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  After more than a century of rating res-
taurants, hotels and destinations, Michelin, 
the French tire company that publishes the 
iconic Michelin Guides for travelers, has 
decided that Utah is deserving of the very 
fi rst three-star designation for a state. In 
fact, the Beehive State is the only one in the 
U.S. to get a star rating of any kind.
 Michelin began publishing its Michelin 
Guide to travel in France in 1900 to encour-
age more automobile travel and thus sell 
more tires. The company now publishes 
guides worldwide. 
 “Utah is a beautiful state, a destina-
tion worth making a special trip for Ameri-
can and international visitors, including the 
French who love it,” said Philippe Orain, 
editorial director of Le Guide Vert Michelin. 
“I am happy and glad to give this recog-
nition for the high quality of service, the 
beauty of its world-class landscapes and the 
concentration of Michelin three-star nation-
al parks (the highest in the U.S. with Zion, 
Bryce, Arches and Canyonlands).” 
 The Michelin Green Guides allow trav-
elers to quickly identify a destination’s 
most outstanding attractions thanks to a 
“star” system. The Michelin rating system 
for destinations is similar to its restaurant 
ratings. One star indicates an “interesting” 
attraction or destination, two stars indicate 
a place “worth a detour” if travelers are al-

  Miles Hansen is leaving the White 
House to become president and CEO of 
World Trade Center Utah (WTC Utah). 
The career diplomat will replace Derek B. 
Miller, who left to become the president 

and CEO of the Salt Lake 
Chamber and Downtown 
Alliance.
       “I am thrilled with 
the opportunity to re-
turn to Utah and join the 
World Trade Center Utah 
team,” Hansen said. “In 
a time of divisiveness at 
home and abroad, Utah 

is a prime example of all sides working 
together to tackle challenges through the 

proper application of pragmatic principles 
— and nowhere is that more evident than 
the strength of Utah’s economy and the in-
genuity of Utah’s companies. Under Der-
ek’s leadership, WTC Utah has developed 
a nationally recognized brand, and I look 
forward to building upon that legacy while 
helping Utah companies expand on the in-
ternational stage and attracting foreign in-
vestment to fund Utah companies, create 
jobs and drive economic growth.”
 Hansen was most recently the direc-
tor for Gulf affairs at the National Secu-
rity Council in the White House. Prior to 
that, he served as a staff aide to the State 
Department’s assistant secretary for Near 
Eastern affairs. As a diplomat, Hansen was 

the energy and economic offi cer at U.S. 
Consulate General Dhahran in Saudi Ara-
bia’s oil-rich Eastern Province, where 
he served as a liaison with Saudi Aram-
co and advised U.S. government and pri-
vate sector leaders on the Saudi energy in-
dustry and economic reform agenda. He 
also served tours focused on Iran at U.S. 
Embassy Yerevan, Armenia, and the Iran 
Regional Presence Offi ce at U.S. Con-
sulate General Dubai. Before joining the 
State Department as a Thomas R. Picker-
ing Fellow, Hansen started his career in 
Utah as a special assistant in the offi ce of 

Hansen leaving D.C. to take over WTC Utah

  Outdoor Retailer, whose trade shows 
attracted tens of thousands of people to Salt 
Lake City twice a year, has moved its shows 
to Denver. As described by OR, those peo-
ple included “decision-makers, infl uencers, 
stakeholders, key buyers and athletes that 
infl uence the outdoor market.”
 One group of people that never made it 
inside the doors? Consumers. And that rep-
resents an opportunity for Salt Lake City, 
according to a recent event focusing on 

Utah’s outdoor recreation industry.
 At a fi reside chat and panel discussion 
organized by Access Salt Lake, several in-
dustry executives said the city should seek 
to have events like OR but shape it to con-
nect product manufacturers with consumers 
rather than manufacturers with authorized 
buyers.
 That direct-to-consumer model “used 
to be sheer death if you did that,” accord-
ing to Michael Beverly, president of camp-

Products are on display at the Outdoor Retailer trade show in Denver in January. In the wake of 
Utah losing the twice-annual shows, some outdoor recreation industry offi cials recently suggested a 
replacement concept that would allow consumers to attend — something that OR shows never have.

Panel: Let's have an outdoor 
show and invite consumers



2 • July 9-15, 2018 • The Enterprise - Utah's Business Journal

BUILD CULTURE • SHOW APPRECIATION • EXTEND YOUR BRAND • 1-800-325-3206

More than 
a gift or
award...
A gesture 
that you 
really care!

Extend Employee Safety Beyond the Workplace.

Available through Amazon or at GetReadyNow.com 

People and Pet Kits 
for any Emergency.
(Personal Car Kit Shown)

Empower People To Be Their Own Hero.

Because You 
Never Know!
Because You 
Never Know!

AvidXchange, a business software company, has officially celebrated the opening of its new operations cen-
ter in Sandy. What the company CEO described as “our second headquarters” features 30,000 square feet 
of space. Last September, AvidXchange was approved for a state tax credit incentive of up to $359,247 tied 
to the creation of 218 jobs over five years. The North Carolina-based company announced last December 
it would move the western U.S. headquarters from Holladay to Sandy. Companies that worked on the $35 
million project are Red Rock Developments, LS3P, Brasfield and Gorrie, and JLL.

 The Utah Department of Work- 
force Services has announced $1.8 
million in grants to better meet the 
state’s skilled workforce needs. 
Talent Ready Utah grants are de-
signed to strengthen collaboration 
among industry, education and 
economic development leaders 
to create talent pipelines for high-
demand, high-wage occupations.
 “Solving Utah’s workforce 
needs will take creativity and col-
laboration,” said Jon Pierpont, 
executive director of the Depart-
ment of Workforce Services. “The 
grant winners we are announcing 
today have demonstrated true col-
laboration between industry and 
education to solve a workforce 
need. We are looking forward to 
seeing their success grow over the 
next year.”
 Talent Ready Utah supports 
the Gov. Gary Herbert’s strategy 
for a qualified workforce in cre-
ating a public and post-secondary 
education system that is more re-
sponsive to industry needs, Pier-
pont said. Key initiatives focus 
on increasing the number of em-
ployers who invest in providing 
high-quality, work-based learning 
opportunities and by developing 
a pipeline of talent. Talent Ready 
Utah grants support the develop-
ment of these partnerships be-
tween industry and education.
 Talent Ready Utah grants 
are administered through the De-
partment of Workforce Services 
with state funds. The 2018 Talent 
Ready Utah grant recipients, their 
planned use of the money and 
training sites are:
 Bridgerland Technical 
College, $225,000. Develop 
advanced work-based learning 
and hands-on labs for controls 
engineering and automation 
manufacturing to train students in 
remote locations as well as onsite 
at industry partner locations 
to upskill incumbent workers. 
Utah State University; Box El-
der, Cache Logan City and Rich 
school districts.
 Dixie State University, 
$115,500. Develop and expand 
pipeline of students and talent 
to feed the emerging biotechnol-
ogy sector in southwestern Utah. 
Southern Utah University, Wash-
ington County School District.
 Mountainland Technical 
College $245,000). Develop mar-
keting campaign to raise aware-
ness of Career and Technical 
Education (CTE) programs, edu-
cation and career pathways lead-
ing to increased enrollment lead-

ing to high-growth, high-wage 
jobs. All eight campuses of the 
Utah System of Technical Col-
leges, Utah State Board of Educa-
tion, Utah State University, Snow 
College and Salt Lake Communi-
ty College.
 Mountainland Techni-
cal College, $100,000. Develop 
AAS degree to meet new industry 
requirements and increase 
capacity by adding simulation 
lab and anatomical table for 
additional operatory space. Utah 
Valley University; Alpine, Provo, 
Nebo, South Summit and Wasatch 
school districts.
 Ogden-Weber Techni-
cal College, $200,000. Develop 
youth apprenticeship program 
model beginning with industrial 
automation maintenance to repli-
cate across all of their high-wage, 
high-demand programs. Weber 
State University; Ogden and We-
ber school districts.
 Uintah Basin Techni-
cal College, $100,000. Create 
Healthcare Simulation Education 
Center at Roosevelt campus to in-
crease capacity to respond to pro-
jected increase in demand for al-
lied health workers in rural Utah.
 University of Utah, 
$200,000. Replicate and expand 
the successful Utah Neurodiver-
sity Workforce Program educa-
tion to employment pathway for 
neuro-diverse STEM students in 
northern, central and southern 
Utah. Utah State University, Utah 
Valley University and Dixie State 
University.
 Utah Technology Council, 
$245,000. Establish Utah’s first 
comprehensive apprenticeship 
program in the tech industry to 
include pre-apprenticeship, junior 
apprenticeship and full appren-
ticeship opportunities. Salt Lake 
Community College; Utah Valley 
University; Canyons, Alpine and 
Nebo school districts.
 Utah Valley Univer-
sity, $200,000. Expand Die-
sel Tech Pathways program in 
the Mountainland Region and 
Tooele Mountainland Technical 
College. Tooele Technical Col-
lege and Alpine School District.
 Weber State Universi-
ty $200,000. Enhance career 
pathways with stackable cred-
entials and internships for high-
wage, high-demand jobs in the 
architecture, engineering and 
construction industries. Ogden-
Weber Technical College; Davis 
Technical College; Ogden and 
Weber school districts.

Talent Ready Utah grants 
awarded to create workers for 
high-demand, high wage-jobs



The Enterprise - Utah's Business Journal • July 9-15, 2018 • 3

USPS # 891-300

Published weekly by: 
Enterprise Newspaper Group

825 North 300 West Ste. NE220
Salt Lake City, Utah 84103

801-533-0556 FAX 801-533-0684
www.slenterprise.com

PUBLISHER & EDITOR
 R. George Gregersen
PRESIDENT
 David G. Gregersen
 david@slenterprise.com

VP/GENERAL SALES MANAGER 
 Dale Dimond
 dale@slenterprise.com

MANAGING EDITOR
 John M. Rogers
 john@slenterprise.com

CONTROLLER
 Richard Taylor
 richard@slenterprise.com

OFFICE MANAGER
 Dionne Halverson
 dionne@slenterprise.com

CLASSIFIED AND REAL ESTATE 
 david@slenterprise.com

CIRCULATION
 Dionne Halverson
 dionne@slenterprise.com

LIST DEVELOPMENT
 Laneace Gregersen
 lists@slenterprise.com

ADVERTISING INQUIRIES
 david@slenterprise.com

TO CONTACT NEWSROOM
 john@slenterprise.com

ART SUBMISSIONS
 art@slenterprise.com
Subscription Rates:
 Online only, $65 per year
 Print only, $75 per year
 Online and Print, $85 per year
Any opinions expressed by the columnists are not 
necessarily the opinions or policy of Enterprise, 
it’s owners or managers. Reproduction or use of 
contents without written consent of the publisher is 
prohibited. All rights reserved.

© 2013 Enterprise Newspaper Group Inc.
Periodical postage paid at Salt Lake City, Utah

POSTMASTER: Send address corrections to:
P.O. Box 11778, Downtown Station

Salt Lake City, Utah 84147

UTAH’S BUSINESS JOURNAL
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  Nelnet, a Lincoln, Nebraska-based con-
glomerate that deals in the administration 
and repayment of student loans and educa-
tion fi nancial services, has fi led an applica-
tion with the Federal Deposit Insurance Cor-
poration (FDIC) and the Utah Department 
of Financial Institutions (UDFI) to establish 
Nelnet Bank, a Utah-chartered in-
dustrial bank. If the charter is grant-
ed, Nelnet Bank would operate as 
an Internet bank franchise with a 
home offi ce in Salt Lake City. Nel-
net Bank would be a separate sub-
sidiary of Nelnet, and the industrial 
bank charter would allow the com-
pany to maintain its other diversi-
fi ed business offerings.
 Nelnet has a long history in the 
education fi nance business, including more 
than 30 years of making private student 
loans. If the charter application is approved, 
the company’s bank subsidiary would of-
fer a fi nancially secure, experienced and 
FDIC-insured lender to the private student 
loan marketplace. With diversifi ed sources 
of funding that include deposits and securi-
tizations, Nelnet Bank would act as a source 
of funding for education-seeking consumers 

throughout all credit markets.
 “There is a growing need for experi-
enced, fi nancially strong lenders that can 
help students and families make informed 
education fi nancing decisions throughout 
their lives,” said Nelnet President Tim Tew-
es. “When in-school borrowers exhaust their 

federal student loan options, they need alter-
native sources of funding with affordable in-
terest rates. Nelnet’s decades of experience 
as a lender and focus on superior customer 
service make us an ideal candidate to satisfy 
this need and bring new solutions to borrow-
ers funding their education.”
 Nelnet has hired Andrea Moss to lead 
the application process and then Nelnet 
Bank if the charter is granted. Moss previ-

ously served as president of Comenity Capi-
tal Bank and has more than 26 years of ex-
perience in the fi nancial services industry, 
with expertise in executive leadership, strat-
egy, risk mitigation and operations.
 “Nelnet is proud to bring Andrea on 
board to contribute her expertise as we nav-

igate the application process. If 
the charter is approved, we are 
confi dent her skills and experi-
ence as an industry leader will 
help drive the success of Nelnet 
Bank,” Tewes said.
 Nelnet expects the char-
ter application process to take 
an extended period of time and 
looks forward to working with 
the FDIC and the UDFI, Tewes 

said.
 Nelnet is a diversifi ed company focused 
on offering educational services, technolo-
gy solutions, telecommunications and as-
set management. Nelnet helps students 
and families plan and pay for their educa-
tion and makes the administrative processes 
for schools more effi cient with student loan 
servicing, tuition payment processing and 
school administration software.

  The Redevelopment Agency 
of Salt Lake City (RDA) has an-
nounced the availability of $10 
million to fund housing projects 
as part of a citywide effort to in-
crease the number of affordable 
housing units in the city. The 
city posted a Notice of Funding 
Availability (NOFA) to provide 
low-cost fi nancial assistance to 
stimulate the construction and 
preservation of affordable multi-
family developments within city 
boundaries, the RDA said in a re-
lease. The RDA has invited quali-
fi ed housing developers to submit 

proposals for affordable residen-
tial projects.
 Set aside by the RDA board 
of directors last year, the $10 mil-
lion will be allocated through a 
competitive and transparent pub-
lic process administered by the 
RDA. Any developer or commu-
nity group may apply with a proj-
ect that meets the city’s affordable 
housing goals. Funding awarded 
through the NOFA will be added 
to other sources of public and pri-
vate investment to maximize the 
impact on the community.
 “The release of this high-

dollar program is a milestone in 
the city’s overarching goal to im-
prove and preserve housing af-
fordability for our residents,” said 
Jackie Biskupski, Salt Lake City 
mayor and RDA executive direc-
tor. “This is just one of the many 
RDA-led housing efforts over the 
course of its nearly 50-year histo-
ry.”
 The RDA will conduct an in-
formational meeting on July 11 at 
4 p.m. at the Leonardo Museum 
at 209 E. 500 S. in Salt Lake City. 
RDA staff will provide an over-
view of the application, require-

ments and selection process. They 
will also be available to answer 
attendee questions about NOFA.
 “From the initial budget al-
location, to the in-depth fund-
ing priorities discussions, to this 
month’s adoption of the policy, 
the RDA board of directors has 
been a champion for this $10 mil-
lion from start to fi nish,” said 
Derek Kitchen, city council mem-
ber and RDA board chair. “We’re 
pleased to see the RDA release 
this funding request and look for-
ward to the resulting affordable 
housing projects.”

 According to Kitchen, fund-
ing priority will be given to pro-
posals that meet specifi c hous-
ing and community revitalization 
priorities, including projects that:
 • Are located within walking 
distance of a transit stop or sta-
tion.
 • Diversify the economic 
mix of a neighborhood.
 • Encourage equitable geo-
graphic distribution of affordable 
housing.
 • Provide long-term afford-
ability.
 The full list of the 12 fund-
ing priorities, as well as de-
tailed provisional, income and 
rent threshold, application and 
process information about the 
program is available in the “Af-
fordable Housing Development 
NOFA Guidelines and Applica-
tion Handbook” posted on www.
slcrda.com and the Utah Public 
Procurement Place website.

Nebraska fi nancial company seeks Utah bank charter

SLC's RDA has $10 million for development of affordable housing in the city
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 U.S. investors remain broad-
ly positive about the U.S. invest-
ment climate, according to the 
Wells Fargo/Gallup Investor and 
Retirement Optimism Index re-
leased last week. 
 The index score for the sec-
ond quarter is 103, with investors’ 
12-month outlook for economic 
growth, U.S. unemployment and 
their personal fi nances remaining 
strong. Although the index is a bit 
lower than the 117 recorded in 
November 2017, this is the sixth 
straight quarter it has registered 
100 or higher. This follows a 16-
year period when investor opti-
mism was consistently below that 
level. 
 The full range of the index 
over its 22-year history extends 
from minus-81 in February 2009 
to 152 in January 2000.
 “While investors are enjoy-
ing current market conditions and 
the strength of the economy, they 
appear to be sleeping with one 
eye open. They are optimistic, 
but they also have clear concerns 
about what factors could impact 
markets and drive volatility,” said 
Erik Davidson, chief investment 
offi cer for Wells Fargo Private 
Bank. 
 The second quarter Investor 
and Retirement Optimism survey 
was conducted May 7-14. This 
was three months after the stock 
market’s sharp drop in February 
and shortly after the monthly U.S. 
labor report was released show-
ing unemployment falling to 3.9 

percent in April, the lowest since 
late 2000. It dropped further to 
3.8 percent in May. Nevertheless, 
the majority of investors reported 
feeling “somewhat concerned” 
(44 percent) or “very concerned” 
(11 percent) about recent stock 
market volatility. Fewer than half 
were “not too” (40 percent) or 
“not at all” (5 percent) concerned.
 “There is an age-old maxim 
that ‘the markets climb a wall of 
worry.’ Therefore, the fact that 
investors continue to harbor con-
cerns for the market going for-
ward is actually cause for comfort 
from a contrarian perspective,” 
Davidson explained.
 While overall investor op-
timism is strong and 41 percent 
of investors say the market will 
go up in value in 2018, investors 
worry certain economic and po-
litical matters could disrupt the 
market. Eight in 10 investors (79 
percent) say they are somewhat 
or very worried about possible 
data breaches from cyberattacks 
on business or government af-
fecting the market. A similar per-
centage worry about the political 
climate in Washington (78 per-
cent) and the federal budget defi -
cit (77 percent). Further, close to 
half, 48 percent, are very worried 
about the possible impact of the 
political climate, the highest lev-
el of extreme worry for any of the 
items tested. 
 Seven in 10 investors are 
“somewhat” or “very worried” 
that trade relations with China (71 

percent) could impact the mar-
kets, while close to six in 10 wor-
ry to this degree about U.S. rela-
tions with Russia (59 percent), 
relations between the U.S. and 
North Korea (56 percent) and the 
economy’s performance (55 per-
cent). The poll was conducted pri-
or to the U.S.-North Korea nucle-
ar talks in June. 
  “There is a lot going on in the 
world these days, and the results 
tell me that while investors are 
happy for today, they are worried 
about the future,” said Davidson. 
 Most U.S. investors expect 
stock market volatility to contin-
ue throughout 2018 (81 percent) 
rather than settle down before 
year’s end (19 percent). Further, 
65 percent say the “worst is ahead 
of us” in terms of volatility, with 
35 percent saying the “worst is be-
hind us.” At least six in 10 agree 
that volatility has caused them to 
pay closer attention to their in-
vestments (62 percent) as well as 
to the market as a whole (59 per-
cent). 
 Close to half of investors (46 
percent) “somewhat” or “strong-
ly agree” that market volatility 
is causing them to leave some of 
their money in cash now rather 
than investing it. However, few-
er are changing their existing in-
vestments as a result. Seventeen 
percent say they sold stocks to 
protect from further losses, while 
somewhat more, 25 percent, say 
they purchased stocks to benefi t 
from lower prices. One in fi ve in-

vestors (20 percent) were rattled 
enough to shift some investments 
into lower-risk instruments such 
as bonds or a stable value fund. 
The most common actions inves-
tors report taking are consulting 
with a fi nancial advisor (42 per-
cent) and rebalancing their port-
folio (35 percent).
 Retired investors were more 
likely than non-retired investors 
to report taking most of the ac-
tions tested and are particularly 
likely to consult with an advisor 
(59 percent of retirees versus 32 
percent of non-retirees), to have 
rebalanced their portfolio (45 per-
cent versus 30 percent) and to 
have sold stocks to prevent fur-
ther losses (23 percent versus 13 
percent). 
 Investors are twice as likely 
to believe the stock market will 
go up in value over the next year 
(41 percent) than believe it will 
go down in value (22 percent), 
with 37 percent saying it will stay 
the same. Those who say mar-
kets will gain expect growth to 
be solid, predicting a median rate 
of return over the next year of 8 
percent. Those who say the mar-
ket will go down in value have a 
more extreme expectation, pre-
dicting an average market loss of 
12 percent.
 “Given favorable economic 
tailwinds and healthy levels of 
investor skepticism, which keep 
valuations relatively reasonable, 
we believe stocks have more 
room to run in 2018,” said David-
son.  
 The poll also offers several 
signs that investors are keeping 
this year’s volatility in perspec-
tive:
 • Three in four investors (74 
percent) say the market volatility 
seen this year is normal and was 
to be expected; 26 percent consid-
er it a sign the market is in trou-
ble.
 • Nearly one in fi ve, 19 per-
cent, say that this year’s volatility 
“caught them off guard.”
 • The majority, 74 percent, 
disagree that volatility has made 
their life stressful; 26 percent say 
it has. 
 • The majority of investors, 
78 percent, say they are very or 
somewhat confi dent about invest-
ing in the stock market as a way 
to build wealth for retirement. 
The remaining 22 percent are 
very or somewhat doubtful.
 • Looking further into the fu-
ture, investors predict that the me-
dian rate of return over the next 
20 years will be 10 percent, sim-
ilar to the long-term average for 
the S&P 500 when not accounting 
for infl ation. 
 Female investors (62 per-
cent) are more likely than male 
investors (48 percent) to be 
“somewhat” or “very concerned” 

about recent volatility in the stock 
market. Perhaps because of this, 
women (73 percent) are less like-
ly than men (83 percent) to say 
they are confi dent in the stock 
market as a good way to build re-
tirement wealth.
 More than a quarter of inves-
tors (27 percent) agree that this 
year’s volatility has resulted in 
a signifi cant decline in their in-
vestments. By contrast, just 18 
percent say volatility has caused 
them to cut back on their day-to-
day spending. 
 “Investors reasonably ex-
pect increased market turbulence 
going forward. Nevertheless, in 
their own minds they are ready 
for it and have every intention to 
ride it out, recognizing the wis-
dom of a long-term approach to 
investing,” said Davidson.
 Bitcoin may have visibility 
with investors, but it has a long 
way to go in building familiar-
ity and credibility, not to mention 
buyers. In an initial measurement 
of investor interest in bitcoin by 
Wells Fargo/Gallup, conducted 
before the news that cryptocur-
rencies were hacked, fewer than 
three in 10 investors (29 per-
cent) say they have some famil-
iarity with bitcoin or other cryp-
tocurrencies. Another 67 percent 
say they have heard of bitcoin or 
other online currencies but don’t 
know much about them. Five per-
cent say they had never heard of 
them. 
 Only 2 percent of investors 
who had heard of bitcoin and oth-
er cryptocurrencies say they cur-
rently own bitcoin. Of the rest, 
less than one-half of 1 percent 
say they plan to buy bitcoin in the 
near future; 26 percent say they 
are intrigued by it but won’t be 
buying it anytime soon. Fully 72 
percent say they have no interest 
in ever buying bitcoin.
 Starting with this  poll, the 
Wells Fargo/Gallup Investor and 
Retirement Optimism Index is 
being conducted online using the 
Gallup Panel, a proprietary prob-
ability-based panel of U.S. adults, 
recruited via random-digit-dial 
methodology. The poll was pre-
viously conducted by telephone, 
using random-digit-dial technol-
ogy. Because of expected differ-
ences in the way respondents an-
swer questions online versus on 
the telephone, the index trends 
have been adjusted using statis-
tical modeling, so they are com-
parable to the new web-panel re-
sults. The modeling was based on 
a comparison of Gallup Panel test 
data from the 2018 fi rst quarter 
investor poll to parallel telephone 
poll data. 
 For this study, the American 
investor is defi ned as an adult in a 
household with total savings and 
investments of $10,000 or more.

Wells Fargo survey: Half ‘very worried’ about impact of D.C. 'climate’ on markets
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 So, you’re a startup own-
er and you think you’re working 
long hours to make your business 
a success? A study by personal fi-
nance website WalletHub shows 
you might be wrong.
 The website’s “2018 Best & 
Worst States to Start a Business” 
rankings show that while Utah 
ranks No. 2, behind only Texas, in 
a list of best states in which to start 
a business, Utah has the nation’s 
shortest average work week.
 The study was compiled us-
ing 25 key indicators of startup 
success. The data set ranges from 
financing accessibility to avail-
ability of human capital to office-
space affordability. In the three 
main criteria categories, Utah was 

first for “access to resources,” 
third for “business environment” 
and 33rd for “business costs.”
 Behind Utah in the top five 
overall “best states” list were 
Georgia, Montana and Oklahoma. 
Hawaii was the lowest-ranked 
state.
 Among high rankings in the 
study’s categories for Utah was 
the state being tied for first among 
states for “most accessible financ-
ing,” along with North Dakota, 
Iowa and South Dakota. Arizona 
has the least accessible financing.
 Utah also tied for second for 
highest average growth in the 
number of small businesses, be-
hind only North Dakota. West 
Virginia had the lowest average 

growth in the number of small 
businesses.
 Utah fared poorly for the per-
square-foot cost of commercial 
office space, ranking No. 46, just 
three slots ahead of No. 49 and 
last-ranked New York. The cheap-
est office space was in Iowa.
 Among elements ranked with 
“1” being “best” and “25” being 
“average,” Utah got “1” scores 
for financing accessibility and the 
amount of venture investment per 
capita. It was 18th for industry va-
riety and 22nd for cost of living.
 By the way, the state with the 
longest average work week? Alas-
ka.
 Details of the report are at 
https://wallethub.com/edu/best-
states-to-start-a-business/36934/.

WalletHub names Utah runner-up in annual 
'Best State to Start a Business' rankings

ing gear company Ace Camp. He 
said that one potential large buyer 
at an OR show flatly told him, “If 
you’re on Amazon, I’m out.”
 But with new technologies 
the entire retail world is moving 
to that model, so creating events 
with a similar structure makes 
sense, speakers said.
 Robert Workman, former 
owner of Provo Craft and Novelty 
Inc. and CEO of Goal Zero, which 
offers portable power, solar pan-
els, solar kits, lights and accesso-
ries, said he has witnessed other 
industries — wholesale floral and 
hobbies and crafts — wither be-
cause they opted to not involve 
consumers.
 “If we’re not careful in our 
industry, if we don’t figure out a 
way to bring the consumers in on 
this in the right way — and there’s 
a lot of work to do, I don’t have 
the answers, but combined we 
will have the answers — we’re 
missing out on really creating 
something fun,” Workman said.
 When he began in business 
42 years ago, he said, there were 
seven tiers between the manufac-
turer and consumer. A year ago, 
there were three: manufacturer, 
dealer or chain store, and consum-
er.
 “Today, there are two,” he 

said. “It’s from the product man-
ufacturer direct to the consumer. 
Now, that doesn’t mean that we 
don’t have distribution, that we 
can’t sell to dealers or the distribu-
tors. But what that means, though, 
is the product people have got to 
get their act together and sell di-
rect to the consumer and pull it 
through the distribution channel.
 “We’ve got everything here, 
and if we can think about what the 
future is, whatever we’re going 
to do, it's 'involve the consumer.' 
Appeal to them and invite them 
into the industry.”
 Weeks earlier, Workman had 
attended what he described as Ko-
rea’s version of the OR show. It 
had about 30,000 attendees, in-
cluding manufacturers, buyers, 
distributors and consumers.
 “What impressed me the 
most about that is that the manu-
facturers got to be right with the 
people that ultimately buy their 
product, and the dealers and the 
distributors could observe what 
was going on there,” he said.
 Many trade shows today are 
essentially “a great reunion” with 
great interaction in a “good old 
boys network” but lacking the 
consumer element, he said.
 Phil Case, managing director 
at Fluid Marketing, said the retail 
model is changing. “As brands go 
to market, not only is it cutting 
out some of the distribution chain 
— so it’s not distributor to retail-

er to consumer always — but in 
addition to that, we have to think 
about ‘what are consumers look-
ing for?’”
 As with the Korean show, 
retailers could see how consum-
ers are interacting with the brands 
directly. “Instead of having the 
buyers be the judge of ‘Is this a 
good product or a bad one?’ actu-
ally have the consumers come,” 
Case said. “They’ll vote with their 

pocketbooks, just like they do on 
Amazon every day.”
 Others on the panel suggest-
ed smaller, product-centric shows 
to replace OR. Product PowerUp, 
bringing together people special-
izing in product development, 
had 300 attendees last fall in its 
first year. It’s set for Sept. 20-21 
this year at the Mountain Ameri-
ca Expo Center. That is one way 
to bring together Utah’s outdoor 

products companies, Beverly said.
 “From my perspective, I 
feel we need to bring Utah out-
door companies closer together,” 
he said in answering the question 
about what to do after OR’s depar-
ture from the state. “I know there’s 
competitive issues here or there, 
but if we can do half the job of 
what Colorado has done, they’ve 
really built that unity. I’d like to 
unify.”
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one week before publication.

ASSOCIATIONS
 • Skyworks Global Inc., 
a Salt Lake City gyronautics 
company, has announced that its 
executive director, retired Air 
Force Brig. Gen. John Michel, 
has been selected to join the 
Council on Competitiveness, 
a think tank that shapes policy 

and runs pro-
grams to jump-
start productiv-
ity and grow 
A m e r i c a ’ s 
economy. In 
addition to 
his role at 
S k y w o r k s , 

Michel is chairman of the board 
at Demandtrans, a software 
company that specializes in 
transformational ground transit 
solutions, and is the managing 
partner at Switch Mobility, the 
provider of the first dynamic 
mobility-as-a-service (MaaS) 
application that integrates real-
time, on-demand transit capa-
bilities into a mobility platform 
for consumers.

BANKING
 • Utah Community Credit 
Union has announced plans to 
begin construction on a new 
branch office at approximately 
1535 N. Freedom Blvd, Provo. 
The branch will feature three 
drive-up lanes, a 24-hour ATM 
and Saturday hours. Construction 
will begin this summer and is 
expected to be finished by the 
fall of 2019. When it is complet-
ed, day-to-day operations will 
transfer to the Provo Freedom 
Branch from the credit union’s 
current Provo Stadium Branch 
office, located just north of 
LaVell Edwards Stadium.

CONSTRUCTION
  • Ron Hadley has retired 
after working 44 years at Jack B. 
Parson Ready Mix Concrete. 
Hadley initially worked at 

Sunset Sports 
Center and 
then worked 
in dispatch 
for the South 
Weber Gravel 
pit. After seven 
years, he moved 
to ready mix 
sales. Hadley 

also served on the Associated 
Builders and Contractors (ABC) 

board for 20 years, as a lifetime 
board member with Northern 
Wasatch Home Builders 
Association, for 10 years with 
the Wildcat Club, as well as 
serving several other charitable 
causes.

EDUCATION/TRAINING
 • Studies Weekly, an Orem-
based K-6 standards-based cur-
riculum company, has added a 
Diversity Board to its product 
development team. The board 
was organized to integrate and 
maintain cultural competence 
within Studies Weekly’s cur-
riculum materials. It consists of 
educators and advocates who 
have served in various capacities 
working with nonprofit organi-
zations, school district diversity 
and equity departments and the 
White House. The board will aim 
to maintain diversity and equity 
in terms of race, people with 
disabilities, age groups, sexual 
and gender identities, family 
structures, religious and politi-
cal views and socio-econom-
ic status. Board members are 
Katrina Rouse, Duaa Alwan, 
LaVora “Gayle” Gadison, Toni 
Herr, Rhodes Perry, Timothy 
E. Pytell, DeeAnn Slade, 
Jackie Thompson, Nancy 
Vanessa Vicente, Brian Yazzie, 
Loki Mullholland and Kim 
Mogilevsky.

ENVIRONMENT
 • Salt Lake City 
International Airport has 
installed 24 electric vehicle (EV) 
charging ports for public and 
employee use. The available-for-
free stations are dual-port, Level 
2, with standard connectors to 
accommodate all models of elec-
tric vehicles. Each port supplies 
up to 7.2 kilowatts of power. 
The charging stations include 
an instruction video that shows 

users how to operate the sta-
tion — including phone sup-
port available at all times. A 
mobile application is also avail-
able for EV owners to download 
in order to locate an available 
airport charging station. Rocky 
Mountain Power covered half of 
the current project costs, which 
totaled $306,000. The airport’s 
redevelopment program in 2020 
will incorporate 50 EV charging 
stations in a new parking struc-
ture.

GOVERNMENT
 • Chance Thompson was 
recently named senior manag-
er of sustainability and public 
relations, a new position, at the 
Salt Lake Convention Center. 
He has been with the conven-

tion center 
since October 
2016 when he 
was hired as 
the guest rela-
tions manager 
in charge of 
the host pro-
gram, social 
media and 

event donations. He is serving 
a two-year term as a member 
of the Events Industry Council 
Sustainability Committee, which 
strives to be the authoritative 
resource on green-friendly event 
planning. In addition, he is a 
committee chair for the APEX/
ASTM Sustainable Event 
Standards Relaunch effort. On 
the local level, Thompson is a 
member of the Utah Recycling 
Alliance board of directors.

INVESTMENTS
 • Overstock.com’s block-
chain subsidiary, tZERO, has 
signed a letter of intent with 
GSR Capital for the purchase 
of $160 million in tZERO secu-
rity tokens at a price of $10 
per token. To accommodate the 
investment from GSR, tZERO’s 
security token offering (STO) 
has been extended until Aug. 6.
 • SimpleNexus, a Lehi-
based digital mortgage platform 
company, has raised $20 million 
in growth capital from Insight 
Venture Partners to accelerate 
continued growth and expansion. 
SimpleNexus now has 15 of the 
top 25 retail mortgage lenders 
in the U.S. using its enterprise 
digital mortgage platform. Over 
$100 billion in transactions have 
flowed through the platform, and 
over 450,000 borrowers have 
used the SimpleNexus app.
 • Clarus Corp., a Salt Lake 
City-based company focused on 
the outdoor and consumer indus-
tries, has signed a new $75 mil-
lion credit facility agreement, 

plus an uncommitted accordion 
feature providing for an addi-
tional $75 million, for a total 
of up to $150 million, with J.P. 
Morgan Chase Bank NA, pro-
viding greater international capa-
bilities. The agreement replaces  
Clarus’ $40 million revolving 
credit line at more favorable 
rates, it said. Clarus said it will 
use the proceeds to fully pay 
down the company’s previously 
existing revolving credit facility, 
as well as for working capital 
and general corporate purposes. 
Clarus products primarily are 
sold under the Black Diamond, 
Sierra and PIEPS brand names.

LAW
 • FisherBroyles LLP has 
hired Gregory R. Lunt as a 
partner in the firm’s Intellectual 
Property Practice Group. He is 
based in the firm’s Salt Lake 
City office. Lunt focuses on 
patent preparation and prosecu-
tion, specifically in the fields of 
software, computing and elec-

trical devices. 
He has more 
than a decade 
of experience 
assisting cli-
ents in stra-
tegic patent 
planning, IP 
portfolio valu-
ation, infringe-
ment opinions, 

licensing and appeals. Also a 
member of the FisherBroyles 
Technology Practice Group, 
Lunt helps organizations grow 
and develop their national and 
international patent portfolios. 
Specifically, he has served as an 
IP consultant with a New York 
City-based startup incubator. 
Most recently, Lunt was a share-
holder and patent attorney at 
Workman Nydegger in Salt Lake 

City. Previously, he worked as 
a software engineer at Novell 
Inc. His education includes a 
bachelor of science in electrical 
engineering technology degree 
from Brigham Young University.

REAL ESTATE
 • 29th Street Capital 
(29SC), a privately held real 
estate investment and advisory 
firm, has acquired Twin Trees 
Apartments, a 43-unit multi-
family community in Layton. 
Terms of the transaction were not 
disclosed. 29SC plans to invest 
approximately $10,000 per unit 
in capital improvements, includ-
ing upgraded countertops, cabi-
nets, floors, appliances, lighting 
and fixtures. Exterior projects 
will include better landscaping, 
new heating and air conditioning 
units and curb appeal enhance-
ments. Twin Trees is the compa-
ny’s first project in the Salt Lake 
area. The company has offices in 
San Francisco and Chicago.

RECOGNITIONS
 • A pair of Utah companies 
have made the list of “2018 Best 
Workplaces for Millennials,” 
compiled by Great Place to 
Work and Fortune. Castle & 
Cooke Mortgage, Draper, was 
ranked No. 68. BambooHR, 
Lindon, was ranked No. 89. The 
ranking considered input from 
more than 434,000 employ-
ees from Great Place to Work-
certified companies. Great Place 
to Work, a research and consult-
ing firm, evaluated more than 
50 elements of team members’ 
experience on the job, including 
employee pride in the organiza-
tion’s community impact, belief 
that their work makes a differ-
ence and a feeling that their work 
has special meaning. Rankings 
are based on employees’ experi-
ences, regardless of their role.
 • A pair of Utah CEOs 
are among the “Best CEOs 
for Women” in 2018, a rank-
ing by employer data company 
Comparably.com. In the small-
and-medium-size-company 
category, Gavan Thorpe of 
Boostability was ranked No. 2. 
In the large-company category, 
Alex Shootman of Workfront 
was ranked No. 8. The rankings 
were compiled through employ-
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improve warehouse productiv-
ity and voice-enabled picking 
with Ivanti Speakeasy, powered 
by Wavelink.

SPORTS
 • Utah Iron, which is 
described by its owners as Utah 
County’s first strength-specific 
gym, has opened at 2591 W. 
700 S., Unit 8, Springville. The 
gym focused on providing free 
weights, barbells and weight 
racks that can accommodate 
the strongest lifters.  It also 
has coaching available through 
classes and personal training for 
people of all ages and abilities.

TECHNOLOGY/LIFE 
SCIENCES
 • Tracking First, an enter-
prise data governance platform, 

has appointed 
Matt Nelson as 
vice president 
of marketing. 
Nelson previ-
ously worked 
as a market-
ing official 
at Qualtrics 
and has prior 

experience at Globespan Capital 
Partners, McKinsey and Co. and 
Hewlett Packard.

ee-generated surveys, with cri-
teria including compensation, 
healthy challenge, receiving 
valuable feedback, mentorship, 
career advancement and work/
life balance.
 • Impartner, a Salt Lake 
City-based partner relationship 
management solution compa-
ny, has been named a 2018 
Red Herring Top 100 North 
America winner. Winners 
were chosen from thousands of 
entrants and recognize the con-
tinent’s most exciting and inno-
vative private technology com-
panies. Winners were judged 
by industry experts, insiders 
and journalists on criteria that 
included financial performance, 
innovation, business strategy 
and market penetration.
 • Ivanti, Salt Lake City, 
has received an “SDCE 100” 
award for 2018 from Supply 
& Demand Chain Executive, 
an executive’s user manual for 
successful supply and demand 
chain transformation. The list 
is an annual compilation of 
100 great supply chain proj-
ects, and Ivanti was chosen for 
enabling TaylorMade, a golf 
equipment manufacturer, to 
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  Riverton is bucking the 
trend when it comes to the cost 
to do business in the city. Busi-
nesses will no longer be charged 
licensing fees to conduct busi-
ness in Riverton, following the 
city council’s fi nal approval of 
the city’s 2018-2019 fi scal year 
budget and fee schedule at its 
June 19 meeting.
 Mayor Trent Staggs fi rst 
proposed eliminating the city’s 
business licensing fees in the 
budget he presented to the city 
council on May 1. The move, 
the fi rst of its kind in Salt Lake 
County, essentially makes it free 
to do business in the city.
 “We understand the val-
ue our local businesses provide 
to our city and our residents,” 
said Staggs. “By eliminating the 
business licensing fee, we want 
to send a clear message that Ri-
verton is open for business.”
 Businesses will need to con-
tinue to be licensed by the city, 
Staggs said, but there will not 
be a cost associated with it. The 
proposal does not include busi-
nesses that serve or sell alcohol 
or sell fi reworks. It also does not 
include the elimination of the 
commercial building inspection 
fee required for new applicants 
or conditional use permit fees.

 A state law passed in 2017 
restricted a municipality’s ability 
to charge a fee for certain home-
based businesses and this change 
in Riverton takes it a step further.
 “I philosophically agreed 
with the move by the Utah state 
Legislature to eliminate business 
licensing fees for home-based 
businesses last year,” said Staggs. 
“I’m thrilled that we are extend-
ing that benefi t to our commercial 
businesses right here in River-
ton.”
 Commercial business licens-
es in Riverton had been set at 
$200 annually and brought in an 
estimated revenue of $90,000 to 
$95,000 per year to the city. The 
loss in revenue from the fees will 

be offset by a slight increase in 
annual sales tax revenue the city 
has experienced this year due to 
increased economic activity. Giv-
en this offset, there will be no re-
duction in city services as a result 
of the fee elimination.
 “We’re excited to move in 
this direction,” said Councilman 
Sheldon Stewart. “By eliminating 
licensing fees for businesses, we 
are eliminating a barrier for them 
to conduct business in our city. 
For anyone considering opening 
a new business here in Salt Lake 
County, I’d encourage them to 
consider Riverton.”
 The change took effect July 
1 for both new business licenses 
and renewals.
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 Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication.

July 10, 10-11:30 a.m.
 “How to Become a Leader 
That People Will Follow,” a West 
Jordan Chamber of Commerce 
event. Location is West Jordan 
Chamber office, 8000 S. Redwood 
Road, West Jordan. Free. Details 
are at westjordanchamber.com.

July 10, 5:30-7:30 p.m.
 Business After Hours, 
a Murray Area Chamber of 
Commerce event. Location is Axe 
Arena SLC, 6212 S. State St., 
Murray. Cost is $15 (pre-regis-
tration is required). Details are at 
murraychamber.org.

July 11, 8-9:30 a.m.
 “Navigating the New Tax 
Laws: What Small Business 
Needs to Know,” a Utah 
Department of Workforce Services 
“Better Your Business” break-
fast seminar. Presenter is Steve 
Adams, founding and manag-
ing partner of Adams & Petersen 
CPAs LLC. Location is South 
County Employment Center, 5735 
S. Redwood Road, Room 114, 
Taylorsville. Free. RSVPs can 
be completed by emailing Jenny 
Jones at jenjones@utah.gov.

July 11, 9 a.m.-3 p.m.
 Metals Additive Manufact-
uring Workshop, developed by 
the University of Utah Mechanical 
Engineering Department, in col-
laboration with the University of 
Utah Manufacturing Extension 
Partnership Center. Workshop will 
focus on 3D printing with metals. 
Location is University of Utah 
Continuing Education, 10011 
Centennial Parkway, Room 106, 
Sandy. Free. Details are available 
at (801) 587-0713 or email info@
mep.utah.edu.

July 11, 11:30 a.m.-1 p.m.
 “Let’s Do Lunch: World 
Cup Viewing Party,” a Sandy 
Area Chamber of Commerce 
event. Location is the Zions Bank 
Real Academy, 14787 Academy 
Parkway, Herriman. Registration 
can be completed at Eventbrite.
com.

July 11, 5-7 p.m.
 Business After Hours, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Ogden Pioneer Days Stadium, 668 
17th St., Ogden. Free for cham-
ber members and first-time guests, 
$10 for nonmember guests. Details 
are at ogdenweberchamber.com.

July 12, 8 a.m.-3:30 p.m.
 “Unemployment Insurance: 
Challenging Claims and 
Controlling Cost,” an Employers 
Council event. Participants will 
learn who is covered by unem-
ployment insurance, when ben-
efits are awarded, and strategies 
for lowering unemployment costs. 
Location is Employers Council, 
Utah office, 175 W. 200 S., Suite 
2005, Salt Lake City. Cost is $185. 
Details are at employerscouncil.
org.

July 12, 5:30-6:30 p.m.
 WordPress Workshop, a 
Small Business Development 
Center (SBDC) event. Location 
is the Orem SBDC, 815 W. 1250 
S., Orem. Details are at https://
utahsbdc.org/trainings.

July 12, 6-8 p.m.
 “Business Essentials,” a 
Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 12, 6:30-8 p.m.
 Small Business Evening 
Roundtable, a SCORE event. 
Location is Sandy Library, 10100 
S. Petunia Way, Sandy. Free. 
Details are at https://www.sba.
gov/tools/events.

July 13, 7:45-9 a.m.
 Women in Business 
Networking, an Ogden-Weber 
Chamber of Commerce event. 
Location is Weber Center, 2380 
Washington Blvd., Ogden. Free 
for WIB members. Details are at 
ogdenweberchamber.com.

July 13, 8:30-11:30 a.m.
 “Grow Your Business: Phase 
II,” a Small Business Develop-
ment Center (SBDC) event. Loca-
tion is the Orem SBDC, 815 W. 
1250 S., Orem. Details are at 
https://utahsbdc.org/trainings.

July 13, noon
 Silicon Slopes Town Hall 
with speakers Jacob Moon, 
Method Communications partner; 
Julie Kehoe, Domo vice president 
of communications; and Rachel 
Hofstetter, Chatbooks chief mar-
keting officer. Location is Silicon 
Slopes, 2600 W. Executive 
Parkway, Suite 140, Lehi. Details 
are at https://www.meetup.
com/meetup-group-sihsrwGn/
events/251967905/.

July 16, 8:30-10:30 a.m.
 “Pricing Strategies for 
Small Business,” a Salt Lake 
Chamber event. Location is 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 

Free. Details are at slchamber.
com.

July 17, 8 a.m.-3:30 p.m.
 “Lead Worker Training,” 
an Employers Council event. 
Participants will learn about the 
changing relationships for leads 
and group or team leaders, the 
expectations and limitations of 
the position, and the communi-
cation demands from employees 
and management. Location is 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Cost is $205. Details 
are at employerscouncil.org.

July 17, 11:30 a.m.-1 p.m.
 Women in Business 
Luncheon, an Ogden-Weber 
Chamber of Commerce event. 
Location is Hub 801 Events, 3525 
Riverdale Road, Ogden. Cost is 
$20. Details are at ogdenweber-
chamber.com.

July 17, 11:30 a.m.-1 p.m.
 Business Women’s Forum, 
with the theme “Maintaining 
Wellness as a Busy Professional.” 
Location is 50 West Club & Café, 
50 Broadway, Salt Lake City. Cost 
is $27 for members, $35 for non-
members. Details are at slcham-
ber.com.

July 17, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Boondocks Fun Center, 525 Deseret 
Drive, Kaysville. Free. Details are 
at davischamberofcommerce.com.

July 18, 8-9:30 a.m.
 “Referral Magic: How to 
Keep Your Clients Coming 
Back Again and Again,” a Salt 
Lake Chamber event. Speaker is 
Tony Rubleski, president of Mind 
Capture Group. Location is the 
Salt Lake Chamber, 175 E. 400 S., 
Suite 600, Salt Lake City. Cost is 
$20. Details are at slchamber.com.

July 18, 5:30-6:30 p.m.
 Tax Planning Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 18, 5:30-6:30 p.m.
 QuickBooks Workshop, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 18, 5:45-6:45 p.m.
 “Grow Your Business: Phase 
I,” a Small Business Development 
Center (SBDC) event. Location is 

the Orem SBDC, 815 W. 1250 S., 
Orem. Details are at https://utahs-
bdc.org/trainings.

July 18, 6-9 p.m.
 “Intent-Based Remarketing 
and Scripts for the Non-
Coders,” an SLC/SEM event. 
Speakers are Joe Martinez, direc-
tor of paid media and community 
for Granular, and Robert Brady, 
founder of Righteous Marketing. 
Location is Club at 50 West, 50 
W. Broadway, Salt Lake City. Free 
for SLC/SEM members, $40 for 
the general public. Details are at 
http://www.slcsem.org/.

July 19, 8 a.m.-3:30 p.m.
 “Legal Issues in Managing 
Employees for Governments and 
Special Districts,” an Employers 
Council event. Participants will 
learn about key federal and state 
laws affecting employment deci-
sions of local government, special 
districts and quasi-governmental 
agencies. Location is Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $185. Details are at 
employerscouncil.org.

July 19, 8:30 a.m.-noon
 NIH SBIR-STTR Work-
shop, a discussion of the 
National Institutes of Health’s 
Small Business Innovation 
Research (SBIR) and Small 
Business Technology Transfer 
(STTR) programs. Location is 
Salt Lake Community College, 
Miller Campus, Miller Corporate 
Partnership Center, Building 5, 
Room 101, 9690 S. 300 W., Sandy. 
Cost is $25. Registration can be 
completed at Eventbrite.com.

July 19, 9 a.m.-noon
 2018 UTC Open, a Utah 
Technology Council event for 
UTC-member executives and 
benefiting the UTC Workforce 
Foundation charity. Location is 
Topgolf, 920 Jordan River Blvd., 
Midvale. Sponsorships are avail-
able. Details are at utahtech.org.

July 19, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 S. 
Redwood Road, West Jordan. Free 
for members, $15 for nonmem-
bers. Details are at westjordan-
chamber.com.

July 20, noon-1 p.m.
 Silicon Slopes Live, a lunch 
and live recording of a Silicon 
Slopes podcast featuring Aaron 
Skonnard, CEO of Pluralsight. 
Location is Silicon Slopes, 2600 

W. Executive Parkway, Suite 140, 
Lehi. Details are at https://www.
meetup.com/meetup-group-sihsr-
wGn/events/250784641/.

July 25, 7:30-8:30 a.m.
 Coffee Meet Up, a Holladay 
Chamber of Commerce event. 
Location is 3 Cups Coffee, 4670 
S. 2300 E., Holladay. Details are 
at holladaychamberofcommerce.
org.

July 26, 11:30 a.m.-1 p.m.
 Lunch & Learn, a Murray 
Area Chamber of Commerce 
event. Speaker from Thorne & 
Associates will discuss the latest 
tax changes related to business. 
Location to be announced. Cost is 
$15 for members, $20 for guests. 
Details are at murraychamber.org.

July 26, 6-7 p.m.
 Legal Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Accounting Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Health Insurance Clinic, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 30, 11:30 a.m.-1 p.m.
 UTC TechLunch, a Utah 
Technology Council network-
ing event open to UTC mem-
bers. Location is 3M Health 
Information Systems, 575 Murray 
Blvd., Murray. Free. Registration 
can be completed at Eventbrite.
com.

July 31, 8 a.m.-noon
 “Advanced Human Re- 
source Management Program,” 
an Employers Council event con-
sisting of five half-day sessions. 
The class will teach advanced-
level information, guidance and 
best practice tips on topics that 
experienced human resources pro-
fessional should know. Location is 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Cost is $740. Details 
are at employerscouncil.org.
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Sales Academy 

Take your sales ability to the next level. This academy offers six modules including 
building a foundation for success, building rapport, capturing your prospect’s 

attention, building your sales arsenal, developing a powerful presentation, and asking 
for the business. Taught in conjunction with the Business Performance Group.

Marketing/Advertising Academy

This academy will cover everything from SEO, pay per click advertising, Google ad 
words, programmatic display advertising, and how to maximize your web traffic. 

Revolutionize your online presence as well as the external image of your company.  
This is a four-week course taught by marketing and advertising experts from Firetoss.

To apply visit  
sandychamber.com

Now Accepting A�lications!

Aug. 1, 7:30-9 a.m.
 Early B.I.R.D. Business 
Primer, an Ogden-Weber 
Chamber of Commerce event. 
Location is the Weber Center, 
2380 Washington Blvd., Ogden. 
Free for chamber members and 
first-time guests. Details are at 
ogdenweberchamber.com.

Aug. 1, 8 a.m.-2:30 p.m.
 “Family and Medical 
Leave Act: A Guide for Human 
Resources,” an Employers 
Council event featuring informa-
tion about how to comply with 
FMLA law, including the defi-
nition of “serious health condi-
tion,” employee notice require-
ments, and managing inter-
mittent leaves. Location is the 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Cost is $185. Details 
are at employerscouncil.org.

Aug. 1, noon-1 p.m.
 Space Valley, a gathering of 
local industry leaders in the space 
and technology fields to discuss 

the opportunity for Cache Valley 
to develop into a space tech-
nology hub. Location in Logan 
to be determined. Details to be 
announced.

Aug. 1, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Salt Lake 
Chamber seminar taught by Deb 
Bilbao, business consultant at 
the Women’s Business Center 
(WBC). Event is designed for all 
entrepreneurs: those looking to go 
into business, early startup stage 
or those looking to improve an 
existing business. Location is the 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 
Free. Details are at slchamber.
com.

Aug. 2, 8 a.m.-4 p.m.
 “Supervisory Skills Pro-
gram,” an Employers Council 
event over five consecutive 
Thursdays that provides partici-
pants with a foundation of criti-
cal skills necessary to become 
an effective workplace lead-
er. Location is the Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $740. Details are at 
employerscouncil.org.

Aug. 2, 8-9:30 a.m.
 SLC Pacific Island 
Business Alliance Breakfast 
Meetup. Location is Department 
of Workforce Services, 5735 S. 
Redwood Road, Taylorsville. 
Free. Registration can be com-
pleted at Eventbrite.com. Details 
are available by contacting John 
Tuuatu at tuuatu@pik2ar.info or 
(801) 793-4639.

Aug. 2, 6-7:30 p.m.
 “Start Smart,” a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Details are at https://utahs-
bdc.org/trainings.

Aug. 3, 7:30-8:30 a.m.
 Eggs & Issues, a Murray 
Area Chamber of Commerce 
event. Speaker Craig Burnett, 
Murray City police chief, will dis-
cuss “Crime Prevention in Murray 
City.” Location is Mimi’s Café, 
5223 S. State St., Murray. Free, 
and open to the public (no cost 
unless ordering from the menu). 
Details are at murraychamber.org.

Aug. 3, 8 a.m.-1 p.m.
 Small Business Nine-Hole 

Golf Tournament 2018, a Salt 
Lake Chamber event. Location is 
Stonebridge Golf Course, 4415 
Links Drive, West Valley City. 
Cost is $75, $30 for nongolf-
ers for brunch. Sponsorships are 
available. Details are at slcham-
ber.com.

Aug. 3, 8-10 a.m.
 First Friday Face-to-Face, 
a West Jordan Chamber of 
Commerce business-to-business 
networking event. Location is 
the Megaplex Theatres at The 
District, 3761 W. Parkway Plaza 
Drive, South Jordan. Free. Details 
are at http://bit.ly/2ATHGAU.

Aug. 3, 8-10 a.m.
 Friday Forum, a Utah 
Valley Chamber event. Location 
is Zions Bank Building, eighth 
floor, 180 N. University Ave., 
Provo. Details are at thechamber.
org.

Aug. 3, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase I,” a Small Business Devel-
opment Center (SBDC) event. 
Location is the Orem SBDC, 815 
W. 1250 S., Orem. Details are at 
https://utahsbdc.org/trainings.

Aug. 3, 10 a.m.-1 p.m.
 WIB Golf Outing and 
Luncheon, a Davis Chamber of 
Commerce event. Participants can 
choose from mini-golf, execu-
tive putting green, bucket of balls 
and batting cages. Buffet begins 
at 11:30 a.m. Location is Swan 
Lakes Golf Course, 850 N. 2200 
W., Layton. Cost is $20. Details 
are at davischamberofcommerce.
com.

Aug. 7, 11:30 a.m.-1 p.m.
 Business Alliance Net-
working Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks Fun 
Center, 525 Deseret Drive, 
Kaysville. Free. Details are at 
davischamberofcommerce.com.

Aug. 8, 5:30-7:30 p.m.
 Women in Business, 
a Murray Area Chamber of 
Commerce event. Location to be 
announced. Details are at mur-
raychamber.org.

Aug. 9, 8-9:30 a.m.
 CTO/CIO Series, a Utah 
Technology Council (UTC) event 
for UTC-member technology 
executives only. Location to be 
determined. Registration can be 
completed at Eventbrite.com.

Aug. 9, 5:30-6:30 p.m.
 WordPress Workshop, a 
Small Business Development 
Center (SBDC) event. Location 
is the Orem SBDC, 815 W. 1250 
S., Orem. Details are at https://
utahsbdc.org/trainings.

Aug. 9, 6-8 p.m.
 “Business Essentials,” a 
Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 9, 6:30-8 p.m.
 Small Business Evening 
Roundtable, a SCORE event. 
Location is Sandy Library, 10100 
S. Petunia Way, Sandy. Free. 
Details are at https://www.sba.
gov/tools/events.

Aug. 10, 7:45-9 a.m.
 Women in Business Net-
working, an Ogden-Weber 
Chamber of Commerce event. 
Location is Weber Center, bottom-
floor atrium, 2380 Washington 
Blvd., Ogden. Free for WIB 
members. Details are at ogden-
weberchamber.com.

Aug. 10, 8-10 a.m.
 “Utah Compensation Sur vey 
Briefing Session,” an Employers 
Council event about how orga-
nizations can use data excerpted 
from the 2018 Utah Benchmark 
Compensation Survey in planning 
compensation strategy. Location 
is the Employers Council, Utah 
office, 175 W. 200 S., Suite 2005, 
Salt Lake City. Details are at 
employerscouncil.org.

Aug. 10, 8 a.m.
 Silicon Slopes Breakfast. 
Speaker is Cory Capoccia, 
president of Womply. Location 
is Silicon Slopes, 2600 W. 
Executive Parkway, Suite 140, 
Lehi. Details are at https://www.
meetup.com/meetup-group-sihsr-
wGn/events/250997425/.

Aug. 10, 8 a.m.-noon
 “Google: Get Your Bus-
iness Online,” a Women’s 
Business Center event. Speaker 
Corissa Saint Laurent, part of 
Google’s “Get Your Business 
Online” program, will present 
three classes: “Succeeding in a 
Micro Moments World,” “Tips 
for Measuring Online Success” 
and “Sharing Your Story Through 
Video.” Location is the Women’s 
Business Center, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at slchamber.com.

Aug. 10, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase II,” a Small Business 
Development Center (SBDC) 
event. Location is the Orem 
SBDC, 815 W. 1250 S., Orem. 
Details are at https://utahsbdc.
org/trainings.

Aug. 14, 11:30 a.m. – 1 p.m.
 Women in Business 
Luncheon, a ChamberWest 
event. Speaker Kris Rudarmel 
of Anchor Water Damage & 
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So amazing, you could charge admission.

Restoration will discuss “Four 
Ways to Be Unstoppable.” 
Location is Crystal Inn, 2254 W. 
City Center Court, West Valley 
City. Cost is $20 for members 
with RSVP. Details are available 
at (801) 977-8755 or chamber@
chamberwest.com.

Aug. 15, 7 a.m.-3 p.m.
 2018 Chamber Golf Classic, 
an Ogden-Weber Chamber of 
Commerce event. Breakfast starts 
at 7 a.m. Shotgun start is at 8 a.m. 
Lunch and awards are at 1 p.m. 
Location is Mount Ogden Golf 
Course, 1787 Constitution Way, 
Ogden. Sponsorships are avail-
able. Details are at ogdenweber-
chamber.com.

Aug. 15, 8 a.m.
 Annual Murray Chamber 
Youth Scholarship Fund Golf 
Tournament, a Murray Area 
Chamber of Commerce event. 
Check-in is at 8 a.m. Golf starts 
at 8:30 a.m. Location is Topgolf, 
920 Jordan River Blvd., Midvale. 
Cost is $99 ($49 for sponsored 
individual). Details are at mur-
raychamber.org.

Aug. 15, 8 a.m.-4 p.m.
 “Generations: Working To- 

MICHELIN
from page 1

ready in the area and three stars 
means “exceptional, worth a spe-
cial journey in itself.”
 The editors of the guide use 
nine weighted criteria to evalu-
ate a destination and three stars 
were awarded to Utah mostly in 
recognition of local hospitality, 
visitors’ accessibility to hidden 
gems and the “Mighty 5” nation-
al parks.  Usually, Michelin stars 
are awarded to a particular desti-
nation within a state. This is the 
fi rst time the editors have award-
ed an entire state the prestigious 
three-star distinction.
 “This coveted Michelin rec-
ognition is a huge honor to our 
state.  It will attract visitors from 
France and all around the world 
— those who appreciate our spec-
tacular landscapes and western 
hospitality,” said Vicki Varela, 
managing director of the Utah Of-
fi ce of Tourism and Film.  “This 
fi ts beautifully with our Red Em-
erald business strategy to attract 
discerning customers who will 
stay longer, spend more and get 
off the beaten path.” 
 Utah is included in Mi-
chelin’s Green Guide for the 
southwest United States. The 
authors regularly visit the des-
tinations included in the guide. 
They pay their admission to sites 
and may then introduce them-

selves and ask for more informa-
tion about the attraction. Michelin 
receives more than 1,000 letters 
from readers every year provid-
ing valuable information used in 
selecting destinations. Michelin’s 
independence and legacy of iden-
tifying the very best travel destina-
tions around the world make this 
recognition a remarkable honor for 
the state of Utah, according to Va-
rela.
 The criteria used to rate a des-
tination are:
 1. First impression on the visi-
tor.
 2. Renown or popularity.
 3. Number of monuments 
and/or museums to visit (for a cul-
tural destination) or number of ac-
tivities (for leisure destinations).
 4. Awards and other offi cial 
forms of recognition.
 5. Intrinsic artistic value or 
historical signifi cance of a site or 
work of art.
 6. Beauty and esthetic quali-
ties.
 7. Authenticity, charm and 
unity.
 8. Convenience and visitor-
friendliness (infrastructure, acces-
sibility and upkeep).
 9. Quality of reception and 
visit.
 Each criterion is rated from 
zero to fi ve and is weighted from 
one to three. Decisions are made 
by the whole Michelin editorial 
team during the validation ses-
sions at the end of the year.
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gether,” an Employers Council 
event showing how to recog-
nize the unique needs of dif-
ferent generations in the work-
force. Location is the Employers 
Council, Utah office, 175 W. 200 
S., Suite 2005, Salt Lake City. 
Details are at employerscouncil.
org.

Aug. 15, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase I,” a Small Business Devel-
opment Center (SBDC) event. 
Location is the Orem SBDC, 815 
W. 1250 S., Orem. Details are at 
https://utahsbdc.org/trainings.

Aug. 15, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Salt Lake 
Chamber seminar taught by Deb 
Bilbao, business consultant at 
the Women’s Business Center 
(WBC). Event is designed for all 
entrepreneurs: those looking to go 
into business, early startup stage 
or those looking to improve an 
existing business. Location is the 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 
Free. Details are at slchamber.
com.

Aug. 15, 5:30-6:30 p.m.
 QuickBooks Workshop, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 

Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 15, 5:30-6:30 p.m.
 Tax Planning Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 16, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 S. 
Redwood Road, West Jordan. Free 
for members, $15 for nonmem-
bers. Details are at westjordan-
chamber.com.

Aug. 16, 11:30 a.m.-1 p.m.
 UTC HR Amplified, a 
Utah Technology Council (UTC) 
event with the topic “Employee 
Benefit Trend Study: Employee 
& Employer Perspective on 
Benefits.” Location to be deter-

mined. Free. Registration can be 
completed at Eventbrite.

Aug. 16, 5:30-8 p.m.
 18th Annual Women in 
Business Summer Social, a 
Women’s Business Center event 
that will feature recognition of 
the Women’s Business Center’s 
Women Entrepreneur of the Year. 
Location is Ivy House, 550 S. 600 
E., Salt Lake City. Cost is $60 
before July 16, $80 July 16-Aug. 
8, $100 thereafter. Details are at 
slchamber.com.

Aug. 21, 11:30 a.m.-1 p.m.
 Business Alliance Net-
working Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks Fun 
Center, 525 Deseret Drive, 
Kaysville. Free. Details are at 
davischamberofcommerce.com.

Aug. 22, 8-9:30 a.m.
 Chamber Launch, a Salt 
Lake Chamber event. Location 
is the Salt Lake Chamber, Wells 
Fargo Board Room, 175 E. 

University Blvd. (400 S.), Suite 
600, Salt Lake City. Free. Details 
are at slchamber.com.

Aug. 23
 2018 ACG Utah Golf 
Tournament. Breakfast and reg-
istration are at 7:30 p.m. Shotgun 
start is at 8:30 p.m. Lunch and 
awards follow play. Location is 
Eaglewood Golf Course, North 
Salt Lake. Cost is $250 for ACG 
members, $300 for nonmembers, 
$1,000 for foursomes, $1,500 for 
hole sponsors. Sponsorships are 
available. Details are available by 
contacting Linda Blake at linda@
acgutah.org.

Aug. 23, 9 a.m.-4 p.m.
 Employers Summit, 
an Employers Council event 
focused on going beyond tradi-
tional benefits and finding out 
why employees work at orga-
nizations. Location is Radisson 
Hotel Salt Lake City Downtown, 
215 W. South Temple, Salt Lake 
City. Cost is $185. Details are at 
employerscouncil.org.
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 We hear quite a bit of misleading rhet-
oric against China these days. Let’s grant, 
for argument’s sake, that the Chinese over-
produce steel, dump some of that steel into 
Canada and Europe before it makes its way 
to the United States, pilfer intel-
lectual property and have a plan to 
dominate the world by 2025. It’s 
still not a good reason to protect a 
few privileged American produc-
ers by slapping tariffs on the stuff 
other U.S. fi rms use to manufac-
ture their goods — or for the gov-
ernment to restrict the supply of 
goods that households consume to 
raise their standard of living.
 Since when do free market advocates 
believe that a communist authoritarian re-
gime, like the one in China, can successful-
ly and centrally plan and execute economic 
growth? These days, newspapers are full of 
quotes by noted free marketeers who would 
usually oppose trade barriers such as those 
put in place by the Trump administration but 
nevertheless support such barriers because 
they worry that China’s 2025 “plan” will 
successfully lead to its domination of many 
industries.
 It's puzzling. George Mason University 
economist Don Boudreaux correctly com-
mented on this inconsistency by writing that 

those on the political right who usually be-
lieve in markets “correctly understand that 
the U.S. government cannot out-perform the 
market at ‘picking’ winners, but they ... nev-
ertheless believe that foreign governments, 

especially those governments 
with authoritarian histories and 
that currently possess authoritar-
ian powers, are invested with un-
canny abilities to improve the per-
formance of their economies with 
subsidies, trade restraints and in-
dustrial policies.”
 If these guys really be-
lieve that such a top-down gov-
ernment-controlled economy can 

work in China, why not try it here? And if it 
works so well in China, why doesn’t it work 
in Venezuela or Cuba?
 Also puzzling is the constant refrain 
about China producing more than it needs. 
Even if this overcapacity were a boon for 
China, it would still be to the benefi t of 
millions of American consumers. It lowers 
costs for thousands of small U.S. manufac-
turers and steel consumers. But in reality, 
this “overproduction” is a tragedy for the 
Chinese people because their government’s 
subsidization of steel production inevita-
bly diverts resources from other areas of 
the Chinese economy. I don’t hear Ameri-

cans and Europeans complaining about all 
the stuff China isn’t producing because its 
government stupidly wants to produce a lot 
of steel. So, the next time you encounter 
someone lamenting China’s overcapacity, 
shed a tear or two for the Chinese people 
and recognize that some American non-steel 
production might fall if (and when) Beijing 
stops diverting so many resources into Chi-
nese steel factories.
 “But what about American steel pro-
ducers?!” some plead. If you think trade is 
the main culprit in the steel-industry woes, 
think again. For decades, Americans have 
imported between 25 and 30 percent of 
our steel. That leaves domestic steel with 
a healthy 70 percent to 75 percent of the 
market. To the extent that steel jobs were 
lost, the reason is that American steel ex-
ecutives implemented labor-saving inno-
vations (read: technology) just like the rest 
of the manufacturing industries. These in-
novations made individual steel workers 
more productive and raised their wages. As 
a reminder, steel employment in the United 
States actually peaked in 1956, long before 
China entered in the picture.
 “But the Chinese steal intellectual prop-
erty from us!” others say. Still, the best way 
to protect the property rights of some Amer-
icans — many of whom freely choose to 

operate in China under these conditions — 
isn’t to impose import taxes (tariffs) and 
thereby penalize millions of American con-
sumers. Such “retaliation” by the U.S. gov-
ernment is a policy of picking winners and 
losers, which is unfair and ineffi cient. It 
also puts thousands of other American jobs 
in jeopardy, exposes us to retaliation and 
causes U.S. companies (like Harley-David-
son) to move their production abroad. The 
best solutions use international organiza-
tions to challenge China’s actions and form 
alliances with like-minded allies.
 I hope you won’t read this piece as a de-
fense of the Chinese regime. There’s no ex-
cuse for the way it treats its people, abuses 
human rights and deprives the Chinese from 
free market economic policies. However, 
many of the arguments levied against China 
as they relate to trade either misidentify the 
true victims or advocate the wrong reme-
dies. And let’s not forget that new U.S. trade 
and investment restrictions won’t make 
China more like us, but more government 
control over the U.S. economy will make us 
more like China.

Veronique de Rugy is a senior research fel-
low at the Mercatus Center at George Ma-
son University in Fairfax, Virginia. 
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Since when do free marketeers believe communist China's plan will work?

Two cases indicate there is an all-out assault on meritocracy in America
 In recent weeks, you might have heard 
about two seemingly unrelated is-
sues that are actually quite connect-
ed. In New York, Mayor Bill de Bla-
sio signaled his desire to scrap the 
highly competitive exam for eight 
New York public high schools, in-
cluding Stuyvesant, and began tak-
ing more limited steps to admit 
more black and Hispanic students. 
In Boston, new revelations emerged 
from a lawsuit that alleges Harvard 
systematically discriminates against Asian-
Americans in its admissions process. These 
developments come from very different di-
rections, but they indicate an assault on one 
of the foundations of modern society — 
meritocracy. 
 Meritocracy is now an idea under siege. 
On the right, many of President Trump’s 
supporters see it as a code word for an out-
of-touch establishment that looks down on 
ordinary, hardworking Americans. In Brit-
ain, Prime Minister Theresa May’s call for 
a more meritocratic society was assailed on 
the left as a concept that breeds elitism and 
inequality. 
 Let’s remember when and how meri-
tocracy became the organizing ideology of 
modern society. Before it, people moved 
up in the world through a clubby, informal 
system that privileged wealth, social status 
and family connections. As Nicholas Le-
mann recounts in his fascinating book, The 
Big Test, America was run in every corridor 
of power by white Anglo-Saxon Protestants 
until the 1950s. CEOs, college presidents 
and senators were, almost without excep-

tion, all WASPS. That WASP aristocracy 
was slowly but surely dislodged 
through the rise of merit-based 
systems — largely in educa-
tion — that opened up elite in-
stitutions to people of talent, no 
matter their background. 
 The New York challenge 
to meritocracy involves its se-
lective high schools, which are 
a wonder of the modern public-
education system. Admission 

is currently based on a single test. Having 
wealth or connections will not get you in, 
nor will your race or athletic prowess. As a 
result, Stuyvesant High School — the most 
prestigious — accepts a smaller percent-
age of applicants than Stanford or Harvard. 
Most importantly, these schools have an as-
tonishing track record of moving smart kids 
out of poverty and into the middle class. 
 De Blasio says the schools “have a di-
versity problem.” Blacks and Hispanics 
comprise just 10 percent of these schools, 
compared with 68 percent of the city’s stu-
dent body as a whole. The tests are said 
to favor one group, Asians, who make up 
62 percent of the students. But de Blasio’s 
stance is both wrong and wrongheaded. 
First, these schools are incredibly diverse. 
The category called “Asians” encompass-
es people that trace their ancestry to China, 
South Korea, Vietnam, India, Bangladesh, 
Indonesia and the Philippines. They come 
from wildly different cultures and socioeco-
nomic conditions, speak different languages 
and worship different gods.
 Perhaps more important, the test is de-

signed to fi nd talented students, not to raise 
up specifi c minorities, which the rest of the 
vast New York City school system works 
hard to do. Behind de Blasio’s challenge 
lies a discomfort on the left with the idea 
of any kind of hierarchy of talent. In an op-
ed in The New York Times supporting the 
mayor’s plan, scholar Minh-Ha T. Pham 
wrote, “All of our schools should be elite 
schools.” This is, of course, a contradiction 
in terms. No matter how you organize so-
ciety, there will be an elite. The question is 
how does it get formed — through talent 
or other criteria, like political ideology or 

fi nancial connections? 
 The Boston challenge is different, ask-
ing for genuine meritocracy. The lawsuit 
argues that elite universities pretend to be 
meritocratic but don’t actually practice 
what they preach. A mountain of evidence 
suggests persuasively that many highly se-
lective colleges are systematically biased 
against Asian-Americans. As laid out in re-
cently fi led documents, the lawsuit alleges 
that Harvard uses soft criteria like “person-
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Opinion
EPA cost-benefit analysis: A $56 billion swing with just a stroke of a pen

MEIER’S CATERING MENU
BAR-B-QUE CHICKEN & RIB MENU

Bar-B-Que Chicken
Smothered in our special bar-b-que sauce

Fresh Cut Fruit
Pasta Shrimp Salad

Utah Corn on the Cob
(seasonal)

Cooked on site

Ice Cold Lemonade
Bar-B-Que Boneless

Country Style Spare Ribs
Baked Chuckwagon Beans
Meier's Homemade Potato

Salad
Glazed Orange Rolls

Brownie Sundae
Brownie, vanilla ice cream, covered

with deep rich chocolate sauce

Complete Catering
Service for 40-10,000

Western Chuckwagon Bar-B-Ques
Company Picnics • Family Reunions

                                Business Luncheons • Weddings
Open Houses • Dutch Oven Cookouts

801-278-4653 or 1-800-431-4655
www.meierscatering.com
           Est. 1990Bar-B-Que Beef

Shredded bar-b-que beef on a bun

Dutch Oven Bar-B-Que
Chicken/Ribs

Potatoes Au Gratin
Peach Cobbler

Cooked in Dutch Ovens

Flat Iron Steaks
10 oz. USDA Choice

Top Sirloin Steak
Baked Idaho Potato

Grilled on site

     Pulled Pork
Hamburger/Hot Dog

Meier's own quarter pound
Hamburger w/all condiments

Jumbo all Beef Franks
Grilled on site

Tri Tip Roast/Marinated
Grilled Chicken Breast

Grilled on site
Pork Back Ribs

Smoked with Applewood

Marinated Grilled Chicken Breast

Hamburger/Grilled Chicken
Meier's own quarter pound

Hamburger w/all the condiments
Marinated Chicken Breasts

Grilled on site

Chuckwagon-K-Bobs
Beef & Chicken-K-Bobs

w/fresh vegetables
Grilled on site

Boneless Ribeye Steak
10 oz. USDA Choice Boneless

Boneless Ribeye Steak
Baked Idaho Potato

Grilled on site

Call for complete menus and pricing: 801-278-4653
      or email Rob at info@meierscatering.com

 Mark Twain once said, “Figures don’t 
lie, but liars do fi gures.” I am sorry, folks, 
but after my four score and three years, I no 
longer respect politicians. At the beginning 
of my professional career, I not only respect-
ed politicians, I gave money to them.
 I have worked with many politicians. I 
have sold products and services to 
many politicians. I have testifi ed 
in front of Congress. And before 
the Vietnam War, I respected pol-
iticians. At the start of the war I 
was a hawk. Then after the killing 
of four unarmed, demonstrating 
students by soldiers from the Ohio 
National Guard in 1970 at Kent 
State University, I became a dove 
and lost all respect for our federally elected 
leaders.
 A cost-benefi t analysis is a way a man-
ager can determine if a capital investment is 
worthwhile. Can it save money? Can it save 
time? Can it improve the quality of the ser-
vice or product? If the investment can’t do 
one of these three things, then the invest-
ment is unwise.

 Our company sold imaging products 
such as copiers, printers and faxes to busi-
nesses and institutions. I did not feel com-
fortable when presenting a proposal to a de-
cision-maker if the cost-benefi t analysis did 
not have a 2 1/2-year payout. If the product 
sold for $10,000, unless I could save the 

prospect $4,000 a year, the chanc-
es of getting an order were slim.
    A cost-benefi t analysis of any 
new regulation, ordinance, law 
or executive order protects us as 
taxpayers. But here is the kicker: 
A cost-benefi t analysis can be in-
fl uenced one way or the other if 
you use different parameters in 
the model. An excellent exam-

ple is the difference in the way the Obama 
Environmental Protection Agency  and the 
Trump EPA analyzed a regulation on car-
bon emissions.
 Before the Obama administration, cost-
benefi t analysis only contained demonstra-
ble domestic benefi ts. But then Obama’s 
EPA changed the rules and introduced 
“global social costs” and “global social ben-

efi ts.” Obama’s EPA calculated that its new 
carbon emissions regulation would save the 
American taxpayer $43 billion. Trump’s 
EPA — by changing the word “global” to 
“domestic” — said regulation would cost the 
American taxpayer $13 billion. That’s a $56 
billion swing with just the stroke of a pen.

Carbon emission standards were cre-
ated to infl uence automobile manufactures 
and the driving public to reduce the use of 
fossil fuels. If you can demonstrate to me 
how an American regulation will infl uence 
a citizen of Belarus to reduce the use of his 
truck or buy a new truck that gets more miles 
per gallon, you have got my vote.

Another regulatory faux pas that strikes 
at the heart of small business is the set of 
onerous rules when it comes to lending. The 
ability to get a loan is the lifeblood of small-
business owners. Most banks will not issue 
a SBA loan to startups. They are then forced 
to go to other sources for their capital needs. 
Here’s the problem I have with this: 

What gives a politician or a regulator 
the right to tell a bank who they can loan to? 
This should be a business decision made by 

the bank. Our recent ruinous recession can 
be laid at the doorsteps of those politicians 
who decided that everyone needs to own 
a house. Mandating lower equity require-
ments when purchasing a house cost Amer-
icans trillions of dollars and this was done 
with just the stroke of a pen.
 “Barack Obama’s Environmental Pro-
tection Agency jammed through an average 
of 565 new rules each year during the Obama 
presidency,” said The Wall Street Journal in 
a story that ran in June called “Cost-Benefi t 
Reform at the EPA.” Not only do these ir-
responsible acts reduce the worldwide com-
petitiveness of American businesses, they 
reduce the quality of all of our fellow citi-
zens.
 Thankfully the Trump administration is 
rolling back regulations. The U.S. has been 
over-regulated for eons and it is encourag-
ing to see Trump’s team whack them down. 
Wouldn’t it be neat if Utah’s elected offi cials 
did the same thing?
 
Robert Pembroke is the former chairman and 
CEO of Pembroke’s Inc. in Salt Lake City.



CLASSIFIED
CAREERS

No matter what you are looking for, I can help you � nd it!

Listing ID: 20482288

Revolutionizing Real Estate

Why Brandon?
 ■  One-stop-shop access     

to ALL agent listings on     
one  convenient website.

 ■  Online access to large photos,   
home tours and maps that   
include Google® Street View.

 ■  Real-time noti� cation of new   
listings and price changes.

 ■  Prompt service and support to help   
you � nd that “just right” property.

FEATURED LISTING

Two well-maintained, all-brick o�  ce buildings with
several long-term tenants. Perfect opportunity for owner user. 

Great Sandy location with nearby freeway access.

Start your search today at: SoldByWixom.com

Two well-maintained, all-brick o�  ce buildings with

$2,499,000

Brandon Wixom
Licensed Commercial & Residential Broker

801.864.2626 • bwixom@gmail.com

14 • July 9-15, 2018 • The Enterprise - Utah's Business Journal

ZAKARIA
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International Relief Teams Seeks Skilled 
Construction Volunteers

International Relief Teams (IRT) is seeking volunteers with construc-
tion skills (handypersons or licensed contractors) for one week de-
ployments to U.S. flood affected areas to help those families who can-
not financially recover on their own, get back into their homes.
Our construction teams are currently working in Louisiana in the af-
termath of last year’s record floods, and anticipate we will be needed 
in Texas in the near future. 
Although skilled construction volunteers are our first priority, we will 
be adding a limited number of unskilled volunteers to each team.  All 
volunteers accepted for this assignment will be flown commercially 
from an airport near their home to an airport near the job site, leav-
ing on a Sunday and returning the following Sunday.  IRT will provide 
minivans for volunteers to use to for local transportation to and from 
the arrival airport and to and from the job site.
Teams will be housed at local churches or other suitable facilities. Vol-
unteers are responsible for bringing their own bedding, towels, and 
toiletries.  There is a $150 volunteer participation fee to help cover 
airfare and local transportation costs, and volunteers are responsible 
for their own meals while on assignment. 
Work is performed Monday through Friday (full days) and a half day 
on Saturday.  Job assignments generally include installing windows, 
doors, kitchen cabinets; laying tile, linoleum, or wood flooring; build-
ing handicap ramps to the home; roofing; drywall and mudding; finish 
carpentry work, finishing plumbing; and other related tasks. We ask 
each volunteer to bring basic hand tools, such as a tool belt, hammer, 
pliers, putty knives, tape measure, etc. Power tools, generators, com-
pressors, and other large specialty tools are provided by IRT and our 
local agency partners. 
For more information, contact Brett Schwemmer (bschwemmer@
irteams.org), or to apply for an assignment, fill out an online volunteer 
application (www.irteams.org).
About IRT: Since 1988, IRT has been actively involved in helping fam-
ilies in need in 68 international disasters, and 24 U.S. disasters.  IRT 
construction teams worked for more than six years repairing and re-
building homes in Mississippi after Hurricane Katrina, and four years 
in New Jersey after Superstorm Sandy, and is now working in Louisi-
ana after last year’s record floods.

HANSEN
from page 1

ality” to downgrade applicants 
with high test scores and grades 
and considerable extracurricu-
lar activities, harkening back to 
methods they began using in the 
1920s to reject qualified Jewish 
applicants. 
 Let’s be clear. Tests are not 
perfect, and they should be sup-
plemented by other factors, but 
we should be wary of de Bla-
sio-type efforts. They could lead 
down a path that returns the se-
lection process to one in which 
elites make highly subjective 
judgments, as in the days of the 
old-boy networks. Historically, 
that was a process that smug-
gled in prejudice and preferenc-
es, based on class, race, religion, 
politics and money. It did not 
find or promote talent, nor create 
much social mobility. 
 Meritocracy is under assault, 
but those who attack it should 
ask themselves: “What would 
you replace it with?” To select a 
society’s elites, as Churchill said 
of democracy, a meritocracy is 
the worst system — except for 
all the others. 

Fareed Zakaria’s email address 
is fareed.zakaria.gps@turner.com.

(c) 2018, Washington Post Writers Group

the lieutenant governor.  Han-
sen is a graduate of the Johns 
Hopkins University School of 
Advanced International Studies 
and Brigham Young University.  
A speaker of Russian, Farsi and 
Arabic, Hansen has firsthand ex-
perience in more than 70 coun-
tries and is a term member of the 
Council on Foreign Relations. 
 “As a native of Utah, with 
a wealth of experience overseas 
and at the highest levels of in-
ternational affairs in the U.S. 
government, Miles is unique-
ly suited to help Utah continue 
its tremendous growth in inter-
national trade,” said Scott An-
derson, chair of the WTC Utah 
board. “Miles is a brilliant ex-
ecutive, a critical thinker, a suc-
cessful problem-solver and a cre-
ative innovator. His knowledge 
and experience will allow him 
to build on the solid foundation 
established by Derek Miller and 
Lew Cramer in creating jobs and 
growing the state’s economy by 
attracting overseas investment 
and increasing exports for Utah 
companies. I look forward to 
working with Miles in this criti-
cally important position.”
 A search committee select-
ed Hansen after a two-month 
search process. The committee, 
comprised of WTC Utah board 
officers, presented a recommen-
dation to the WTC Utah execu-

tive committee for a vote. The 
executive committee voted unan-
imously in favor of naming Han-
sen as Miller’s replacement. 
 Suzette Alles, WTC Utah’s 
international business director, 
has been promoted to chief oper-
ating officer and will act as inter-
im CEO until Hansen arrives in 
August.
 “Congratulations to Miles 
and Suzette for their respec-
tive appointments as CEO and 
COO for the World Trade Cen-
ter Utah,” said Miller. “As one of 
the fastest-growing export econ-
omies in the country and a trade 
surplus state, Utah will benefit 
from their vision and leadership. 
I am confident Miles and Su-
zette will lead WTC Utah to new 
heights in assisting Utah com-
panies to increase exports, cre-
ate jobs and enhance Utah’s eco-
nomic prosperity.”
 The mission of World Trade 
Center Utah is to expand prosper-
ity across the state by attracting 
investment to Utah and increas-
ing exports from Utah. WTC 
Utah accomplishes this mission 
through three key objectives. 
First is to help Utah companies 
add customers, increase revenue 
and create jobs by selling inter-
nationally. Second is to promote 
Utah as a premier destination for 
international companies to estab-
lish operations and create jobs. 
Third is to expand Utah’s global 
position by hosting foreign dig-
nitaries and leading Utah delega-
tions abroad. 


