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Drug price about-face
Pfi zer Inc. CEO Ian Read said last 
week his company would roll back 
a round of drug price increases 
that went into effect on July 1 after 
Pres. Donald Trump criticized the 
company for the hikes. Read said 
the restored levels would remain 
until the president had a chance to 
put his plan in place to curb high 
drug prices. “Pfi zer shares the 
president’s concern for patients 
and commitment to providing af-
fordable access to the medicines 
they need,” Read said.
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 Utah is ranked third overall among 
states in a list of “America’s Top Five 
States for Business,” compiled by CNBC.
 The state moved up from the No. 8 po-
sition last year. This year, it trails only No. 
1 Texas and No. 2 Washington.
 The CNBC study ranked the states 
based on their scores in 10 categories of 
competitiveness. The study included 64 
metrics across those categories.
 “The tried-and-true methodology rates 
the states based on the attributes that mat-
ter most to business,” CNBC said. “To do 
that, we score every state’s economic de-
velopment marketing materials to see what 
they are pitching to businesses. The more 
frequently a selling point appears, the more 
weight it carries in the study.”
 The study noted that Utah’s Silicon 
Slopes tech region is “thriving,” with more 
than 6,500 startups and tech companies 
now based there. “Along with that comes 
growing demand for housing, which is fu-
eling a construction boom,” CNBC said. 
“Utah has added some 50,000 jobs in the 
past year — a 3.4 percent increase, which 
is the biggest in the nation.”
 Utah had an overall score of 1,582 out 
of a possible 2,500 points. States behind 
Utah in this year’s top 10 are Virginia, Col-
orado, Minnesota, Georgia, Massachusetts, 
North Carolina and Florida. The lowest-
ranked state is Alaska. Other low-ranked 
states are Mississippi, West Virginia, Ha-
waii and Rhode Island.
 In the 10 categories, Utah was ranked 
No. 2 for economy, No. 10 for infrastruc-
ture, No. 11 for workforce, No. 12 for both 
quality of life and business-friendliness, 
No. 18 for access to capital, No. 19 for 
technology and innovation, No. 22 for cost 
of living, No. 23 for cost of doing business 
and No. 34 for education.
 The 64 metrics were developed with 
input from an array of business and policy 
experts, offi cial government sources, the 
CNBC Global CFO Council, YPO and the 
states themselves.
 Details are at https://www.cnbc.
com/2018/07/10/americas-top-states-for-
business-2018.html.

CNBC ranks Utah 
third among top 
business states

  Domo Inc., the American Fork-based 
developer of an operating system which 
helps business executive run their fi rms by 
combining people and data, has gone public 
— to mostly mixed reviews. The company’s 
stock began trading on the Nasdaq Global 

Domo CEO Josh James (center, between microphones) rings the bell at the Nasdaq stock ex-
change as his company goes public on June 29.

Market under the ticker symbol “DOMO” 
on June 29. The initial public offering was 
priced at $21 per share and an opening-day 
pop sent the price to near $27, although 
shares were trading under $19 late last week.
 Founded by Josh James in 2010, Domo 
was valued at over $2 billion at one point 

Domo stock soars on opening day 
then takes plunge below IPO price

  Pipe. Pudding. Pork. Makeup prep.
 What do those products have in com-
mon? According to the U.S. Chamber of 
Commerce, they are among items produced 
and exported by Utah companies that are 
at risk from China, the European Union, 
Mexico and Canada imposing new tariffs in 
retaliation to new U.S. tariffs on imported 
goods.

 The state-by-state chamber analysis in-
dicates that $181.3 million in Utah exports 
are threatened by an emerging trade war. 
About $80 million in Utah exports to Chi-
na are targeted for retaliation. The fi gure is 
$65 million in exports to Canada, $26 mil-
lion to Mexico and $10 million to Europe, 
it said.
 “Tariffs are beginning to take a toll on 
American businesses, workers, farmers and 

U.S. Chamber analysis: Tariffs 
threaten $181M in Utah exports 
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 H&E Equipment Services Inc. has relocated its Salt Lake City branch to new facilities at 5052 W. 
2400 S. Located on a 10-acre, fully fenced and paved yard, the operation includes two state-of-the-art 
buildings: The first building covers 31,285 square feet and specializes in aerial lifts, earthmoving, 
forklifts and all other general construction equipment. The second building has a 29,295-square-foot 
layout and will focus on cranes. The combined operations include 32 service bays with two 20-ton, 
two 10-ton and four 5-ton overhead cranes in the shop areas. The facilities also include sales and 
management offices,; a fully stocked parts warehouse; capacity to repair large cranes and most 
makes of industrial, construction and compact earthmoving equipment. The Salt Lake City opera-
tion provides full-service coverage to customers throughout central and northern Utah, southwestern 
Wyoming, southern Idaho and northern Nevada.

  Middle Fork Energy Partners, 
a Denver-based company formed 
last year that seeks to acquire, de-
velop and operate petroleum prop-
erties in the Rocky Mountains, 
has acquired all of the Utah gas 
and oil properties of QEP Energy 
Co., a subsidiary of QEP Resourc-
es Inc., also of Denver. In addi-
tion to producing wells, the deal 
includes undeveloped acreage and 
related assets located in the Uinta 
Basin. The sale price was reported 
to be $155 million.
 The agreement provides for 

the sale of QEP’s assets located 
in Duchesne and Uintah counties, 
which include an estimated 605 
billion cubic feet equivalent (cfe) 
of proven reserves as of Dec. 31. 
The properties had net production 
in the fi rst quarter of 2018 of 54 
million cfe per day, of which ap-
proximately 23 percent was liq-
uids, the company said.
 Citigroup Global Markets 
Inc. served as fi nancial advisor 
and Latham & Watkins LLP pro-
vided legal counsel to QEP.  Por-

ter Hedges LLP provided legal 
counsel to Middle Fork Energy 
Partners LLC.
 Earlier this year, QEP offi -
cials stated their intention to con-
centrate their efforts in the Perm-
ian Basin in Texas. Last July, QEP 
also said it would sell two natural 
gas assets in southwest Wyoming 
for $777.5 million, with proceeds 
from both transactions going to 
buy producing acreage in the 
Permian Basin in Martin County, 
Texas, near its existing Midland 
Basin acreage.

  An unidentified Euro-
pean private equity fund 
will acquire Vista Out-
door’s eyewear brands Bollé, 
Cébé and Serengeti for $158 
million. Vista is a publicly 
traded designer, manufacturer 
and marketer of outdoor sports 
and recreation products based in 
Farmington.
 The company said that the 
sale is part of its previously an-
nounced strategic business trans-
formation plan, designed to allow 
the company to focus resources 

on pursuing growth in its core 
product categories of ammuni-
tion, hunting and shooting ac-
cessories, hydration bottles and 
packs and outdoor cooking prod-
ucts.
 “We are pleased to have suc-
cessfully reached an agreement 
to sell our eyewear and safety 
business at an attractive price,” 
said Chris Metz, CEO of Vista 
Outdoor. “The business will have 
the opportunity to reach its full 
potential under new ownership. 
This divestiture is the fi rst step in 
our transformation plan and will 
be the fi rst of several potential 
asset sales that will signifi cantly 
reduce Vista Outdoor’s leverage 
and provide additional resources 
for us to reinvest in our core busi-
nesses.”
 Proceeds from the divesti-
ture are expected to be used to re-
pay outstanding indebtedness, the 

company said.  Metz said the pur-
chase price represents a premi-
um to the price paid for the three 
brands as part of the Bushnell ac-
quisition in 2013. The transaction 
is expected to close within ap-
proximately 30 to 45 days, sub-
ject to customary closing condi-
tions, the company said.
 “We are now turning our ef-
forts to the rest of our divestiture 
plan as previously communicated 
in May,” said Metz. “We are ex-
cited to build on this momentum 
and expect to provide further up-

dates on this process during our 
fi rst quarter earnings call in early 
August.”
 Robert W. Baird & Co. 
served as transaction and fi nan-
cial advisor and Reed Smith LLP 
served as legal advisor to Vista 
Outdoor in connection with the 
transaction.
 Prior to the sale, Vista Out-
door, founded in 1990, employed 
5,700 across all its brands. The 
company operates in two seg-
ments, outdoor products and 
shooting sports. Its products are 
sold at retailers and distributors 
across North America and world-
wide. The company has manufac-
turing operations and facilities in 
13 U.S. States, Canada, Mexico 
and Puerto Rico, along with inter-
national sales and sourcing oper-
ations in Asia, Australia, Canada, 
and Europe.

QEP Energy sells Utah oil & gas assets

Vista Outdoor to sell eyewear 
brands, focus on other products
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 Utah medical clinic software developer 
AdvancedMD has acquired Marietta, Georgia-
based Nuesoft Technologies. The addition of 
Nuesoft’s NueMD software adds features and 
functionality across the broader ambulatory clin-
ical market, giving the new entity a leading mar-
ket position, AdvancedMD said in announcing 
the acquisition.
 AdvancedMD markets Rhythm, an end-to-
end cloud platform that automates all aspects of 
clinical and business workflow for independent 
physician practices and medical billing servic-
es. By adding NueMD to the AdvancedMD plat-
form, NueMD clients now gain access to a much 
broader, feature-rich platform with unified clini-
cal and patient engagement solutions, the release 
said.
 “The acquisition of NueMD is the logical 
next step for expanding our cloud network of 
practitioners and physicians who have learned 
to use end-to-end workflow automation to im-
prove their bottom line and the health of their 
patients,” said Raul Villar, chief executive offi-
cer of AdvancedMD. “NueMD has been a for-
midable competitor for many years and now we 
are combining our capabilities to deliver better 
products and services for all of our clients. We 

are also extremely excited about adding experi-
enced healthcare information technology experts 
to the AdvancedMD team and extending our 
geographic footprint in the Atlanta metro area.”
 “We have been on a path similar to Ad-
vancedMD since the beginning,” said Massoud 
Alibakhsh, CEO and founder of NueMD. “To-
gether, we have tremendous capabilities to dis-
rupt traditional solutions offered to independent 
physicians, solve the most difficult challenges 
our practices face and provide them with even 
better service. AdvancedMD is the category 
leader and we are excited to be joining forces to 
become the premier company serving the ambu-
latory sector with a unified cloud platform built 
for physicians.”
 AdvancedMD said that as a result of the 
transaction, its North American footprint will in-
crease by 27 percent, expanding the total number 
of medical practice clients and practitioners to 
11,000 and 33,000, respectively. AdvancedMD 
will retain NueMD offices in Marietta, Georgia.
 AdvancedMD is owned by Marlin Equity 
Partners, a global investment firm with over $6.7 
billion of capital under management. Founded 
in 1999, it employs about 800. The acquisition 
adds about 75 employees.

 Orem-based accounting 
and advisory firm Squire & Co. 
PC has merged with Pinnock, 
Robbins, Posey & Richins PC 
(PRPR), a CPA and advisory 
company in Salt Lake City. The 
consolidated company will be 
known as Squire and will main-
tain its offices in both Orem and 
downtown Salt Lake City.
 The new regional compa-
ny “brings greater depth to for-
ward-thinking, innovative ac-
counting and advisory services 
for businesses across myri-
ad industries,” a release from 
Squire said. The deal closed on 
July 1. The combined firm will 
employ about 75.
 “With such a strong cul-
tural fit between our two orga-
nizations, we believe we will 
be better together,” said Jonyce 
Bullock, managing partner 
at Squire. “Because we share 

Does your 
business 
need 

Capital? Talk to Talk to Talk to 
a proa proa pro.........

www.capitalpropartners.com
(801) 512-0308

important characteristics, like 
a 100 percent commitment to 
quality and partnership with our 
clients, we believe there is deep 
synergy in our vision for the fu-
ture.”
 Founded in 1973, Squire 
has received honors such as Ac-
counting Today’s Top 10 Firms 
headquartered in the Mountain 
States and the magazine’s 2017 
Best Firms to Work For. PRPR 
was founded in Salt Lake City in 
1944. 
 “PRPR’s long tradition of 
excellent client service and of 
providing employees opportuni-
ties for growth will be enhanced 
by combining the resources of 
these two great firms,” said Jim 
Beaudoin, managing partner 
at PRPR. “We look forward to 
bringing added services to our 
clients and to meeting the many 
opportunities of Utah’s dynamic 
and growing marketplace.”

Squire and PRPR accounting 
firms announce July 1 merger AdvancedMD acquires Georgia company
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 Van Boerum & Frank Associ-
ates Inc. (VBFA), a Salt Lake City 
engineering firm, has announced 

that Steven T. 
Shepherd has 
been appointed 
president and 
CEO, effective 
July 1. Kim P. 
Harris will tran-
sition from op-
erational man-
agement with 

VBFA and assume the title of 

president emeritus.
 “These changes reflect the 
transition anticipated in our long-
term management succession 
plan,” said Harris. “While I plan to 
continue to be very active in the af-
fairs of the company, we have been 
developing Steve for this leadership 
role and he is well-prepared and 
ready to handle it. We are very for-
tunate to have an exceptional man-
agement team to work with as we 
lead the company into the future.” 
 “It is a great honor to take on 

the role of president and CEO, and 
I am grateful to my partners for the 
trust and faith they have shown 
in me,” said Shepherd. “I plan to 
build on Kim’s successes and will 
strive to strengthen the firm’s val-
ue and position in the industry.” 
 Wade Bennion maintains his 
role as chairman of the board. 
 VBFA provides engineering 
designs for mechanical, electrical, 
plumbing and fire protection sys-
tems, as well as building commis-
sioning services.

Steven Shepherd

MEIER’S CATERING MENU
BAR-B-QUE CHICKEN & RIB MENU

Bar-B-Que Chicken
Smothered in our special bar-b-que sauce

Fresh Cut Fruit
Pasta Shrimp Salad

Utah Corn on the Cob
(seasonal)

Cooked on site

Ice Cold Lemonade
Bar-B-Que Boneless

Country Style Spare Ribs
Baked Chuckwagon Beans
Meier's Homemade Potato

Salad
Glazed Orange Rolls

Brownie Sundae
Brownie, vanilla ice cream, covered

with deep rich chocolate sauce

Complete Catering
Service for 40-10,000

Western Chuckwagon Bar-B-Ques
Company Picnics • Family Reunions

                                Business Luncheons • Weddings
Open Houses • Dutch Oven Cookouts

801-278-4653 or 1-800-431-4655
www.meierscatering.com
           Est. 1990Bar-B-Que Beef

Shredded bar-b-que beef on a bun

Dutch Oven Bar-B-Que
Chicken/Ribs

Potatoes Au Gratin
Peach Cobbler

Cooked in Dutch Ovens

Flat Iron Steaks
10 oz. USDA Choice

Top Sirloin Steak
Baked Idaho Potato

Grilled on site

     Pulled Pork
Hamburger/Hot Dog

Meier's own quarter pound
Hamburger w/all condiments

Jumbo all Beef Franks
Grilled on site

Tri Tip Roast/Marinated
Grilled Chicken Breast

Grilled on site
Pork Back Ribs

Smoked with Applewood

Marinated Grilled Chicken Breast

Hamburger/Grilled Chicken
Meier's own quarter pound

Hamburger w/all the condiments
Marinated Chicken Breasts

Grilled on site

Chuckwagon-K-Bobs
Beef & Chicken-K-Bobs

w/fresh vegetables
Grilled on site

Boneless Ribeye Steak
10 oz. USDA Choice Boneless

Boneless Ribeye Steak
Baked Idaho Potato

Grilled on site

Call for complete menus and pricing: 801-278-4653
      or email Rob at info@meierscatering.com

 Seventeen women have been 
selected as finalists for the 2018 
Women Tech Awards, a recogni-
tion program now in its 11th year.
 The Women Tech Council 
announced the finalists for the 
awards, which recognize tech-
nology-focused women through-
out the industry who are driving 
innovation, creating new tech-
nologies, impacting technology 
companies and inspiring the tech-
nology community.
 “In their roles spreading 
from entry-level positions to the 
C-suite and boardroom, women 
have been central to the growth of 
Utah’s tech community by driv-
ing innovation and change across 
the industry,” said Cydni Tetro, 
Women Tech Council president. 
“Recognizing the accomplish-
ments and contributions of these 
women helps strengthen the tal-
ent pool across the industry and 
inspires the next generation of 
women in STEM.”
 Finalists, listed alphabetical-
ly, are:
 • Andrea Ibanez, vice presi-
dent of people operations, Cano-
py.
 • Ayde Soto, co-founder and 

chief technical officer, SimpleCit-
izen.
 • Danielle Ackles, vice pres-
ident of solution lead analytics, 
Merkle.
 • Erin Goodsell, managing 
counsel, Qualtrics.
 • Holly Rimmasch, executive 
vice president and chief clinical 
officer, Health Catalyst.
 • Jacqueline White, senior 
vice president of global sales, 
SaltStack.
 • Jennifer Smith, executive 
vice president and chief informa-
tion officer, Zions Bancorpora-
tion.
 • Karli Slocum, director of 
digital customer experience and 
marketing, Myriad Genetic Labo-
ratories.
 • Laura deShazo, assistant 
principal at Murray High School, 
Murray School District.
 • Leslie Hough Falk, senior 
vice president, Health Catalyst.
 • Lindsey Zuloaga, director 
of data science, HireVue.
 • Megan Stulp, chief engi-
neer, Orbital ATK.
 • Minna Wang, analyst, Kick-
start Seed Fund.
 • Moana Palelei HoChing, 

assistant director of educational 
outreach, The Harvard Project on 
American Indian Economic De-
velopment.
 • Nancy Ham, chief executive 
officer, WebPT.
 • Nayana Penmetsa, engineer-
ing lead, Qualtrics.
 • Sue Fellows, executive vice 
president of customer experience, 
Workfront.
 Finalists were chosen by a 
panel of judges with various sig-
nificant roles in the technology 
community. Award recipients will 

be announced Oct. 24 at an awards 
luncheon at the Grand Ameri-
ca Hotel in Salt Lake City. The 
awards are presented by Dealer-
track, Dell EMC, Domo, Vivint 
Smart Home, Workfront and the 
Governor’s Office of Economic 
Development.
 During the awards program’s 
history, more than 190 finalists 
and 25 student finalists have been 
recognized.
 The Women Tech Council 
(WTC) is a national organization 
focused on the economic impact 

of women in driving high growth 
for the technology sector by de-
veloping programs that propel the 
economic pipeline from K-12 to 
the C-suite. WTC offers mentor-
ing, visibility, opportunities and 
networking to more than 10,000 
women and men working in tech-
nology to create business envi-
ronments focused on high perfor-
mance rather than diversity, where 
men and women can succeed, and 
has activated more than 12,000 
girls to pursue STEM fields.

Van Boerum & Frank announces new president

Women Tech Council releases finalists for 11th annual awards
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DOMO
from page 1

last year by fi nancial analysts, ac-
cording to Forbes, making the 
modest approximately $202.6 
million the company estimates it 
raised with its IPO a disappoint-
ment to the investment commu-
nity. Industry experts blamed the 
reduced expectations partially on 
slower growth, but say they are 
mostly the results of continued 
big losses reported by the busi-
ness, Forbes said. 
 Domo’s operating expenses 
amounted to 199 percent of its 
revenues in the fi rst quarter of 
2018, an improvement from 257 
percent a year earlier, according 
to the company’s S-1 fi ling with 
the SEC. The fi rst quarter losses 
were $45.5 million. In its fi ling, 
Domo warned that it will “incur 
losses for the foreseeable future.” 
 Only Class B shares of Domo 
were offered in the IPO. James 
owns all of the Class A shares, 
representing 86 percent of the 
voting stock.
 Domo offers a dashboard of 
a key fi nancial business metrics 
and had about 1,500 business cli-
ents as of its April 20 IPO fi ling. 
Where Domo has historically said 
it is different is that many of its 
users are CEOs. James said re-
cently that about 400 corporate 
bosses use the software. Domo’s 
cloud-based operating system lets 
CEOs manage their entire compa-
nies from their smartphones, the 
company said. 
 James said that a large num-
ber of Domo’s customers have 
revenue of more than $1 billion 
— again nearly 400 — that ac-
count for half of the company’s 
revenue. Domo bills itself as the 
most mobile-friendly among sim-

ilar software offerings, pulling in 
data from a range of sources to 
display information like invento-
ry, sales and team targets on eas-
ily swiped digital cards. Domo 
collects data from various sources 
across organizations and subse-
quently stores, prepares and ana-
lyzes the information. 
 According to the stock-track-
ing website Motley Fool, Domo’s 
competitors include Microsoft, 
which integrates collaboration 
and productivity software into its 
cloud services; Tableau, which 
offers data visualization and busi-
ness analytics tools; and sales-
force.com, which provides a wide 
range of cloud services for busi-
nesses.
 James is not new to devel-
oping software giants. He started 
Omniture, took it public and sold 
it to Adobe for $1.8 billion. Ado-
be in turn rebranded Omniture as 
the Adobe Marketing Cloud. 
 James told Forbes that the 
IPO was the most effi cient step 
forward for his company. He said 
the doubts in the market have 
been “galvanizing” for employ-
ees. “Today’s been great, but it’s 
a fi nancing event, a milestone. 
We needed to raise some capi-
tal and this seemed the most ef-
fi cient way to do it. And we’re ex-
cited,” James told the magazine. 
“We’re hitting all the right metrics 
in terms of fi nally proving the en-
terprise. Now we have to go and 
execute.”
 Morgan Stanley & Co. LLC, 
Allen & Co. LLC, Credit Suisse 
Securities (USA) LLC and UBS 
Securities LLC acted as the joint 
book-running managers for the 
offering, Domo said in a press re-
lease. Cowen and Co. LLC, JMP 
Securities LLC and William Blair 
& Co. LLC acted as co-managers 
for the offering.

FUND YOUR 
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PURCHASE REAL ESTATE

PURCHASE EQUIPMENT 

OUR EXPERT ADVISORS ARE  READY TO ASSIST 
YOU IN GROWING YOUR BUSINESS GIVE US A 

CALL TODAY. (801) 481-8800

WORKING CAPITAL 

consumers as overseas markets 
close to American-made prod-
ucts and prices increase here at 
home,” said Thomas J. Donohue, 
U.S. chamber president and CEO. 
“Tariffs are simply taxes that raise 
prices for everyone. Tariffs that 
beget tariffs that beget more tariffs 
only lead to a trade war that will 
cost American jobs and economic 
growth.”
 The chamber said that ap-
proximately $75 billion worth of 
U.S. exports are subject to retalia-
tory tariffs.
 “Escalating tit-for-tat trade 
actions promise to raise costs on 
American businesses and consum-
ers, making it harder for families 
to afford everyday products like 
toilet paper, condiments, coffee 
and ballpoint pens, which have 
been targeted for retaliation,” the 
chamber said.
 The analysis indicates that 
the hardest-hit Utah products ex-
ported to China are forage prod-
ucts such as hay, clover and 
vetches ($49.7 million annually); 
aluminum waste and scraps ($26 
million); and milk-based products 
($1.4 million).
 Among at-risk products ex-
ported to Canada are steel bars 
and rods ($12.8 million annual-
ly); aluminum alloy bars, rods and 
nonhollow profi les ($9.3 million); 
and bread, pastries, cakes and 
puddings ($4.7 million).
 Exports to Mexico subject 
to retaliatory tariffs include food 
preparations ($18.2 million), pipe 
and oil line ($1.5 million), and 
frozen pork products ($960,000).
 At-risk products exported 
from Utah to the EU include eye 
makeup preparations ($3.1 mil-
lion); powder makeup and preps, 
including rouge and baby powder 
($1.9 million); and pipe and iron, 
($1.8 million).
 The analysis also said that 
387,200 Utah jobs are supported 
by global trade.
 Utah’s $181.3 million fi gure 
pales in comparison to some other 
states’. The analysis indicates that 
$3.9 billion in Texas exports are 

subject to retaliatory tariffs. The 
fi gure is $3.6 billion for Alabama, 
$3 billion for South Carolina, $2.3 
billion for Michigan, $1.7 billion 
for Pennsylvania and $1 billion for 
Wisconsin.
 “The administration is threat-
ening to undermine the econom-
ic progress it worked so hard to 
achieve,” Donohue said. “We 
should seek free and fair trade, but 
this is just not the way to do it. It’s 
time to reverse course and adopt 
smarter, more effective approaches 
for addressing trade concerns with 
commercial partners.”
 The chamber analysis is avail-
able at www.thewrongapproach.
com.
 Meanwhile, U.S. Sen. Mike 
Lee, R-Utah, and the Salt Lake 
Chamber are among those support-
ing a bill that would require the 
president to submit to Congress 
any proposal to raise tariffs in the 
interest of national security. The 
bill, offered by Sen. Bob Corker, 
R-Tenn., has 15 co-sponsors, in-
cluding eight Republicans and six 
Democrats. It has been referred to 
the Senate Committee on Finance.
 The bill has the support of the 

U.S. Chamber of Commerce, doz-
ens of trade groups and 222 state 
and local chambers of commerce.
 “The tariffs announced by the 
president this year impose a tax 
hike on the American people — 
one that will harm both workers 
and consumers,” Lee said. “While 
I am sympathetic to the issues fac-
ing domestic steel manufacturers, 
there are better ways to address 
the steel industry’s concerns. I 
am proud to be working with Sen. 
Corker to fi nd a way for Congress 
to solve this problem.”
 “Utah is a trade surplus state 
and one of the fastest-growing ex-
port economies in the country,” 
said Derek B. Miller, president 
and CEO of the Salt Lake Cham-
ber. “This is a credit to the thou-
sands of Utah companies that are 
competing and winning in the 
global economy. Tariffs and trade 
wars will have a negative impact 
on Utah’s economic success. Con-
gress should assert its authority un-
der the Constitution to ensure that 
any tariffs imposed under the guise 
of national security are weighed 
with the need to safeguard our na-
tion’s economic prosperity.”

TARIFFS
from page 1

  The Utah Division of Occu-
pational and Professional Licens-
ing recently completed a two-
week sting investigation targeting 
fraudulent construction activity.
 The undercover operation 
was part of a national effort by 
members of the National Associa-
tion of State Contractors Licens-
ing Agencies (NASCLA). Utah 
investigators issued a total of two 
criminal cases and 94 administra-
tive citations for unlicensed activ-
ity or activity beyond the scope of 
a license. Last year’s sting investi-

gation yielded 45 citations for un-
lawful activity.
 “This year’s sting operation 
sent investigators across the Bee-
hive State to make sure unlicensed 
activity — whether in urban or 
rural areas — was addressed to 
protect the public,” said Mark B. 
Steinagel, division director. “The 
Utah Division of Occupational 
and Professional Licensing takes 
all forms of fraud seriously as it 
harms legitimate licensed profes-
sionals, Utah businesses, consum-
ers and our state economy.”

 Other states participating in 
the June 4-22 investigation were 
Arizona, California, Florida, Mis-
sissippi, Nevada, Oregon, Rhode 
Island Texas, and Washington.
 The Utah division warns 
consumers that Internet bulletin 
boards and online classifi ed ads 
may invite deceptive business op-
portunities. To fi le a complaint, 
verify the license of a professional 
or check on whether a licensee has 
faced disciplinary action, consum-
ers may log on at www.dopl.utah.
gov for more information. 

State conducts contractor licensing sting
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 Industry Briefs are provided as 
a free service to our readers. 
Company news information may 
be sent to brice@slenterprise.
com. The submission deadline is 
one week before publication.

BENEFITS
 • Benefitfocus Inc., a South 
Carolina-based benefits man-
agement platform and servic-
es provider, has relocated its 
Salt Lake City office. It estab-
lished its presence in the city 
last year and is moving into a 
larger office space to support 
its expanding operations in the 
region. The new office is at the 
Industrious Coworking Office 
Space Salt Lake City, 10 W. 
Broadway, Suite 700, Salt Lake 
City. The company said it plans 
to more than double the number 
of customer success team mem-
bers.

CONSTRUCTION
 • Beecher Walker, a 
Holladay-based architectural 
firm, has promoted Anthony 
Lyman, Gary Gowers and 
Ryan Griffiths to junior part-
ners at the firm, and Corey 
Middleton and David Vaughan 
to senior associate. Lyman is a 
licensed architect who started 
with the firm as an intern while 
still attending Alta High School. 
His particular expertise and 
interest lies in contemporary 
and sustainable design and sys-
tems and applying that in any 

type of archi-
tectural situ-
ation. Lyman 
received his 
Master and 
Bachelor of 
Architecture 
degrees from 
the University 

of Utah. Gowers was one of the 
first employees Beecher Walker 
hired and has years of experi-
ence on the front line for the 
firm. His strengths are project 

development, attention to detail 
and construction management. 
Gowers earned a Bachelor of 
Architecture degree from the 
University of Utah. Griffiths 
has been with Beecher Walker 
for the past 13 years, with a 
particular expertise in design-
ing and managing construction 
of assisted-living and skilled-
nursing facilities throughout 
the Mountain West region. He 
also designs hotels and restau-
rant space for the firm. Griffiths 
earned his Bachelor of Fine Arts 
in Interior Design degree from 
Brigham Young University. 
Middleton, a licensed architect, 
has expertise in multifamily, 
assisted-living and office proj-
ects. He received his Master 
and Bachelor of Architecture 
degrees from the University 
of Utah. Vaughan is a licensed 
architect with vast knowledge 
and understanding of Revit, 

its applications and how it has 
changed architecture.

CONTESTS
 • Pluralsight Inc., a 
Farmington-based enterprise 
technology learning platform, 
has created an awards program 
that will debut at Pluralsight 
Live 2018. The Create the 
Future Awards will recognize 
“changemakers who are creat-
ing the technology-based inno-
vations that will lead the world 
into the future.” Entrepreneurs 
and small businesses can com-
pete for a grand prize of $50,000 
and a chance to pitch their tech-
nology solution or service to 
potential investors and buy-
ers. To be judged by industry 
experts in technology, entries 
will be evaluated on creativity, 
functionality and market size. 
Finalists will pitch their idea to 
the judges Aug. 29 at the Grand 
America Hotel in Salt Lake City 
in front of an audience of CIOs, 
CTOs and technologists. The 
winner will be announced that 
evening. Entries may be sub-
mitted through Aug. 1. Details 
are at www.pluralsight.com/
awards.

ENERGY
 • Vivint Solar, Lehi, has 
appointed Miranda Barnard as 

vice president 
of market-
ing. She will 
oversee Vivint 
Solar’s mar-
keting activi-
ties and brand-
ing initiatives 
and seek to 
further raise 

the company’s profile in the res-
idential solar industry. Barnard 
has over 15 years of experience 
specializing in content market-

ing and communications. Prior 
to joining Vivint Solar, she led 
external communications and 
media relations at Sorenson 
Media. She earned a bachelor’s 
degree in communication from 
Southern Utah University and 
an MBA from Brigham Young 
University’s Marriott School of 
Management.
 • Profire Energy Inc., 
Lindon, has completed a sec-
ondary public offering of more 
than 8.6 million shares of its 
common stock by some of its 
stockholders at a price to the 
public of $3.25 per share. The 
shares sold included all shares 
subject to the underwriters’ 
over-allotment option, which 
was exercised in full prior to 
closing. Profire Energy Inc. 
did not offer any shares of its 
common stock in the transac-
tion and did not receive any 
proceeds from the sale of the 
shares of its common stock by 
the selling stockholders. Roth 
Capital Partners acted as sole 
book-running manager for the 
offering. Lake Street Capital 
Markets and Chardan acted 
as co-managers for the offering. 
Profire Energy assists energy 
production companies in the 
production and transportation of 
oil and natural gas.

GOVERNMENT
 • Salt Lake City has started 
a new SLC360 wellness pro-
gram that offers more incen-
tives for city employees and 
their spouses to use preventa-
tive healthcare. Employees 
and their spouses can earn up 
to $150 each during the plan 
year by participating in the new 
program. Incentives are given 
for completing various health 
challenges throughout the year, 
including biometric assess-
ments, health risk assessments, 
preventative screenings, educa-
tional courses, stress reduction, 
work/life balance and financial 
education.

INVESTMENTS
 • Inertial Sense, Salem, has 
closed a $2 million round of seed 
funding led by DataTribe and 
supported by Atomic Ventures. 
Inertial Sense will used the 
funds to advance development 
of additional micro-navigation 
solutions and 3D motion sen-
sors. Inertial Sense designs and 
manufactures GPS sensors for 
autonomous vehicle applica-
tions. Inertial Sense is the recip-
ient of DataTribe’s inaugural 
DataTribe Challenge competi-
tion, announced in March.

MEDIA/MARKETING
 • A. Cory Maloy has 
opened Maloy PR LLC, a full-
service public relations firm, in 
Lehi. Maloy has more than 20 
years of experience at PR firms 

and corpora-
tions. Maloy 
g r a d u a t e d 
from Brigham 
Y o u n g 
U n i v e r s i t y 
and serves 
in the Utah 

House of Representatives.

PHILANTHROPY
 • First Step House is 
launching a new employment 
program in collaboration with 
KeyBank Foundation and Salt 
Lake County Housing and 
Community Development. 
The Employment Preparation 
and Placement (EPP) pro-
gram is designed to improve 
hiring opportunities for people 
managing a substance use dis-
order and co-occurring behav-
ior health condition. The EPP 
program targets people with 
a substance use disorder who 
have experienced homelessness 
and have a history of crimi-
nal involvement. The founda-
tion has committed a $200,000 
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Join us at the 8th Annual Salt Lake Chamber Small Business 9-Hole Golf Tournament and see how fun networking on the green can be.
You don’t have to be a golf-pro to benefit from this event. After the tournament ends, there will be an awards luncheon with prize drawings.
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foundational community 
impact grant, delivered over 
three years, to enable the pro-
gram launch. Salt Lake County 
awarded a $47,424 Community 
Development Block Grant to 

provide startup assistance.

RECOGNITIONS
 • NAIOP, a commer-
cial real estate development 
association, has selected St. 

John Properties as its 2018 
Developer of the Year, the 
association’s highest honor, 
powered in part by a 62-acre 
development of Valley Grove 
in Pleasant Grove. Since 1979, 
the Developer of the Year 
award has been presented to 
a development company that 
best exemplifies leadership and 
innovation. Over the life of 
the $300 million project, Valley 
Grove is expected to generate 
over $800 million in tax rev-
enue to the state, county and 
city, while hosting more than 
7,000 employees. The award 
will be presented Oct. 17 at 
NAIOP’s CRE.Converge con-
ference in Washington, D.C.
 • Several Utah individuals 
and one company earned hon-
ors recently from CEO World. 
Receiving “Gold” honors under 
the CEO Achievement of the 
Year category are Joe Wang of 
Impartner for the development 
of Impartner SmartContent and 
Impartner SegmentAI, Randall 
Hales of ZAGG Inc. for the 
“Mophie acquisition and turn-
around from near-bankruptcy 
to profitability,” Dr. Wendell 
Gibby of Novarad for perform-

ing the first-ever augmented 
reality-assisted surgical opera-
tion, and Fred Cooper of 
ARIIX for “operational effi-
ciency through the improve-
ment of ARIIX’s infrastruc-
ture.” In the Executive of 
the Year category, earning 
“Bronze” was Paxton Gray, 
vice president of operations for 
97th Floor. Impartner earned 
“Silver” for Best Products, 
Upgrades and Innovation 
of the Year. The CEO World 
Awards are an annual industry 
and peers recognition program 
honoring CEOs and organiza-
tions of all types and sizes 
in North America, Europe, 
Middle-East, Africa, Asia-
Pacific and Latin-America.
 • Impartner, Salt Lake 
City, recently earned two hon-
ors at the IT World Awards. 
Impartner received “Gold” 
in the category of Best New 
Product and Services for its 
Impartner PRM product, which 
also earned a “Bronze” for Best 
IT Software. The IT World 
Awards from Network Products 
Guide honor achievements and 
recognitions in various facets 
of the IT industry. More than 80 

judges from around the world 
participated and their average 
scores determined the 2018 
award winners.
 • AlphaGraphics Inc., a 
Salt Lake City-based company 
with more than 250 franchisee 
locations, has 20 of its net-
work business centers on the 
list of Top 100 Quick and 
Small Commercial Printers, 
compiled by Printing News. 
It is the largest percentage of 

any franchise network nomi-
nated to the list. The ranking 
criteria is based on the state 
of the industry and the overall 
sales performance and growth 
of the franchise in the preced-
ing year. The publication also 
takes other factors into consid-
eration, including financial sta-
bility and the extent to which 
the franchise has integrated 
emerging technologies into its 
operations.
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 Calendar listings are provided 
as a free service to our read-
ers. Information about upcoming 
events may be sent to brice@
slenterprise.com. The submission 
deadline is one week before pub-
lication.

July 16, 8:30-10:30 a.m.
 “Pricing Strategies for Small 
Business,” a Salt Lake Chamber 
event. Location is Women’s 
Business Center, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at slchamber.com.

July 17, 8 a.m.-3:30 p.m.
 “Lead Worker Training,” 
an Employers Council event. 
Participants will learn about the 
changing relationships for leads 
and group or team leaders, the 
expectations and limitations of 
the position, and the communi-
cation demands from employees 
and management. Location is 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Cost is $205. Details 
are at employerscouncil.org.

July 17, 11:30 a.m.-1 p.m.
 Women in Business 
Luncheon, an Ogden-Weber 
Chamber of Commerce event. 
Location is Hub 801 Events, 3525 
Riverdale Road, Ogden. Cost is 
$20. Details are at ogdenweber-
chamber.com.

July 17, 11:30 a.m.-1 p.m.
 Business Women’s Forum, 
with the theme “Maintaining 
Wellness as a Busy Professional.” 
Location is 50 West Club & Café, 
50 Broadway, Salt Lake City. Cost 
is $27 for members, $35 for non-
members. Details are at slcham-
ber.com.

July 17, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Boondocks Fun Center, 525 Deseret 
Drive, Kaysville. Free. Details are 
at davischamberofcommerce.com.

July 18, 8-9:30 a.m.
 “Referral Magic: How to 
Keep Your Clients Coming 
Back Again and Again,” a Salt 
Lake Chamber event. Speaker is 
Tony Rubleski, president of Mind 
Capture Group. Location is the 
Salt Lake Chamber, 175 E. 400 S., 
Suite 600, Salt Lake City. Cost is 
$20. Details are at slchamber.com.

July 18, 5:30-6:30 p.m.
 Tax Planning Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 18, 5:30-6:30 p.m.
 QuickBooks Workshop, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 18, 5:45-6:45 p.m.
 “Grow Your Business: Phase 
I,” a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Details are at https://utahs-
bdc.org/trainings.

July 18, 6-9 p.m.
 “Intent-Based Remarketing 
and Scripts for the Non-
Coders,” an SLC/SEM event. 
Speakers are Joe Martinez, direc-
tor of paid media and community 
for Granular, and Robert Brady, 
founder of Righteous Marketing. 
Location is Club at 50 West, 50 
W. Broadway, Salt Lake City. Free 
for SLC/SEM members, $40 for 
the general public. Details are at 
http://www.slcsem.org/.

July 19, 8 a.m.-3:30 p.m.
 “Legal Issues in Managing 
Employees for Governments and 
Special Districts,” an Employers 
Council event. Participants will 
learn about key federal and state 
laws affecting employment deci-
sions of local government, special 
districts and quasi-governmental 
agencies. Location is Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $185. Details are at 
employerscouncil.org.

July 19, 8:30 a.m.-noon
 NIH SBIR-STTR Work-
shop, a discussion of the 
National Institutes of Health’s 
Small Business Innovation 
Research (SBIR) and Small 
Business Technology Transfer 
(STTR) programs. Location is 
Salt Lake Community College, 
Miller Campus, Miller Corporate 
Partnership Center, Building 5, 
Room 101, 9690 S. 300 W., Sandy. 
Cost is $25. Registration can be 
completed at Eventbrite.com.

July 19, 9 a.m.-noon
 2018 UTC Open, a Utah 
Technology Council event for 
UTC-member executives and 
benefiting the UTC Workforce 
Foundation charity. Location is 
Topgolf, 920 Jordan River Blvd., 
Midvale. Sponsorships are avail-
able. Details are at utahtech.org.

July 19, 11:30 a.m.-1 p.m.
 “Multiplying Lasting 
Profitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 

Location is West Jordan City 
Hall Community Room, 8000 S. 
Redwood Road, West Jordan. Free 
for members, $15 for nonmem-
bers. Details are at westjordan-
chamber.com.

July 19, 11:30 a.m.-1 p.m.
 Multi-Chamber Luncheon, 
an event of the Murray Area, 
Southwest Valley, South Jordan, 
West Jordan and South Salt 
Lake chambers of commerce 
and ChamberWest. Speaker Bill 
Crim, president and CEO of the 
United Way of Salt Lake, will 
discuss “The Power of Collective 
Impact.” Location is Conservation 
Garden Park, 8275 S. 1300 W., 
West Jordan. Registration deadline 
is July 17. Cost is $20 for chamber 
members, $30 for nonmembers 
and late registrants. Registration 
can be completed at http://www.
sslchamber.com/.

July 20, 7:30-8:30 a.m.
 Eggs & Issues, a Murray 
Area Chamber of Commerce 
event. Speaker is Kathleen Riebe, 
candidate for Utah Senate District 
8. Location is Mimi’s Café, 5223 
S. State St., Murray. Free (pay if 
ordering from the menu). Open 
to everyone. Details are at mur-
raychamber.org.

July 20, noon-1 p.m.
 Silicon Slopes Live, a lunch 
and live recording of a Silicon 
Slopes podcast featuring Aaron 
Skonnard, CEO of Pluralsight. 
Location is Silicon Slopes, 2600 
W. Executive Parkway, Suite 140, 
Lehi. Details are at https://www.
meetup.com/meetup-group-sihsr-
wGn/events/250784641/.

July 25, 7:30-8:30 a.m.
 Coffee Meet Up, a Holladay 
Chamber of Commerce event. 
Location is 3 Cups Coffee, 4670 
S. 2300 E., Holladay. Details are 
at holladaychamberofcommerce.
org.

July 26, 11:30 a.m.-1 p.m.
 Lunch & Learn, a Murray 
Area Chamber of Commerce 
event. Speaker from Thorne & 
Associates will discuss the latest 
tax changes related to business. 
Location to be announced. Cost is 
$15 for members, $20 for guests. 
Details are at murraychamber.org.

July 26, 6-7 p.m.
 Legal Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Accounting Clinic, a Small 
Business Development Center 

(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 26, 6-7 p.m.
 Health Insurance Clinic, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

July 27, 7:30-8:30 a.m.
 Eggs & Issues, a Murray Area 
Chamber of Commerce event. 
Speaker is Jim Brass, city coun-
cilman. Location is Mimi’s Café, 
5223 S. State St., Murray. Free 
(pay if ordering from the menu). 
Open to everyone. Details are at 
murraychamber.org.

July 30, 11:30 a.m.-1 p.m.
 UTC TechLunch, a Utah 
Technology Council network-
ing event open to UTC mem-
bers. Location is 3M Health 
Information Systems, 575 Murray 
Blvd., Murray. Free. Registration 
can be completed at Eventbrite.
com.

July 31, 8 a.m.-noon
 “Advanced Human Resource 
Management Program,” an 
Employers Council event consist-
ing of five half-day sessions. The 
class will teach advanced-level 
information, guidance and best 
practice tips on topics that expe-
rienced human resources profes-
sional should know. Location is 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Cost is $740. Details 
are at employerscouncil.org.

July 31, 11:30 a.m.-1 p.m.
  “Women in Business: Golf 
Tips,” a Sandy Area Chamber 
of Commerce event. Location 
is River Oaks Golf Course, 
9300 Riverside Drive, Sandy. 
Registration can be completed at 
Eventbrite.com.

Aug. 1, 7:30-9 a.m.
 Early B.I.R.D. Business 
Primer, an Ogden-Weber 
Chamber of Commerce event. 
Location is the Weber Center, 
2380 Washington Blvd., Ogden. 
Free for chamber members and 
fi rst-time guests. Details are at 
ogdenweberchamber.com.

Aug. 1, 8 a.m.-2:30 p.m.
 “Family and Medical 
Leave Act: A Guide for Human 
Resources,” an Employers 
Council event featuring informa-
tion about how to comply with 
FMLA law, including the defi-
nition of “serious health condi-
tion,” employee notice require-

ments, and managing intermittent 
leaves. Location is the Employers 
Council, Utah office, 175 W. 
200 S., Suite 2005, Salt Lake 
City. Cost is $185. Details are at 
employerscouncil.org.

Aug. 1, noon-1 p.m.
 Space Valley, a gathering of 
local industry leaders in the space 
and technology fields to discuss 
the opportunity for Cache Valley 
to develop into a space tech-
nology hub. Location in Logan 
to be determined. Details to be 
announced.

Aug. 1, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Salt Lake 
Chamber seminar taught by Deb 
Bilbao, business consultant at 
the Women’s Business Center 
(WBC). Event is designed for all 
entrepreneurs: those looking to go 
into business, early startup stage 
or those looking to improve an 
existing business. Location is the 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 
Free. Details are at slchamber.
com.

Aug. 2, 8 a.m.-4 p.m.
 “Supervisory Skills Pro-
gram,” an Employers Council 
event over five consecutive 
Thursdays that provides partici-
pants with a foundation of criti-
cal skills necessary to become 
an effective workplace leader. 
Location is the Employers Council, 
Utah office, 175 W. 200 S., Suite 
2005, Salt Lake City. Cost is $740. 
Details are at employerscouncil.
org.

Aug. 2, 8-9:30 a.m.
 SLC Pacific Island Business 
Alliance Breakfast Meetup. 
Location is Department of 
Workforce Services, 5735 S. 
Redwood Road, Taylorsville. 
Free. Registration can be com-
pleted at Eventbrite.com. Details 
are available by contacting John 
Tuuatu at tuuatu@pik2ar.info or 
(801) 793-4639.

Aug. 2, 6-7:30 p.m.
 “Start Smart,” a Small Busi-
ness Development Center (SBDC) 
event. Location is the Orem 
SBDC, 815 W. 1250 S., Orem. 
Details are at https://utahsbdc.org/
trainings.

Aug. 3, 7:30-8:30 a.m.
 Eggs & Issues, a Murray 
Area Chamber of Commerce 
event. Speaker Craig Burnett, 
Murray City police chief, will dis-
cuss “Crime Prevention in Murray 
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 If it hadn’t been for an over-
achieving banker, my client would 
have lost $2.1 million to cy-
ber thieves. 
 It happened like this: My 
client was working on 
an acquisition and was 
instructed to wire the 
$2.1 million payment 
on a Friday afternoon. 
He sent the payment as 
requested and it hit the 
bank Saturday morning 
where it was intercepted 
by a banker who thought 
it seemed odd.
 The banker was 
right. Cyber criminals had hacked 
the company’s email server and 
had been monitoring emails as-
sociated with the transaction for 
months. When the time was right, 
the thieves sent an email from the 
CEO to the CFO declaring that the 
deal was done and the funds need-
ed to be wired. Then the criminals 
kicked back and waited for the 

You can expect data breaches: Here are four 
steps to limit the losses to your business

$2.1 million to roll in.
 My client was lucky. He lost 
only a small fraction of what should 
have been a crippling expenditure 
(and the company was insured, 

which helped, too). It was 
the wake-up call my client 
needed to adopt stronger 
measures and ensure noth-
ing like this would happen 
again.

Common traits of 
corporate data breaches
 For the rest of the world, 
this is proof that no busi-
ness is immune to cy-

berattacks. For every big-name 
breach — Facebook, Equifax, Tar-
get, Home Depot — there are thou-
sands of smaller ones that hurt just 
as much and have the power to put 
a company out of business. Some 
are low-cost: hackers with nothing 
more than malicious intent or who 
ask for a small-potatoes ransom so 
the incident gets paid quickly and 
stays unreported. Others are low-
tech, like when a beaten-up fl ash 
drive housing malicious code is 
strategically “dropped” in a park-
ing garage, waiting for that well-
meaning employee to plug it in to 
fi nd the real owner.
 Almost every one of these data 
breaches has common traits:
 • The data breach can crip-
ple or even ruin a business. When 
money isn’t involved, loss of repu-
tation and customers and the cost 
to repair the problem can skyrock-
et.
 • No business, regardless of 
how large or small, is immune. 
Sole practitioners, 10-person teams 
— I’m also talking to you. In 
March 2018, there were 90 report-
ed breaches, some with less than 
200 records affected. And last year, 
the Verizon Data Breach Investiga-
tion Report noted that 61 percent of 
data breaches hit small businesses, 
not large.
 • Most breach claims (90 per-
cent) result from employee error — 
and not just low-level employees. 
The $2.1 million, "almost error" 
that my client experienced targeted 
the company’s CFO.
 • Any department could be a 
target. Your customer data is in-
credibly valuable but so is your 
human resources data, your email 
system and everything else.

Four ways to limit the impact
 of a data breach on business

 So, if you know that a data 
breach is inevitable, you have one 
real recourse: Prevent it from de-
stroying your company in the pro-
cess. After watching these things 
unfold through the years, I advise 
my clients to adopt the following 
best practices to keep damages as 
small as possible.
 1. Train employees. Start 
with the simple stuff like “no link 
clicking” and “put that fl ash drive 
down!” Then bring in an outside 

fi rm to train (and test) employees 
so they’re not putting data at risk. 
You can opt for custom, face-to-
face training or online video cours-
es to teach your employees, or 
something in-between. Whatever 
you choose, know that the team 
will need a refresher course annu-
ally. Cyber criminals are always 
fi nding new tactics.
 2. Check your insurance pol-
icy limits and coverage. You’re 
looking for management breach 
remediation, extortion coverage 
as well as coverage to mitigate a 
potential loss of reputation and 
revenue. Before you decide that 
you’re already covered, read the 
news — will your policy cover all 
of the damages you might incur? 
Sit down and discuss your policy 
with a cyber specialist to ensure 
it will respond to your needs. As 
of 2015, The Guardian reported 
that the average cost of a cyberat-
tack at a small business is between 
$84,000 and $148,000 — and that 
number has no doubt increased in 
the past three years. Also fi nd out 
what happens if your data isn’t 
damaged but you happen to harm 
third parties, like employees, ven-
dors or customers as a result of a 
data breach.
 3. Insure for extortion, social 
engineering/phishing. You need 
a separate policy here — either 
a cyber or a crime policy — and 
check the exclusions and condi-
tions. They often exclude coverage 
if certain conditions or procedures 
aren’t followed.
 4. Don’t wire funds without 
a verbal confi rmation. Yes, this 
should be part of your employee 
training but it’s worth repeating. If 
you receive wire instructions, hop 
on a call with the person you think 
you’re sending money to and veri-
fy everything, including where the 
money should be sent and the dol-
lar amount you’re sending. If some-
thing seems fi shy (or “phishy,” in 
this case), STOP! Call your cyber 
insurance agent and your bank and 
enlist their help ASAP.
 So far, I’ve only seen one cli-
ent that was lucky enough to have 
a banker intercept a criminal trans-
action. Usually I hear about these 
things after the damage is done. 
That’s why it makes sense to care-
fully go through your policy with 
an agent who specializes in cy-
ber. Talk to them, think everything 
through, fi nd out what happens in 
every situation imaginable and 
question policy sub-limits, too. If 
your coverage isn’t suffi cient, start 
shopping around. While it might 
sound cliché, it’s still true: it’s not 
a matter of how your data will be 
breached; it’s a matter of when. 

 Christian Deputy is the chief sales 
offi cer at Buckner Co., an insur-
ance agency in Salt Lake City.

CHRISTIAN
 DEPUTY
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City.” Location is Mimi’s Café, 
5223 S. State St., Murray. Free, 
and open to the public (no cost 
unless ordering from the menu). 
Details are at murraychamber.org.

Aug. 3, 8 a.m.-1 p.m.
 Small Business Nine-Hole 
Golf Tournament 2018, a Salt 
Lake Chamber event. Location is 
Stonebridge Golf Course, 4415 
Links Drive, West Valley City. 
Cost is $75, $30 for nongolf-
ers for brunch. Sponsorships are 
available. Details are at slcham-
ber.com.

Aug. 3, 8-10 a.m.
 First Friday Face-to-Face, 
a West Jordan Chamber of 
Commerce business-to-business 
networking event. Location is 
the Megaplex Theatres at The 
District, 3761 W. Parkway Plaza 
Drive, South Jordan. Free. Details 
are at http://bit.ly/2ATHGAU.

Aug. 3, 8-10 a.m.
 Friday Forum, a Utah 
Valley Chamber event. Location 
is Zions Bank Building, eighth 
floor, 180 N. University Ave., 
Provo. Details are at thechamber.
org.

Aug. 3, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase I,” a Small Business 
Development Center (SBDC) 
event. Location is the Orem 
SBDC, 815 W. 1250 S., Orem. 
Details are at https://utahsbdc.
org/trainings.

Aug. 3, 10 a.m.-1 p.m.
 WIB Golf Outing and 
Luncheon, a Davis Chamber of 
Commerce event. Participants 
can choose from mini-golf, exec-
utive putting green, bucket of 
balls and batting cages. Buffet 
begins at 11:30 a.m. Location is 
Swan Lakes Golf Course, 850 
N. 2200 W., Layton. Cost is $20. 
Details are at davischamberof-
commerce.com.

Aug. 7, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks Fun 
Center, 525 Deseret Drive, 
Kaysville. Free. Details are at 
davischamberofcommerce.com.

Aug. 8, noon-1 p.m.
  “What You Need to Know 
About the New Revenue 
Recognition Rules … Coming 
At You Fast,” a Silicon Slopes 
event. Keynote speaker is Tyler 
Ploeger, CEO of Vital Accounting 
& Consulting. Location is Silicon 
Slopes, 2600 W. Executive 
Parkway, Lehi. Free. Details are 
at siliconslopes.com.

Aug. 8, 5-7 p.m.
 Business After Hours, 
an Ogden-Weber Chamber of 
Commerce event. Location is 
Weber State University, Stewart 
Stadium Sky Suites, 3870 
Stadium Way, Ogden. Free for 
chamber members and first-
time guests, $10 for nonmember 
guests. Details are at ogdenwe-
berchamber.com.

Aug. 8, 5:30-7:30 p.m.
 Women in Business, 
a Murray Area Chamber of 
Commerce event. Location to be 
announced. Details are at mur-
raychamber.org.

Aug. 9, 8-9:30 a.m.
 CTO/CIO Series, a Utah 
Technology Council (UTC) event 
for UTC-member technology 
executives only. Location to be 
determined. Registration can be 
completed at Eventbrite.com.

Aug. 9, 5:30-6:30 p.m.
 WordPress Workshop, a 
Small Business Development 
Center (SBDC) event. Location 
is the Orem SBDC, 815 W. 1250 
S., Orem. Details are at https://
utahsbdc.org/trainings.

Aug. 9, 6-8 p.m.
 “Business Essentials,” a 
Small Business Development 
Center (SBDC) event. Location 
is the Orem SBDC, 815 W. 1250 
S., Orem. Free. Details are at 
https://utahsbdc.org/trainings.

Aug. 9, 6:30-8 p.m.
 Small Business Evening 
Roundtable, a SCORE event. 
Location is Sandy Library, 10100 
S. Petunia Way, Sandy. Free. 
Details are at https://www.sba.
gov/tools/events.

Aug. 10, 7:45-9 a.m.
 Women in Business 
Networking, an Ogden-Weber 
Chamber of Commerce event. 
Location is Weber Center, 
bottom-floor atrium, 2380 
Washington Blvd., Ogden. Free 
for WIB members. Details are at 
ogdenweberchamber.com.

Aug. 10, 8-10 a.m.
 “Utah Compensation 
Survey Briefing Session,” an 
Employers Council event about 
how organizations can use data 
excerpted from the 2018 Utah 
Benchmark Compensation 
Survey in planning compensa-
tion strategy. Location is the 
Employers Council, Utah office, 
175 W. 200 S., Suite 2005, Salt 
Lake City. Details are at employ-
erscouncil.org.

Aug. 10, 8 a.m.
 Silicon Slopes Breakfast. 

CALENDAR
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 The Fourth of July was a day to refl ect 
on the courage of our Founding Fathers 
to pursue independence from the tyran-
nical British government. Unfortunately, 
we now get to spend the other 364 days 
dealing with the tyrannical fed-
eral government in Washington.
 You see this in our debt and 
increasing defi cits to entitlement 
programs that redistribute from 
relatively young and poor to rel-
atively rich and old — or in our 
corporate welfare programs that 
subsidize a handful of produc-
ers at the expense of everyone 
else. You also see it in a never-
ending stream of contradictory legislation 
and red tape at the taxpayers’ expense.
 Consider the oil and gas industry. Over 
the years, the federal government has ad-
opted many regulations meant to hinder the 
industry. As Nick Loris, an energy policy 
analyst at The Heritage Foundation, re-
minds me, one such regulation is the Mer-
chant Marine Act, also known as the Jones 
Act, which makes it more expensive to 
ship oil and natural gas from coast to coast. 
Then there are the past administrations’ 
outright moratoriums on drilling in certain 
areas of America’s coasts, which massively 

increases the cost of doing business. As Lo-
ris notes, there are many costly bureaucrat-
ic delays in issuing leases and processing 
applications for permits to drill (APDs), 
which stalls production on federal lands. 

On average, the federal process-
ing of APDs in the last year of 
the Obama administration was 
257 days, while state process-
ing is typically 30 days or less.
     Since Uncle Sam has a lot 
of regulations in place to make 
the operations of domestic oil 
and gas companies more costly, 
why is the biggest benefi ciary 
of loans from the federal gov-

ernment export credit agency (the U.S. 
Export-Import Bank) the gigantic Mexico 
state-owned oil and gas company Pemex? 
Between 2007 and 2013 (the most com-
plete data set we have), Pemex received 
over $7 billion in loans backed by Ameri-
can taxpayers to buy U.S. goods. Thanks 
to Uncle Sam, this discounted borrowing 
power gives Pemex a leg up on its competi-
tion with domestic oil and gas companies.
 Then there’s the Trump administra-
tion tariffs. These import taxes on foreign 
goods coming from Europe, China and 
other countries have not only raised the 

cost of doing business but also triggered 
retaliatory measures from foreign gov-
ernments. For instance, the farm indus-
try is paying a steep price from the tariffs 
on steel because they increase the cost of 
farm machinery, lowering profi t margins. 
Farmers are also hurt by the European, 
Mexican, Canadian and Chinese govern-
ments that have imposed retaliatory export 
restrictions on U.S. farm products. Many 
small farms are calling for help to sur-
vive. It’s so bad that the entire Iowa con-
gressional delegation sent a letter to Pres. 
Trump on June 25 in which it called the 
tariffs “catastrophic for Iowa’s economy.”
 A logical response from the adminis-
tration would be to remove the tariffs and 
sit down at the negotiating table to argue 
for lower tari ffs by everyone. Instead, the 
administration is calling for more subsi-
dies for farmers to help them face the gov-
ernment-induced export problems. Deputy 
Agriculture Secretary Steve Censky said 
his department was considering options, 
including the purchase of surplus com-
modities to prop up prices. How should 
taxpayers feel about that? The administra-
tion starts a trade war that makes it harder 
for farmers to sell their stuff abroad, so tax-
payer dollars are then used to buy those un-

sold goods. Bear in mind that taxpayers are 
already paying higher prices thanks to the 
president’s import taxes of foreign goods.
 And all of this is taking place as the 
mother of all logical inconsistencies is 
working its way through Congress: the 
farm bill. I predict — as is always the case 
— that the massive spending bill will both 
raise the price of food artifi cially and then 
subsidize food for those who can’t afford 
the government-infl ated prices. Many of the 
farm subsidies that will make their way into 
the bill, such as those for sugar programs 
or dairy and corn subsidies, make the cost 
of food more expensive. At the same time, 
this bill will also plan to spend hundreds 
of thousands of dollars on food stamps.
 Simple cause-and-effect logic tells us 
that if you want to lose weight, you don’t 
eat french fries and ice cream at every meal. 
It’s common sense. But every day, legisla-
tors pass bills that have opposite and coun-
terproductive effects. So much for logic. 
Happy Independence Day!

Veronique de Rugy is a senior research fel-
low at the Mercatus Center at George Ma-
son University in Fairfax, Virginia. 
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U.S. independent of Britain, headed toward independence from logic

GEORGE
 WILL

George Will is substituting for Fareed Zakaria, 
who is taking a one-column vacation. 

Polly: He’s a socialist but he doesn’t like 
people.
Brian: Nor do I, much.
Polly: You’re a conservative. You don’t have 
to.
  — from Getting On by Alan Bennett

This, one of the pleasures of being a 
conservative, is not for Alexandria Ocasio-
Cortez, 28. She recently won the Demo-
cratic nomination — effectively, 
the election — in a Bronx and 
Queens congressional district, 
running as a “democratic social-
ist.” In response to her, progres-
sives and conservatives are expe-
riencing different excitements.
 The left relishes the social-
ist label as a rejection of squishy 
centrism — a naughty, daring re-
jection of timidity: Aux barricades, citoy-
ens! The right enjoys a tingle of delicious 
fear: We told you that the alternative to us is 
the dark night of socialism.
 At the risk of spoiling the fun — the 
left’s anticipation of the sunny uplands of 
social justice; the right’s frisson of forebod-
ing — consider two questions: What is so-
cialism? And, what might a socialist Ameri-
can government do?
 In its 19th-century infancy, socialist 
theory was at least admirable in its clarity: 
It meant state ownership of the means of 
production (including arable land), distribu-
tion and exchange. Until, of course, the state 
“withers away” (Friedrich Engels’ phrase), 

when a classless — and hence harmonious 
— society can dispense with government.
 After World War II, Britain’s Labour 
Party diluted socialist doctrine to mean state 
ownership of the economy’s “command-
ing heights” (Lenin’s phrase from 1922) 
— heavy industry (e.g., steel), mining, rail-
roads, telecommunications, etc. Since then, 
in Britain and elsewhere, further dilution 
has produced socialism as comprehensive 
economic regulation by the administrative 
state (obviating the need for nationalization 

of economic sectors) and govern-
ment energetically redistribut-
ing wealth. So, if America had a 
socialist government today, what 
would it be like?
 Socialism favors the thor-
ough permeation of economic life 
by “social” (aka political) con-
siderations, so it embraces pro-
tectionism — government telling 

consumers what they can buy, in what quan-
tities and at what prices. (A socialist Ameri-
can government might even set quotas and 
prices for foreign washing machines.)
 Socialism favors maximizing govern-
ment’s role supplementing, even largely 
supplanting, the market — voluntary private 
transactions — in the allocation of wealth 
by implementing redistributionist programs. 
(Today, America’s sky is dark with dollars 
fl ying hither and yon at government’s direc-
tion: Transfer payments distribute 14 per-
cent of GDP, two-thirds of the federal bud-
get, up from a little more than one-quarter in 
1960. In the half-century 1963-2013, trans-
fer payments were the fastest-growing cat-

If socialists get their way, what might the American government do? 
egory of personal income. By 2010, Amer-
ican governments were transferring $2.2 
trillion in government money, goods and 
services.)
 Socialism favors vigorous government 
interventions in the allocation of capital, 
directing it to uses that far-sighted govern-
ment knows, and the slow-witted market 
does not realize, constitute the wave of the 
future. So, an American socialist govern-
ment might tell, say, Carrier Corp. and Har-
ley-Davidson that the government knows 
better than they do where they should in-
vest shareholders’ assets.
 Socialism requires — actually, social-
ism is — industrial policy, whereby govern-

ment picks winners and losers in conformi-
ty with the government’s vision of how the 
future ought to be rationally planned. What 
could go wrong? (Imagine, weirdly, a pres-
ident practicing compassionate socialism 
by ordering his energy secretary to prop up 
yesterday’s coal industry against the market 
menace of fracking — cheap oil and natural 
gas.)
 Socialism, which fancies itself applied 
social science, requires a bureaucracy of 
largely autonomous experts unconstrained 
by a marginalized — ideally, a paralyzed 
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 Soccer fans idolize Ronaldo, Messi 
and Neymar. I idolize Friedman, Thatcher 
and Reagan. The three soccer superstars are 
still riding high but Friedman, Thatcher and 
Reagan have been betrayed.
 The Republicans have cut 
taxes and are promising to achieve 
faster economic growth. But our 
economy and people’s net worth 
has been growing for years. Don’t 
let anybody tell you that Pres. 
Donald Trump is responsible for 
the recovery — it actually began 
in 2009 and is now in its ninth 
year.
 Now, if Trump wants to go 
down in history, he needs to follow the 
teachings of Friedman, Thatcher and Rea-
gan: Cut taxes dramatically for the middle 
class, reduce the cost of complying with 
regulations and shrink the size of the fed-
eral government. The tax cut that Congress 
passed and Trump signed in December was 
a gigantic fl imfl am. It is good for the 1 per-
cent but not so good for the middle class.
 Have you been watching the unemploy-
ment numbers put out by the Labor Depart-

ment? If you had, you would have noticed 
that black unemployment is at an all-time 
low. Again, Trump had nothing to do with 
this signifi cant happening.
 In 1986, Pres. Ronald Reagan signed 

into law the Immigration Reform 
and Control Act, which granted 
amnesty to 3 million illegal im-
migrants. At the time, nine out of 
10 Americans were against grant-
ing amnesty to the illegals. Reagan 
knew that granting amnesty to il-
legals was the humane thing to do 
and, more importantly, he knew it 
was economically a fi nancial win-
ner.

 America now has $50 trillion in un-
funded liabilities. The Social Security sys-
tem is running out of money. The trustees 
for Social Security and Medicare, in their 
2018 annual report, say they will run out of 
money by 2034. There are only a few op-
tions that the U.S. has to bring the Social 
Security and Medicare system back into bal-
ance — raise taxes, cut benefi ts or get more 
people employed so that they will pay FICA 
taxes.

 It will take a combination of all three 
to solve the problem. If we only use one or 
two of these solutions it will infl ict unneces-
sary harm on retirees. Raising taxes or cut-
ting benefi ts are no-brainers. Increasing the 
number of worker bees is problematic. How 
can you get someone to want to work? ’Tis 
a puzzlement.
 Milton Friedman was a 1976 Nobel 
Prize winner in economic sciences. One 
of Friedman’s more controversial theories 
is the Stakeholder Theory. It posits that “a 
company’s only social responsibility is to 
increase profi ts for the owners (stockhold-
ers) as long as it doesn’t engage in deception 
or fraud.” Or to put it another way, Fried-
man said, “If you put the federal govern-
ment in charge of the Sahara Desert, in fi ve 
years, there’d be a shortage of sand.”
 Margaret Thatcher was prime minis-
ter of the United Kingdom from 1979 to 
1990. A Soviet journalist dubbed her the 
“Iron Lady.” She introduced a policy known 
as Thatcherism, which represented a sys-
tematic, decisive rejection and reversal of 
the post-war liberalism. The only welfare 
institution she retained was the Nation-

al Health Program. Margaret Thatcher re-
turned the U.K. to economic vitality.
 Americans today are better off than 
they ever have been. They are healthier and 
thus living longer. They are wealthier and 
thus they are enjoying a better quality of 
life. 
 But Americans desperately need a 
statesman to restore our freedoms.
 According to the 2017 Cato Institute’s 
“Freedom Report,” the U.S. ranked 17th 
while Switzerland ranked fi rst among the 
globe’s free countries. “Now trust me,” 
as my grandson would say, the clown that 
is leading our country today is rapidly re-
ducing our freedoms even further. His lat-
est outrage is that he wants to rescind the 
licenses of MSNBC, CNN and the Public 
Broadcasting System.
 America needs a reincarnation of either 
Reagan, Friedman or Thatcher to lead not 
only Americans, but the whole world for-
ward.
 
Robert Pembroke is the former chairman 
and CEO of Pembroke’s Inc. of Salt Lake 
City.

For true economic strength, America needs a Reagan, Friedman or Thatcher
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Speaker is Cory Capoccia, 
president of Womply. Location 
is Silicon Slopes, 2600 W. 
Executive Parkway, Suite 140, 
Lehi. Details are at https://www.
meetup.com/meetup-group-sih-
srwGn/events/250997425/.

Aug. 10, 8 a.m.-noon
 “Google: Get Your 
Business Online,” a Women’s 
Business Center event. Speaker 
Corissa Saint Laurent, part of 
Google’s “Get Your Business 
Online” program, will present 
three classes: “Succeeding in a 
Micro Moments World,” “Tips 
for Measuring Online Success” 
and “Sharing Your Story Through 
Video.” Location is the Women’s 
Business Center, 175 E. 400 S., 
Suite 600, Salt Lake City. Free. 
Details are at slchamber.com.

Aug. 10, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase II,” a Small Business 
Development Center (SBDC) 
event. Location is the Orem 
SBDC, 815 W. 1250 S., Orem. 
Details are at https://utahsbdc.
org/trainings.

Aug. 14, 11:30 a.m. – 1 p.m.
 Women in Business 
Luncheon, a ChamberWest 
event. Speaker Kris Rudarmel 
of Anchor Water Damage & 
Restoration will discuss “Four 
Ways to Be Unstoppable.” 
Location is Crystal Inn, 2254 W. 
City Center Court, West Valley 

City. Cost is $20 for members 
with RSVP. Details are available 
at (801) 977-8755 or chamber@
chamberwest.com.

Aug. 15, 7 a.m.-3 p.m.
 2018 Chamber Golf Classic, 
an Ogden-Weber Chamber of 
Commerce event. Breakfast starts 
at 7 a.m. Shotgun start is at 8 a.m. 
Lunch and awards are at 1 p.m. 
Location is Mount Ogden Golf 
Course, 1787 Constitution Way, 
Ogden. Sponsorships are avail-
able. Details are at ogdenweber-
chamber.com.

Aug. 15, 8 a.m.
 Annual Murray Chamber 
Youth Scholarship Fund Golf 
Tournament, a Murray Area 
Chamber of Commerce event. 
Check-in is at 8 a.m. Golf starts 
at 8:30 a.m. Location is Topgolf, 
920 Jordan River Blvd., Midvale. 
Cost is $99 ($49 for sponsored 
individual). Details are at mur-
raychamber.org.

Aug. 15, 8 a.m.-4 p.m.
 “Generations: Working 
Together,” an Employers 
Council event showing how to 
recognize the unique needs of 
different generations in the work-
force. Location is the Employers 
Council, Utah office, 175 W. 200 
S., Suite 2005, Salt Lake City. 
Details are at employerscouncil.
org.

Aug. 15, 8:30-11:30 a.m.
 “Grow Your Business: 
Phase I,” a Small Business Devel-
opment Center (SBDC) event. 
Location is the Orem SBDC, 815 

W. 1250 S., Orem. Details are at 
https://utahsbdc.org/trainings.

Aug. 15, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Salt Lake 
Chamber seminar taught by Deb 
Bilbao, business consultant at 
the Women’s Business Center 
(WBC). Event is designed for all 
entrepreneurs: those looking to go 
into business, early startup stage 
or those looking to improve an 
existing business. Location is the 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 
Free. Details are at slchamber.
com.

Aug. 15, 5:30-6:30 p.m.
 QuickBooks Workshop, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 15, 5:30-6:30 p.m.
 Tax Planning Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 16, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 
S. Redwood Road, West Jordan. 
Free for members, $15 for non-
members. Details are at westjor-
danchamber.com.

Aug. 16, 11:30 a.m.-1 p.m.
 UTC HR Amplified, a Utah 
Technology Council (UTC) 
event with the topic “Employee 
Benefit Trend Study: Employee 
& Employer Perspective on 
Benefits.” Location to be deter-
mined. Free. Registration can be 
completed at Eventbrite.

Aug. 16, 5:30-8 p.m.
 18th Annual Women in 
Business Summer Social, a 
Women’s Business Center event 
that will feature recognition of 
the Women’s Business Center’s 
Women Entrepreneur of the Year. 
Location is Ivy House, 550 S. 600 
E., Salt Lake City. Cost is $80 
through Aug. 8, $100 thereafter. 
Details are at slchamber.com.

Aug. 17, noon-1 p.m.
 Silicon Slopes Town Hall, 
featuring Eric Montague, CEO 
of Executech. Location is Silicon 
Slopes, 2600 W. Executive 
Parkway, Lehi. Free. Details are at 
siliconslopes.com.

Aug. 21, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis Chamber 
of Commerce event. Location is 
Boondocks Fun Center, 525 Deseret 
Drive, Kaysville. Free. Details are 
at davischamberofcommerce.com.

Aug. 22, 8-9:30 a.m.
 Chamber Launch, a Salt 
Lake Chamber event. Location 
is the Salt Lake Chamber, Wells 
Fargo Board Room, 175 E. 
University Blvd. (400 S.), Suite 
600, Salt Lake City. Free. Details 
are at slchamber.com.

Aug. 23
 2018 ACG Utah Golf 
Tournament. Breakfast and reg-
istration are at 7:30 p.m. Shotgun 
start is at 8:30 p.m. Lunch and 
awards follow play. Location is 
Eaglewood Golf Course, North 
Salt Lake. Cost is $250 for ACG 
members, $300 for nonmembers, 
$1,000 for foursomes, $1,500 for 
hole sponsors. Sponsorships are 
available. Details are available by 
contacting Linda Blake at linda@
acgutah.org.

Aug. 23, 9 a.m.-4 p.m.
 Employers Summit, an 
Employers Council event focused 
on going beyond traditional bene-
fits and finding out why employees 
work at organizations. Location is 
Radisson Hotel Salt Lake City 
Downtown, 215 W. South Temple, 
Salt Lake City. Cost is $185. 
Details are at employerscouncil.
org.

Aug. 23, 6-7 p.m.
 Legal Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 23, 6-7 p.m.
 Accounting Clinic, a Small 
Business Development Center 
(SBDC) event. Location is the 
Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 23, 6-7 p.m.
 Health Insurance Clinic, 
a Small Business Development 
Center (SBDC) event. Location is 
the Orem SBDC, 815 W. 1250 S., 
Orem. Free. Details are at https://
utahsbdc.org/trainings.

Aug. 24, 9 a.m.-5 p.m.
 2018 SLC/SEM Annual 
Conference. Speakers include 
Ian Lurie, Larry Kim, Rand 
Fishkin and Michelle Robbins. 
Location is Megaplex Theatres, 
Jordan Commons, 9335 S. State 
St., Sandy. Cost is $349. Details 
are at www.slcsem.org/dmc-
2018.

Aug. 24, 11:30 a.m.-1 p.m.
 Tech Sales Circle Quarterly 
Event, a Silicon Slopes event. 
Speaker Todd Santiago, chief 
revenue officer at Vivint Inc., 
will discuss “How to Fully Ramp 
Sales Reps Within 30 Days.” 
Location is Entrata, 4205 Chapel 
Ridge Road, Lehi. Details are at 
siliconslopes.com.

Aug. 24, noon-1 p.m.
 Silicon Slopes Live, a lunch 
and live recording of a Silicon 
Slopes podcast featuring Ryan 
Westwood, CEO of Simplus. 
Location is Silicon Slopes, 2600 
W. Executive Parkway, Suite 140, 
Lehi. Free. Details are at silicon-
slopes.com.

Aug. 28, 11:30 a.m.-1 p.m.
 Women in Business Lunch-
eon, an Ogden-Weber Chamber 
of Commerce event. Location is 
Hub 801 Events, 3525 Riverdale 
Road, Ogden. Cost is $20. Details 
are at ogdenweberchamber.com.

Aug. 28, 4:30-6 p.m.
 Women in Business Summer 
Social, a Sandy Area Chamber 
of Commerce event. Location is 
Embassy Suites by Hilton, 1-333 
South Jordan Gateway, South 
Jordan. Registration can be com-
pleted at Eventbrite.com.

Sept. 4, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks Fun 
Center, 525 Deseret Drive, 
Kaysville. Free. Details are at 
davischamberofcommerce.com.

Sept. 5, 7:30-9 a.m.
 Early B.I.R.D. Business 
Primer, an Ogden-Weber 
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No matter what you are looking for, I can help you � nd it!

Listing ID: 20482288

Revolutionizing Real Estate

Why Brandon?
 ■  One-stop-shop access     

to ALL agent listings on     
one  convenient website.

 ■  Online access to large photos,   
home tours and maps that   
include Google® Street View.

 ■  Real-time noti� cation of new   
listings and price changes.

 ■  Prompt service and support to help   
you � nd that “just right” property.

FEATURED LISTING

Two well-maintained, all-brick o�  ce buildings with
several long-term tenants. Perfect opportunity for owner user. 

Great Sandy location with nearby freeway access.

Start your search today at: SoldByWixom.com

Two well-maintained, all-brick o�  ce buildings with

$2,499,000

Brandon Wixom
Licensed Commercial & Residential Broker

801.864.2626 • bwixom@gmail.com
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International Relief Teams Seeks Skilled 
Construction Volunteers

International Relief Teams (IRT) is seeking volunteers with construc-
tion skills (handypersons or licensed contractors) for one week de-
ployments to U.S. flood affected areas to help those families who can-
not financially recover on their own, get back into their homes.
Our construction teams are currently working in Louisiana in the af-
termath of last year’s record floods, and anticipate we will be needed 
in Texas in the near future. 
Although skilled construction volunteers are our first priority, we will 
be adding a limited number of unskilled volunteers to each team.  All 
volunteers accepted for this assignment will be flown commercially 
from an airport near their home to an airport near the job site, leav-
ing on a Sunday and returning the following Sunday.  IRT will provide 
minivans for volunteers to use to for local transportation to and from 
the arrival airport and to and from the job site.
Teams will be housed at local churches or other suitable facilities. Vol-
unteers are responsible for bringing their own bedding, towels, and 
toiletries.  There is a $150 volunteer participation fee to help cover 
airfare and local transportation costs, and volunteers are responsible 
for their own meals while on assignment. 
Work is performed Monday through Friday (full days) and a half day 
on Saturday.  Job assignments generally include installing windows, 
doors, kitchen cabinets; laying tile, linoleum, or wood flooring; build-
ing handicap ramps to the home; roofing; drywall and mudding; finish 
carpentry work, finishing plumbing; and other related tasks. We ask 
each volunteer to bring basic hand tools, such as a tool belt, hammer, 
pliers, putty knives, tape measure, etc. Power tools, generators, com-
pressors, and other large specialty tools are provided by IRT and our 
local agency partners. 
For more information, contact Brett Schwemmer (bschwemmer@
irteams.org), or to apply for an assignment, fill out an online volunteer 
application (www.irteams.org).
About IRT: Since 1988, IRT has been actively involved in helping fam-
ilies in need in 68 international disasters, and 24 U.S. disasters.  IRT 
construction teams worked for more than six years repairing and re-
building homes in Mississippi after Hurricane Katrina, and four years 
in New Jersey after Superstorm Sandy, and is now working in Louisi-
ana after last year’s record floods.

CAREERSChamber of Commerce event. 
Location is the Weber Center, 
2380 Washington Blvd., Ogden. 
Free for chamber members and 
first-time guests. Details are at 
ogdenweberchamber.com.

Sept. 5, 3-4:30 p.m.
 “Jump Start: Intro to 
Entrepreneurship,” a Salt Lake 
Chamber seminar taught by Deb 
Bilbao, business consultant at 
the Women’s Business Center 
(WBC). Event is designed for all 
entrepreneurs: those looking to go 
into business, early startup stage 
or those looking to improve an 
existing business. Location is the 
Women’s Business Center, 175 E. 
400 S., Suite 600, Salt Lake City. 
Free. Details are at slchamber.
com.

Sept. 7, 7:30 a.m.-3 p.m.
 Inaugural Fall Business 
Conference, a ChamberWest 
event with the theme “Strength 
of the West: Creating Business 
Success.” Event will feature key-
note speakers, 12 breakout ses-
sions, vendor tables and infor-
mation speed rounds. Breakout 
session topics include “How to 
Obtain Financing,” “Recruiting, 
Retaining and Motivating 
Employees in a Competitive 
Market,” “Securing Wealth by 
Mitigating Risk with Captive 
Insurance” and “10 Key Utah 
Employment Rules.” Location 
is the Utah Cultural Celebration 
Center, 1355 W. 3100 S., West 
Valley City. Details to be 
announced.

Sept. 7, 8-10 a.m.
 Friday Forum, a Utah 
Valley Chamber event. Location 
is Zions Bank Building, eighth 
floor, 180 N. University Ave., 
Provo. Details are at thechamber.
org.

Sept. 13, 11:30 a.m.-1 p.m.
 “Multiplying Lasting Pro-
fitable Relationships,” a West 
Jordan Chamber of Commerce 
event. Presenter is Clay Neves of 
Personal Sales Dynamics. 
Location is West Jordan City 
Hall Community Room, 8000 
S. Redwood Road, West Jordan. 
Free for members, $15 for non-
members. Details are at westjor-
danchamber.com.

Sept. 14, 7:45-9 a.m.
 Women in Business 
Networking, an Ogden-Weber 
Chamber of Commerce event. 
Location is Weber Center, 
bottom-floor atrium, 2380 
Washington Blvd., Ogden. Free 
for WIB members. Details are at 
ogdenweberchamber.com.

Sept. 18, 11:30 a.m.-1 p.m.
 Business Alliance Network-
ing Luncheon, a Davis 
Chamber of Commerce event. 
Location is Boondocks Fun 
Center, 525 Deseret Drive, 
Kaysville. Free. Details are at 
davischamberofcommerce.com.

Sept. 18, 11:30 a.m.-1 p.m.
 Business Women’s Forum. 
Presenter to be determined. 
Location is 50 West Club & Café, 
50 Broadway, Salt Lake City. 
Cost is $27 for members, $35 
for nonmembers. Details are at 
slchamber.com.

— Congress. So, an American 
socialist government would rule 
less by laws than by regulations 
written in administrative agen-
cies staffed by experts insulated 
from meddling by elected legisla-
tors. (Utah Sen. Mike Lee’s office 
displays two piles of paper. One, 
a few inches high, contains the 
laws Congress passed in a recent 
year. The other, about 8 feet tall, 
contains regulations churned out 
that year by the administrative 
state’s agencies.)
 Socialism favors vast scope 
for ad hoc executive actions un-
bound by constraining laws that 
stifle executive nimbleness and 
creativity. (Imagine an aggrieved 
president telling, say, Harley-Da-
vidson: “I’ve” — first-person sin-
gular pronoun — “done so much 
for you.”)
 Today’s American social-
ists say that our government has 
become the handmaiden of ra-
pacious factions and entrenched 
elites and that there should be 
much more government. They 
are half-right. To be fair, they 
also say that after America gets 
“on the right side of history” (an 
updated version of after “the last 
king is strangled with the entrails 
of the last priest”), government 
will be truly disinterested, ma-
nipulated by no rent-seeking fac-
tions, serving only justice. That 
is, government will be altogeth-
er different than it is, or ever has 
been. Seriously.

George Will’s email address is 
georgewill@washpost.com.

(c) 2018, Washington Post Writers Group
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In a perfect world, 
a mortgage could 
close in 3 weeks.*

We’re pretty close to 
perfect.

 Buying a home can be quicker, easier, less stressful, and more convenient at  
First Utah Bank. Whether it’s a �rst or second mortgage or a re-�nance, we have the 
expertise to get the job done in a hurry. You can easily apply online, but with local loan 
o�cers and processors, you’re assured local expertise and personal attention. We’ll even 
include a free appraisal.** Call or visit us online for our competitive rates and for details. 
Once you get started with First Utah Bank, the end is in sight. 

*21-day closing assumes timely and accurate submission of documentation. Circumstances outside the control of First Utah Bank may 
cause delays. ** Maximum of $500.00 reimbursed at loan closing. O�er expires August 31, 2018.

www.�rstutahbank.com
801-561-2300

NMLS 616429




