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Amazon Go doesn't

Technical difficulties have delayed
the opening of Amazon's futuristic
new grocery store called Amazon

Go. The store uses machine learn- -

ing and cameras to detect what's
in your cart and automatically
charge your account so you can
leave without taking out your wal-
let. But the technology is having
trouble keeping track of more than
20 shoppers at a time, so open-

ings have been pushed back while

engineers work on the problems.
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According to state officials, thousands of high-skill, high-paying jobs go unfilled in Utah. Gov.

k-

Gary Herbert has taken steps to launch his Talent Ready Utah program that he first announced

during his State of the State Address in January.

Guv launches program to put
Utah workers in high-skill jobs

John Rogers
The Enterprise

Gov. Gary Herbert has taken the first
steps in implementing his program for fill-
ing 40,000 new high-skill, high-paying jobs
in Utah over the next four years. First an-
nounced in his State of the State Address in
January, Talent Ready Utah is a grant pro-
gram designed to improve education for a
tech-savvy workforce.

The governor recently announced that
the Utah Cluster Acceleration Partnership

will become the grant program for Talent
Ready Utah, with more than $2.1 million
in grant funding available for the purpose
of developing and enhancing programs to
meet industry needs, building career path-
way programs and providing work-based
learning opportunities.

“The Talent Ready Utah grant program
unveiled today is a collaborative effort to
improve both our education system and
workforce in Utah,” said Herbert. “The pro-
gram seeks to align our efforts to provide a

see TALENT pg. 19

Utah's 'near-full’
employment rate
stays steady

Utah’s unemployment rate held steady
in February at 3.1 percent, according to fig-
ure released last week by the Utah Depart-
ment of Workforce Services (DWS). Al-
though 47,500 Utahns were unemployed
during the month and actively seeking work,
economists consider 3.1 percent as near-full
employment.

The number of people employed in
Utah has grown by 3.3 percent in the past
year, resulting in about 45,700 jobs being
added to the economy during that period.
Approximately 1,445,000 people currently
hold jobs in the state.

“Utah’s monthly labor market indica-
tors continue to show the economy operat-
ing at or near-full employment,” said Carrie
Mayne, chief economist at DWS. “For the
first two months of 2017, the state had fewer
unemployed persons than the 2016 monthly
average of 51,800.”

Eight of the 10 private sector industry
groups measured in the survey posted in-
creases in February compared to last year,
while the natural resources and mining in-
dustry decreased by 800 positions and the
information industry shed 600 positions.
The largest private sector employment in-
creases were in trade, transportation and
utilities (11,500 jobs); professional and
business services (8,200 jobs); and educa-
tion and health services (7,200 jobs). The
fastest growth occurred in the other services
category (4.4 percent); trade, transportation
and utilities (4.3 percent); and professional
and business services (4.2 percent).

Owners advance

Brice Wallace
The Enterprise

A few years from now, what is cur-
rently a relatively quiet ski resort could be
a bustling village featuring lodges, homes
and businesses, populated and visited by
people focused on the environment, inno-
vation, business and the arts.

That’s the plan for Summit Powder
Mountain, above Eden in Ogden Valley.

Summit Powder

“The key being that there’s a plateau
here, about a 40-acre plateau, where you
can do a town about the size of historic
Telluride, and that’s what we’re doing,”
Greg Mauro, founder and managing partner
of Learn Capital, a global education tech-
nology fund, recently told the Governor’s
Office of Economic Development board.

A few year ago, Mauro approached
the founders of the Summit Series events
about saving Powder Mountain from over-
development. The group bought Powder

Mountain plans

Mountain in 2013, and their plans call for
the site to be the permanent home of the
Summit gatherings, a recreational hotspot
expanding beyond skiing, a cluster of more
than 150 homesites in the development’s
first phase, and the mixed-use village.

In a news release last fall, Powder
Mountain said its new town “will feature a
main street with pop-up stores, micro-apart-
ments, farm-to-table restaurants, yoga boot-

see POWDER MTN. pg. 3
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Former Irish president: U.S. obligated to honor sustainability agreements

Brice Wallace
The Enterprise

The United States could put
its world standing in jeopardy if
it does not honor energy-sustain-
ability agreements and if it lets
other countries move ahead in re-
newable energy technology de-
velopment.

Those sentiments were ex-
pressed recently by Mary Robin-
son, the first woman president of
Ireland, in Ogden for the Inter-
mountain Sustainability Summit
at Weber State University. Rob-
inson, an admitted late-comer to
climate change, said the U.S. has
agreed to the terms of the Par-
is Agreement forged in 2015 re-
garding greenhouse gas emission
mitigation and it must fulfill those
commitments and others related
to improving climate.

“I think that the rest of the
world will not stand idly by and
let this happen,” she said of any
backtracking by the U.S. “It will
call out the United States as being
unfair, as being a kind of rogue
state on climate because it’s not
fulfilling its obligations. And, rep-
utationally, it would be very bad
for the United States.”

In certain parts of the world,
she said, she hears questions
about which nation the world
should look to for climate lead-
ership. Some wonder if it should
be China or perhaps the European
Union, if not the U.S.

For example, the U.S. has
had great innovation related to
battery development, “and yet,
China is likely to be the world
leader on electric cars,” Robin-
son said. “It’s already the world
leader on solar energy and wind
energy — the biggest producer
of them. Is the United States go-
ing to let it be the world leader on
electric cars, instead of moving in
that direction as rapidly as possi-
ble, because that is where the jobs
will be?”

Robinson said that while
President Trump’s budget propos-
al contains elements that could put
the U.S. behind other countries in
addressing climate change, lots of
great work is being done in states
and cities related to renewable en-
ergy and technology innovation.

“We need to make this visi-
ble and talk about it so that people
see,” she said. “It’s a battle for the
minds and hearts and, of course,
it’s a battle we can’t lose because
it’s the future that we need to
move to and need to move to rap-
idly, in jobs and opportunities. It
shouldn’t be China that becomes
the world leader in this area. It
should be the United States and
countries that are prepared to do
that.”

Robinson said renewable en-
ergy can help developing coun-
tries get the opportunities to grow
their economies, and climate sup-
porters need to find ways to make
renewable energy affordable, rea-
sonable and practical for them.

“We have an agenda that calls
for the opposite, frankly — and

I’'m going to say this very open-
ly — the opposite of a mantra of
‘Make America Great Again.” The
opposite of that. It’s to make the
world sustainable through the soli-
darity of all countries working to-
gether. That’s what we need. ...
The solidarity is more needed be-
cause, yes, the developed world
needs to do more to cut emissions
... but it’s more difficult for de-
veloping countries because what
we’re asking them to do, in es-
sence, is to develop without emis-
sions, but no country built up its
economy without emissions.”

Robinson made other refer-
ences to Trump without mention-
ing him by name. One example:
“It is regrettable for anybody who
understands the existential threat
of climate change that, at the fed-
eral level, you do not appear to
have the right leadership at the
moment. Let’s just be clear about
that.” That comment drew strong
applause.

She was asked by an audience
member about how to discuss cli-
mate change issues with politi-

cians who do not believe climate
change is real. Her answer: “Con-
front them with the science.”

“We have to stay true to the
science, and the fact that there are
very significant financial forces
trying to muddy the science, try-
ing to mess it up, doesn’t help.
And it’s a bit like the problem we
had in the tobacco industry a few
years ago. We have that problem
in the fossil fuel industry. It’s pre-
pared to fund bad science in order
to muddy the picture,” she said.

Even without strong support
at the federal level, the United
States needs to show the world it
has leadership that its states, cities,
universities and philanthropic and
civic organizations are doing great
work to address climate issues in
practical ways, she stressed. Salt
Lake City’s commitment to tran-
sition to 100 percent clean ener-
gy by 2032 is “good” and “ambi-
tious,” she said, adding that few
people inside or outside the U.S.
know about such initiatives.

“It’s the cities that are the key
to this because they will represent

so much of the population and the
emissions of the population, that
it is possible for the United States
to meet the targets of the Paris
Agreement even if, at the federal
level, it’s showing no interest in
doing so,” she said.

Robinson also addressed a
need to help workers in industries
that will be affected by climate-
change measures.

“We do need to have a real
empathy for those who are in com-
ponents of what built this country
— the coal industry and increas-
ing the oil and gas industry — who
are going to be left behind, already
feel very left behind, don’t have
any sense that there’s a just tran-
sition for them, and that is some-
thing that is a real gap,” she said.

“We have to work at a just
transition for those who have built
up the economy of the country and
who feel left behind. Those are the
Rust Belt states and who were so
angry during the last election, and,
unfortunately, I think that anger
was availed of in a populist way to
gain electoral support.”

Barker tabbed Sportman's Warehouse president & CEO

Jon Barker has been named
president and CEO of Sports-
man’s Warehouse by its parent
company, Sportsman’s Warehouse
Holdings Inc. The appointment
became effective March 31. Bark-
er will direct the marketing, sup-
ply chain, operations, compliance
and technology functions of the
sporting goods chain, according
to a release from the company. He
will also lead a planned expansion
of Sportsman’s ecommerce busi-
ness, said John Schaefer, CEO of
the holding company.

“I have known Jon for almost
20 years and not only is he an ex-
cellent retail executive, he is also
a passionate user of our products,
said Schaefer. “I am very pleased

that he is joining Sportsman’s
Warehouse at a pivotal time in our
growth trajectory when we have
reached 77 stores and we believe
we still have substantial store ex-
pansion opportunity ahead of us.
His leadership skills and proven
track record of success combined
with his extensive knowledge of
multi-channel retail and ecom-
merce make him a perfect fit for
Sportsman’s Warehouse. I have no
doubt that Jon will quickly bond
with and add tremendous incre-
mental value to our existing man-
agement team.”

“I am very excited to join
Sportsman’s Warehouse and be-
lieve that there is a significant op-
portunity to build upon the suc-

cessful growth of the company
and achieve even greater store
and ecommerce expansion in the
future,” said Barker. “Sports-
man’s Warehouse is well-posi-
tioned within the outdoor sporting
goods industry with a differentiat-
ed shopping environment, unique
localization strategy and a breadth
of product with important growth
opportunities ahead that I am
proud to help develop to further
strengthen its positioning.”
Barker has 25 years of multi-
channel retail experience and held
leadership positions with sever-
al high-profile retail companies,
most recently as vice president
and global officer for Walmart. At
Walmart, he served in dual roles,

including president and CEO of
Hayneedle.com, Walmart’s on-
line home furnishings arm, as well
as group leader for the home and
outdoor furnishings categories for
U.S. ecommerce across Walmart.
com, Jet.com and Hayneedle.com.

From 2008 to 2013, Bark-
er was chief operating officer of
Hayneedle.com, instrumental
in building Hayneedle’s supply
chain, fulfillment network, care
center, customer advocacy and its
overall business platform. Prior to
Walmart, Barker was senior vice
president of distribution and lo-
gistics at Cornerstone Brands. He
also held various leadership roles
in operations and business devel-
opment for United Parcel Service.
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POWDER MTN.
from page 1

camps, public art, media labs
and educational outlets offering
training in everything from tran-
scendental meditation, software
development and athletic perfor-
mance. It will embody a next-
generation urbanism that nour-
ishes social entrepreneurship,
connection and collaboration,
and responsible living.”

A New York Times writer cast
the plans this way: “A mash-
up of postmillennial civic and
lifestyle ideas, with an ethos of
social entrepreneurism: Telluride
meets the Mission District, per-
haps.”

“We’re keeping the character
of it,” Mauro said of Powder
Mountain, “but if we can cre-
ate ‘Telluride meets the Mission
District,” we think Ogden can
become the next Portland. It’s
got the bones for it. It’s got the
people for it.”

Summit Powder Mountain’s
website says the project “aims
to rethink the great American
mountain town around a com-
munity focused on innovation,
entrepreneurship, arts and altru-
ism” and that it will be “a new
kind of neighborhood, where
friends, family, and the change
makers of today and tomorrow
gather in an environment created
to catalyze personal and collec-
tive growth.”

The website indicates the
development will eventually
have more than 500 ski acces-
sible mountain homesites con-
nected to a village core, sur-
rounded by cultural amenities
and miles of walking, biking and
Nordic trails.

Mauro described the over-
all project as “reasonably ambi-
tious.” Already in place is a
Skylodge with two yurt-style
rooms with breathtaking views,
which Mauro said will be used
for “next-generation conven-
ing.” The Summit Institute and
its worldwide 15,000-person
Summit community of thought
leaders and innovators already
have three buildings and another
is under construction.

“We think we’ve got an
amazing opportunity as part of
the Summit Institute, which is
really to convene innovators —
people leading in art and inno-
vation — and host them in a
really compelling environment,”
he said.

The new homes will be lim-
ited to 4,500 square feet above
ground, with modern architec-
ture heavy on wood and glass.
Already, 130 families have
purchased homesites, with the
group including current and for-
mer corporate leaders and a few
Hollywood types. “It’s a diverse
community of really interest-

ing folks, and it’s just a subset,”
Mauro said.

The vision for the 4.5-acre vil-
lage includes 224,000 square feet
of condos, a boutique hotel, com-
mercial operations, a conference
center, educational facilities, and
affordable housing with a focus
on artists, social entrepreneurs
and accelerators. Organizers are
working to create a technology
cluster to foster regenerative and
sustainable technologies, as well

as an “innovation zone,” with
hopes that seven universities will
be involved, and that at least
three innovative companies will
be willing to move their head-
quarters into the development.
The regenerative villages
essentially will use the output of
one system as the input of anoth-
er. “People really want to live
in a next-generation community
where they know that it’s a fully
sustainable, regenerative loop

2

that they’re living in,” Mauro
said.

The “new urbanism” devel-
opment will have conservation as
a main thrust. “Rather than have
it [the mountain] be purchased
by a large corporate interest and
blow it out to its full potential,
which could have been 10,000-
plus [housing] units, we want to
do something much more appro-
priate and conserve open space,”
Mauro said.

Part of the Village portion of Summit Powder Mountain is shown in this rendering. The group that in 2013
purchased property near Eden in Weber County has plans calling for the Village to have shops and residences
and serve as the home for the Summit Institute. Nearby will be single-family homes and access to recreational
options, including the longtime ski resort. Rendering courtesy Summit Powder Mountain
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Summit Powder Mountain
has certainly generated some
media buzz. The New York
Times described the village as
“a next-generation alpine town.”
Alpine Modern said the own-
ers are “building a pioneering
alpine village” “with the vision
to fundamentally reimagine and
experiment with how people live
together, shelter themselves, and
converge for the greater good.”
Town & Country said it will be
“a private utopia for the digi-
tal elite.” Curbed Ski said the
“idealistic” owners are “a group
of young entrepreneurs with big
goals of changing the world.”

James Ebert, a member of the
Weber County Commission, told
the GOED board that the county
supports the changes at Powder
Mountain.

“Weber County has always
been kind of a blue-collar [area],
and there’s been a process of
change over the last five to 10
years as our cluster of aerospace
has really started to take hold,
and having a vision like this and
bringing high-net individuals in
to see our communities, to help
bring the capital and the vision, is
something that we’re committed
to,” Ebert said. “We’re extremely
excited about the project.”
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Resorts West sold to U.K. firm

Natural Retreats, a luxury vacation rental
management company based in Great Britain,
has acquired Park City’s Resorts West. The ac-
quisition is the firm’s 13th since 2015, bringing
the total number of properties under manage-
ment to more than 1,400 in 35 geographic lo-
cations in the United Kingdom, Europe and the
United States.

The new division will be called Resorts
West by Natural Retreats and is a collection of
125 properties that includes ski-in/ski-out pri-
vate homes, Silver Stars’ slope-side resort lodg-
ing at Park City as well as luxury condominiums
and townhomes located throughout Deer Valley
Resort, Park City Mountain Resort, downtown
Park City and Sundance.

“I founded this company so as many fami-
lies as possible could have the same type of va-
cation experiences I had traveling to the national
parks with my family as a child,” said Matthew

Spence, founder and CEO of Natural Retreats.
“We want you to love your home, get outside to
enjoy a great walk on the beach, epic day of ski-
ing or landing a beautiful cutthroat on the river
— all the while feeling like you are getting the
service you’d expect from your favorite hotel.”

Natural Retreats employs over 500 with lo-
cal hospitality and property management experts
in each location. Each Natural Retreats location
is a significant small- to mid-sized business rang-
ing from $500,000 to over $10 million in annu-
al revenue that makes important contributions to
the local resort community’s economy.

Natural Retreats will continue to focus on
developing its strong local presence with the
opening of a western regional office in Park City.
Resorts West’s former owners, Joseph and James
Ballstaedt, will continue to work with Natural
Retreats to support the growth of the business.
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Midwest buys Daw Construction
Door and Hardware Division

Midwest D-Vision Solutions,
a Salt Lake City-based supplier
of glass and glazing, commercial
flooring and construction special-
ty products and services, has ac-
quired the Door and Hardware
Division of Daw Construction
Group, effective March 15.

Daw Construction, found-
ed in 1971, provides construc-
tion services including drywall,
doors and hardware, insulation
and interior construction services.
Daw and Midwest have worked
on multiple projects together, ac-
cording to a release from Mid-
west.

Greg Letey, general manager
of Daw Construction Group said,
“Daw Construction is excited to
see MWDS acquire our Door and
Hardware Division. MWDS takes
great pride in delivering profes-
sional services and best-in-class
construction products with a per-
sonal touch. We are thrilled that
our door division employees will
be joining Midwest and we know
that our customers will be well
taken care of.”

Midwest D-Vision Solutions
and its parent company, Midwest
Commercial Interiors, have not
acquired any business interest in
Daw. The acquisition covers only
assets (inventory, raw materials
and fabrication equipment) as-
sociated with the fabrication of
commercial door assemblies and
door hardware. Current employ-
ees of Daw’s door division have
been transitioned to Midwest op-
erations.

“The acquisition of Daw
Construction’s door division is
a great fit for the Midwest Com-
mercial Interiors family of com-
panies. Our goal is to imprint the
commercial door and hardware
market with our signature ‘EZ2
Work With’ business model and
improve the overall value propo-
sition and service level delivered

to general contractors throughout
Utah,” said Marshall Tate, presi-
dent and CEO of Midwest.

“The combination of glass
and door systems under one roof
is really unique. Currently these
scope areas are covered by sepa-
rate subcontractors,” said Sean
Wright, vice president of Mid-
west. “[Our company] now has
the ability to provide a full band-
width of glass systems as well as
door and hardware packages. This
translates to numerous benefits
for architects, designers, gener-
al contractors and building own-
ers. The market has told us clearly
that there is great value in having
these two scope areas under one
company.”

In 2015 Midwest acquired
Bountiful Glass, which was an
early first step in the company’s
process of expanding to provide
multiple construction finishing
services under one roof, accord-
ing to Tate.

“Midwest has done an ex-
cellent job of building an ex-
perienced team of experts and
aligning with great suppliers and
manufacturers,” said Dan Mercer,
MWDS division manager. “Add-
ing Daw’s capabilities puts Mid-
west on solid footing to compete
with the established players in our
market. Construction has been
and will continue to be robust
in Utah. This market has really
needed more capacity and exper-
tise in glass, doors and hardware.
Midwest has an outstanding track
record and door and hardware is a
great new addition to our service
offering.”

Midwest Commercial Interi-
ors has been in business in Utah
since 1938. Started as a local of-
fice supply company, it has grown
into a full-service provider of of-
fice furniture, fixtures, and inte-
rior finish materials and has 143
full-time employees

Metro Business Park sold

Alpine Creek Investors LLC
of San Diego has purchased the
nine-building Metro Business
Park in Salt Lake City. The sell-
er was First Industrial Realty of
Chicago. Terms were not dis-
closed.

The property, located just off
SR201 at 1300 West, contains
nine buildings totaling 184,000
square feet. The property sits on
19.32 acres. The sale closed on
March 16.

At the time of the sale, the

buildings were more than 75 per-
cent occupied, with tenants in-
cluding ADT Security Services
Inc., Six Continents Hotels Inc.,
Select Comfort Systems, Inte-
grated Medical Systems Inc. and
Steed Construction Inc.
Newmark Grubb ACRES ex-
ecutive vice president of invest-
ment sales Bryce Blanchard and
senior vice president Lucas Bur-
bank represented both the buyer
and the seller in this transaction.
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Confidence in the economy spurs Consumer Attitude Index to major hike

Utah consumers have high
confidence that the economy
will stay strong over the next six
months, according to the Zions
Bank Utah Consumer Attitude
Index (CAI) released last week.
The CAI showed a substantial
increase in March, jumping 8.8
points to 123.5. The overall CAI
currently sits just 8.1 points higher
than its level 12 months ago fol-

lowing the large March hike.

By comparison, the nation-
al Consumer Confidence Index
(CCI) increased 9.5 points from
February to March and currently
sits at 125.6.

“Consumer attitudes in Utah
have reached an all-time high,”
said Scott Anderson, president and
CEO of Zions Bank. “Low unem-
ployment coupled with expecta-

tions for even more jobs in the
coming months contribute to an
overall positive cycle that Utahns
can benefit from for the foresee-
able future.”

The Present Situation Index, a
sub-index of the CAI that measures
how consumers feel about current
economic conditions, increased
5.6 points from February to March
but sits just 0.2 points higher than

Gas prices mean curtailed vacation plans

A new AAA survey reveals
Americans are concerned about
the higher gasoline prices and will
consider traveling closer to home
this summer if gas prices increase
above current levels. AAA proj-
ects the national average price
will peak near $2.70 a gallon this
summer — a 40-cent increase
from current levels and a 75-cent
increase from a year ago.

“Trimming travel plans may
take on even more importance
in Utah where motorists have
already seen high prices due to
pipeline issues,” said Rolayne

Fairclough, AAA Utah spokes-
person. “All Americans will start
to see gas prices increase in April
with the switchover to summer
blends.”

Higher gas prices are already
impacting the travel industry. The
majority of those surveyed said
they will not leave the U.S. this
summer. With nearly 80 percent
of families planning a summer
trip, higher gas prices are making
national parks and theme parks
popular destinations.

Day-to-day choices are also
impacted by the price at the pump.

More than 70 percent say they
will make everyday lifestyle and
driving habit changes to offset
increases in gas prices. The top
five changes motorists will make
include: combining errands or
trips, driving less, reducing shop-
ping or dining out, delaying major
purchases, and carpooling. But
not everyone will jump to make
a change. The survey found that
younger Americans (18-34) are
more tolerant of higher prices and
less likely to change habits com-
pared to older consumers (35 and
older).

it was at this time last year.

Expectations for the next six
months increased 10.9 points in
March due to a more positive out-
look on future income potential
and employment conditions:

¢ Forty-one percent of Utahns
think their household income will
be higher in six months, up from
37 percent in February.

e Thirty-five percent of
Utahns believe there will be
more jobs in their area in six
months, which is up slightly from
February.

e Thirty-four percent of
Utahns think business conditions
will be better in six months, which
closely mirrors February’s expec-
tations

Other metrics regarding eco-
nomic confidence, interest rates,
government economic policy and
gasoline prices include:

¢ Fifty percent of consum-
ers believe the U.S. economy
will improve during the next 12
months, compared to 47 percent
in February.

e Sixty-nine percent of

Utahns think interest rates will go
up in the next 12 months, up from
67 percent in February.

e Sixty-nine percent of
Utahns believe the price of gaso-
line will go up over the next 12
months, compared to 62 percent
in February.

e Twenty-six percent of
Utahns think the federal govern-
ment is doing a good job taking
steps to improve the overall econ-
omy, up 7 points from February.

e Forty-four percent of
Utahns think the state government
is doing a good job, down from 48
percent in February.

“This month marks the first
month in a long time that expec-
tations for the future have mir-
rored sentiment about the current
situation,” said Randy Shumway,
chairman and partner of Cicero
Group, a market research firm
based in Salt Lake City that does
analysis and data collection for
the CAI. “High expectations pro-
pel the economy and give Utahns
even more reasons to get out and
invest in their next project.”

BAR-B-QUE CHICKEN & RIB MENU

Country Style Spare Ribs
Baked Chuckwagon Beans

Bar-B-Que Chicken

Smothered in our special bar-b-que sauce
Fresh Cut Fruit
Pasta Shrimp Salad
Utah Corn on the Cob

(seasonal)
Cooked on site

Ice Cold Lemonade

Meier's Homemade Potato
Salad
Glazed Orange Rolls

Brownie Sundae
Brownie, vanilla ice cream, covered

with deep rich chocolate sauce

Bar-B-Que Boneless

Bar-B-Que Beef

Shredded bar-b-que beef on a bun
Dutch Oven Bar-B-Que

Chicken/Ribs

Potatoes Au Gratin
Peach Cobbler

Cooked in Dutch Ovens

Flat Iron Steaks
10 oz. USDA Choice
Top Sirloin Steak
Baked Idaho Potato
Grilled on site

Pulled Pork
Hamburger/Hot Dog

Hamburger w/all condiments
Meier's (mn% uarter pound
Jumbo all Beef Franks
Grilled on site

Tri Tip Roast/Marinated
Grilled Chicken Breast
Grilled on site

Pork Back Ribs
Smoked with Applewood

Marinated Grilled Chicken Breast

Hamburger/Grilled Chicken
Meier's own quarter pound
Hamburger w/all the condiments
Marinated Chicken Breasts

Grilled on site

Chuckwagon-K-Bobs
Beef & Chicken-K-Bobs

w/fresh vegetables
Grilled on site

Boneless Ribeye Steak
10 oz. USDA Choice Boneless
Boneless Ribeye Steak
Baked Idaho Potato

Grilled on site

Call ior complete menus and pricing: 801-278-4653
or email Rob at info@meierscatering.com

It

SIERY

B Q I':ﬂ'l' ERING

Complete Catering
Service for 40-10,000

Western Chuckwagon Bar-B-Ques
Company Picnics * Family Reunions
Business Luncheons * Weddings
Open Houses * Dutch Oven Cookouts
801-278-4653 or 1-800-431-4655

www.meierscatering.com

Est. 1990
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Industry Briefs are provided as
a free service to our readers.
Company news information may
be sent to brice @slenterprise.com.
The submission deadline is one
week before publication.

ARTS/ENTERTAINMENT

* The Utah Division of Arts
& Museums has named Victo-
ria Panella Bourns as director.
Panella Bourns has directed the
Salt Lake County Zoo, Arts and
Parks (ZAP) program for the
past 12 years. Prior to joining
ZAP, she assisted cultural orga-
nizations and
other nonprof-
its with strate-
gic planning,
board develop-
ment and exec-
utive searches
through Panel-
la Consulting.
In her career,
she has worked for Repertory
Dance Theater, KUER and Salt
Lake Acting Company. She
served as treasurer for the Per-
forming Arts Coalition during
the planning and implementation
of the Rose Wagner Performing
Arts Center, helped transform
the Utah Citizens for the Arts
into the Utah Cultural Alliance,
and served as treasurer for the
State Arts Advocacy League of
America and played an impor-
tant role in its transition into
the Americans for the Arts State
Arts Advocacy Network. She
also is a board member of the
Western States Arts Federation.
She earned a bachelor’s degree
in dance and a master’s degree
in arts administration, both from
the University of Utah. She
replaces Gay Cookson, who has
been named the director of fun-
draising and partnerships for the
Department of Heritage & Arts.

Victoria
Panella Bourns

BANKING

* Bank of Utah has appoint-
ed Brandon Toyn as branch
manager for the bank’s corpo-
rate office at 2605 Washington
Blvd., Ogden.
Toyn has more
than 10 years
of experience
in business and
retail banking
and has exper-
tise in loan
origination,
small-business banking, branch
management and customer
service. He previously was a
small-business specialist and
branch manager for both Chase
and Zions Bank. Toyn gradu-

Brandon Toyn

Industry Briefs

ated from Weber State Univer-
sity with a bachelor’s degree in
professional sales.

DIRECT SALES

¢ LifeVantage Corp., Salt
Lake City, has added Raymond
Greer, Vinayak Hegde and
Darwin Lewis to its board of
directors. Greer has more than
30 years of logistics and trans-
portation experience. Greer has
served as president of BNSF
Logistics LLC since 2011. Previ-
ously, he served as president and
chief executive officer of Great-
wide Logistics Services and as
president and CEO for Newgis-
tics Inc. Greer has also held mul-
tiple senior management posi-
tions with Ryder System Inc. and
FedEx Corp. He also serves as a
director of DCT Industrial Trust
and Amware Logistics. Greer’s
education includes a bachelor
of science in mathematics from
the University of Utah. Hegde
has served as the senior vice
president and global chief mar-
keting officer and vice president
of engineering and global online
marketing at Groupon. Prior to
Groupon, Hegde served in vari-
ous roles at Amazon.com from
2000-2012 and served in man-
agement and engineering roles
for Oracle, Verifone, Lucent,
Tatas and Citicorp. Lewis serves
as the senior vice president of
global sales and chief customer
officer at SC Johnson & Son
Inc., a position he has held since
2015. Over the past 36 years,
Lewis has held a number of
sales, marketing, acquisition and
general manager positions both
domestically and abroad for SC
Johnson.

EDUCATION/TRAINING
* Western Governors Uni-
versity (WGU), Salt Lake City,
has named Rashmi Prasad as
the national director and dean
of its College of Business. The
college has more than 29,000
enrolled stu-
dents in all 50
states. Prasad
has nearly
two decades
of experience
in professor-
ship and years
in  university
administration.
Prior to joining WGU, he was
dean of the College of Business
and Public Policy at the Univer-
sity of Alaska Anchorage. Before
becoming dean, he was a profes-
sor of business administration.

Rashmi Prasad

GOVERNMENT

e Ginger Chinn has been
appointed managing director for
urban and rural business ser-
vices at the Governor’s Office
of Economic Development
(GOED). She will direct a strate-
gic growth plan for Utah’s indus-
try cluster pro-
gram and man-
age GOED’s
rural programs
and workforce
development
initiatives, as
well as over-
see GOED’s
business ser-
vices, including Utah’s Busi-
ness Resource Centers and the
Procurement Technical Assis-
tance Centers (PTAC). Chinn
previously was vice president of
external engagement and eco-
nomic development at the Davis
Applied Technology College
(DATC), where she directed sev-
eral areas, including employer
and continuing education, math,
academic development, catering
and the cosmetology salon. She
also oversaw operations at the
Davis and Morgan county busi-
ness resource centers. Prior to
her role at DATC, she worked
at Management & Training
Corp. in Centerville and Work-
SOURCE Private Industry
Council in Boise, Idaho.

e The U.S. Chamber of
Commerce has released its
“How They Voted” scorecard
honoring all six members of
Utah’s congressional delegation
for their support of pro-growth,
pro-jobs policies during the sec-
ond session of the 114th Con-
gress. The chamber scored mem-
bers on eight Senate votes and
14 House votes related to access
to capital for small businesses,
ensuring the workforce has the
skills necessary for the jobs of
tomorrow, and helping Ameri-
can manufacturers compete in
a global economy. In addition,
votes in support of building the
U.S. water infrastructure sys-
tem, protecting intellectual prop-
erty, and updating energy policy
also factored into scoring. All
of Utah’s House members had
a 100-percent record on those
votes, as did Sen. Orrin Hatch.
Sen. Mike Lee had a 71-percent
record.

Ginger Chinn

HOSPITALITY/FOOD
SERVICE

e Lodging Dynamics Hos-
pitality Group (LDHG), Provo,
has hired Scott McAllister as

chief operating officer. McAl-
lister’s 27-year career includes
most recently serving six years
as area vice president of lodging
development at Marriott Interna-
tional.

MANUFACTURING

* USANA Health Sciences’
China subsidiary, BabyCare Ltd.,
recently had the grand opening
for its new $40 million manu-
facturing facility in Beijing. The
350,000-square-foot facility will
manufacture nutritional supple-
ments for customers in Mainland
China. USANA said the facility
is roughly the same size as its
home office in Salt Lake City.
It consists of five buildings and
has the capacity to produce at
least 1.2 billion tablets each year,
the same capacity as the home
office. USANA is now operating
in 20 markets worldwide.

| il:El'lTl.lRy/_’ A

EQUIPMENT COMPANY

Everything for the
Contractors

We rent the best

4343 Century Drive
Salt Lake City, UT 84123

801- 262-5761

www.centuryeq.com

CASE

MEDIA/MARKETING

* KRCL, a nonprofit, inde-
pendent radio station, has hired
Robbi Richter as director of
philanthropy and Cindy Kaiser
as an underwriting specialist.
Richter has been in the fund-
raising field for more than 30
years. She has spent 22 years
in higher education and has
worked for large national non-
profits and for local grassroots
nonprofits in Utah. Her career
has included positions at the
University of Utah, Westminster
College and other nonprofits in
the state, including the Ameri-
can Red Cross’ Utah Region and
for the March of Dimes, where
she was the executive director
of market development. Kaiser
has 30 years of experience in
marketing, sales, fundraising and
special events. Most recently,
she was director of development,
marketing and events at KPCW
in Park City.

PHILANTHROPY

* Smith’s Food & Drug
Stores has released its “2016
Report to the Community” high-
lighting community donations
totaling $14.4 million in cash
and products to more than 4,000
nonprofit organizations through-
out its seven western states of
operation (Utah, Nevada, New
Mexico, Idaho, Wyoming, Mon-
tana and Arizona). Smith’s com-
bined charitable giving averaged
$103,000 per store location or
$780 per associate. The sup-
port includes contributions from
the Smith’s corporate budget,
the Kroger Foundation, sup-
pliers, associates and custom-
ers through in-store fundraising
promotions. The 2016 assistance
was primarily focused in the
following areas: fighting hun-
ger; supporting local grassroots
organizations; promoting wom-
en’s health; and supporting the
country’s active military, vet-
erans and their families. The
company’s Utah stores donated
a total of more than $5.7 million
in 2016. The report is available
at www.smithscommunity.com.

REAL ESTATE

* Century 21 Real Estate
LLC, franchisor of the Century
21 Brand, has announced that
Rick Davidson will become a
principal and president of the
Everest Group, operator of
Century 21 Everest-Troop Real
Estate, a Salt Lake City-based
firm with 17 offices in Utah and
California. Davidson will transi-
tion from his role as president
and CEO of Century 21 Real
Estate LLC.

* Red Ledges, a luxury mas-
ter-planned community in the
Park City area, has announced
a partnership in which South
Street Partners will direct and
expand all sales and market-
ing efforts. South Street Partners
is a developer and operator of
golf and recreational commu-
nities, including Kiawah Island
in Charleston, South Carolina.
As part of the partnership, Red
Ledges has hired Rob Bouton
to become the director of sales.
Bouton served in similar posi-
tions at the Cliffs Communi-
ties in North Carolina and South
Carolina, Christophe Harbour,
St. Kitts and the Turks and Cai-
cos Sporting Club. Another part
of the partnership features South
Street Partners and Red Ledg-

see BRIEFS next page
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from previous page

es creating a joint venture to
accelerate the construction of
new homes.

SERVICES

* Cicero Group, a consult-
ing firm, recently had a grand-
opening event for its new build-
ing at 35 N. Rio Grande St. in
The Gateway. It moved into
The Gateway in 2016, with
60-100 people there on a regu-
lar basis. The company owns

Industry Briefs

nearly 65,000 square feet of
space. Just under 19,000 square
feet is for its office space, with
plans to rent the remainder.

TECHNOLOGY/LIFE
SCIENCES

* Vivint Smart Home has
hired Joy Driscoll Durling as
chief information and digital
enablement officer. Durling
will be responsible for all busi-
ness and operations technolo-
gies, systems and analytics, and
enabling go-to-market strate-

SALES |

LOCALLY OWNED AND OPERATED SINCE 1953

NEED EQUIPMENT?

: Forklifts :: Sweepers & Scrubbers
:: Scissor & Boom Lifts  :: Compressors

24 Hour Emergency Service

+Ogden - Park City
+ Layton = Provo
+Tooele « Salt Lake City

= Scaffolding :: Compaction Equipment
= Excavators = Skid Loaders

= Mixers : Backhoes

 Welders :: Dump Trucks

www.howerentals.com

AL 801.463.7997/1

gies and chan-
nels. Durling
most recently
worked 12
years at Adobe
Systems Inc.,
including as a
vice president

and chief of staff to the com-
pany’s chief information officer.
She also worked in various roles
at Macromedia and Andersen
Business Consulting.

* Big Squid, Salt Lake City,
has closed $3 million in seed

funding, led by Silverton Part-
ners and Kickstart Seed Fund.
Big Squid specializes in busi-
ness intelligence, data sciences
and predictive analytics. Silver-
ton Partners is based in Austin,
Texas. Kickstart is based in Salt
Lake City.

Some things you just
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your special discount offer!
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FURNISHING UTAH'S FINEST WORKSPACES FOR 78 YEARS

STOREFRONT & INTERIOR GLASS
FLOOR COVERINGS

OFFICE FURNITURE

INTERIOR DESIGN
ARCHITECTURAL PRODUCTS
DOORS & DOOR HARDWARE

SPECIALTY PRODUCTS & RESTROOMS
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WINDOW COVERINGS

801.359.7681 | www.mwciutah.com

Leaders take ownership
of their problems, and
then they solve them

Pres. Harry S. Truman
famously stated, “The buck stops
here!” By so doing, he acknowl-
edged that the role of U.S. presi-
dent is inevitably wrapped up in
owning and solving problems.

Truman’s insight also applies
to each of us in our role
as leaders. Indeed, prob-
lem owning and solv-
ing, more than virtually
anything else, are the
leader’s stock-in-trade.
Regardless of the pres-
tige or power associat-
ed with leadership, the
common bond across all
fields of endeavor is that
leaders face problems. These may
be couched as challenges, pos-
sibilities or opportunities, but the
bottom line is the same: “You
gotta own ’em — and solve ’em.”

Let’s clarify each part of this
leadership responsibility. It’s criti-
cal that as leaders we recognize the
importance of owning the prob-
lems of the organizations and/or
endeavors we lead. Owning them
must precede solving them. Why?
Because human nature tends to
lead us toward looking for who is
to blame for our problems — and
that generally takes us away from
solving them.

A personal experience helps
illustrate this. Some years ago, |
found myself gazing at the white-
board on the wall of one of my
CEO clients. In directing my
attention there, he informed me
that the list of about 50 names
on the board were all the people
who had let him down. He blamed
them for the fact that his company
wasn’t making money and that
business “just wasn’t fun any-
more.” I noted that the last name
on the board was my own.

I pondered the list for a few
long moments and then asked the
CEO to accompany me on a walk.
He looked at me with surprise,
but agreed. Out his door we went,
straight to the men’s room. As I
entered, he exclaimed, “Hey, you
can do this without me!”

“Actually, I can’t,” I respond-
ed. Perplexed, he followed me. I
walked him to the lavatory area,
over which hung a large mir-
ror. As we looked at ourselves,
I declared, “You left the most
important person off the list of
those who have let you down —
and he is looking at you.”

After an uncomfortable
pause, my client turned and said,
“You know, I could fire you for
that.” I replied, “Oh, I thought I
was fired. Seems like you real-

ly want to transfer blame for
your problems rather than solve
them.”

This CEO (who is a close
friend to this day) then wisely
responded, “You’re right; at the
end of the day, I am responsible.
So, where do we go
from here?”

At this point, I sug-
gested that we return
to his office and see if
we couldn’t make bet-
ter use of his list of
“blames” than where
we had started. While
we couldn’t get 50 of
them in a room, we
could engage his direct reports
(about eight people) in a facili-
tated discussion of the issues
facing the company.

The CEO and I carefully
developed an agenda for this
meeting, with the first item of
business being the CEO’s pro-
nouncement that the company
was failing and that he was
responsible. He would not, in
any way, divert blame for the
problem. In fact, he agreed to
not tolerate any blaming from
anyone, other than the blame he
would direct to himself.

Having taken full ownership
of the problem, he then would
take on leadership for solving
it. At this point, he would invite
the input of his people regarding
what they saw as the contribut-
ing factors that had led to their
situation, and how these could be
overcome.

This basic agenda drove the
interchange between the CEO
and his key managers for two
full days, after which they had
developed a turn-around strategy,
which was communicated and
implemented with the rest of the
company.

Over the next eight months,
the business became profitable.
More importantly, the CEO
learned a crucially important
lesson: Leaders must own their
problems and they, with their
teams, must solve them. No
dodging, no blaming allowed!

As leaders, we must recog-
nize that problems come with our
office. Indeed, without problems
to be solved, leaders would be
unnecessary. Unreserved, non-
blaming ownership is always a
trait of successful leaders.

Richard Tyson is the founder,
principal owner and president
of CEObuilder, which provides
forums for consulting and coaching
to executives in small businesses.
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Calendar listings are provided
as a free service to our read-
ers. Information about upcoming
events may be sent to brice@
slenterprise.com. The submission
deadline is one week before pub-
lication.

April 4, 11:30 a.m.-1 p.m.

Business  Alliance  Net-
working Luncheon, a Davis
Chamber of Commerce event.
Location is Boondocks Fun
Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

April 4, noon-1 p.m.
Silicon Slopes Spring
2017 Entrepreneurship Lec-
ture Series, presented by
the Utah Valley University
Entrepreneurship Institute and
Silicon Slopes. Speaker John
Pope, chief executive officer of
Jive, will discuss “Ownership
and Compensation Structure.”
Location is New UVU Classroom
Building, Room CB101A, Orem.
Free. Details are at https:/nvite.
com/eb/30564232442.

April 5-7

Thin Air Innovation Fest-
ival, featuring two days of
breakout sessions with more than
40 business leaders discussing
high-performance leadership
strategies. Park City locations vary.
All-In Pass costs $500. Details are
at www.thinairparkcity.com.

April 5, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley City.
No RSVP required. Details are at
chamberwest.org.

April 6, 11:30 a.m.-1 p.m.
Strictly Networking Lunch-

eon, a West Jordan Chamber of
Commerce event. Location is
SpudToddos, 7251 S. Plaza Center
Drive, Suite 120, West Jordan. Free
(pay if ordering from the menu).
Details are at westjordanchamber.
com.

April 6, 11:30 a.m.-1 p.m.
Monthly Lunch Meeting,

a Murray Area Chamber of
Commerce event. Speaker is
Ellen Reddick, founder of Impact
Factory. Meeting is open to every-
one. Location is Brio Tuscan
Grille, 6173 S. State St., Murray.
Cost is $20 with prepaid RSVP,
$30 at the door. Details are at mur-
raychamber.org.

April 6, 6-7:30 p.m.
“Start Smart,” a Salt Lake

Small Business Development
Center event. Speaker Eddy
Yujra will discuss business entry
strategies, business  planning,

legal and regulatory requirements,
forms of business ownership,
sources of business financing,
sources of business assistance and
more. Location is 815 W. 1250
S., Orem. Details are at https://
utahsbdc.org/trainings.

April 7, 7:30-8:30 a.m.
Eggs & Issues, a Murray

Area Chamber of Commerce
event. Topic and speaker to be
determined. Location is The Egg
& I Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open to
the public. No cost unless ordering
from the menu. Details are at mur-
raychamber.org.

April 7, 8-10 a.m.
First Fridays Speed Net-

working, a Salt Lake County
Business to Business Networking
Group event. Location is Miller
Free Enterprise Center, 9750 S.
300 W., Sandy. Free with registra-
tion, which can be completed at
Eventbrite.com.

April 8, 9 a.m.-noon
“Simple Steps for Starting

Your Business” Workshop, a
SCORE event. Location is Main
Library, 210 E. 400 S., Conference
Room E, Salt Lake City. Free.
Details are at (801) 957-5453.

April 11, 7:15-9 a.m.
Breakfast Meeting, an

ACG (Association for Corporate
Growth) Utah event. Speaker
is Paul Jarman, chief executive
officer of inContact. Location is
Marriott City Center, 220 S. State
St., Salt Lake City. Details are at
https://www.acg.org/utah/.

April 11, noon-1 p.m.
Silicon Slopes Spring 2017

Entrepreneurship Lecture
Series,presented by the Utah Valley
University  Entrepreneurship
Institute and Silicon Slopes.
Speaker Mark Newman, chief
executive officer of HireVue,
will discuss “Hiring and Firing.”
Location is New UVU Classroom
Building, Room CB101A, Orem.
Free. Details are at https://nvite.
com/eb/30564232442.

April 11, 5:30-7:30 p.m.

Business After Hours, a
Holladay Chamber of Commerce
event. Location is Cottonwood
Place Senior Living,5600 Highland
Drive, Holladay. Details are at
holladaychamberofcommerce.org.

April 12, 11:30 a.m.-1 p.m.

Connect 4 Luncheon,
a Sandy Area Chamber of
Commerce all-networking event.
Location is Los Garcia Mexican
Food, 8745 S. 700 E., Sandy. Cost
is $15 for chamber members, $20
for nonmembers. Details are at

Calendar

sandychamber.com.

April 12, 11:30 a.m.-1 p.m.
Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley City.
No RSVP required. Details are at
chamberwest.org.

April 12, 5-6:30 p.m.

Business After  Hours,
an Ogden/Weber Chamber of
Commerce fundraiser for Enable
Utah. Location is 2640 Industrial
Drive, Ogden. Cost is $10. Details
are at ogdenweberchamber.com.

April 13, 11:30 a.m.-1:30 p.m.
2017 Real Estate Legislative

Town Hall Luncheon, a Building
Owners & Managers Association
(BOMA) event featuring Sen.
Stuart Adams and Reps. Gage
Froerer, Brian King, Curt Webb
and Brad Wilson discussing indus-
try-related issues. Location is
Little America Hotel, 500 S. Main
St., Salt Lake City. Registration
deadline is April 10. Registration
can be completed at www.bomau-
tah.org.

April 13, 11:30 a.m.-1 p.m.

Networking Luncheon,
a Murray Area Chamber of
Commerce event. Speaker is from
AAA Utah. Location is Buca di
Beppo, 935 Fort Union Blvd.,
Midvale. Cost is $15 for members,
$20 for nonmembers. Details are
at murraychamber.org.

April 13, 11:30 a.m.-1 p.m.
April WIB Luncheon, a

Davis Chamber of Commerce
event. Speaker is Utah State Sen.
Todd Weiler. Location is Davis
Hospital, 1600 W. Antelope Drive,
Layton. Cost is $15 for members,
$20 for walk-ins. Details are at
davischamberofcommerce.com.

April 13, noon-1 p.m.

Business Educational
Workshop, a Holladay Chamber
of Commerce event focusing
on the decision to franchise or
license your model. Location is
myBusinessBar, 4535 S. 2300 E.,
Holladay. Cost is $10. Details are
at holladaychamberofcommerce.
org.

April 14, 7:30-9 a.m.

Women In Business
Networking, an Ogden/Weber
Chamber of Commerce event.
Location is Ogden/Weber Chamber
of Commerce, 2380 Washington
Blvd., Suite 290, Ogden. Free
for WIB members. Details are at
ogdenweberchamber.com.

April 14, 8 a.m.-3:30 p.m.
11th Annual Utah Economic

Summit. Event features keynote

presentations, breakout sessions
and networking breaks. Morning
keynote speaker is Gov. Gary
Herbert. Lunch keynote speaker
is Arthur C. Brooks, president of
the American Enterprise Institute
and bestselling author. Location
is the Grand America Hotel, 555
S. Main St., Salt Lake City. Cost
is $175. Details are at https://uta-
heconomicsummit.com/.

April 18, 8 a.m.-12:30 p.m.

“Elevate” Executive Train-
ing Summit, a Mercato Partners
event. Luncheon keynote speak-
er is Bill Walton, former NBA
player, broadcaster and humanitar-
ian. Breakout sessions are titled
“Optimizing Sales Performance,”
“Innovative Customer
Acquisition” and  “Steadfast
Leadership.” Location is The Falls
Events Center at Trolley Square,
580 S. 600 E., Salt Lake City.
Registration can be completed at
Surveymonkey.com.

April 18, 11:30 a.m.-1 p.m.

Business  Alliance  Net-
working Luncheon, a Davis
Chamber of Commerce event.
Location is Boondocks Fun
Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

April 18, noon-1 p.m.
Silicon  Slopes Spring
2017 Entrepreneurship
Lecture Series, presented by
the Utah Valley University
Entrepreneurship Institute and
Silicon Slopes. Speaker Dave
Bateman, chief executive officer
of Entrata, will discuss “Building
a Company to Scale.” Location is
New UVU Classroom Building,
Room CBI101A, Orem. Free.
Details are at https://nvite.com/
eb/30564232442.

April 18, 2-4 p.m.
“How to Form an LLC”

Workshop, a SCORE event
featuring information about how
to complete the paperwork to
register a limited liability company
and how to insure the liability
protection offered by an LLC is
not lost accidentally. Location is
SCORE Downtown Branch, 310
S. Main, South Mezzanine, Salt
Lake City. Cost is $85. Details are
at (801) 957-5453.

April 19, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley City.
No RSVP required. Details are at
chamberwest.org.

April 19, noon-1:30 p.m.

“New Pioneers” American
Dream Award Luncheon. The

Salt Lake Chamber and United
Way of Salt Lake will recognize the
contributions made by immigrants
every day in Utah. Speaker Ali
Noorani, executive director of
the National Immigration Forum,
will discuss Utah’s unique role
in shaping a constructive and
compassionate path forward for
immigration reform. Location is
Hilton Salt Lake City Center, 255
S. West Temple, Salt Lake City.
Cost is $65 (includes a copy of
Noorani’s book There Goes the
Neighborhood). Sponsorships are
available. Details are at slchamber.
com.

April 20-21, 9 a.m.-5 p.m.

Sixth Annual Community
Shred Day, a Brighton Bank
event allowing people to shred
up to two boxes each of personal
documents. Locations are the
bank’s Cottonwood branch, 7101
S. Highland Drive, and the South
Salt Lake branch at 93 W. 3300 S.

April 20, 7:30-9 a.m.
Monthly Coffee  Social

and Networking, a Holladay
Chamber of Commerce event.
Location is 3 Cups Coffee, 4670
S. Holladay Village Plaza, No.
104, Holladay. Free. Details are at
holladaychamberofcommerce.org.

April 20, 8 a.m.-4 p.m.

Cache Business Summit
2017. Keynote speaker is Lt. Gov.
Spencer Cox. Location is The
Riverwoods Conference Center,
615 Riverwood Parkway, Logan.
Cost is $50 for online registration,
$60 at the door. Details are avail-
able by contacting the Logan Small
Business Development Center at
(435) 797-2277 or sbdc@usu.edu.

April 20, 10-11:30 a.m.

Education Appreciation
Lunch, a Murray Area Chamber
of Commerce event celebrating
36 teachers and 36 students from
the Murray School District,
Granite School District and AISU.
Location is Brio Tuscan Grille,
6173 S. State St., Murray. Cost is
$20 with pre-paid RSVP by April
18, $30 at the door. Details are at
murraychamber.org.

April 20, 11:30 a.m.-1 p.m.

“Turn Networking Into
Sales,” a West Jordan Chamber
of Commerce event. Speaker is
Clay Neves of Personal Sales
Dynamics. Location is West
Jordan City Hall Community
Room, 8000 S. Redwood Road,
West Jordan. Free for members,
$15 for nonmembers. Details are
at westjordanchamber.com.

see CALENDAR page 12
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Refugees are:
(¥ Eager to work

¥ Highly adaptable

@ Skilled, quick learners
(¥ Dependable

™ Loyal

Darijana, refugee
from Bosnia

Refugees are legally
authorized to work in the
United States the day they

arrive, no work visas required.

jobs.utah.gov/refugee

Refugee Services Office - Department of Workforce Services
i :
AmericanJobCenter- Fqual Opportunity Employer/Programs

This ad is sponsored by The Enterprise — Utah’s Business Journal and Ron Zarbock of Spherion and Tifie Humanitarian.
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HR Matters

Rescuing refugees - or - Refugees to the rescue, Part 2

If you’ve ever binge-
watched the sitcom “Parks and
Recreation” on Netflix, you may
be familiar with a thing called
“Galentine’s
Day.” This
holiday, cel-
ebrated the
day before
Valentine’s
Day, was
a day for
women on
the show to
celebrate their friendships with
other women, and since its origin
on the show several years ago,
many female “Parks and Rec”
fans have co-opted the tradition
as well. On Feb. 13 of this year,
a group of women in Provo orga-
nized “Galentine’s Day with a
Purpose” — a service activity
partnered with the International
Rescue Committee (IRC) focused
on helping refugees here in Utah.

By the end of the night, these
women had raised over $3,000,
put together 50 adult work bags
and 25 women’s welcome Kkits
and donated a carload of basic
household supplies, all in the

name of helping our local refu-
gees.

This article is a follow-up to
our last "HR Matters" discussing
how employers can help refu-
gees. There are so many ways we
are privileged to help our local
refugees, but the unique circum-

stances of business owners or
employers allow them to help in
ways perhaps not every person
can.

Much like Maslow’s hier-
archy of needs that states one
cannot have their social or safety
needs met until their physiological

Housing

Employment

Social bridges

Language
& cultural
knowledge

Indicators of Integration

Education Health

Social bonds

Safety &
stability

Rights &
citizenship

Graphic: Ager, Alastair & Strong, Alison. (2004) Indicators of Integration: Final Report. London:

Home Office Development, Research and Statistics Directorate

needs are met, there is a pyramid
of indicators of refugee integra-
tion published by the Department
of Workforce Services that states
certain indicators must be suc-
cessfully met before we can move
on to the next level of integration.
Using this model, we can help
decide in what ways we might
be most helpful to our refugee
neighbors. The first level of these
indicators includes employment,
housing, education and health. It
is critical that all of these indica-
tors are met before we can help
successfully integrate refugees
socially, culturally and beyond.

How might we start meeting
that first level of refugee integra-
tion into our community? This
month, "HR Matters" has more
ideas and some results from our
last article:

Donate Our Time,

Resources and SKkills

First, as "Galentine’s Day
with a Purpose" did, we can con-
tact local charities and nonprof-
it organizations to find out the
items of which they are in most
need. Many of these items are
things you and I might take for

granted — things like dish soap,
hygiene products and lotion.
Nevertheless, these are items
desperately needed by many
organizations.  Additionally,
when people donate specific
items to these charities, other
funds the organization may have
used to purchase those items can
be used to fill other needs. There
is not a donation too small or too
insignificant, but please contact
your local refugee relief center to
find out specifically what items
they need to be replenished.
There are many of us out
there who are invested in help-
ing Utah’s refugees but may
prefer to donate our time and
skills rather than money or items.
Utah is known nationwide for
the “Greatest Snow on Earth,”
but residents of Utah are known
for their kindness, generosity
and willingness to serve others.
Perhaps you’d like to help refu-
gees develop effective job hunt-
ing and interview skills and your
efforts might be best suited for

see REFUGEES pg. 12
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the IRC. Maybe volunteering to
help teach refugees English is
more your style and you could
be trained and mentored by the
English Skills Learning Center
(ESLC) to do just that.

You might also consid-
er volunteering with Catholic
Community Services (CCS) to
help set up homes for refugee
families currently in the process
of resettling to Utah. There are
a number of local organizations
seeking volunteers to help refu-
gees, and there is certainly a great
volunteer opportunity for you. If
you are interested in volunteer
opportunities seeking to serve
refugees, please visit jobs.utah.
gov/refugee/volunteer for more
information.

Hire Refugees Trained

through Workshops

To recap our last article, ref-
ugee-focused nonprofit organiza-
tions include resources to help
refugees settle in a new, unfamil-

iar area like Utah. Many of them
also use volunteers to coach refu-
gee men and women how to write
resumes and gain interview skills
to help them find gainful employ-
ment and become self-sufficient.
However, there is a unique way
employers can help refugees that
many cannot: by hiring them.

Utah’s refugees work with
the Refugee Services Office
(RSO) in Salt Lake City to
receive training and employment
counseling and that makes them
excellent candidates for long-
term employment in a variety of
fields. Our strong Utah economy
boasts some of the lowest unem-
ployment rates in the nation, and
for that reason it can be difficult
for businesses to retain rock star
employees. Refugees are adapt-
able with strong work ethics
and lower turnover rates. They
require no government work
visa to employ and are some of
the most dependable people you
could ever hire.

According to data distrib-
uted by the RSO, each of the three
offered refugee training classes

boasted 100 percent scores across
the board. Each training class had
a 100 percent graduation rate,
100 percent attendance and 100
percent of participants received
at least one job interview upon
completion of the class. While
pre-training employment rates
averaged 66 percent, post-train-
ing employment rates increased
to 100 percent. Let’s restate that:
Each refugee who completed the
training course was employed
upon graduation. Not only that,
but a refugee’s average wage
increased from an average of
$11.78 per hour to an average of
$14.44 per hour — a 23 percent
increase overall.

There are so many ways to
help refugees here in Utah. If you
are interested in ways you may be
able to personally get involved,
please contact the RSO at (801)
414-5878 or visit refugee.utah.
gov for more information and
resources.

Ron Zarbock is the owner of the
Utah and Idaho offices of Spherion
Staffing and Recruiting and chair-
man of Tifie.org Humanitarian.

o, S
College

UTAH REFUGEE EDUCA

£

UnahStateivir b

Department of Workforce Services

REFUGEE SERVICES OFFICE
Warehouse & Distribution Training Data for 2016

[0 & TRAINING CENTER

()

TRAINING DATA
D T ""____;ft-_Sk_ilisTraining Receiveda_j()b
Total Students* Graduation Rate  Resumés Created Attendance Interview
Goal: 10 Goal: 90% Goal:90% Goal: 90% Goal: 90%
Tg’l‘a';'s“ﬁ 10 100% 100% 100% 100%
TET;‘;;"I? 14 100% 100% 100% 100%
Tc’f;'s’s“l‘ﬁ’ 11 100% 100% 100% 100%
Total 35 100% 100% 100% 100%
*Total training cost per student: $700
PLO) 1)
0 Q P O d a A qe 90-d
0 PIO dQd P €rage O R € 0
DIO A nlo 3 aqge o .
Cl age 2 D2 |
Tg;nslsnlg 60% 100% 40% $11.38 $13.90 o 100%
Té?a";;“l? 71% 100% $12.81 $14.55 49 100%
Tl 64% 100% 6% $11.14 $14.88 : 100%
Total 66% 100% $11.78 $14.44 9% 100%

Egqual Opportunity EmployeriProgram + Auxiliary aids and scrvices arc available upon request to individuals with disabilitics by calling 801-526-9240.
Individuals with speech o hearing impairments may call the Relay Utah by dialing 711, Spanish Relay Utah: | -888-346-3162.

CALENDAR
from page 9

April 20, 5:30-8 p.m.

Utah Innovation Awards,
presented by the Utah Technology
Council and Stoel Rives LLP.
Innovation Showcase and recep-
tion begin at 5:30 a.m. Dinner
and awards presentation begin at
6:30 p.m. Location is Hilton Salt
Lake City Center, 255 S. West
Temple, Salt Lake City. Details
are available at utahtech.com.

April 20, 5:30-7 p.m.
“Photography For Bus-

iness,” a Cottonwood Heights
Economic Development boot
camp workshop. Local photog-
rapher Kari Sikorski will teach
business owners how to take great
photos for use on social media,
websites and promotional mate-
rials. Location is Cottonwood
Heights City Hall, 2277 E. Bengal
Blvd., Cottonwood Heights.
Free. Details are at chbusiness.
org. RSVPs can be completed at
pkinder@ch.utah.gov.

April 20, 7 p.m.
Spring Meeting of the Utah

Society of Physician Entrepre-
neurs (SoPE). Speaker Shawn
Fojtik, founder and chief execu-
tive officer of Control Medical
& Distal Access, will discuss
“Tales from the Trenches: Les-
sons Learned from a Medical
Device Expert.” SoPE meetings
are for anyone who is interest-
ed in healthcare innovation and
entrepreneurship. Location is
Church & State, 370 S. 300 E.,
Salt Lake City. Free. Registration
can be completed at Eventbrite.
com.

April 21, 7:30-8:30 a.m.
Eggs & Issues, a Murray

Area Chamber of Commerce
event. Topic and speaker to be
determined. Location is The Egg
& I Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open
to the public. No cost unless
ordering from the menu. Details
are at murraychamber.org.

April 25, noon-1:30 p.m.

Lunch and Learn Series.
The series is a collaboration
between the Women’s Business
Center and the Professional
Education Department at the
University of Utah. Speaker
Bryn Ramjoue’, communications
director at Red Butte Garden,
will discuss “Communicating
Effectively Using Technology.”
Location is the Salt Lake
Chamber, 175 E. 400 S., Suite
600, Salt Lake City. Cost is $40.
Registration can be completed at
wbcutah.com/events.

April 25, noon-1 p.m.
Silicon Slopes Spring
2017 Entrepreneurship

Lecture Series, presented
by the Utah Valley University
Entrepreneurship Institute and
Silicon Slopes. Speaker Josh
James, chief executive officer
of Domo, will discuss “What It
Takes to be an Entrepreneur.”
Location is New UVU Classroom
Building, Room CB101A, Orem.
Free. Details are at https://nvite.
com/eb/30564232442.

April 26, 1-5:30 p.m.
B2B Expo, a Davis

Chamber of Commerce event.
Activities begin with 1 p.m.
keynote presentation by Steve
Cloward, former director of the
Northfront Business Resource
Center, former president and
CEO of Big-O Tires, and owner
of Grease Monkey Quick Lubes
and Car Wash. Expo doors open
at 2 p.m. Location is Davis
Conference Center, 1651 N. 700
W., Layton. Free. Details are at
DavisChamber.WPEngine.com/
B2B/.

April 27, 11:30 a.m.-1 p.m.
Lunch & Learn, a Murray

Area Chamber of Commerce
event. Speaker Brandon
Burningham will present
“Part Deux of Zombies in the
Workplace.” Location is Buca
di Beppo, 935 Fort Union Blvd.,
Midvale. Costis $15 for members,
$20 for nonmembers. Details are
at murraychamber.org.

April 27, 5:30-8 p.m.
Third Annual Food-

trepreneur Festival, a Salt Lake
Chamber Women’s Business
Center (WBC) event. Event
will feature a panel of local
food entrepreneurs who will
share their behind-the-scenes
stories of how they achieved their
dreams, live music, a cash bar and
a showcase of 30 local companies
providing a complimentary taste
of their products. Location is
The Falls Event Center at Trolley
Square, 580 S. 600 E., Salt Lake
City. Cost is $10 in advance,
$15 day of event. Details are at
slchamber.com.

April 28, 7:30-8:30 a.m.
Eggs & Issues, a Murray

Area Chamber of Commerce
event. Topic and speaker to be
determined. Location is The Egg
& I Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open
to the public. No cost unless
ordering from the menu. Details
are at murraychamber.org.

April 28, 6:30-9 p.m.
130th Gala Celebration,

a Salt Lake Chamber event.
Location is George S. and Delores
Dore’ Eccles Theater, 131 S.
Main St., Salt Lake City. Cost is
$250. Sponsorships are available.
Details are at slchamber.com.

see CALENDAR page 17
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Opinion

There’s nothing simple about hiding the burden of taxes

The deadline for filing federal
income tax returns is approaching fast.
While this is understandably a frustrating
time for manys, it’s also the one time dur-
ing which many taxpayers are confronted
with just how much of their earnings
are captured by the government. Sens.
Elizabeth Warren, D-Mass., and
Bernie Sanders, I-Vt., think that
is one time too many. They want
the Internal Revenue Service to
prepare tax returns on behalf of
taxpayers instead of leaving it
as an individual responsibility.

This idea is pitched as a
“simplification.” And, to be fair,
the complexity of our tax code
is undeniable. It results in tax-compli-
ance costs that can reach nearly $1 tril-
lion annually, according to my colleague
Jason Fichtner. However, the solution to
this complexity isn’t to add to the opacity
of the system and make the cost of gov-
ernment even less visible to those picking
up the tab. There’s already too much of
that.

First, automatic tax withholding has
gone a long way to hide the amount of
taxes we pay annually. Also hidden is

the fact that the burden of any tax falls
on — and is paid by — people, whether
they be consumers, investors or work-
ers. Different types of taxes — individ-
ual, corporate, capital gains, dividends,
estate, gift, etc. — are all borne by
people but not necessarily by the person
who cuts the check to the IRS.
It results in a fiscal death by a
thousand cuts without taxpayers
noticing.

For example, consider
payroll taxes, which are with-
held from paychecks. Few peo-
ple realize that this is likely the
biggest tax they pay. It’s also
sold as something other than
an income tax by taxing only qualified
wages. Yet, because it’s withheld from
wages, the same ones that are used as part
of the individual income tax base when
filing your taxes in April, it’s just a clever
way to double-tax you without you even
knowing. Furthermore, its full burden
is hidden by pretending that half of the
burden is carried by employers (employ-
ers pay 7.65 percent, workers pay 7.65
percent, and the self-employed pay the
full 15.3 percent), when in reality, the

burden of the employee share is shifted
to workers in the form of lower salaries.

As a result, without putting serious
time and effort into figuring it out, it’s all
but impossible to tally how much is truly
coming out of your pocket. The solution
to this cost, however, is not to let the IRS
prepare our tax returns and require noth-
ing but a signature of approval from the
taxpayer. For one thing, the government’s
incentive is to maximize tax collection,
whereas individuals generally prefer to
pay the lowest amount legally possible.
And second, the IRS isn’t particularly
good at understanding its own rules, yet
taxpayers would still be held responsible
for the errors. Considering the tremen-
dous and one-sided power held by the
IRS, many would be scared to question
the accuracy of an IRS-created return
even if it’s warranted.

Automatic withholding was first
proposed in the midst of World War II.
It was considered an emergency wartime
measure to fund a greater percentage of
war costs with current taxes than was
done during World War I, in hopes of
avoiding the same degree of inflation
seen during the prior war. Free market
economist Milton Friedman was a young

Treasury Department employee at the
time and he even helped develop the pro-
gram.

Friedman would later lament, “It
never occurred to me at the time that I
was helping to develop machinery that
would make possible a government that
I would come to criticize severely as too
large, too intrusive, too destructive of
freedom.” He did it by accident, as he
never wanted the program to exist dur-
ing peacetime. Sens. Warren and Sanders
seek to do the same today — but deliber-
ately.

We don’t need taxpayers less
involved in funding the government. For
those with the goal of shrinking govern-
ment and reducing taxes, the aim should
be the opposite: To make the costs of big
government clearer to those who carry
the burden of funding it. Finally, the best
way to bring about simplification for tax-
payers is to implement fundamental tax
reform, not give more power to the IRS.

Veronique de Rugy is a senior research
fellow at the Mercatus Center at George
Mason University in Virginia.
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The 60-day IRA rollover rule: Does it apply to your retirement savings?

If you receive a distribution from
your IRA or workplace retirement plan,
what will you do with it? You will prob-
ably want to arrange an IRA rollover
— a common and useful financial move
designed to take these invested assets
from one retirement account to
another, without tax consequenc-
es. The IRS may give you just 60
days to do it, however.

The clock starts ticking on
the day you receive the distribu-
tion. If assets from your employ-
ee retirement plan account or
your IRA are paid directly to

MARK 2
LUND
| S |

employee retirement plan — you must
deposit 100 percent of it by the deadline.
You have to come up with the remaining
20 percent yourself from your own sav-
ings. The withheld 20 percent should be
returned to you at tax time if the rollover

completes smoothly.

Can you make multiple
IRA rollovers using funds from
a single IRA? You can, but the
IRS says the rollovers must
occur at least 12 months apart.
Additionally, the I.R.S. prohib-
its you from making a roll-
over out of the “new” IRA that

you, you have 60 calendar days

to transfer those funds into an IRA or
workplace retirement plan. If you fail
to do that, the IRS will characterize the
entire distribution as taxable income. (It
may also tack on a 10 percent early with-
drawal penalty if you take possession of
such funds before age 59 1/2.)

Your goal is to make this indirect
rollover by the deadline. It is called an
indirect rollover because its mechanics
can be a bit involved. If the assets are
coming out of an employee retirement
plan, your employer may withhold 20
percent of them in accordance with tax
laws. Unfortunately, you do not have the
option of depositing only 80 percent of
the distribution into an IRA or another

receives the transferred assets
for a year following that transfer.

This 12-month limit does not apply
to every kind of retirement plan rollover.
Trustee-to-trustee transfers, where the
investment company (acting as custodian
of your IRA or retirement plan account)
simply sends a check for the assets to
the brokerage firm that will eventually
receive them, are exempt from the 60-day
deadline. So are rollovers between work-
place retirement plans — IRA-to-plan
rollovers, and plan-to-IRA rollovers. If
you are converting a traditional IRA to
a Roth IRA, the 60-day rule is also irrel-
evant.

Some retirement savers simply opt
for a trustee-to-trustee transfer — a direct

rollover — rather than an indirect one. A
direct rollover of retirement assets is rou-
tine, and it can be coordinated with the
help of a financial professional. If you do
prefer to perform an indirect rollover on
your own, be mindful of the 60-day rule

and the potential ramifications of missing
the deadline.

Mark Lund is the author of The Effective
Investor and helps people with their
investments and retirement plans through
Stonecreek Wealth Advisors Inc. in Utah.
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Business Tech

There are 10 reasons to move to Office 365, and there are a few not to

There are a lot of reasons that
most businesses should consider
moving to Office 365 — and a few
things to think about when
making the jump.

Office 365 can be a
huge productivity boost
for businesses, and has a
lot of great features that
can streamline their work-
flows. It offers advantages
in server maintenance,
scalability, productivity
gains, cost savings, secu-
rity and more.

Server Maintenance

For years, many small and
medium businesses have been
maintaining an exchange server
onsite. There is a continual stream
of security updates and service
packs — all of which need a quali-
fied IT professional to administer
them. With the move to Office
365, this maintenance is signifi-
cantly cut down. You still need to
have someone that can adminis-
ter accounts, but it eliminates the
need for patches and updates on an
exchange server.

Scalability
Many small businesses used

to use Microsoft’s Small Business
Server for email. It has been dis-
continued for several years in
an effort to push small
businesses to their cloud
offerings, but when it
was still around, it had a
maximum of 75 users. If
you grew your business
past that, it represented a
significant reinvestment
to keep an exchange
email solution. With
Office 365 there really
are no limits on how many users
or mailboxes you have. Simply
log into the admin panel and make
a new one when you need it.
Productivity Gains

One of the nice features of
Office 365 is that it is cross-plat-
form. That means that it runs just
as happily on Apple or Android
as it does on Windows. This is
important because more organiza-
tions are allowing their employ-
ees to bring their own devices.
The next productivity gain is that
Office 365 is available anywhere
you have Internet. This allows
your staff to have a little work-life
balance and access needed docu-

ments from home or elsewhere.
There are also some nice collabo-
ration features that allow users to
track changes to documents across
the organization without generat-
ing multiple versions of the same
document. This helps keep every-
one on the same page.
Cost Savings

Cost savings are especially
significant to small and medium
businesses. In-house exchange
servers typically carry significant
procurement costs for hardware,
software licensing and labor to
configure it all. There are ongo-
ing server maintenance costs as
mentioned. With Office 365, busi-
nesses have the capability to scale
their users up and down at any
time. This eliminates waste. They
also have a predictable monthly
cost that is straightforward and
easy to budget for. From a cost
perspective, any business that has
100 employees or fewer will typi-
cally recognize significant sav-
ings. Many larger businesses can
also save by a move.

Security

There has been a lot of

talk about security in the cloud.

Microsoft’s online services have
been designed with security in
mind. Office 365 applications are
accessed through 128-bit SSL/TSL
encryption. If data were somehow
intercepted, the bad guys would be
unable to read it. Antivirus signa-
tures are kept up to date and secu-
rity measures are applied in accor-
dance with the Microsoft security
guidelines. Exchange Online has
built-in malware protection and it
uses anti-spam filtering and anti-
virus with multiple virus engines.
Reliability
One of the great features of
Office 365 is that it is guaranteed
to be up all of the time. It has a
99.9 percent uptime commitment
to its customers. That means that
the total downtime in a year will
not exceed 8.76 hours.
Compliance
Many businesses have to
meet compliance regulations for
the industries they work in. Office
365 services have been certified
as compliant with ISO 27001
standards. They have also passed
SAS70 audits for security compli-
ance and even have added controls
for clients who need to comply

with HIPAA or other industry reg-
ulations.
Always Up to Date

There is a regular life cycle
to most software products. Most
businesses end up purchasing new
copies of Office about every three
years as they come out. An Office
365 subscription entitles you to
the latest version of Microsoft pro-
duces as soon as they are released
at no extra cost.

Single Sign-on

If your network is running a
Windows server 2008 or newer,
you can configure active directory
federation services to achieve sin-
gle sign-on. This allows users to
log on to the domain and be auto-
matically authenticated to Office
365.

Office Web Apps

This is another neat feature
of Office 365. It basically offers
web-based versions of all of your
favorite Microsoft products in a
browser. This allows you to make
quick edits on the go from any
Internet-connected machine. You
can even get a mobile version of

see OFFICE 365 page 15
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May 2, 11:30 a.m.-1 p.m.

Business Alliance
Networking Luncheon, a
Davis Chamber of Commerce
event. Location is Boondocks
Fun Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

May 3-4

Sixth Annual Governor’s
Utah Energy Development
Summit, featuring keynote pre-
sentations by Ron Gerrard, senior
vice president of environmental,
health and safety and manufactur-
ing excellence at Huntsman Corp.,
and Gov. Gary Herbert; panel
discussions; breakout sessions;
and the Energy Pioneer Awards.
Location is Grand America Hotel,
555 S. Main St., Salt Lake City.
Early-bird cost is $125. Details
are at governorsenergysummit.
com.

May 4, 8:30 a.m.-noon
Ambassador’s Topgolf

Tournament, a West Jordan
Chamber of Commerce event.
Location is Topgolf, 920 Jordan
River Blvd., Midvale. Cost is
$75. Sponsorships are available.
Details are at westjordanchamber.
com.

May 4, 11:30 a.m.-1 p.m.
Monthly Lunch Meeting,

a Murray Area Chamber of
Commerce event. Speaker is Mark
Harrison, chief executive officer
of Intermountain Medical Center.
Location is Brio Tuscan Grille,
6173 S. State St, Murray. Details
are at murraychamber.org.

May 4, 11: 30 a.m.-1 p.m.
Strictly Networking

Luncheon, a West Jordan
Chamber of Commerce event.
Location is SpudToddos, 7251
S. Plaza Center Drive, Suite 120,
West Jordan. Free (pay if ordering
from the menu). Details are at
westjordanchamber.com.

May 5, 7:30-8:30 a.m.
Eggs & Issues, a Murray

Area Chamber of Commerce
event. Topic and speaker to be
determined. Location is The Egg
& 1 Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open to
the public. No cost unless ordering
from the menu. Details are at mur-
raychamber.org.

May 5, 8:45-11 a.m.
“Networking Without

Limits,” a Salt Lake Chamber
event. Jim Woodard of CCI
Mechanical Services will dis-
cuss “Building Better Business
Relationships.” Location is the
Salt Lake Chamber, 175 E. 400

S., Suite 600, Salt Lake City. Cost
is $15 for members, $20 for non-
members. Details are at slcham-
ber.com.

May 8, 5:30-7:30 p.m.
Kickoff for the ElevateHER

Challenge, a Women’s Leadership
Institute event. Speaker Deneece
Huftalin will share her insights and
discuss how to empower women
in the community. Location is
The Falls Event Center at Trolley
Square, 580 S. 600 E., Salt Lake
City. Cost is $75. Details are at
slchamber.com.

May 9, 11:30 a.m.-1 p.m.
Third Annual ElevateHER

Challenge Luncheon, a Women’s
Leadership  Institute event.
Speaker Barbara Annis will dis-
cuss her research about gender
intelligence and the difference
between women’s and men’s
brains. Location is Zions Bank
Founder’s Room, 1 S. Main St.,
18th floor, Salt Lake City. Cost
is $75. Details are at www.wliut.
com.

May 10, 11:15 a.m.-1 p.m.

Connect 4 Luncheon, a
Sandy Area Chamber of Commerce
event. Activities include lunch and
networking 11:15 a.m.-12:15 p.m.,
followed by golf lessons 12:15-1
p-m. (space is limited). Location
is River Oaks Golf Course, 9300

Riverside Drive, Sandy. Cost is
$15 for members, $20 for non-
members for lunch only; $20 for
members, $25 for nonmembers for
lunch and golf lessons. Details are
at sandychamber.com.

May 10, noon-1:45 p.m.
UTC Annual Members

Meeting, a Utah Technology
Council event featuring a
celebration of the triumphs of
the past 12 months, forecasts of
UTC’s future, and presentation
of peer awards for 2016 UTC
participation. Location to be
announced. Cost is $65 for UTC
members, $95 for nonmembers.
Details are at utahtech.org.

May 11, 10 a.m.-2 p.m.

Annual Tradeshow &
Luncheon, a Building Owners &
Managers Association (BOMA)
event featuring a gathering of
building owners, managers and
vendors and open only to property/
facility managers, assistant man-
agers and chief engineers. Booth
sales are underway. Location
is  South Towne Exposition
Center, 9575 S. State St., Sandy.
Registration deadline is April 28.
Registration can be completed at
www.bomautah.org.

May 11, 11:30 a.m.-1 p.m.
Lunch & Learn, a Murray

Area Chamber of Commerce

event. Speaker Tonya Hoopes of
Hoopes Events will discuss “Event
Planning 101.” Location is Buca
di Beppo, 935 Fort Union Blvd.,
Midvale. Cost is $15 for members,
$20 for nonmembers. Details are
at murraychamber.org.

May 12, 7:30-9 a.m.

Women In Business
Networking, an Ogden/Weber
Chamber of Commerce event.
Locationis Ogden/Weber Chamber
of Commerce, 2380 Washington
Blvd., Suite 290, Ogden. Free
for WIB members. Details are at
ogdenweberchamber.com.

May 12, 8:30 a.m.-4 p.m.

Utah Veteran Business
Conference, a Utah Veteran
Owned Business Coalition event
with the theme “Connecting
Veteran  Entrepreneurs  and
Business Owners with the
Resources They Need To Be
Successful In the Marketplace.”
Event features keynote presen-
tations, panel discussions, busi-
ness presentations and networking
sessions. Location is Salt Lake
Community College’s Larry H.
Miller Campus, Karen Gail Miller
Conference Room, 9750 S. 300
W., Sandy. Cost is $30. Details are
at slchamber.com.

see CALENDAR page 18
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CALENDAR
from page 17

May 15, hoon-2 p.m.

Utah County International
Business Forum, a World Trade
Center Utah event. Forum will
feature keynote remarks by WTC
Utah President and CEO Derek
Miller, plus a panel of business
owners and community leaders
speaking on lessons learned from
international expansion and dis-
cussion of high-impact opportu-
nities in international markets.
Location is Nu Skin Corporate
Office, 75 W. Center St., Provo.
Free, but registration is required.
Registration can be completed at
Eventbrite.com.

May 16, 8 a.m.-2:30 p.m.
“Key Utah Employment

Rules,” a Mountain States
Employers Council (MSEC)
event. Location is MSEC Utah
Office, 175 W. 200 S., Suite
2005, Salt Lake City. Cost is
$185. Details are at msec.org.

May 16, 11:30 a.m.-1 p.m.

Business Alliance Net-
working Luncheon, a Davis
Chamber of Commerce event.
Location is Boondocks Fun
Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

May 16, 5-7 p.m.

Women’s Business Forum
Spring Mixer. Location is
Kimi’s Chop And Oyster House,
2155 S. Highland Drive, Salt Lake
City. Cost is $15 for members,
$20 for nonmembers. Details are
at slchamber.com.

May 18, 7:30-9 a.m.
Monthly Coffee  Social

and Networking, a Holladay
Chamber of Commerce event.
Location is 3 Cups Coffee, 4670
S. Holladay Village Plaza, No.
104, Holladay. Free. Details are at
holladaychamberofcommerce.org.

May 18, 11:30 a.m.-1 p.m.
Lunch & Learn, a Murray

Area Chamber of Commerce event.
Speaker Bob Dunn will discuss
the Boys & Girls Club. Location
is Buca di Beppo, 935 Fort Union
Blvd., Midvale. Cost is $15 for
members, $20 for nonmembers.
Details are at murraychamber.org.

May 18, 5:30-7 p.m.

Business Boot Camp
about “Content Marketing,”
a Cottonwood Heights event.
Speaker Owen Fuller, president
of Qzzr, will explain how busi-
nesses can use interactive online
content (like quizzes) to gather
data and connect to customers.
Location is Cottonwood Heights
City Hall, 2277 E. Bengal Blvd.,

Cottonwood Heights. Free. RSVPs
can be completed by contacting
pkinder@ch.utah.gov.

May 19
Third Annual “Crazy

Pants” Golf Tournament, a Utah
Safety Council event. Proceeds
benefit the Utah Safety Council’s
Home & Community Programs.
Location is Thanksgiving Point,
3003 Thanksgiving Way, Lehi.
Cost is $150 for members ($500
per foursome). Sponsorships are
available. Registration can be
completed at utahsafetycouncil.
org.

May 23, noon-1:30 p.m.

Lunch and Learn Series. The
series is a collaboration between
the Women’s Business Center
and the Professional Education
Department at the University of
Utah. Speaker Kordell Norton
will discuss “Business Charisma.”
Location is the Salt Lake Chamber,
175 E. 400 S., Suite 600, Salt Lake
City. Cost is $40. Registration can
be completed at wbcutah.com/
events.

May 25, 11:30 a.m.-1:30 p.m.
Multi-Chamber Lunch,

hosted by ChamberWest. Speaker
is Greg Hughes, speaker of the
Utah House of Representatives.
Location is Jordan Valley Water

Conservancy District, 8215 S.
1300 W., West Jordan. Cost is $20
if pre-paid by May 23, $25 by May
24, $30 at the door. Details are at
murraychamber.org.

May 26, 8:30 a.m.-1:30 p.m.
Utah Hispanic Chamber of

Commerce Convention & Expo,
with the theme “Strengthening
Our Business Voice to Expand
the Economic Landscape.”
Location is the Utah Cultural
Celebration Center, 1355 W.
3100 S., West Valley City. Cost
is $55 for members, $60 for
nonmembers. Details are at www.
uhccconvention.com.

June 6, 11:30 a.m.-1 p.m.

Business  Alliance  Net-
working Luncheon, a Davis
Chamber of Commerce event.
Location is Boondocks Fun
Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

June 19,7 a.m.-2 p.m.

Classic Golf Tournament,
a Salt Lake Chamber event.
Location is Salt Lake Country
Club, 2400 Country Club Drive,
Salt Lake City. Cost is $400.
Sponsorships are available. Details
are at slchamber.com.

June 19, 6:30 a.m.-2 p.m.

Annual Golf Tournament,

a Davis Chamber of Commerce
event with a 7:30 a.m. shotgun
start. Location is Valley View
Golf Course, 2501 E. Gentile
St., Layton. Sponsorships are
available. Details are at http://
davischamber.wpengine.com/wp-
content/uploads/2016/04/2016Gol
fRegistration.pdf.

June 20, 11:30 a.m.-1 p.m.

Business Women’s Forum, a
Salt Lake Chamber event. Location
to be announced. Cost is $27 for
members, $35 for nonmembers.
Details are at slchamber.com.

June 20, 11:30 a.m.-1 p.m.

Business Alliance
Networking Luncheon, a
Davis Chamber of Commerce

event. Location is Boondocks
Fun Center, 525 Deseret Drive,
Kaysville. Free. Details are at
davischamberofcommerce.com.

June 27, noon-1:30 p.m.

Lunch and Learn Series. The
series is a collaboration between
the Women’s Business Center
and the Professional Education
Department at the University
of Utah. Topic is “Employment
Law.” Location is the Salt Lake
Chamber, 175 E. 400 S., Suite
600, Salt Lake City. Cost is $40.
Registration can be completed at
wbcutah.com/events.

or a Quick

Western Skies Lodging offers the perfect
getaway lodging at one of the most beautiful
places in the Mountain West—~Bear Lake!

Accommodations include 8 unique, well-
maintained cabins with common area for
all (groups up to 34) and public access to the
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TALENT
from page 1

pipeline of future talent and meet
the needs of Utah businesses.”

According to the Governor’s
Office of Economic Development
(GOED), there are thousands of
positions of the type targeted by
Talent Ready Utah that go un-
filled statewide and the program is
the first step in working toward a
goal of connecting candidates with
those job openings.

The governor also announced
the executive board members he
has appointed to oversee the pro-
gram. Herbert’s education advi-
sor, Tami Pyfer, will chair Talent
Ready Utah, while Val Hale, ex-
ecutive director of GOED, will be
vice chair. Board members will be
Jon Pierpont, executive director of
the Utah Department of Workforce
Services (DWS); Dave Buhler,
commissioner of higher educa-
tion; Dave Woolstenhulme of the
Utah College of Applied Technol-
ogy; Sydnee Dickson, state super-
intendent of public education; and
Vance Checketts, vice president of
Utah operations at EMC Corp., as
a representative from industry.

Money for the grant program
comes from the Department of
Workforce Services’ job growth
fund, which is designated by the
Legislature for the purpose of in-
vesting back into the workforce.
Grants from this program have
helped develop or expand more
than 170 training programs, cre-
ating capacity for over 5,800 indi-
viduals to receive industry-recog-
nized credentials.

“Our public education insti-
tutions are eligible for the grants,
whether you’re K 12, an individual
school district, public higher edu-
cation or applied technology col-
leges,” said Melisa Stark, DWS
employer initiatives manager. “In-
dustry associations are also eligi-
ble for funding.”

“We look to industry to tell
us what they need to fill that de-
mand,” Stark said. “We are look-
ing at how to engage the students
and what marketing strategy
would be effective.” Openings are
also accessible to individuals who
are older and looking to retrain for
a new career, Stark added.

“Through these grants every-
one wins,” said Pierpont, “Stu-
dents get hands-on experience
which prepares them for employ-
ment. Education receives support
from local industry to build pro-
grams. Businesses are able to help
students obtain the training neces-
sary to fulfill their needs.”

“Utah is leading the way
in best practices for work-based
learning programs and Talent
Ready Utah will build upon this
momentum,” said Hale. “With
the right partners at the table and
grants to help successfully launch
these programs, Talent Ready
Utah is poised to accomplish the
governor’s goal.”

OFFICE 365
from page 15

Office so that you can access it
on a phone or tablet.

With all of the good reasons
to move to Office 365, there are a
few factors that business owners
should consider. Timing of the
move can be important. If your
business has just invested signifi-

cantly in an on-premise exchange
solution, it may make more sense
to wait for that product to be end-
of-life before making the jump.
Some businesses are also strictly
regulated about the data that they
are allowed to store offsite. This is
an important consideration when
evaluating a move to Office 365.
Other things to consider
include the Internet connection

available at your office and wheth-
er that payment model is a fit for
your business. Not all office loca-
tions may have access to a high-
speed Internet connection, and the
use of Office 365 will definitely
increase the load on your exist-
ing bandwidth. Some businesses
also operate much better with a
capital expense than with ongoing
monthly payments.

All of these factors should be

considered before making a jump
to Office 365. There are consider-
able benefits that businesses can
gain from making the switch, but
it’s important to consider all fac-
tors to ensure that it’s the right
move for your business.

Mike Herrington is vice president
of sales for i.t.NOW, where he
consults with business owners on
IT solutions and strategy.
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Over 25 years of experience and the highest
quality construction encompassing residential,
commercial, institutional, industrial, agricultural
and government buildings, internationally and
across the United States. This world class
engineered building system is excellent for
everything from below-grade construction to six-
story applications.

« No other wall system can compete when
compared with the Endura Wall System™
quality characteristics

« The Endura Wall System™ competes with all
other wall systems..But no other wall system
can compete with the Endura Wall System™
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N EVER A PROBLEM IN OVER 25 YEARS: With
1,000's of satisfied customers.

DDLLAR-WISE BEST VALUE: The most cost
efficient, dependable and longest-lasting
construction system available.

U NIVERSALLY APPROVED: Thoroughly tested,
approved and used by architects, engineers
and contractors since 1986.

RATED HIGHEST: Premium thermal

performance.

CCEPTED WORLD-WIDE: Building sites are
located across the United States and in

foreign countries

FFECTIVE: The most trusted Insulated,
Reinforced, masonry, Dry stack, Surface-
bonded, construction system in the world!
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Endura Marketing & Sales International, LTD
914 South State Street, Orem, UT 84097

PH 801-224-3002
www.endurawalls.com

Dena Dastrup
PH 801-616-2947
dena.endura@gmail.com
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