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Three million and growing

Utah has surpassed North Dakota
to become the fastest-growing
state over the past year, accord-
ing to the U.S. Census Bureau.
Figures released in December
show that the state's population
increased 2.03 percent, surpass-
ing the 3 million mark. It is esti-
mated that 3,051,217 now call
Utah home.
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Warning: Regulatory reform could cost state

Brice Wallace
The Enterprise

A member of a state board is urging a
cautious approach to the Salt Lake Cham-
ber’s push for regulatory reform that could
affect Utah businesses.

Jerry Oldroyd, a member of the Gov-
ernor’s Office of Economic Development
(GOED) board, said at the board’s most
recent meeting that he is concerned that
conducting a cost-benefit analysis on every
rule established by state agencies could be

too costly and time-consuming.

The chamber in November released
a 16-page report titled “The Cost of Do-
ing Business: Improving Utah’s Regulato-
ry System,” available at www.slchamber.
com/costofdoingbusiness. Among other
things, it recommends a “robust” cost-ben-
efit analysis of major rules implemented by
state administrative agencies. Bills passed
by the Legislature often contain authoriza-
tion for agencies to create rules related to
the bill.

Michael Parker, director of public
policy at the chamber, told the board that

improving the rulemaking process by add-
ing analysis of what rules cost Utah’s busi-
nesses is a vital step in keeping the state’s
economy strong and competitive with oth-
er states. He acknowledged that there are
many options available for improving the
process and that the report was the spring-
board for discussing the best approach.
One option is putting a note on all bills
that would indicate an initial belief that
they are expected to have low, medium or
high impacts on businesses. If an imple-

see OLDROYD pg. 5

This rendermg deptcts a planned 901 000-square -foot, $50 million facility in Salt Lake City that
will house manufacturing and distribution operations for Post Consumer Brands. The cereal mak-
er announced plans for the project last week. It will be at California Avenue and 5600 West and
employ nearly 100 people.

901,000-square-foot Post cereal
distribution center comes to SLC

Brice Wallace
The Enterprise

A cereal company will expand its dis-
tribution operations to include Salt Lake
City in an endeavor hailed as the largest
build-to-suit project in the state’s history.

Post Consumer Brands announced
last week it would build a 901,000-square-
foot, $50 million facility at California Av-
enue and 5600 West — near the Northwest
Quadrant development site — that will

employ nearly 100 people in manufactur-
ing and distribution jobs.

Post is the nation’s third-largest cereal
company and already has a Utah facility in
Box Elder County.

“We are excited to be partnering with
Freeport West and Salt Lake City as one
of the first major developments near the
Northwest Quadrant of the city,” said Lin-
da Fisher, director of corporate communi-
cations for Post Consumer Brands. “This

see POST pg. 5

Healthcare prices
nelping drive up
Utah cost of living

Although Utah healthcare costs are
rising more slowly than the national av-
erage, they were the main driver in a 0.2
percent hike in consumer prices from Oc-
tober to November, according to the Zions
Bank Wasatch Front Consumer Price Index
(CPI). The index has now crawled ahead of
the Fed’s national inflation target of 2 per-
cent, sitting at a 2.1 percent increase in the
past year. The national Consumer Price In-
dex decreased 0.2 percent from October to
November and has grown 1.7 percent over
the past year.

The increase in Utah’s overall CPI was
driven by higher prices for food away from
home and medical care, which rose 2.9 per-
cent and 2.8 percent, respectively. Food-
away prices rose as prices for full-service
meals, fast food and snacks increased. Med-
ical care prices increased as rates for servic-
es rose. Medical care prices have increased
2.3 percent over the past year in Utah, com-
pared to the national annual increase of 4.0
percent.

“Medical care prices are rising across
the nation and Utah is no exception to this
trend,” said Scott Anderson, Zions Bank
president and CEO. “That being said, Utah
healthcare prices are rising at a relatively
slower clip, remaining affordable for con-
sumers largely because we have one of the
most efficient healthcare systems in the na-
tion.”

The increase in Utah’s overall CPI was
also driven by higher prices in the following
categories:

* Transportation prices increased 0.3
percent, bolstered by higher gasoline, air-
fare, car insurance and public transit prices.

see CPI pg. 16
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Advanced materials industry to get help from federal grant to UofU

The University of Utah has re-
ceived a $4 million federal grant
to assess and improve the supply
chain for Utah’s carbon compos-
ites and advanced materials indus-
try.

The grant from the Depart-
ment of Defense’s Office of Eco-
nomic Adjustment is aimed at
making Utah’s advanced materials
industry more globally competi-
tive and capable of diversifying
into new markets in which indus-
try contracts can be secured and
the number of state jobs increased.

Utah has been at the forefront
of the advanced materials industry
since the advent of space explora-
tion in the 1950s. That’s when two
Utah-based explosives companies
— Hercules (now Hexcel) and
Thiokol (now Orbital ATK) — de-
veloped the expertise that signifi-
cantly improved space rockets by
using carbon fiber. Now the state
boasts more than 100 businesses in
the industry.

“Utah has moved well be-
yond the early applications of car-
bon composites to now using these
advanced materials in aerospace/
defense, outdoor products, trans-
portation equipment and medical
products,” said Greg Jones, associ-
ate director of the Scientific Com-
puting and Imaging (SCI) Institute

at the University of Utah and the
grant director. “Advanced compos-
ites are key to sustaining the mili-
tary’s air fleet, improving medical
products, creating innovative rec-
reational products and contributing
to widespread innovation across a
range of industries and markets.”

Advanced materials range
from composites such as carbon
and glass fibers, to ceramics and
polymers that are made using ad-
vanced manufacturing techniques,
including filament winding, auto-
mated fiber placement and auto-
mated tape laying, he said.

Despite Utah’s history in ad-
vanced materials, improvements
in the supply chain and ecosystem
are needed for the local industry to
expand and remain competitive,
officials say.

“The supply chain consists
of all those companies, large and
small, that contribute in some
way to the final advanced mate-
rials produced,” said Kevin Jes-
sing, SCI Institute project man-
ager. “The key components of an
integrated supply chain include the
manufacturers, raw material sup-
pliers, service-based companies
and, of course, the trained work-
force. And when they all come to-
gether, they produce the real magic
that is found in today’s advanced

materials industry.”

The $4 million grant will fund
an analysis to map Utah’s entire
carbon composites supply chain.
The mapping will extend to the
personal-relationship level among
professionals who work at various
positions within the industry. The
mapping tool will enable manufac-
turers to find local Utah companies
with the expertise and equipment
to supply their most demanding
materials and manufacturing re-
quirements.

“This is a unique effort to map
the entire supply chain, which will
yield worthwhile results not only
for Utah but the entire industry,”
Jones said. “Along with identify-
ing all the companies engaged in
the supply chain, we will also be
able to track how they partner with
each other. We want carbon fiber
lay-up specialists in a company to
be able to connect with their peers
doing similar work somewhere
else and share best practices.”

Expected outcomes from the
project include mapping the en-
tire Utah advanced materials and
composites industry supply chain
to know which companies provide
what services and their relation-
ships to one another; identifying
gaps in the supply chain that need
to be addressed; determining how
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to access future workforce and
workforce development efforts;
increasing contract opportunities
for Utah manufacturers in both the
defense and commercial sectors;
and training supply chain mem-
bers to promote more robust par-
ticipation within the regional sup-
ply chain.

Project organizers will in-
volve as many advanced compos-
ite companies and professionals
as possible. Among ways for the
industry to participate are regis-
tering for the industry newsletter
at www.UAMMI.org, participat-
ing in supply chain mapping dis-
cussions, and attending project
events.

A team of specialists has been
organized to manage the grant un-
der the direction of the Univer-
sity of Utah. The team includes
Layton-based Logistic Specialties
Inc., a leader in consulting, logis-
tics and engineering support that
provides both government and
commercial entities with creative
solutions; Redirect, a Salt Lake
City-based digital marketing agen-
cy; Grow Utah, a Kaysville-based
nonprofit organization dedicated
to fostering entrepreneurship and
the expansion of emerging eco-
nomic clusters across the state;
and Quatere, a nonprofit engaged
in online platform development
across a range of areas, includ-
ing a peer-to-peer entrepreneur-
ship education model and an eco-
system map for entrepreneurs in
Utah.

Several recent developments
also have aimed at strengthening
the state’s advanced materials in-
dustry:

e The U.S. Department of
Commerce’s recent designation
of Utah, among only a few com-
munities across the country, as a
manufacturing leader in its Invest-
ing in Manufacturing Communi-
ties Partnership (IMCP) program.
This program facilitates collabo-
ration among advanced material
and manufacturing communities
across the country that are work-
ing together to solve common
challenges in workforce, recy-
cling, materials science and new
markets.

e The October $1.6 million
grant from the U.S. Economic
Development Administration to
determine the feasibility of using
Utah coal to produce low-cost car-
bon fiber. If successful, this pro-
gram will help create new jobs
in rural communities in Utah that
have been hard hit by the decline
of the coal industry and provide
a low-cost material to help open
new markets for Utah composite
manufacturers.

e The formation of the Utah
Advanced Materials and Manu-
facturing Initiative (UAMMI).
Supported by the state legislature.
UAMMI is the joint effort of in-
dustry, government, military and
academic leaders who are com-
mitted to strengthening the supply
chain and ecosystem that supports
the industry.

ACG Utah selects Stephens to
keynote annual growth confab

Robert  Stephens,  Geek
Squad founder and former Best
Buy CTO, will keynote the 2017
ACG Utah Intermountain Growth
Conference scheduled for the
Salt Lake Marriott City Center
on March 7.

Now in its 14th year, the
ACG Utah Intermountain Growth
Conference is billed as the only
conference that connects private
equity groups with middle-market
businesses and the intermediaries
who work with them across the
Intermountain West. More than
30 percent of the attendees repre-
sent fast-growing companies from
the region and participants at the
event are assured the opportunity
to network, exchange ideas and
build relationships, ACG said in a
release.

In addition to the conference,
the DealSource Lounge and ACG
Capital Connection will be fea-
tured. DealSource offers private
equity groups and intermediaries
active in the Intermountain region

the opportunity to interact with
deal-sourcing professionals in
the Mountain West region. Capi-
tal Connection will be held during
the cocktail reception and buffet
dinner starting at 5 p.m.

Stephens will speak about his
experiences as an entrepreneur,
lessons learned along the way
and offer his insights on how to
approach the new economy and
blaze the trail forward in 2017 and
beyond.

With a start as a student fix-
ing computers, Stephens turned
Geek Squad into what is now
one of the world’s top tech sup-
port services. After selling Geek
Squad to Best Buy in 2002, Ste-
phens began a new business ven-
ture, Assist, which provides en-
hanced messaging capabilities for
sales and customer service for cli-
ents that include Hyatt, Fandango,
Sephora and 1-800-Flowers.

Registration information
for the conference is available at
www.acg.org/utah.
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Zions Bank report: Utah consumers go into new year with plenty of optimism

U.S. consumers are more con-
fident about the future than they
have been in 13 years. And Utahn’s
are right there with them. The Zi-
ons Bank Utah Consumer Attitude
Index (CAI) increased 5.1 points to
119.8 in December, accounting for
almost half of the 10.9 points the
index has climbed in the past year.
The Utah increase resulted from a
more positive outlook on the econ-
omy over the next six months.

The national Consumer Con-

fidence Index increased 4.3 points
from November to December and
currently sits at 113.7.
“Record-breaking holiday
spending and travel are fueling
an already robust economy,” said
Scott Anderson, president and CEO
of Zions Bank. “Compounded with
a positive consumer outlook on
business conditions and employ-
ment, 2017 is poised to begin with
significant economic momentum.”
The Present Situation Index,

a sub-index of the CAI that mea-
sures how consumers feel about
current economic conditions, de-
creased 1.2 points from Novem-
ber to December but remains 2.4
points higher than it was at this
time a year earlier. Fifty-three
percent of Utahns rate business
conditions as good, a 2 percent
decline from November, and 49
percent of Utahns believe jobs are
plentiful, a 3 percent decline from
November.

Expectations for the next six
months increased 10.9 points in
December due to a more positive
outlook on future business condi-
tions. Forty-two percent of Utahns
think their household income will
be higher in six months, compared
to 38 percent in November, and
38 percent of Utahns think busi-
ness conditions will be better in
six months, up from 26 percent in
November.

Other metrics regarding eco-

Utah joins neighbors to build electric vehicle charging network

The governors of Colorado,
Utah and Nevada have announced
that they will work together over
the next year to develop comple-
mentary plans for building an
electric vehicle charging network
across key highway corridors in
their states.

The corridors will include
interstates 70, 76 and 25 across
Colorado; interstates 70, 80 and
15 across Utah; and interstates 80
and 15 across Nevada. In total,
the charging network will connect
more than 2,000 miles of highway.

“Regional collaboration is a
key driver to fueling our future
transportation options,” said Utah
Gov. Gary R. Herbert. “By work-
ing together, we can minimize
costs, ensure technological con-
sistency and serve as laboratories
of innovation.”

“This initiative recognizes
that our states will continue to
lead the country in the electric ve-
hicle market,” said Colorado Gov.
John Hickenlooper. “Our residents
and the millions of visitors to our
states will be able to drive elec-
tric vehicles from Denver to Salt
Lake City to Las Vegas — from
the Rockies to the Pacific.”

“The state of Nevada has
electrified many of its interstates
and highways, which has in-
creased access to our open roads
and promoted tourism and recre-
ation in our rural communities.
This collaboration will allow more
families, tourists and travelers the
ability to experience the freedom
and beauty of the great American
West,” said Nevada Gov. Brian
Sandoval.

The regional electric charg-
ing station network will address
“range anxiety,” the concern that
recharging may not be available
for long-distance travel or trips
outside of major cities, the states
said in a joint release. The elec-
trification of major regional cor-
ridors is expected to facilitate the
vehicle market transformation
and allow smaller communities to
“plug in” to the regional system.

Colorado, Utah and Nevada
have significant electric vehicle
market potential the statement
said. It cited in particular:

e Utah currently ranks sev-
enth in the U.S. for electric vehicle
adoption. The state also recently
unveiled its Mighty Five Corridor
initiative, which will make electric
vehicle transportation to its na-
tional parks possible, through the
installation of fast-charging sta-
tions along key interstates.

¢ Colorado offers a $5,000 tax
credit on electric vehicle purchas-
es, one of the best incentives in the

country. Colorado has also already
begun building charging stations
through the Charge Ahead Colo-
rado program. There are nearly
8,000 electric vehicles on the road
in Colorado today, compared to
less than 100 in 2011.

* Nevada is ranked 13th in
the nation for electric vehicles
with 2,104 electric vehicles and
31,937 hybrid vehicles registered
in the state. Nevada has a goal

to complete an electric highway
system serving the entire state by
2020. To support this effort and
promote greater connectivity be-
tween neighboring states, Nevada
has received acceptance from the
Federal Highway Administration
on the designation of four strate-
gic corridors within its borders as
Alternative Fuel Corridors, includ-
ing interstates 80 and 15 and U.S.
highways 95 and 50.

Evelar Solar opens Layton retail location

Salt Lake City-based Evelar
Solar is taking a new approach to
the marketing of rooftop solar gen-
erating systems with the opening
of the state’s first retail solar loca-
tion. Located in the Layton Hills
Mall in Davis County, the site
eliminates the need for sales repre-
sentatives coming to potential cus-
tomers’ homes, said Spencer An-
gerbauer, CEO and co-founder of
Evelar Solar.

“One of the biggest barriers
for consumers looking at solar is
that other companies typically re-
quire an in-home appointment to
purchase solar,” said Angerbauer.
“Evelar’s retail concept disrupts
the traditional way consumers
have purchased. Consumers are
able to interact directly with the
solar technologies first-hand at our
retail location and, more impor-

tantly, are able to purchase a solar
plan in five minutes or less, similar
to buying a cell phone or wireless
plan.”

Evelar will offer four pack-
aged solar options starting as low
as $49 per month, Angerbauer
said. In addition, consumers will
be able to work with Evelar per-
sonnel and proprietary technolo-
gies to analyze and recommend
customized configurations.
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nomic confidence, interest rates,
consumer spending and gasoline
prices include:

e Thirty-nine percent of con-
sumers believe the U.S. economy
will improve during the next 12
months, compared to 26 percent
in November.

e Sixty-seven percent of
Utahns think interest rates will go
up in the next 12 months.

e Twenty-five percent of
Utahns are likely to purchase a
major household item in the next
60 days, compared to 33 percent
in November.

e Sixty-seven percent of
Utahns believe the price of gaso-
line will go up over the next 12
months.

“In spite of a rocky, divisive
year of elections, Utahns’ con-
fidence in the economy closed
2016 at its highest level since be-
fore the recession,” said Randy
Shumway, CEO of Cicero Group,
a market research firm based in
Salt Lake City that does analysis
and data collection for the CAI.
“This optimism sets a favorable
tone for businesses and consum-
ers as we look ahead to the new
year.”
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Outdoor products company expands to SLC

Big Agnes, an outdoor products company based in Steamboat Springs, Colorado, is expanding
into Salt Lake City with opening of a 30,000-square-foot distribution center. According to a joint an-
nouncement from Salt Lake City’s new Department of Economic Development and the Economic
Development Corporation of Utah (EDCUtah), the company, which produces sleeping bags, pads and
tents, will locate its facility at 1810 S. 4370 W. with an initial staff of approximately 10.

The company’s distribution expansion plans are designed to help meet growing demand for prod-
ucts domestically and internationally and to decrease shipping time and increase efficiency, the re-
lease said. Big Agnes executives said that Salt Lake City was the clear choice for its growing needs.

“With its central location, Salt Lake City positions us relatively close to any of our U.S. retailers
but also not far from the West Coast for ocean freight shipments,” said Bill Gamber, co-founder and
president of Big Agnes. “Given its close proximity to our Colorado headquarters, costs of operation,
access to rail, major interstate highways and the airport, Salt Lake City just makes a lot of sense for
our business.”

“After being made aware of the opportunity at last year’s Outdoor Retailer show, we worked with
Big Agnes and their real estate team to help make this announcement possible,” said EDCUtah chief
marketing officer Mike Flynn.
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Bywater to lead Vivint Solar

Vivint Solar has named Da-
vid Bywater as CEO. He has been
acting as interim CEO since May,
according to a statement from the
residential solar provider based in
Lehi. The appointment is effec-
tive immediately.

“We strongly believe David
is the best can-
didate for the
CEOQ position,”
said Peter Wal-
lace, chairman
of the board at
Vivint. “He po-
sitions  Vivint
Solar to exe-
cute on its tre-
mendous opportunity to provide
clean, affordable energy to con-
sumers.”

As interim CEO of Vivint
Solar, Bywater made significant
gains in driving efficiencies in
the company’s installation pro-
cess, rationalizing its cost basis
and re-establishing closer collab-
oration with Vivint Smart Home,
said Wallace. He previously
served as the chief operating of-
ficer at Vivint Smart Home and
was responsible for customer op-
erations, human resources, field
service and supply chain manage-
ment for the smart home services
provider with more than 1 million
customers.

N

David Bywater

“I look forward to continu-
ing to build upon Vivint Solar’s
robust business in the emerging
residential solar market with the
board, the management team, our
partners and our talented team,”
Bywater said. “We will contin-
ue to focus on generating strong
growth predicated upon sound
unit economics, while striving to
consistently delight our custom-
ers with the best-in-class experi-
ence. As we seek to become the
most sustainable residential solar
company in the industry, Vivint
Solar is well-positioned to create
added value for our shareholders
and deliver upon its market poten-
tial.”

Prior to his role at Vivint
Smart Home, Bywater served as
an executive vice president and
corporate officer for Xerox and
was the chief operating officer of
its $1.8 billion state government
services business. He spent 10
years working at Affiliated Com-
puter Services, where he was re-
sponsible for the management of
several business units, which en-
capsulated more than 60 different
companies.

Bywater holds a bachelor
of science degree in economics
from Brigham Young University
and an MBA from Harvard Busi-
ness School.

Jobless rate down another 0.1%

Utah’s jobless rate contin-
ues to decline, shedding another
one-tenth of a percentage point
from October to November. The
Department of Workforce ser-
vices reported that approximately
46,600 Utahns were unemployed
and actively seeking work in No-
vember. Meanwhile, the nation-
al unemployment rate dropped
three-tenths of a percentage point
from October to November to 4.6
percent.

Utah’s nonfarm payroll em-
ployment for November grew by
an estimated 3.0 percent, having

added 42,100 jobs to the economy
since November 2015. Utah’s cur-
rent employment level registers
1,447,700.

“Utah experienced yet an-
other month of strong employ-
ment growth with the creation of
more than 40,000 jobs over the
last year,” said Carrie Mayne,
chief economist at the Department
of Workforce Services. “The un-
employment rate dropped for the
fifth consecutive month, signify-
ing a solid trend in absorbing job
seekers into the state workforce.”
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Questar Fueling Co. sold

American Natural Gas, a ma-
jor distributor of alternative motor
fuels based in Saratoga Springs,
New York, has acquired Questar
Fueling Co., a subsidiary of Que-
star Corp. of Salt Lake City. The
acquisition includes Questar’s
compressed natural gas (CNG) fu-
eling station in West Valley City as
well as fueling stations in Arizo-
na, Kansas, Texas, California and
Colorado.

Financial terms of the deal
were not disclosed.

Through the transaction,
ANG also acquired a new state-of-
the-art mobile fueling station de-
veloped by Questar. The self-con-
tained system can be mounted on
a trailer and transported wherever
a client needs temporary fueling
capability or backup redundancy,
ANG said in a release.

POST
from page 1

area truly represents the ‘Cross-
roads of the West,” opening up
great distribution opportunities
for our company, coupled with
a first-class quality of life to our
employees.”

“In partnership with Post,
we will be building an addi-
tional 1 million square feet of
industrial development in this
great city,” said Bradley J. Ross,
Freeport West president. “This
development is the first of what
we hope is many future opportu-
nities in and around the North-
west Quadrant area of Salt Lake
City. We look forward to work-
ing with Mayor [Jackie] Biskup-
ski and the council on this and
many other projects.”

Lara Fritts, director of Salt
Lake City’s Department of Eco-
nomic Development, said Post
had a tight timeline for the proj-
ect.

“Our team worked closely
with the city’s permitting de-
partment to provide Post with
the customer service they need-
ed to make this deal happen,”
Fritts said. “Post will undoubt-
edly set the precedent for the
types of high-quality companies
that meet the city’s goals and vi-
sion.”

Minnesota-based Post Con-
sumer Brands was formed in
2015 with the consolidation of
Post Holdings Inc.’s Post Foods
and MOM Brands cereal busi-
nesses. It has about 2,800 em-
ployees in the U.S. and Cana-
da, with production facilities
in Utah; Michigan; Minnesota;
North Carolina; Arkansas; lowa;
and Ontario, Canada.

Post’s brands include Alpha-
Bits, Better Oats, Bran Flakes,
Coco Wheats, DreamWorks, Fa-
rina Mills, Golden Crisp, Good
Morenings, Grape-Nuts, Great
Grains, Honey Bunches of Oats,
Honeycomb, Malt-O-Meal,
Mom’s Best, Oh’s, Pebbles,
Shredded Wheat, Raisin Bran,

DreamWorks, Weight Watchers
and Waffle Crisp.

Post’s cereal manufactur-
ing facility in Tremonton, Box
Elder County, produces several
varieties of Malt-O-Meal cere-
al. It has about 200 employees.
The plant opened in 2003. Post
says its plants in Utah and North
Carolina are the only new cereal
production facilities built since
2000, making them the most
modern in the industry.

Freeport West’s Utah prop-
erties include nearly 9.5 million
square feet in 31 buildings in and
around Salt Lake City and 10
buildings in Clearfield. The com-
pany owns more than 450 acres
of vacant land in northern Cali-
fornia, West Valley City and Salt
Lake City that is available for
future development or to build
to individual business specifi-
cations. Freeport West has been
developing, leasing and manag-
ing commercial real estate since
1963.

Salt Lake City’s Northwest
Quadrant includes about 28,000
acres that generally include ar-
eas west of Interstate 215 and
north of State Route 201 to the
northern and western boundaries
of the city, excluding Salt Lake
City International Airport, which
is east and adjacent to the quad-
rant boundary. More than 9,000
acres of land north of Interstate
80 is undeveloped. The North-
west Quadrant will be the site of
the state’s new prison.

The Northwest Quadrant
will be the subject of planning,
designing and building of an in-
frastructure backbone over the
next two years, as well as the cre-
ation of an economic implemen-
tation plan for the area. Through-
out 2017, the city will review and
complete zoning considerations,
develop a plan for future road-
ways, and complete the econom-
ic implementation plan. The goal
is to complete the infrastructure
backbone by the end of 2018 —
two years before construction is
completed on the new prison.

OLDROYD
from page 1

mented rule were to exceed the
expected impact, that could trig-
ger a more-robust analysis, Park-
er said.

Oldroyd noted that most
rules created from legislative
measures are clarifications of ex-
isting rules.

“They’re relatively inconse-
quential, and to do a full-blown
analysis of each one of those
would be really expensive and
a big use of staff time,” Oldroyd
said.

“It seems to me that if
there’s a fundamental shift in
policy — for example, if there’s
new regulation creating a new
incentive or something like that
— that that burden ought to be at
the Legislature to do a cost-ben-
efit analysis before they pass the
statute. That would be the logical
spot to do it, and then the rules
could describe from that new
statute basically how it conforms
with the cost-benefit analysis of
the Legislature. That would be a
much better use of time, and it
would at least make the Legisla-
ture look at what the hell they’re
doing.”

Parker said that doing cost-
benefit analyses during the Leg-
islature’s general session “would
be tough.” But Utah could estab-
lish a threshold. In California,
he said, cost-benefit studies are
conducted on legislation that has
expected impacts over $100 mil-
lion, based on initial analyses.

“Really,” Oldroyd said,

“it’s going to require some kind
of threshold because if you have
every rulemaking [action] do an
analysis like that, it’s going to
ruin budgets.”

Parker said that Utah needs
to determine what depth and
scope is needed for cost-benefit
studies. “The current code only
requires agencies currently to
do a stated impact, a qualitative
statement of ‘there’s potential-
ly an impact’ or ‘we can foresee
an impact’ but there’s no require-
ment for them to do a substantive
analysis of the potential impact,”
Parker said. “That was a big con-
cern for us.”

The chamber’s report says
Utah’s regulatory structure “is
becoming outdated as 21 states
have adopted more robust analy-
ses of their regulations.”

“Twenty-one states do it bet-
ter than us,” Parker said. “We
don’t know if what those 21
states are doing are worth the
staff time, the fiscal cost to the
state, the growth of government
that it would take to do cost-ben-
efit analysis on every single ad-
ministrative rule, but we know
there’s a better model than what
we’re doing now.”

And such analyses are need-
ed because “without the numbers
in place, we don’t have a good
way of putting our arms around
the administrative state in our
state and saying how much regu-
lations are actually costing Utah
businesses in aggregate,” Parker
said.

Virginia is among the 21
states and “saw a monumental
shift in the regulatory climate

when they did it,” Parker said.
Colorado likewise put in place
a more-stringent small-business
cost-benefit analysis requirement
“and they feel like that’s unlocked
a lot of entrepreneurial activity,”
he said. “So we do have tangible
examples in the other states that
have done it, that it’s paying divi-
dends for them.”

Parker added that having bet-
ter cost-benefit analysis in place
could help when Utah is recruit-
ing businesses to the state. “I
think a big thing for the [recruit-
ment] team as they go out is,
saying that we’re vigilant about
regulations while we’re the best
state for business is a big arrow
in the quiver, to say we’re not
taking it for granted, and so part
of this [reform] is just making
sure that we’re marketing to our
strengths.”

The chamber report calls for
better evaluation on the costs of
Utah’s rules to individuals, busi-
nesses and the state’s economy;
reforms that will stop unneces-
sary regulations; improvement
in transparency and oversight of
Utah’s rules; and achieving a na-
tional model through consider-
ing a more robust analysis on the
costs and benefits of rules.

Among previous state regu-
latory reform efforts, the most
recent came in 2011, when Her-
bert’s business regulation review
found that 48 percent of Utah’s
rules substantially affect busi-
nesses. More than 300 rules were
modified or eliminated. In 2015,
less than 3 percent of rules had a
robust analysis about their poten-
tial cost to business, the chamber
report states.
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Industry Briefs are provided as
a free service to our readers.
Company news information may
be sent to brice@slenterprise.
com. The submission deadline is
one week before publication.

ACCOUNTING

¢ Pinnock, Robbins, Posey
& Richins PC (PRPR), Salt Lake
City, has purchased the accounting
practice of Alfred J. Kofoed. He
will remain with PRPR in an of-
counsel role as he phases into
retirement over
the next five
years. Kofoed
was previ-
ously a part-
ner in the Salt
Lake City firm
of  Nievaard,
Kofoed & Teran
PC for 24 years
and has 40
years of experi-
ence in public
accounting. He
began his pub-
lic account-
ing career
with Arthur
Andersen  in
its Los Angeles office, where
he worked in the commercial
audit department for over three
years. Kofoed has specialized in
the construction, architectural and
wholesale industries and serves a
number of physician-based busi-
nesses and their owners. He also
serves many not-for-profit asso-
ciations and provides a number
of ERISA audits. The firm also
announced that Kevin Crump, a
long-time audit and tax manager
with NKT, is also now a mem-
ber of the PRPR client service
team. Crump has 26 years’ public
accounting experience. He was the
chief financial officer of a large
Utah-based grocery store chain for
eight years, and began his public
accounting career with Fox and
Co., a firm that was eventually
acquired by Grant Thornton.

Alfred Kofoed

Kevin Crump

ARTS/ENTERTAINMENT

e The Gateway in downtown
Salt Lake City has used its store-
fronts to display art from local
artists during the holiday season.
With help from the Salt Lake
City Arts Council, the Urban
Arts Alliance, the University of
Utah, the Downtown Alliance
and others, The Gateway’s Art
Shop Project brought local artists
the opportunity to fill storefronts
with art and video installations.
Participating artists include David
Baddley, a professor of art/pho-
tography at Westminster College;
Camille Overmore, a University
of Utah communications gradu-
ate and current sculpture student;
Soon-Ju Kwon; Brady Peterson;
Sarina Villareal; Sarah Peterson,

Industry Briefs

a senior at the University of Utah;
Briana McLaren, a full-time art
student at the University of Utah;
Carol Sogard, Michelle Guymon
and Helen McNally; and The
Sign Witches.

BANKING

e Bank of Utah, Ogden, has
elected Kimberlee Kennedy as a
bank officer and
appointed her
as internal audit
manager. She
will oversee the
outsourcing of
all internal audit
functions at the
bank. Her expe-
rience includes
several years as
a senior auditor for Deloitte &
Touche.

* Mountain America Credit
Union, West Jordan, has select-
ed Kelly Albiston as senior vice
president of digital banking. He is
responsible for the overall product
development
and supervision
of the compa-
ny’s online and
mobile digital
banking chan-
nels. Albiston
has nearly four
years of expe-
rience as vice
president of information technol-
ogy at Mountain America. Prior
to that, he spent over a decade
helping establish and grow Orbit
Medical. Albiston earned a bach-
elor’s degree at the University of
Utah and a master’s of business
administration at Brigham Young

Kimberlee
Kennedy

Kelly Albiston
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CONSTRUCTION

e Sundt Construction Inc.
has opened an office in Salt Lake
City. The expansion will enable
the full-service general contrac-
tor support its ongoing transporta-
tion construction work throughout
the region while helping the state
meet its growing infrastructure
needs. Larry Luke will lead the

office as area manager. The com-
pany has about 1,600 employees
in offices in Utah, Arizona, Texas
and California.

CONTESTS

* Nominations are being
accepted through Feb. 10 for the
Utah Innovation Awards 2017,
presented by Stoel Rives LLP and
the Utah Technology Council
(UTC). The awards program rec-
ognizes Utah’s best innovations
and the companies that created
them. Innovations from all indus-
tries, and in all areas of tech-
nology and business, are eligible
for consideration if they meet
the eligibility requirements. Past
years’ categories have included
Clean Technology and Energy;

Computer Hardware/Electrical
Device; Consumer Software
(including social media and

mobile apps); Enterprise Software,
Cloud and Big Data; Life Science/
Bio Tech; Life Science/Medical
Device; Mechanical/Chemical/
Manufacturing; and Outdoor/
Consumer Products. Nominations
will be evaluated by a commit-
tee of approximately 80 repre-
sentatives from private industry,
government and higher education.
Up to two finalists and one win-
ner may be selected from each
category. Award winners will be
announced at an awards presenta-
tion April 20. The online nomina-
tion form is at https://www.utahin-
novationawards.com/utah-innova-
tions-nomination-multipage/.

CORPORATE

o ISA Scientific, Salt Lake
City, has completed a rebrand and
is now operating under a new
name, Ananda Scientific. The
company is focused on making
non-psychoactive, safe and effec-
tive therapeutic products based
on cannabis plant chemistry. The
company said the rebranding was
done to capitalize on the global
cannabidiol (CBD) market, which
is anticipated to reach $2.1 billion
in consumer sales by 2020.

DIRECT SALES

* ForeverGreen Worldwide
Corp., Lindon, has appointed
Shane Manwaring as general
counsel and Dan Eastman as chief
information officer. Manwaring
most recently served as vice presi-
dent of legal at the company. He
has more than nine years of legal
experience on both a domestic
and international level, with seven
years’ experience in the direct sell-
ing industry. Eastman has several
years of experience in information
technology, project management
and direct selling for several large
companies, most recently as vice
president of information technol-
ogy at ForeverGreen.

EXPANSIONS

* Online retailer Overstock.
com Inc., Salt Lake City, has com-
pleted plans to open a customer
care call center in Grays Harbor
County, Washington, bringing at
least 150 jobs by Ma