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OF NOTE

Can't hire 'em, build 'em
In the face of diffi culty hiring fast-
food employees, California-based 
CaliBurger has installed Flippy the 
Robot in several of its 50 locations 
to handle the gruntwork of turn-
ing the burgers and cleaning the 
hot, greasy grill, freeing human 
employees to handle customer-
facing tasks like taking orders and 
tidying the dining room. “We’re a 
long way from teaching a robot to 
walk the restaurant and do those 
things,” said CEO John Miller.
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		 Utahns	seemed	pretty	confi	dent	in	their	
fi	nancial	situation	in	June,	but	there’s	a	little	
question	mark	 about	 the	 future,	 according	
to	the	Zions	Bank	Utah	Consumer	Attitude	
Index	(CAI)	released	last	week.	The	index	
increased	 1.1	 points	 to	 111.9	 last	 month	
compared	to	a	decrease	of	2.4	points	in	the	
national	 Consumer	 Confi	dence	 Index to 
126.4.
	 The	 Utah	 Present	 Situation	 Index,	 a	
sub-index	of	the	CAI,	increased	5.1	points	
to	 126.8	 while	 the	 Utah	 Expectations	 In-
dex	decreased	1.5	points	to	101.9,	the	low-
est	level	since	August	2016.	Translated,	that	
means	people	are	OK	with	where	they	are	
now	but	not	 so	 sure	 about	 the	 future.	The	
Present	Situation	Index	rose	as	5	percent	in	
Utahns	 feel	 local	 general	 business	 condi-
tions	are	good.	Utahns	were	also	more	posi-
tive	about	jobs,	with	59	percent	feeling	that	
jobs	 are	 plentiful	 right	 now,	 up	 2	 percent	
from	May.
	 The	 Expectations	 Index	 dropped	 for	
the	third	straight	month	after	its	record	high	
in	March.	 June’s	 decrease	 was	 due	 most-
ly	 to	 a	 dip	 in	 Utahns’	 outlook	 on	 future	
business	 conditions,	 with	 5	 percent	 fewer	
Utahns	 feeling	 future	 business	 conditions	
will	be	better	in	six	months.	Year-over-year	
the	 Utah	 Expectations	 Index	 is	 5.9	 points	
lower	than	it	was	in	June	of	last	year.
	 Utahns’	 satisfaction	 with	 the	 federal	
government	is	at	the	highest	point	since	Zi-

CAI: All's well for 
now - a little doubt 
about the future

	 Tech	is	still	king	in	the	Utah	job	mar-
ket,	according	to	a	just-released	report	from	
staffi	ng	fi	rm	Robert	Half	Technology.	The	
demand	 for	 technology	 workers	 is	 strong	
and	 shows	 no	 signs	 of	 slowing	 down,	 the	
report	said. 
	 A	majority	(61	percent)	of	 technology	
company	hiring	managers	in	the	Salt	Lake	
City	market	said	 they	 intend	 to	grow	their	
teams	 before	 the	 end	 of	 the	 year.	Almost	
three	in	four	(74	percent)	of	the	HR	manag-

ers	 surveyed	 said	 they	 are	 seeing	more	 IT	
professionals	fl	ock	to	Salt	Lake	City	for	job	
opportunities.
	 But	the	growth	is	not	without	its	chal-
lenges.	 Eighty-seven	 percent	 of	 tech	 hir-
ing	 decision	 makers	 said	 they	 are	 experi-
encing	recruiting	challenges.	The	positions	
that	managers	are	trying	to	fi	ll	without	total	
success	 include	 cybersecurity,	 which	 was	
named	as	the	toughest	skillset	to	fi	nd.	Also	
included	in	the	list	of	jobs	with	a	shortage	

of	 skilled	 workers	 were	 cloud	 computing,	
cloud	security,	cloud	architecture	and	busi-
ness	intelligence.	  
	 “It’s	still	a	candidate-driven	market	 in	
technology,”	said	Justin	Rohatinsky,	branch	
manager	for	Robert	Half	Technology	in	Salt	
Lake	 City.	 “Professionals	 are	 moving	 to	
Salt	Lake	City	for	the	number	of	career	op-

Most tech companies expect more hiring this year

		 Overstock.com	 Inc.,	 a	 Midvale-based	
online	retailer,	says	it	has	begun	to	comply	
with	a	recent	U.S.	Supreme	Court	ruling	re-
garding	taxation	of	Internet	sales	but	added	
that	 the	 court	 action	 “will	 have	 no	 appre-
ciable	impact	on	our	business.”
	 The	 court	 ruling	 essentially	 allows	
states	 to	 require	 Internet	 sales	 taxes	 to	 be	
collected	 by	 online	 sellers	 regardless	 of	
whether	 those	 companies	 have	 a	 physical	
presence	 in	 the	 state.	Overstock,	 as	 it	 has	

for	 years,	 is	 calling	 for	 federal	 legislative	
action	on	the	Internet	sales	issue.
	 “Overstock.com	 Inc.	 is	 prepared	 to	
comply	 with	 today’s	 Supreme	 Court	 rul-
ing	in	South Dakota v. Wayfair, Inc.,	which	
overturned	 long-standing	 United	 States	
Supreme	Court	precedent	 in	Quill Corp v. 
North Dakota,”	Overstock	 said	 in	 a	 news	
release	following	the	court	action.	“At	 the	
same	time,	the	company	calls	on	Congress	
to	intervene	and	legislate	a	fair	solution	in	
the	wake	of	today’s	ruling	to	lessen	possi-

see OVERSTOCK page 16

Overstock collecting sales taxes 
but still wants federal legislation

Overstock.com packages await shipment from the company’s warehouse in Salt Lake City. In the 
wake of a U.S. Supreme Court ruling, the Midvale-based company may be compelled by states to 
collect and remit state sales taxes. The ruling overturned an earlier precedent that the collection 
occur only in states in which the company had a physical presence.
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• Clear up audio visual confusion

• Avoid cultural misalignment which leads to 
measurable ROI
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Roadmap to Alleviate 
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	 Utah	 Employers	 Coun-
cil	 recently	 published	 two	 job	
compensation	 surveys,	 includ-
ing	 the	 “2018	 Utah	 Benchmark	
Compensation	 Survey”	 and	
the	 “Information	 Technology	
Compensation	Survey.”	With	the	
intent	to	help	Utah	organizations	
stay	current	and	competitive	with	
employee	salaries,	these	surveys	
provide	 an	 examination	 of	 state	
and	 regional	 salary	 policies,	 in-
cluding	 base	 salaries,	 average	
percent	pay	increases	and	hiring	
rates,	the	council	said	in	a	press	
statement.
	 “These	 two	 surveys	 are	
some	of	the	many	resources	that	
Employers	 Council	 provides	 in	
order	to	provide	employers	with	
accurate	 and	 updated	 informa-
tion	 on	 positions	 in	 their	 indus-
tries,”	 said	 Ryan	 Nelson,	 presi-
dent	 of	 Employers	 Council’s	
Utah	offi	ce.	“In	using	these	mate-
rials	and	data,	employers	and	HR	
managers	are	better	able	to	make	
appropriate	decisions	when	deal-
ing	with	matters	of	compensation	
within	their	companies	and	orga-
nizations.”
	 The	 comprehensive	 bench-
mark	 survey	 provides	 salary	
benchmarks	 for	 positions	 of	 all	
kinds,	 ranging	 from	 clerks	 to	
CEOs.	The	survey	highlights	that	
the	average	hiring	wage	for	full-
time,	 inexperienced	 entry-level	
personnel	is	$14.28,	up	from	the	

$13.81	 rate	 recorded	 in	 2017.	
However,	 the	 average	 salary	
increase	for	all	Utah	regions	and	
organizations	 surveyed	 is	 not	
projected	to	change	from	the	3.1	
percent	documented	in	2017.
	 The	 IT	 compensation	 sur-
vey	 takes	 a	 deeper	 look	 into	
the	 technology	 industry	 in	
Utah,	 Colorado,	 Wyoming	
and	 Arizona,	 providing	 useful	
insights	 for	 tech	 company	
owners.	 The	 survey’s	 data	
reveals	 an	 industry	 average	
salary	 increase	 of	 3.28	 percent	
over	the	past	year.
	 More	 than	 400	 positions	
were	 surveyed	 in	 the	 bench-
mark	 survey,	 with	 16,718	 Utah	
employees	participating.	The	IT	
survey	included	410	job	descrip-
tions	with	 7,233	 employees	 be-
ing	reported.	
	 “Our	 priority	 at	 Employers	
Council	 is	 to	 benefi	t	 not	 only	
employers,	 but	 also	 every	 indi-
vidual	employee	in	our	commu-
nity	that	contributes	to	the	quali-
ty	of	the	professional	community	
and	 job	market,”	added	Nelson.	
“We	 seek	 to	 distribute	 valuable	
information	that,	when	absorbed	
and	 implemented	 by	 employers	
effectively,	 aids	 in	 supporting	
the	growth	and	success	of	com-
panies,	 and	 assists	 in	 providing	
more	 satisfactory	 compensation	
packages	 to	 the	 individual	 em-
ployee.”

Utah’s Employers Council 
publishes regional and state 
job compensation surveys
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		 A	 pair	 of	 reports	 released	
last	week	indicate	that	downtown	
Salt	Lake	City	continues	to	grow	
its	 economic	 might	 but	 faces	 a	
need	for	more	housing.
	 The	 “State	 of	 Downtown	
Economic	 Benchmark	 Report”	
and	 the	 “Attitudes	 and	 Percep-
tions	 of	 Downtown	 Regional	
Survey	Results”	were	released	by	

the	Downtown	Alliance,	commer-
cial	 real	 estate	 company	 CBRE	
and	Salt	Lake	City.
	 The	 benchmark	 report	 in-
dicates	 that	 77,850	 people	 work	
downtown,	 with	 about	 62,000	 in	
offi	ce	 jobs,	 7,700	 in	 restaurant	
jobs	and	3,300	in	retail.	The	total	
is	up	from	76,850	a	year	earlier.	In	
1990,	about	49,150	people	worked	
downtown.
	 Those	 downtown	 workers	
were	 paid	 $3.6	 billion	 in	 wages	
last	year,	including	$3.3	billion	in	

offi	ce,	 $132.5	 million	 in	 restau-
rants	and	$120.5	million	in	retail.
	 Downtown	retail	sales	totaled	
a	 record	$865.3	million	 last	year,	
up	from	$837.6	million	a	year	ear-
lier.	The	 lowest	fi	gure	 during	 the	
past	decade	was	$580.5	million	in	
2011.	Of	 last	 year’s	 total,	 $388.7	
million	 was	 spent	 on	 eating	 and	
drinking,	followed	by	$180.8	mil-
lion	in	clothing	and	shoe	sales.
	 The	 report	 indicates	 that	
downtown	Salt	Lake	City	has	11.9	
million	 total	 square	 feet	of	offi	ce	

space,	4.4	million	 square	 feet	of	
retail	 space,	 $7.2	 billion	 in	 total	
property	 value	 and	 33,000	 park-
ing	spaces.	 It	has	84.2	vacant	or	
underused	 acres,	 and	 downtown	
offi	ce	vacancy	is	13.7	percent.
	 Hotel	occupancy	is	70.9	per-
cent.	A	total	of	64	citywide	con-
ventions	 attracted	 243,000	 dele-
gates	and	produced	$226	million	
in	 spending	 by	 convention	 at-
tendees	in	2017.
	 Still,	 downtown	 needs	 con-
tinued	 housing	 development	 in	

all	income	brackets,	offi	cials	said.	
While	 still	 relatively	 affordable	
compared	 to	 other	 downtown	
across	 the	 country,	 downtown	
Salt	Lake	City	is	beginning	to	feel	
the	growing	pains	of	a	rapidly	ex-
panding	urban	center.
	 The	reports	also	indicate	that	
both	 startup	 and	 expanding	 tech	
companies	are	locating	to	former-
ly	vacant	historic	offi	ce	buildings	
and	 underutilized	 retail	 spaces,	
with	 tech	 companies	 choosing	
downtown	 to	 attract	 a	 diverse	
workforce	 with	 amenities	 and	
cultural	experiences	that	can’t	be	
found	elsewhere	in	Utah.
	 The	survey	results	show	that	
during	 the	 past	 six	 months,	 the	
average	person	visited	downtown	
Salt	Lake	City	nearly	eight	times	
for	 dining,	 nearly	 fi	ve	 times	 for	
shopping,	 more	 than	 four	 times	
for	 entertainment	 and	 twice	 for	
religious	 activities.	 The	 number	
of	dining	visits	grew	from	5.83	in	
2015	to	7.9	last	year.
	 Among	 those	 who	 visit-
ed	 at	 least	 once	 in	 the	 past	 six	
months,	 the	 highest	 percentage	
was	by	people	making	more	than	
$100,000	a	year.

		 Hale	 Centre	 Theatre	 has	
signed	 a	 sponsor	 for	 its	 one-of-
a-kind	main	 stage	 at	 its	 recently	
opened	$100	million	facility	at	the	
Mountain	 America	 Performing	
Arts	Centre	 in	Sandy.	The	venue	
will	be	known	as	the	Young	Liv-
ing	 Essential	 Oils	 Centre	 Stage.	
The	announcement	 took	place	 in	
conjunction	 with	 opening	 night	
of	 the	 theater	 company’s	 latest	
production, “Newsies,”	 recently.	
As	part	of	its	sponsorship,	Young	
Living	Essential	Oils	will	donate	
funds	and	products	over	the	next	
10	years	to	the	theater,	HCT	said	
in	a	release.	Mary	Young,	CEO	of	
Young	Living	Essential	Oils,	will	
also	serve	on	HCT’s	board	of	di-
rectors.	
 Cast	 members	 from	 “News-
ies” ran through the aisles, calling 
“extra, extra” and distributing 
newspapers to the audience that 
announced the Centre Stage’s new 
name. A ribbon-cutting took	place	
prior	 to	 the	 performance	 with	
comments	 by	 Young	 and	 Mark	
and	Sally	Dietlein,	co-founders	of	
HCT.	
	 The	 900-seat	 state-of-the-art	
center	 stage	 features	$20	million	
worth	of	stage	automation	equip-
ment	 created	 by	Tait	 Towers,	 an	
international	live	event	entertain-
ment	 technology	 company.	 Tait	
provided	47	axes	of	motion	using	
more	 than	 130	motors	 for	 hoist-
ing,	 lifting,	 sliding	 and	 rotating	
the	stage	segments	and	props.	The	
technologically	 advanced	 stage	
features	a	center	column	lift,	four	
quad	lifts,	two	large	crescent	lifts	
and	two	slip	stages,	each	indepen-
dently	 controlled.	 Overhead,	 the	
technology	 includes	 two	 crane	
trolleys	which	can	lift	or	lower	up	
to	 16	 independent	 performance	
pieces,	 traveling	 the	 span	 of	 the	
theater.	The	 theater	 also	 features	
six	 giant	 LED	 screens	 that	wrap	
the	perimeter	of	the	theater	to	en-
hance	 the	 immersive	 experience	
during	show	time.		
	 “We’re	 grateful	 for	 the	 sup-
port	Young	Living	Essential	Oils	
has	 shown	 for	 our	 theater	 com-
munity	 and	 especially	 for	 our	
world-class	 Centre	 Stage,”	 said	
Sally	Dietlein.	“We’ve	been	wait-

ing	 for	 the	 right	 partner	 to	 come	
along	and	have	been	delighted	 to	
fi	nd	 that	 partnership	 with	Young	
Living.	They	share	a	similar	goal	
with	us	in	being	a	force	for	good,	
whether	through	theater	or	essen-
tial	oils,	and	we	couldn’t	be	happi-
er	to	welcome	them	into	the	Hale	
family.”
	 “We’re	 thrilled	 to	 enter	 into	
this	partnership	with	Hale	Centre	
Theatre,	 an	 organization	 whose	
values	 so	 closely	 align	 with	 our	
own.	Young	Living	and	HCT	have	
both	been	pillars	of	our	local	com-
munity	 for	 decades,”	 said	 Jared	
Turner,	 president	 and	 COO	 of	
Young.
	 The	 Mountain	America	 Per-
forming	Arts	Centre	houses	a	sec-
ond	 performance	 theater	 in	 ad-
dition	 to	 Young	 Living	 Centre	
Stage.	The	smaller	venue	is	called	
the	 Sorenson	 Legacy	 Jewel	 Box	
Stage.

Mary Young, CEO of Young Living Essential Oils, addresses the crowd at 
Hale Centre Theatre as her company is named title sponsor of the theater 
company's main performance arena.

Young Living named title sponsor at Hale Centre Theatre

Reports: Housing shortage main negative in healthy downtown SLC
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	 Salt	 Lake	City-based	Big-D	
Construction	 has	 made	 changes	
to	 its	 executive	 leadership	 team,	
according	 to	 a	 release	 from	 the	
company.	
	 Cory	Moore	has	been	named	
national	 president	 of	 Big-D’s	

family	of	com-
panies.	 Moore,	
who	 most	 re-
cently	 served	
as	 executive	
vice	 president	
for	Big-D,	will	
be	 responsi-
ble	for	piloting	
the	 company’s	

strategic	 planning	 and	 systems	
toward	 fulfilling	 the	 company	
mission	of	being	the	most	sought-
after	 construction	 company	 by	
customers,	 employees,	 subcon-
tractors	 and	 industry	 partners,	
the company	 said.	 Moore	 has	
been	 with	 Big-D	 for	 more	 than	
20	years	and	 the	company	cred-
its	him	with	being	the	catalyst	to	

much	 of	 the	 growth	 and	 success	
the	company	has	experienced.	
	 Troy	 Thompson	 has	 been	
named	 executive	 vice	 president	
and	 chief	 operations	 officer	 of	

Big-D.	He	start-
ed	his	construc-
tion	career	on	a	
large	hotel	proj-
ect	 in	 down-
town	 Salt	 Lake	
City	 in	 1978.	
Since	 then	 he	
has	 managed	
nearly	 $3	 bil-

lion	 in	 high	 profile	 commercial	
projects	and	held	numerous	exec-
utive-level	operations	roles.	
	 “I	 am	 excited	 to	 help	 all	 of	
our	 great	 employees	 have	 ac-
cess	to	the	training	they	want	and	
need,	 provide	mentorship	 via	 di-
rect	 leaders	 and	 create	 opportu-
nities	 to	 advance	 their	 careers,”	
said	Thompson.	“I	am	fortunate	to	
have	been	mentored	by	great	indi-
viduals	during	my	40-year	career,	
having	held	nearly	every	position	
on	the	operations	side	of	the	busi-
ness.”

	 Rob	Moore	 will	 continue	 as	
the	construction	firm’s	CEO.	Un-
der	 Moore’s	 leadership,	 Big-D	
has	constructed	some	of	the	larg-
est	and	most	iconic	projects	in	the	
country,	the	release	said.	This	past	
month,	Big-D	was	ranked	No.	61	
as	 part	 of	Engineering News-Re-
cord’s	“Top	400	Contractors	in	the	
Nation”	rankings.	
	 “These	leadership	changes	al-
low	us	to	manage,	plan	and	grow	
with	a	consistent	group	of	leader-
ship	 over	 the	 next	 decade	 or	 so,	
and	is	a	major	step	of	our	succes-
sion	plan	preparing	us	for	a	strong	
future,”	said	Rob	Moore.	“We	are	
an	 evolving,	 growing	 company.	
These	 changes	 ensure	 our	 lead-
ership	 is	 solid	 into	 2030	 and	 be-
yond.”
	 Big-D’s	family	of	companies	
employs	 more	 than	 1,100.	 The	
firm,	founded	in	1967,	has	offices	
in	Salt	Lake	City,	Ogden,	Lindon	
and	Park	City	as	well	as	Pleasan-
ton,	 California;	 Tempe,	 Arizona;	
Minneapolis,	 Minnesota;	 Boze-
man,	Montana;	and	Jackson,	Wy-
oming.

Cory Moore

Troy Thompson
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	 Dixie	 State	University	 in	 St.	
George	has	received	a	major	boost	
for	its	Innovation	Plaza.	The	U.S.	
Department	 of	 Commerce’s	 Eco-
nomic	 Development	 Administra-
tion	(EDA)	is	awarding	a	$875,048	
grant	 to	Dixie	 to	purchase	equip-
ment	 and	 support	 networking	 ac-
tivities	 for	 the	 launch	 of	 project.	
According	 to	 the	 school’s	 esti-
mates,	 the	 project	 is	 expected	 to	
create	260	jobs.
	 “Dixie	 State	 University	 has	
worked	 to	 pursue	 a	 strategy	 de-
signed	 to	 create	 new	 economic	
opportunity	 through	 innovation,”	
said	 Dennis	 Alvord,	 the	 EDA’s	
deputy	 assistant	 secretary	 for	 re-
gional	 affairs	 “This	 project	 will	
help	allow	for	the	expansion	of	lo-
cally	based	enterprises	by	provid-
ing	them	with	the	tools	they	need	
to	grow	and	thrive.”
	 Innovation	Plaza	will	boast	a	
10,000-square-foot	 laboratory	for	
biotechnology,	 medical	 and	 en-
vironmental	 training	 research.	 It	
will	 also	 house	 a	 6,000-square-
foot	 entrepreneurial	 makerspace	
to	create	a	hub	for	skills	 training	

with	 a	 focus	 on	 expanding	 bio-
technology	 innovation	 in	 the	 re-
gion.	
	 The	 Innovation	 Plaza	 was	
made	 possible	 by	 the	 regional	
planning	 efforts	 led	 by	 the	 Five	
County	 Association	 of	 Govern-
ments.	EDA	funds	the	Five	Coun-
ty	Association	of	Governments	to	
bring	 together	 the	public	and	pri-
vate	sectors	to	create	an	economic	
development	roadmap	to	strength-
en	 the	 regional	economy,	 support	
private	capital	investment	and	cre-
ate	jobs,	EDA	said.
	 The	mission	of	the	U.S.	Eco-
nomic	 Development	 Administra-
tion	is	to	lead	the	federal	economic	
development	agenda	by	promoting	
competitiveness	and	preparing	the	
nation’s	 regions	 for	 growth	 and	
success	 in	 the	 worldwide	 econ-
omy.	An	 agency	 within	 the	 U.S.	
Department	 of	 Commerce,	 EDA	
makes	investments	in	economical-
ly	distressed	communities	in	order	
to	 create	 jobs	 for	 U.S.	 workers,	
promote	American	innovation	and	
accelerate	 long-term	 sustainable	
economic	growth.

	 World	 Trade	 Center	 Utah	
(WTC	 Utah)	 recently	 awarded	
funding	 to	 23	 Utah	 companies	
as	 part	 of	 the	 Utah	 Export	 Ac-
celeration	Grant	(EAG)	program.	
Created	 to	help	 small	 and	medi-
um-sized	businesses	realize	their	
international	 business	 goals,	 the	
EAG	 is	 administered	 by	 WTC	
Utah	and	funded	in	part	by	a	con-
tribution	 from	 JPMorgan	 Chase	
&	Co.	
	 “Part	of	our	mission	at	WTC	
Utah	 is	 to	 promote	 prosperity	
across	the	state	by	increasing	ex-
ports,”	 said	 Derek	Miller,	 presi-
dent	 and	 CEO	 of	 WTC	 Utah.	
“Through	 the	EAG,	we	 are	 able	
to	help	companies	add	customers,	
increase	 revenue	and	create	 jobs	
by	selling	internationally.”
	 Recipients	 of	 the	 grant	 ob-
tain	 access	 to	 knowledge,	 tools	
and	 connections	 that	 are	 other-
wise	 out	 of	 their	 reach,	 WTC	
Utah	said	in	a	release.	Companies	
also	 receive	 reimbursements	 for	
education,	services	and	travel	ac-
tivities	geared	 toward	 advancing	
their	 international	 business	 plan.	
Examples	include	translation	and	
research	fees	and	travel	costs	as-
sociated	with	 trade	missions	and	
trade	 shows.	 With	 this	 grant,	
businesses	 gain	 the	 opportunity	
to	begin	or	increase	their	export-
ing	activities	 and	enter	 into	new	
markets,	WTC	said.
	 Antenna	 design	 company	
Optisys	used	EAG	funds	to	attend	

a recent	trade	mission	to	Mexico	
led	by	Gov.	Gary	Herbert.	Janos	
Opra,	 chief	 business	 officer	 of	
Optisys,	 felt	 his	 experience	 on	
the	trade	mission	helped	him	bet-
ter	understand	the	unique	aspects	
of	doing	business	in	Mexico.	The	
WTC	 Utah	 release	 quoted	 Opra	
as	 saying,	 “There	 are	 different	
rules	 and	 regulations	 on	 how	 to	
import	and	export	products	com-
pared	 to	 Europe.	 There	 are	 also	
different	 types	 of	manufacturing	
locations	 throughout	 the	 country	
for	 different	 products.”	 Having	
attended	this	trade	mission,	Opra	
is	ready	to	expand	his	business	to	
Latin	America.
	 Also	 attending	 the	 trade	
mission	 with	 the	 financial	 as-
sistance	 of	 the	 EAG	 were	 two	
representatives	 from	 the	 Inter-
mountain	 Farmers	 Association:	
Dan	Lovingier,	 general	manager	
of	 south	 region	 feed,	 and	 Rob-
ert	 Bowles,	marketing	 coordina-
tor	 for	 commercial	 feed	 at	 IFA.	
While	in	Mexico,	Lovingier	said	
he	 “met	 with	 many	 government	
officials	dealing	with	 agriculture	
who	will	 be	 valuable	 in	 helping	
us	get	our	product	tags	approved	
in	Mexico.”	Other	 arranged	 net-
working	 opportunities	 included	
potential	 end	 users	 and	 possible	
distributors	for	their	products.
	 Recipients	of	 the	2018	Utah	
Export	 Acceleration	 Grant	 are	
Optisys;	 Intermountain	 Farm-
ers	Association;	Niivatech;	Cath-

WTC Utah awards grants to 23 companies to help develop export business
Tip	 Inc.;	 Right	 Manufacturing	
Systems	 Inc.;	 Applied	 Compos-
ite	 Technology-Aerospace	 Inc.;	
Quantum	 IR	 Technologies	 LLC;	
Liger	 Medical	 LLC;	 Coalatree,	
Wagmar	 Enterprises	 LLC,	 do-
ing	business	as	Sno-Go;	Mercury	
Bikes,	LLC;	and	Madsen	Cycles.

	 Also	 receiving	 grants	
were	 Maxtec,	 Beartooth	 Bites	
LLC,	 Progenitor	 Life	 Sciences,	
TheraTarget	 Inc.,	 Q	Therapeutics	
Inc.,	 T3S	 Technologies	 Inc.,	 Ca-
sino	Game	Maker	 Inc.,	Taste	Ar-
tisan	Chocolate,	Epitel,	ByAnnie.
com	LLC	and	Kaddas	Enterprises.

	 The	application	period	for	the	
next	round	of	EAG	grants	opened	
on	 July	 1.	 The	 pitch	 competi-
tion	will	 take	place	on	Nov.	8	 as	
a	 breakout	 session	 during	 WTC	
Utah’s	Annual	Global	Forum.	Ap-
plications	 for	 the	 pitch	 competi-
tion	will	open	on	Oct.	1.

DSU receives EDA grant

Big-D Construction shuffles leadership
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 	 Salt	Lake	City	has	joined	Provo	as	a	mem-
ber	of	the	C-PACE	low-cost	fi	nancing	program	
for	 energy	 effi	ciency,	 renewable	 energy,	 elec-
tric	 vehicle	 and	 water	 conservation	 projects.	
The	city’s	membership	will	help	advance	ener-
gy	improvements	in	commercial,	industrial	and	
qualifying	residential	buildings,	a	release	from	
the	Governor’s	Offi	ce	of	Energy	Development	
(OED)	said.
 C-PACE	 is	 a	 way	 to	 fi	nance	 energy	 effi	-
ciency,	 renewable	 energy,	 water	 conservation	
and	 other	 building	 improvement	 projects	 on	
commercial	 real	 property.	 C-PACE	 fi	nancing	
started	 in	 the	United	States	 in	 2009	 and	 there	
are	currently	46	active	C-PACE	programs	in	op-
eration	in	 the	U.S.	As	of	December,	988	com-
mercial	C-PACE	projects	have	been	completed	
nationwide	totaling	$322	million	fi	nanced.
	 C-PACE	offers	many	benefi	ts	not	realized	
with	 traditional	 forms	of	construction	 lending,	
according	to	a	release	from	the	OED.	For	exam-
ple,	C-PACE	allows	commercial	building	own-
ers	 to	fi	nance	100	percent	of	 the	project	 costs	
(including	soft	costs)	with	no	money	down	and	
fi	xed	interest	rates	over	the	term	of	the	assess-
ment,	up	to	30	years.
	 The	fi	nancing	is	secured	by	a	voluntary	as-

sessment	placed	on	the	improved	real	property.	
This	assessment	may	transfer	to	any	subsequent	
owners	if	the	property	is	sold,	and	the	fi	nancing	
is	treated	like	a	property	tax	so	it	can	be	treated	
as	off-balance	sheet	fi	nancing.
 “C-PACE	is	a	game-changer	that	helps	re-
duce	pollution	and	provides	long-term	fi	nancial	
savings,”	said	Jackie	Biskupski,	mayor	of	Salt	
Lake	City.	“We	are	thrilled	to	offer	this	new	tool	
for	the	private	sector	to	fi	nance	our	shared	clean	
energy	future.	This	 is	a	win-win	for	economic	
development	and	a	cleaner	environment.”
	 Salt	 Lake	 City	 is	 the	 second	 municipal-
ity,	along	with	Provo,	to	opt-in	to	the	statewide	
Utah	C-PACE	District	since	its	launch	in	May.	
OED	 and	 its	 partner	 SRS	 administers	 Utah’s	
program,	including	assisting	properties	with	the	
project	evaluation	and	fi	nancing	process.	
	 “As	 our	 population	 continues	 to	 grow,	
building	effi	ciency	will	be	key	to	improving	air	
quality	 along	 the	Wasatch	Front,”	 said	 	Laura	
Nelson,	the	governor’s	energy	advisor.		“We’re	
pleased	that	Salt	Lake	City	is	making	strides	to	
meet	 this	 challenge	with	C-PACE,	which	will	
allow	them	to	realize	the	benefi	ts	of	economic	
development	 while	 advancing	 environmental	
goals.”

	 Overstock.com	 subsidiary	
tZERO	and	BOX	Digital	Markets	
LLC	have	entered	into	a	joint	ven-
ture	which	the	two	companies	ex-
pect	 to	 become	 the	 world’s	 fi	rst	
regulated	exchange	for	trading	se-
curity	 tokens.	Security	 tokens	 are	
electronic	 tokens	 defi	ned	 as	 “se-
curities”	under	U.S.	law.	The	joint	
venture	 will	 seek	 approval	 from	
the	U.S.	Securities	 and	Exchange	
Commission	(SEC)	prior	to	begin-
ning	operations.
	 Focusing	on	the	development	
and	 commercialization	 of	 fi	nan-
cial	 technology	 based	 on	 crypto-
graphically	secured,	decentralized	
ledgers	—	more	commonly	known	
as	 blockchain	 technologies	 —	
tZERO	 operates	 under	 the	 name	
t0.com	Inc.
	 BOX	Digital	Markets	LLC	is	
engaged	 in	 creating	 and	 develop-
ing	markets	for	trading	digital	as-
sets	 in	 a	 regulated	 environment	
and	is	a	wholly	owned	subsidiary	
of	 BOX	 Holdings	 Group	 LLC,	
which	 owns	 and	 operates	 BOX	
Market,	an	equity	options	market-
place.
	 The	 companies	 said	 in	 a	 re-
lease		that	tZERO	will	provide	the	
technology	 required	 to	create	and	
operate	the	joint	venture.	In	addi-
tion,	 tZERO	will	manage	 the	 on-
going	technology	implementation,	
administration,	 maintenance	 and	
support.	BOX	Digital	will	provide	
executive	leadership	and	regulato-
ry	expertise.	Upon	obtaining	SEC	
approval,	the	joint	venture	will	op-
erate	as	a	facility	of	BOX	Options	
Exchange,	 an	 existing	 registered	
U.S.	securities	exchange.
	 Lisa	Fall,	CEO	of	BOX	Digi-
tal,	has	been	appointed	as	the	CEO	
of	the	joint	venture.	

		 Denver-based	 Alterra	 Moun-
tain	 Co.	 has	 added	 another	 Utah	
ski	resort	to	its	portfolio.	The	com-
pany	has	announced	an	agreement	
to	purchase	Solitude	Mountain	Re-
sort,	 following	 its	 acquisition	 of	
nearby	Deer	Valley	Resort	last	Oc-
tober.	
	 Solitude	 is	 a	 1,200-acre	 ski	
property	with	77	skiing	and	snow-
boarding	 runs,	 according	 to	 its	
promotional	materials.	In	summer-
time,	 it	 offers	 visitors	 lift-served	
hiking	and	mountain	biking.
	 “With	 its	 close	 relationship	
with	Deer	Valley	Resort,	Solitude	
Mountain	Resort	is	a	natural	fi	t	for	
Alterra	 Mountain	 Co.	 and	 a	 tre-
mendous	 addition	 to	 our	 family	
of	destinations,”	said	Alterra	CEO	
Rusty	Gregory	 in	 a	 news	 release.	
“We	 are	 especially	 excited	 to	 ex-
pand	 our	 reach	 within	 Utah	 and	
offer	 another	 ski	 and	 snowboard	
experience	in	a	state	known	for	its	

exceptional	 snow	 and	 mountain	
culture.”
	 The	 purchase	 is	 expected	 to	
be	completed	by	 late	fall,	accord-
ing	to	the	release.	Terms	of	the	deal	
have	 not	 been	 released.	 Alterra	
said	further	information,	including	
whether	Solitude	will	be	included	
in	the	company’s	expansive IKON 
Pass season pass package,	will	be	
announced	after	the	purchase	is	fi	-
nalized.
	 By	 adding	 Solitude,	 Alter-
ra,	founded	in	2017,	will	grow	its	
family	of	resorts	to	13.	Alterra	was	
formed	 when	 Denver	 investment	
fi	rm	 KSLCapital	 Partners	 part-
nered	with	Henry	Crown	and	Co.,	
owner	of	Aspen	Skiing	Co.	Since	
then,	the	group	has	built	a	portfolio	
of	 resorts	 in	 fi	ve	 states	 and	 three	
Canadian	 provinces	 that	 includes	
Colorado’s	Steamboat	and	the	op-
erating	contract	for	Winter	Park	in	
Colorado.

	 “We	 will	 work	 closely	 with	
the	SEC	to	create	a	framework	for	
the	 safe	 and	 effi	cient	 trading	 of	
security	tokens	and	our	joint	ven-
ture	with	tZERO	marks	a	signifi	-
cant	step	that	brings	us	ever	clos-
er	 to	 creating	 the	 industry’s	 fi	rst	
regulated	 exchange	 for	 security	
tokens,”	 said	 Fall.	 “With	 BOX’s	
experience	 in	 building	 and	 oper-
ating	 a	 sophisticated	 equity	 op-
tions	 marketplace	 and	 tZERO’s	
industry-leading	blockchain	tech-
nology,	we	have	brought	together	
our	 organizations’	 combined	 ex-
pertise	 to	 create	 a	more	 effi	cient	
capital	 market	 that	 will	 benefi	t	
traders	and	issuers.”
	 “There	is	no	doubt	that	secu-
rity	 tokens	are	 the	 future	of	cap-
ital	 markets,”	 said	 Saum	 Nour-
salehi,	CEO	of	tZERO.	“TZERO	
and	 BOX	Digital	 will	 create	 the	
fi	rst	 fully	 regulated	 security	 to-
ken	exchange	and	 fundamentally	
improve	the	way	capital	is	raised	
and	 traded	 across	 different	 as-
set	classes.	Teaming	up	with	Box	
Digital	 will	 allow	 us	 to	 comple-
ment	 our	 alternative	 trading	 sys-
tem,	 already	 under	 development,	
with	 a	 separate,	 regulated	 plat-
form,	expanding	the	reach	of	our	
technology	to	security	token	issu-
ers	 of	 all	 types,	 from	 micro-cap	
issuers	 to	 SEC	 reporting	 compa-
nies.”
	 “I	believe	the	greater	invest-
ing	 community	 does	 not	 yet	 un-
derstand	the	extraordinary	chang-
es	 blockchain	 is	 going	 to	 bring	
to	 global	 capital	markets.	 It	 is	 a	
great	honor	to	have	been	selected	
by	BOX	as	 their	 partner	 for	 this	
historic	 endeavor,”	 said	 Patrick	
Byrne,	 CEO	 of	 Overstock.com	
and	executive	chairman	of	tZERO.	

 BOX Digital  and tZERO sign 
deal to create token exchange SLC joins Utah’s C-PACE financing program

Alterra Mountain buys Solitude
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CONTESTS
 • MountainWest Capital 
Network	 (MWCN)	 is	 accepting	
applications	 through	 June	 30	 for	
its	 24th	 annual	 MWCN Utah 
100	fastest-growing	companies	in	
Utah	for	2018.	The	awards	event	
Oct.	30	will	recognize	the	15	larg-
est	 revenue-growth	 companies,	
100	 fastest-growing	 companies	
and	 Emerging	 Elite	 companies.	
Details	are	at	https://www.mwcn.
org/utah-100/.

ECONOMIC 
INDICATORS
 • Utah	 is	 No.	 2	 on	 a	
list	 of	 “Top 10 States for 
Homeowners,”	 compiled	 by	
SmartAsset.	 Utah	 trailed	 only	
Idaho.	 SmartAsset	 used	 nine	 cri-
teria	to	form	the	rankings.	It	noted	
that	the	median	home	in	Utah	has	
a	 value	 of	 $205	 per	 square	 foot	
—	 sixth-most	 in	 the	 study.	 From	
2016	 to	 2017,	 that	 figure	 grew	
by	 9.4	 percent.	 Average	 closing	
costs	 are	 under	 $1,900,	 the	 fifth-
lowest	 in	 the	 study.	 It	 noted	 that	
upfront	affordability	 is	 a	concern	
for	 Utah	 homebuyers,	 with	 the	
average	 home	 being	 worth	 3.79	
times	 the	median	annual	 income,	
a	 below-average	 figure.	 Details	
are at https://smartasset.com/
mortgage/best-states-for-home-
owners-in-2018.

EXPANSIONS
 • LifeVantage Corp.,	 Salt	
Lake	City,	has	expanded	by	open-
ing	 for	 business	 in	 Taiwan.	 It	
formally	kicked	off	operations	 in	
Taiwan	in	conjunction	with	a	suc-
cessful	 market	 launch	 event	 on	
June	 24	 in	 Taipei.	 In	 addition	
to	 a	 formal	 presence	 in	 a	 dozen	
markets	 now	 in	 North	 America,	
Europe,	 Australia,	 and	 Asia,	
LifeVantage	 products	 were	 also	
recently	 made	 available	 to	 cus-
tomers	 on	 a	 not-for-resale	 basis	
in	 seven	 additional	 countries	 as	
part	 of	 a	 new	 Global	 Customer	
Program	launched	in	April.
 • TCN Inc.,	 a	 St.	 George-
based	provider	of	cloud-based	call	
center	technology,	has	announced	
an	 expansion	 into	 India	 with	 the	
opening	 of	 its	 new	 subsidiary,	
ClearTouch.	 Headquartered	 in	
Chennai,	India,	ClearTouch	offers	
cloud-based,	omnichannel	contact	
center	solutions	in	the	healthcare,	
contact	 center,	 automotive	 and	
retail	 industries.	 TCN has more 
than	2,000	client	accounts	world-
wide.	With	the	new	expansion	into	
India,	 TCN	 is	 expected	 to	 triple	
its	 employee	 numbers,	 increase	
month-over-month	 growth	 by	 18	

percent	 and	 increase	 its	 overall	
revenue	five-fold.

GOVERNMENT
 • Salt Lake City	 has	 for-
mally	launched	an	improved	web-
site,	 SLC.gov.	 It	 replaces	 slcgov.
com.	The	new	site	allows	users	to	
access	 core	 municipal	 functions,	
including	bill	pay,	business	licens-
ing	 and	 service	 requests.	 The	
redesign	project	began	more	than	
a	year	ago	and	was	led	by	the	Salt	
Lake	 City	 Mayor’s	 Office;	 the	
city’s	 Information	 Management	
Services	 (IMS)	 Department;	 and	
Utah	Interactive,	a	Salt	Lake	City-
based	 online	 services	 company	
that	focuses	on	e-government	ini-
tiatives,	 including	 building	 and	
maintaining	 Utah.gov.	 The	 new	
site	 has	 improved	 accessibility	
features;	a	cleaner	look;	and	a	pri-
oritization	 of	 service-oriented	
functions	 like	 bill	 pay,	 service	
requests,	 employment	 opportu-
nities,	 and	 permit	 and	 licensing	
information.

HEALTHCARE
 • Sera Prognostics Inc.,	Salt	
Lake	City,	has	hired	Dr. Garrett 
K. Lam	 as	chief	medical	officer.	

He	 takes	 over	
the	 new	 role	
Sept.	4.	He	will	
direct	 all	 clini-
cal	 develop-
ment	 activities	
for	 the	 com-
pany.	 Lam	 cur-
rently	 is	 a	 pro-
fessor	of	obstet-

rics	and	gynecology	and	chairman	
of	the	Department	of	Obstetrics	&	
Gynecology	 at	 the	 University	 of	
Tennessee	 College	 of	 Medicine-
Chattanooga.	 He	 also	 serves	 as	
associate	 director	 of	 perinatal	
services	 for	 Regional	 Obstetrical	
Consultants	in	Chattanooga.
 • Craig Ulibarri	recently	was	
named	 executive	 director	 at	Life 
Care Center of Salt Lake City,	
a	skilled	nursing	and	rehab	center.	
Life	 Care	 Center	 of	 Salt	 Lake	

City,	 located	 at	
1201	 E.	 4500	
S.,	is	one	of	two	
skilled	 nursing	
and	 rehabilita-
tion	 facilities	
in	 Utah	 man-
aged	 by	 Life	
Care	 Centers	
of	 America.	

Ulibarri	 has	 been	 a	 senior	 care	
administrator	 for	 approximate-
ly	 20	 years	 and	 owned	 a	 run-
ning	 store,	 Teton	 Running	 Co.	
He	 earned	 a	 bachelor’s	 degree	
in	 health	 science	 from	 Brigham	
Young	University.
 • HealthEquity Inc.,	 a	
Draper-based	 health	 savings	
account	 non-bank	 custodian,	 has	
appointed	 Ted Bloomberg as 
executive	vice	president	and	chief	
operating	officer,	a	new	position.	
He	will	start	his	duties	in	the	third	
quarter.	 Bloomberg	 is	 currently	
senior	 vice	 president	 of	 opera-
tions,	 strategy	 and	 support	 for	
Financial	Engines.	He	previously	
was	 COO	 of	 the	 Mutual	 Fund	
Store,	 a	 registered	 investment	
advisor	 acquired	 by	 Financial	
Engines	 in	 2016.	He	 also	 served	
10	 years	 in	 various	 capacities	
of	 leadership	 at	 TD	 Ameritrade,	
including	as	managing	director	of	
Investools,	a	TD	subsidiary.

LAW
 • Paul Taylor,	 an	 attorney	
with	 Ray	 Quinney	 &	 Nebeker,	
has	been	elected	chair	of	the	U.S. 
Bar’s European Patent Office 
(EPO) Liaison Council.	 For	

over	 30	 years,	
the	 council	 has	
met	 annually	
with	officials	of	
the	 EPO,	 rep-
resenting	 U.S.	
users	 of	 the	
EPO’s	services.	
Typically,	 the	
meetings	 alter-

nate	 annually	 between	 an	 EPO	
office	in	Europe	and	a	location	in	
the	 United	 States,	 often	 adjoin-
ing	 a	meeting	of	one	of	 the	U.S.	
national	 IP	 groups.	 The	 council	
exists	 solely	 for	 the	 purpose	 of	
these	 meetings	 with	 the	 EPO,	
and	 providing	 a	 communications	
channel	 between	 the	 EPO	 and	
U.S.	 national,	 regional	 and	 local	
IP	 groups.	 It	 comprises	 one	 or	
two	 delegates	 from	 each	 of	 over	
30	U.S.	IP	organizations.	In	addi-
tion	to	delegates,	past	chairs	of	the	
council	and	guests	 invited	by	 the	
current	chair	may	also	participate	
in	council	meetings.
 • Holland & Hart	has	hired	
patent	 and	 trademark	 partner	
Loren R. Hulse	for	its	Salt	Lake	
City	 office.	 Hulse	 brings	 legal	
expertise	in	the	creation,	manage-
ment	 and	 protection	 of	 domestic	
and	foreign	patent	and	trademark	
portfolios	 to	 companies	 disrupt-

ing	 the	 life	
sciences,	 phar-
m a c e u t i c a l ,	
biotech,	 manu-
facturing	 and	
medical	 device	
i n d u s t r i e s .	
Hulse’s	 experi-
ence	 includes	
serving	 as	 in-

house	 intellectual	 property	 coun-
sel	 for	NPS	Pharmaceuticals	 and	
as	 patent	 counsel	 for	 Ceramatec	
Inc.	 Prior	 to	 joining	 Holland	 &	
Hart,	Hulse	was	a	partner	at	Stoel	
Rives,	where	he	served	as	the	co-
leader	of	the	firm’s	Life	Sciences	
industry	group.

MEDIA/MARKETING
 • Love Communications,	 a	
Salt	 Lake	 City-based	 advertising	
and	 marketing	 firm,	 has	 opened	
an	 office	 in	 Boise,	 Idaho,	 at	 the	
Zions	 Bank	 Idaho	 Headquarters,	
800	Main	St.

PHILANTHROPY
 • Two Maids & A Mop	 of	
Salt	Lake	City,	a	residential	clean-
ing	franchise,	has	teamed	up	with	
Cleaning For A Reason,	an	inter-
national	nonprofit	serving	women	
with	 cancer.	 The	 company	 has	
agreed	 to	 help	 women	 battling	
cancer	 by	 cleaning	 two	 homes	
per	 month	 for	 two	 consecutive	
months	 throughout	 the	 year	 at	
no	 charge.	The	 only	 requirement	
is	 that	 the	 homes	 be	 within	 the	
company’s	 existing	 service	 areas	
of	 Salt	 Lake	 City.	 Details	 are	 at	
twomaidssaltlakecity.com.
 • Salt Lake City,	 in	partner-
ship	with	the	National Recreation 
and Park Association	 (NRPA),	
has	 received	 a	 $25,000	 grant	 to	
support	 its	 out-of-school-time	
healthy	food	access	and	nutrition-
al	 literacy	 programs.	 The	 gift	 is	
part	of	a	$1.5	million	grant	NRPA	
received	 from	 the	 Walmart 
Foundation	 to	 support	 out-of-
school-time	 programs	 in	 park	
and	 recreation	 agencies	 across	
the	 country.	 The	 grant	 will	 help	
YouthCity,	Salt	Lake	City’s	after-
school	 and	 summer	 program,	
increase	 access	 to	 healthy	 foods	
and	 improve	 opportunities	 for	

physical	 activity.	 YouthCity	 will	
receive	 support	 for	 meals	 pro-
vided	through	USDA	after-school	
and	summer	feeding	programs	as	
well	as	nutritional	literacy	materi-
als	to	help	ensure	lifelong	healthy	
habits	for	Salt	Lake	City’s	youth.

REAL ESTATE
 • Toll Brothers Inc.,	based	in	
Pennsylvania,	 has	 expanded	 into	
the	 Utah	 market.	 The	 first	 new-
home	 neighborhood	 is	 Canyon 
Point at	 Traverse	 Mountain	 in	
Lehi.	 Canyon	 Point	 features	
204	 home	 sites.	 Plans	 call	 for	
the	 sales	 center	 to	 open	 this	 fall,	
with	model	homes’	grand	opening	
in	 early	 2019.	 Scott Ilizaliturri,	
Toll	Brothers	division	vice	preis-
dent,	 is	based	 in	Utah.	The	com-
pany	 operates	 in	 22	 states	 and	
Washington,	D.C.

RECOGNITIONS
 • Visit Salt Lake	 (VSL)	
recently	 posthumously	 presented	
its	annual	Tourism Achievement 
Award to Bob Farrington,	 who	
died	in	April.	The	award	is	VSL’s	
highest	 honor,	 presented	 annu-

ally	 to	 honor	
members	 and	
c o m m u n i t y	
organizations	
for	 “outstand-
ing	 efforts	 in	
supporting	 the	
mission	of	VSL	
and	 the	 larger	
tourism	 com-
munity	 of	 Salt	

Lake	 County.”	 Farrington	 was	
the	 first	 executive	 director	 of	
the	 Downtown	 Alliance	 of	 Salt	
Lake	City,	 a	 position	he	held	 for	
15	 years	 and	 during	 which	 he	
played	an	integral	part	of	dramatic	
growth	in,	and	redevelopment	of,	
Utah’s	capital	city.	He	also	served	
as	 chairman	 of	 the	 cabinet	 for	
the	 visioning	 plan	 “Downtown	
Rising”	 and	 led	 efforts	 support-
ing	 the	 TRAX	 light	 rail	 system,	
as	 well	 as	 numerous	 small	 busi-
nesses	 downtown.	 Farrington	
later	 served	 as	 Salt	 Lake	 City’s	
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Food,	Swig	and	R&R	Barbecue.	
Outside	Utah,	restaurants	include	
74	Little	Caesars	locations	across	
the	Deep	South.

RETAIL
 • Ross Dress for Less	 will	
open	a	 store	 July	21	 in	 the	Park	
Plaza	 shopping	 center	 at	 1800	
North	 and	 200	West	 in	 Clinton.	
The	22,000-square-foot	store	will	
bring	 the	 company’s	 store	 count	
in	Utah	to	21	and	its	overall	num-
ber	to	1,433.

SERVICES
	 •	 A	 new	 Meineke	 loca-
tion	 has	 opened	 at	 395	 S.	 State	
St.,	 Salt	 Lake	 City.	 It	 is	 owned	
by	 Nathan Atherley	 and	 sib-
ling	 duo	Matthew and Lindsey 
Wood	 and	 offers	 a	 line	 of	 car	
care	 services,	 from	 routine	 oil	
changes	 to	 extensive	 car	 repair.	
Atherley,	who	focuses	on	finance	
and	 sales,	 is	 a	 former	Air	 Force	
officer	 and	 venture	 capitalist.	
Matthew	Wood,	who	brings	tech-
nical,	 legal	 and	 product	 leader-
ship,	 is	 a	 former	 tech	 executive	
and	 has	 driven	 growth	 for	 large	
tech	 companies	 such	 as	 Solera	
Networks,	 Fusion-io,	 Bluecoat	
and	Symantec.	Lindsey	Wood	has	
been	in	retail	management	for	her	
entire	 career.	Meineke	 has	more	
than	900	locations	nationwide.
 • Valvoline Inc.,	 a	
Kentucky-based	 supplier	 of	
lubricants	and	automotive	servic-
es,	has	announced	that	franchisee	
Superior Lube	 has	 acquired	 a	
quick-lube	 location	 in	 the	 Salt	
Lake	City	area	that	 is	now	oper-
ating	 as	 a	 Valvoline	 Instant	 Oil	
Change	 (VIOC)	 service	 center.	
Superior	 Lube	 operates	 both	
VIOC	quick-lube	locations	in	the	
Salt	 Lake	 area.	 The	 newest	 ser-
vice	 center	 is	 at	 14	W.	 200	 N.,	
Kaysville.

SPORTS/RECREATION
 • GGC Member 
Acquisition Inc.,	 doing	 busi-
ness as Glenwild Golf Club and 
Spa	in	Park	City,	has	announced	
the	 conversion	 of	 the	 club	 from	
a	 developer-owned	 business	 to	
a	 member-owned,	 private	 club.	
Scottsdale-based	Glenwild Golf 
Club LLC,	an	affiliate	of	DMB 
Associates,	was	the	developer	of	
Glenwild.	The	current	 executive	
administration	 and	 staff	 across	
golf,	dining,	clubhouse	facilities,	
spa,	pool,	locker	room	and	tennis	
have	all	been	retained	by	the	new	
Glenwild.

TECHNOLOGY/LIFE 
SCIENCES
 • Pluralsight Inc.,	 a	
Farmington-based	 enterprise	
technology	 learning	 platform	
company,	 has	 appointed	 Sean 
Farrington	 as	 senior	vice	presi-

No.	 30	 Larry R. Stevens,	
Med	 One	 Group;	 and	 No.	 47	
Justin Nielsen,	 Onset	 Financial.	
Glassdoor’s	 rankings	 are	 based	
on	employee	surveys.

RESTAURANTS
 • Four Foods Group,	 an	
America	 Fork-based	 restaurant	
development,	 operations,	 finance	
and	 management	 company,	 has	
selected	Valley Grove	in	Pleasant	
Grove	as	its	new	headquarters.	St. 
John Properties	 announced	 the	
sale	of	five	acres	in	Valley	Grove	
to	 FFG,	 which	 will	 begin	 con-
struction	on	 the	parcel	by	 fall.	 It	
also	will	be	developing	a	 restau-
rant	 cluster	 housing	 some	 of	 the	
company’s	 fast-growing	 brands,	
including	R&R	Barbecue;	which	
is	 slated	 to	 open	 in	 July.	 FFG	
currently	 owns	 or	 manages	 158	
restaurants	 in	 11	 states,	 employ-
ing	 more	 than	 5,000	 workers,	
including	1,500	of	those	in	Utah.	
The	 FFG	 family	 includes	 local	
Utah	 chains	Kneaders	Bakery	&	
Cafe,	Mo’Bettahs	Hawaiian	Style	

dent	of	sales	in	Europe,	the	Middle	
East,	 India	 and	Africa	 (EMEIA).	
Farrington	 will	 oversee	 the	 stra-

tegic	 direction,	
expansion	 and	
operation	 of	
c o mm e r c i a l	
and	 enterprise	
sales.	 He	 has	
more	 than	 17	
years	 of	 inter-
national	 sales	
experience.	 He	

joins	 Pluralsight	 from	 customer	
experience	 management	 plat-
form	Medallia,	 where	 he	 led	 the	
European	 sales	 expansion.	 Prior	
to	Medallia,	Farrington	served	as	
the	 regional	 vice	 president	 and	
managing	 director	 of	 Northern	
EMEA	for	Qlik	Technologies	Inc..	
He	 also	 previously	 served	 as	 the	
vice	president	of	U.K.	and	Ireland	
at	SAP	Business	Objects.
 • ObservePoint,	 a	 Provo-
based	provider	of	automated	data	
governance,	 tag	 auditing	 and	
GDPR	 compliance	 solutions,	 has	

selected	Harold 
Madsen	as	vice	
president	 of	
e ng i nee r i ng .	
Madsen	 has	
more	 than	 20	
years	 of	 expe-
rience,	 having	
previously	 led	
the	 develop-

ment	 and	 engineering	 teams	 and	

projects	 at	 Novell,	ApexConnex,	
Collabratus	 and,	 most	 recently,	
Ancestry.com.
 • Dsco,	 a	 Lehi-based	 inven-
tory	 visibility	 software	 company,	
has	 appointed	 Angela Matthes 
as	 vice	 president	 of	 finance	 and	
strategy.	 She	 will	 help deepen 

Dsco’s	business	
i n t e l l i g e n c e	
and	 analyt-
ics	 and	 imple-
ment	 advanced	
financial	 mod-
els	 to	 help	 the	
company	 con-
tinue	 refining	

its	business	strategy.	Matthes	has	
a	decade	of	financial	planning	and	
strategic	analysis	experience.	She	
joins	Dsco	from	the	University	of	
Utah’s	Department	of	Biomedical	
Informatics	 (DBMI),	 where	 she	
was	 the	 business	 director	 of	 its	
ReImagineEHR	 Initiative	 and	
provided	 financial	 oversight	 for	
the	department.	Prior	 to	 that,	 she	
was	 the	 finance	 and	 accounting	
director	for	Neutron	Interactive.
 • Michael Sharp,	 co-found-
er	 of	 Jive	 Communications,	 has	
joined	 the	 board	 of	 directors	 of	
startup	 company	 vSpatial,	 a	 vir-
tual	 reality	 meeting	 and	 produc-
tivity	application	company.	Sharp	
also	served	as	Jive’s	chief	opera-
tions	 officer	 and	 chief	 product	
officer	 through	 its	 acquisition	 by	
LogMeIn.

Industry Briefs

HONNEN
EQUIPMENT

1380 S. Distribution Dr., SLC
801-262-7441

from previous page

For all your trailer needs
New & Used trailer sales

(Tanks, lowboys, slide axles, belly dumps, tag trailers, vans & �ats)
Brands: Heil, J&L, LBT, Landoll, XL Sepicalized, Trailmax, Trailking

State of the art repair & paint facility
Parts sales & show room 

COME SEE US!

4285 West 1385 South
Salt Lake City, Utah 84104

1-800-442-6687
www.semiservice.com

Sean Farrington

Harold Madsen

Angela Matthes

BUILD CULTURE • SHOW APPRECIATION • EXTEND YOUR BRAND • 1-800-325-3206

More than 
a gift or
award...
A gesture 
that you 
really care!

Extend Employee Safety Beyond the Workplace.

Available through Amazon or at GetReadyNow.com 

People and Pet Kits 
for any Emergency.
(Personal Car Kit Shown)

Empower People To Be Their Own Hero.

Because You 
Never Know!
Because You 
Never Know!

economic	 development	 director	
and	was	a	member	of	boards	of	
many	Salt	Lake-based	organiza-
tions.
	 •	 The	 Events Industry 
Council,	 in	 partnership	 with	
IMEX,	 has	 awarded	 the	
IMEX-EIC Innovation in 
Sustainability Award to the Salt 
Palace Convention Center and 
Mountain America Exposition 
Center.	 The	 award is	 designed	
to	 recognize	event	professionals	
who	 are	 driving	 sustainability	
forward	through	innovation,	col-
laboration	and	idea-sharing.	The	
two	 SMG-managed	 Salt	 Lake	
County	 facilities	 were	 recog-
nized	for	their	significant	contri-
butions	in	improving	event	busi-
ness	operations	with	a	particular	
focus	 on	 creative	 approaches	 to	
repurposing	leftover	event	mate-
rials	 to	 support	 various	 com-
munity	 organizations.	 Chance	
Thompson,	 senior	 manager	 of	
sustainability	 and	 public	 rela-
tions	 at	 the	 Salt	 Palace	 and	
chairperson	of	the	effort’s	Green	
Team	Committee,	 has	 spent	 the	
past	 two	 years	 developing	 part-
nerships	with	 dozens	 of	 organi-
zations	 that	 can	 either	 recycle	
or	repurpose	materials.	The	con-
certed	effort	by	the	facilities	has	
resulted	in	over	200,000	pounds	
of	 material	 and	 food	 being	
donated	to	community	organiza-
tions.	This	 diversion,	 plus	 some	
energy-saving	efforts,	 is	equiva-
lent	 to	 eliminating	 540	 metric	
tons	of	carbon	pollution.
	 •	 Four	 chief	 executive	 offi-
cers	 of	 Utah	 companies	 have	
been	 named	 to	 the	 list	 of	 “Top 
CEOs in 2018,”	 compiled	
by	 Glassdoor.	 They	 are:	 No.	
6	 Kurt Avarell,	 Canopy	 Tax;	
No.	 23	 Sam Malouf,	 Malouf;	
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	 One	of	the	greatest	challeng-
es	faced	by	leaders	today	is	over-
coming	 the	notion	 that	 they	have	
all	the	answers.	This	mindset	is	a	
function	of	an	unstated	set	of	val-
ues	 that	 effectively	 seal	
the	 leader	 off	 from	 the	
ideas	of	others.
	 These	unstated	val-
ues	are:
 1.	I	am	always	right.
	 2.	 Never	 question	
what	I	say	or	do.
	 3.	Don’t	 think,	 act,	
feel	or	believe	anything	
that	I	would	disapprove	
of.
	 4.	Don’t	value	anything	that	I	
don’t	value.
	 5.	 Don’t	 think	 or	 learn	 any-
thing	 that	 might	 threaten	my	 su-
premacy.
	 6.	 Don’t	 make	 mistakes	 —	
and	if	you	do,	make	sure	you	take	
the	blame.
	 7.	 If	 in	 doubt,	 refer	 to	Value	
No.	1.
	 Most	 recoil	 from	 the	 idea	
that	they	might	have	these	values.	
However, do our behaviors and 
actions send a different message?
 As you work with others, 

do you have a tendency to speak 
fi rst, to offer your ideas before 
entertaining the ideas of others? 
The	 fact	 that	 you	 are	 “the	 boss”	
automatically	 means	 that	 your	

ideas	carry	more	weight	
than	 others.	 By	 rushing	
out	 your	 ideas,	 you	 run	
the	 risk	 that	 others	 will	
“go	along	to	get	along,”	
leaving	you	without	oth-
er	valuable	viewpoints.
		 	 	Often	in	my	consult-
ing	work,	as	I	visit	a	cli-
ent’s	 operation,	 I	 ob-
serve	 things	 that	 could	

be	 changed	 immediately	 to	 im-
prove	 productivity.	 My	 natural	
tendency	is	to	blurt	these	out,	pre-
scribing	what	the	client	should	do.
	 I	have	learned,	however,	that	
this	 is	 precisely	 the	 wrong	 thing	
to	do.	Although	 it	would	provide	
immediate	 value,	 the	greater	 val-
ue	 for	 the	 client	 is	 to	 have them 
discover	better	ways	to	do	things.	
This	 requires	 me	 to	 ask	 good	
questions	 that	 will	 lead	 the	 cli-
ent	to	their	answers.	As	legendary	
business	guru	Peter	Drucker	put	it,	
“My	greatest	strength	is	 to	be	ig-
norant	and	ask	a	few	questions.”	

	 This	 approach	 has	 several	
important	aspects.	First,	it	engen-
ders	 deep	 thought	 on	 the	 part	 of	
those	 whom	 you	 question,	 often	
revealing	 new	 insights.	 Second,	
it	 increases	 their	 engagement	 in	
solving	 problems	 and	 seeing	 op-
portunities.	Third	—	and	most	im-
portantly	—	it	amplifi	es	their	buy-
in	in	implementing	solutions.
	 Beyond	these	advantages,	es-
tablishing	 the	 practice	 of	 asking	
questions	rather	than	immediately	
telling	others	how	you	see	 things	
may	 literally	 save	 your	 business	
from	failure,	or	even	save	lives.
	 Consider	 the	 NASA	 Chal-
lenger	 and	 Columbia	 disasters.	
Edgar	 Schein,	 in	 his	 book	Hum-
ble Inquiry, notes	 that	 in	 analyz-
ing	 these	 tragedies,	 it	 was	 found	
“that	 lower-ranking	 employees	
had	 information	 that	 would	 have	
prevented	 or	 lessened	 the	 conse-
quences	of	those	accidents,	but	ei-
ther	it	was	not	passed	up	to	higher	
levels,	or	it	was	ignored,	or	it	was	
overridden.”
	 Why	 didn’t	 these	 employ-
ees	raise	their	concerns?	The	con-
sequences	 of	 their	 silence	 were	
clearly	devastating,	and	it	 is	easy	

to	 point	 the	 fi	nger	 of	 blame	 at	
them.	 Ultimately,	 however,	 NA-
SA’s	 leaders	 must	 bear	 responsi-
bility	 for	 creating	 a	 culture	 that	
discouraged	people	from	speaking	
up.		
 Do you ever ask yourself: 
“Could I be wrong?” Or	as	a	cli-
ent	 recently	suggested	 to	a	group	
of	his	peers:	“Please	 tell	me	how	
my	baby	is	ugly.”	We	all	suffer	pe-
riodically	from	confi rmation bias,	
or	 the	 tendency	 to	search	for	and	
rely	on	 information	 that	confi	rms	
our	 existing	 beliefs.	 A	 valuable	
practice	 to	 inoculate	 against	 this	
is	 to	 invite	 —	 even	 demand	 —	
negative	feedback.	This	creates	an	
open	atmosphere	for	employees	to	
express	their	concerns.	
	 Might	 this	 practice	 have	
averted	 the	 NASA	 disasters?	We	
don’t	 know,	 but	 it’s	 clear	 that	
making	this	a	regular	practice	cre-
ates	a	culture	of	openness	and	en-
gagement.	The	feedback	received	
may	be	hard	to	swallow,	but	it	can	
be	the	most	important	information	
a	leader	ever	receives.
 Do you feel threatened by 
the talents and skills of others?  
Stanford	 University	 psychologist	

Sponsored by STAKER PARSON

MEIER’S CATERING MENU
BAR-B-QUE CHICKEN & RIB MENU

Bar-B-Que Chicken
Smothered in our special bar-b-que sauce

Fresh Cut Fruit
Pasta Shrimp Salad

Utah Corn on the Cob
(seasonal)

Cooked on site

Ice Cold Lemonade
Bar-B-Que Boneless

Country Style Spare Ribs
Baked Chuckwagon Beans
Meier's Homemade Potato

Salad
Glazed Orange Rolls

Brownie Sundae
Brownie, vanilla ice cream, covered

with deep rich chocolate sauce

Complete Catering
Service for 40-10,000

Western Chuckwagon Bar-B-Ques
Company Picnics • Family Reunions

                                Business Luncheons • Weddings
Open Houses • Dutch Oven Cookouts

801-278-4653 or 1-800-431-4655
www.meierscatering.com
           Est. 1990Bar-B-Que Beef

Shredded bar-b-que beef on a bun

Dutch Oven Bar-B-Que
Chicken/Ribs

Potatoes Au Gratin
Peach Cobbler

Cooked in Dutch Ovens

Flat Iron Steaks
10 oz. USDA Choice

Top Sirloin Steak
Baked Idaho Potato

Grilled on site

     Pulled Pork
Hamburger/Hot Dog

Meier's own quarter pound
Hamburger w/all condiments

Jumbo all Beef Franks
Grilled on site

Tri Tip Roast/Marinated
Grilled Chicken Breast

Grilled on site
Pork Back Ribs

Smoked with Applewood

Marinated Grilled Chicken Breast

Hamburger/Grilled Chicken
Meier's own quarter pound

Hamburger w/all the condiments
Marinated Chicken Breasts

Grilled on site

Chuckwagon-K-Bobs
Beef & Chicken-K-Bobs

w/fresh vegetables
Grilled on site

Boneless Ribeye Steak
10 oz. USDA Choice Boneless

Boneless Ribeye Steak
Baked Idaho Potato

Grilled on site

Call for complete menus and pricing: 801-278-4653
      or email Rob at info@meierscatering.com

 RICH        
 TYSON

Leaders have to face the possibility of being occasionally wrong
Carol	Dweck,	 in	her	book	Mind-
set,	compares	former	Ford	Motors	
CEO	Lee	Iacocca	with	G.E.	CEO	
Jack	Welch.
	 “Iacocca	 played	 painful	
games	with	his	executives	to	keep	
them	off	balance,”	Dweck	notes,	
making	sure	they	understood	that	
he	 was	 the	 real	 corporate	 hero.	
His	 message:	 “Do	 well,	 but	 not	
too	well;	make	sure	you	validate	
me!”
	 Jack	 Welch,	 on	 the	 other	
hand,	 nurtured	 his	 people.	 	 He	
would	 go	 directly	 to	 his	 front-
line	employees	to	fi	gure	out	what	
was	going	on.	He	led	by	the	code,	
“True	self-confi	dence	is	the	cour-
age	 to	 be	 open	 —	 to	 welcome	
change	 and	 ideas	 regardless	 of	
their	source.”
	 Leadership	 carries	 a	 vari-
ety	of	perks.	We	must	realize	that	
those	that	reinforce	a	sense	of	in-
fallibility	are,	 in	 fact,	destructive	
for	ourselves	and	our	people. 

Richard Tyson is the founder, prin-
cipal owner and president of CEO-
builder, which provides forums for 
consulting and coaching to execu-
tives in small businesses.
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 Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication.

July 5, 11 a.m.-1 p.m.
 RevRoad University Series,	a	
RevRoad	event	designed	for	busi-
ness	 leaders,	 entrepreneurs	 and	
startup	 enthusiasts	 but	 it	 open	 to	
the	public.	Focus	will	be	on	mar-
keting	video	and	the	value	of	lean	
growth	 strategies.	 After	 lunch,	
RevRoad’s	 Rebecca	 Palmer	 will	
interview	Sara	Jones	about	build-
ing	the	Women	Tech	Council,	how	
the	 nonprofit	 started,	 how	 they	
tested	and	iterated	every	initiative	
and	 how	 they	 work	 with	 pub-
lic	 and	 private	 partners.	Location	
is	 RevRoad,	 1555	 N.	 Freedom	
Blvd.,	 Provo.	 Free.	 Details	 and	
registration	 can	 be	 completed	 at	
info@revroad.com.

July 5, 6-7:30 p.m.
 “Start Smart,” a	Small	Busi-
ness	Development	Center	(SBDC)	
event.	 Location	 is	 the	 Orem	
SBDC,	 815	 W.	 1250	 S.,	 Orem.	
Details	are	at	https://utahsbdc.org/
trainings.

 ly 6, 8-10 a.m.
 Friday Forum,	a	Utah	Valley	
Chamber	event.	Location	is	Zions	
Bank	 Building,	 eighth	 floor,	 180	
N.	University	Ave.,	Provo.	Details	
are	at	thechamber.org.

July 6, 8-10 a.m.
 First Friday Face-to-Face,	 a	
West	 Jordan	 Chamber	 of	 Com-
merce	 business-to-business	 net-
working	 event.	 Location	 is	 the	
Megaplex	Theatres	at	The	District,	
3761	 W.	 Parkway	 Plaza	 Drive,	
South	Jordan.	Free.	Details	are	at	
http://bit.ly/2ATHGAU.

July 6, 8:30-11:30 a.m.
 “Grow Your Business: Phase 
I,”	a	Small	Business	Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Details	are	at	https://utahs-
bdc.org/trainings.

July 10, 10-11:30 a.m.
 “How to Become a Leader 
That People Will Follow,”	a	West	
Jordan	 Chamber	 of	 Commerce	
event.	 Location	 is	 West	 Jordan	
Chamber	office,	8000	S.	Redwood	
Road,	West	 Jordan.	 Free.	 Details	
are	at	westjordanchamber.com.

July 10, 5:30-7:30 p.m.
 Business After Hours,	
a	 Murray	 Area	 Chamber	 of	
Commerce	event.	Location	is	Axe	
Arena	 SLC,	 6212	 S.	 State	 St.,	
Murray.	 Cost	 is	 $15	 (pre-regis-
tration	 is	 required).	Details	are	at	
murraychamber.org.

July 11, 8-9:30 a.m.
 “Navigating the New Tax 
Laws: What Small Business 
Needs to Know,” a Utah 
Department	of	Workforce	Services	
“Better	 Your	 Business”	 break-
fast	 seminar.	 Presenter	 is	 Steve	
Adams,	 founding	 and	 manag-
ing	partner	 of	Adams	&	Petersen	
CPAs	 LLC.	 Location	 is	 South	
County	Employment	Center,	5735	
S.	 Redwood	 Road,	 Room	 114,	
Taylorsville.	 Free.	 RSVPs	 can	
be	 completed	 by	 emailing	 Jenny	
Jones	at	jenjones@utah.gov.

July 11, 9 a.m.-3 p.m.
 Metals Additive Manufac-
turing Workshop,	 developed	 by	
the	University	of	Utah	Mechanical	
Engineering	 Department,	 in	 col-
laboration	 with	 the	 University	 of	
Utah	 Manufacturing	 Extension	
Partnership	Center.	Workshop	will	
focus	on	3D	printing	with	metals.	
Location	 is	 University	 of	 Utah	
Continuing	 Education,	 10011	
Centennial	 Parkway,	 Room	 106,	
Sandy.	Free.	Details	are	available	
at	(801)	587-0713	or	email	info@
mep.utah.edu.

July 11, 11:30 a.m.-1 p.m.
 “Let’s Do Lunch: World 
Cup Viewing Party,”	 a	 Sandy	
Area	 Chamber	 of	 Commerce	
event.	Location	is	the	Zions	Bank	
Real	 Academy,	 14787	 Academy	
Parkway,	 Herriman.	 Registration	
can	 be	 completed	 at	 Eventbrite.
com.

July 11, 5-7 p.m.
 Business After Hours,	
an	 Ogden-Weber	 Chamber	 of	
Commerce	 event.	 Location	 is	
Ogden	Pioneer	Days	Stadium,	668	
17th	 St.,	 Ogden.	 Free	 for	 cham-
ber	members	and	first-time	guests,	
$10	for	nonmember	guests.	Details	
are	at	ogdenweberchamber.com.

July 12, 8 a.m.-3:30 p.m.
 “Unemployment Insurance: 
Challenging Claims and 
Controlling Cost,”	an	Employers	
Council	 event.	 Participants	 will	
learn	 who	 is	 covered	 by	 unem-
ployment	 insurance,	 when	 ben-
efits	 are	 awarded,	 and	 strategies	
for	lowering	unemployment	costs.	
Location	 is	 Employers	 Council,	
Utah	office,	175	W.	200	S.,	Suite	
2005,	Salt	Lake	City.	Cost	is	$185.	
Details	 are	 at	 employerscouncil.
org.

July 12, 5:30-6:30 p.m.
 WordPress Workshop,	 a	
Small	 Business	 Development	
Center	 (SBDC)	 event.	 Location	
is	 the	Orem	SBDC,	815	W.	1250	
S.,	 Orem.	 Details	 are	 at	 https://
utahsbdc.org/trainings.

July 12, 6-8 p.m.
 “Business Essentials,” a 

Small	 Business	 Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 12, 6:30-8 p.m.
 Small Business Evening 
Roundtable,	 a	 SCORE	 event.	
Location	is	Sandy	Library,	10100	
S.	 Petunia	 Way,	 Sandy.	 Free.	
Details	 are	 at	 https://www.sba.
gov/tools/events.

July 13, 7:45-9 a.m.
 Women in Business Net-
working,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	 is	 Weber	 Center,	 2380	
Washington	 Blvd.,	 Ogden.	 Free	
for	WIB	members.	Details	 are	 at	
ogdenweberchamber.com.

July 13, 8:30-11:30 a.m.
 “Grow Your Business: Phase 
II,”	 a	 Small	 Business	 Develop-
ment	Center	(SBDC)	event.	Loca-
tion	 is	 the	 Orem	 SBDC,	 815	W.	
1250	 S.,	 Orem.	 Details	 are	 at	
https://utahsbdc.org/trainings.

July 16, 8 a.m.-noon
  “Google: Get Your Business 
Online,”	 a	 Women’s	 Business	
Center	 event.	 Speaker	 Corissa	
Saint	 Laurent,	 part	 of	 Google’s	
“Get	Your	Business	Online”	 pro-
gram,	 will	 present	 three	 classes:	
“Succeeding	in	a	Micro	Moments	
World,”	 “Tips	 for	 Measuring	
Online	 Success”	 and	 “Sharing	
Your	 Story	 Through	 Video.”	
Location	is	the	Women’s	Business	
Center,	175	E.	400	S.,	Suite	600,	
Salt	Lake	City.	Free.	Details	are	at	
slchamber.com.

July 17, 8 a.m.-3:30 p.m.
 “Lead Worker Training,” 
an	 Employers	 Council	 event.	
Participants	 will	 learn	 about	 the	
changing	 relationships	 for	 leads	
and	 group	 or	 team	 leaders,	 the	
expectations	 and	 limitations	 of	
the	 position,	 and	 the	 communi-
cation	 demands	 from	 employees	
and	 management.	 Location	 is	
Employers	 Council,	 Utah	 office,	
175	W.	 200	 S.,	 Suite	 2005,	 Salt	
Lake	 City.	 Cost	 is	 $205.	 Details	
are	at	employerscouncil.org.

July 17, 11:30 a.m.-1 p.m.
 Business Women’s Forum. 
Location	is	50	West	Club	&	Café,	
50	Broadway,	Salt	Lake	City.	Cost	
is	$27	for	members,	$35	for	non-
members.	 Details	 are	 at	 slcham-
ber.com.

July 17, 11:30 a.m.-1 p.m.
 Women in Business Lunch-
eon,	an	Ogden-Weber	Chamber	of	
Commerce	event.	Location	is	Hub	
801	Events,	3525	Riverdale	Road,	
Ogden.	Cost	is	$20.	Details	are	at	
ogdenweberchamber.com.

July 17, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon,	 a	 Davis	 Cham-
ber	 of	 Commerce	 event.	
Location	 is	 Boondocks	 Fun	
Center,	 525	 Deseret	 Drive,	
Kaysville.	 Free.	 Details	 are	 at	
davischamberofcommerce.com.

July 18, 8-9:30 a.m.
 “Referral Magic: How to 
Keep Your Clients Coming 
Back Again and Again,”	 a	 Salt	
Lake	 Chamber	 event.	 Speaker	 is	
Tony	Rubleski,	president	of	Mind	
Capture	 Group.	 Location	 is	 the	
Salt	Lake	Chamber,	175	E.	400	S.,	
Suite	600,	Salt	Lake	City.	Cost	is	
$20.	Details	are	at	slchamber.com.

July 18, 5:30-6:30 p.m.
 Tax Planning Clinic,	a	Small	
Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 18, 5:30-6:30 p.m.
 QuickBooks Workshop, 
a	 Small	 Business	 Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 18, 5:45-6:45 p.m.
 “Grow Your Business: Phase 
I,”	a	Small	Business	Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Details	are	at	https://utahs-
bdc.org/trainings.

July 18, 6-9 p.m.
 “Intent-Based Remarketing 
and Scripts for the Non-
Coders,”	 an	 SLC/SEM	 event.	
Speakers	are	Joe	Martinez,	direc-
tor	of	paid	media	and	community	
for	 Granular,	 and	 Robert	 Brady,	
founder	 of	 Righteous	 Marketing.	
Location	 is	 Club	 at	 50	West,	 50	
W.	Broadway,	Salt	Lake	City.	Free	
for	 SLC/SEM	 members,	 $40	 for	
the	 general	 public.	 Details	 are	 at	
http://www.slcsem.org/.

July 19, 8 a.m.-3:30 p.m.
 “Legal Issues in Managing 
Employees for Governments and 
Special Districts,”	 an	Employers	
Council	 event.	 Participants	 will	
learn	 about	 key	 federal	 and	 state	
laws	 affecting	 employment	 deci-
sions	of	local	government,	special	
districts	 and	 quasi-governmental	
agencies.	 Location	 is	 Employers	
Council,	 Utah	 office,	 175	 W.	
200	 S.,	 Suite	 2005,	 Salt	 Lake	
City.	Cost	 is	 $185.	Details	 are	 at	
employerscouncil.org.

July 19, 8:30 a.m.-noon
 NIH SBIR-STTR Work-
shop,	 a	 discussion	 of	 the	

National	 Institutes	 of	 Health’s	
Small	 Business	 Innovation	
Research	 (SBIR)	 and	 Small	
Business	 Technology	 Transfer	
(STTR)	 programs.	 Location	 is	
Salt	 Lake	 Community	 College,	
Miller	 Campus,	Miller	 Corporate	
Partnership	 Center,	 Building	 5,	
Room	101,	9690	S.	300	W.,	Sandy.	
Cost	 is	 $25.	 Registration	 can	 be	
completed	at	Eventbrite.com.

July 19, 9 a.m.-noon
 2018 UTC Open,	 a	 Utah	
Technology	 Council	 event	
for	 UTC-member	 execu-
tives.	 Location	 is	 Topgolf,	 920	
Jordan	 River	 Blvd.,	 Midvale.	
Sponsorships	 are	 available.	
Details	are	at	utahtech.org.

July 19, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,”	 a	 West	
Jordan	 Chamber	 of	 Commerce	
event.	Presenter	 is	Clay	Neves	of	
Personal	 Sales	 Dynamics.	
Location	 is	 West	 Jordan	 City	
Hall	 Community	 Room,	 8000	 S.	
Redwood	Road,	West	Jordan.	Free	
for	 members,	 $15	 for	 nonmem-
bers.	 Details	 are	 at	 westjordan-
chamber.com.

July 20, noon-1 p.m.
 Silicon Slopes Live,	 a	 lunch	
and	 live	 recording	 of	 a	 Silicon	
Slopes	 podcast	 featuring	 Aaron	
Skonnard,	 CEO	 of	 Pluralsight.	
Location	 is	 Silicon	 Slopes,	 2600	
W.	Executive	Parkway,	Suite	140,	
Lehi.	 Details	 are	 at	 https://www.
meetup.com/meetup-group-sihsr-
wGn/events/250784641/.

July 25, 7:30-8:30 a.m.
 Coffee Meet Up,	 a	 Holladay	
Chamber	 of	 Commerce	 event.	
Location	 is	 3	 Cups	 Coffee,	 4670	
S.	 2300	E.,	Holladay.	Details	 are	
at	 holladaychamberofcommerce.
org.

July 26, 11:30 a.m.-1 p.m.
 Lunch & Learn,	 a	 Murray	
Area	 Chamber	 of	 Commerce	
event.	 Speaker	 from	 Thorne	 &	
Associates	 will	 discuss	 the	 latest	
tax	 changes	 related	 to	 business.	
Location	to	be	announced.	Cost	is	
$15	for	members,	$20	for	guests.	
Details	are	at	murraychamber.org.

July 26, 6-7 p.m.
 Legal Clinic,	 a	 Small	
Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Accounting Clinic,	 a	 Small	
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Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Health Insurance Clinic,	
a	 Small	 Business	 Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

July 27, 3-5 p.m.
 “Pricing Strategies for 
Small Business,”	 a	 Salt	 Lake	
Chamber	 event.	 Location	 is	
Women’s	Business	Center,	175	E.	
400	S.,	Suite	600,	Salt	Lake	City.	
Details	are	at	slchamber.com.

July 30, 11:30 a.m.-1 p.m.
 UTC TechLunch,	 a	 Utah	
Technology	 Council	 network-
ing	 event	 open	 to	 UTC	 mem-
bers.	 Location	 is	 3M	 Health	
Information	Systems,	575	Murray	
Blvd.,	Murray.	Free.	Registration	
can	 be	 completed	 at	 Eventbrite.
com.

July 31, 8 a.m.-noon
 “Advanced Human Resource 
Management Program,” an 
Employers	Council	event	consist-
ing	of	five	half-day	sessions.	The	
class	 will	 teach	 advanced-level	
information,	 guidance	 and	 best	
practice	 tips	on	 topics	 that	 expe-
rienced	 human	 resources	 profes-
sional	 should	 know.	 Location	 is	
Employers	 Council,	 Utah	 office,	
175	W.	 200	 S.,	 Suite	 2005,	 Salt	
Lake	 City.	 Cost	 is	 $740.	 Details	
are	at	employerscouncil.org.

Aug. 1, 7:30-9 a.m.
 Early B.I.R.D. Business 
Primer,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	 is	 the	 Weber	 Center,	

2380	 Washington	 Blvd.,	 Ogden.	
Free	 for	 chamber	 members	 and	
fi	rst-time	 guests.	 Details	 are	 at	
ogdenweberchamber.com.

Aug. 1, 8 a.m.-2:30 p.m.
 “Family and Medical Leave 
Act: A Guide for Human 
Resources,” an	 Employers	
Council	 event	 featuring	 informa-
tion	 about	 how	 to	 comply	 with	
FMLA	 law,	 including	 the	 defi-
nition	 of	 “serious	 health	 condi-
tion,”	 employee	 notice	 require-
ments,	and	managing	intermittent	
leaves.	Location	is	the	Employers	
Council,	 Utah	 office,	 175	 W.	
200	 S.,	 Suite	 2005,	 Salt	 Lake	
City.	Cost	 is	 $185.	Details	 are	 at	
employerscouncil.org.

Aug. 1, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,”	 a	 Salt	 Lake	
Chamber	 seminar	 taught	 by	 Deb	
Bilbao,	 business	 consultant	 at	
the	 Women’s	 Business	 Center	
(WBC).	Event	 is	designed	 for	all	
entrepreneurs:	those	looking	to	go	
into	 business,	 early	 startup	 stage	
or	 those	 looking	 to	 improve	 an	
existing	business.	Location	 is	 the	
Women’s	Business	Center,	175	E.	
400	S.,	Suite	600,	Salt	Lake	City.	
Free.	 Details	 are	 at	 slchamber.
com.

Aug. 2, 8 a.m.-4 p.m.
 “Supervisory Skills Pro-
gram,”	 an	 Employers	 Council	
event	 over	 five	 consecutive	
Thursdays	 that	 provides	 partici-
pants	 with	 a	 foundation	 of	 criti-
cal	 skills	 necessary	 to	 become	
an	 effective	 workplace	 lead-
er.	 Location	 is	 the	 Employers	
Council,	 Utah	 office,	 175	 W.	
200	 S.,	 Suite	 2005,	 Salt	 Lake	
City.	Cost	 is	 $740.	Details	 are	 at	
employerscouncil.org.

Aug. 2, 6-7:30 p.m.
 “Start Smart,” a	 Small	
Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	

Orem.	Details	are	at	https://utahs-
bdc.org/trainings.

Aug. 3, 7:30-8:30 a.m.
 Eggs & Issues,	a	Murray	Area	
Chamber	 of	 Commerce	 event.	
Speaker	 Craig	 Burnett,	 Murray	
City	 police	 chief,	 will	 discuss	
“Crime	 Prevention	 in	 Murray	
City.”	 Location	 is	 Mimi’s	 Café,	
5223	 S.	 State	 St.,	 Murray.	 Free,	
and	 open	 to	 the	 public	 (no	 cost	
unless	 ordering	 from	 the	 menu).	
Details	are	at	murraychamber.org.

Aug. 3, 8 a.m.-1 p.m.
 Small Business Nine-Hole 
Golf Tournament 2018,	 a	 Salt	
Lake	Chamber	event.	Location	 is	
Stonebridge	 Golf	 Course,	 4415	
Links	 Drive,	 West	 Valley	 City.	
Cost	is	$75,	$30	for	nongolfers	for	
brunch.	 Sponsorships	 are	 avail-
able.	 Details	 are	 at	 slchamber.
com.

Aug. 3, 8-10 a.m.
 First Friday Face-to-Face,	
a	 West	 Jordan	 Chamber	 of	
Commerce	 business-to-business	
networking	 event.	 Location	 is	
the	 Megaplex	 Theatres	 at	 The	
District,	 3761	W.	 Parkway	 Plaza	
Drive,	South	Jordan.	Free.	Details	
are	at	http://bit.ly/2ATHGAU.

Aug. 3, 8-10 a.m.
 Friday Forum,	a	Utah	Valley	
Chamber	event.	Location	is	Zions	
Bank	 Building,	 eighth	 floor,	 180	
N.	University	Ave.,	Provo.	Details	
are	at	thechamber.org.

Aug. 3, 8:30-11:30 a.m.
 “Grow Your Business: Phase 
I,”	 a	 Small	 Business	 Develop-
ment	Center	(SBDC)	event.	Loca-
tion	 is	 the	 Orem	 SBDC,	 815	W.	
1250	 S.,	 Orem.	 Details	 are	 at	
https://utahsbdc.org/trainings.

Aug. 3, 10 a.m.-1 p.m.
 WIB Golf Outing and 
Luncheon,	 a	 Davis	 Chamber	 of	
Commerce	event.	Participants	can	
choose	 from	 mini-golf,	 execu-

tive	putting	green,	bucket	of	balls	
and	 batting	 cages.	 Buffet	 begins	
at	 11:30	 a.m.	 Location	 is	 Swan	
Lakes	Golf	Course,	 850	N.	 2200	
W.,	 Layton.	 Cost	 is	 $20.	 Details	
are	 at	 davischamberofcommerce.
com.

Aug. 7, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon,	 a	 Davis	
Chamber	 of	 Commerce	 event.	
Location	 is	 Boondocks	 Fun	
Center,	 525	 Deseret	 Drive,	
Kaysville.	 Free.	 Details	 are	 at	
davischamberofcommerce.com.

Aug. 9, 5:30-6:30 p.m.
 WordPress Workshop,	 a	
Small	 Business	 Development	
Center	 (SBDC)	 event.	 Location	
is	 the	Orem	SBDC,	815	W.	1250	
S.,	 Orem.	 Details	 are	 at	 https://
utahsbdc.org/trainings.

Aug. 9, 6-8 p.m.
 “Business Essentials,” a 
Small	 Business	 Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

Aug. 9, 6:30-8 p.m.
 Small Business Evening 
Roundtable,	 a	 SCORE	 event.	
Location	is	Sandy	Library,	10100	
S.	 Petunia	 Way,	 Sandy.	 Free.	
Details	 are	 at	 https://www.sba.
gov/tools/events.

Aug. 10, 7:45-9 a.m.
 Women in Business Net-
working,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	is	Weber	Center,	bottom-
floor	 atrium,	 2380	 Washington	
Blvd.,	Ogden.	Free	for	WIB	mem-
bers.	 Details	 are	 at	 ogdenweber-
chamber.com.

Aug. 10, 8-10 a.m.
 “Utah Compensation Survey 
Briefing Session,”	an	Employers	
Council	 event	 about	 how	 orga-
nizations	 can	 use	 data	 excerpted	

from	 the	 2018	 Utah	 Benchmark	
Compensation	Survey	in	planning	
compensation	 strategy.	 Location	
is	 the	 Employers	 Council,	 Utah	
office,	175	W.	200	S.,	Suite	2005,	
Salt	 Lake	 City.	 Details	 are	 at	
employerscouncil.org.

Aug. 10, 8 a.m.
 Silicon Slopes Breakfast. 
Speaker	 is	 Cory	 Capoccia,	
president	 of	 Womply.	 Location	
is	 Silicon	 Slopes,	 2600	 W.	
Executive	 Parkway,	 Suite	 140,	
Lehi.	Details	 are	 at	 https://www.
meetup.com/meetup-group-sihsr-
wGn/events/250997425/.

Aug. 10, 8:30-11:30 a.m.
 “Grow Your Business: Phase 
II,”	 a	 Small	 Business	 Devel-
opment	 Center	 (SBDC)	 event.	
Location	is	the	Orem	SBDC,	815	
W.	1250	S.,	Orem.	Details	are	at	
https://utahsbdc.org/trainings.

Aug. 15, 7 a.m.-3 p.m.
 2018 Chamber Golf Classic,	
an	 Ogden-Weber	 Chamber	 of	
Commerce	event.	Breakfast	starts	
at	7	a.m.	Shotgun	start	is	at	8	a.m.	
Lunch	 and	 awards	 are	 at	 1	 p.m.	
Location	 is	 Mount	 Ogden	 Golf	
Course,	 1787	 Constitution	 Way,	
Ogden.	 Sponsorships	 are	 avail-
able.	 Details	 are	 at	 ogdenweber-
chamber.com.

Aug. 15, 8 a.m.
 Annual Murray Chamber 
Youth Scholarship Fund Golf 
Tournament,	 a	 Murray	 Area	
Chamber	 of	 Commerce	 event.	
Check-in	 is	 at	 8	 a.m.	Golf	 starts	
at	8:30	a.m.	Location	is	Topgolf,	
920	Jordan	River	Blvd.,	Midvale.	
Other	details	to	be	announced.

Aug. 15, 8 a.m.-4 p.m.
 “Generations: Working 
Together,”	an	Employers	Council	
event	 showing	 how	 to	 recog-
nize	 the	 unique	 needs	 of	 dif-
ferent	 generations	 in	 the	 work-
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force.	Location	is	the	Employers	
Council,	Utah	office,	175	W.	200	
S.,	 Suite	 2005,	 Salt	 Lake	 City.	
Details	 are	 at	 employerscouncil.
org.

Aug. 15, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase I,”	 a	 Small	 Business	
Development	 Center	 (SBDC)	
event.	 Location	 is	 the	 Orem	
SBDC,	 815	W.	 1250	 S.,	 Orem.	
Details	 are	 at	 https://utahsbdc.
org/trainings.

Aug. 15, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,”	a	Salt	Lake	
Chamber	seminar	taught	by	Deb	
Bilbao,	 business	 consultant	 at	
the	 Women’s	 Business	 Center	
(WBC).	 Event	 is	 designed	 for	
all	 entrepreneurs:	 those	 looking	
to	go	into	business,	early	startup	
stage	or	those	looking	to	improve	
an	existing	business.	Location	is	
the	 Women’s	 Business	 Center,	
175	 E.	 400	 S.,	 Suite	 600,	 Salt	
Lake	 City.	 Free.	 Details	 are	 at	
slchamber.com.

Aug. 15, 5:30-6:30 p.m.
 QuickBooks Workshop, a 
Small	 Business	 Development	
Center	 (SBDC)	 event.	 Location	
is	the	Orem	SBDC,	815	W.	1250	
S.,	 Orem.	 Free.	 Details	 are	 at	
https://utahsbdc.org/trainings.

Aug. 15, 5:30-6:30 p.m.
 Tax Planning Clinic,	a	Small	
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Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

Aug. 16, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,”	 a	 West	
Jordan	 Chamber	 of	 Commerce	
event.	Presenter	 is	Clay	Neves	of	
Personal	 Sales	 Dynamics.	
Location	 is	 West	 Jordan	 City	
Hall	 Community	 Room,	 8000	 S.	
Redwood	Road,	West	Jordan.	Free	
for	 members,	 $15	 for	 nonmem-
bers.	 Details	 are	 at	 westjordan-
chamber.com.

Aug. 16, 5:30-8 p.m.
 18th Annual Women in 
Business Summer Social,	 a	
Women’s	 Business	 Center	 event	
that	 will	 feature	 recognition	 of	
the	 Women’s	 Business	 Center’s	
Women	Entrepreneur	of	 the	Year.	
Location	is	Ivy	House,	550	S.	600	
E.,	 Salt	 Lake	 City.	 Cost	 is	 $60	
before	 July	16,	$80	 July	16-Aug.	
8,	 $100	 thereafter.	 Details	 are	 at	
slchamber.com.

Aug. 21, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon,	 a	Davis	Chamber	
of	 Commerce	 event.	 Location	 is	
Boondocks	Fun	Center,	525	Deseret	
Drive,	Kaysville.	Free.	Details	are	
at	davischamberofcommerce.com.

Aug. 22, 8-9:30 a.m.
 Chamber Launch,	a	Salt	Lake	
Chamber	 event.	 Location	 is	 the	
Salt	 Lake	 Chamber,	Wells	 Fargo	
Board	 Room,	 175	 E.	 University	

Blvd.	 (400	 S.),	 Suite	 600,	 Salt	
Lake	 City.	 Free.	 Details	 are	 at	
slchamber.com.

Aug. 23
 2018 ACG Utah Golf 
Tournament.	 Breakfast	 and	 reg-
istration	are	at	7:30	p.m.	Shotgun	
start	 is	 at	 8:30	 p.m.	 Lunch	 and	
awards	 follow	 play.	 Location	 is	
Eaglewood	 Golf	 Course,	 North	
Salt	Lake.	Cost	 is	 $250	 for	ACG	
members,	 $300	 for	 nonmembers,	
$1,000	 for	 foursomes,	 $1,500	 for	
hole	 sponsors.	 Sponsorships	 are	
available.	Details	are	available	by	
contacting	Linda	Blake	at	linda@
acgutah.org.

Aug. 23, 9 a.m.-4 p.m.
 Employers Summit,	 an	
Employers	Council	event	focused	
on	going	beyond	traditional	bene-
fits	and	finding	out	why	employees	
work	at	organizations.	Location	is	
Radisson	 Hotel	 Salt	 Lake	 City	
Downtown,	215	W.	South	Temple,	
Salt	 Lake	 City.	 Cost	 is	 $185.	
Details	 are	 at	 employerscouncil.
org.

Aug. 23, 6-7 p.m.
 Legal Clinic,	 a	 Small	
Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

Aug. 23, 6-7 p.m.
 Accounting Clinic,	 a	 Small	
Business	 Development	 Center	
(SBDC)	 event.	 Location	 is	 the	
Orem	 SBDC,	 815	 W.	 1250	 S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

Aug. 23, 6-7 p.m.
 Health Insurance Clinic,	
a	 Small	 Business	 Development	
Center	(SBDC)	event.	Location	is	
the	Orem	SBDC,	815	W.	1250	S.,	
Orem.	Free.	Details	are	at	https://
utahsbdc.org/trainings.

Aug. 24, 9 a.m.-5 p.m.
 2018 SLC/SEM Annual 
Conference.	Speakers	include	Ian	
Lurie,	 Larry	 Kim,	 Rand	 Fishkin	
and	 Michelle	 Robbins.	 Location	
is	 Megaplex	 Theatres,	 Jordan	
Commons,	 9335	 S.	 State	 St.,	
Sandy.	Cost	is	$349.	Details	are	at	
www.slcsem.org/dmc-2018.

Aug. 28, 11:30 a.m.-1 p.m.
 Women in Business Lunch-
eon,	an	Ogden-Weber	Chamber	of	
Commerce	event.	Location	is	Hub	
801	Events,	3525	Riverdale	Road,	
Ogden.	Cost	is	$20.	Details	are	at	
ogdenweberchamber.com.

Sept. 4, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon,	 a	Davis	Chamber	
of	 Commerce	 event. Location	 is	
Boondocks	Fun	Center,	525	Deseret	
Drive,	Kaysville.	Free.	Details	are	
at	davischamberofcommerce.com.

Sept. 5, 7:30-9 a.m.
 Early B.I.R.D. Business 
Primer,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	 is	 the	 Weber	 Center,	
2380	 Washington	 Blvd.,	 Ogden.	
Free	 for	 chamber	 members	 and	
first-time	 guests.	 Details	 are	 at	
ogdenweberchamber.com.

Sept. 5, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,”	a	Salt	Lake	
Chamber	seminar	taught	by	Deb	
Bilbao,	 business	 consultant	 at	
the	 Women’s	 Business	 Center	
(WBC).	 Event	 is	 designed	 for	
all	 entrepreneurs:	 those	 looking	
to	go	into	business,	early	startup	
stage	or	those	looking	to	improve	
an	existing	business.	Location	is	
the	 Women’s	 Business	 Center,	
175	 E.	 400	 S.,	 Suite	 600,	 Salt	
Lake	 City.	 Free.	 Details	 are	 at	
slchamber.com.

Sept. 7, 8-10 a.m.
 Friday Forum,	 a	 Utah	
Valley	Chamber	 event.	Location	
is	 Zions	 Bank	 Building,	 eighth	
floor,	 180	 N.	 University	 Ave.,	
Provo.	Details	are	at	thechamber.
org.

Sept. 13, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,”	 a	 West	
Jordan	 Chamber	 of	 Commerce	
event.	Presenter	is	Clay	Neves	of	
Personal	 Sales	 Dynamics.	
Location	 is	 West	 Jordan	 City	
Hall	 Community	 Room,	 8000	
S.	Redwood	Road,	West	 Jordan.	
Free	 for	members,	 $15	 for	 non-
members.	Details	are	at	westjor-
danchamber.com.

Sept. 14, 7:45-9 a.m.
 Women in Business 
Networking,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	 is	 Weber	 Center,	

see CALENDAR page 18
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	 For	manufacturers	of	electric	vehicles,	
you	 might	 expect	 the	 accomplishment	 of	
moving	 their	 200,000th	 unit	 to	 be	met	 by	
celebration.	However,	because	the	threshold	
triggers	the	reduction	of	a	juicy	federal	hand-
out	 that	 props	 up	 electric	 vehicle	
sales,	we’re	getting	hand-wringing	
instead.	There’s	even	a	push	to	ex-
pand	 the	 giveaway	 and	 keep	 tax-
payers	 on	 the	 hook	 in	 perpetuity.
	 The	$7,500	 tax	credit	 applies	
to	 the	 fi	rst	 200,000	 electric	 ve-
hicles	 sold	per	manufacturer	—	a	
threshold	 both	 Tesla	 and	 General	
Motors	are	about	to	hit	—	at	which	
point	 it	 is	 then	 phased	 out	 over	
the	course	of	 the	 subsequent	year.	The	 tax	
credit,	 along	 with	 many	 other	 renewable-
energy	 inducements	 and	 incentives,	 unfor-
tunately	 survived	 last	 year’s	 tax	 reform.	
But	 that’s	 not	 enough	 for	 its	 benefi	ciaries.
	 Tesla’s	 chief	 executive,	 Elon	 Musk,	
has	managed	 to	make	 his	 company	 sound	
like	a	victim	of	the	whole	thing.	Amazing-
ly,	 he	 said	 during	 an	 earnings	 conference	
call	 that	 “it	 drives	 (him)	 crazy”	 for	 Tesla	
to	 be	 perceived	 as	 dependent	 on	 govern-
ment	 subsidies	 and	 that	 “those	 fools	 don’t	
realize”	 that	 “Tesla	 has	 succeeded	 in	 spite	
of	 the	 incentives,	 not	 because	 of	 them.”
	 He	must	 truly	be	an	 impressive	 leader	

for	his	company	to	survive	under	so	terrible	
a	burden	as	benefi	ting	from	taxpayer-fund-
ed	 subsidies	 for	 those	 who	 buy	 his	 prod-
ucts.	But	how	are	we	taxpayers	supposed	to	
feel,	 knowing	 that	we	have	been	 subsidiz-

ing	 some	 of	 the	 most	 expensive	
cars	out	there	for	the	sole	benefi	t	
of	 the	 richest	Americans	 (a	2017	
Tesla	 Model	 S	 sedan	 costs	 be-
tween	$69,500	and	$140,000)	un-
der	a	bogus	excuse	 that	 it	would	
help	 the	 technology	 develop?
	 Musk	 further	 argued,	
“What	matters	is	whether	we	have	
a	relative	advantage	in	the	market,	
and	in	fact,	the	incentives	give	us	

a	 relative	 disadvantage.”	 To	 a	 degree,	 he	
has	 a	 point,	 but	 he’s	 ignoring	 the	 benefi	ts	
his	company	has	reaped	from	the	tax	cred-
it	and	focusing	narrowly	on	the	downsides.
	 Musk	 is	 also	 right	 that	 California’s	
Zero	 Emission	 Vehicle	 program	 gives	 an	
advantage	 to	 companies	 manufacturing	
both	 electric	 vehicles	 and	 traditional	 ve-
hicles,	 because	 they	 can	 use	 the	 Califor-
nia	 Air	 Resources	 Board	 credits	 awarded	
for	 producing	 electric	 vehicles	 to	 offset	
their	dirtier	products,	whereas	manufactur-
ers	of	EVs	alone	must	sell	them	at	reduced	
value	 on	 the	market.	 Such	perverse	 incen-
tives	are	why	governments	should	be	wary	

of	trying	to	steer	markets	in	the	fi	rst	place.
	 Federally,	when	the	credits	for	Tesla	and	
GM	are	reduced	or	eliminated,	they’ll	be	at	a	
disadvantage	compared	with	other	EV	man-
ufacturers.	However,	 that’s	 a	 problem	 that	
only	exists	because	of	the	benefi	ts	received	
up	to	this	point.	For	most	consumers,	Tesla’s	
products	 are	 competing	 against	 all	 vehicle	
types,	not	 just	EVs.	And	 the	 tax	credit	has	
afforded	the	company’s	products	a	tremen-
dous	 advantage	 over	 nonelectric	 vehicles.
	 In	 other	 words,	 any	 downside	 of	 be-
ing	 among	 the	 fi	rst	 to	 hit	 the	 end	 of	 the	
federal	tax	credit	pales	in	comparison	with	
the	 benefi	ts	 of	 receiving	 the	 credit	 at	 all.	
So,	 for	 the	 sake	 of	 taxpayers,	 legislators	
should	 resist	 falling	 for	 Musk’s	 crocodile	
tears	 if	 it	means	prolonging	 availability	of	
the	credit.	Eliminating	 it	altogether,	on	 the	
other	 hand,	would	 both	 serve	 taxpayer	 in-
terests	and	address	some	of	Musk’s	compet-
itive	complaints,	though	it	would	also	mean	
that	 electric	 vehicles	 would	 have	 to	 com-
pete	with	non-EV	models	on	fl	atter	ground.
	 EV	manufacturers	aren’t	the	only	ones	
pushing	for	expanding	the	tax	credits.	Utility	
companies	hoping	to	boost	demand	for	elec-
tricity	also	want	to	keep	the	handouts	fl	owing.
	 Some	 argue	 that	 utility	 rates	 would	
benefi	t	 by	 better	 using	 the	 underutilized	

capacity	 during	 off-peak	 hours	 that	 must	
be	 generated	 to	 meet	 peak	 load	 demands,	
especially	 during	 summer	 months.	 Mak-
ing	 use	 of	 currently	 underutilized	 capacity	
would	 allow	 fi	xed	 capital	 costs	 to	 be	 re-
covered	 over	 a	 larger	 volume	 of	 electric-
ity	 sales	 and	 thus	 at	 lower	prices.	Howev-
er,	that	would	require	EV	owners	to	charge	
their	 vehicles	when	 utilities	want.	 If	 own-
ers	 instead	 charged	 when	 arriving	 home	
after	 work,	 as	 they	 often	 do,	 it	 could	 in-
stead	 exacerbate	 peak	 demand	 issues.
	 In	 either	 case,	 the	 entrance	of	 utilities	
into	 the	 debate	 over	 EV	 handouts	 is	 a	 re-
minder	of	how	quickly	special	interests	can	
overwhelm	 the	 collective	 voice	 of	 taxpay-
ers	 and	mold	 the	 tax	 code	 to	 their	 benefi	t.	
Congress	failed	to	fully	utilize	the	opportu-
nity	afforded	by	last	year’s	tax	reform	to	end	
the	electric	vehicle	tax	credit	and	other	pro-
grams	 that	 force	 all	 taxpayers	 to	 subsidize	
the	activities	of	a	tiny	few.	At	a	minimum,	
Congress	 should	 avoid	 compounding	 that	
error	and	resist	 the	call	of	special	 interests	
to	expand	electric	vehicle	subsidies.

Veronique de Rugy is a senior research fel-
low at the Mercatus Center at George Ma-
son University in Fairfax, Virginia. 
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	 Democrats	 are	 exultant	 that	 Donald	
Trump	 had	 to	 reverse	 his	 policy	 of	 sepa-
rating	 immigrant	 families	 at	 the	 border.	
And	there	is	good	reason	to	celebrate.	The	
policy	was	mean-spirited	and	unnecessary.	
But	I	do	wonder	whether	this	epi-
sode	will	prove	to	be	as	damaging	
to	 the	 president	 as	 liberals	 think.	
With	 this	 tussle,	 Trump	 sent	 a	
clear	reminder	to	his	supporters	of	
one	simple	thing	—	that	he	is	will-
ing	to	get	tough	on	immigration.	
	 The	president’s	cruelty	made	
it	easy	to	oppose	his	policy.	But	in	
their	delight	at	the	Trump	admin-
istration’s	latest	misstep,	Democrats	may	be	
walking	 into	a	 trap.	The	 larger	question	 is	
surely:	 Should	 the	 country	 enforce	 its	 im-
migration	 laws	or,	 if	circumvented,	should	
we	just	give	up?	
	 According	 to	 a	 UN	 report,	 last	 year	
the	 U.S.	 became	 the	 world’s	 leading	 des-
tination	for	asylum	seekers,	with	a	44	per-
cent	 increase	 of	 Central	 Americans,	 who	
comprised	 almost	 half	 the	 total	 at	 about	
140,000.	 David	 Frum	 suggests	 in	The At-
lantic	 that	most	 of	 these	 people	 are	 prob-
ably	coming	 to	 escape	poverty	 rather	 than	
violence	 (which	 has	 been	 declining),	 and	
that	many	hope	bringing	children	will	help	
them	avoid	punishment.	That’s	why,	when	
asked	 in	2014	about	 the	 tens	of	 thousands	
of	unaccompanied	children	who	had	come	
to	 the	 border,	 Hillary	 Clinton	 responded,	
“We	 have	 to	 send	 a	 clear	 message:	 Just	
because	 your	 child	 gets	 across	 the	 border,	
that	doesn’t	mean	the	child	gets	to	stay.	We	

don’t	want	to	send	a	message	that’s	contrary	
to	our	laws	or	will	encourage	more	children	
to	make	that	dangerous	journey.”
	 Immigration	has	become	an	 issue	 that	
motivates	a	 large	group	of	Americans	pas-

sionately	—	perhaps	like	no	oth-
er.	Some	of	 this	might	be	 rooted	
in	racism.	But	it	also	represents	a	
kind	 of	 heightened	 nationalism.	
In	 an	 era	 of	 rampant	 globaliza-
tion,	 people	want	 to	 believe	 that	
they	still	maintain	some	sense	of	
stability	and	control.
	 	 	 	Nationalism	has	been	around	
for	 centuries,	 but	 it	 is	 now,	 in	 a	

sense,	the	last	doctrine	standing.	The	great	
story	 of	 the	 20th	 century	 was	 the	 loss	 of	
faith.	 Between	 the	 ascendance	 of	 science,	
socialism	and	secularism,	people	 lost	 their	
trust	 in	 the	dogmas	and	duties	of	 religion.	
But	 this	didn’t	change	the	reality	 that	 they	
wanted	 something	 they	 could	 believe	 in,	
something	 with	 which	 they	 could	 have	 a	
deep,	emotional	bond.	
	 Nationalism	 has	 increasingly	 become	
that	substitute	for	many	on	the	right,	being	
endowed	with	a	strong	and	almost	mystical	
attachment.	 For	many	on	 the	 left,	 by	 con-
trast,	nationalism	is	more	of	an	irrational	af-
fi	nity	for	a	group	of	people	with	whom	one	
shares	an	arbitrary	border.	Why	should,	say,	
a	 devout	Catholic	 in	New	Hampshire	 feel	
a	closer	connection	to	a	radical	atheist	who	
lives	2,500	miles	away	 in	California	com-
pared	 to	 a	 fellow	Catholic	 a	 few	 hundred	
miles	away	 in	Canada?	But	such	has	been	
the	power	of	nationalism	that	it	continues	to	
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Pres. Trump lost the latest battle on immigration, but will he win the war?

Despite Musk’s tears, Congress must eliminate, not expand, EV tax credit

move	people	to	great	acts	of	courage,	loy-
alty,	cruelty	and	hatred.	
	 Immigration	 has	 become	 the	 litmus	
test	of	nationalism,	perhaps	because	other	
sources	 have	 faded	or	 become	politically	
unmentionable.	There	was	a	time	when	na-
tionalism	was	deeply	intertwined	in	many	
corners	of	 the	globe	with	 religion	or	eth-
nicity.	And	it	would	be	described	in	those	
terms	openly	and	proudly.	But	as	Western	
societies	became	more	diverse,	and	as	mi-
nority	 groups	 within	 them	 asserted	 their	
own	identities,	it	became	more	diffi	cult	to	
defi	ne	nationalism	by	those	older	ingredi-

ents.	So,	what	remains?	How	does	one	de-
fi	ne	a	nation?
	 For	Americans,	political	ideas	and	ide-
ology	have	always	been	at	the	heart.	That	is	
why	 being	 a	 communist	 could	 be	 thought	
of	 as	 “un-American.”	 But	 beyond	 ideol-
ogy,	there	has	also	been,	even	in	America,	
a	more	emotional	conception	of	the	nation.	
And	 immigration	 has	 become	 a	 proxy	 for	
that	gut	feeling	—	the	sense	that	the	country	
must	be	able	to	defi	ne	itself,	choose	whom	
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	 My	 daughter	 recently	 sent	 me	 an	
email	that	directed	me	to	a	website.	When	
I	 opened	 the	 site,	 it	 belonged	 to	 CNBC,	
which	had	published	a	column	by	Christi-
na	Farr	titled	“Alphabet’s	Verily	
Has	Hired	Top	Execs	to	Bring	its	
Science	Research	into	Hospitals	
and	Homes.”	In	 the	article,	 I	fi	-
nally	found	out	what	Vivian	Lee	
is	doing	after	resigning	from	the	
leadership	of	University	of	Utah	
Health.
	 Vivian	 Lee,	 you’ll	 recall,	
was	 the	 CEO	 of	 the	 UofU’s	
healthcare	 system,	which	 includes	multi-
ple	hospitals,	clinics	and	a	medical	school,	
for	six	years.	During	her	tenure,	Universi-
ty	of	Utah	Health	earned	multiple	awards	
for	quality	of	care	and	she	was	also	able	to	
keep	costs	from	rising	as	fast	as	the	rest	of	
the	nation.
	 My	 daughter	 and	 I	 were	 both	 hon-
ored	 to	 know	Dr.	 Lee.	My	 daughter	was	
hired	by	Dr.	Lee	to	solicit	money	for	spe-
cial	projects.	Her	offi	ce	was	located	within	
spitting	distance	of	Dr.	Lee’s	offi	ce.	I	also	

had	the	opportunity	to	spend	time	with	Dr.	
Lee	while	working	on	 a	 project	 to	 lower	
the	cost	of	healthcare	for	small	businesses.
	 According	 to	 the	article,	Lee	has	 ac-

cepted	a	position	with	Alphabet,	
the	 multinational	 conglomerate	
that	 owns	 Google,	 as	 president	
of	 the	 its	 health	 platform	 called	
Verily	 Life	 Sciences.	 There	 she	
will	 lead	 Verily’s	 effort	 to	 im-
prove	the	world’s	healthcare.	As	
you	may	have	heard,	Alphabet	is	
joining	forces	was	Berkshire	Ha-
thaway	 and	 JPMorgan	Chase	 to	

hire	their	own	doctors	and	build	their	own	
hospitals	and	clinics	to	provide	healthcare	
to	 their	 employees.	As	near	 as	 I	 can	 tell,	
Dr.	Lee	will	not	be	involved	in	this	venture	
but	will	instead	lead	a	global	effort	to	sell	
Verily’s	products	and	services.
	 Reducing	 the	 staggering	 cost	 of	 the	
American	healthcare	system	is	a	must	for	
our	 country.	The	high	healthcare	 cost	 re-
duces	 the	 competitiveness	 of	 American	
businesses.	 The	 high	 healthcare	 cost	 in-
fl	icts	fi	nancial	woes	on	the	pocketbook	and	

the	high	healthcare	cost	 causes	unneeded	
deaths	in	the	U.S.
	 Let’s	 say	 you	 are	 struggling	 to	meet	
your	family’s	need	for	food	and	shelter	and	
one	of	 your	 children	has	what	 looks	 like	
a	virus.	You	are	going	 to	have	 to	make	a	
choice	between	food	on	the	table	and	tak-
ing	 your	 child	 to	 the	 doctor.	You	 choose	
food	on	the	table	and	your	child	then	dies	
from	pneumonia.	People	should	not	have	
to	make	 this	 choice	 and	 by	 reducing	 the	
cost	of	healthcare,	they	might	not	have	to.
	 The	cost	of	our	healthcare	system	falls	
upon	 the	 taxpayer.	We	 are	 all	 taxpayers,	
but	 many	 of	 us	 are	 also	 stockholders	 in	
American	 businesses.	 Approximately	 50	
percent	 of	 healthcare	 recipients	 are	 cov-
ered	 by	 employer-sponsored	 healthcare	
plans.	 In	 our	 family	 business,	 the	 stock-
holders	paid	80	percent	of	the	employee’s	
premium	and	50	percent	of	the	employee’s	
family	premium.	It	was	a	very	worthwhile	
investment.
	 In	order	to	change	our	nation’s	health-
care	 system	 for	 the	 better,	Americans	 of	
all	stripes	must	man	the	barricades.	They	

must	march	on	our	nation’s	capital.	They	
must	communicate	with	the	political	elites	
and	they	must	put	pressure	on	all	health-
care	providers.
	 There	is	no	better	place	to	begin	this	
crusade	than	in	the	offi	ces	of	small	busi-
nesses.	The	power	of	the	pen	is	a	mighty	
weapon	 in	 the	 hands	 of	 a	 well-meaning	
small-business	owner.	Sign	the	paycheck	
of	 an	 employee	 and	 include	 a	 fl	yer	 in	
the	 paycheck	 envelope	 that	 says	 it	 is	 up	
to	him	or	her	 to	 reduce	healthcare	costs.	
Also	provide	 the	contact	 information	 for	
the	employee’s	congressional	 representa-
tives.
	 I	 own	 a	 wee	 bit	 of	 stock	 in	Alpha-
bet	and	with	 the	announcement	 that	 they	
hired	Dr.	Lee,	I	am	sleeping	much	better	
at	 night.	 I	 can	keep	 track	of	 sleeping	on	
my	very	fancy	mobile	device	and	accord-
ing	to	the	app,	I	have	added	three	minutes	
of	 sleep	 each	 night	 since	Dr.	Lee	 joined	
Alphabet.
 
Robert Pembroke is the former chairman 
and CEO of Pembroke’s Inc. in Salt Lake 
City.

Utah's loss of Dr. Vivian Lee is Alphabet's - and the healthcare world's - gain



16 • July 2-8, 2018 • The Enterprise - Utah's Business Journal

www.mcneilengineering.com
801-255-7700Follow Us On:

For Your Engineering,
Surveying, Roofing and Paving

Consulting & Landscape
Architecture

needs

the 
answerCivil

Engineering

Laser
Scanning &
Surveying

Structural
Engineering

Consulting:
Paving, Roofing&

Landscape
Architecture

ble	 impacts	on	 innovative	 Inter-
net	startups.”
	 “Though	 the	 impact	 of	 the	
court’s	ruling	today	will	be	clari-
fi	ed	by	further	proceedings	in	the	
lower	 court,	we	are	prepared	 to	
comply	 with	 any	 outcome,	 and	
the	decision	will	have	no	appre-
ciable	 impact	 on	 our	 business,”	
Jonathan	 Johnson,	 Overstock.
com	executive	 and	board	mem-
ber,	said	in	the	release.
	 By	a	5-4	vote,	 the	court	set	
aside	 a	 precedent	 set	 26	 years	
ago	 that	 required	 a	 retailer	 to	
have	 a	 physical	 presence	 in	 a	
state	 before	 it	 could	 be	 com-
pelled	 to	 collect	 sales	 taxes	 on	
behalf	 of	 that	 state.	That	physi-
cal	 presence	 will	 no	 longer	 be	
the	standard.
	 “Today	 the	 U.S.	 Supreme	
Court	 has	 re-shaped	 the	 inter-
state	 commerce	 landscape	 in	 a	

OVERSTOCK
from page 1

move	 that	 could	 impact	 small-
business	 innovation	 on	 the	 In-
ternet,	 which	 has	 been	 a	 driv-
ing	 force	 behind	 our	 nation’s	
economy	 for	 the	 last	 15	 years,”	
Johnson	 said.	 “The	 framers	 of	
the	 Constitution	 intended	 Con-
gress	 to	 regulate	 interstate	 com-
merce	 by	 thoughtful	 legislation.	
To	lessen	the	potential	impact	of	
today’s	ruling	on	Internet	innova-
tion,	 Congress	 can,	 and	 should,	
pass	 sound	 legislation	 allowing	
states	 to	 accomplish	 their	 aims	
while	still	permitting	small	Inter-
net	business	to	thrive.”
	 Overstock	has	long	said	that	
Internet	retailers	would	face	dif-
fi	culty	 trying	 to	 collect	 and	 re-
mit	sales	taxes	in	a	patchwork	of	
more	than	12,000	state	and	local	
taxing	districts.
	 Last	 week,	 Overstock	 said	
it	 has	 started	 the	process	 to	 col-
lect	sales	tax	on	purchases	made	
by	 consumers	 across	 the	 nation.	
It	also	said	it	will begin	expand-
ing	its	physical	and	digital	opera-
tions	—	 including	 supply	 chain,	

marketing	and	recruiting	—	into	
states	 “in	 which	 tax	 nexus	 con-
cerns	 previously	 prevented	 the	
company	 from	 having	 a	 direct	
presence.”
	 Overstock	 had	 $1.74	 bil-
lion	in	revenue	and	a	net	loss	of	
$109.9	million	in	2017.	The	com-
pany’s	stock	price	was	as	high	as	
$39.45	 on	 the	 day	 of	 the	 court	
ruling	June	21	but	had	slipped	to	
about	 $30.50	 the	 middle	 of	 last	
week.
	 Following	 the	 court	 ruling,	
Derek	 B.	 Miller,	 president	 and	
CEO	 of	 the	 Salt	 Lake	 Chamber	
and	Downtown	Alliance,	issued	a	
statement	supporting	the	ruling.
	 “This	 decision	 levels	 the	
playing	fi	eld	between	brick-and-
mortar	 and	 e-commerce	 busi-
nesses,	both	of	which	are	critical-
ly	important	to	Utah’s	economy,”	
Miller	 said.	 “Our	 state’s	 sales	
tax	base	has	been	declining	over	
the	past	several	decades,	leaving	
millions	 in	uncollected	 sales	 tax	
from	 online	 sales	 that	 could	 go	

toward	essential	programs.
 	 “As	 the	 voice	 of	 Utah’s	
business	 community,	 we	 now	
call	 on	 our	 state	 Legislature	 to	
take	 swift	 action	 and	 pass	 leg-
islation	 that	 allows	 the	 state	 to	
collect	 this	revenue.	The	court’s	
ruling	today	coupled	with	action	
from	 the	Legislature	will	 surely	
provide	 a	boost	 to	Utah’s	 econ-
omy	 and	 ensure	 our	 unrivaled	
business	 climate	 continues	 to	
thrive.”
	 State	offi	cials	have	estimat-
ed	 that	Utah	 loses	out	 on	 about	
$200	million	annually	when	on-
line	 retailers	 fail	 to	collect	 state	
sales	taxes.
	 The	 Utah	 Taxpayers	 Asso-
ciation	said	that	because	the	un-
collected	 taxes	“are	already	due	
through	the	state	income	tax	re-
turn	 fi	ling	 on	 the	 use	 tax	 line,	
the	association	does	not	fi	nd	this	
decision	to	be	a	tax	increase	for	
Utahns.	 Rather,	 this	 will	 assist	
Utahns	 to	 more	 easily	 comply	
with	a	longstanding	state	law.”

 “We	 applaud	 the	 decision	
made	 by	 the	 Supreme	Court	 to-
day,”	said	Billy	Hesterman,	vice	
president	of	the	association.	“For	
too	 long,	 out-of-state	 retailers	
have	had	the	upper	hand	over	our	
local,	 in-state	 stores.	 This	 rul-
ing	 now	 levels	 the	 playing	 fi	eld	
and	allows	the	market	to	pick	the	
winners	and	not	an	antiquated	tax	
law.”
 Hesterman	 said	 the	 associa-
tion	 looks	 forward	 to	 working	
with	 the	Legislature	“to	see	 that	
Utah	uses	the	new	revenue	from	
this	tax	change	to	lower	tax	bur-
dens	 across	 the	 state	 for	 Utah’s	
families	and	businesses.”
 The	 Supreme	 Court	 ruling	
overturned	a	1992	court	decision	
giving	online	 retailers	what	was	
considered	a	sales	tax	advantage.	
South	Dakota	two	year	ago	fi	led	
a	 lawsuit	against	online	retailers	
Wayfair,	Overstock	and	Newegg	
related	to	state	tax	collection.
 In	the	majority	opinion	writ-
ten	 by	 Justice	 Anthony	 Ken-
nedy,	 the	court	noted	 that	South	
Dakota	was	 losing	 between	 $48	
million	 and	 $58	million	 annual-
ly	in	sales	taxes	not	collected	by	
online	 retailers.	That	 fi	gure	 bal-
loons	 to	 between	 $8	 billion	 and	
$33	billion	annually	nationwide,	
he	wrote.
 “The	physical	 presence	 rule	
has	long	been	criticized	as	giving	
out-of-state	sellers	an	advantage.	
Each	year,	it	becomes	further	re-
moved	 from	 economic	 reality	
and	results	in	signifi	cant	revenue	
losses	 to	 the	 states,”	 Kennedy	
wrote.
	 E-commerce	 sales	were	 esti-
mated	at	$453.5	billion	 last	year,	
he	wrote.	They	account	for	8.9	per-
cent	of	total	U.S.	retail	sales,	“and	
it	is	likely	that	this	percentage	will	
increase.	 Last	 year,	 e-commerce	
grew	at	four	times	the	rate	of	tradi-
tional	retail,	and	it	shows	no	sign	
of	any	slower	pace.”

HIRING
from page 1

portunities,	as	well	as	the	quality	
of	life	our	state	offers.	And	com-
panies	are	moving	here	to	take	ad-
vantage	of	 the	great	 talent	 avail-
able.	 	 Skilled	 candidates	 have	
plenty	of	options,	especially	in	the	
healthcare,	technology	and	educa-
tion	sectors.	Additionally,	startup	
growth	continues	to	dominate	the	
Salt	Lake	market	and	that’s	creat-
ing	huge	demand	for	IT	talent	and	
consultants	 across	 many	 indus-
tries.”
	 When	asked	to	name	the	top	
business	concerns	in	the	technolo-
gy	sector,	decision-makers	repeat-
ed	their	concerns	over	security	in	
their	 IT	systems.	They	also	cited	
innovation,	 growing	 their	 busi-
nesses	 and	 upgrading	 their	 sys-
tems	for	more	effi	ciency	as	prob-
lems	they	face.	
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I  have  the  p ower  t o  work

anywhere

You inspire all of us at Rocky Mountain Power to provide the most reliable and sustainable 
energy possible. Every solution we create is to power you, your business, neighborhood 
and community. Learn how our programs can help you at PoweringGreatness.com.
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“Our goal is to listen, 
collaborate and serve 

your real estate needs.”

Full Service Commercial Real Estate Brokerage

Local Expertise, Broad Market Knowledge 

International Exposure, 1,200 advisors, 500 Markets

Strategic Maximization, Investment Disposition & Acquisitions

165 South Main Street, Ste. 250, Salt Lake City, UT  84111

(W) www.svn.com   (E) chet.barber@svn.com   (E) tia.shim@svn.com   (P) (801) 508-2881
All SVN offices are independently owned and operated. 

ALTA COMMERCIAL

No matter what you are looking for, I can help you � nd it!

Listing ID: 20482288

Revolutionizing Real Estate

Why Brandon?
 ■  One-stop-shop access     

to ALL agent listings on     
one  convenient website.

 ■  Online access to large photos,   
home tours and maps that   
include Google® Street View.

 ■  Real-time noti� cation of new   
listings and price changes.

 ■  Prompt service and support to help   
you � nd that “just right” property.

FEATURED LISTING

Two well-maintained, all-brick o�  ce buildings with
several long-term tenants. Perfect opportunity for owner user. 

Great Sandy location with nearby freeway access.

Start your search today at: SoldByWixom.com

Two well-maintained, all-brick o�  ce buildings with

$2,499,000

Brandon Wixom
Licensed Commercial & Residential Broker

801.864.2626 • bwixom@gmail.com

18 • July 2-8, 2018 • The Enterprise - Utah's Business Journal

CALENDAR
from page 12
bottom-floor	 atrium,	 2380	
Washington	 Blvd.,	 Ogden.	 Free	
for	WIB	members.	Details	are	at	
ogdenweberchamber.com.

Sept. 18, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon,	 a	 Davis	
Chamber	 of	 Commerce	 event.	
Location	 is	 Boondocks	 Fun	
Center,	 525	 Deseret	 Drive,	
Kaysville.	 Free.	 Details	 are	 at	
davischamberofcommerce.com.

Sept. 18, 11:30 a.m.-1 p.m.
 Business Women’s Forum. 

Presenter	 to	 be	 determined.	
Location	is	50	West	Club	&	Café,	
50	 Broadway,	 Salt	 Lake	 City.	
Cost	 is	 $27	 for	 members,	 $35	
for	 nonmembers.	 Details	 are	 at	
slchamber.com.

Sept. 19, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,”	 a	Salt	Lake	
Chamber	 seminar	 taught	by	Deb	
Bilbao,	 business	 consultant	 at	
the	 Women’s	 Business	 Center	
(WBC).	 Event	 is	 designed	 for	
all	 entrepreneurs:	 those	 looking	
to	go	 into	business,	early	startup	
stage	or	those	looking	to	improve	

an existing	business.	Location	 is	
the	 Women’s	 Business	 Center,	
175	 E.	 400	 S.,	 Suite	 600,	 Salt	
Lake	 City.	 Free.	 Details	 are	 at	
slchamber.com.

Sept. 25, 7:30 a.m.-2:30 p.m.
 “Women Empowered” 
Conference,	 an	 Ogden-Weber	
Chamber	 of	 Commerce	 event.	
Location	is	Weber	State	University	
Davis,	 2750	 University	 Park	
Blvd.,	 Layton.	 Cost	 before	Aug.	
1	 is	 $55	 for	Women	 in	Business	
members,	 $65	 for	 nonmembers.	
Cost	 after	 Aug.	 1	 is	 $10	 more.	
Details	 are	 at	 ogdenwebercham-
ber.com.

Sept. 27, 8 a.m.-3 p.m.
 Executive Summit 2018,	
a	 Utah	 Valley	 Chamber	 event.	
Location	 is	 Sundance	 Resort,	

Rehearsal	 Hall,	 8841	 N.	Alpine	
Loop	 Road,	 Sundance.	 Cost	 is	
$295	 for	 members,	 $350	 for	
nonmembers.	Details	 are	 at	 the-
chamber.org.
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CLASSIFIED

International Relief Teams Seeks Skilled 
Construction Volunteers

International Relief Teams (IRT) is seeking volunteers with construc-
tion skills (handypersons or licensed contractors) for one week de-
ployments to U.S. flood affected areas to help those families who can-
not financially recover on their own, get back into their homes.
Our construction teams are currently working in Louisiana in the af-
termath of last year’s record floods, and anticipate we will be needed 
in Texas in the near future. 
Although skilled construction volunteers are our first priority, we will 
be adding a limited number of unskilled volunteers to each team.  All 
volunteers accepted for this assignment will be flown commercially 
from an airport near their home to an airport near the job site, leav-
ing on a Sunday and returning the following Sunday.  IRT will provide 
minivans for volunteers to use to for local transportation to and from 
the arrival airport and to and from the job site.
Teams will be housed at local churches or other suitable facilities. Vol-
unteers are responsible for bringing their own bedding, towels, and 
toiletries.  There is a $150 volunteer participation fee to help cover 
airfare and local transportation costs, and volunteers are responsible 
for their own meals while on assignment. 
Work is performed Monday through Friday (full days) and a half day 
on Saturday.  Job assignments generally include installing windows, 
doors, kitchen cabinets; laying tile, linoleum, or wood flooring; build-
ing handicap ramps to the home; roofing; drywall and mudding; finish 
carpentry work, finishing plumbing; and other related tasks. We ask 
each volunteer to bring basic hand tools, such as a tool belt, hammer, 
pliers, putty knives, tape measure, etc. Power tools, generators, com-
pressors, and other large specialty tools are provided by IRT and our 
local agency partners. 
For more information, contact Brett Schwemmer (bschwemmer@
irteams.org), or to apply for an assignment, fill out an online volunteer 
application (www.irteams.org).
About IRT: Since 1988, IRT has been actively involved in helping fam-
ilies in need in 68 international disasters, and 24 U.S. disasters.  IRT 
construction teams worked for more than six years repairing and re-
building homes in Mississippi after Hurricane Katrina, and four years 
in New Jersey after Superstorm Sandy, and is now working in Louisi-
ana after last year’s record floods.

CAREERS

Oracle America, Inc. has openings for Technical Ana-
lyst positions in Lehi, UT. Job duties include: Deliver 
solutions to the Oracle customer base while serving as 
an advocate for customer needs. Offer strategic technical 
support to assure the highest level of customer satisfac-
tion. Apply by e-mailing resume to:
shaun.mccormick@oracle.com, referencing 385.20051. 
Oracle supports workforce diversity.

TECHNICAL

Oracle America, Inc. has openings for Analyst-Support 
positions in Lehi, UT.  Job duties include: Deliver solutions 
to the Oracle customer base while serving as an advocate 
for customer needs. Apply by e-mailing resume to:
shaun.mccormick@oracle.com, referencing (385.20736). 
Oracle supports workforce diversity.

TECHNICAL

Overstock.com, Inc., Midvale, UT
Multiple openings available. Manage strategic initiatives for Strate-
gic Pricing team translating business insights into pricing strategies 
& actionable plans. Liaise with internal teams to resolve issues, 
reach agreements, & collaborate on strategic pricing initiatives. 
Maintain Strategic Pricing algorithms for quality assurance & de-
velop code to execute new pricing strategies. Min Reqs: Bachelors 
degree or US equiv in Econ, Stats, Bus, Info Sys, Mathem, Supply 
Chain Mgmt, or rel, plus 4 yrs of conducting data analysis. Must 
also have: 1 yr exp supporting of pricing strategies; 1 yr prof exp 
utilizing statistical modelling packages & programming languages 
(incl SQL, R & Python) to condense substantial amounts of pric-
ing data for use in reporting & executing strategic initiatives in an 
online retail environment; any prof exp building, implementing & 
maintaining pricing algorithms on complex datasets; any prof exp 
conducting price tests & utilizing statistical methods to measure the 
performance of new pricing initiatives; any exp planning, executing 
& communicating data analysis findings to executive leadership; 
any prof exp using Microsoft Suite tools (incl Word, PowerPoint & 
Excel). Submit resume online at: https://overstock.wd5.myworkday 
jobs.com/en-US/Overstock_Careers/job/Midvale-Utah/Team-Lead-
of-Strategic-Pricing_R0002276?tid=Careers%3A05%3AWorkday
Postions%3AViewAll   or via email: overstockcareers@overstock.
com. Specify ad code SLWM. EOE. MFDV.

TEAM LEAD, STRATEGIC PRICING

Overstock.com, Inc., Midvale, UT
Multiple openings available. Work within highly collaborative envi-
ronment where developers, testers & the business work together 
as team to deliver best possible software. Involved in End-to-End 
testing with multiple teams before deployment to production. Uti-
lize Agile development & testing methodology & participate in all 
aspects of software development lifecycle. Test automation & au-
tomation framework development. Min Reqs: Bachelors degree or 
US equiv in Comp Engin, Comp Sci, Info Sys, Info Tech, Electrical 
Engin, Electronic Engin or rel, plus 5 yrs prof exp performing IT Test-
ing. Must also have: any prof exp writing test scripts in various lan-
guages; any prof exp using JIRA or similar bug tracking system; any 
prof exp testing web based applications; any prof exp performing 
automation & regression system implementation; any exp mentoring 
or training jr testers; any prof exp writing basic software code using 
programming languages (incl Java, HTML, or JavaScript). In lieu of 
bachelors degree plus 5 yrs exp, will accept Masters degree or US 
equiv in Comp Engin, Comp Sci, Info Sys, Info Tech, Electr Engin, 
Elec Engin or rel, plus 3 yrs prof exp performing IT Testing. Must 
also have: any prof exp writing test scripts in various languages; 
any prof exp using JIRA or similar bug tracking system; any prof exp 
testing web based applications; any prof exp performing automation 
& regression system implementation; any exp mentoring or train-
ing jr testers; any prof exp writing basic software code using pro-
gramming languages (incl Java, HTML, or JavaScript). Submit re-
sume online at: https://overstock.wd5.myworkdayjobs.com/en-US/
Overstock_Careers/job/Midvale-Utah/Senior-Software-Tester_R00
02277?tid=Careers%3A05%3AWorkdayPostions%3AViewAll or via 
email: overstockcareers@overstock.com. Specify ad code ACWM. 
EOE. MFDV.          

SENIOR SOFTWARE TESTER

it	will	allow	to	come	in,	and	privi-
lege	its	citizens	over	foreigners.
	 The	 solutions	 to	 Ameri-
ca’s	 broken	 immigration	 system	
are	 complicated.	 But	 Democrats	
would	do	well	to	remember	plain	
symbolism	as	well,	something	Bill	
Clinton	and	Barack	Obama	never	
forgot,	which	is	why	their	rhetoric	
and	 actions	 on	 immigration	were	
often	far	more	centrist	 than	those	
of	many	current	Democratic	lead-
ers.
	 In	politics,	people	recall	a	few	
simple	 things.	 To	 illustrate	 that	
point,	a	pollster	in	the	1980s	once	
told	 me	 a	 story.	 A	 focus	 group	

asked	a	man	whom	he	would	vote	
for,	Ronald	Reagan	or	his	Demo-
cratic	opponent,	Walter	Mondale.	
“Reagan,”	 the	 man	 said.	 “Mon-
dale	 is	 a	 communist.”	 The	 poll-
ster	 explained	 that	 this	 wasn’t	
true.	 The	 man	 replied,	 “Well,	
maybe.	 I’ll	 still	 vote	 for	Reagan.	
One	 thing	 I	 know,	 no	 one’s	 ever	

thought	he	was	a	communist!”
	 Donald	 Trump	 might	 have	
lost	 this	 round.	 But	 no	 one	 will	
ever	think	he’s	soft	on	illegal	im-
migration.

Fareed Zakaria’s email address 
is fareed.zakaria.gps@turner.com.
 
(c) 2018, Washington Post Writers Group

ons	Bank	began	measuring	 their	
confidence	 in	 2011	with	 30	 per-
cent	 feeling	 the	 federal	 govern-
ment	 is	 doing	 a	 good	 job	 with	
economic	 policy.	 Perceptions	 of	
the	state	government’s	economic	
policy	 efficacy	 ticked	down	 two	
percentage	 points,	 with	 45	 per-
cent	 of	 Utahns	 indicating	 state	
government	is	doing	a	good	job.
	 Seventy-six	 percent	 of	
Utahns	 expect	 housing	 prices	 to	
continue	to	rise	over	the	next	12	
months.	 	 At	 the	 same	 time,	 61	
percent	 of	 Utahns	 reported	 that	
housing	 in	 their	 area	 and	within	
their	 price	 range	 is	 not	 readily	
available.	Half	of	Utahns	indicate	
that	 rising	 housing	 costs	 nega-
tively	impact	Utah’s	economy.	 
	 “We	 know	 that	 demand	 for	
housing,	both	to	buy	and	rent,	is	
high	in	Utah,”	said	Scott	Ander-
son,	 president	 and	 CEO	 of	 Zi-
ons	Bank.	 “About	 60	percent	 of	
Utahns	feel	 that	housing	 in	 their	
area	and	price	range	is	not	readily	
available.	 Yet	 U.S.	 Census	 data	
shows	 that	 Utah’s	 home	 build-
ers	 have	 been	 building	 at	 some	
of	 the	fastest	 rates	 in	 the	nation,	
increasing	 the	 total	 number	 of	
Utah’s	 single-family	 housing	
units	 by	 2.1	 percent	 from	 2016	
to	 2017,	 faster	 than	 the	 second-
highest	 rate	 in	 Idaho	of	1.7	per-
cent	and	the	third-highest	rate	in	
Colorado	of	1.6	percent.”
	 “Rising	 housing	 costs	 af-
fect	 different	 segments	 of	 Utah	
residents	in	different	ways,”	said	
Randy	 Shumway,	 chairman	 and	
partner	 at	 Cicero	 Group,	 a	 Salt	
Lake	City	research	firm	that	does	
data	 collection	 and	 analysis	 for	
the	 CAI.	 “Lower-income	 resi-
dents	who	 don’t	 own	 real	 estate	
feel	 an	 acutely	 negative	 impact	
from	rising	housing	costs	because	
that	increase	comes	straight	out	of	
their	pocketbooks.	Right	now,	29	
percent	 of	 Utahns	 reported	 pay-
ing	 40	 percent	 or	 more	 of	 their	
income	 toward	 housing.	 On	 the	
other	 hand,	 those	who	 own	 real	
estate	benefit	 from	the	 increased	
equity	value	in	their	homes.”	

SALES

Splunk Inc. seeks Customer Account Executive in Salt Lake City, 
Utah: Build, manage, and deliver high performance sales results. 
Refer to Req# 9Z2NHV & mail resume to Splunk Inc., ATTN: A. Rob-
ertson, 270 Brannan Street, San Francisco CA 94107. Individuals 
seeking employment at Splunk are considered without regards to 
race, religion, color, national origin, ancestry, sex, gender, gender 
identity, gender expression, sexual orientation, marital status, age, 
physical or mental disability or medical condition (except where 
physical fitness is a valid occupational qualification), genetic infor-
mation, veteran status, or any other consideration made unlawful 
by federal, state or local laws. To review US DOL’s EEO is The Law 
notice please visit: https://careers.jobvite.com/Splunk/EEO_poster.
pdf. To review Splunk’s EEO Policy Statement please visit:http://
careers.jobvite.com/Careers/Splunk/EEO-Policy-Statement.pdf.

CUSTOMER ACCOUNT EXECUTIVE
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In a perfect world, 
a mortgage could 
close in 3 weeks.*

We’re pretty close to 
perfect.

 Buying a home can be quicker, easier, less stressful, and more convenient at  
First Utah Bank. Whether it’s a �rst or second mortgage or a re-�nance, we have the 
expertise to get the job done in a hurry. You can easily apply online, but with local loan 
o�cers and processors, you’re assured local expertise and personal attention. We’ll even 
include a free appraisal.** Call or visit us online for our competitive rates and for details. 
Once you get started with First Utah Bank, the end is in sight. 

*21-day closing assumes timely and accurate submission of documentation. Circumstances outside the control of First Utah Bank may 
cause delays. ** Maximum of $500.00 reimbursed at loan closing. O�er expires August 31, 2018.

www.�rstutahbank.com
801-561-2300

NMLS 616429




