for a full work day. It 
takes seconds to put on and take 
off and Sarcos said new users can 
be trained to use the system in 
minutes. One Guardian XO costs 
$100,000 per year to rent, Sarcos 
said. 
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COMINGCOMING
SOON

TO ST. GEORGE

VISIT US ONLINE WWW.UCREDITU.COM

WE LOOK FORWARD TO SERVING THE FINANCIAL
NEEDS OF THE ST. GEORGE COMMUNITY

FEDERALLY INSURED BY NCUA



 In January 2017, Gov. Gary Herbert challenged Utah 
businesses to create 25,000 jobs in the state’s rural coun-
ties by the end of 2020. The Cedar City area took that 
challenge seriously. In just two years from the governor’s 

request, 2,172 new jobs were created 
in Iron County. That’s an astound-
ing increase of 12.29 percent. This 
growth wasn’t unique to just one 
or two job sectors but was spread 
across almost every category.
     The local office of economic devel-
opment would love to take credit for 
all of that success, but the reality is that 
Cedar City finds itself in exactly the 

right place with just the right resources for businesses to 
thrive. The fact that the city’s leaders continue to welcome 
business growth makes the road to success even smoother.

see DIXIE page 19
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DANNY     
 STEWART

TRENDING UP
      DOWN SOUTH

T H I N G S  A R E

 Born in 1850 in Switzerland, 9-year-old John Stettler 
Stucki arrived in Salt Lake City after walking across the 
plains with his family and other pioneer settlers. His time in 
northern Utah was short, as Brigham Young had a role for 

his family: colonizing a new settlement 
located 300 miles south, near present-
day St. George.
       As documented by the Washington 
County Historical Society, Utah’s Dixie 
was settled deliberately and by design, 
early in the state’s history. A short time 
after the pioneers fi rst entered the Salt 
Lake Valley, LDS Church Pres. Young 
sent Parley P. Pratt and several men to 

explore the Virgin River Basin and evaluate the potential for 
colonization there.
 The outbreak of the Civil War in 1861 presented nation-
wide economic disruptions to the textiles and cotton indus-

CHRIS     
  KNOLES

Economic, recreational, educational, cultural

Cedar City has some 
real advantages

The strength of Utah’s 
Dixie is in its planning

A paddleboarder enjoys one of the unique opportunities available in 
Washington County at Sand Hollow Reservoir.

Hiking amid world-class scenery is an amenity available to residents 
and visitors to Iron County's Cedar City.

see CEDAR CITY page 19
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Company Name / Address Phone / Web Avg. Annual
Employment Industry Top Local Executive(s)

1
Southern Utah University
351 W. University Blvd.
Cedar City, UT 84720

435-586-7700
suu.edu 2,000-2,999 Higher education Scott L. Wyatt

2
Iron County School District
2077 W. Royal Hunte Drive
Cedar City, UT 84720

435-586-804
irondistrict.org 1,000-1,999 Public education Stephen Allen

3
Intermountain Healthcare
1303 N. Main St.
Cedar City, UT 84721

435-868-5000
intermountainhealthcare.org 500-999 Healthcare Glenna Beyer

4
Walmart
1330 S. Providence Center Drive
Cedar City, UT 84720

435-586-0172
walmart.com 250-499 Warehouse clubs

& supercenters Kurt Harbin

4
Genpak LLC
2791 W. 275 N.
Cedar City, UT 84720

435-865-7025
genpak.com 250-499 Foam manufacturing Richard Dawson

4
Cedar City Municipality
10 N. Main St.
Cedar City, UT 84720

435-586-2950
cedarcity.org 250-499 Local government Maile Wilson Edwards

4
Express Employment Professionals
392 W. 200 N.
Cedar City, UT 84720

435-586-9084
expresspros.com 250-499 Temporary help services Eric Myers

8
Leavitt Group Enterprises
115 N. Main St.
Cedar City, UT 84721

435-586-6553
leavitt.com 100-249 Insurance-related

activities Eric Leavitt

8
Iron County
68 S. 100 E.
Parowan, UT 84761

435-477-8300
ironcounty.net 100-249 Local government Alma Adams, Mike Bleak,

Paul Cozzens

8
Brian Head Resort
329 Utah Route 143
Brian Head, UT 84719

435-677-2035
brianhead.com 100-249 Accommodations Burke Wilkerson

8
MetalCraft Technologies
526 Aviation Way
Cedar City, UT 84721

435-586-3871
metalcraft.net 100-249 Aircraft parts

manufacturing J. Spencer Grant

8
Lin's Supermarket
150 N. Main St.
Cedar City, UT 84720

435-586-3346
linsgrocery.com 100-249 Grocery store Associated Foods

8
Holt Farms
1710 Utah Route 18
Beryl, UT 84714

435-878-2728
robertholtfarms.com 100-249 Support activities

for crop production Robert Holt

8
Discovery Ranch South
4928 N. 4500 W.
Cedar City, UT 84721

855-667-9388
discoveryranchforgirls.com 100-249 Residential care Andrea Burgess

8
American Pacifi c Corp. (AMPAC)
10622 W. 6400 N.
Cedar City, UT 84721

435-865-5000
ampac.us 100-249 Chemical manufacturing Dr. Joseph Carleone

8
Home Depot
1518 S. Providence Center Drive
Cedar City, UT 84720

435-865-5305
homedepot.com 100-249 Home centers Derek Campbell

8
State Bank of Southern Utah
377 N. Main St.
Cedar City, UT 84721

435-865-2300
sbsu.com 100-249 Banking Eric Schmutz

8
Smith's Marketplace
633 S. Main St.
Cedar City, UT 84720

435-586-1203
smithsfoodanddrug.com 100-249 Grocery store Kevin Davis

8
Milgro Newcastle Inc.
300 S. 900 W.
Newcastle, UT 84756

435-439-5285
facebook.com/milgronursery 100-249 Nursery Gary F. Miller

Scott Miller

8
Cedar Health and Rehabilitation
411 W. 135 N.
Cedar City, UT 84721

435-586-6481
cedarhealthandrehab.com 100-249 Skilled nursing facility Spencer Eaton

 Please note that some fi rms chose not to respond, or failed to respond in time to our inquiries. 
All rights reserved. Copyright 2019 by Enterprise Newspaper Group.

The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com.
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try, and Brigham Young recognized 
the opportunity for Utah saints to grow 
and sell cotton. 
 John and the Stucki family were 
sent from Salt Lake City to settle with 
other Swiss saints in Santa Clara.  
Preceding the Swiss, as many as 40 
other families had been directed there 
by Young. Hailing from the southern 
United States, these families possessed 

 When it comes to economic pros-
perity in rural Utah, Cedar City 
has several unfair advantages. First, 
it’s located perfectly for work and 
for play. Businesswise, it’s very help-
ful to be located within one day’s 
trucking of major western markets, 
including Los Angeles, Phoenix, Las 
Vegas, Salt Lake City and Denver. It’s 
also nice to be the commercial cen-
ter for numerous smaller communi-
ties from across various county and 
state lines.
 Recreationally, it’s ideal to be 
surrounded by nearly every kind of 
terrain imaginable. There are lush 
alpine forests, rugged high deserts 
and majestic red rock destinations 
just minutes from downtown. Cedar 
Breaks National Monument, Zion and 
Bryce Canyon national parks, Brian 
Head ski and summer resort, and 
thousands of acres of public lands are 
all nearby. At a mile-high elevation 
among the convergence of the Colo-
rado Plateau, the Great Basin and the 
Mojave Desert, Cedar City has four 
distinct seasons, with opportunities 
for adventure throughout the year.
 Among Cedar City’s econom-
ic advantages is its long list of ameni-
ties that are not common to most rural 

DIXIE
from page 17

CEDAR CITY
from page 17

see DIXIE page 21

see CEDAR CITY page 22

Shown under construction earlier this year, the Arcadia Resort is one of several dozen 
new communities being built in Utah's Dixie.

Downtown St. George is always growing. This four-story, Class A office building is seen 
from atop the historic St. George Tabernacle.

the specific knowledge and skills to 
grow cotton. Paying homage to the 
nickname of their former home, these 
settlers called the region “Utah’s Di-
xie.”

The first extensive manufacture 
of cotton cloth began in 1865 when a 
cooperative cotton factory was orga-
nized under the direction of Young. 
This meant the cotton lint would not 
need to be baled and sent to others to 

locales. There aren’t many communi-
ties of 32,000 residents that are home 
to a university, a technical college, 
a dedicated railroad spur, a regional 
airport, a world-class theater company 
and lots of room for expansion. Tour-
ism opportunities in Cedar City con-
tribute another economic element, as 
millions of dollars are brought into the 
community each year by visitors from 
around the world who come to experi-
ence the parks and to attend the Tony 
Award-winning Utah Shakespeare 
Festival. These ingredients have creat-
ed a perfect environment for a diverse 
and thriving economy.

One of the most sought-after 
resources in today’s economy is a 
qualified workforce. This is an area 
where Cedar City excels. Southern 
Utah University has been an integral 
part of the community since its found-
ing in 1897. Today, SUU is Utah’s 
fastest-growing university, with 
11,224 students enrolled, represent-
ing a 10.1 percent increase in the past 
year. Recent innovations, including a 
three-year bachelor’s degree program 
and a cooperative dual enrollment 
program with Southwest Techni-
cal College, are evidence of the uni-
versity’s “student-first” goal.

A student refuels a small airplane as part of the training offered by Southern Utah 
University's aviation program.

The manufacturing industry continues to grow in Cedar City as witnessed by the man-
ufacturing floor of Genpak Plastics.
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Company Name/Address Phone
Web

Avg. Annual
Employment Industry Top Local Executive(s)

1
Intermountain Healthcare
1380 E. Medical Center Drive
St. George, UT 84790

435-251-1000
intermountainhealthcare.org 3,000-3,999 Healthcare Mitchell Cloward

1
Washington County School District
121 W. Tabernacle St.
St. George, UT 84770

435-673-3553
wash12.org 3,000-3,999 Public education Larry Bergeson

3
Dixie State University
225 S. 700 E.
St. George, UT 84770

435-652-7500
dixie.edu 1,000-1,999 Higher education Del W. Beatty

3
Walmart
2610 Pioneer Road
St. George, UT 84790

435-674-0459
walmart.com 1,000-1,999 Warehouse clubs

& supercenters Mike Longoria

3
St. George City
1756 E. 200 N.
St. George, UT 84770

435-627-4000
sgcity.org 1,000-1,999 Local government Jon Pike

6
SkyWest Airlines
444 S. River Road
St. George, UT 84790

435-634-300
skywest.com 800 Air transportation Russell  Childs

7
Paparazzi
4771 Astragalus Drive
St. George, UT 84790

855-697-2727
papazziaccessories.com 500-999 Direct sales Ryan Reeve

7
Home Depot
937 N. Westridge Drive
St. George, UT 84770

435-634-7312
homedepot.com 500-999 Home improvement

centers Carl Sorensen

9
Washington County
197 E. Tabernacle St.
Washington, UT 84770

435-634-5700
washingtoncity.org 250-499 Local government

Dean Cox 
Victor Iverson
Gil Almquist

9
Andrus Transportation Services Inc.
3185 E. Deseret Drive
St. George, UT 

435-673-1566
andrustrans.com 250-499 General freight trucking, 

long-distance trucking Jimmy R. Andrus

9
Washington City
111 N. 100 E.
Washington, UT 84780

435-656-6300
washingtoncity.org 250-499 Local government Kenneth Neilson

9
Captioncall
555 S. Bluff St.
St. George, UT 84770

435-673-2385
captioncall.com 250-499 Interpretation services *

9
Harmons
1189 E. 700 S.
St. George, UT 84790

435-628-0411
harmonsgrocery.com 250-499 Grocery store Kevin Bushnell

9
Family Dollar Distribution Center
4815 River Road
St. George, UT 84790

435-688-6600
corporate.familydollar.com 250-499 Warehousing/retail trade Casey Shirley

9
Costco
835 N. 3050 E.
St. George, UT 84790

435-256-0003
costco.com 250-499 Retail warehouse club Kerry Haden

9
Stephen Wade Auto Center
150 Hilton Drive
St. George, UT 84770

435-222-7605
stephenwade.com 250-499 Automobile dealer Jared Wade 

9
Lin's Supermarket
2928 E. Mall Drive
St. George, UT 84790

435-773-6800
linsgrocery.com 250-499 Grocery store Jeff Rimer

9
Tuacahn Center for the Arts
1100 Tuacahn Drive
Ivins, UT 84738

435-652-3200
tuacahn.org 250-499 Entertainment facility/

education Jonathan O. Hafen

9
Red Mountain Resort
1275 Red Mountain Circle
Ivins, UT 84738

435-673-4905
redmountainresort.com 250-499 Accommodations Tracey Welsh

20
Litehouse Foods
239 Old Highway 91
Hurricane, UT 84737

435-705-7300
litehousefoods.com 100-249 Food manufacturing Ken Kaneversky

Shelly Barker

*Did not disclose. Please note that some fi rms chose not to respond, or failed to respond in time to our inquiries.
 All rights reserved. Copyright 2019 by Enterprise Newspaper Group.

The Enterprise strives for accuracy in its list publications. If you see errors or omissions in this list, please contact us at lists@slenterprise.com.
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produce cloth. The enterprise required 
the construction of a mill and the in-
stallation of the necessary machinery. 
A site in modern-day Washington was 
selected because of nearby water pow-
er from the Virgin River. However, 
soon after, the Civil War ended, restor-
ing the national cotton supply and the 
economics no longer justified growing 
cotton in Utah’s Dixie.
 But the community, new infra-
structure and a hard-work ethic were 
here to stay.
 Today, the cities and communi-
ties of Washington County are as 
diverse as the first settlers. Genera-
tions of early settlers have labored to 
build their legacies as well as the local 
economy. The county population has 
grown from 691 people in 1860 to an 
estimated 172,000 today.
 Just as Brigham Young foresaw 
opportunity there in the 1860, others 
have recognized Dixie’s unique po-
tential throughout the years and have 
used thoughtful planning to guide the 
area’s growth. In recent years, the 
area economy has been boosted by 
several influences, including a rapidly 
expanding state university, atechnical 
college, year-round tourism opportu-
nities, a regional airport and national 
housing trends like the “Great Califor-
nia Exodus.”
 Washington County is fast be-
coming Utah’s year-round recreation 
capital. Tourism is thriving, thanks to 
the abundance and variety of near-
by activities. Nearby Zion National 
Park attracts 4.3 million visitors each 
year, a number that jumped nearly 60 
percent in the past decade. Currently, 
Zion ranks as the fourth-most-visited 
national park, ahead of Yellowstone 
(fifth) and Yosemite (sixth).
 But it’s not just Zion. In recent 
months, Utah’s Dixie has solidly 
established itself as a contender for 
OHV and off-road vehicle recreation. 
Featuring warmer temperatures and 
drier weather, it’s also less-crowd-
ed and more easily accessible than 
Moab. The Sand Hollow OHV area 
covers 15,000 acres of breathtaking 
scenery and desert life. Sand Hollow 
State Park is one of Utah’s newest, 
supporting year-round activities, in-
cluding national endurance competi-
tions, bringing athletes in from around 
the world to compete and train. Snow 
Canyon State Park provides endless 
trails for wandering among sandstone 
dunes and cliffs, with some of the 
most beautiful scenery in the region. 
And the nearby state parks of Quail 
Creek and Gunlock reservoirs feature 
picturesque opportunities for camp-
ing, fishing and boating.
 Small-business owners Bill and 
Michelle Ennis opened Washington 

County’s first water paddle sports shop 
in 2011, providing rentals at Gunlock 
Reservoir and Quail Creek Reservoir. 
Growth exploded at first, and has pro-
duced a predictable 15 percent to 20 
percent growth rate in the most recent 
years, said Bill Ennis, selling goods 
and services to “residents, tourists and 
tourists who become residents.” Simi-
lar success has been achieved by other 
small-business owners in Dixie, from 
dentists and graphic artists to restau-
rant operators.

The Dixie Metropolitan Planning 
Commission has projected substantial 
growth for the region, as people rep-
resenting a broad demographic con-
tinue to relocate to Dixie. One of the 
many influences is the activity of the 
airport. Formerly located on top of a 
land-locked mesa above downtown St. 
George, the city airport was unable to 
grow. It was closed in 2011 and moved 

to an empty plot of land several miles 
away. To promote additional growth 
and attract more regional flights, the 
airport changed its name to St. George 
Regional Airport. SkyWest Airlines is 
headquartered in St. George and oper-
ates from 10 national hubs, providing 
more than 2,200 flights per day. From 
the St. George regional airport, they’ve 
added connections to several interna-
tional airports like Denver, Los Ange-
les and Salt Lake City, effectively con-
necting St. George to the world, with 
only one stop.
 But perhaps the biggest economic 
boost of relocating the airport was the 
land it deserted. The city of St. George 
recognized the opportunity for rede-
velopment and worked to guide the 
creation of a long-term master plan for 
the abandoned airstrip overlooking the 
city. Dubbed the “Tech Ridge” devel-
opment, the once-dark mesa now hosts 

the new main campus of Dixie Techni-
cal College. One of the next parcels to 
develop is adjacent to the college and 
will be the new headquarters for two 
tech companies, earning the attention 
of other entrepreneurs and firms that 
are seeking lower operational costs and 
an improved work-life mix. 
 Throughout Dixie there are more 
than a half-dozen large, mixed-use de-
velopments in progress, including the 
explosive growth surrounding I-15’s 
Exit 2.
 In its relatively short history, 
Utah’s Dixie has seen remarkable but 
sustainable economic growth. With vi-
sion, planning and leadership, it’s po-
sitioned to be a foundation for regional 
growth for generations to come.

Chris Knoles is the director of marketing for 
Zwick Construction Co.. He’s a descendent 
of John Stucki, one of the first settlers of 
Utah’s Dixie.

DIXIE
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 The university’s Larry H. and Gail 
Miller Family Center for Entrepre-
neurship provides mentorship, month-
ly networking events, a lively entre-
preneurship club and new programs 
in development. This gives students 
of all disciplines access to resources 
to start a business. This program 
has led to the creation of successful 
companies that are thriving in Cedar 
City, including online retailer Outdoor 
Vitals and a local outdoor gear retail 
and rental shop, Cedar Sports.
 SUU has also developed an avia-
tion program that is looking to fill a 
nationwide need  for pilot training. 
Created in 2013, the program offers 
both fixed-wing and helicopter pilot 
training. Today, the program is train-

ing 10 percent of the nation’s new 
helicopter pilots and a significant 
number of airplane pilots. Plans are 
already underway to create a new 
aviation maintenance technician pro-
gram, set to begin next year. This pro-
gram will mesh nicely with the state’s 
Aerospace Pathways Program, which 
expanded into Cedar City in 2019.
 The Aerospace Pathways Program 
started in the Davis and Granite school 
districts in Northern Utah in 2015, cre-
ating training programs that begin in 
high schools, advance to technical col-
leges, then provide on-site internship 
training at aerospace companies. In 
Cedar City, local company MSC Aero-
space worked with Southwest Techni-
cal College, the Governor’s Office of 
Economic Development and the Iron 
County School District to expand this 
program in Southern Utah to help 
train new employees for its Metalcraft 

Technologies and SyberJet companies. 
Adding SUU’s aviation maintenance 
technician program is a natural fit for 
this program.
 Southwest Technical College is 
part of the state’s system of technical 
colleges. It is headquartered in Cedar 
City and serves all of Iron, Beaver, 
Garfield and Kane counties with more 
than 20 accredited programs in fields 
of automotive, business, computer 
science, culinary arts, digital media, 
health professions, industrial mainte-
nance and automation, professional 
truck driving and welding.
 Students graduating from these 
programs are finding more and more 
opportunities to remain in the commu-
nity as Cedar City’s job creation con-
tinues to expand in many areas. New 
positions in healthcare, construction, 
information technology, manufacturing 
and business finance allow some stu-

dents to live in the community after 
graduation as Cedar City continues 
to grow at a rapid pace. In 2018, Iron 
County had the highest growth rate of 
any county in the state at 3.6 percent.
 All this recent growth has 
inspired the Cedar City Chamber of 
Commerce to take the lead in a new 
community visioning program to help 
guide the path toward a healthy com-
munity identity for the next 30 years. 
Dubbed “Vision 2050,” the chamber 
is working with community leaders 
to help ensure that the city continues 
to maintain its unique identity while 
the population is projected to double 
during that period. Efforts to protect 
historic parts of the community; to 
enhance the traditional downtown 
area; and to meet future needs of 
transportation, infrastructure, educa-
tion, arts and culture, business, health-
care, etc., are being addressed through 
this program.
 Looking ahead, Cedar City strives 
to find the best use of its assets to 
direct growth in a positive way. The 
Cedar City-Iron County Office of 
Economic Development is working 
with its committee of county, city, 
school district and water conser-
vancy district leaders to ensure that 
its efforts are focused on a healthy 
future for the community, aim-
ing to grow local companies, preserve 
community identity and to attract 
new businesses that bring higher-pay-
ing jobs.
 The recent announcement that 
GOEX Corp. is expanding its opera-
tions from Wisconsin into Cedar City 
is an ideal example of this effort. 
The company will build a 120,000- 
square-foot facility in the 540-acre 
Port 15 Industrial Park, bringing 
100 new jobs. GOEX joins Char-
lotte Pipe, Genpak, Bway/Mauser, 
WL Plastics, GAF and other plastics 
manufacturing companies that trans-
port raw materials in via rail and ship 
out a variety of products – primarily 
to western U.S. markets. 
 Cedar City’s growing, diverse 
economy and its vast opportuni-
ties for healthy expansion make this 
community an example of how eco-
nomic success along the metropolitan 
Wasatch Front can also be achieved 
in Utah’s outlying rural communi-
ties. The designation of two qualified 
Opportunity Zones in Iron County, the 
potential to develop a rural spoke of 
the Utah Inland Port and the develop-
ment of thousands of acres of solar 
electricity facilities add even more 
elements to this successful equation.
 Cedar City’s business future is 
certainly bright. 
 
Danny Stewart is the director of economic 
development for Cedar City and Iron 
County. He also serves as a member of 
the boards of directors for the Cedar City 
Chamber of Commerce and Southwest 
Technical College. 
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CLASSIFIED

Varex Imaging Corporation has opening for US Trea-
sury Operations Analyst II in Salt Lake, UT. Review pro-
cesses and systems to optimize cash management efficien-
cies. Mail resume to 1678 S. Pioneer Rd, Salt Lake City, 
UT 84104. Attn: Brittney Walje, with job # 11941.68.1.

US TREASURY OPERATIONS ANALYST II

Oracle America, Inc. has openings for Technical 
Analyst positions in Lehi, UT. Job duties include: 
Deliver solutions to the Oracle customer base while 
serving as an advocate for customer needs. 
Apply by e-mailing resume to mangesh.kulkarni@
oracle.com, referencing 385.23053.
Oracle supports workforce diversity.

TECHNICAL

Opening with Wood Group USA, Inc. in South Jordan, 
UT for Vice President, Global Mining Consulting to 
establish a superior brand in geology, mining and pro-
cess consulting services. Guide strategies for growth of 
mining consulting across all offices in alignment with 
strategies and financial objectives for the global min-
ing business. 25% travel. Requires Bachelor’s degree 
in Business Administration, Engineering (any), Man-
agement or related field plus 8 years of progressively 
responsible experience. Mail resume to Norma Kelley, 
Wood Group, 17325 Park Row, Houston, TX 77084. 
Please refer to Job #20454.12.

VICE PRESIDENT
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