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Comic Con credits social media for creating buzz

Brice Wallace
The Enterprise

Another Salt Lake Comic Con event
will take place later this month, on the heels
of three record-setting gatherings that used
social media to build buzz.

The Comic Con and Fan Xperience
(FanX) shows in Salt Lake City were suc-

cessful because they used social media
to boost chatter rather than sell things,
Bryan Brandenburg, Salt Lake Comic Con
cofounder and chief marketing officer,
recently told a Salt Lake City crowd.

Getting people to talk on social media
about the upcoming events built momentum
that eventually resulted in huge crowds,
Brandenburg said.

“We had people talking about us, and

we gave them interesting things to talk
about,” he said at the Pushbutton Utah
Digital Summit, a gathering of digital media
devotees where Comic Con earned the
“Best Use of Digital Media” honor.
Brandenburg said event organiz-
ers plugged into the psychology of likely
attendees and used social media to entertain

see COMIC CON pg. 5

Rob (left) and Robbie Meier of Meier's Catering finish serving a roast pig at a corporate golf outing
last summer. The company says its business is up because "business is good in Utah."

State's economic climate cooking
for Utah's caterering businesses

Sheena Steedman
The Enterprise

The economy in Utah is boosting sales
for local catering companies. One of the
many companies that is reporting growth is
Le Croissant Catering, 1578 S. 300 W., Salt
Lake City, which saw business improve in
2014 and attributes it to the increase in the
economy.

“Business has been going up the last
three years,” said Chris Sanchez, the com-
pany’s director of events.

The company was founded 40 years
ago as Pat’s Weddings by Pat Slader,
and then she changed its name when she
bought Le Croissant Cafe in 1995. There

are currently 45 full-time employees and
about 150 part-time employees, depending
on the season. The number of employees
increased last year, according to Sanchez,
and they hope to be in a new building in
less than five years. Sanchez added that
they don’t foresee any slow seasons any-
more.

Mary Craft, the owner of the 31-year-
old Culinary Crafts, 357 W. 200 S., Salt
Lake City, said that business has escalated
and that this is due to several things, includ-
ing all the new businesses that have moved
to the Point of the Mountain.” She said
businesses are the last to gain confidence
in a recovering economy, but once they do,

see CATERING pg. 12

Utah consumer
attitude returns
to Sept. level

After several months of increases, Utah
consumers’ attitudes slipped a little in De-
cember.

The Zions Bank Utah Consumer At-
titude Index (CAI) declined 7.5 points to
109.3 in December, returning to a level last
seen in September.

Zions said consumers are more con-
cerned about job availability, but attitudes
are still quite high in Utah and indicate a
strong economy. The index is 13.2 points
higher than its level one year ago.

In comparison, consumers in Utah still
are more confident than consumers nation-
ally. The national Consumer Confidence In-
dex (CCI) grew 1.6 points to 92.6 from No-
vember to December.

“Consumer attitudes about current busi-
ness conditions are generally high and re-
flect positively on the holiday shopping sea-
son we have just experienced,” said Scott
Anderson, president and chief executive of-
ficer of Zions Bank. “While expectations are
a little hesitant going into the new year, we
can expect the momentum of an economi-
cally positive year to continue to propel us
into a successful 2015.”

In Utah, the Present Situation Index,
which measures how consumers feel about
current economic conditions, decreased 0.5
points to 117.4 in December. The Expecta-
tions Index, the sub-index of the CAI that
reflects how consumers feel about econom-
ic conditions six months from now, dropped
12.2 points to 103.9.

see CAl pg. 3
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50,000 Utahns enroll/re-enroll in
ObamaCare, 89% are subsidized

Nearly 50,000 Utahns selected healthcare plans through the
federally administered Health Insurance Marketplace leading up
to the Dec. 15 deadline for coverage starting Jan. 1.

A report released last week by the U.S. Department of Health
and Human Services (HHS) indicated that 49,740 Utahns picked
plans by the deadline. Half re-enrolled, while half signed up for the
first time.

The report also showed that more Utahns — 89 percent —
were determined eligible for financial assistance to lower their
monthly premiums, compared to 82 percent who selected plans
during a similar period a year ago.

The department said that because the automatic reenrollment
process for the 37 states, including Utah, using the HealthCare.gov
platform began on Dec. 16 and was completed for the vast major-
ity of consumers on Dec. 18, the report with data through Dec. 15
does not fully capture the number of people who selected plans
leading up to the deadline for Jan. 1, 2015, coverage.

Open enrollment in the marketplace began Nov. 15 and con-
tinues through Feb. 15. The Dec. 15 deadline was for coverage be-
ginning Jan. 1,2015. The deadline is Jan. 15 for consumers to have
coverage effective Feb. 1.

“We’re pleased that in Utah 49,740 people signed up for mar-
ketplace coverage during the first month of open enrollment,” HHS
Secretary Sylvia M. Burwell said. “The vast majority were able to
lower their costs even further by getting tax credits, making a dif-
ference in the bottom lines of so many families.

“Interest in the marketplace has been strong during the first
month of open enrollment. We still have a ways to go and a lot of
work to do before Feb. 15, but this is an encouraging start.”

Nationwide, more than 4 million people signed up for the first
time or re-enrolled in coverage for 2015 during the first month of
open enrollment. That includes more than 3.4 million people who
selected a plan in the 37 states that are using the HealthCare.gov
platform for 2015 and more than 600,000 consumers who selected
plans in the 14 states that are operating their own marketplace plat-

form for 2015.

is free.

ib_2014Dec_enrollment.pdf.

HHS also released a weekly enrollment “snapshot” that cap-
tures more recent enrollment activity in the marketplace. It indi-
cates that from Nov. 15 to Dec. 26, nearly 6.5 million consumers
selected a plan or were automatically re-enrolled.

Consumers can find local in reviewing marketplace options at
Localhelp.healthcare.gov/ or by calling the Marketplace Call Cen-
ter at 1 (800) 318-2596. Translation services are available. The call

The full monthly enrollment report is available at http://aspe.
hhs.gov/health/reports/2014/MarketPlaceEnrollment/Dec2014/

Handi Quilter sold to Blue Point

High Road Capital Partners
has sold portfolio company Handi
Quilter. The Utah-based company
is a developer and manufacturer
of mid- and long-arm quilting
machines for the consumer quilt-
ing market. The company was
acquired by Blue Point Capital
Partners. Transaction terms were
not disclosed.

“In the three years High Road
owned Handi Quilter, revenues
grew by 76 percent,” said Bob
Fitzsimmons, High Road’s man-
aging partner. “Handi Quilter
exemplifies our strategy of buy-
ing niche leaders and working
with management to build bigger,
more efficient and qualitatively
better businesses. In partnership
with Handi Quilter’s outstanding

management team, we executed
our value creation strategy by
introducing product line improve-
ments and extensions, expanding
distribution capabilities, and pen-
etrating a large base of enthusiast
quilters.”

Mark Hyland, CEO of Handi
Quilter Holdings Inc., said, “With
High Road’s support, we have
achieved strong organic growth in
North America while expanding
into new international markets.
We made significant investments
in product technology and innova-
tion, and in our team, consumer
education and training programs.
These investments have helped
strengthen the Handi Quilter brand
and deepen our relationships with
quilters worldwide.”

GOED joins agencies to buy Google Maps images

Brice Wallace
The Enterprise

The Governor’s Office of
Economic Development (GOED)
has joined a partnership of state
and county government agencies
looking to buy high-resolution
aerial images that can be used for
economic development and other
government activities throughout
the state.

The GOED board, at its
December meeting, approved
spending up to $68,000 for the
Google aerial imagery — part of
$1.1 million pooled from several
government entities.

Bert Granberg, director of
the state’s mapping service, the
Automated Geographic Reference
Center (AGRC), said the state cur-
rently has high-res images, with
6-inch resolution, for sites along
the Wasatch Front, but outside
that area the resolution is 1 meter.
The purchase of imagery from
Google would give all govern-
ment agencies in the state access
to the higher-resolution images of
all parts of the state.

The purchase, expected to be
made in January, would give Utah
perpetual public rights to the cur-
rent images (a “base map”) and
allow it to buy updates “at a very
favorable price” of $30,000 a year,
he said.

But, relatively speaking, it’s
a great deal — at least five times

less expensive than the agencies
can obtain aerial images on their
own, he said. One imaging project
in Tooele County alone was con-
tracted for $200,000, he said.

Agencies in the Utah High
Resolution Aerial Photography
Partnership include the Department
of Environmental Quality (DEQ);
the 911 Committee; the Department
of Natural Resources; GOED;
Salt Lake, Duchesne and Uintah
counties; and the Department of
Transportation.

The goal is to increase the
quality and efficiency of govern-
ment services. Among the uses
of the images are transportation
and air quality emission inven-
tories; local community plan-
ning; transportation planning and
design; public lands and resource
management; Utah business and
recreation/tourism  opportunity
promotion; emergency response;
assessment of the health of natural
ranges and forests; public utilities;
water delivery system planning;
voter address assignments; and
property tax assessment.

Regarding resource manage-
ment, Granberg said state officials
“just haven’t had this quality of
an information resource to back
up the management and decision-
making with regard to public lands
before.”

The need for high-resolution
images is timely, he said, because
if the Uintah Basin becomes a
non-attainment area, meaning it
is unable to meet federal air qual-

ity standards, an emissions inven-
tory could help the state find areas
where overall oil and gas emis-
sions can be reduced, which would
allow new production to come
online.

Brad Petersen, director of
Utah’s Outdoor Recreation Office,
part of GOED, said various entities
in the past have tried to make their
own online maps, for example, in
getting 10,000 miles of trail data.

But problems arise when the
base layer map is low resolution,
as it is outside the Wasatch Front,
“and when you’re trying to put a
mountain bike trail over the top of
it and say, ‘Here’s where it is,” all
you can see is this really nice line
over a whole bunch of fuzz,” he
said.

The new images are critical
in the development of a state-
wide, interactive recreation map,
he said.

The use of publicly avail-
able Google Maps and Google
Earth is limited, Granberg said.
Without the licensing of the high-
resolution images, the state cannot
create derivative products on top
of Google Maps. The purchase
would allow the agencies to have
the images on their digital plat-
forms.

“There’s a high amount of
interest in this,” Granberg said,
“and people have been moving
quickly to put it in place.”

Texas firm acquires American Fork's BidSync

Periscope  Holdings has
acquired BidSync, the American
Fork-based developer of cloud-
based procurement and bid noti-
fication solutions for the public
sector. The combined company
will retain the name Periscope
Holdings. The transaction closed
in December.

BidSync is best known for its
eSourcing solutions and for having
the largest government bid notifi-
cation system in North America,
enabling suppliers and vendors
to identify and respond to more
bid opportunities while Periscope
has created a strong reputation
in eProcurement. Both companies
are pioneers in the industry and
have been instrumental in creat-
ing the solutions that have trans-
formed public procurement over
the past 15 years.

This acquisition was supported
by Periscope’s private equity part-
ner, Parthenon Capital Partners.
Through  Parthenon Capital
Partners, the combined company
will have access to strong institu-
tional sponsorship and the growth
capital necessary to drive further
innovation to ensure it contin-

ues to offer the industry’s leading
eProcurement and bid notification
solutions. Parthenon’s investment
recognizes Periscope’s strong his-
tory of thought leadership, con-
sistent growth and profitability,
and commitment to transform-
ing public procurement. In addi-
tion, it will support the combined
company’s future operational and
product development plans and
its drive to remain the leaders in
purpose-based procurement.

“Our acquisition of BidSync
is incredibly exciting and we are
thrilled to bring these two pub-
lic procurement industry lead-
ers together,” said president and
CEO of Periscope Holdings Brian
Utley, who will lead the merged
company. “We look forward
to continuing to deliver on the
promise of purpose-based pro-
curement, which has always been
Periscope’s value proposition and
reason for existence. I am particu-
larly grateful for our partnership
with Parthenon Capital Partners,
which allowed us to form a new
public procurement powerhouse.*

“We are enthusiastic about
joining the Periscope team,” said

Fred Tillman, BidSync CIO and
interim CEO, who becomes the
combined company’s CIO. “The
combination of these two ePro-
curement pioneers will have tre-
mendous benefits to our custom-
ers and the eProcurement industry
as a whole. Not only will this
transaction bring together the two
industry-leading eProcurement
products for the public sector and
higher education, but it also will
enable BidSync and Periscope
to drive further innovations that
enable better purchase interactions
between agencies and vendors.”

Brian Golson, managing
partner at Parthenon Capital
Partners, said, “We’re thrilled to
partner with Brian Utley and the
Periscope/BidSync executive team
to aggressively grow the company.
Periscope is poised to continue to
build upon its leadership position
in the government and education
procurement industry.”

BidSync employees will join
the Periscope Holdings team,
led by Utley. Periscope is head-
quartered in Austin, Texas, and
BidSync will retain its location in
American Fork.
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Famous Brands buys Utah's Maxfield Candy Co.

Famous Brands International,
the parent company of TCBY
Yogurt and Utah’s Mrs. Fields
Cookies, has announced that its
subsidiary Mrs. Fields Confections
has acquired virtually all of the

assets of International Confections
Co. LLC that does business in
Utah as Maxfield Candy Co., The
transaction includes Maxfield’s
brands Maxfield Candy and Nutty
Guys.

“We are extremely excited
that the Maxfield Candy brand,
whose previously owner was a
long-standing Mrs. Fields licens-
ee, will officially join our fam-
ily as we continue to expand the

CAl
from page 1

Utahns’ confidence that cur-
rent business conditions in Utah
are good increased two points to
52 percent in December, which
surpasses November’s record-high
of 50 percent. The current outlook
on job availability declined three
points, from 40 percent in Novem-
ber to 37 percent of Utahns believ-
ing jobs in their area are plentiful
in December.

While business conditions are
good, there is slightly more hesi-
tation about the employment situ-
ation in spite of little variance in
actual employment rates. Utah’s
employment rate remained steady
at 3.6 percent from October to No-
vember. The Utah Department of
Workforce Services’ November
employment report released re-
cently showed that employment
in November grew by an estimat-
ed 3.3 percent annually, adding
43,400 jobs to the economy since
last year.

Expressed sentiment that
business conditions will be better
six months from now decreased
six points from November to De-
cember, dropping from 34 percent

to 28 percent. The percentage of
Utahns who think the number of
jobs available in their area will be
higher six months from now also
dropped six points in December
from 33 percent to 27 percent. In-
come expectations decreased the
most from month to month, with
those expecting an increase in their
total household income in the next
six months dropping from 31 per-
cent in November to 24 percent in
December.

In line with current gasoline
price trends, fewer Utahns ex-
pect gasoline prices to increase in
the next year, and the highest per-
centage on record expect prices to
decrease. Fifty-seven percent of
Utahns in December expected gas-
oline prices will increase over the
next 12 months. The average esti-
mate is that they will increase by
48 cents. Nearly a quarter, 24 per-
cent, expected gasoline prices to
go down, with the average decline
totaling 29 cents.

Gasoline prices have been
dropping steadily since July and are
24 percent lower than they were at
this same time last year. Part of the
decline in gasoline prices is due to
seasonal price decreases that occur
every winter. Gasoline prices have

also been influenced by the steep
decline in crude oil prices in recent
months.

As economic price indicators
continue to show slow increases
in prices, consumers’ expectations
have followed suit. Just over a
third of consumers expect interest
rates for borrowing money to stay
the same. Interest rate trends have
had little impact on the expecta-
tions of prices for consumer goods
in general. Seventy percent of
Utahns expect prices of consumer
goods to increase, which is down 1
percent from November. Twenty-
five percent of Utahns expect con-
sumer goods prices to remain the
same, which is down 2 percent in
December. There was virtually no
change in expectations of invest-
ment interest rates — 38 percent
of Utahns expect a $1,000 invest-
ment in their 401(k) to be worth
more than $1,000 one year from
now, unchanged from November
to December.

The Zions Bank CAI report is
available at www.zionsbank.com/
cai. Analysis and data collection
for the CAI are done by The Cice-
ro Group, a Salt Lake City-based
market research firm.
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iconic Mrs. Fields and TCBY
brands throughout the world,”
said Joyce Hrinya, interim CEO
of Famous Brands.

“With a renowned heritage
as a premium confectioner dat-
ing back nearly 70 years, the
Maxfield Candy brand is an ideal
fit and I'm confident that the
addition of these delicious treats
to the Famous Brands portfo-
lio will delight our existing and
future customers. We look for-
ward to bringing as many of these
employees as practical and have
already extended some offers to
join Famous Brands.”

“As a long-standing partner
to Mrs. Fields, Maxfield Candy
is a natural addition to our portfo-
lio,” said James Zenni, chairman
of Famous Brands. “The Famous
Brands team has worked tireless-
ly to capitalize on the significant
potential of the company’s plat-
form, and today, TCBY and Mrs.
Fields are distinctly positioned
in their respective markets and
expanding rapidly.”

Famous Brands is a portfolio
company of Z Capital Partners
LL.C., a leading private equity
firm with approximately $1.9 bil-
lion of regulatory assets under
management.
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Take your small business to the next level with solar incentives. It only takes a few minutes

to apply and going solar means reducing energy usage and long-term savings. The Utah

Solar Incentive Program will accept applications from January |5 through January 28, 2015.

To apply, call 1-888-221-7070 toll free or vé Bg\CNKEK MOUNTAIN

Let’s turn the answers on.

visit rockymountainpower.net/solar.

© 2014 Rocky Mountain Power
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Organizations, individuals may submit nominees for governor's science & tech honors

Nominations are being ac-
cepted through Jan. 26 for the
2014 Governor’s Medal for Sci-
ence and Technology Awards.

The Governor’s Office of
Economic Development (GOED)
and the Utah Science Technology
and Research Initiative (USTAR)
are accepting nominations for the

27th annual awards, which will be
presented by Gov. Gary Herbert at
a dinner in March.

The Governor’s Medal award
program was established in 1987
to recognize those who have pro-
vided distinguished service or
made significant career achieve-
ments that have benefited Utah in

CATERING
from page 1

they “skyrocket.”

She currently has 50 full-
time employees and 100 part-time,
and has added 10 full-time in the
last year. Recently, she built a
new location from the ground up
— 19,000 square feet in Pleasant
Grove. She has catered events for
Oprah Winfrey in Park City.

Utah Food Services, 100 S.
West Temple, Salt Lake City, also
reported its sales having gone up.
Kate Sullivan, director of market-
ing and spokesperson, said the
rise in sales was economy-driven
and that “people are excited” and
“budgets are looser.” The com-
pany has been under the same
owner, Robert Sullivan, for 20
years. There are currently 100 full-
time employees. Kate Sullivan
said the company is planning on
expanding, even though it already
has three locations in Utah.

Elizabeth’s Custom Catering,
founded in 1995 and located at
1645 W.2200 S., West Valley City,
also has seen a rise in business.
Co-owner Ken Copeland attributes
this to the large contracts, repeat
customers and new marketing
techniques. “It is more Internet-
based,” he said. Most of the com-
pany’s clients are corporations.
Currently, there are 20 employees,
including three more part-time
employees in. Copeland plans
on expanding the business from
6,000 to 10,000 square feet at the
same location.

Cuisine Unlimited, 4641
S. Cherry St., Salt Lake City, is
owned by Maxine Turner, who has
been in business for 35 years. She
has over 100 employees and four
divisions in her business: floral,
rental, special events and cafe/cui-
sine. She hired approximately 10
new employees in 2014, including
two people in manager positions.
The company recently received a
10-year contract and she does plan
to expand the business. Although
she said that many small business
are still recovering from the reces-
sion, her business saw growth in
2014, even considering that she
had two major projects the years
prior that she didn’t have in 2014.

The co-owner of Brown
Brothers Catering, 1675 N.
Freedom Boulevard, Provo, Tony
Black, said that the 10-year-old
business has grown and he attrib-
uted this to retaining current clien-
tele while gaining new clients. He

has eight full-time employees and
60 part-time. He added two full-
time employees in 2014.
Previously, Black was the chief
operational officer of a law firm
until he bought the catering com-
pany in 2005 and started focus-
ing on homemade food, where he
assures everything is made from
scratch and with as many local
products as possible. The execu-
tive chef, Joseph Mara, worked
as a chef at renowned resorts such
as The St. Regis New York and
Silver Creek in Deer Valley before
joining Brown Brothers Catering.
Apple Spice Junction, 2235
S. 1300 W., Salt Lake City, is
well-known for its corporate cater-
ing. Owner Randy Clegg attributes
recent success to a upward surge
in the economy. The company was
founded in 1988, and has six loca-
tions in Utah. It has a total of 90
employees. Clegg has increased
his employees by 20 people in the
last year. Clegg said he is always
looking to expand to more stores.
Meier’s Catering, 4730 S.
Holladay Blvd., Salt Lake City,
owned by Robert Meier, was up in
its regular business in 2014 when
not accounting for the big year the
company had in 2013 in meals
served under contract to firefight-
ers because of the large number
of wildfires in Utah that year. He
believes the upswing is econo-
my-driven because “business is
good in Utah.” The company was
founded in 1990. He has seven
full-time and 20 part-time employ-
ees. The number of employees
hasn’t changed since 2013 and
there are no plans for expansion.
Meier explained that “people don’t
understand what most caterers do;
weddings are a small portion.”
According to Craft, Utah is
very much a “destination location”
and the recession helped bring
businesses to Utah as an alterna-
tive to more expensive destina-
tions. This opportunity gave Utah
exposure, and now the implica-
tions are helping Utah businesses,

including catering companies

PUBLIC NOTICE

In accordance with Sec 106 of
the Programmatic Agreement,
T-Mobile West, LLC plans to
place antennas onto an exist-
ing antenna structure at 12943
S. 700 E., Draper ,UT 84020.
Please direct comments to Vi-
taly M. at 714-508-4100 re-
garding site SLO1255A.

the areas of science and technol-
ogy.

Nominations can be made in
one of five categories: Academic,
Science Education, Industry —
Individual (independent inventors
and entrepreneurs), Industry —
Company (for-profit or nonprofit),
and Government.

The two-step nomination
submittal process can be start-

ed with a one-page form avail-
able at http://business.utah.gov/
programs/state-science-advisor/
governors-medals/. Nominations
should be addressed to GOED,
Attn. Science Medals, 60 E. South
Temple, Third Floor, Salt Lake
City, UT 84111.

Nominees selected from the
first round of applications may be
asked to submit a more complete

application package that would in-
clude letters of recommendation.

Any Utah resident or organiza-
tion may submit nominations, and
all nominations must be received
by 5 p.m. Jan. 26. Nominees must
meet specific requirements detailed

on the “Procedures and Criteria”
page on the GOED website.

COMIC CON
from page 1

them, often with images or videos.
In turn, they shared the amusing
elements with their social media
friends.

“We weren’t going to go on
social media to try to sell some-
thing,” he said. “We had to be
the most interesting entertainment
channel we could be, to have that
conversation and then turn those
strangers into friends and fans and
then eventually into customers.”

It certainly worked. The inau-
gural Comic Con in September
2013 at the Salt Palace had more
than 72,000 attendees, making
it the largest convention in Salt
Lake City history and the largest
first-year Comic Con in North
American history. AFanXperience
(FanX) event the following April
had 100,000 attendees. The sec-
ond Comic Con, in September,
topped that with 120,000 attend-
ees.

Organizers’ use of social
media to market the events
allowed them to reach more than
1 million people within 600 miles
of Salt Lake City for the first
show. Last September, the social

media channel reach was 3.5 mil-
lion people throughout the West.

“There’s a lot of people that
say, ‘Utah is just a geeky and
nerdy state.” Well, that definite-
ly helps,” Brandenburg said to
laughs. “But we were able, using
our social media channels, to edu-
cate people that Comic Con was
more than a comic convention,
that if you liked Spider-Man and
Superman and Batman and the
Avengers and even the ‘Walking
Dead,” these are all based on
comic book characters, so social
media allowed us to have a con-
versation for months prior to our
first event and convince people
that comic conventions were for a
lot of people.”

Comic Con was able to
“articulate the product” using
social media, telling about the
brand and the convention “one
post at a time on Facebook, and
we ended up posting hundreds
and hundreds of communications,
mostly through visual images and
video,” he said.

After having the idea of a
Salt Lake Comic Con in February
2013, organizers launched a web-
site two months later. Across all
platforms, the event has about
200,000 followers and reached

3.5 million people during Comic
Con last September.

“And that’s the kind of mas-
sive growth you can achieve with
social media. ... You can use
social media to really have a con-
versation to create critical mass
on a lot of things, anywhere from
using Kickstarter to fund some of
your projects, to engaging your
fan base between product ships,”
Brandenburg said.

“It’s an incredible tool. But
the lesson we learned was not to
go on there and sell, but to enter-
tain and engage and give them
something that they wanted to
share.”

Organizers used their web-
site, online word-of-mouth (which
they rewarded with tickets to the
show) and Facebook to increase
discussion about and excitement
for the events. TV, radio and
newspapers were “not unimport-
ant, but we found that the major-
ity of our traction and our ability
to create a brand out of nothing
occurred on social media because
it wasn’t advertising; it was a con-
versation that was entertaining,”
Brandenburg said, adding that
“Facebook is clearly the mother
ship for what we do.”

UTAH

Utah Private Health Exchange is not affiliated with any State Exchange
or Federal Marketplace. Insurance License #46845 and #485041.

PRIVATE HEALTH EXCHANGE"™

www.UtahPHE.com | matt@UtahPHE.com
PH 801.463.0330 | FX 801.463.0509
P.O. Box 520928 | Salt Lake City | UT 84152
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ASSOCIATIONS

e Members of Utah’s 29 coun-
ty farm bureaus elected farm and
ranch leaders recently at the Utah
Farm Bureau Federation annual
convention in Layton. Delegates
re-elected Park City sheep rancher
Stephen Osguthorpe to his eighth
two-year term as vice president of
the Utah Farm Bureau Federation.
John Ferry, a cattle rancher from
Corinne, was elected to the State
Board of Directors for District 1
(Box Elder, Cache and Rich coun-
ties), replacing fellow Box Elder
County farmer and rancher Scott
Sandall. Joél Hatch, a rancher
from Castle Dale, was elected
to the State Board of Directors
for District 5 (Carbon, Daggett,
Duchesne, Emery, Grand, San
Juan and Uintah counties), replac-
ing Uintah County rancher Scott
Chew. Both Sandall and Chew
were recently elected to the Utah
House of Representatives. Ken
Patterson, a cattle rancher from
Syracuse, and Craig Laub, a
hay farmer from Beryl, also were
re-elected to two-year terms on
the Utah Farm Bureau Board of
Directors. Re-elected to the State
Farm Bureau Women’s Committee
were Waneta Fawcett of Henefer
for District 2, Alice Johnson of
Orem for District 4, and Vicky
Bastian of Sigurd for District 6.
Three new couples were elected to
serve on the state Young Farmer
& Rancher Committee: Kenny
and Jamilla McFarland of West
Weber, Wayne and Melonie
Brinkerhoff of Nephi, and Kade
& Penni Wasden of Aurora.

e The Utah Chapter of the
Appraisal Institute, at its annual
meeting, installed new officers for
the year: John T. Blank, president;
Gary Shuffler, vice president;
Jeffery Jorgensen, treasurer; and
Paul A. Dovenberger, secretary.

e The Park City Chamber

Industry Briefs

of Commerce/Convention &
Visitors Bureau has selected
Riester to assist in creating new
advertising campaigns to promote
Park City as a preferred destina-
tion for tourism. The chamber/
bureau reviewed proposals from
eight marketing companies and
selected four finalists, who were
given an assignment based on Park
City’s actual tourism marketing
needs. Riester has offices in Park
City, Los Angeles and Phoenix.

ENERGY/NATURAL
RESOURCES

* Blu LNG has named James
Edward Burns as the company’s
new president. He will lead Blu’s
day-to-day operations and strate-
gic direction with a specific focus
on maximizing the company’s
recent innovations and working to
expand its reach in domestic LNG
use. Burns has nearly 25 years of
experience in the energy sector.
He has worked in senior posi-
tions at Shell, Texaco and ARCO,
most recently serving as president
of Fortress Energy Partners. He
worked for Shell for 14 years, with
positions including general man-
ager for LNG for transportation
and global LNG finance advisor.

1050K DOZER.
MASTER OF
EARTHMOVING.

HONNEN
EQUIPMENT

1380 S. Distribution Dr., SLC
801-262-7441
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When it comes to snow removal, WE HAVE IT.
Both commercial and residential.

We have sold and serviced Western snow plows
and sanders for more than 30 years.

4285 West 1385 South
Salt Lake City, Utah 84104
1-800-442-6687
www.semiservice.com

SNOWPLOWS

* FX Energy Inc., Salt Lake City,
has announced that its board of
directors has declared a quarter-
ly cash dividend payment on the
company’s 9.25-percent Series B
cumulative convertible preferred
stock. The dividend is payable Jan.
31 to holders of record Dec. 31.

EQUIPMENT

e Legacy Equipment Co.,
Salt Lake City, has hired John
Webster as general manager.
Webster is a longtime fleet direc-
tor for Salt Lake County.

r 1> RITCHIEBROS.

Auctioneers’

Sell your equipment
with the experts.

rbauction.com

HEALTHCARE

e Supplemental Health Care,
Park City, has announced that
Fred L. Brown has been elect-
ed chairman of the firm’s board
of directors, and Joe O’Neill
has been elected vice chairman.
Brown’s career includes two
decades of leadership at hospi-
tals and health organizations in
the St. Louis area. Brown is for-
mer president of the Washington
University Medical Center; for-
mer governor and regent of the
American College of Healthcare
Executives; and former chairman
for the American Protestant Health
Association, the Missouri Hospital
Association and the Chancellor’s
Council of the University of
Missouri-St. Louis. He is former
chairman of the Joint Commission
Board of Commissioners, found-
ing president and CEO of BJC
HealthCare, past chairman of the
American Hospital Association
and was recently inducted into
the Health Care Hall of Fame
by Modern Healthcare, a health-
care industry publication. O’Neill
has been a longtime Supplemental
Health Care board member and is
president and chief executive offi-
cer of Public Strategies, a public
affairs firm in Washington, D.C.

LAW

* Snell & Wilmer has elected
attorneys Jared C. Fields and
Amber M. Mettler of its Salt
Lake City office to join the firm’s
partnership. Fields concentrates

his practice in the
areas of securities

litigation, real
estate litigation,
accountant and

auditor liability,
regulatory inves-
tigations and gen-
eral commercial
litigation. Mettler
is a commercial
litigator who rep-
resents clients
in a variety of
disputes, includ-
ing breach of
contract, fraud,
antitrust matters,
land-use disputes and intellectual
property.

e Cordell & Cordell has hired
Laura Johnson as an associ-
ate attorney at its Salt Lake City
office. The company has more
than 170 attorneys in more than
100 offices in the U.S.

7

Jared Fields

Amber Mettler

MEDIA/MARKETING

* BrandHive, Salt Lake City,
hashired promoted Gail Frankoski
and hired Andy Yorkin. Frankoski,

a l4-year Brand-
Hive veteran, is
account  direc-
_ tor. She joined

M {;‘“’\ BrandHive after

: more than 10
¢\ | years at Williams

=

Jeremy Stewart

& Rockwood.

Gail Frankoski .

- Yorkin, also
account direc-
tor, comes to

BrandHive after
working at sev-
eral marketing
and advertising
agencies, includ-
ing The Summit
Group, Publicis
and Euro RSCG DSW Partners.

Andy Yorkin

NONPROFITS

e Jeremy Stewart has been
elected to serve on the board
of trustees for House of Hope,
which provides
substance  use
disorder treat-
ment, education
and prevention
services through-
out Utah. Stewart
is an attorney at
Snell & Wilmer,
Salt Lake City. His practice is
concentrated in commercial litiga-
tion. His education includes a B.A.
from Brigham Young University.

2

PHILANTHROPY

* Employees of Overstock.
com Inc., Salt Lake City, recently
donated more than $10,000 and
825 pounds of food to the Utah
Food Bank and Tooele Food

Bank. The company has its cor-
porate headquarters and ware-
house in Salt Lake City and a
customer call center in Tooele. It
was the seventh consecutive year
that employees have donated to
the nonprofit organizations. The
Utah Food Bank’s meal calculator
indicates that the donation will
provide 36,931 meals. Employees
raised money and generated food
donations through bake sales and
selling cotton candy, nachos and
popcorn; serving waffle breakfasts
and soup-and-sandwich lunches to
employees; and several raffles.

e Bear River Mutual
Insurance Co. and West Valley
Carstar recently presented a
refurbished 2009 Buick Lucerne
to Bountiful residents Mike and
Terra Lynn Teller. The family has
undergone the loss of an adopted
child to a rare brain tumor and
experienced a leukemia diag-
nosis for the father. Executives
from Bear River Mutual and West
Valley Carstar learned about the
Teller family through radio sta-
tion KBER and Utah Foster Care.
The vehicle is the eighth car given
away in five years for Bear River
Mutual Insurance Co. This is the
second time West Valley Carstar
has been involved with the chari-
table project.

RECOGNITIONS

* The Ogden Weber Chamber
of Commerce has announced
award winners who will be rec-
ognized Feb. 6 at the chamber’s
98th annual dinner. They include:
Wall of Fame, Scott and Pam
Parkinson, Bank of Utah; Chair
of the Year, Shane Lyon, Elwood
Staffing; Volunteer of the Year,
Janet Tueller, DoTerra Essential
Oils; Community Service Award,
Ogden City, Visit Ogden and the
Church of Jesus Christ of Latter-
day Saints; Small Business
of the Year, Rickenbacker’s
Restaurant; Business of the

see BRIEFS next page
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Year, Big-D Construction; Sue
Westenskow Education, Kelly
and Barbara Wheat, Beaver
Creek Foundation; Women in
Business Athena, Christine
Jacobson, Wasatch Pharmacy
Care; and Special Recognition,
Model Linen, Bud Toliver.
The dinner will take place at the
Ogden Eccles Conference Center,
2415 Washington Blvd., Ogden.
The cost is $75. Details are at
ogdenweberchamber.com.

e Two Utah properties —
Montage Deer Valley and Stein
Eriksen Lodge Deer Valley, both
in Park City — have earned 2015
AAA Five Diamond Awards.
Only 18 hotels and restaurants
in Utah, Nevada and northern
California earned the distinction,
with the criteria being “an ongo-
ing commitment to first-class ser-
vice, sophisticated amenities and
impeccable standards of excel-
lence.” It is the 12th consecutive
year for Stein Eriksen Lodge to
receive the honor.

RESTAURANTS

* Cobbler Cove, a quick-serve
dessert restaurant, recently opened
at Station Park in Farmington. It
claims to be the first of its kind
to offer cobbler in a fast-casual
restaurant format. The owner/
founder is Steve Kimball, who
grew up in Utah but has lived
and worked in California for sev-
eral decades, including serving
as a project manager for a major
construction company. Kimball is
exploring plans to open additional
stores and is offering franchise
opportunities.

RETAIL

* BodyGuardz, Lehi, recently
hired Marc Hodson and Shawn
Rapier for the company’s Utah

Excavators
Scrapers

Water Equipment
Fuel/Lube Trucks
Articulated Trucks
Dump Trucks
Demo Equipment
Wheel Loaders
Mining Equipment

Otfice: 801.978.3300

Cell: 801,699.7614
Riohnson@wrsrents.com
Www.wrsrents.com

WORLDWIDE
RENTAL SERVICES

1125 Legacy View Street, Salt Lake City, UT 84104

Industry Briefs

offices. Hodson, vice president
of sales, previously worked five
years for Skullcandy, where he
ran the wireless channel. Rapier,
executive vice president, has 18
years of experience, including
roles at Braven and iFrogz.

WE'VE GOT WHAT IT

TAKES TO KEEP YOU
GOING STRONG.

Whastor. [Ty

www.wheelercat.com
800-662-8650

TECHNOLOGY/LIFE
SCIENCES

* MyTime, a startup that has
developed an online site an apps
to book appointments with 2.25
million businesses nationwide,
has opened a Salt Lake City sales
and support center in the Crane
Building in downtown Salt Lake
City. The initial group features
15 workers. The company pilot-
ed its website last February in
Los Angeles. Its iPhone app is
available in the Apple App store
and the Android app launched
in December. Ethan Anderson,
founder and chief executive offi-
cer, said the company selected
Salt Lake City because of its high-
quality workforce, low cost of
living, business-friendly environ-
ment and its central geographic
location.

¢ InsideSales.com, Provo, has
hired Brent Peters as senior vice
president of engineering. Peters
has more than 20 years of experi-
ence in software development. He
joins InsideSales.com from eBay
Enterprise, an eBay Inc. company,
where he was chief technology
officer. He also has experience at
IBM.

TRANSPORTATION

¢ C.R. England, Salt Lake
City, has appointed TJ McGeean
as chief finan-
| cial officer. The
- | announcement
| was made by

Josh  England,
ol who had served
in the dual roles
of president and

T] McGeean

CFO since 2013. McGeean joined
C.R. England in December 2008
as a controller in the company’s
Dedicated Division. In March
2010, he was named director of
operations finance and was pro-
moted to vice president of finance
in February 2013. Prior to join-
ing England, McGeean worked

in various finance positions for
DHL Express USA and Menlo
Worldwide Forwarding.

e The board of directors of
SkyWest Inc., St. George, has
declared a quarterly dividend of
4 cents per share. The dividend
will be paid Jan. 6 to shareholders
of record Dec. 31. It is the com-

pany’s 78th consecutive dividend.

* Blue Beacon Truck Wash,
Salt Lake City, has announced
that Shawn Morton has assumed
the role of general manager.
Morton previously was a general
manager trainee at Blue Beacon of

Indianapolis.
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The are three fundamentals for an entrepreneur to evo

Shakespeare wrote in Hamlet (Act III,
Scene 1) that the question was “to be or
not to be?” The question behind the ques-
tion when he wrote this immortal line
was, should the protagonist com-
mit suicide? The burdens of his
office — his work — had become
so dissatisfying that he simply did
not desire to continue. Of course,
he was facing numerous other tri-
als. However, have you ever felt
that there was more to life? So the
question is really, do you want to
live to work — or work to live?

When entrepreneurs take that
leap to start a business, they are typically
following a passion or a great opportunity. I
doubt the intent is to work 70-hour weeks.

RUSSELL
LOOKADOO

One of the most attractive forms of com-
pensation of being a business owner is the
liberty to decide when and where you work.
Of course, in the beginning, the entire busi-
ness is so dependent on you that
there has to be a lot of sacrifice
and commitment to be successful.
Everything that has to get done in a
startup must be done by the owner.
The business gets to a stage where
further expansion is capped by the
capacity of the owner, not his capa-
bility.

“To hire or not to hire,” becomes
the question. The owner decides to
add people to take on some of the work. The
added staff either performs specialized tasks
the owner is not good at or very routine

tasks easy to train. Further growth leads to
more and more people and you would think
the owner's personal time expands as others
contribute. The irony is the opposite occurs.
Adding more people requires more training
and oversight. Owners look around and ask,
“Why am I paying these people and work-
ing longer hours?”

“To grow or not to grow,” is now the
question. But not growing the business is
often the death of the business. The original
dream of the entrepreneur is at risk. The
entrepreneur must learn to become a leader
and successfully get things done through
other people and effective delegation. There
are three key things that must occur for
effective delegation so that the entrepreneur
evolves into a leader:

ACG BREAKFAST SERIES

The 2nd Tuesday of the Month
7:15am

BUILDING

MOMENTUM
2014-2015 BREAKFAST SERIES

NETWORK | LEARN | COLLABORATE | MAKE DEALS

Leading authorities on deal making and corporate growth
coming together to network and learn.

Little America Hotel
500 S Main Street

Salt Lake City, UT

Register to attend at WWWw.acgutah.org

ACG e

ve into a leader

1. The leader will institutionalize the
business. Everything that must be done
to achieve the company vision should be
examined through process engineering.
Each step should be documented and the
procedure reviewed to make sure that there
are no gaps or duplications. A documented
process can be controlled. Errors can be
attributed to a flaw in the process or that the
process was not followed. A process that is
in control and communicated can be con-
tinuously improved.

Entrepreneurs have great difficulty in
delegating because they are too close to
the business and have high control needs.
Documented processes that are under con-
trol allow the leader comfort in delegating
even the most important parts of the busi-
ness. This is best accomplished through a
process involving those closest to the work
balanced by an outside facilitator who can
add an independent perspective.

2. The leader will create a system of
accountability. Each key task in each pro-
cess needs to be assigned to someone who
has the ability to perform. The process engi-
neering defined what has to happen while
the assignment of these tasks defines who
is going to do them. The people hired must
know what is expected of them and must
be clear they are responsible for getting
it done. Without assigned accountability
the leader is still up at two o’clock in the
morning uncertain if things are being taken
care of. This can be accomplished by using
software that dynamically links process
engineering to job documentation and busi-
ness organization charts.

3. The leader will manage the perfor-
mance. This is very different from doing the
work. When the work is defined through
process engineering and clear assigned
accountabilities, the leader will shift to fur-
thering the business by removing obstacles
the employees encounter. Managing per-
formance must be a regular and focused
effort. Expectations must be clearly set
and based on the defined processes. Clear
and fair measurements must be reported to
gauge progress. Feedback must be clear,
timely and consistent with the process-
based expectations and measurements. The
art of feedback is not intuitive and the leader
often needs to be coached.

In his book The Forty Hour Work Year,
Scott Fritz describes how he accomplishes
this very effectively:

* One annual two-day strategic planning
session (16 hours).

* Monthly 90-minute steering meetings
(18 hours).

* One midyear take-pulse session (six
hours).

As a leader, you can execute your
business from anywhere in the world at a
time of your choosing, but only after you
have invested the time and energy to create
the three fundamentals described above.
Does your dream include a highly success-
ful organization that achieves the business
vision and your personal vision of liberty?
Do you choose to do what you want, when
you want and from where you want? Do you
live to work, or are you working to live?
That is the question.

Russell Lookadoo is the president and chief
strategist for HRchitecture, a consulting
firm specializing helping business leaders
accomplish their goals by effectively using
their teams.
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January 6, 7-11:30 a.m.

2015 NAIOP Utah
Commercial Real Estate
Symposium. Event is an annual
gathering of Utah’s commercial
real estate executives and decision
makers and features a keynote
panel discussion. Panelists are
Jeffrey DeBoer, president and chief
executive officer of the Real Estate
Roundtable; Rodney Richerson,
KBS Western U.S. regional presi-
dent; and Thomas Wang, prin-
cipal at Exeter Property Group.
Moderator is Michael Morris,
Zions Bancorporation chief credit
officer. Location is Hilton Salt
Lake City Center, 256 S. West
Temple, Salt Lake City. Cost is
$95 for members of the Appraisal
Institute, BOMA, CCIM, CREW,
EDCU, ICSC, IREM, SIOR, UAR
and ULI; $125 for nonmembers.
Details are at www.naiop.org/
Utah.

January 6, 9-11 a.m.
Secrets to Financing Your
Business, sponsored by the Zions
Bank Business Resource Center
and The Wayne Brown Institute.
Event will feature information
about obtaining capital for your
business and the types of fund-
ing options available. Speakers
include Alyson Williams, Zions
Bank Business Resource Center;
Gordy Holt, Utah Business
Lending Corp.; Kathy Ricci, Utah
Microenterprise Loan Fund; and
Brad Bertoch, Wayne Brown
Institute. Location is Zions Bank
Business Resource Center, 120 S.
Main St., Salt Lake City. Free.
Details are at eventbrite.com.

Jan. 6, 11:30 a.m.-1 p.m.

“How to Turn Your Website
into a Money-Making Monster in
30 Days,” a Sandy Area Chamber
of Commerce member-to-member
workshop. Mitch Nelson, chief
executive officer of Biz Ingenuity,
will discuss the secrets of SEO
and pay-per-click. Location is Salt
Lake Community College’s Miller
Campus, Miller Free Enterprise
Center Building, Room 223, 9750
S.300 W., Sandy. Free. Details are
at sandychamber.com.

Jan. 6, 11:30 a.m.-1 p.m.

Business Alliance Luncheon,
a Davis Chamber of Commerce
event. Location is Boondocks, 525
Deseret Drive, Kaysville. Details
are at davischamberofcommerce.
com.

Jan. 8, 11:30 a.m.-1 p.m.
Building Owners &
Managers Association (BOMA)
Utah Monthly Luncheon. Ken
Holman of the Overland Group
will discuss investing in your
future, including investing in real
estate as a long-term investment.
Location is Little America Hotel,

500 S. Main St., Salt Lake City.
Registration deadline is Jan. 5.
Registration can be completed at
www.bomautah.org.

Jan. 8, 11:30 a.m.-1 p.m.
Membership Lunch,

a Murray Area Chamber of
Commerce event. Barry Moniak,
organizational therapist at End
in Mind, will discuss “Synergy:
Do You Have What It Takes?”
Location is Brio Tuscan Grille,
6173 S. State St., Murray. Cost is
$20 with prepaid RSVP, $25 after
Jan. 8 or at the door. Details are at
murraychamber.org.

January 8, 2-5 p.m.

Utah Manufacturers
Association Open House at its
new address, 428 E. Winchester
St., Suite 135, Murray. Details are
available by calling (801) 363-
3885.

January 9, 7:30-9:30 a.m.

Utah Economic Review,
an annual event hosted by the
Salt Lake Chamber, in collabora-
tion with the Governor’s Office
of Management and Budget, the
David Eccles School of Business
at the University of Utah and the
Economic Club of Utah. Event
will feature Gov. Gary Herbert’s
economic message and the Utah
Economic Council’s economic
forecast. Location is Salt Lake
City Marriott City Center, 220
S. State St., Salt Lake City. Cost
is $45. Details are at slchamber.
com.

January 9, 7:30-8:30 a.m.
Eggs & Issues, a Murray Area

Chamber of Commerce event fea-
turing open networking. Location
is Corner Bakery at Fashion Place
Mall, 6227 S. State St., Murray.
Free unless ordering from the
menu. Chamber membership is
not required. Details are at mur-
raychamber.org.

January 9, 9 a.m.-4 p.m.
IRS Exempt Organizations

Workshop, offered by the IRS in
cooperation with the University
of Utah MPA program and UNA.
Designed for small and medium-
sized tax-exempt organizations,
tax and legal professionals, and
those who work and volunteer at
501(c)(3) organizations, to learn
about important IRS regulations
from IRS tax representatives.
Location is the Gould Auditorium,
University of Utah Marriott
Library, 295 S. 1500 E., Salt Lake
City. Details are available by con-
tacting Brooke Dimond at (801)
596-1800 or bdimond@utahnon-
profits.org.

January 13, 7-9 a.m.
Women’s Business Forum,
a Salt Lake Chamber Business

Calendar

Women’s Forum (BWEF) event.
Theme is “Take Your Yoga Pants
to Yoga.” Event will include a dis-
cussion about nutrition and work-
out suggestions plus a light yoga
session. Location is The Gym, 51
S. Main St., Suite 308 Basketball
Court, Salt Lake City. Cost is $15
for BWF members, $20 for non-
members. Details are at slcham-
ber.com.

January 13, 8:30-9:30 a.m.

GOED Seminar:
International Trade Shows/
CeBIT, presented by the

Governor’s Office of Economic
Development. Event will feature a
discussion about the CeBIT infor-
mation technology expo. Location
is GOED offices, 60 E. South
Temple, Suite 300, Salt Lake City.
Details are at www.utahtech.org.

January 13, 5-7 p.m.
Business After Hours Social,
a Holladay Chamber of Commerce
event. Location is Rice Basil Asian
Cuisine and Sushi Bar, 2335 E.
Murray Holladay Road, Holladay.
Details are at http://holladaycham-
berofcommerce.org/.

January 14, 8-9:30 a.m.

“Working With Investors:
How to 10X Your Odds of
Success,” a Utah Technology
Council (UTC) Tanner LLC clinic.
Presenters include Ray Ellison,
partner; Gary Vickrey, partner; and
Dan Griffiths, director of strategic
planning. Location is Tanner LLC,
36 S. State St., Suite 600, Salt
Lake City. Free for UTC mem-
bers, $40 for nonmembers. Details
are at utahtech.org.

Jan. 14, 11:30 a.m.-1 p.m.

Connect 4 Luncheon,a Sandy
Area Chamber of Commerce net-
working event. Location is Asian
Star, 7588 Union Park Ave.,
Midvale. Cost is $15 for chamber
members, $20 for guests. Details
are at sandychamber.com.

January 14, 3-5 p.m.
“Keep, Tweak or Scrap
Your Business Idea,” a Salt
Lake Chamber Women’s Business
Center “Business Essentials” event.
Event is designed to help prospec-
tive entrepreneurs test their ideas
with business experts. Location
is the Salt Lake Chamber, 175 E.
University Blvd. (400 S.), Suite
600, Salt Lake City. Cost is $10.
Details are at slchamber.com.

January 14, 5-7 p.m.
Business After Hours,
an Ogden Weber Chamber of
Commerce event. Location is
Ogden Regional Medical Center,
5475 S. 500 E., Washington
Terrace. Cost is $10. Details are at
ogdenweberchamber.com.

January 15
“What’s Up Down South”
Economic Summit. Keynote

speakers include Lt. Gov. Spencer
Cox; Olympic athlete Noelle Pikus
Pace; and Robert Grow, CEO of
Envision Utah. Location is Dixie
Center, St. George. Details are at
http://whatsupdownsouth.com/.

Jan. 15, 11:30 a.m.-1 p.m.

Thursday “Lunch &
Learn,” a Murray Area Chamber
of Commerce event. Speaker is
David James, Souper Bowl of
Caring. Location is Buca di Beppo,
935 E. Fort Union Blvd., Midvale.
Cost is $14 for members, $19 for
nonmembers. Details are at mur-
raychamber.org.

January 20, 7:30-9 a.m.

Breakfast of Champions, a
Sandy Area Chamber of Commerce
event. Peggy Larsen, senior vice
president of sales and marketing
for the Workers Compensation
Fund, will discuss “Failure Is Not
an Option.” Location is 9350 S.
150 E., ninth floor, Sandy. Details
are at sandychamber.com.

January 20, 8-10 a.m.

Multichamber Speed
Networking, featuring the Murray,
West Jordan and South Salt Lake
chambers of commerce; Salt Lake
County Business Alliance; and
The Business Exchange (TBE).
Location is the Joseph Smith
Memorial Building, 15 E. South
Temple, Salt Lake City. Cost is
$20 for chamber or TBE mem-
bers and $25 for non-chamber
members registering online; $30
for walk-ins. Details are avail-
able by contacting Jevine Lane at
jevine@bizexchange.co or (801)
450-6406.

Jan. 20, 11:30 a.m.-1 p.m.

Business Alliance Luncheon,
a Davis Chamber of Commerce
event. Location is Boondocks, 525
Deseret Drive, Kaysville. Details
are at davischamberofcommerce.
com.

January 21, 7:45-9 a.m.
“Top 10 Tips Seminar: Take

a Good Look in the Mirror,” a
World Trade Center Utah (WTCU)
event. WTCU staff will provide an
overview of the international busi-
ness assessment and then work
with attendees on a specific sec-
tion of the assessment. Location
is World Trade Center Utah, 60
E. South Temple, No. 300, Salt
Lake City. Free, but RSVPs are
required. Details are at wtcutah.
com or by emailing jnield@wtcu-
tah.com.

Jan. 21, 11:30 a.m.-1 p.m.
CCIM January Chapter

Meeting. Hailey Bandy, associate
general counsel at the University

of Utah, will discuss “Healthcare
Reform in the U.S.” Location is
Zions Bank, 1 S. Main St., 18th
floor Founders Room, Salt Lake
City. Cost is $25 for chapter mem-
bers, $35 for guests. Details and
registration are available by con-
tacting Holly Little at admin@
utahccimchapter.com or (801)
545-0246.

January 21, 5:30-7 p.m.

Business After Hours,
a Murray Area Chamber of
Commerce event. Location is
LongHorn Steakhouse, 963 E.
Fort Union Blvd., Midvale. Free
unless ordering from the menu.
Details are at murraychamber.org.

Jan. 22, 11:30 a.m.-1 p.m.
Thursday “Lunch & Learn,”

a Murray Area Chamber of
Commerce event. Speaker is Susan
Bond Ross, Plan Your Results.
Location is Buca di Beppo, 935
E. Fort Union Blvd., Midvale.
Cost is $14 for members, $19 for
nonmembers. Details are at mur-
raychamber.org.

January 22, 4-6 p.m.

Utah Technology Council
(UTC) Annual Open House.
Location is UTC offices, 2755 E.
Cottonwood Parkway, Salt Lake
City. Free. Registration can be
competed at utahtech.org.

January 22, 5-7 p.m.

Business After Hours, a Salt
Lake Chamber event. Location is
Utah Private Health Exchange,
2150 S. 1300 E., Suite 500, Salt
Lake City. Cost is $7 (early-bird),
$10 for members, $15 for non-
members. Details are at slcham-
ber.com.

January 23, 6 p.m.

Business Awards Banquet,
a Davis Chamber of Commerce
event. The Legacy Award will be
presented to Vance and Louenda
Downs. Location is Davis
Conference Center, 1651 N. 700
W., Layton. Black-tie-optional
event is open to the public, but
RSVPs are required. RSVPs can be
completed by contacting the cham-
ber at (801) 593-2200. Details are
at davischamberofcommerce.com.

January 27, 8 a.m.-2 p.m.
“Clean Air. Clean Water.

Clean Energy. Blueprint for a
Better Future,” a P3 Utah event.
Event will include keynote pre-
sentation by Gov. Gary Herbert
and panel sessions. Location is
The Leonardo, 209 E. 500 S., Salt
Lake City. Cost is $50 for P3 Utah
members, $75 for nonmembers,
student rates available. Details are
at http://dcatsundance.splashthat.
com/.

see CALENDAR pg. 14
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Happiness is up to you; all you have to do is make the decision

Happy New Year! Or...is it?

People wish it to you, to me,
all the time.

So how happy are
you right now? Really?

What’s your plan to
be happy this year? Or are
you just going back to the
“goal” and “resolution”
process that really hasn’t
worked that well for you
over the past decade. Or
is it two decades?

CAUTION: This is
not one of those silly “have your

best year ever” or “set your goals
for the new year” messages. This is

a challenge and an insight.
It started for me when I
realized how debilitating
and UN-happy the word
“after” is.

After is a self-defeating
word. It robs you of the
present and resigns you to
wait, without taking any
action.

You convince yourself
that life will be better after
something: after you get a new job,

) "-' :

JEFFREY
GITOMER

after you get a better job, after you
get more money, after you get out of
debt, after the economy rebounds,
after your stocks go back up, after
you get that big order.

You convince yourself that
life will be better after an event:
after you get married, after you
have a baby, after you get a new
house, after you take a vacation,
after you come back from vacation,
after summer is over or some other
action-procrastinating after.

Are you frustrated your kids
aren’t old enough, and believe

you’ll be more content after they’re
in high school or out of high school?
Are you frustrated that you have
teenagers to deal with? You will
certainly be happy after they’re out
of that stage. You’ll be even happier
after they’re in college — or is it
out of college?

You tell yourself your life will
be more complete when your spouse
gets his or her act together, when
you get a nicer car, a new house, a
raise in pay, a new boss — or worse
— after you retire. Really?

The truth is, the fact is, the
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reality is, there’s no better time
to be happy than right now. If not
now, when? After the economy gets
better? You may not be able to wait

that long.
Your life will always be filled
with challenges, barriers, and

disappointments. It’s best to admit
this to yourself and decide to be
happy anyway.

There is no way to happiness.
Happiness is the way. There is no
after to happiness. Happiness is
now.

HERE’S THE ANSWER:
It’s inside your head FIRST, and
everyplace else second. Happiness
is a treasure. Your (missed)
opportunity is to treasure every
moment that you have.

Stop waiting — until you finish
school, until you go back to school,
until you lose ten pounds, until you
gain ten pounds, until you have
kids, until after you quit smoking,
until your kids leave the house,
until you start work, until you retire,
until you get married, until you get
divorced, until Friday night, until
Sunday morning, until you get your
new car or home, until your car or
home is paid off, until spring, until
summer, until fall, until winter, until
the first or the 15th, until your song
comes on, until you’ve had a drink,
until you’ve sobered up, until you
win the lottery, or until the cows
come home — to decide that there
is no better time than right now to
be happy. Happy New Year.

Treasure the happiness of now
because you share it with someone
special enough to invest your time
in and love your life as it is.

Happiness is: Not a sale or a
commission. Not an economy or a
budget. Not a yes or a no.

Not a game-winning hit, or a
last second touchdown.

Happiness is a way of life that
is inside you at all times. It helps
you get over the tough times and
it helps you celebrate the special
times. Seems pretty simple to
define on paper but really difficult
to manifest when the chips are
down.

My experience has taught me
the difference between resign and
resolve. You can resign yourself
to what is and hope or wait for a
better day. Or — you can resolve
that you are a positive person who
finds the good, the positive, the
happiness, the smile, and especially
the opportunity, in everything.

Happiness is now, not a goal or
a destination.

Happiness is not an after. It’s a
before.

And it’s up to you. All you
have to do is decide.

Happy New Year!

Jeffrey Gitomer is the author of 12
best-selling books, including The
Sales Bible, The Little Red Book of
Selling, The Little Gold Book of Yes!
Attitude, and 21.5 Unbreakable
Laws of Selling.

© 2014 All Rights Reserved
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Accountant's Corner

Guidelines given for new revenue recognition accounting standard

How and when do you recognize
revenue? Existing revenue recognition
guidance provides broad concepts along
with specific requirements for various
industries and transactions. As
a result, there sometimes have
been inconsistencies in account-
ing for similar transactions. The
Financial Accounting Standards
Board (FASB) issued a new
Accounting Standards Update
(ASU) in May 2014 to address
revenue recognition.

The new standard, ASU No.
2014-9, Revenue from Contracts with
Customers, establishes principles that
should be followed to better report infor-
mation to the users of financial statements
about revenue from contracts with cus-
tomers. According to the FASB, the new
guidance will help to:

* Remove inconsistencies and weak-
nesses in existing revenue requirements.

e Provide a more robust framework
for addressing revenue issues.

e Improve comparability of revenue
recognition practices across entities,
industries, jurisdictions and capital mar-

1
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kets.

¢ Provide more useful information to
the users of financial statements through
improved disclosure requirements.

e Simplify the prepara-
tion of financial statements.

Under the new guidance,
an entity “should recognize
revenue to depict the transfer
of goods or services to custom-
ers in an amount that reflects
the consideration to which the
entity expects to be entitled
in exchange for those goods
or services.” To achieve this, an entity
should apply the following five steps:

1. Identify the contract with a cus-
tomer. A contract is defined as an agree-
ment between two or more parties that
creates enforceable rights and obliga-
tions.

2. Identify the performance obliga-
tions (milestones) in the contract. A
performance obligation is a promise with
a customer to transfer a good or service
to the customer. If more than one good
or service is promised, the entity should
account for each promised good or service

as a separate performance obligation.

3. Determine the transaction price.
The transaction price is the amount of
consideration given in exchange for trans-
ferring the promised goods or services to
a customer.

4. Allocate the transaction price to
the performance obligations in the con-
tract. To allocate the appropriate amount
of consideration to each milestone, an
entity must determine the stand alone
selling price at contract inception of the
distinct goods or services and then allo-
cate the transaction price accordingly.

5. Recognize revenue when (or
as) the entity satisfies a performance
obligation. The standard also includes
detailed discussion of accounting for
costs to obtain or fulfill a contract with a
customer; disclosures; and various special
contract types, including right of return
contracts, warranties, licensing, repur-
chase agreements, consignment arrange-
ments and bill and hold arrangements.

As was mentioned, one of the desired
outcomes of the new guidance is to pro-

vide useful information about contracts
with customers to the users of financial
statements. As a result, an entity should
disclose sufficient information about the
nature, amount, timing and uncertainty
of revenue and cash flows from contracts
with customers to the users of financial
statements.

The new guidance will be effective
for annual reporting periods beginning
after Dec.15, 2016 for public entities and
for annual reporting periods beginning
after Dec. 15, 2017, for nonpublic enti-
ties. This may seem like a long way off,
but it is important to begin planning for
the transition now so new contracts will
be in conformity with the new guidance.
Additional information on the new stan-
dard can be found at www.fasb.org.

Wade K. Watkins is a shareholder with
Pinnock, Robbins, Posey & Richins PC,
an independent CPA firm in Salt Lake
City. His practice focuses on audits,
reviews, and other attestation services
for small businesses, as well as govern-
mental and nonprofit entities.
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Current situation result of social degenertion, not 'legacy of slavery'

The cold-blooded murder of two New
York City policemen as they sat in their car
is not only an outrage but also a wake-up
call. It shows, in the most painful way, the
high cost of having demagogues, politi-
cians, mobs and the media con-
stantly taking cheap shots at the
police.

Those cheap shots are in fact
very expensive shots, not only
to the police themselves but to
the whole society. Someone once
said that civilization is a thin
crust over a volcano. The police
are part of that thin crust. We
have seen before our own eyes,
first in Ferguson, Missouri and then in other
communities, what happens when there is
just a small crack in that crust, and barba-
rism and arson burst out.

That can happen anywhere. So can what
happened in New York. “Send not to know
for whom the bell tolls. It tolls for thee.”

It is a painful irony that, on the eve of
the murders of these two police officers in
New York, some of the city’s police were
already saying that, in the event of their
deaths, they did not want Mayor Bill de
Blasio to attend their funerals.

We can only hope that Mayor de Blasio
has some residual decency, and stays away
from future services. No politician in the
country has done more to play the race card
against the police and spread the notion that
cops are the big problem in minor-
ity communities.

It so happens that the police
officers killed were both mem-
bers of minority groups — Officer
Rafael Ramos, Hispanic, and
Officer Wenjian Liu, Asian. It so
happens that a substantial part of
the New York City police force are
members of minority groups.

But you might never
know that from the story told by dema-
gogues who depict the black community as
a “colonial” society being “occupied” by
white policemen who target young blacks.
Mayor de Blasio joined the chorus of those
saying that they have to warn their black
sons how to cope with this situation.

“What can we say to our sons?” some
demagogues ask. They can say, “Don’t go
around punching strangers, because it is
only a matter of time before you punch the
wrong stranger.”

Mayor de Blasio has made anti-police

comments with Al Sharpton seated at his
side. This is the same Al Sharpton with a
trail of slime going back more than a quarter
of a century, during which he has whipped
up mobs and fomented race hatred from the
days of the Tawana Brawley “rape” hoax of
1987 to the Duke University “rape” hoax of
2006 and the Ferguson riots of 2014.

Make no mistake about it. There is
political mileage to be made siding with
demagogues like Al Sharpton who, as dem-
agogue-in-chief, has been invited to the
White House dozens of times by its com-
mander-in-chief.

Many in the media and among the
intelligentsia cherish the romantic tale of
an “us” against “them” struggle of belea-
guered ghetto blacks defending themselves
against the aggression of white policemen.
The gullible include both whites who don’t
know what they are talking about and blacks
who don’t know what they are talking about
either, because they never grew up in a
ghetto. Among the latter are the president of
the United States and his attorney general.

Such people readily buy the story that
ghetto social problems today — from chil-
dren being raised without a father to run-
away rates of murder — are “a legacy of

slavery,” even though such social problems
were nowhere near as severe in the first half
of the 20th century as they became in the
second half.

You would be hard pressed to name just
five examples from the first half of the 20th
century of the kinds of ghetto riots that have
raged in more than a hundred cities during
the second half. Such riots are a legacy of
the social degeneracy of our times.

Calling this social degeneracy “a legacy
of slavery” is not just an excuse for those
who engage in it, it is an excuse for the ide-
ology of the intelligentsia behind the social
policies that promoted this degeneracy.

Let those who have laid a guilt trip on
people in our times, for evils done by other
people in past centuries, at least face their
own responsibility for the evil consequenc-
es of their own notions and policies. If they
won’t do it, then the rest of us need to stop
listening gullibly to what they are saying.

The race card is nothing to play with. It
can ruin us all.

Thomas Sowell is a senior fellow at the
Hoover Institution, Stanford University. His
website is www.tsowell.com.
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Sony attack much more than embarrassing emails about celebs

U.S. intelligence officials say that North
Korea may be behind the cyberattack on
Sony Pictures Entertainment and the discus-
sion has finally moved away from emails
about Angelina Jolie to the real story, which
is far more troubling. One of the
nastiest regimes in the world had
effectively threatened to launch
terror attacks in America if an
artistic work were to be shown
publicly. And, stunningly, many
of those involved initially caved.

Imagine that the Iranian gov-
ernment had threatened a terror
attack on U.S. soil if, say, a book
were about to be released that
parodied its supreme leader. Would we not
regard this as an intolerable surrender to
threats of terror and a violation of core prin-
ciples such as freedom of speech? In fact, a
somewhat similar situation did arise in the
fatwa pronounced by Ayatollah Ruhollah
Khomeini on Salman Rushdie because of
the author’s 1988 book The Satanic Verses.
And much of the free world — though
certainly not all — rallied to Rushdie’s
side to defend his right to write a satirical,
even inflammatory, book about Islam and
its prophet.

Yet when confronting an almost identi-
cal circumstance today with the Sony movie
“The Interview,” the initial reaction was
much different. After the country’s largest
theater chains said they would delay the
film’s opening, Sony announced it would
officially cancel the Dec. 25 release. Other
movie studios did not rally behind Sony.
The stars of “The Interview” canceled all
their media appearances. Sony and some
independent theaters have since decided to
to show the movie.

It could be said that this movie is just a

comedy. But Charlie Chaplin’s “The Great
Dictator” was also a comedy satirizing an
evil maniac, Adolf Hitler. And it is worth
remembering that when Chaplin’s movie
was being made in the late 1930s, Neville
Chamberlain’s government want-
ed to ban its distribution in Britain,
in service of its policy of appease-
ment toward Nazi Germany. By
the time the movie was released
in 1940, Britain was at war with
Germany and everything had
changed.

Why does a terrorist
threat from North Korea produce
appeasement whereas threats from
Islamic terrorists produce courage, defiance
and resilience? I suspect that it’s because we
are fully aware of the barbarism of jihadi
terrorists. But we tend to think of North
Korea in somewhat comical terms — the
odd dictators with their strange haircuts, the
weird synchronized mass-adulation in stadi-
ums, the retro-propaganda and rhetoric.

In fact, North Korea is one of the
world’s most repressive and brutal dictator-
ships. Estimates are that it abducted thou-
sands of people from neighboring countries
following the Korean War, allowed 1 mil-
lion to 2 million of its own people to starve
in a famine in the 1990s, and currently
imprisons about 100,000 people in labor
camps. The United Nations appointed a
panel to investigate the human rights situ-
ation in North Korea; its report, released in
February, paints a picture of a regime that
really has no parallel in the scale of its sys-
tematic cruelty and oppression.

The challenge that movie studios and
theaters faced is real because they have to
balance the issue of freedom of expression
with safety and commerce. But they ini-

tially made a mistake. I understand it well.
In 2009, Yale University Press published
a book on the Danish cartoon controversy,
but refrained from publishing the actual
— offending — cartoons (of Prophet
Muhammad) because of fears of retaliation
and violence. As a trustee of the university,
I was asked to defend the decision (one
I would not have made). Swayed by my
concerns for an institution I love deeply and
a group of administrators I respect greatly,
I made a statement supporting the univer-
sity’s actions that I have always deeply
regretted. The right response then and now
must be to affirm freedom of expression.

If North Korea turns out to be involved,
the U.S. government has to find a way

to respond to this act of aggression on
American territory. If not, North Korea will
have gotten away with its worst cyberattack
to date, as well as the most brazen threat of
terrorism in recent times. It will be trium-
phant and emboldened. And surely, groups
like al-Qaeda and the Islamic State will take
note that the way to scare countries into
submission is to threaten these very kinds
of attacks. At that point, the story about the
emails and Angelina Jolie and movie execu-
tives’ salaries will be about much more than
a Hollywood comedy.

Fareed Zakaria’s email address is com-
ments@fareedzakaria.com.

(c) 2014, Washington Post Writers Group
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Resolutions for a better retirement

We’re in the beginning of a new year,
which is an excellent time to set goals to
improve our lives. Whether it’s outlining
better business strategies for a success-
ful 2015 or it’s the proverbial “lose 10
pounds,” the turning of the cal-
endar somehow helps us mentally
turn a page. When it comes to
your retirement planning, you’re
one year closer to those golden
years than you were last year, so
why not look at improving your
approach there, as well?

If you’re familiar with the
strategies I recommend, you’ll
know that I am not a proponent
of following the crowd and sinking your
hard-earned dollars in 401(k)s and IRAs.
To be very brief, they leave you vulnerable
to unnecessary taxes, lack of liquidity, and
market volatility. Plus when you pass away,
the money you pass on will again be subject
to the long, greedy arm of Uncle Sam.

But what if you’re already in deep
with these kinds of financial vehicles?
Not to worry, you can do what I call a
strategic rollout. You’re then free to place
your money in financial planning vehicles
like max-funded, tax-advantaged insurance
contracts that can give you better safety,
liquidity and rate of return — and that pro-
vide the opportunity to pass your money
along tax-free to your heirs. So how exactly
do you get money out of the IRA/401(k)
trap?

There are all kinds of variables, but for
the sake of simplicity here, we’ll look at the
basics of getting that money out of there
with the least tax impact, and setting it up
to grow tax-free from that point forward.
The first step is to strategically reposition
retirement funds, getting the taxes over
with sooner than later, instead of just delay-
ing the inevitable.

The second strategy is to take that
after-tax money and put it into something
that’s going to be tax-free from that day for-
ward. If structured properly, you can offset
some or all of the tax with new deductions.
You see, when you withdraw money from
your traditional accounts, you must report
those IRA and 401(k) distributions on the
front of your 1040 tax return. On the back
of your return, there are two items that you
can subtract: your deductions and your
exemptions.

You can often find or create new
deductions that you are not currently taking
advantage of, so that your taxable income
can be the same or maybe even lower, in
spite of the fact that you’re taking money
out of an IRA or 401(k). You
also want to position the money
you withdraw so it can ultimately
blossom when you die, thereby
reimbursing you for any taxes
you did pay — or continue to
earn compound interest tax-free
on what you paid Uncle Sam in
tax.

As I mentioned earlier,
you can be like many Americans
— I will call them Mr. and Mrs. Tax to the
Max — who buy into the general retirement
planning advice. They think, “Oh, no, I
would rather keep putting off my taxes, and
if I don’t need the money, I will wait until
I am 7- 1/2, and then take minimum dis-
tributions.” RMDs, or required minimum
distributions, all too often force people like
the Maxs to end up paying double in tax
what they needed to with this stretch-it-out
approach.

On the other hand, people like Mrs.
Iva Lot More choose to get the taxes over
and done with. Maybe from age sixty to
sixty-five, she will end up paying one-fifth
the tax in her life. However, she will end
up with double the net spendable income,
and when she passes away, she will leave
behind five times as much.

Who would you rather be? It’s that
simple folks. It’s like a battery versus a
generator. Too many advisors try to charge
up your battery with just enough money so
that hopefully it won’t run out before you
do.

Instead, you should look to create a
very robust, powerful generator that will
continue to generate wealth into perpetuity,
so you never outlive your money. I strongly
recommend that you sprint towards that fin-
ish line, instead of just jogging with an IRA
or 401(k). So set your course and put your-
self in a position to run a better retirement
race in the coming year — and years — so
you and your loved ones can enjoy a more
abundant future.

Doug Andrew is a best-selling author, radio
talk show host and abundant living coach.

TiEnterprise

UTAH'S BUSINESS JOURNAL

WHY SHARE? GET YOUR OWN COPY!

To Subscribe
Call: 801-533-0556
or go online to:

slenterpirse.com

OUGETTAKAVE
YPDS BACK.

!

NOT V1S
BACKSIDE.

BOKBLUSTER.COM
ceem;as.comg
elg;

Plan contribution limits go up

A little inflation means a little adjust-
ment. As the Consumer Price Index is
up 1.7 percent over the past 12 months,
the federal government is giving Social
Security benefits a 1.7 percent boost for
2015 and lifting annual contribution limits
on key pension plans as well.

Annual contributions limits
for 401(k), 403(b), 457 and TSP
accounts increase by $500. You
will be able to defer up to $18,000
into these plans in 2015. The catch-
up contribution limit will also rise
by $500 to $6,000 next year, so, if
you are 50 or older in 2015, you
are eligible to contribute up to
$24,000 to these retirement sav-
ings vehicles. (The above adjust-
ments do not apply to all 457 plans.)

Simple IRAs get a similar COLA. Their
base contribution and catch-up contribution
limits also go up $500 for 2015. The limit
for the base contribution will be $12,500
next year, and the catch-up limit rises to
$3,000.

Limits also rise for SEP-IRAs and
Solo(k)s. Small-business owners will want
to take note of the new maximum defer-
ral amount of $53,000 for 2015, a $1,000
increase. As for the compensation limit
factored into the savings calculation, that
limit will be $265,000 next year, $5,000
more than the 2014 limit. A side note: the
threshold for an employee to be included in
a SEP plan goes up $50 to $600 next year
(i.e., that worker has to receive $550 or
more in compensation from your business
in 2015).

Take note of the slightly higher phase-
out range for Roth IRA contributions. Next
year, you won’t be able to make a Roth
IRA contribution if your AGI exceeds
$193,000 as a married couple filing jointly,
or $131,000 should you be a single filer or
head of household. Those figures are $2,000
above the 2014 eligibility thresholds. Joint
filers with AGI of $183,001 to $193,000
and singles and heads of household with
AGI of $116,001-$131,000 will be able to
make a partial rather than full Roth IRA
contribution in 2015.

Phase-out ranges on the deduction of

regular IRA contributions have also been
altered. Here are the 2015 adjustments to
these thresholds (this gets pretty involved):

If you are a single filer or file as a head
of household and you contribute to a tradi-
tional IRA and you are also covered by a
workplace retirement plan, the AGI phase-

—— OUt range for you is $1,000 higher

next year ($61,001 to $71,000).
If you file jointly and contribute
to a traditional IRA and are also
covered by a workplace retirement
plan, the AGI phase-out range is
$98.,001 to 118,000. Above the
high end of those phaseout ranges,
you can’t claim a deduction for
traditional IRA contributions.

If you contribute to a tra-
ditional IRA and your employer doesn’t
sponsor a retirement plan, yet your spouse
contributes to a workplace retirement plan,
the AGI phase-out on deductions of tradi-
tional IRA contributions strikes when your
combined AGI ranges from $183,001 to
$193,000.

And if you are married, filing sepa-
rately and covered by a workplace retire-
ment plan, the phase-out range on deduc-
tions of traditional IRA contributions is
$0-$10,000.

AGI limits for the Saver’s Credit
increase: Americans saving for retirement
on modest incomes will be eligible for the
credit next year if their AGI falls beneath
certain thresholds: single filers and marrieds
filing separately, adjusted gross income of
$30,500 or less; heads of household, AGI
of $45,750 or less; joint filers, $61,000 or
less.

Contribution limits for profit-sharing
plans rise as per limits for 401(k)s. A par-
ticipant in such a plan is looking at a 2015
elective deferral limit of $18,000 ($24,000
if she or he is old enough to make catch-up
contributions). The yearly compensation
limit on such plans will be $5,000 higher in
2015 at $265,000.

Mark Lund is the author of The Effective
Investor and provides 401(k) consulting for
small businesses and investment advisory
services for individuals through Stonecreek
Wealth Advisors Inc. in Salt Lake City.
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CALENDAR
from page 9

Jan. 27, 11:30 a.m.-1 p.m.
Women in Business
Luncheon, a Sandy Area Chamber
of Commerce event. Speaker Amy
Rees Anderson, managing partner
and founder of Rees Capital, will
discuss her entrepreneurial jour-
ney and the lessons she learned
along the way. Location is River
Oaks Golf Course, 9300 Riverside

Drive, Sandy. Cost is $20 for
members, $25 for guests. Details
are at sandychamber.com.

January 27, 11:30 a.m.

Women in Business Athena
Lunch, an Ogden Weber Chamber
of Commerce event. Location is
Timbermine, 1701 Park Blvd.,
Ogden.

January 27, 3-5 p.m.
Utah Technology Council

(UTC) Clean Tech Roundtable.

Location is Washakie Renewable
Energy, 2950 S. 700 E., Suite
100, Salt Lake City. Free for UTC
members, $30 for nonmembers.
Details are at utahtech.org.

January 28, 9:30-11 a.m.
Building Owners and
Managers Association (BOMA)
Utah Vendor Brunch. Event is
a vendor-only meeting that will
cover what property managers
look for in vendors, how to best
use BOMA membership, use of the

website to promote your company,
and more. It will include a panel
of property managers and associ-
ates (vendors). Location is Waxie
Sanitary Supply, 5107 W. 1730 S.,
Salt Lake City. Registration dead-
line is Jan. 26. Registration can be
completed at www.bomautah.org.

February 5-7
Building Owners &

Managers Association (BOMA)
Utah Course. Event is titled
“BOMI RPA Designation — The

w-r

~ .,"'-»-

e

WEDNESDAY, =
ANUARY 7 - 1. ﬂﬂpm

,lTIl':I(ETS ON
"SALE NOW!

UTAHUTES.coOM #GAMEDAYU

UTAH
BASKEY

RUNNIN’

801-581-UTIX

Design, Operation & Maintenance
of Building Systems, Part 1.”
Course provides information that
property and facility managers
need to manage the ongoing oper-
ation and maintenance of building
systems and to maximize build-
ing efficiency and cost-effective-
ness. Location is 3 Triad Building,
first floor conference room, 345
W. North Temple, Salt Lake City.
Registration can be completed at
www.BOMAUtah.org.

February 6, 6 p.m.

Ogden Weber Chamber of
Commerce 98th Annual Dinner,
featuring various
ners. Activities include a social
at 6 p.m., followed by dinner
at 7 p.m. Location is Ogden
Eccles Conference Center, 2415
Washington Blvd., Ogden. Cost
is $75. Details are at ogdenweber-
chamber.com.

award win-

February 11, 5:15-7 p.m.

“How to Start your Career
in International Business,” a
World Trade Center Utah student
seminar featuring a panel includ-
ing representatives from large
companies and a local business,
plus an entrepreneur and a service
provider. Location is World Trade
Center Utah, 60 E. South Temple,
No. 300, Salt Lake City. Free, but
RSVPs are requested. RSVPs can
be completed by emailing jnield@
wtcutah.com.

February 12, 8 a.m.-5 p.m.

31stAnnual Investors Choice
Venture Capital Conference,
a Wayne Brown Institute event.
Conference begins with a gala
reception Feb. 11, 6-9 p.m., at
Upstairs at Gallivan Hall, 239
S. Main St., Salt Lake City, and
concludes with a ski day Feb. 13,
9 a.m.-2 p.m., at Deer Valley Ski
Resort, 2250 Deer Valley Drive,
Park City. Conference location is
Zermatt Resort & Spa, 784 W.
Resort Drive, Midway. Details are
at https://waynebrowninstitute.
org/events/.

Feb. 12, 11:30 a.m.-1 p.m.
Building Owners &
Managers Association (BOMA)
Utah Monthly Luncheon, featur-
ing the Outstanding Building of
the Year Awards. Awards honor
“the best of the best” in commer-
cial buildings. Winners at the local
association level advance to the
regional level and then to the inter-
national level. Keynote speaker
will be Val Hale, executive direc-
tor of the Governor’s Office of
Economic Development (GOED).
Location is Little America Hotel,
500 S. Main St., Salt Lake City.
Registration deadline is Jan. 6.
Registration can be completed at
www.BOMAUtah.org.
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PPC

COMMERCIAL REAL ESTATE BROKERAGE
Industrial = Land < Office * Investment

Agents

» Aggressive splits—you keep more of your money
» Technology—including GIS mapping services

* Premium downtown SLC office space

« Synergy with other agents/teams

 All marketing materials paid for

Owners/ Investors

« Experienced full time agents working for you

« Don't get lost in the shuffle of big firms

» Dedicated real estate professionals

Up to date research from national data companies

Small company allows us to focus on YOUR property

Over 100 years of combined experience—hire one you hire us all

968 Chambers Street *« Suite 5 *« South Ogden, UT 84403
175 South Main Street « Suite 610 + Salt Lake City, UT 84111
WWW.PPC-UTAH.COM
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orthgate

BUSINESS PARK

different companies.

Amenities Include:

- Free Parking

- Conference Rooms

- 24 hour electronic key card access
- 8 blocks from city center

$165 and up

Ben: 801-891-6927
James: 801-891-6932

Absolutely the best deal in town!

Private office available 8 blocks from downtown city
center. Locate your business in the Northgate
Business Park complex. Currently home to over 80

- 2 blocks from a main I-15 on/off ramp

- 24 hour camera security

- Thriving business community

- Public tfransportation in front of property
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CREW PLATINUM SPONSORS
e 2014

I COLDWELL

i" 1 Ballard Spahy BANKER
u% H!-i-‘iﬁ

COMMERCIAL
INTERMOUNTAIN

NETWORK"

MEDIA SPONSOR
« , )

Influencing the success of the commercial real estate WEnterprise
industry by advancing the achievements of women.”

GOLD SPONSORS

“I believe CREW is the best commercial real estate organization to belong to. Our events

are the best in substantive luncheons and tours of new facilities. Our evening mixers and morning — @
coffees promote networking and business to business lead generating opportunities. We are focused P s S ZIONS BANK
on being the best with strategic growth, diverse philanthropic projects both nationally and locally, O i e
funded by the best gala in the city. As a national organization, we are realizing we have enough W WANEFIELD | Saiini s
intelligence, resources, people and technology and what we need is to connect everything to create CBRE CCG®» Howells
future projects utilizing all our members.” .

— Ronda Landa

CREW Utah President 2015 SILVER SPONSORS

- e SAHARA. e

Galioway ]HlN‘l'EI{NET

PROPERTIES INC.

FRIENDS OF CREW

£
S @
l?. 1S Bo1-204-4300

INVESTMENTS

Zz

JPhilip Cook.. -

TIME Commercial y
Real Estate is hiring.
* 80/20 Split
* Generated Leads Provided . .
* Great Centralized o i ; e e —
Location . i ]
e Free In-house Packaging Location! Location! Location! Barbary Coast Saloon
and IT assistance 368 West 600 South, Salt Lake City 4242 South State St
e Free In-house CE Credits Zoned M1 Features. Murray, Utah
and Training At the gateway to Salt Lake City! Down -.Own Business & Building
* Free Advertising town, yet zoned industrial. The building is * Full service liquor license
« Free CoStar and LoopNet 13,000+ Sq. Ft. and has 2 retail tenants and « 2 full kitchens
.S Pri Offi the main manufacturing company that owns * New patio kitchen
Ome. rivate ces and occupies most of the building. A new « Outdoor stage
Available Hotel is planned across the street and there « Great location
eMany other extras is additional land adjacent to this property * New HVAC
_ _ available. * Owner financing
Contact Daniel Griffee
801-259-1366 $1,600,000/Offer Make Offer
for a confidential interview MLS # 1204523 MLS # 1237022

Daniel C. Griffee Office: 801-563-8280
IME 512 E. 4500 So. Ste. 250 Mobile: 801-259-1366
Murray, Ut 84107 dangriffee@hotmail.com
e www. TimeCommercial.com

COMMERCIAL REAL ESTATE
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Ib uy A We provide
apartments faz property

[
and hotels! searches:

(-
e About us:
oo|oo | .
oo | B0 * Licensed and insured.
25 Units plus oo | B0 - Over 18 years experience in the Title
oo | ™ Industry.
* Accepted by most underwriters.
+ We provide personal property
. / geneology.
COHtaCt Brandon W|Xom H H + We back-up or willingly assist you.
+ We are dedicated to provide
801 '864'2626 | D | personalized and focused service for

} you and your company.
“é Q—Propertylnfo. Services, llc

Joel V. Baumgart 801-518-3618
President, CEO joelbaumgart@comcast.net

BANKER Proudly Announcing Another Top  Salt Lake City, Utah 84121
COMMERCIAL

INTERMOUNTAIN

E COLDWELL 6550 South Millrock Drive, Suite 200

H .coldwellutah.com
Property Management Assignment il

NEW RETAIL CENTER IN THE HEART OF UNION PARK OFFICE AND SHOPPING DISTRICT

Asset Services provides: Property Management, Facility Management, Construction Management, Operational Reviews, Lease Administration, Portfolio Consulting
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o] CHAPMAN COMMERCIAL DIVISION
RICHARDS 1414 E. Murray Holladay Road
AND ASSOCIATES 801-278-4414
Commercial Lots-For Sale/Build To Suite Commercial Land-Great Location Office Condo For Sale/Lease
600 North 900 West-American Fork 566 West 12300 South-Draper 5292 S. College Dr #101 (500 W)
e — L = F [ - so - . 6287 SF- Main floor office
: Pad Prices: For Sale: -High end tenant finish
4 $20-$27/ $1,060,000 14 + private office
SqFt 1.28 Acres -2 large work areas
For More i [~ e -Underground parking
Info ' o ' For Sale: $1,199,000/Lease Rate: $13.50 NNN
Contact: Many Potential Uses, Call For Details GRORGE RICHARDS, CCIM 8016519963
Errol
g Childs: . Great Corner Lot In Draper Office Space For Lease
th 777 East 4500 South
i 801-560-0034 GEORGE RICHARDS, CCIM  801-631-9963 as outh
For Lease: $375- $1350 Full Service*

430-1000 Sqft Available
High Visibility
5 Small Suites Available
Tons Of Light
Every Office Has Windows
Ample Free Surface Parking
*excludes interior janitorial

Kym McClelland 801-573-2828

1366 E. Murray Holladay Rd

For Sale: $1.400,000

Rare Free Standing Office

: ' Buﬂdjng In Holladay. High End Office Space For Lease
=] 6740 South 1300 East-Salt Lake City
| P— . Approx. 8,930 SqFt

. 0.69 Acres $21.50 Month/Full Service
Main Floor-3,157 Sqft
: Currently Used As Law/CPA 8 Offices (7 of them with windows)
Ofﬁce 2 windowed conference rooms
g Break room & file room

: : i %‘IAPMAN Kym McClelland High end finishes throughout
George Rlchards 80 1 _63 1 -9963 i s(o}]cAI ARTIE)SS 801.573.2828 Includes janitorial services

GREAT INVESTMENT! Office/Retail/Warehouse Medical Office Condo For Lease
5292 S. College Dr. #202 (500 W)

521 W. 200 N. American Fork
For Sale: $1.600.000

Lease Rate: $17-Full Service |

Seller Will Lease Back For 1-3 Years While Building & Developing * 3’6(15; ISqFt -
New Location @ 7.5-8% Cap. Plenty Of Room For More Retail On ¢ nd Floor Office
2.09 Acres. Building Is 12,500 Sqft, 125° Wide X 100’ Deep, Ceiling * 3-4 Exam Rooms
Height 16°-18” & Retail Ceiling Lowered To 10’ e 3 Private Offices
pery CHAPMAN e Waiting & Reception
Errol Childs 801-560-0034 rwa T Area
e Break room
Free Standing Professional Office Space Luxury Office Suite-Realtor Building
FOR SALE: $359,000 For Lease: $14/NNN
Single level brick building with good 3rd Floor Commercial Land-Great Location
C“.rE ?ppeal' Individual Oficdedspacesl \ +3,024 USF-3,478 RSF 3592 South 8400 West-Magna
with large reception area. itiona .
ground i1g1 rear fEc))r expansion or future *13 Offices, Conf. Rm/Reception I st ke 1 IE : For Sale:
parking. Perfect for medical, dental or
— _ professional type of use. 491 8%}5‘)%6 RSF 2 $785,000
~f _,.“ /_. |+ Approximately 2,856 SqFt Wil| «4 Offices, Reception, Lrg Open : 151 Acres
’ e Low mainteflance exterior . . Area = Many Potential Uses
_ *  Ample parking o ' | Great Corner Lot
- ¢ Kitchen/break room built-in cabinets and GEORGE RICHARDS, CCIM 801-631-9963 1E e
S — file storag'e ; : E—
- » Newroofin 2008 & acre lot Centrally Located Office Space-For Lease GEORGE RICHARDS, CCIM_ 801-631-9963
Sue Mark-Lunde 801-580-2378 740 E. 3900 S.
$12.50/Full Service* 3.04 Acres -
- . ull Service
Naylor Farm Office Building >0 o Sq 1 _ =y $1,200,000
3823 West 9000 South 4 Offices, Reception Area & : N e “';{ 106 W. Fireclay Ave.
e Lease Rate: Waiting Room ] 3 _‘ (4295 SO)
Main Floor Space -3 Buildings
| oy $14.00 - NNN Newer Paint & Carpet -Approx. 27,000 SF
' Updated Baths ’
Once Space Left! 1,425 Square Feet! *Excludes Interior Janitorial Bijan Fakhrieh
GEORGE RICHARDS, CCIM  801-631-9963 TERRY CONONELOS  801-205-7019 801-918-5000
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