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Casey Houweling, owner/operator of Houweling’s Tomatoes, is shown inside the company’s 28-

acre greenhouse near Mona. Gov. Gary Herbert recently cited the company as an example of how
the private sector and government can work together to boost rural Utah economies. Herbert wants
to see 25,000 jobs created in rural Utah over the next four years.

Goals for rural Utah: Business
diversity and 25,000 new jobs

Brice Wallace
The Enterprise

Five years ago, Gov. Gary Herbert
challenged Utah’s private sector to create
100,000 jobs in 1,000 days. Now he’s doing
the same for rural parts of the state.

During his “State of the State” address,
Herbert proposed the creation of 25,000
new jobs in rural and outlying parts of the

state — 25 counties off the Wasatch Front
— over the next four years.

“A year ago, I pledged we would not
rest until all 29 counties and all 245 cities
and towns in our state are full participants
in Utah’s tremendous economic success. ...
Reaching that [job-creation] goal will re-
quire unprecedented partnerships to grow
and diversify the economy in rural Utah,”

see RURAL pg. 15

Gas, housing prices drive CPI up
after minor decrease in December

After a minor decrease in December,
the index of prices that Utah consumers pay
took a significant jump in January. The Zi-
ons Bank Wasatch Front Consumer Price
Index (CPI) rose 0.7 percent in January,
bringing the annualized rate to 2.6 percent
since this same time last year. Meanwhile,
the national Consumer Price Index rose 0.6
percent from December to January and has
grown 2.5 percent over the past year.

The month-over-month increase in
Utah’s overall CPI was driven by higher
prices for housing and transportation. These
two categories account for a collective 54
percent of the average Utah consumer’s ex-

penditures, resulting in a significant influ-
ence on the overall Utah CPI. Transporta-
tion prices increased 1.7 percent as prices
for gasoline, vehicles and airfares rose.
Housing prices increased 1.0 percent as ho-
tel, motel and apartment rental rates rose.
“Homes in Utah continue demonstrate
their value as investments,” said Scott An-
derson, Zions Bank president and CEO. “As
Utah continues to attract newcomers look-
ing for a great place to live and access to a
thriving job market, our economy benefits.”
The rise in Utah’s overall CPI was also

see CPI pg. 15

The Utah Jazz have signed a marketing agree-
ment with customer experience software com-
pany Qualtrics for the team's first-ever uniform
promotional patch. But, instead of the com-
pany's logo, the patch will promote Qualtrics'
charity, "5 For The Fight," in an effort to raise
funds for cancer research.

Jazz's first jersey
patch will promote
cancer research

The Utah Jazz of the National Bas-
ketball Association and customer experi-
ence software company Qualtrics have an-
nounced a partnership where Qualtrics will
become the team’s fan experience insights
and analytics partner.

As part of the deal with the Jazz, Qual-
trics, an employer of more than 1,000 based
in Provo, will also be the team’s jersey
patch partner in a first-of-its-kind partner-
ship among North American professional
sports teams, the Jazz said in a statement
last week. Rather than placing the compa-
ny’s logo on the jersey for the 2017-2018
season, Qualtrics is sponsoring the patch in
the name of its charity — “5 For The Fight”
— to raise funds to accelerate the pace of
innovative cancer research.

The 5 For The Fight logo will be placed
on all Jazz game uniforms, calling attention
to a global campaign that invites people to
donate $5 to cancer research. Qualtrics will
sponsor the patch and the Utah Jazz will in-
tegrate the effort to support cancer research
into other highly visible Jazz platforms such
as in-game signage and activities, digital
and social media content, and arena signage
and broadcasting.

“The Utah Jazz and Qualtrics are ex-
cited to form a partnership that will both
transform the fan experience and make a

see JAZZ pg. 15
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Incentives approved for five film projects

Utah will be the site of five TV, digital and
film products this spring, following the approval
of tax credit incentives from a state board.

The Governor’s Office of Economic Develop-
ment (GOED) board approved the incentives at its
February meeting. The five projects are expected
to spend a total of $8.7 million in Utah and create
400 jobs.

One digital platform series is “The Student
Body,” and Nevah LLC is eligible to get a tax
credit of up to $410,689 for the series. It is expect-
ed to spend $1.6 million in Utah, including during
principal photography set for March 6-April 14.
Producers are Kevin Mann, Brendan Bragg and
Jordana Mollick. The director has not been deter-
mined.

Another digital series will be produced by
West of 7th Digital Productions LLC, which was
approved for an incentive of up to $120,000 for
its young-adult comedy titled “Life After First
Failure.” The production is expected to spend
$600,000 in Utah, including during principal pho-
tography set for April 3-19. The director is Tripp
Reed, who also is a producer along with Les Mor-
genstein.

The independent feature film “Heriditary”

was approved for a tax credit of up to $787,588.
Hereditary Film Production LLC is expected to
spend $3.15 million in Utah on the drama/thriller.
Principal shooting is scheduled for May 22-June
30. The director is Ari Aster. Producers are Kevin
Frakes, Michael Bederman and Buddy Patrick.

Time Freak Productions Inc. was approved for
an incentive of up to $500,000 for “Time Freak,”
an independent feature romantic comedy. The
company is expected to spend $2 million in Utah.
Principal photography is scheduled for March
13-April 14.

“Time Freak” follows a neurotic college stu-
dent who invents a time machine to stop his girl-
friend from breaking up with him. The feature film
is based on Andrew Bowler’s Academy Award-
nominated short film of the same name. Bowler
is the director, and producers are Raymond Mans-
field and Matthew Rhodes.

Vineyard Productions was approved for an in-
centive of up to $315,000 for an as-yet-untitled TV
pilot that tells the story of Timmy Sanders, a CIA
analyst. The company is expected to spend $1.2
million in Utah. Principal photography for the dra-
ma is scheduled for March 1-10. The director is
Scott H. Swofford. The producer is Jeff T. Miller.

Plumer named The Void CEO

The Void, a Pleasant Grove
virtual reality entertainment com-
pany, has appointed Cliff Plum-
er as chief executive officer. The
change was effective earlier this
month.

With more than 30 years
of experience spanning produc-
tion, creative and technology,
Plumer succeeds co-founder Ken
Bretschneider, who has transi-
tioned to the role of committee
chair and will continue to sit on
the board of directors.

Plumer joins The Void from
virtual reality media company,
Jaunt, where he served as presi-
dent of its Santa Monica-based
studios and was previously CEO
of visual effects studio Digital Do-
main and chief technical officer
of Lucasfilm and Industrial Light
& Magic, where he worked with
founder and filmmaker George
Lucas in the development of com-
puter graphic technology and a
digital cinema production and
distribution system for the “Star

Wars” franchise.

“For years, people have been
looking for that killer VR experi-
ence and The Void is it. The sec-
ond I experienced it for the first
time, I knew I had to be part of its
success,” said Plumer. “I am con-
fident that The Void will prove to
be a leader and pioneer in the vir-
tual reality world, inspiring mass-
consumer adoption of VR.”

“Cliff has been an adviser to
The Void for some time now and
it’s been amazing to work along-
side him. I'm happy to hand the
reins of CEO over to him and trust
his exceptional leadership,” said
Bretschneider. “He’s an incred-
ibly efficient CEO and more im-
portantly, he’s a visionary. We're
really excited and lucky that he’s
decided to join The Void .”

In July 2016, The Void
opened its first public experience
in partnership with Sony Pictures
at Madame Tussauds Wax Muse-
um in New York City.

S0 amazing, you could
charge admission. *
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Guv looking for businesses willing to ‘partner with and invest in' education

Brice Wallace
The Enterprise

Gov. Gary Herbert is hoping
to create more ties among compa-
nies, state government and educa-
tion in an effort to better prepare
the state’s future workforce.

During the “State of the
State” address, the governor an-
nounced a program called “Tal-
ent Ready Utah” aimed at filling
40,000 new, high-skilled, high-
paying jobs in Utah over the next
four years. Talent Ready Utah
“will recruit hundreds of busi-
nesses across Utah to partner with
and invest in local education,” he
said.

The effort will be led by the
Governor’s Office of Economic
Development (GOED) and Her-
bert’s education advisor, Tami
Pyfer, in partnership with the
State Board of Education.

Business leaders and orga-
nizations have been emphasizing
the need for more partnerships
to align the workforce needs of
Utah’s businesses with oppor-

tunities available at Utah’s K-12
and higher education institu-
tions. Among the pressing needs
are highly skilled workers in the
state’s tech sector.

“We need to be at the top of
the nation in student achievement
and align our training with mar-
ketplace demands,” Herbert said.

In his address, the governor
noted that business leaders, par-
ents and educators from across
the state were very close to unit-
ing on a 10-year plan for kinder-
garten through post-high school
“that will take education in Utah
from where we are — which is
pretty darn good — to where we
need to go — which is to be at the
very top.”

He promised to “continue to
do all that I can to push for sup-
port of our frontline educators, for
appropriate accountable funding
and for innovative alignment be-
tween our classrooms and our di-
verse and dynamic marketplace.”

One important element of
Talent Ready Utah will be “path-
ways” programs. The first such
program was organized in 2015.

The Utah Aerospace Pathways
provides high school students
with early training, internships
and a head start in entering the
workforce with aerospace com-
panies in Utah, such as Boeing,
Hexcel and Orbital ATK. Follow-
on pathways programs have been
established for diesel and medical
innovations, with a computer sci-
ence pathways initiative pending.
“The pathways model assures
parents that their children will
find meaningful employment here
in Utah,” Herbert said. “It gives
confidence to Utah businesses that
they will have a qualified work-
force, and it supports our schools
by optimizing engagement be-
tween business and education.”
Such models are also known
as “work-based learning.” The
Talent Ready Utah website, talen-
treadyutah.com, says the program
will support businesses as they
become involved with education
in activities such as job shadows,
internships, donations, industry
tours and in-classroom presenta-
tions. Talent Ready Utah will also
promote programs that provide

unemployed and underemployed
adults greater opportunities to re-
ceive training and certification in
high-demand occupations, it says.

During the recent “Tech Day
on the Hill” at the Utah State
Capitol, several tech leaders
and legislators showed support
for collaboration among indus-
try, government and education.
GOED, the Women Tech Coun-
cil and Silicon Slopes announced
a partnership to unite tech work-
force development efforts. GOED
will partner with Silicon Slopes
to form the Governor’s Tech Co-
operative, directly involving Her-
bert and other key stakeholders
in discussion, promotion and ac-
tion around technology workforce
needs. The Women Tech Coun-
cil will help lead Talent Ready
Utah initiatives by leveraging and
building programs that increase
student STEM (science, math,
engineering and math) activation
and technology career develop-
ment, and attract and retain C-lev-
el and board-level female talent to
Utah.

“Silicon Slopes exists to em-

UCAIR announces honors

Retiring executive director Ted Wilson, Provo Mayor John
Curtis and two organizations were honored at the Air Quality
Summit sponsored by the Utah Clean Air Partnership (UCAIR).
The event celebrated five years of efforts by UCAIR in improving

the air quality in the state.

“We have had great success improving Utah’s air quality, but
there is still a lot of work to be done,” Gov. Gary R. Herbert told
those assembled. Herbert also declared Feb. 2 as “Ted Wilson
Day” to honor Salt Lake’s former mayor and UCAIR executive
director who is retiring at the end of February.

“Utahns can accomplish anything when we work together,”
said Wilson. “The future of Utah’s air quality is in good hands,
thanks to the remarkable partners UCAIR has had the pleasure of

working with.”

UCAIR is a statewide clean-air partnership created to make
it easier for individuals, businesses and communities to make

changes to improve Utah’s air.

Curtis is commonly known as a “Green Mayor in a Red City”
for his ongoing efforts on clean air and sustainability in Provo.
He formed an air quality action team with the assistance of city
Councilman Hal Miller and Don Jarvis of Provo Sustainability,
organized a clean air tool kit available on Provo City’s website,
established an air quality task force with the Utah Valley Chamber
of Commerce, promoted anti-idling at local schools and funded
an air quality education program for school children.

UCAIR also honored Zions Bank as the clean air Business of
the Year and Utah Clean Energy as the Nonprfit Organization of

the Year.

Highlights of Zions Bank’s efforts to improve Utah’s air in-
clude encouraging employees to “TravelWise,” financing projects
that provide better air quality efficiency for power generation and
transportation and sponsoring clean air initiatives like the Energy-
Air conference and UCAIR’s Bright Sky initiatives, a competi-
tion of innovations in air quality technology.

Utah Clean Energy is a leader in approaching air quality so-
lutions in a broad and integrated way, UCAIR said. Some of its
achievements include supporting the strong movement for renew-
able energy through solar installations; working with power utili-
ties to expand energy efficiency; and sponsoring an incentive pro-
grams for those purchasing electric vehicles, stimulating almost
200 electric cars now being on the road.

Georgia firm buys Futura

Clearfield-based Futura In-
dustries has been purchased by
the William L. Bonnell Co. Inc.,
(Bonnell Aluminum) of Newnan,
Georgia, for approximately $92
million. Upon closing, which is
expected this month, Futura will
become an operating division of
Bonnell.

Futura has a national sales
presence and particular strength
in the western U.S. It designs and
manufactures a wide range of ex-
truded aluminum products for
a number of industries and end
markets, including branded floor-
ing trims, OEM components for
truck grills, solar panels, fitness
equipment and other applications.
Futura has approximately 350
employees and was founded in
1946.

“Following our successful
acquisition of AACOA in Octo-
ber 2012, we have been actively
searching for another acquisition
that meets our stated goals for
broadening our served markets
and value-added capabilities,”
said Brook Hamilton, president

of Bonnell Aluminum. “In Futu-
ra, we have found a top-quality
manufacturer with a very strong
management team that will help
us move toward our strategic ob-
jectives in both growth and diver-
sification.”

Jared Bringhurst, president
of Futura, said, “We are thrilled
to join forces with Bonnell Alu-
minum. The strong strategic fit
extends to our similar customer-
centric cultures and values, and
this move provides an excellent
platform for us to grow the busi-
ness together.”

Bonnell is a subsidiary of
Tredegar Corp., a manufactur-
er of plastic films and aluminum
extrusions and is headquartered
in Richmond, Virginia. Bonnell
and its other operating division,
AACOA, manufacture finished
and fabricated soft and medium-
strength alloy aluminum extru-
sions for building and construc-
tion, automotive, machinery and
equipment, consumer durables,
transportation, electrical and dis-
tribution markets.

TECHNICAL

Oracle America, Inc. has openings for Technical
Analyst positions in Lehi, UT. Job duties include:
Deliver solutions to the Oracle customer base while
serving as an advocate for customer needs.
Apply by e-mailing resume to
elie.elkesrwany @oracle.com, referencing 385.21251.
Oracle supports workforce diversity.

power Utah’s tech community to
learn, connect and serve,” said
Clint Betts, executive director of
Silicon Slopes. “We believe en-
trepreneurship is about giving as
many chances as you take. We’re
excited to continue working with
GOED and Women Tech Council
to grow Utah’s tech talent base
and give every member of our
community a chance to have their
voices heard on Capitol Hill.”

“Economic growth in Utah
and beyond requires successful
programs that build the technol-
ogy talent pool, create a more in-
clusive tech community and help
make our workforce ready for
the increasing number of tech-
nology jobs,” said Cydni Tetro,
president of the Women Tech
Council. “This partnership will
enable these and other important
programs to broaden and expand
their impact, and help support a
sustainable technology ecosys-
tem to grow the industry, state
and economy.”

Val Hale, GOED’s executive
director said partnerships with the
council and Silicon Slopes “are
an investment in the tech indus-
try’s sustainable growth. We are
grateful for their support and for
our industry partners statewide.”
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Carter named 2017 Utah Entrepreneur of the Year by MWCN

MountainWest Capital Net-
work (MWCN) has named Jer-
emy Andrus, CEO of Traeger
Grills, as its 2017 Utah Entre-
preneur of the Year. Each year,
MWCN recognizes a Utah entre-
preneur who has accomplished
outstanding achievement in build-
ing an industry-leading Utah-
based company, inspires others
to participate in the risks and re-
wards of entrepreneurship in Utah
and gives back to the community,
the organization said in a recent
release.

“Following his remarkable
success at Skullcandy, Jeremy
continues to add to his track re-
cord of building incredible busi-
nesses in Utah with Traeger,”
said Todd A. Reece, president of
MWCN. “His ability to focus on
the vision, team and culture has
enabled Traeger to offer an incred-
ible cooking product to consumers
and become one of Utah’s finest
companies. There is no better can-
didate than Jeremy to be the 2017
Entrepreneur of the Year.”

Andrus  joined  Traeger
Grills in January 2014 and ac-
quired the business alongside pri-
vate equity fund Trilantic Capi-
tal Partners. Founded in 1990,
Traeger invented the wood-pel-
let grill and currently manufac-
tures a line of about 20 different
grilling units. Traeger employs
more than 100 people in its Utah
operation. Under Andrus’ guid-
ance, the company has become
the No. 1 selling pellet grill in the
U.S., grown by over 30 percent
since January 2014 and relocated
its global headquarters from Port-
land, Oregon, to Salt Lake City,
MWOCN said.

“I’m humbled to receive this
distinction from MountainWest
Capital Network,” said Andrus.
“Building and leading Traeger
has been one of the most reward-
ing experiences of my career, and
I’'m so proud to work with such
an outstanding, entrepreneur-
ial team. The key to our success
has been creating an environment

where our team is motivated and
inspired to delight our customers
and do great work.”

Prior to Traeger, Andrus was
an entrepreneur in residence at in-
vestment firm Solamere Capital.
Previously, he spent eight years at
Skullcandy, a headphone design-
er, marketer and distributor, most
recently as president and CEO,
where he was able to increase an-
nual sales from less than $1 mil-
lion to nearly $300 million and
establish the company as a pre-
eminent lifestyle brand.

Aside from being a mentor
for young entrepreneurs, Andrus
volunteers on the loan committee
for microfinance agency Interna-
tional Rescue Committee and on
the advisory board for Utah ref-
ugee youth soccer club Break
Through Soccer. He currently
sits on the boards of directors for
Wilson Electronics, PurePredic-
tive and TrueGreece, as well as
investment committees for Kick-
start Seed Fund and University
Venture Fund.
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Andrus joins an exclusive
club of successful entrepre-
neurs recognized by MWCN as
Entrepreneur of the Year since
1983. Past honorees include Pe-
ter and Nicole Mouskondis, Tom
Dickson, Todd Pedersen, Josh
James, Peter Metcalf, Larry H.
and Karen Gail Miller, Alan E.
Hall, Amy Rees Anderson, Kirk

Benson, Dr. Ted Stanley, Ken
Wooley, Dr. Hunter Jackson, Da-
vid Evans, Ray Noorda, Dale
Ballard, Dr. Dinesh Patel, Gary
Stevenson, Scott Watterson, Da-
vid Bailey, Hyrum Smith, Jer-
ry Atkin, Sid Green, Steve Al-
dous, Spencer Kirk, Dave
Spafford, Aaron Skonnard and
others.

Granat named Lendio president

South Jordan-based Lendio,
a small-business lending compa-
ny, has named Jim Granat presi-
dent and chief revenue officer.
Granat was formerly the firm’s
chief operating officer. The com-
pany also announced the pro-
motion of Trent Miskin from
chief technology officer to chief
growth officer.

Concurrent with the an-
nouncement about the leadership
changes, the company announced
that it had facilitated $70 million
in loans in the fourth quarter of
2016, a 68 percent increase over
the previous year. The compa-
ny’s $240 million in funding for

2016 represented an 87 percent
increase.

“We are extremely pleased
to report a strong year-end per-
formance and look forward to
continued success in the months
and years to come,” said Brock
Blake, founder and CEO of Lend-
io. “These robust numbers put us
in an even better position to help
small-business owners acquire
funding. Looking ahead, we will
continue to focus on investing in
a superior customer experience,
loan application automation, ef-
ficient processes and talented
personnel that will help simplify
small-business lending.”

PM Capital tabs Carter as CEO

PM Capital LLC, a precious
metals company based in Lin-
don, has announced that Scott
Carter has been appointed as
chief executive officer. The com-
pany also announced that it is
opening a regional sales office
in Los Angeles.

“This is an exciting time for
our company as we build on the
strength of our executive team
with the appointment of Scott
Carter as CEO,” said PM Capital
board member Brandon Lewis.
“With Scott’s extensive market-
ing, direct selling and precious
metals experience, we look for-
ward to serving our customers
with the highest level of care and
expertise. Scott brings a unique
blend of leadership skills in op-
erations, marketing and adver-
tising. With him at the helm of
PM Capital, we look forward to
growing our business and ex-
panding our reach across the U.S.
and internationally.”

Carter joins PM Capital with
over 25 years of financial servic-
es, marketing and precious met-
als experience. Most recently, he
served as CEO of Lear Capital,
a precious metals company that
during his tenure became a lead-
er in the gold and silver industry.
He also served in numerous other
executive-level positions, includ-
ing CEO of Goldline and presi-
dent of Unitrin Direct. He holds a

Bachelor of Arts from Valparaiso
University and a MBA from Lake
Forest Graduate School of
Management.

PM Capital also announced
that it is opening a large re-
gional sales office in the Los
Angeles area. With its diversity
and wealth of sales talent, Los
Angeles was chosen as a major
hub of PM Capital’s expansion
plans, the company said in a re-
lease. The office will be opera-
tional in early 2017.

“I believe PM Capital is
uniquely positioned to capital-
ize on the increased level of in-
terest in portfolio diversifica-
tion and physical gold and silver
ownership and I am thrilled to
serve as its CEQO,” said Cart-
er. “PM Capital’s diverse mar-
keting strategy that combines
traditional  direct-to-consumer
advertising with national inves-
tor education seminars will be a
powerful engine to drive revenue
growth and major expansion in
the fractured precious metals in-
dustry. I look forward to leading
the best-in-class sales teams in
both Utah and California, where
there is a rich history of precious
metals sales experience.”

PM Capital provides gold,
silver and platinum investment
products to investors who desire
to diversify their financial portfo-
lios.
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Thorpe to head Boostability

The board of directors of Boostability, an Internet market-
ing firm based in Lehi, has added the title of chief executive
officer to the duties of president and chief operating officer Ga-
van Thorpe. The change was effective Jan. 1, the company said
in a release.

“I’m happy for the opportunity that the Boostability board
have entrusted in me to take the company
to the next level and to fully lead the orga-
nization,” said Thorpe. “The past few years
have been fantastic and I don’t expect that
to change.”

Thorpe joined Boostability as an in-
frastructure architect in January 2013 and
helped migrate the company’s systems into
the cloud. He was promoted to COO in
2014 and was given the title of president in
mid-2015. Prior to joining Boostability, Thorpe served in an
executive position at OrangeSoda and technical positions at
Ancestry and Ah-ha.com.

Thorpe expressed an appreciation for all the employees
that have made the company a success. “The company is in
a great spot,” he said. “We’re well positioned for growth in
2017. We have fantastic partners and team members. I expect
big things this year in terms of customer growth and additional
partners. I foresee a continued expansion into Europe and cus-
tomer growth on the social media and website front.”

Established in 2009, Boostability was founded on the
business modelof creating affordable and effective SEO for the
small-business marketplace. Boostability serves over 26,000
small businesses and has over 400 employees based in three of-
fices in Utah and satellite locations in Amsterdam and Berlin.
It has been ranked in the Inc. 5000 list of the fastest-growing
private companies in America for three straight years.

Gavan Thorpe

CORPORATE FINANCIAL REPORTS

The following are recent
financial reports as posted by
selected Utah corporations:

Vista Outdoor

Vista Outdoor Inc., based in
Farmington, reported a net loss
of $377.7 million, or $6.44 per
share, for the fiscal third quarter
ended Jan. 1. That compares with
net income of $43.2 million, or
70 cents per share, for the year-
earlier quarter. Adjusted earnings
per share was 62 cents, down
from 70 cents a year earlier.

Operating expenses in the
most recent quarter were $553
million, compared to $92 mil-
lion in the prior-year quarter. The
increase primarily reflects a pre-
tax, non-cash goodwill and intan-
gible impairment charge of $449
million, the company said. The
increase in operating expenses
also reflects additional expenses
generated by the acquired busi-
nesses, and those increases were
partially offset by reductions due
to lower incentive accruals as
a result of current-year perfor-
mance, and cost-cutting initia-
tives, it said.

Sales in the most recent quar-
ter totaled $654 million, up from
$592.6 million in the year-earlier
quarter. About $92 million was

from recent acquisitions.

Vista Outdoor designs, man-
ufactures and markets consumer
products in the outdoor sports
and recreation markets. The com-
pany operates in two segments,
Outdoor Products and Shooting
Sports. It has manufacturing oper-
ations and facilities in 13 U.S.
states, Canada, Mexico and Puerto
Rico and international customer
service, sales and sourcing opera-
tions in Asia, Australia, Canada,
Europe and New Zealand.

“Vista Outdoor is committed
to delivering long-term growth
through the execution of our strat-
egy and a focus on new prod-
uct development, operational
efficiencies and execution excel-
lence,” Mark DeYoung, chairman
and chief executive officer, said in
announcing the results.

“The challenging retail envi-
ronment we experienced in our
first and second quarters wors-
ened in our third quarter follow-
ing a slow hunting season and the
national elections. This resulted
in the need for increased promo-
tional activity to support sales and
maintain market share. We have
also seen increased inventory in
our retail and wholesale channels.
As a result of these market fac-
tors, we announced a non-cash

intangible impairment charge.”

Control4

Control4 Corp., based in Salt
Lake City, reported net income of
$4 million, or 16 cents per share,
for the fourth quarter ended Dec.
31. That compares with a net loss
of $700,000, or 3 cents per share,
for the same quarter a year earlier.

Revenue in the most recent
quarter totaled $57.4 million, up
from $42.9 million in the year-
earlier quarter.

For the full year 2016, the
company reported net income of
$13 million, or 53 cents per share.
That compares with a net loss of
$1.7 million, or 7 cents per share,
for 2015. Revenue in 2016 totaled
$208.8 million, up from $163.2
million in 2015.

Control4 provides automa-
tion and networking systems for
homes and businesses.

“We closed 2016 with strong
business performance, and we
remain focused on sales and oper-
ations as well as new opportuni-
ties designed to increase customer
and dealer awareness and satis-
faction,” Martin Plachn, chairman
and chief executive officer, said

see EARNINGS pg. 11
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Industry Briefs are provided as a free
service to our readers. Company news
information may be sent to brice @slen-
terprise.com. The submission deadline
is one week before publication.

AGRICULTURE

e Salt Lake City is accept-
ing applications until March 1
from farmers to grow fruits and
vegetables on over 1.5 acres of
city-owned land adjacent to the
Sorenson Unity Center, 1333 S.
800 W. Under the conditions of the
request for proposal, the farmer
selected for the five-year term
will be required to use sustainable
methods; sell as much of their
produce to Salt Lake City mar-
kets, stores and restaurants; and
also have a farm stand that accepts
food stamp EBT. Sustainable
methods include the use of drip
irrigation as well as prohibition on
the use of toxic chemicals, chemi-
cal pesticides, herbicides and syn-
thetic fertilizer. The city’s goal is
to have a farm in operation by this
growing season, and to expand the
program when appropriate land is
identified. Details are at https://
bids.sciquest.com/apps/Router/
PublicEvent?CustomerOrg=State
OfUtah.

ARTS/ENTERTAINMENT

e Atom Tickets, a mobile
movie ticketing platform, has
announced a partnership with
Larry H. Miller Megaplex
Theatres that will expand its
availability in Utah and Nevada.
Atom Tickets is available as a free
app in the Apple App Store and
Google Play and online at atom-
tickets.com. The Megaplex inte-
gration involves 17 locations with
nearly 200 auditoriums. Atom
Tickets is now enabled for 15,000
screens across the U.S.

BANKING

* Bank of Utah, Ogden, has
appointed Ethan Headlee as a
mortgage loan originator for the
bank’s Orem branch. Headlee will
be responsible for matching bank
customers with mortgage loan
products and taking them through
the loan application process. He
previously worked as a senior loan

Industry Briefs

officer for Ener
Bank in Provo.
Headlee  has
an associate of
science degree
from Salt Lake
Community
College and
is pursuing a
degree in business management at
Brigham Young University.

* Bank of American Fork
has announced management
changes involving two Salt Lake
County branches. Susan Sorenson
is branch manager of the bank’s
Murray branch. She has 35 years
of banking experience, including
25 years of lending and six years
as a manager. She has more than
16 years of service with Bank
of American Fork in addition
to spending time at other finan-
cial institutions, including M&T
Bank, JP Morgan Chase and First
Security Bank. Sam Taylor has
been named branch manager for
the Riverton branch. He previous-
ly was branch manager and com-
mercial loan officer at the Murray
branch. Taylor has 15 years of
lending experience, and prior to
joining Bank of American Fork,
he worked at Volvo Commercial
Credit. He received a bachelor’s
degree in international studies
from Brigham Young University.

e Larry Thorne has retired
after 44 years with America First
Credit Union,
Riverdale. He
started as a typ-
ist in the lend-
ing department
and moved into
a variety of
departments,
from teller to
office manager,
followed by roles in senior man-
agement. Thorne served as vice
president of finance and opera-
tions and vice president of credit
administration, among others.
Most recently, he was vice pres-
ident of north central branches
from 2007-2017.

Ethan Headlee

Larry Thorne
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DIRECT SALES

¢ USANA Health Sciences,
Salt Lake City, has promoted
three people to senior manage-
ment positions. David Mulham,
former executive vice president of
the Americas, Pacific and Europe,
has been named chief field devel-
opment officer. Brent Neidig,
former vice president of China
strategic development, has been
named executive vice president of
China. Josh Foukas, former vice
president of legal, has been named
executive vice president of legal.
In his new role, Mulham will
manage field development for all

EQUIPMENT COMPANY

Everything for the
Contractors

We rent the best

4343 Century Drive
Salt Lake City, UT 84123

801- 262-5761

www.centuryeq.com

CASE

markets except mainland China.
He began his career with USANA
in 2009. Neidig has led the orga-
nization’s ethics and education
team before transitioning into his
most recent role as vice president
of China strategic development,
where he managed USANA’s
Babycare subsidiary. As executive
vice president, Brent will continue
to oversee Babycare as well as the
expansion of USANA’s presence
in China. Foukas has held signifi-
cant responsibility in the finance
department at USANA, where he
has overseen the organization’s
public company reporting, inves-
tor relations and business develop-
ments. As executive vice president
of legal, he will help set strategy
for all major projects, as well as
overseeing corporate legal func-
tions, government relations and
investor relations worldwide.

DIVIDENDS

* The board of directors of
Utah Medical Products Inc., Salt
Lake City, has approved a quar-
terly cash dividend of 36.5 cents
per share of common stock. The
dividend is payable April 4 to
shareholders of record March 17,
2017. It is a 2 percent increase
over the dividend declared in the
same quarter of the prior year.

e The board of directors of
SkyWest Inc., St. George, has

declared a quarterly dividend of 8
cents per share. The dividend will
be paid April 6 to shareholders of
record March 31. The board also
has authorized the repurchase of
up to $100 million of SkyWest
common stock over the next three
years. The actual timing, number
and value of shares repurchased
will be determined by SkyWest
management in its discretion.

e Huntsman Corp., with
main offices in Salt Lake City and
Texas, announced that its board
of directors has declared a cash
dividend of 12.5 cents per share on
its common stock. The dividend is
payable March 31 to stockholders
of record March 15.

ENERGY/NATURAL

RESOURCES

e Zyto, Lindon, has changed
its name to Kailo Energy Inc.
The company said the change was
in response to the divestiture of
the Zyto health and wellness busi-
ness and its new focus on the solar
and renewable energy markets.
The company’s stock ticker sym-
bol has changed from ZYTO to
KAEN.

FINANCE

e Onset Financial, South
Jordan, has hired Wally Joyner
as a vice presi-
dent of strate-
gic  develop-
ment. Joyner
has served on
the company’s
board of direc-
tors since 2009.
Joyner was a
first baseman
for four major league teams during
a l6-year career. Most recently,
he was the hitting coach for the
Detroit Tigers.

Wally Joyner

GOVERNMENT

e Salt Lake County recent-
ly received notice that national
ratings firm Fitch Ratings has
assigned new, higher financial rat-
ings to Salt Lake County bonds,
including its transportation tax
revenue bonds and its excise tax
bonds. In addition to its existing
AAA rating on its general obli-
gation bonds, the two categories
have been upgraded from AA+ to
AAA.

GRANTS

* World Trade Center Utah
is accepting applications for the
Utah Export Acceleration Grant
(EAG), which provides small to
medium-sized companies resourc-
es to help advance their interna-
tional business plans. Grant funds
are eligible to be used for services
and activities that will help com-
panies engage in increased exports
and expand their international

reach. Service and activities that
are eligible include, but are not
limited to, education, services and
travel. Companies may apply for
funds up to $10,000. Applications
will be accepted throughout the
year and funds awarded on a roll-
ing basis. Recipients of funds
will be eligible to participate in a
pitch competition at the end of the
year to vie for additional funding.
Details are at the grant webpage at
www.wtcutah.com.

HEALTHCARE
¢ Intermountain Healthcare
has promoted Dr. Mark

Briesacher as senior vice president
for Intermountain Medical Group
and Medical Staff. Briesacher
most recently served as senior vice
president of clinical integration
on the Management Committee
of Intermountain Healthcare, to
which he was promoted in 2016. In
earlier roles, he was chief resident
for the Department of Pediatrics at
Primary Children’s Hospital and
practiced general pediatrics for
15 years for the Medical Group,
where he served in several leader-
ship positions, including senior
administrative medical director
from 2010-2013. He served on the
Intermountain Board of Trustees
from 2005-08 and is currently a
member of the SelectHealth Board
of Trustees and the Intermountain
Medical Group Board. Briesacher
succeeds Dr. Linda C. Leckman,
who retired as vice president of
Intermountain Healthcare and
chief executive officer of the
Intermountain Medical Group.

e Ameritech College of
Healthcare, Draper, has been
endorsed by the American
Holistic Nurses Credentialing
Corp. (AHNCC) for its registered
nurse (RN) to bachelor’s degree in
nursing (BSN) program. It is one
of only 13 bachelor’s programs
nationwide, and the only program
in Utah, to receive the endorse-
ment. AHNCC endorses nursing
programs that have curriculum
grounded in holistic nursing phi-
losophy, theory and concepts con-
sistent with the American Holistic
Nurses Association (AHNA)
Scope and Standards of Holistic
Nursing Practice. In addition to the
program endorsement, Dr. Julie
Aiken, CEO of Ameritech, and
Dr. Kathy Holloway, RN-BSN
faculty member at Ameritech, are
now certified as advanced holistic
nurses.

INVESTMENT

¢ Chatbooks, Provo, has
secured an $11.5 million Series B
investment led by Aries Capital
Partners, Salt Lake City. Previous
investors Signal Peak Ventures,
Salt Lake City, and BYU Cougar

see BRIEFS next page
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Capital also participated in the
round. The company, which has
raised over $20 million, is a sub-
scription-based service that auto-
matically turns digital photos into
photo books. It said it plans to use
the Series B funding to expand
sales and marketing efforts and
create new products. The new
funds also will go toward expand-
ing into new international mar-
kets.

. Summit Global
Investments, Salt Lake City, has
hired Gautam Baid as senior
analyst and Aash Shah as senior
portfolio manager. They have an
average of more than 14 years’
experience in banking, invest-
ments and portfolio manage-
ment. Baid recently worked as a
senior analyst for Deutsche Bank
and before that for Citigroup,
spending time in their respec-
tive London, Hong Kong and
Mumbai offices. Before joining
SGI, Shah was a senior portfo-
lio manager for KeyBank. Prior
to that, he spent 20 years as
an investment analyst and then
vice president and portfolio man-
ager for Federated Investors and
Federated Kaufmann.

e Sorenson Capital, Salt
Lake City, has promoted Peter
Sturgeon to managing direc-
tor. He will lead the company’s
investment efforts in Arizona. He
will continue to serve on the
board of directors of several of
the companies in which Sorenson
Capital has invested. Sturgeon
joined Sorenson Capital in 2006
as an associate, working on
investments in oil and gas, tech-
nology, consumer goods and aero-
space before leaving to pursue his
MBA at Stanford University in
2008. Prior to joining Sorenson
Capital, Sturgeon was an associ-

Industry Briefs

ate at Boston Consulting Group.
Sturgeon returned to Sorenson
Capital in 2010.

MANUFACTURING

¢ Biomerics, a Salt Lake
City-based contract manufacturer
for the medical device indus-
try, has created a Biomerics
Advanced Laser division, to be
located in Minnesota. The divi-
sion will specialize in laser weld-
ing, cutting, ablating and marking
metal and plastic materials within
the precision medical device mar-
ket. It also will offer a portfolio
of secondary processes — such as
cleaning, passivation, heat setting
and electropolishing — that will
allow it to provide beginning-
to-end solutions to the precision
medical device market. Biomerics
Advanced Laser’s product offer-
ings will include precision tubes,
stents, valve bodies, specialty
surgical device components,
implantables and catheter sys-
tems. The division will be led by
Mark Dustrude.

PHILANTHROPY

e Mountain America
Credit Union, West Jordan,
has announced that its employ-
ees donated a total of $37.,465
during its 2016 charity drive
benefiting Ronald McDonald
House Charities and Cystic
Fibrosis Foundation. The money
was raised through candy sales,
employee “dress down” days,
lunch fundraisers and more.
Mountain America employ-
ees participated in the Great
Strides walk, Cystic Fibrosis
Foundation’s largest fundrais-
ing event, and also teamed up
to help prepare meals at Ronald
McDonald House chapters in
Utah, Idaho, Nevada, Arizona and
New Mexico.

ON SELECT NEW EQUIPMENT

FREE EQUIPMENT PROTECTION PLANS
ON POWERTRAIN & HYDRAULICS*

B801-978-1625

wheelercat.com

e The Security Service
Charitable Foundation has
donated $3,000 to Habitat for
Humanity of Weber and Davis
Counties. More than 150 peo-
ple will be helped this year with
home repairs, remodeling and new
home construction. The organiza-
tion helps families in Weber and
Davis counties through a variety
of programs, some of which rely
on others donating building mate-
rials and items such as old kitchen
cabinets. The $3,000 donation will
allow Habitat for Humanity to
purchase a large box truck to be
used for picking up those donated
items.

REAL ESTATE

¢  Westcore Properties,
based in San Diego, has acquired
an 87,122-square-foot industrial
property in Salt Lake City from
Los Angeles-based BH Properties
for approximately $7.15 million.
The acquisition marks Westcore’s
entry into the Salt Lake City mar-
ketplace. Located at 4745 Amelia
Earhart Drive, the one-story
industrial building with cold stor-
age is 100 percent occupied by
Criminelli Fine Meats and GE
Healthcare. Bryce Blanchard of
Newmark Grubb ACRES repre-
sented the buyer and seller in the
transaction.

* CBRE has promoted Russ
Harris and JR Moore, retail spe-
cialists in the Salt Lake City office,
to first vice presidents. They have
a combined experience of more
than 30 years in commercial real
estate. Throughout his career,
Harris has worked with top local
and national developers, assist-
ing in their expansion both within
and outside of Utah. He earned a
bachelor of science degree from
Utah Valley University. More has
been influential in the ground-up
development and leasing of new
neighborhood and regional shop-
ping centers and has experience
with the disposition and invest-
ment sale of retail properties. He
received a bachelor of arts degree
from the University of Utah.

. Coldwell Banker
Commercial Advisors (CBC
Advisors) has
hired  Chris
Kirk as man-
aging  direc-
tor, joining the
firm’s newly
expanded
downtown
Salt Lake City
office at 111
Main. Kirk has more than 20
years’ experience in the commer-
cial real estate business. He previ-
ously was executive director of
Cushman & Wakefield/Commerce
and is the incoming president of
the Utah Chapter of the Society

Chris Kirk

of Industrial and Office Realtors
(SIOR).
RECOGNITIONS

e Joseph A. Walkowski is
the sole Utah recipient of the
2017  Client
Choice Award.
Walkowski is
director  and
shareholder
with the intel-
lectual  prop-
erty law firm
TraskBritt PC,
Salt Lake City.
The Client Choice awards rec-
ognize law firm partners around
the world “that stand apart for the
excellent client care they provide
and the quality of their service.”
The awards survey senior corpo-
rate counsel only. This year’s win-
ners were chosen from a pool of
more than 2,000 individual client
assessments. Walkowski’s prac-
tice focuses on acquisition and
exploitation of intellectual prop-
erty rights, and his background
includes substantial experience in
U.S. and international patent pros-
ecution as well as intellectual prop-
erty opinions, licensing, litigation
and due diligence.

e ChamberWest honored
several businesspeople and orga-
nizations at its annual awards
gala Feb. 3. They are Verex
Imaging, Business of the Year;
Great Harvest Bread Co., Small
Business of the Year; Linda
Milne, Millcreek Community
Council Association, Volunteer
of the Year; Spencer Ferguson,
Wasatch I.T., Chairperson of
the Year; and InterContinental
Hotels Group, Best Place to
Work.

e Three Davis County com-
panies were honored as a “Top
Business in 2016” by Zions
Bank radio segment “Speaking on
Business.” Integrated Learning
Strategies, Kaysville, focuses on
helping children acquire strong edu-
cational skills required to advance
through school. More than 1,000
Utah students have been through
the program. Intermountain
Wind and Solar, Woods Cross,
employs more than 100 people and
is a successful residential and com-
mercial solar contractor. Wingfoot
Corp., North Salt Lake, is a janito-
rial service provider, cleaning cor-
porate offices and buildings across
the Wasatch Front. The company
is celebrating 38 years in business
and employs 250 people.

e The Utah Chapter of
the Society for Marketing
Professional Services recently
presented awards to Matthew
Rich of Jacobsen Construction as
the 2016 Marketer of the Year
and Rachelle West of Siemens

Joseph Walkowski

Industry Inc. as the 2016 Rising
Star.

e Pluralsight, Farmington,
has been included in Fast
Company’s annual list of the Top
10 Most Innovative Companies in
Education. The company ranked
No. 7 on the list “for recogniz-
ing that on-the-job learning needs
to be on-demand.” Pluralsight is
an enterprise technology learning
platform that delivers a unified,
end-to-end learning experience for
businesses across the globe.

* TCN Inc., a St. George-
based provider of cloud-based call
center technology, has received a
2016 Unified Communications
Excellence Award from TMC'’s
Internet Telephony magazine for
its cloud-based automated patient
engagement platform, VocalRx.
Built on TCN’s flagship contact
center technology, Platform 3.0,
VocalRX provides healthcare
practitioners and hospital collec-
tors with various automated noti-
fication tools to communicate
with their patients efficiently and
cost-effectively while increas-
ing revenue. The 2016 Unified
Communications Excellence
Award recognizes companies who
have created remarkable unified
communications hardware, soft-
ware and services that are leading
the way in the communications and
technology industry.

RURAL UTAH

e The Governor’s Office of
Economic Development (GOED)
board, at its February meeting,
endorsed four projects for Rural
Fast Track grants. CES Electrical,
in Nephi, Juab County, was
endorsed for a grant of $50,000
in order to purchase a new Grout-
A-Matic/Placer, a project expected
to result in the creation of one
new full-time position. The total
project cost is $125,210. Gordon’s
Custom Building, in Ephraim,
Sanpete County, was endorsed
for a $50,000 grant in order to
purchase a new CNC router. The
$400,000 project is expected to
result in the creation of three new
full-time positions. A grant of
$13,000 was endorsed for Doyle’s
Diesel & Sons Inc., of Nephi, in
order to buy and equip a new over-
the-road service truck for road-
side repairs. The $26,000 project
is expected to result in the creation
of one new full-time position. HS
Customs LLC, of North Logan in
Cache County, was endorsed for
a $13,000 grant to buy special-
ized metal fabrication equipment
for steel fabrication for its custom
auto shop. The $26,000 project is
expected to result in the creation
of one new full-time position.

see BRIEFS page 8
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* Ancestry, Lehi, has
appointed Eric Heath as chief
privacy officer. Heath has experi-
ence in legal, privacy and com-
pliance leadership and has spent
over a decade working for both
consumer and B2B Internet com-
panies. Prior to joining Ancestry,
Heath was chief privacy officer
at Zenefits, led the privacy poli-
cy and data governance team at
Yahoo, and served as LinkedIn’s
global privacy lead.

* MyHeritage, with a main
office in Lehi, has appointed Dr.
Yaniv Erlich as chief science
officer. Derlich will lead scientif-
ic development and strategy for
MyHeritage DNA, the company’s
newly established DNA service
for family history and ethnicity.
Erlich’s experience includes serv-
ing as assistant professor of com-
puter science and computational
biology at Columbia University
and as a core member at the New
York Genome Center. He is also
the former principal investigator
and a Whitehead Fellow at MIT’s
Whitehead Institute, founder of
DNA.LAND and the principal
investigator of the Erlich DNA
lab.

e Vertical Access LLC, with
an office in Salt Lake City, has
hired Erin Bullard as director
of marketing and business devel-
opment. Bullard has 10 years
of experience
in the A/E/C
industry  and
is responsible
for  support-
ing the strate-
gic nationwide
positioning in
the fields of
architecture,
engineering and historic pres-
ervation for Vertical Access, as
well as the firm’s affiliated com-

Erin Bullard

panies, Alta Access LLC and
TPAS LLC.

TECHNOLOGY/LIFE
SCIENCES

¢ Instructure, Cottonwood
Heights, has promoted Mitch
Macfarlane to chief operating
officer, a newly created role at
the company. Macfarlane previ-
ously was senior vice president
of product and customer expe-
rience. He will be responsible
for engineering and marketing in
addition to the responsibilities of
overseeing product and customer
experience.

e ATL  Technology,
Springville, has appointed David
Smith as global vice president of
sales and marketing. Smith has
an extensive background in sales
and operations, with stints in the
OEM division at McFadden Sales
Inc., Aydin Displays, Cables to
Go and Silex Technology Inc. He
had been with Silex for the past
15 years and had global responsi-
bilities for the international busi-
ness and was the president of the
U.S. subsidiary.

TRANSPORTATION

¢ Nikola Motor Co., Salt
Lake City, has hired Jonathan
Spira as chief financial officer.
Spira has been building and man-
aging companies in the tech-
nology and consumer industry
for more than 20 years. Most
recently, he served as chief
financial officer at Untangle Inc.
He also served as CFO at Blinkx
ple, Kapow
Technologies,
Packethop,
Atrenta,
ePeople and
Autonomy
Corp. He also
held  senior
finance  and
planning posi-
tions at Walt
Disney Co., PepsiCo Inc. and
Nestlé Food Co., and worked as
a consultant in Peat Marwick’s
merger-and-acquisition practice.
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Calendar listings are provided
as a free service to our read-
ers. Information about upcoming
events may be sent to brice@
slenterprise.com. The submission
deadline is one week before pub-
lication.

Feb. 21, 11:30 a.m.-1 p.m.

Business Alliance Net-
working Lunch, a Davis Chamber
of Commerce event. Location is
Boondocks, 525 Deseret Drive,
Kaysville. No RSVP required.
Details are at davischamberof-
commerce.com.

Feb. 21, 11:30 a.m.-1 p.m.

Women in Business
Luncheon, a West Jordan
Chamber of Commerce event.
Location is Carino’s Italian,
7191 Plaza Center Drive, West
Jordan. Cost is $20 for members,
$25 for nonmembers (additional
$5 if no RSVP). Details are at
westjordanchamber.com.

Feb. 21, 2-4 p.m.
“How to Form an LLC”

Workshop, presented by SCORE.
A business attorney will discuss
how to complete the paperwork
to register a limited liability
company (LLC) and how to insure
the liability protection offered by
an LLC is not lost accidentally.
Location is SCORE Downtown
Branch, 310 S. Main St., South
Mezzanine, Salt Lake City. Cost
is $85. Details are at https://www.
saltlake.score.org/.

Feb. 22, 6:30-8 a.m.

Legislative Leadership
Breakfast, a Utah Technology
Council (UTC) event featuring
House and Senate leadership dis-
cussing top priorities during the
final weeks of the 2017 legislative
session. Location is Utah State
Capitol, 350 State St., Salt Lake
City. Cost is $25 for UTC mem-
bers, $50 for nonmembers. Details
are at utahtech.org.

Feb. 22, 8-9:30 a.m.

UTC Public Policy Forum,
a Utah Technology Council event.
UTC’s Public Policy Forum meets
regularly to discuss issues that
affect the state and its tech indus-
try. Location is the Utah State
Capitol, 350 State St., Salt Lake
City. Details are at utahtech.org.

Feb. 22, 9-11:30 a.m.
Defense Contract Audit
Agency (DCAA) Workshop,
presented by PTAC (Procurement
Technical Assistance Centers).
Speakers Jeff Beck, DCAA super-
visory auditor, and Kelly Berezay,
DCAA field audit office assistant,
will discuss the requirements for a
compliant system and how to be
prepared for an audit. Location is
the Northfront Business Resource

Center, Davis Applied Technology
College, 450 S. Simmons Way,
Kaysville. Free. Registration can
be completed at Eventbrite.com.

Feb. 22, 11:30 a.m.-1 p.m.

Women in Business
Luncheon, a Sandy Area Chamber
of Commerce event. Speaker Chris
Redgrave, vice president of com-
munity relations at Zions Bank,
will discuss “Gender Differences
in the Workplace.” Location is
Mountain America Credit Union
Corporate Campus, 7181 S.
Campus View Drive, West Jordan.
Details are at sandychamber.com.

Feb. 22, 11:30 a.m. to 1 p.m.

“ChamberWest Presents”
Luncheon, a ChamberWest
event. Speakers are Col. Brad
“Detroit” Lyons, commander of
388th Fighter Wing, and Col.
David “Shooter” Smith, com-
mander of 419th Fighter Wing,
Hill Air Force Base. Location is
TownePlace Marriott West Valley
City, 5473 W. High Market Drive,
West Valley City. Cost is $20 with
RSVP, $30 at the door. RSVPs can
be completed at chamberwest.org
or by calling (801) 977-8755.

Feb. 22, 3-5 p.m.
“Make It Legal and Make

It Right,” a Salt Lake Chamber
Women'’s Business Center
“Business Essentials” event.
Location is the Salt Lake Chamber,
175 E. 400 S., Suite 600, Salt Lake
City. Cost is $10. Details are at
slchamber.com.

Feb. 22, 3-5 p.m.
“Wrapping Your Head

Around It: How to Write
a Business Plan,” a Salt Lake
Chamber Women’s Business
Center “Business Essentials”
workshop. Location is Salt Lake
Community College, Miller
Campus, 9750 S. 300 W., Sandy.
Cost is $10. Details are at slcham-
ber.com.

Feb. 23-25

EMS Today Conference and
Exposition, the 36th annual con-
ference providing education for
emergency medical services pro-
fessionals, hosted by PennWell
Corp.andthe Journal of Emergency
Medical Services (JEMS). Event
features more than 200 sessions
and workshops, nearly 200 speak-
ers and more than 250 exhibi-
tors. Keynote Feb. 23 will be by
Elizabeth Smart, who will present
her story and advice to emergency
response personnel on what to
look for when interfacing with
suspected abduction victims in
the field. Location is Salt Palace
Convention Center, 100 S. West
Temple, Salt Lake City. Open to
the public with registration. All-

Calendar

access costs $550; two-day pass
costs $425; one-day pass is $315.
Access to only the exhibit floor
is available by registering as a
“Visitor” for $45. Details are at
EMSToday.com.

Feb. 23,7 a.m.-4 p.m.

Mission Installation &
Command Center Tour, pre-
sented by PTAC (Procurement
Technical Assistance Centers).
Event is an opportunity to
attend the Mission Installation
Contracting Command (MICC-
DPG) small-business outreach
tour. Eligible small businesses
will travel from PTAC offices at
City Creek to the installation in
Dugway via shuttle bus, where
they will meet and interact with
MICC-DPG procurement staff
and participate in the contract-
ing forecast and procurement ori-
entation related to base opera-
tions, facilities maintenance and
support, IT, construction, staffing
and other areas of procurement
opportunity. Location is Dugway
Proving Ground, 5450 Doolittle
Ave., Dugway. Free. Registration
can be completed at Eventbrite.
com.

Eeb. 23, 7:30-9:30 a.m.

Breakfast and Facility Tour,
a ULI (Urban Land Institute) Utah
event. Speaker Christopher Butte
from Midvale City will discuss
the city’s original goals and vision
for spurring development in the
center of Midvale. He will share
the political and planning chal-
lenges faced during the develop-
ment process and the success of
the new and thriving city center.
A representative from Overstock
to discuss the company’s objec-
tives and decision to locate its new
facility in Midvale City. Program
will be followed by a facility tour
of Overstock Coliseum. Location
is Overstock Coliseum, 799 W.
Coliseum Way, Midvale. Registra-
tion can be completed by calling
(800) 321-5011.

Feb. 23, 11:30 a.m.-1 p.m.
Networking Lunch, a Murray

Area Chamber of Commerce
event. Speaker is Joe Reardon of
Century 21 Real Estate. Location
is Red Lobster, 298 E. Winchester
St., Murray. Cost is $15 for mem-
bers, $20 for guests. Details are at
murraychamber.org.

Feb. 23, 1-2:30 p.m.
“Disruptors: Changing the
Way Business is Done,” a Sandy
Area Chamber of Commerce
event. Panelists are Tricia
Schulmann, chief executive offi-
cer of Bach Health, and Johnny
Hanna, chief executive officer
of Homie. Location is Rio Tinto
Stadium, 9256 S. State St., Sandy.

Details are at sandychamber.com.
Eeb. 24, 7:30-8:30 a.m.
Eggs & Issues, a Murray Area
Chamber of Commerce event.
Speaker to be announced. Location
is The Egg & I Restaurants, 1919 E.
Murray Holladay Road, Holladay.
Details are at murraychamber.org.

Feb. 28-March 1, 7 a.m.-4:30 p.m.
2017 Utah Safety Conference

& Expo, presented by the Utah
Safety Council. Event will include
breakout sessions, keynote speak-
ers, networking luncheons, and
an expo highlighting the latest
in safety products and services.
Keynote speakers are Jeffrey S.
Young, senior vice president and
chief marketing officer of Young
Electric Sign Co. (YESCO), who
will discuss lessons learned dur-
ing his appearance on the CBS
television series “Undercover
Boss” in January 2016; and Amy
Reese Anderson, managing part-
ner and founder of REES Capital,
who will discuss “Five Incredibly
Important Lessons Vital for
Guiding Professional, Personal
Life In Business.” Location is
South Towne Expo Center, 9575
S. State St., Sandy. Details are at
utahsafetycouncil.org.

Feb. 28, 9-11 a.m.

“Cash Flow is King: Part
II: Creating Cash Flow Projec-
tions,” presented by the Salt Lake
Small Business Development Cen-
ter. Location is Salt Lake Com-
munity College, Larry H. Miller
Campus, Corporate Partnership
Center, Room 110, 9690 S. 300
W., Sandy. Free. Registration can
be completed at Eventbrite.com.

Feb. 28, 11:30 a.m.-1 p.m.

Women in Business
Luncheon, an Ogden/Weber
Chamber of Commerce event.
Speaker Brad Barton will dis-
cuss “See Beyond Illusions and
Ignite World-Class Performance.”
Location is Hub 801 Event Center,
3525 Riverdale Road, Ogden. Cost
is $20. Details are at ogdenweber-
chamber.com.

Feb. 28, noon-1:30 p.m.

Lunch and Learn Series. The
series is a collaboration between
the Women’s Business Center
and the Professional Education
Department at the University of
Utah. Speaker Scott Stephenson,
an adjunct faculty member at
the University of Utah, will dis-
cuss “Organizational Planning.”
Location is the Salt Lake Chamber,
175 E. 400 S., Suite 600, Salt Lake
City. Cost is $40. Registration
can be completed at wbcutah.com/
events.

Feb. 28, 6:30-9 p.m.

Business After Hours, a

Sandy Area Chamber of Commerce
event. Location is Loveland Living
Planet Aquarium, 12033 Lone
Peak Parkway, Draper. Cost is $10
for members, $15 for nonmem-
bers. Details are at sandychamber.
com.

March 1, 8:30-10 a.m.

“Jump Start: Intro to
Entrepreneurship,” a Salt Lake
Chamber event. Seminar is taught
by Deb Bilbao, business consul-
tant at the Women’s Business
Center. Location is the Salt Lake
Chamber, 175 E. 400 S., Suite
600, Salt Lake City. Free. Details
are at slchamber.com.

March 1, 11 a.m.-1 p.m.

“Go Global: International
Business Seminar,” presented
by the Sandy Area Chamber of
Commerce in partnership with
the World Trade Center Utah
(WTCUtah). Keynote speaker is
Derek Miller, president and chief
executive officer of WTCUtah.
Location is Salt Lake Community
College’s Miller Campus, Miller
Free Enterprise Center, Room
203, 9750 S. 300 W., Sandy. Free.
Details are at sandychamber.com.

March 1, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley
City. No RSVP required. Details
are at chamberwest.org.

March 2, 11:30 a.m.-1 p.m.
Strictly Networking

Luncheon, a West Jordan
Chamber of Commerce event.
Location is SpudToddos, 7251 S.
Plaza Center Drive, Suite 120,
West Jordan. Free (pay when
ordering from the menu). Details
are at westjordanchamber.com.

March 2, 11:30 a.m.-1 p.m.
Monthly Luncheon, a Murray

Area Chamber of Commerce
event. Speaker is Tim Tingey,
Murray’s director of administra-
tive and development services.
Location is Brio Tuscan Grille,
6173 S. State St., Murray. Cost is
$20 with prepaid RSVP, $30 at the
door. Event is open to the public.
Details are at murraychamber.org.

March 3, 7:30-8:30 a.m.

Eggs & Issues, a Murray Area
Chamber of Commerce event.
Murray Police Chief Craig Burnett
will discuss “Crime Prevention in
Murray City.” Location is The Egg
& 1 Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open to
the public. No cost unless ordering
from the menu. Details are at mur-
raychamber.org.

see CALENDAR page 10
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March 3, 8-10 a.m.

Friday Forum, a Utah Valley
Chamber event. Speaker Dr. Matt
Swenson, a child psychiatrist,
will discuss the rise of anxiety
and depression among youth in
Utah County and how people can
help them navigate through dif-
ficult emotions. Location is Zions
Bank, 180 N. University Ave.,
top floor Rock Canyon Room,
Provo. Free for members, $30
for nonmembers. Details are at
thechamber.org.

March 3, 8-10 a.m

“First Friday Face to Face,”
a Salt Lake County Business
to Business Networking Group
event. Location is the Miller
Campus of Salt Lake Community
College, 9750 S. 300 W., Sandy.
Free. Details are at westjordan-
chamber.com.

March 3, 8-9:30 a.m.

UTC Public Policy Forum,
a Utah Technology Council event.
UTC’s Public Policy Forum
meets regularly to discuss issues
that affect the state and its tech
industry. Location is the Utah
State Capitol, 350 State St., Salt
Lake City. Details are at utahtech.
org.

March 3, 6-11 p.m.

Annual Murray Chamber
Gala Fundraiser, a Murray Area
Chamber of Commerce event fea-
turing a Monte Carlo/masquerade
party. Event will include appetiz-
ers, open bar, entertainment, gam-
ing tables, dancing, silent auction
and chamber awards. Proceeds
will be used for the 2017 agen-
da items, which are aimed at
continuing to develop business
and economic and community
projects. Location is American
International School of Utah,
4998 S. 360 W., Murray. Cost is
$60, $100 per couple. Details are
at murraychamber.org.

March 4, 7:15-9 a.m.

Eggs and Issues, a Utah
Valley Chamber event featur-
ing legislators discussing impor-
tant issues affecting business
in Utah County. Location is
Utah Valley Regional Medical
Center, Northwest Plaza, Clark
Auditorium, 500 W. and Bulldog
Blvd., Provo. Free. Details are at
thechamber.org.

March 7
Intermountain  Growth
Conference and  Capital

Connection, presented by ACG
(Association for Corporate
Growth) Utah. Keynote speak-
er is Robert Stephens, founder

of Geek Squad and former chief
technology officer at Best Buy.
Location is the Salt Lake Marriott
City Center, 220 S. State St., Salt
Lake City. Cost is $225 for ACG
members, $325 for nonmembers.
Details are at www.acg.org/Utah.

March 8, 11:30 a.m.
Connect 4 Lunch, a Sandy
Area Chamber of Commerce
event. Location is All Star
Bowling, 12101 S. State St.,
Draper. Cost is $20. Details are at
sandychamber.com.

March 8, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley
City. No RSVP required. Details
are at chamberwest.org.

March 8, 3-5 p.m.

“International Women’s Day
Celebration: Exporting Ideas
Abroad.” Event is presented by
the Salt Lake Chamber Women’s
Business Center and World Trade
Center Utah. Moderator and pan-
elists to be announced. Location
is the Salt Lake Chamber, 175 E.
400 S., Suite 600, Salt Lake City.
Cost is $15. Details are at slcham-
ber.com.

March 9, 11:30 a.m.-1 p.m.
WIB Luncheon, a Davis

Chamber of Commerce event.
Speaker Carol Merrill, retired
director of the Women’s Center
at Weber State University, will
discuss “Women Who Inspire.”
Location is Oakridge Country
Club, 1492 Shepard Lane,
Farmington. Details are at davis-
chamberofcommerce.com.

March 9, noon-1 p.m.

Business Educational
Workshop, a Holladay Chamber
of Commerce event focusing on
exit strategy planning, insurance
and wills for business owners, and
protecting your assets. Location is
myBusinessBar, 4535 S. 2300 E.,
Holladay. Cost is $10. Details are
at holladaychamberofcommerce.
org.

March 10, 7:30-8:30 a.m.
Eggs & Issues, a Murray Area
Chamber of Commerce event.
Speaker Dr. Noel Gardner of the
Polizza Clinic will discuss opi-
oid misuse and how the clinic
is helping patients overcome
addiction. Location is The Egg
& 1 Restaurants, 1919 E. Murray
Holladay Road, Holladay. Open to
the public. No cost unless order-
ing from the menu. Details are at
murraychamber.org.

March 11, 10 a.m.-1 p.m.
“Simple Steps for Starting

Your Business” Workshop, pre-
sented by SCORE. Location is

Day-Riverside Library, 1575 W.
1000 N., Salt Lake City. Free.
Registration can be completed at
Eventbrite.com.

March 14, 8 a.m.-2 p.m.

“Spring Into Success,”
a ChamberWest Women in
Business event. Location is the
Utah Cultural Celebration Center,
1355 W. 3100 S., West Valley
City. Booths are available. Details
are available at chamberwest.org
or by calling (801) 977-8755.

March 14, 7-9:30 p.m.
Pillar of the Valley Gala

2017, a Utah Valley Chamber
event honoring Gov. Gary Herbert
as the Pillar of the Valley. Location
is Utah Valley Convention Center,
200 S. Center St., Provo. Cost is
$250 for members, $300 for non-
members. Sponsorships are avail-
able. Details are at thechamber.
org.

March 15, 8-10 a.m.

“Building West Jordan.”
West  Jordan  Chamber  of
Commerce, in partnership with
West Jordan City, will discuss
economic development on the
west side of Mountain View
Corridor and the city plans for
the undeveloped land. Location
is Viridian Event Center, 8030 S.
1825 W., West Jordan. Details are
at westjordanchamber.com.

March 15, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley
City. No RSVP required. Details
are at chamberwest.org.

March 15, 11:30 a.m.-1 p.m.
UTC TechLunch, a Utah

Technology Council (UTC) event.
Speaker Tim Parker, vice presi-
dent of network services and net-
work product strategy at ViaWest,
will discuss “My Life Depends on
the Internet: How the Evolution
of the Internet and Network has
Proven to be a Critical Compo-
nent to the Success of Business.”
Location to be determined. Free
for UTC members. Details are at
utahtech.org.

March 15, 3-4:30 p.m.

“Jump Start: Intro to
Entrepreneurship,” a Salt Lake
Chamber event. Seminar is taught
by Deb Bilbao, business consul-
tant at the Women’s Business
Center. Location is the Salt Lake
Chamber, 175 E. 400 S., Suite
600, Salt Lake City. Free. Details
are at slchamber.com.

March 16-17

Eighth  Annual Inter-
mountain Sustainability Sum-
mit. Activities March 16 are 8:30
a.m.-noon. Speaker is John Cook,
research assistant professor from

the Center for Climate Change
Communication at  George
Mason University, discussing
“Responding to Misinformation
in the Age of Fake News.”
Professional/general early-bird
cost is $55; student early-bird
cost is $25. Activities March 17
include keynote speaker Mary
Robinson, who served as the first
woman president of Ireland, the
United Nations secretary-gen-
eral’s special envoy on climate
change and the former chair of
the Council of Women World
Leaders; roundtable sessions; an
expo hall; networking and four
tracks of sustainability sessions.
Professional/general early-bird
cost is $105; student early-bird
cost is $25. Location is Weber
State University Shepherd Union
Building, 3910 W. Campus Drive,
Ogden. Details are at http://www.
intermountainsustainabilitysum-
mit.com/.

March 16, 11:30 a.m.-1 p.m.
Lunch & Learn, a Murray

Area Chamber of Commerce
event. Speaker Clay Neves will
discuss how to effectively give
a 30-second commercial, how a
one-to-one should be done, and
tips on following-up. Location is
Red Lobster, 298 E. Winchester
St., Murray. Cost is $15 for mem-
bers, $20 for nonmembers. Details
are at murraychamber.org.

March 16, 5-7 p.m.
“Death By Chocolate:

A Chocolate Tasting
Extravaganza,” a Cottonwood
Heights Economic Development
event featuring sampling of choc-
olate desserts from a variety of
restaurants, bakeries and cater-
ers, including Smiths, Market
Street Grill, Whole Foods, Trader
Joe’s and Sodexo. Location is
Cottonwood Heights City Hall,
2277 E.Bengal Blvd., Cottonwood
Heights. Cost is $10, $15 per cou-
ple. Details are at chbusiness.org.

March 21, 11:30 a.m.-1 p.m.
BWF Luncheon, a Salt Lake

Chamber Women’s Business
Forum (WBF) event. Location to
be determined. Cost is $27 for
members, $35 for nonmembers.
Details are at slchamber.com.

March 21, 11:30 a.m.-1 p.m.
UTC Clinic, a Utah

Technology Council (UTC) clinic.
Speaker Scott Pulsipher will dis-
cuss “How One University Takes
a ‘Customer-Centric’ Approach
to Higher Education.” Location
is Western Governors University,
4001 S. 700 E., Suite 700, Salt
Lake City. Free for UTC mem-
bers. Details are at utahtech.org.

March 22, 11:30 a.m.-1 p.m

Professionals Networking
Group, a ChamberWest

event. Location is Golden Corral,
3399 W. 3500 S., West Valley
City. No RSVP required. Details
are at chamberwest.org.

March 22, 2-5 p.m.
“Pitch Perfect: Master Your

Two-Minute Funding Pitch,”
a Salt Lake Chamber Women’s
Business Center  “Business
Essentials” event. Location is the
Salt Lake Chamber, 175 E. 400 S.,
Suite 600, Salt Lake City. Cost is
$15. Details are at slchamber.com.

March 23, 7:30 a.m.-1:30 p.m.

Cybersecurity Conference,
presented by the Salt Lake
Chamber, in partnership with
the U.S. Chamber of Commerce.
Event will feature experts from
government, law enforcement and
the private sector to help small and
mid-sized business owners devel-
op, evaluate and strengthen cyber-
security programs. Location is
Salt Lake City Marriott University
Park, 480 Wakara Way, Salt Lake
City. Cost is $75. Sponsorships
opportunities are available. Details
are at slchamber.com.

March 23, 5:30-7:30 p.m.
“Why Startup Companies

Fail: How to Avoid Premature
Scaling,” a Cottonwood Heights
Economic Development boot
camp workshop. Speaker is
angel investor John Richards.
Location is Cottonwood Heights
City Hall, 2277 E. Bengal Blvd.,
Cottonwood Heights. Free. Details
are at chbusiness.org. RSVPs can
be completed at pkinder@ch.utah.
gov.

March 28, noon-1:30 p.m.

Lunch and Learn Series.
The series is a collaboration
between the Women’s Business
Center and the Professional
Education Department at the
University of Utah. Speaker Jerry
Basford will discuss “Building
Finance into Your Management
Practices.” Location is the Salt
Lake Chamber, 175 E. 400 S.,
Suite 600, Salt Lake City. Cost
is $40. Registration can be com-
pleted at wbcutah.com/events.

March 29, 8-9:30 a.m.
Chamber Launch, a Salt
Lake Chamber networking event.
Location is the Salt Lake Chamber,
175 E. University Blvd. (400 S.),
Suite 600, Salt Lake City. Free.
Details are at slchamber.com.

March 29, 11:30 a.m.-1 p.m.

Professionals Networking
Group, a ChamberWest
event. Location is Golden Corral,
3399 W. 3500 S., West Valley
City. No RSVP required. Details
are at chamberwest.org.

see CALENDAR next page
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March 29, 2:30-6:30 p.m.
Utah Valley Job Fair

2017, a Utah Valley Chamber
event. Location is Utah Valley
Convention Center, 200 S. Center
St., Provo. Details are at the-
chamber.org.

March 30, 5-7 p.m.

Business After Hours, a Salt
Lake Chamber event. Location is
The Falls Event Center, Trolley
Square, 580 S. 600 E., Salt Lake
City. Cost is $7 for early-bird
members, $10 for members, $15
for nonmembers. Details are at
slchamber.com.

April 6, 11:30 a.m.-1 p.m.
Strictly Networking

Luncheon, a West Jordan
Chamber of Commerce event.
Location is SpudToddos, 7251
S. Plaza Center Drive, Suite 120,
West Jordan. Free (pay if ordering
from the menu). Details are at
westjordanchamber.com.

April 12, 11:30 a.m.-1 p.m.

Connect 4 Luncheon,
a Sandy Area Chamber of
Commerce all-networking event.
Location is Los Garcia Mexican
Food, 8745 S.700 E., Sandy. Cost
is $15 for chamber members, $20
for nonmembers. Details are at
sandychamber.com.

April 13, noon-1 p.m.

Business Educational
Workshop, a Holladay Chamber
of Commerce event focusing
on the decision to franchise or
license your model. Location is
myBusinessBar, 4535 S. 2300 E.,
Holladay. Cost is $10. Details are
at holladaychamberofcommerce.
org.

April 20, 11:30 a.m.-1 p.m.

“Turn Networking Into
Sales,” a West Jordan Chamber
of Commerce event. Speaker is
Clay Neves of Personal Sales
Dynamics. Location is West
Jordan City Hall Community
Room, 8000 S. Redwood Road,
West Jordan. Free for members,
$15 for nonmembers. Details are
at westjordanchamber.com.

April 20, 5:30-7 p.m.
“Photography For

Business,” a Cottonwood
Heights Economic Development
boot camp workshop. Local pho-
tographer Kari Sikorski will teach
business owners how to take great
photos for use on social media,
websites and promotional mate-
rials. Location is Cottonwood
Heights City Hall, 2277 E. Bengal
Blvd., Cottonwood Heights.
Free. Details are at chbusiness.
org. RSVPs can be completed at
pkinder@ch.utah.gov.

April 25, noon-1:30 p.m.

Lunch and Learn Series.
The series is a collaboration
between the Women’s Business
Center and the Professional
Education Department at the
University of Utah. Speaker
Bryn Ramjoue’, communications
director at Red Butte Garden,
will discuss “Communicating
Effectively Using Technology.”
Location is the Salt Lake
Chamber, 175 E. 400 S., Suite
600, Salt Lake City. Cost is $40.
Registration can be completed at
wbcutah.com/events.

April 26, 1-5:30 p.m.

B2B Expo, a Davis Chamber
of Commerce event. Activities
begin with 1 p.m. keynote pre-
sentation by Steve Starks, presi-
dent of Larry H. Miller Sports
& Entertainment and president
of the Utah Jazz. Expo doors
open at 2 p.m. Location is Davis
Conference Center, 1651 N. 700
W., Layton. Free. Details are at
DavisChamber.WPEngine.com/
B2B/.

April 27, 5:30-8 p.m.

Third Annual Food-
trepreneur Festival, a Salt Lake
Chamber Women’s Business
Center (WBC) event. Event
will feature a panel of local
food entrepreneurs who will
share their behind-the-scenes sto-
ries of how they achieved their
dreams, live music, a cash bar and
a showcase of 30 local compa-
nies providing a complimentary
taste of their products. Location is
The Falls Event Center at Trolley
Square, 580 S. 600 E., Salt Lake
City. Cost is $10 in advance,
$15 day of event. Details are at
slchamber.com.

April 28, 6:30-9 p.m.
130th Gala Celebration,

a Salt Lake Chamber event.
Location is George S. and Delores
Dore’ Eccles Theater, 131 S.
Main St., Salt Lake City. Cost is
$250. Sponsorships are available.
Details are at slchamber.com.

May 3-4

Sixth Annual Governor’s
Utah Energy Development
Summit, featuring keynote pre-
sentations by Ron Gerrard, senior
vice president of environmental,
health and safety and manufactur-
ing excellence at Huntsman Corp.,
and Gov. Gary Herbert; panel
discussions; breakout sessions;
and the Energy Pioneer Awards.
Location is Grand America Hotel,
555 S. Main St., Salt Lake City.
Early-bird cost is $125. Details
are at governorsenergysummit.
com.
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in announcing the results.

“We continue to execute
on our strategies, which include
enhancing our industry-lead-
ing connected home solutions,
strengthening our channel pres-
ence around the world, deliver-
ing tools and services to enhance
dealer productivity, and expand-
ing our partner and interoper-
ability ecosystem — which we
believe will collectively continue
to strengthen the Control4 brand.”

Overstock.com

Overstock.com Inc., based
in Salt Lake City, reported net
income of $3.1 million, or 12
cents per share, for the 2016
fourth quarter. That compares
with $110,000, or zero cents per
share, for the same quarter a year
earlier.

Revenue in the most recent
quarter totaled $526.2 million, up
from $480.3 million in the year-
earlier quarter.

For the full year 2016, the
company reported net income of
$12.5 million, or 49 cents per
share. That compares with $2.4
million, or 10 cents per share, for
2015.

Revenue in 2016 totaled $1.8
billion, up from $1.66 billion in
2015.

Overstock.com is an online
retailer.

Dynatronics
Dynatronics Inc., based in

Cottonwood Heights, reported
a net loss applicable to common
stockholders of $560,000, or
19 cents per share, for the fiscal
second quarter ended Dec. 31.
That compares with a loss of
$205,000, or 8 cents per share, for
the same quarter a year earlier.

Net sales in the most recent
quarter totaled $8.7 million, up
from $7.5 million in the year-
earlier quarter.

Dynatronics designs, man-

ufactures, distributes, markets
and sells physical medicine
and  rehabilitation  products

primarily to physical therapists,
chiropractors, athletic trainers and
sports medicine practitioners.

“The 16.6 percent increase
in sales for the quarter reflects
a return on the investments we
are making to better support our
sales team,” Jeff Gephart, senior
vice president of sales, said in
announcing the results. “We are
continuing to refine our sales
strategies to achieve sales growth,
margin growth and expanded
coverage in the markets we
serve.”

Kelvyn H. Cullimore Jr.,
president and chief executive
officer, said the company has
“energized” its operations during
the past year by hiring a new
head of sales and marketing, new
leadership in international sales
and clinical education, a new
chief financial officer and new
management for its Chattanooga,
Tennessee, facility. “We are also
currently searching for a new
leader of global operations to
focus on improved manufacturing

methods and enhanced gross
profit margins, and to assist with
possible  acquisitions  during
2017,” he said.

Instructure

Instructure Inc., based in Salt
Lake City, reported a net loss of
$12.9 million, or 46 cents per
share, for the fourth quarter ended
Dec. 31. That compares with a net
loss of $12.1 million, or 74 cents
per share, for the same quarter a
year earlier.

Revenue in the most recent
quarter was $31.5 million, up
from $21.8 million in the year-
earlier quarter.

For the full year 2016, the
company reported a net loss of
$53.6 million, or $1.92 per share.
That compares with a loss of
$53 million, or $6.07 in 2015.
Revenue in 2016 totaled $110.9
million, up from $73.2 million in
2015.

Instructure is a software-as-
a-service technology company.

“We ended 2016 with a solid
Q4 performance,” Josh Coates,
chief executive officer, said in
announcing the results. “Revenue
grew 45 percent for the quarter
and 51 percent for the year, on
a year-over-year basis. At the
same time, we continued to real-
ize substantial improvements to
our operating margin.

“Our success in 2016 gives
us confidence in our growth
strategy. Given our progress in
expanding our customer base and
continued product innovation, we
are excited for our prospects for
2017 and beyond.”
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There’s a New Safety
Conference in Town

Join the Utah Safety Council for the 2017 Utah
Safety Conference & Expo February 28 - March 1
at the South Towne Expo Center.

Registration Includes:
» Access to 40 breakout sessions
* Keynote speakers
* Networking luncheons

» Raffle prizes

» Expo access both days

View breakout session topics, keynote information, and
full agenda by going to UTAHSAFETYCOUNCIL.ORG.
For questions, please call 801.746.SAFE (7233).

Register now at UTAHSAFETYCOUNCIL.ORG
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Skilled workers part of the collateral damage from ill-advised travel ban

President Donald Trump is unhappy
that a federal judge put the kibosh on — and
an appeals court upheld, at least temporar-
ily — his executive order blocking immi-
grants and other travelers from
seven majority-Muslim nations.
Though the order was framed as
something to address a national
security issue, it became clear
very quickly that one of its most
immediate impacts was denying
legal workers, who pose no secu-
rity threat, the ability to leave and
re-enter the country — at great
cost to them, their employers and
the country’s productivity.

Both sides can debate the validity of a
temporary and rushed ban on refugees and
other would-be immigrants from the seven
covered countries in the name of national
security, but it’s hard to justify applying the
same restrictions to workers in the United
States on visas from these same countries.
As long as the potential to be denied the
right to return remains, they essentially can-
not leave the United States for any reason,
even to visit an ailing relative. Those who
happened to be out of the country when
the order was signed also could not return,

leaving employers without many of their
workers.

The fact that the hastily constructed
and implemented order is now in legal
limbo only exacerbates the pain
it’s causing foreign-born workers.
Should the order be reinstated, any
potential remedy must wait until
the legal issues are resolved. But
even if it is reinstated, there is at
least a hope that common sense
will prevail and some of the more
pointless damage can be avoided.

That’s what Microsoft is hoping
to achieve with a letter the compa-
ny sent recently to Secretary of Homeland
Security John Kelly and Secretary of State
Rex Tillerson, asking for exemptions for
visa holders working in the United States.
The company notes that it has 76 employees
with non-immigrant visas and calls for the
creation of an exemption for “responsible
known travelers with pressing needs” that
would allow those contributing to the U.S.
economy who have no criminal record and
who are sponsored by an American compa-
ny to continue coming and going as needed.
Microsoft argues the executive order gives
the secretaries of state and homeland secu-

rity authority to create exemptions when in
the national interest.

Allowing in workers who contribute
to the economy most certainly qualifies as
being in the national interest. And it’s not
just Microsoft and the high-tech industry.
For instance, there are more than 8,000 U.S.
doctors who were trained in the countries
covered by Trump’s order.

Protectionists would no doubt question
the benefits these individuals provide, but
the evidence shows that immigrant work-
ers, even those in low-skill jobs, are a net
positive to the economy. In fact, many of
the innovations and innovative companies
that make this country better — and our
lives as Americans easier — were created
by immigrants.

Of course, not everything is about
numbers. Microsoft’s president says that
some of his company’s workers have had
their families broken up by the executive
order. There are basic humanitarian reasons
not to treat those who come to America for a
better life like criminals, particularly when
they have already demonstrated a desire for
nothing more than pursuit of the American
dream.

Unfortunately, this order may be the

sad precursor to more restrictive policies
that make it more difficult to bring in
not only low-skilled but also high-skilled
workers. A draft executive order circulat-
ing in Washington proposes to re-examine
how the government issues H-1B visas for
skilled workers — the visa with which I got
my first job at the Cato Institute. To be fair,
there are many executive orders in circula-
tion that will never see the light of day. But I
wonder whether the reason this ban targeted
even clearly vetted, high-skilled visa hold-
ers is the Trump administration’s negative
disposition to even legal immigration.

This is causing a lot of companies to
refrain from hiring even high-skilled for-
eigners, lest the administration change the
rules governing them (e.g., forcing employ-
ers to pay more than prevailing wages as
Sen. Tom Cotton, R-Arkansas, suggested
— Or worse).

No one questions that the president
is empowered to protect the country, but
some measures are clearly counterproduc-
tive. This is one of them.

Veronique de Rugy is a senior research
fellow at the Mercatus Center at George
Mason University.
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Bannon’s very different ideas & actions lead untraditional administration

Perhaps it’s just me, but a few weeks
into the Trump presidency, between the
tweets, executive orders, attacks and coun-
terattacks, I feel dizzy. So I've decided
to take a break from the daily

against bankers — could have been written
by Bernie Sanders. But then it moves onto
its real point: The financial crisis happened
because of a larger moral crisis. The film

blames the 1960s and the baby

barrage and try to find the sig-
nal amid the noise: What is the
underlying philosophy of this
administration?

The chief ideologist of the
Trump era is surely Stephen
Bannon, by many accounts now
the second-most-powerful man in
the government. Bannon is intel-
ligent, broadly read and has a
command of American history. I’ve waded
through his many movies and speeches,
and in these, he does not come across as a
racist or white supremacist, as some people
have charged. But he is an unusual conser-
vative. We have gotten used to conserva-
tives who are really economic libertarians,
but Bannon represents an older school of
European thought that is distrustful of free
markets, determined to preserve traditional
culture and religion, and unabashedly cel-
ebrates nationalism and martial values.

In a speech at the Conservative
Political Action Conference in 2012, for
example, Bannon explained his disgust for
Mitt Romney and his admiration for Sarah
Palin, whose older son, Bannon noted, had
served in Iraq. The rich and successful
Romney, by contrast, “will not be my com-
mander in chief,” Bannon said, because,
although the candidate had five sons who
“look like good all-American guys ... not
one has served a day in the military.”

The core of Bannon’s worldview can
be found in his movie “Generation Zero.”
It centers on the financial crisis of 2008,
and the opening scenes — in their fury

boomers who tore down tradi-
tional structures of society and
created a “culture of narcissism.”

How did Woodstock trigger
a financial crisis four decades
later? According to Bannon,
the breakdown of old-fashioned
values resulted in a culture of
self-centeredness that measured
everything and everyone in one
way — money. The movie goes on to
accuse the political and financial establish-
ment of betraying its country by enacting
free trade deals that benefited them but hol-
lowed out Middle America.

In a strange way, Bannon’s dark, dys-
topian view of American history is closest
to that of Howard Zinn, the popular far-left
scholar whose A People’s History of the
United States is a tale of the many ways in
which the 99 percent of Americans were
crushed by the country’s all-powerful elites.
In the Zinn/Bannon worldview, everyday
people are simply pawns manipulated by
their evil overlords.

A more accurate version of recent
American history would show that the
cultural shift that began in the 1960s was
fueled by a powerful, deeply American
force — individualism. America had always
been highly individualistic. Both Bannon
and Trump seem nostalgic for an age — the
1930s to 1950s — that was an aberration for
the nation. The Great Depression, the New
Deal and World War II created a collectivist
impulse that transformed the country. But
after a while, Americans began to reassert

their age-old desire for personal freedom,
individual fulfillment and advancement.
The world of the 1950s sounds great,
unless you are a woman who wanted to
work, an African-American who wanted to
vote, an immigrant who wanted to move up
or an aspiring entrepreneur stuck in a large
faceless corporation.

The America that allowed individu-
als to flourish in the 1980s and 1990s, of
course, was the place where the young
and enterprising Bannon left a large bank
to set up his own shop, do his own deals
and make a small fortune. It then allowed
him to produce and distribute movies out-
side of the Hollywood establishment, build
a media startup into a powerhouse and
become a political entrepreneur entirely
outside of the Republican hierarchy. This
America allowed Bannon’s brash new boss

to get out of Queens into Manhattan, build
skyscrapers and also his celebrity — all the
while horrifying the establishment. Donald
Trump is surely the poster child for the cul-
ture of narcissism.

In the course of building their careers,
Trump and Bannon discarded traditional-
ism in every way. Both men are divorced
— Bannon three times, Trump twice. They
have succeeded in achieving their dreams
precisely because society was wide open
to outsiders, breaking traditional morality
did not carry a stigma, and American elites
were actually not that powerful. Their sto-
ries are the stories of modern America. But
their message to the country seems to be an
old, familiar one: “Do as I say, not as I do.”

Fareed Zakaria’s email address is com-
ments @fareedzakaria.com.
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Cross-purchase buy-sell agreement: Sustaining the business after your death

Business owners are builders. They
spend their lives building firms to provide
goods and services to their clients, and
those firms provide them with a living.
But nothing can tear down that
lifetime of work faster than the
death of a business owner or
the death of a business partner.
Often, much of the value of a
business dies with the owner.

Small-business owners face
two major succession questions:

First, can the business heirs
keep the company afloat when
the owner dies, or at least avoid
surrendering it at a “fire sale” price? The
executor of a deceased business owner’s
estate can elect to continue the company,
but must find someone willing to run
it. That may not be easy. Some heirs
or business partners may want to keep
things going, others may want to cash
out. This discord can potentially sink a
firm, because if the business continues,
any partners wanting out will want to be
fairly compensated. If sufficient cash isn’t
on hand to do that, liquidation may be the
only option.

Selling the business means finding a
buyer. Any potential buyer will be negoti-
ating with an advantage, for the business
will become less valuable with each pass-

ing day following the owner’s death.

Now to the second major succes-
sion question: How can an owner keep
employees confident that the business —
and their jobs — will continue
after he or she is gone? Surviving
business partners may need to be
reassured as well. If one partner
dies, the remaining partners may
find themselves in business with
the deceased partner’s heirs, who
may have different goals for the
company. If the heirs want to sell
their inherited ownership interest,
is there enough cash on hand to buy it?

These questions can throw the value
and continuation of a business into doubt.
If left unanswered, they could make credi-
tors more likely to call in loans, and make
retaining key employees harder.

Cross-purchase buy-sell agreements
are designed to answer these questions.
Often funded by life insurance, these
agreements are essentially deals struck
between owners, partners or key employ-
ees of a business, permitting the sale of
their ownership share to another person.

How do they work? In the classic
cross-purchase buyout agreement, each
business partner takes out a life insurance

policy on the other partners within the
company, naming himself or herself as the
beneficiary of those policies. If one part-
ner passes away, then one or more benefi-
ciaries can use the life insurance proceeds
to buy the deceased partner’s ownership
interest. This way, partners or key per-
sons can continue to work and operate
the business seamlessly and the deceased
partner’s heirs receive a fair, agreed-upon
price for the ownership interest.

Thanks to the buy-sell agreement,
both heirs and partners know that the
business is positioned to continue. In
addition, greater productivity and loyalty
may be seen from any key employees
made part of the agreement who see own-
ership in their future.

The sale can happen rather quickly;
estate issues can be settled more expedi-
ently. Heirs will get a fair, pre-determined
price for the ownership interest and won’t
be selling under duress.

These agreements do have some
disadvantages. Participants have to trust
and verify that each partner keeps his or
her insurance policy in force. This isn’t as
simple as making sure premiums are paid.
Usually the policies are owned personally,
not by the firm. If a partner suffers a bank-

ruptcy, federal or state exemptions may
not protect all of its cash value from credi-
tors. Sometimes a participant will mistak-
enly buy an insurance policy on her or his
own life and make the other participants
beneficiaries. Under those conditions, the
insurance payout resulting from his or her
death will likely be taxed.

As the number of partners involved
in a buy-sell agreement increases, the
number of policies grows exponentially,
as does the cost of the agreement. Two
partners? Two policies. Three partners?
Six policies. (When three partners are
involved in a cross-purchase buyout agree-
ment, Partner A needs to buy coverage for
Partner B and Partner C, etc.) Speaking of
cost, an older or less healthy partner will
pay much more for the agreement than a
younger, healthier partner, as life insur-
ance is a necessary component.

Before you make a decision about
how you’ll protect the future of your busi-
ness, it may be wise to speak to a quali-
fied financial advisor who can help you
research this option as well as others.

Mark Lund is the author of The Effective
Investor and provides investment and retire-
ment planning for individuals and 401 (k)
consulting for small businesses through
Stonecreek Wealth Advisors Inc. in Utah.
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JAZZ
from page 1

tangible contribution to eradicat-
ing cancer by supporting some of
the most important research be-
ing done today,” said Jazz presi-
dent Steve Starks. “In addition,
our partnership with Qualtrics
will help us leverage greater ana-
lytics and innovation to take our
team performance, employee en-
gagement and fan experience to a
whole new level.”

The cause-related jersey
patch will feature the 5 For The
Fight logo in the team’s colors.
The patch will be located on the
front left shoulder of the Jazz uni-
forms, measuring approximately
2.5 inches by 2.5 inches and coin-
ciding with next season’s debut of
new Nike jerseys.

“Qualtrics started when my
dad called me to tell me he had
cancer. I moved home and he and
I started working on a tech proj-

ect,” said Ryan Smith, co-founder
and CEO of Qualtrics. “That proj-
ect eventually turned into Qual-
trics. We vowed that if the com-
pany ever made any money, we
would make it our mission to sup-
port cancer research. Today we’re
excited to partner with the Jazz
in our effort to raise $50 million.
We’re also excited to leverage
Qualtrics’ technology and insights
in a transformative business part-
nership with the Utah Jazz.”

“The generosity of Qualtrics
in sponsoring the jersey patch on
our uniforms is unprecedented,”
said Gail Miller, owner of the
Larry H. Miller Group of Com-
panies and the Utah Jazz. “Can-
cer has impacted innumerable
people in our community and we
are pleased to partner with them
to bring attention to this worthy
cause. In addition, we couldn’t
be more excited to partner with
Qualtrics to use their technology
to help us innovate and improve
performance.”

RURAL
from page 1

Herbert said.

The call to action mimics
the earlier initiative for the entire
state. In 2014, when the 1,000-
day mark neared, the governor an-
nounced that the private sector had
created 112,200 jobs.

The governor said he will
work with Lt. Gov. Spencer Cox,
the Utah Rural Partnership Board,
the private sector and the Legis-
lature “to ensure that all Utahns
have the same economic opportu-
nities.”

Herbert noted that tourism is
a strong component of rural Utah’s
economy. The $8.2 billion annual
industry is generating more than
$1 billion annually in state and
local taxes, and adding jobs and
more economic diversity to rural
areas. “But,” he said, “tourism is
only one piece of the puzzle.”

Many businesses are working
with the state to innovate and to

expand. He cited as an example
Houweling’s Tomatoes in Juab
County, which has grown to 280
full-time jobs. The operations in-
clude a 28-acre greenhouse near
Mona. In 2014, the company was
approved for a tax credit incen-
tive from the state for more than
$4.6 million tied to the creation
of the 280 jobs.

“Still, the fact remains that
parts of Utah outside the Wasatch
Front are struggling,” Herbert
said.

In a speech a week before the
“State of the State” address, Her-
bert said rural Utah needs eco-
nomic diversification instead of
relying just on farming, natural
resources and tourism and trav-
el. Economic challenges in ru-
ral Utah is a problem for every-
one, including those along the
Wasatch Front, “and we need to
work together,” he said, “to make
sure that we provide them with
the opportunity to have success
economically.”

CPI
from page 1

driven by higher prices in the fol-
lowing categories:

e Prices for food at home in-
creased 0.5 percent in January as
tomatoes, pears and bell peppers
led the way.

e Clothing prices increased
0.5 percent as prices for men’s and
women'’s apparel rose.

* Education and communica-
tion prices increased 0.4 percent
as fees for some elementary and
high schools increased.

e Price increases for some
nonprescription drugs and medi-
cal supplies caused medical care
prices to rise 0.2 percent.

Utah’s price increases were
slightly offset by lower prices in
the following sectors:

e Utilities prices decreased
1.2 percent, more than any other
sector, as propane prices and rates
for some garbage collection ser-
vices declined.

* Recreation prices decreased
0.1 percent as some entertainment
venues lowered ticket prices and
as prices for pets and pet products
declined.

“Gasoline prices in Utah rose
more than 25 percent through
2016, driven by oil prices, which
rose through most of the year,”
said Randy Shumway, chairman at
Cicero Group, a market research
firm based in Salt Lake City that
does the data collection and anal-
ysis for the CPI. “Although con-
sumers may pay a little more at
the pump, oil and gas prices are
more sustainable than they were
last year, giving a healthy lift to
America’s energy industries.”
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